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Efficient & Innovative International

Turnkey EPC Solutions

ENPRODE has been established in 2004 by a leading energy
sector visionary entrepreneur who has become a prominent
name in international arena in a short period of time. Currently
the company has branch offices and representations in
twelve countries. It is constructing electricity power plants both
locally and in foreign countries whose constructions are
ongoing. It employs over 1000 white collar and blue collar
employees in and outside of Turkey.

It is a leading Turkish engineering and construction company
which employs a substantial and experienced pool of
engineers with an extensive range of engineering disciplines.
By ufilising the most advanced soffwares and engineering
technologies ENPRODE can undertake the construction of
thermal, hydroelectric and all renewable energy power plants
from the conceptual design to detailed engineering stage in
the company’s headquarters which is a centre of excellence,
all'in a single location.

Verimli & Yenilikci Uluslararasi Anahtar
SIS [ceslim Muteahhitlik Cozumleri

e

ENPRODE; 2004 yilinda enerji sektérinun dnde gelen dngorult
girisimcisi Yuksel Guler tarafindan kurulmus ve kisa zamanda
adini uluslararasi arenaya tagimistir. Bugun 12 tlkede sube ve
temsilciligi bulunmaktadir. Yurtici ve yurtdisinda yapimi suren
Elektrik Enerjisi Uretim tesislerini insa etmektedir. Tlrkiye ve
Dunyanin diger Ulkelerinde 1000°in Uzerinde bir sayida beyaz
ve mavi yakall personeli istihdam etmektedir.

Genis ve deneyimli muhendis kadrosu ile cok sayida
muhendislik disiplinini btnyesinde barindiran ENPRODE Termik,
Hidroelektrik ve Yenilenebilir her tirlli Enerji Uretim Tesislerini, en
gelismis yazilim ve muhendislik teknolojilerini kullanarak, tek bir
merkezden, kavramsal fasarnmdan tum detay muhendisligine
kadar kendi bunyesinde saglayabilen lider Turk MUhendislik ve
Yapim sirketidir.
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BASKAN'DAN | PRESIDENT

WE BRING THE WORLD
TO TURKEY AND OPEN
TURKEY TO THE WORLD

Diinyay: Tiirkiye'ye Tastyor, Tiirkiye'yi
Diinyaya A¢tyoruz

President of DEIK  Nail Olpak DEIK Yonetim Kurulu Baskani

e can define business diplomacy as a form
of communication between developing
countries through effective use of diplo-
matic channels with the main objective of
creating permanent and rooted political, social, commu-
nal impact proceeding on the basis of trade relations. This
form of communication confronts us also as a large area
where international cooperation is developed by conclud-
ing agreements on trade and investment. Business diplo-
macy will continue to be at the top of our country’s policy
and economic agenda in our road map, which is planned
for our future and 2023 targets.

Accordingly, as DEIK, we continue to work as an organisa-
tion that effectively conducts trade diplomacy in our coun-
try with the aim of increasing investment and trade with
other countries. 34 years ago, Turkey's 8" President Turgut
Ozal sowed the seeds of our institution with the idea of
“more trade” and the institution was founded with the goal
of fostering Turkey’'s economic relations.

In 2014, by the order of our President Recep Tayyip Er-
dogan, DEIK adopted a new structure led by the Economy
Minister Nihat Zeybekci. It became a voluntary business
platform consisting of Turkey’s leading entrepreneurs and
business representatives together with founder institu-
tions, members and business councils by undertaking the
task of “executing the foreign economic relations of the
Turkish private sector”.

Turkey’s economy began to gain strength since the 1980s
thanks to the inevitable influence of globalization, resulting

¥ @NailOlpak

Ticari diplomasiyi; ticari iliskiler temelinde ilerleyen, siya-
si, sosyal, kalici ve kdklu etki yaratabilme temel hedefiyle
diplomatik kanallarin etkin bir sekilde kullaniimasiyla geli-
sen Ulkeler arasi iletisim bigimi olarak tanimlayabiliriz. Bu
iletisim bicimi, ticarete ve yatinma yonelik anlasmalarin
akdedilerek uluslararasi is birliklerinin gelistirildigi genis
bir alan olarak da kargsimiza ¢ikiyor. Ticari diplomasi, 2023
hedeflerimize uzanan yolda ve gelecegi planladigimiz yol
haritamizda, ulkemizin politika ve ekonomi ajandasinda
Ust siralarda yer almaya devam edecek

DEIK olarak bizler bu dogrultuda, tilkeler arasi yatinm ve
ticareti artirma hedefimizle, ulkemizin ticari diplomasisini
etkin sekilde yurdten bir kurulus olarak calismalarmizi sur-
ddrtyoruz. Tohumlarini 34 yil énce, 8. Cumhurbagkanimiz
Turgut Ozal'in “daha fazla ticaret” anlayisiyla attidi kurulu-
muz, Turkiye'nin disg ekonomik iliskilerini yurtitme hedefiyle
kuruldu.

DEIK, 2014'te ise Cumhurbagkanimiz Recep Tayyip Er-
dogan’in talimatiyla, dénemin Ekonomi Bakani Nihat Zey-
bekci’'nin dncdligunde yeni bir yapiya dondstd ve “Turk
Ozel sektdrindn dis ekonomik iligkilerini ydrdtme” gérevini
tamamiyla tstlenerek; kurucu kurulusglari, tyeleri ve is kon-
seyleri ile birlikte, Turkiye'nin énde gelen girisimcilerinin ve
is dunyasi temsilcilerinin olusturdugu géndlld bir is platfor-
mu haline geldi.

Ekonominin sinirlart agsan dinamik yapisi geregi, kuresel-
lesmenin kaginilmaz etkisiyle Turkiye ekonomisi, 1980’li
yillardan itibaren guclenmeye basladi. Uluslararasi arena-

BUSINESS DIPLOMACY APRIL-MAY / NISAN-MAYIS 2019
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WE BRING THE WORLD TO TURKEY AND OPEN TURKEY TO THE WORLD

Diinyayt Tiirkiye'ye Tagstyor, Tiirkiye'yi Diinyaya A¢iyoruz
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from the dynamic nature of the economy. Establishment
of sound relations based on a win-win relationship in the
international arena was inevitable. Our country finally got
into a period of restructuring and as business representa-
tives, we quickly started to uncoil to the outer world.

Machiavelli said that every change will always lead to oth-
ers. The world is changing rapidly and every step in this
process of change is a harbinger of a new transforma-
tion. The process of change experienced by the world has
spread rapidly to almost every area with a domino effect.
Economy and trade are among the biggest areas that had
their share in this change. We are not talking about wars or
cold wars anymore, but about trade wars; not about hand-
made production style, but about robots, and the internet
of things. Countries now compete in the trade arena and
show their strength in these areas. Turkey itself determines
its place in this new world order in the future.

As DEIK, we are an active and influential business platform
that conducts the commercial diplomacy of our country as
the window to the world of Turkey keeping pace with these
changes. Our activities continue under the leadership of
our President and support and coordination of our Min-
ister of Trade, Ms. Ruhsar Pekcan. We have 145 business
councils around the world, 138 of which are country and
region based. With our activities ranging from our Busi-
ness Forums that we organize throughout the year to our
reports directing the business world; from cooperation
with 39 countries to Conferences with Ambassadors and
Trade Consultants and all other activities, we bring the
World to Turkey and open Turkey to the World.

We, as volunteers, will make more efforts to build commer-
cial, social and cultural bridges. With our “Business Diplo-
macy” magazine, we aim at introducing our country and
major investment firms to the world, and developing an in-
ternational method of expression related to the concept of
business diplomacy. For this purpose, we have rolled up
our sleeves to launch an international economy magazine.

In this regard, we hope that the first issue of our magazine
would be of great benefit. | hope that it will be a guide that
sheds light on the adventures of opening to the world by
breaking up the shells of the business world and establish
new global partnerships.

Our mission is to carry our force to the world! Our mission
is business diplomacy...

Yours truly,

SEBUSINESS DIPLOMACY

da kazan-kazan iliskisine dayali, saglam iliskilerin kurulma-
si kaginilmazdi. Ulkemiz nihayetinde yeniden yapilanma
dénemine girdi ve is dunyasi temsilcileri olarak bizler de
hizla disa acilmaya bagladik

Machieavelli, her degisimin daima baska degisimlere ih-
tiyac doguracagini ifade eder. Dunya hizla degisiyor ve
bu degisim strecinde her bir adim, yeni bir dénustimun
habercisi oluyor. Dunyanin yasadigi bu degisim streci,
adeta bir domino etkisiyle her alana hizla yayildi. Ekonomi
ve ticaret de bu degisimden nasibini alan en buytik alan-
lardan oldu. Artik savaslardan ya da soguk savaslardan
degil, ticaret savaslarindan; el yapimi tretim stilinden degil
robotlardan, nesnelerin internetinden soz ediyoruz. Ulke-
ler artik ticaret arenasinda rekabet ediyorlar ve gglerini
burada gosteriyorlar. Turkiye de bu yeni dtinya dtizeninde
gelecekteki yerini kendisi belirliyor.

DEIK ailesi olarak bizler de bu degisime ayak uyduran
Tdrkiye'nin dis dunyaya agllan penceresi olarak tlkemizin
ticari diplomasisini yurtiten aktif ve etki alani genis bir is
platformuyuz. Faaliyetlerimiz, Cumhurbaskanimizin liderli-
ginde, Ticaret Bakanimiz Sayin Ruhsar Pekcan'in destek
ve koordinasyonuyla devam ediyor. TUm dunyaya yayil-
mis, 138’si Ulke ve bolge bazli olmak tizere 145 is konseyi-
miz bulunuyor. Yil boyunca duzenledigimiz is forumlanmiz-
dan is dunyasina yén veren raporlarimiza; 3. Ulkelerle is
birligi calismalarimizdan Buytkelciler ile Ticaret Musavirler
Konferanslarimiza ve diger tim faaliyetlerimizle dtnyayi
Tdrkiye'ye tasiyor, Turkiye'yi diinyaya aclyoruz

Bizler, gondlld birer elci olarak ticari, sosyal ve kulturel
képrtiler kurmak icin daha fazla caba sarf edecegiz. "Bu-
siness Diplomacy” dergimizle, tlkemizi ve baslica yatirnm
firmalarimizi dunyaya tanitabilmeyi, ticari diplomasi kav-
ramiyla ilgili uluslararasi bir anlatim metodu gelistirmeyi
hedefledik. Bu yolda uluslararasi bir ekonomi dergisi olus-
turmak icin kollarimizi sivadik

Bu dogrultuda yayima sundugumuz dergimizin ilk sayisi-
nin hayirl olmasini diliyor, is dinyasinin kabuklarini kirarak
yeni kuresel ortakliklar kurmak icin, dunyaya acilma seru-
venlerinde onlara 1sik tutan bir kilavuz olmasini temenni
ediyorum

isimiz, gliciimlizti diinyaya tagimak! isimiz, Ticari Diplo-
masi...

Saygilarmla,



SUNUS | PRESENTATION

"THE CAVE YOU FEAR TO ENTER HOLDS
THE TREASURE YOU SEEK"

“Girmeye Korktugunuz Magaranin I¢inde
Aradiginiz Hazine Var”

Chief Editor Adem Ddonmez Genel Yayin Yonetmeni

e experience our lives, our thoughts,
our business or our dreams among the
concepts of hope and fear. We learn to
pursue our dreams by hoping and we
learn not to be destroyed in the face of difficulties thanks
to our fears. But, whenever one of these two concepts
passes the other, we become unbalanced and we are
staggering. As American writer Joseph Campbell sum-
marized in a sentence, there is the treasure we are look-
ing for in the cave we are afraid to enter and we strive to
reach that treasure throughout our lives.

We are the sum of our actions and thoughts; we imagine
what we can do while leaving our successes behind us.
In fact, everything we dream of is also attracting us like a
magnet. But, we need to take action to achieve success.

Business Diplomacy is a reflection of 34 years of tra-
dition, accumulation, sacrifice and dream. We want to
take action with Business Diplomacy. This issue is our
first step and we are excited as a toddler child. We
would like to thank all the authors, academicians and
business people who shared our excitement.

We conducted our first interview in our first issue with
Minister of Trade Ruhsar Pekcan. Chief Advisor to the
President Hatice Karahan wrote the cover subject with
the title of “Outstanding Instrument of Foreign Policy:
Commercial Diplomacy”. It is an important article on
commercial diplomacy.

Our file subject came from Dr. Eytip Vural Aydin with the
title of “New Opportunity in Export Public Private Sector
Cooperation”. It is a must-read article.

Moreover, Murat Palavar and Ahmet Usta also took part
in our magazine with their articles.

“Twenty years from now, you'll not regret for the things
you did; but for the things you did not. Unknot yourself.
Leave secure harbors. Catch winds. Discover. Imagine.
Find.” (Mark Twain)

Enjoy reading...

¥ @ademdonmez

Hayatimizi, dusuncelerimizi, islerimizi veya hayallerimizi
umit ve korku kavramlar arasinda yasiyoruz. Umit ede-
rek hayallerimizin pesinden kogmayi, korkularimiz saye-
sinde ise zorluklar karsisinda yikilmamay! 6greniyoruz.
Fakat bu iki kavram arasinda ne zaman biri digerinin
onune gegse dengemiz bozuluyor ve sendeliyoruz.
Amerikali yazar Joseph Campbell'in bir ciimle ile 6zet-
ledigi gibi, “Girmeye korktugumuz o magaranin icinde
aradigimiz hazine var.” ve hayatimiz boyunca o hazineye
ulasmak icin caballyoruz

Biz eylemlerimizin ve dustincelerimizin toplamiyiz, basa-
rlarimizi ardimizda birakirken yapabileceklerimizi hayal
ediyoruz. Aslinda hayal ettigimiz her sey tipki bir mikna-
tis gibi bizi kendine ¢ekiyor. Fakat basariya ulasmak icin
harekete gecmemiz gerekiyor.

Business Diplomacy; 34 yillik bir gelenegin, birikimin,
Ozverinin ve hayalin aynada yansimasidir. Business Dip-
lomacy ile harekete gecmek istiyoruz. Bu sayi ilk adimi-
miz ve yurimeye baslayan bir gocuk gibi heyecanliyiz.
Heyecanimizi paylasan tim yazar, akademisyen ve is
insanlarimiza sonsuz tesekkdurler.

Ik sayimizdaki ilk réportajimizi Ticaret Bakanimiz Ruhsar
Pekcan ile gerceklestirdik. Kapak konumuzu “Dis Poli-
tikanin Seckin Enstrimani Ticari Diplomasi” bashgiyla
Cumhurbaskani Bagsdanigmani Hatice Karahan kaleme
aldi. Ticari diplomasi konusunda énemli bir makale oldu.

Dosya konumuz “ihracatta Yeni Firsat Kamu Ozel Sektér
isbirligi” baghgiyla Dr. Eytip Vural Aydin’dan geldi. PPP
konusunda mutlaka okunmasi gereken bir yazi

Ayrica Murat Palavar ve Ahmet Usta da yazilaryla der-
gimizde yer ald.

“Bundan yirmi yil sonra, yaptiginiz seyler ytiztinden degil
yapmadiklariniz yuzinden pisman olacaksiniz. Cézuin

dugumleri. Guvenli limandan uzaklara agilin. Ruizgarlari
yakalayin. Kesfedin. Hayal edin. Bulun.” (Mark Twain)

Keyifli okumalar..

APRIL-MAY / NISAN-MAYIS 2019 n
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Sia Moore is incredibly proud to complete the hotel's public areas as leading
Fit-Out Contractor.

This architectural master piece has been a signature project and landmark
icon to Doha...
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TOPICAL | CUNCEL

BOT PROJECT OF TURKISH
COMPANIES IN KAZAKHSTAN

Tiirk Firmalarindan Kazakistan'da
YID Projesi

The project is planned to be completed
and put into service within 4.5 years

urkish companies will put the build-operate-trans-

fer (BOT) model into practice for the first time in the
country with the Big Almati Beltway project undertaken in
Kazakhstan. Alsim-Alarko and Makyol companies will im-
plement the BAKAD project, which is 30 kilometers away
from the city of Almati, within the framework of the consor-
tium agreement with the Korean SK firm. The construction
of the road, whose foundation was laid in May last year, is
planned to start in May this year. The project envisions the
construction of a six-lane road, 66 kilometers long, on the
edge of the city of Almati. The project, which costs 480
million dollars, is planned to be completed and put into
service within 4.5 years.

Projenin 4,5 yil icinde tamamlanmasi
hedefleniyor

Turk firmalar, Kazakistan'da Ustlendikleri Byuk Almati
Cevre Yolu projesiyle yap-islet-devret (YID) modelini
llkede ilk kez yapacak. Alsim-Alarko ile Makyol fir-
malari, Koreli SK firmasiyla olusturdugu konsorsiyum
anlasmasi cergevesinde Almati kentinden 30 kilometre
uzakliktaki BAKAD projesini hayata gegirecek. Temeli
gecen yil mayis ayinda atilan yolun insaatinin bu yil ma-
yis ayinda baslamasi planlaniyor. Proje cercevesinde
Almati kentinin kenarinda 66 kilometre uzunlugunda
alti seritli yol yapilmasi éngoruluyor. Maliyeti 480 milyon
dolar olan projenin 4,5 yil icinde tamamlanarak hizme-
te sunulmasi hedefleniyor.

DIESEL ENGINE PASSES
ITS THRONE TO HYBRID
TECHNOLOGY

Dizel Motor, Koltugunu Hibrit
Teknolojisine Devrediyor

he global automotive sector has increased the production

of “environmentally friendly” vehicles within the scope of the
work initiated against environmental pollution. A comparison of
Europe and Turkey for the last 30 years indicates that the use of
diesel in Europe decreased from 55 percent to 30 percent while
in Turkey the number increased from 20 percent to 60 percent.
However, two-thirds of vehicles produced by Toyota’s Sakarya
factory last year were hybrids, many well known automobile
brands have announced that they gradually reduce the produc-
tion of diesel engines.

Ddnya otomotiv sektdrd, gevre kirliligine karsi baslattigr calisma
kapsaminda “cevre dostu” arag Uretimini arttirdi. Avrupa ve Tur-
kiye karsilastiridiginda, son 30 yilda Avrupa’daki dizel kullanimi
yuzde 55’'lerden 30’lara duserken Ttirkiye'de yuzde 20’lerden
60’lara yukseldi. Toyota'nin Sakarya’daki fabrikasinda gecen
yil araglarin tgte ikisi hibrit teknolojisiyle Uretildi. Ayni zamanda
bircok unlu otomobil markasi da yaptiklari agiklama ile gelecek
dénemde dizel motor uretimine yer vermeyecegini bildirdi.

NEARLY 4,000 HYBRIDS AND 155
ELECTRIC VEHICLES WERE SOLD IN
TURKEY IN 2018

2018'DE TURKIYE'DE 4 BINE YAKIN HIBRIT,
155 ELEKTRIKLi OTOMOBIL SATISI OLDU

RUSSIA-TURKEY TRADE VOLUME

GROWS BY 15%
Rusya - Tiirkiye Ticaret Hacmi %15 Artti

he trade volume between Russia and Turkey showed an increase of 15 percent in 2018.

RUSSIA - TURKEY
TRADE VOLUME
(BILLION DOLLARS)

2017: 22.085
2018: 25.561

The trade volume between the two countries increased by 15.7 percent in 2018 to reach

25.561 billion dollars according to the statement issued by the Russian Federal Customs
Service (FTS). Furthermore, both the amount of Russia’s exports to Turkey as well as imports

from Turkey indicated significant increases.

TURKEY’S SHARE IN
RUSSIA'S OVERALL
FOREIGN TRADE VOLUME

Rusya ile Ttrkiye arasindaki ticaret hacmi, 2018 yilinda ytizde 15'lik artig gosterdi. iki tilke
arasindaki ticaret hacmi, Rusya Federal Glmruk Servisinin yaptigr agiklamaya gére 2018
yilinda yuzde 15,7 artis gOstererek 25 milyar 561 milyon dolara ulasti. Ayrica Rusya'nin
hem Turkiye'ye ihracat miktarinda hem de Turkiye'den ithalatinda énemli bir artis gézlendi.

2017: 3.8%
2018: 3.7%

SOURCE: CUSTOMS.RU
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SECOMENTERS
TURKISH MARKET WITH

AKTIF BANK

Secom, Aktif Bank ile Tiirkiye
Pazarina Girdi

Japanese technology company
Secom entered the Turkey Market
with Calik Group’s financial
technology company Aktif Bank

apanese technology company Secom en-

tered the Turkish Market with Calik Group’s
financial technology company, Aktif Bank.
Secom Aktif Yatirm AS, which has been es-
tablished in the scope of cooperation, will offer
end-to-end security technologies with its turn-
key projecting model to corporate companies
as well as individual users. The company will
also supply and sell security technology prod-
ucts. Secom Aktif, which operates in 18 coun-
tries, along with Turkey, with 60 thousand em-
ployees, intends to bring different perspective
and a dynamic overview of the sector with the
synergies generated by Secom'’s technology
and knowledge with Aktif Bank’s innovative and
technology-oriented approach.

Japon teknoloji sirketi Secom,
Calik Grubunun finansal
teknoloji kurulusu Aktif Bank ile
Tiirkiye pazarina girdi

Japon teknoloji sirketi Secom, Calik Grubu-
nun finansal teknoloji kurulusu Aktif Bank ile
Turkiye pazarna girdi. Is birligi kapsamin-
da kurulan Secom Aktif Yatinm AS, bireysel
kullanicilarin yani sira kurumsal sirketlere de
anahtar teslim projelendirme modeliyle uctan
uca 6zel guvenlik teknolojileri sunacak. Sirket
ayrica, guvenlik teknolojileri alaninda rtin te-
dariki ve satigi da yapacak.

Secom Aktif, Ttrkiye ile birlikte 18 Ulkede
faaliyet gésteren ve 60 bin galisani bulunan
Secomun teknoloji ve bilgi birikimi ile Aktif
Bankin inovatif ve teknoloji odakli yaklagimi-
nin sinerjisiyle sektére farkl ve dinamik bir
bakis acisi getirmeyi hedefliyor.

OTOKAR SOLD 190 ARMORED

VEHICLES IN 2018
Otokar 2018'de 190 Zirhli Arag Satt

Share of military contracts in Otokar’s turnover
reach 35 percent

o tokar sold 190 armored vehicles to domestic and international securi-
ty services last year. The company achieved a turnover of 586 million
TL from these activities in the military field. The share of military contracts
in the company'’s total turnover was 35 percent. Otokar, with more than
30,000 products, serves the country’s armed forces as well as the armed
forces and security forces of more than 30 friendly and allied forces on five
continents.

Otokarin toplam cirosunda askeri faaliyetlerin payl
yiizde 35 oldu

Otokar, gegen yil yurt ici ve yurt disindaki gtivenlik teskilatlarina 190 zirh-
I arag satigi yapti. Sirket, askerf alandaki bu faaliyetlerden 586 milyon
liralik ciro elde etti. Sirketin toplam cirosunda askeri faaliyetlerin payi
yuzde 35 oldu. Otokar, 30 binden fazla urtinle Turkiye'nin yani sira bes
kitada 30’dan fazla dost ve muittefik Ulkenin silahli kuvvetleri ve guivenlik
guclerine hizmet veriyor.

ZORLU ENERGY EXTENDS
CHARGING STATION NETWORK

Zorlu Enerji, Sarj Istasyonu
Agini Genisletiyor

ZOrIu Energy Solutions (ZES) started to serve electric vehicles with
charging stations at three oxygen facilities along the Gulf Crossing,
which reduced the distance between Istanbul and Bursa to 90 minutes. Ac-
cording to a statement issued by the company, ZES delivers rapid charging
services to the owners of electric vehicles with O3 Dilovasi, 037 Orhangazi
and 068 Gemlik charging stations in the oxygen facilities along the Gulf
Crossing which reduced the distance between Istanbul and Bursa to 90
minutes.

The number of ZES stations serving at a total of 23 different locations is
expected to be increased to 200 by the end of 2019.

Zorlu Enerji Solutions (ZES), istanbul-Bursa arasini bir buguk saate in-
diren korfez gecisi Uzerindeki Ug oksijen tesisindeki sarj istasyonlariyla
elektrikli araclara hizmet vermeye baslad.

Sirketten yapilan aciklamada ZES'in, istanbul-Bursa arasini bir buguk
saate indiren korfez gegisi Uizerinde bulunan O3 Dilovasi, O37 Orhan-
gazi ve 068 Gemlik oksijen tesislerindeki sarj istasyonlariyla elektrikli
arac sahiplerine hizli sarj hizmeti sundugu belirtildi.

Toplam 23 farkll noktada hizmet veren ZES istasyonlarinin sayisinin
2019 sonuna kadar 200'e gikariimasi hedefleniyor.
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DOMESTIC DEFENSE INDUSTRY GETTING STRONGER

Yerli Savunma Sanayisi Giicleniyor

he Turkish defense industry presented new domestic products for the use of security

forces last year. Domestic manufacturers increase their capabilities day by day under
the coordination Presidency of Defense Industries, demonstrating new products and capa-
bilities. Products that pass the challenging testing processes take their place in the inventory
according to the needs of security forces. In this context, Armored Personnel Carrier Kirpi-2,
mine resistant ambulance Kirpi, unmanned aerial vehicle (UAV), Anka-S, LGK-84, Teber-82
and KGK-82 guidance kits, MAM-C ammunition, original domestic handgun Mete, Through
the wall Radar (DAR), Digital Fingerprinting and Dispatching Kits were used for the first time.

Turk savunma sanayisi, gecen yil guvenlik guclerinin kullanimina yeni yerli drdnler sun-
du. Savunma Sanayii Baskanliginin koordinasyonunda kabiliyetlerini her gegen guin ar-
tiran yerli dreticiler, yeni trtin ve hizmetler ortaya koyuyor. Zorlu test sureclerinden basa-
riyla gecen urunler, guvenlik guclerinin ihtiyaclar dogrultusunda envanterde yerini aliyor.
Bu kapsamda, zirhli personel taglyic arag Kirpi-2, mayina karsl korumali ambulans Kirpi,
insansiz hava araci (IHA) Anka-S, LGK-84, Teber-82 ve KGK-82 gtidim kitleri, MAM-C
muhimmati, 6zgun yerli tabanca Mete, Duvar Arkasi Hedef Tespit Radar (DAR), Dijital
Parmak izi Aima ve Génderme Seti ilk kez kullaniimaya bagland.

pe radios

u
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SOME DELIVERIES TO
SECURITY FORCES IN 2018

» Over 650 tactical wh
e than 20 MPT-76

> Approximatel

c
- Mor M rifles

90 UAVs in use

USD 512.4 MILLION

CONTRACT FROM ASELSAN

ASELSAN'dan 512,4 Milyon
Liralik Sozlesme

SELSAN'’s Public Disclosure Platform (KAP) an-

nounced that ASELSAN has signed a contract
for a share worth 512.40 million TL for the Mid-Life
Upgradation of Preveze-Class Submarines Project
to be executed by the ASELSAN-STM-HAVELSAN-
ASFAT Joint Venture and the Defense Industry
Presidency. The statement notified that the relevant
output within the scope of the contract would be de-
livered between 2021-2027.

ASELSAN'In Kamuyu Aydinlatma Platformu’n-
da (KAP) yer alan agiklamasinda, ASELSAN-
STM-HAVELSAN-ASFAT s Ortakligi ile Savunma
Sanayii Baskanligi arasindaki Preveze Sinifi De-
nizaltt Yarn Omur Modemizasyonu Projesi'nde,
ASELSAN’In payinin 512 milyon 399 bin 936 lira
oldugu bir sézlesme imzalandigi bildirildi. Acik-
lamada, s6z konusu sézlesme kapsaminda tes-
limatlarin 2021-2027 arasinda gerceklestirilecegi

kaydedildi.
/  HER\
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RECORD SALES FROM TURKEY'S

AUTOMOTIVE INDUSTRY

Tiirkiye Otomotiv
Sektoriinden Rekor Satis

Turkey’s automotive industry made
its biggest sale in the history of the
republic after closing 2018 with exports
worth 31.6 billion dollars. Turkey Export-
ers Assembly and Uludag Automotive In-
dustry Exporters’ Union announced that
Turkey’s automotive sector had posted
the biggest foreign sales ever with an 11
percent increase to 39 countries including
the Netherlands, Romania, Morocco, Israel,
Sweden, Russia, Hungary, Portugal, Austria
and Egypt worth over 100 million dollars.

Turkiye otomotiv sektérd, 2018'i 31,6
milyar dolarlik ihracat rakamiyla kapata-
rak cumhuriyet tarihinin en buytik satisini
gerceklestirdi. Ttirkiye ihracatcilar Meclisi
ve Uludag Otomotiv Endlistrisi Inracatgi-
lari Birligi tarafindan yapilan aciklamaya
gére; Hollanda, Romanya, Fas, israil,
isve@, Rusya, Macaristan, Portekiz, Avus-
turya ve Misir'in da icinde yer aldigi 39 ul-
keye 100 milyon dolarin tzerinde ihracat
yapan Turkiye otomotiv sektdru, yuzde
11’lik artisla en buytk dis satisini gercek-
lestirdi.

GERMANY

$ 4.75 BILLION
ITALY

$ 3.26 BILLION
FRANCE

$ 3.23 BILLION
UK

$2.94 BILLION
SPAIN

$1.78 BILLION
BELGIUM
$1.40 BILLION
SLOVENIA

$ 1.16 BILLION
POLAND

$ .13 BILLION
USA

$ 1.11 BILLION
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TURKEY’S ENERGY IS RISING

Tiirkiye’nin Enerjisi Yiikseliyor

he Ministry of Energy and Natural Resources of

the Republic of Turkey issued a statement with a
calculation of the energy change incurred during a 10
year process in Turkey. According to the statement, the
total renewable installed capacity in 2008 was 14,283
megawatts (MW) and in 2018 it was 42,453 MW, total
domestic installed capacity was 22,727 MW in 2008 and
52,657 MW in 2018. Total installed capacity increased
from 41,817 MW in 2008 to 88,551 MW in 2018.

T.C. Eneriji ve Tabii Kaynaklar Bakanligi yaptigi acik-
lamada, Turkiye'nin 10 yillik sureg icerisindeki eneriji
degdisimini hesapladi. Agiklamaya gére, 2008'de top-
lam yenilenebilir kurulu gti¢ 14,283 MW (megavat),
2018’de 42,453 MW; toplam yerli kurulu guc 2008'de
22,727 MW iken 2018’de 52,657 MW oldu. Toplam
kurulu guc ise 2008 yilinda 41,817 MW iken 2018 yi-
linda 88,551 MW’a yukseldi.

OUR ENERGY IS RISING DAILY

2008
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SOURCE: R. T. MINISTRY FOR ENERGY AND NATURAL RESOURCES

STAR REFINERY MAKESITS

FIRST SALE TO PETKIM
STAR Rafineri, Ik Satisini Petkim'e Yapti

The first batch of naphtha was delivered
to Petkim via pipelines

According to a statement made by SOCAR Turkey, the first
product sales were made from STAR Refinery, which was es-
tablished with an investment of 6.3 billion dollars in izmir Aliaga
and commissioned on October 19, 2018 with an opening ceremo-
ny. The statement added that with the logistic advantage of having
two facilities in the same region the first batch of naphtha was
delivered to Petkim via pipelines.

Ik naftanin, Petkime boru hatlan vasitasiyla
ulastinldigi ifade edildi

SOCAR Tlirkiye tarafindan yapilan agiklamaya gére; izmir Ali-
aga’da 6,3 milyar dolarlik yatinmla kurulan ve 19 Ekim 2018’de
acilis toreni yapilan STAR Rafineri'den Petkime ilk drin satis
gerceklestirildi. Aciklamada, iki tesisin de ayni bélgede yer al-
masinin sagladigi lojistik avantajla ilk naftanin, Petkime boru
hatlar vasitasiyla ulastinldigr ifade edildi.

Yabanctya Konut Satigt Artti FOREIGN
ccording to Turkey Statistical Institute INVESTOR
data; residential sales to foreign buy- SIGNIFICANCE

ers in Turkey increased by 78.30 percent in

2018 compared to the previous year rising IRAQIS

from 22,234 to 39,663. The most preferred

city for housing purchases by foreigners m

last year was Istanbul with 14,270 hous-

ing units. Istanbul was followed by Antalya IRANIANS

with 7,938 housing units, Bursa with 2,720, m

Ankara with 2,133 and Yalova with 2,063

housing units. SAUDIS

2,718
p’]riiye distatisgik Kurumu v‘eri\erre gore; RUSSIANS
Urkiye’de yabanci yatinmeilara konut sa-

tigl, 2018'de Onceki yila gdre ytizde 78,30 2,297

artarak 22 bin 234’'ten 39 bin 663’e yuksel- KUWAITIS

di. Yabancilarin konut aliminda gecen yil en
cok tercih ettigiil, 14 bin 270 konutla istanbul m
oldu. istanbul’'u, 7 bin 938 konutla Antalya,

2 bin 720 konutla Bursa, 2 bin 133 konutla AFGHANS
Ankara ve 2 bin 63 konutla Yalova izledi. 2,084
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A WORLD BRAND IN COMMAND AND CONTROL SYSTEMS: HAVELSAN
Komuta Kontrol Sistemlerinde Bir Diinya Markast:: HAVELSAN

HAVELSAN begins fast in 2019 with new integration and modernization efforts

he GENESIS War Management System and Long-Horizon Radar Detection and Marine Imaging Systems by HAVELSAN were
used in March in a naval drill, the largest in the history of the Turkish Republic.
As well as integrating ADVENT -a network-assisted command control system-, the data distribution system and ship data system
into UFUK, a test and training ship designed to cover the needs of Turkish Naval Forces, HAVELSAN keeps working on the moder-
nization of Pakistan's AGOSTA-class submarines.

HAVELSAN, yeni entegrasyon ve modernizasyon calismalariyla 2019’a izl basladi

HAVELSAN'In GENESIS Savas Yonetim Sistemi ile Uzun Ufuk Radar Tespit ve Deniz Resmi Olusturma Sistemi, mart ayinda gergek-
lestirilen ve Turkiye Cumhuriyeti tarihinin en kapsamli deniz tatbikatinda kullanildi.

Tirk Deniz Kuvvetlerinin ihtiyaclarini kargilamak icin tasarlanan Test ve Egitim Gemisi UFUK icin de yeni nesil Ag Destekli Komuta
Kontrol Sistemi ADVENT’i, Gemi Bilgi Dagitm Sistemi'ni ve Gemi Bilgi Sistemi'ni entegre edecek olan HAVELSAN, ayni zamanda
Pakistan’da da AGOSTA sinifi denizaltilarin modernizasyonu i¢in ¢aligmalarini stirddrtyor.

KALE GROUP AT 14™ INTERNATIONAL DEFENCE INDUSTRY FAIR IDEF

Kale Grubu, 14. Uluslararasi Savunma Sanayi Fuari IDEF te

ale Group, which has 30 years in defence and aerospace in-

dustry, will be taking part at the 14" International Defence In-
dustry Fair IDEF 2019 at Tuyap Istanbul Fair and Congress Center
between 30 April and 3 May 2019. At IDEF, the world’s 5™ biggest
defence industry fair, Kale Group will be presenting Turbo Jet Engi-
ne, High Precision Guidance Kit and small arms at Hall 14.

30 yil askin suredir savunma ve havacilik sanayisinde faaliyet goés-
teren Kale Grubu, 30 Nisan-3 Mayis 2019 tarihleri arasinda TUYAP
Fuar ve Kongre Merkezinde 14’tinct Uluslararasi Savunma Sanayi
Fuar IDEF 2019’a katilacak.

Dunyanin ilk bes savunma sanayi fuari arasinda yer alan IDEF kap-
saminda, Kale Grubu tarafindan uretilen Turbo Jet Motoru, Kanatli
Gudum Kiti ve hafif silahlardan olugan urtinler; 14. salonda 1413
numarall stantta sergilenecek.
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ARCELIK SIGNED A LOAN
AGREEMENT WITHEBRD FOR
1BILLIONTL

Argelik EBRD ile 1 Milyar TL'lik Kredi
Anlasmast Imzaladi

Arcelik, one of the Koc Group companies,
announced that it signed a loan agreement
with the European Bank for Reconstruction
and Development amounting to TL 1 billion

rcelik signed a loan agreement with European Bank

for Reconstruction and Development (EBRD) in the
amount of about 1 billion for use in energy production fa-
cilities in Turkey, resource efficiency investments and R & D
infrastructure. It was also stated that the company would in-
vest in a new generation R & D center which is planned to be
installed on the new production lines of Eskisehir Refrigera-
tor and Cayirova Washing Machine Factories to increase the
energy and resource efficiency of products with this loan.

Koc Grubu sirketlerinden Arcelik, Avrupa
imar ve Kalkinma Bankasi ile yaklasik

1 milyar TL tutarinda kredi anlasmasi
imzaladigim duyurdu

Arcelik; Turkiye'deki tretim tesislerinde enerji, kaynak ve-
rimliligi yatnmlarinda ve AR-GE altyapisinda kullanmak
tizere Avrupa imar ve Kalkinma Bankas! (EBRD) ile yaklagik
1 milyar TL tutarinda kredi anlasmasina imza atti. Sirketin,
bu krediyle runlerinin enerji ve kaynak verimliligini artirmak
icin Eskisehir Buzdolabi ve Cayirova'daki Gamasir Makinesi
Fabrikasi'nda yeni tretim hatlarina ayrica kurulmasi planla-
nan yeni nesil AR-GE merkezine yatirm yapacag belirtildi.

ZIVELLA TO GROW WITH
EXPORT

Zivella Ihracatla Biiyiiyecek

Zivella plans to obtain 40 percent of its
turnover in 2019 from exports

zivella aims to grow with export. Turkey - Burundi Bu-
siness Council Chairman and Zivella Chairman of the
Board of Directors Abdurrahman Uzun said: “In 2019, Zi-
vella aims to obtain 40 percent of its turnover from exports.
Exporting to 30 countries, from Denmark to Nigeria, Zivella's
agenda includes the Middle East, the UK, Germany, Rus-
sia, the Turkic Republics, the US and Canada. With plans
to open stores abroad within the scope of growth, Zivella
also aims to increase its number of representative offices.”

Zivella, 2019 yilinda cirosunun yiizde 40" n1
ihracattan elde etmeyi planliyor

Zivella, ihracatla btyumeyi hedefliyor. Konuyla ilgili agikla-
malarda bulunan Turkiye - Burundi Is Konseyi Bagkani ve
Zivella Yonetim Kurulu Bagkani Abdurrahman Uzun, “Zivella,
2019 yilinda da cirosunun yuzde 40'ini ihracattan elde et-
meyi amacliyor. Su anda Danimarka’dan Nijerya'ya kadar
30 tlkeye ihracat yapan Zivella’'nin gindeminde Orta Dogu,
ingiltere, Almanya, Rusya, Ttirki Cumhuriyetler, ABD ve Ka-
nada yer aliyor. Buydme planlarn kapsaminda yurt disinda
magaza agmay! planlayan Zivella, ayni zamanda temsilcilik-
lerinin sayisini da arttirmayi hedefliyor.” dedi.
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THE TURKISH SCIENTIFIC
RESEARCH CAMP

WAS ESTABLISHED IN
ANTARCTICA

Antarktika'da Tiirk Bilimsel
Arastirma Kampt Kuruldu

The Turkish Scientific Research Camp
was established on Horseshoe Island
as part of the Establishment of Science
Base in Antarctica Project

he Turkish Scientific Research Camp was estab-

lished on Horseshoe Island as part of the 3rd Na-
tional Antarctic Science Expedition, where the studies
aimed at the Establishment of the Science Base in
Antarctica Project was carried out. With the establish-
ment of the camp that is Turkey's temporary base in
the white continent, the Turkish flag was raised up to
the flagpole. Thanks to the camp in question, Turkey
came one-step closer to the goal of becoming a “con-
sultant country” in the Antarctic Agreements System.

Antarktika’ya Bilim Ussii Kurulmasi
Projesi kapsaminda Horseshoe
Adasi’nda Tiirk Bilimsel Arastirma
Kampi kuruldu

Antarktika'ya Bilim Ussli Kurulmasi Projesi'ne y6-
nelik calismalarin gergeklestigi 3. Ulusal Antarktika
Bilim Seferi kapsaminda, Horseshoe Adasi'nda
Turk Bilimsel Arastirma Kampi kuruldu. Turkiye’nin
beyaz kitadaki gegici Ussu olan kampin kurulma-
slyla Horseshoe Adasi'nda Turk bayrag géndere
cekildi. S6z konusu kamp ile Turkiye, Antarktika
Anlagmalar Sistemi’nde “danisman tlke” statlistine
gecme hedefine bir adim daha yaklasti.

\
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iZMIR PORT'S “ATTRACTION"
INCREASES

Izmir Limanv'min “Cekim Giicii” Artiyor

10 contractive water gates have been bought for
izmir Port

As part of 2018 Investment Program, 10 units of contractive water
gates of MAN brand have been provided for izmir Port run by
Turkish State Railways (TCDD). With contractive water gates whose
contract value is of 5 million 575 thousand 650 liras, operation and ship
waiting times are expected to be reduced. In addition to this, these wa-
ter gates will increase the efficiency of dock and vehicle, reduce operat-
ing and maintenance-repair costs and increase customer satisfaction.

izmir Limani icin 10 ceker set alind

Turkiye Cumhuriyeti Devlet Demiryollarinin (TCDD) islettigi izmir Li-
mani’na 2018 Yili Yatinm Programi kapsaminda 10 adet MAN marka
ceker set temin edildi. Sézlesme bedeli 5 milyon 575 bin 650 lira
olan ceker setlerle operasyon ve gemi bekleme stirelerinin kisal-
mas! 6ngardltyor. Ayrica bu setler; rihtim ve arag verimliligini mak-
simize edecek, isletme ve bakim-onarim maliyetlerini azaltacak ve
musteri memnuniyeti artiracak.

TURKEY’S CAPITAL IS THE
EXPORT CENTER FOR DEFENSE

Tiirkiye'nin Baskenti Savunmanin [hracat Merkezi

Ankara has a significant share in Turkey’s defense
and aerospace sector’s exports

ccording to information compiled from data of Turkish Exporters

Assembly (TIM), in the first two months of this year, total defense
and aerospace sector’s exports of Turkey was 346 million 514 thou-
sand dollars. When the cities that are the most export-oriented in the
defense and aviation sector were examined, capital city Ankara was
seen on the summit. Ankara’s defense and aviation exports amount-
ed to 181 million 699 thousand dollars in January-February 2019.

Ankara, Tiirkiye’nin savunma ve havacilik sektrii
ihracatinda dnemli bir paya sahip

Turkiye ihracatcilar Meclisi (TIM) verilerinden derlenen bilgilere
gore, bu yilin ilk iki ayinda Tdrkiye’nin toplam savunma ve havacilik
sektoru ihracati 346 milyon 514 bin dolar oldu. Savunma ve ha-
vacllik sektorinde en fazla ihracata imza atan illere bakildiginda,
baskent Ankara’nin zirvede yer aldigi gordldd. Ankara’nin savun-
ma ve havacilik ihracati, 2019'un Ocak - Subat déneminde 181
milyon 699 bin dolar oldu.
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TURKEY AND HUNGARY CAME TOGETHER FOR AFRICA
Tiirkiye ve Macaristan Afrika icin Bir Araya Geldi

Turkey — Hungary 2™ Africa Business Forum was held

urkey-Hungary 2" Africa Business Forum was held in cooperation with the Hungarian Export Promotion Agency (HEPA) and was

hosted by DEIK Turkey - Africa Business Councils and Turkey-Hungary Business Council. In the forum where the joint projects of the
two countries in Africa were discussed, especially cooperation issues in Sub-Saharan Africa were evaluated. Hungarian Foreign and For-
eign Trade Minister Péter Szijjartd made a speech at the event and stated that with the investments of Hungarian and Turkish companies,
Africans would have the opportunity to reach the level of welfare they want.

Tiirkiye - Macaristan 2. Afrika is Forumu diizenlendi

DEIK Ttirkiye - Afrika is Konseyleri ile Ttirkiye - Macaristan is Konseyi ev sahipliginde ve Macar ihracat Tesvik Ajansi (HEPA) is birli-
Jiyle Ttirkiye - Macaristan 2. Afrika is Forumu duizenlendi. iki tilkenin Afrika’daki ortak projelerinin ele alindigi forumda, ézellikle Sah-
raalti Afrika’daki is birlidi konular degerlendirildi. Macaristan Disigleri ve Dig Ticaret Bakani Péter Szijjartd, etkinlikte yaptigr konug-
mada Macar ve Turk firmalarinin yatinmlari sayesinde Afrikalilarin, istedikleri refah seviyesine ulasma imkani bulacaklarini kaydetti.

TURKEY IS BREAKING A NEW
RECORD IN TOURISM

Tiirkiye Turizmde Rekor Tazeliyor

The number of foreign tourists
coming to Turkey is expected to
increase in the record level in 2019

he tourism sector, which is pleased with the intense

interest in early bookings especially for summer tour-
ism, has started to increase its investments. The sector’s
2023 target, which is prepared to host 50 million tourists
this year, is to host more than 70 million visitors from all
over the world. The industry officials planning to increase
the diversity of tourism in Turkey state that they can pro-
vide hotel and accommodation services in every period
of the year in various areas such as cultural tourism, con-
gress tourism and ecotourism.

Tiirkiye'nin yabanci turist sayisinin 2019
yihinda rekor kirmasi bekleniyor

Ozellikle yaz turizminde erken rezervasyonlarda kar-
sllasilan yogun ilgiden memnun olan turizm sektérd,
yatmmlarini artirmaya basladi. Bu yil 50 milyon turisti
agirlamaya hazirlanan sektorin 2023 hedefi, 70 milyo-
nu asarak dunyanin her bélgesinden misafiri tlkemizde
agirlamak. Turkiye'de turizm cesitliligini artrmayi plan-
layan sektor yetkilileri; kultdr turizmi, kongre turizmi ve
ekoturizm gibi alanlarda yilin her déneminde otel ve ko-
naklama hizmeti verebileceklerini belirtiyor.

TURKAKIM'S LAND
AND SEA PARTS
MERGED

TiirkAkim’'in Kara ve Deniz Kisimlari
Birlesti

The merging of land and sea parts of
TiirkRkim natural gas pipeline project has
been completed

ussian energy company Gazprom said in a statement

that TurkAkm'’s sea and land parts were successfully
welded together in Turkey. In the statement that indicates that
with the merging the challenging process for the establish-
ment of a natural gas pipeline system in the Black Sea has
been completed, Russkaya Compressor Station in Anapa
city in Russia that would supply natural gas to the project
was emphasized to be fully ready for the project.

TiirkAkim dodal gaz boru hatti projesinde deniz
ve kara kisimlarinin birlestirilmesi tamamlandi

Rus enerji sirketi Gazprom’dan yapilan aciklamada,
TurkAkim’in deniz ve kara baglantilarinin Turkiye'de ba-
sariyla saglandigi belirtildi. S6z konusu birlesmeyle Kara-
deniz'de dogal gaz boru hatti sistemi kurulmasina yonelik
zorlu strecin tamamlandigina isaret edilen aciklamada,
projeye dogal gaz temin edecek Rusya’'nin Anapa kentin-
de bulunan Russkaya Kompresor Istasyonu’nun proje igin
tamamen hazir oldugu vurgulandi.
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THE Al

15 T0 GROW THROUGH EXPORT

Hedef Ihracatla Biiyiimek
‘& DEIK Sectoral Business Councils Group Director Mustafa O§uz DEIK Sektérel Is Konseyleri Grup Direktord

Turkish Republic Minister of Trade Ruhsar Pekcan T.C. Ticaret Bakani

W @pekcan
We interviewed Ruhsar Pekcan, Turkish Republic ~ T.C. Ticaret Bakani Ruhsar Pekcan ile ticari
Minister of Trade, about the concept of business  diplomasi kavrami ve Tiirkiue'nin ihracat
diplomacy and Turkey’s export policies  politikalar tizerine bir soylesi gerceklestirdik
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ountries have to identify a successful and

sustainable foreign trade strategy in order

to be a shareholder in the global economy

and take place among developed coun-
tries. We listened to the details of the efforts of Turkey in
this field from Ruhsar Pekcan, Turkish Republic Minister
of Trade.

2018 was a year when trade wars were
experienced throughout the world and a
speculative exchange attack occurred against
Turkey. The Turkish economy started to recover
itself with the New Economic Program declared
subsequently. What’s your opinion on the impact
of all these matters on Turkey in 2019?

2018 was a year when financial conditions became
harder, trade wars experienced, uncertainties regarding
Brexit continued and geopolitical risks existed. It was
also a difficult year for global markets. And we expe-
rienced a speculative exchange attack in the Turkish
economy. It is seen that these risks still exist in global
economy in 2019.

However, we started to recover together with the New
Economic Program in Turkey. The New Economic Pro-
gram (YEP), which was announced last year, was found-
ed on the basis of balance, discipline and change. With-
in this context, 2019 will be a year we will experience
balancing first, and then the discipline and change.

Turkey raised by 17 ranks in the Business Convenience
Report 2019 announced by the World Bank compared
to 2018 and has been ranked 43“ among 190 coun-
tries. Thus, this year, for the first time, it has been one
of the 10 countries that demonstrated most improve-
ment by making reforms due to the changes carried
out in 2018. The report, which is an important indica-
tor for global investors, also demonstrates the success
of our policies in increasing the trust of the investors.
We will carry out our strong policies in every aspect of
the economy determinedly and we will move this trust
much higher. Within this scope, I'm sure that we will ex-
perience a conversion in Turkey spreading throughout
the economy, especially on the investments, in 2019.

In one of your statements you said “Turkey

may only be included in high-income countries
class by making investments in technology and
increasing its exports”. Within this context, could
you please share your ideas about the methods
to be followed by the private sector for Turkey to
be included in such countries?

It is critical for Turkey, which adopts an export-based
growth model, in order to be one of the leader econ-
omies in the world to increase its high value added,
brand, design and technology intensive exports to go
beyond the position which we can name as “middle in-
come trap” or “middle export trap”. We know that the
way to provide a more competitive structure to our ex-
ports is to make progress on key issues such as new
products, product and market diversity, high value add-
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Ulkelerin kiiresel ekonomide pay sahibi olabilmeleri ve
gelismis Ulkeler arasinda yer alabilmeleri, basarili ve
surddrdlebilir bir dis ticaret stratejisi belirlemelerinden
geciyor. Turkiye'nin bu alandaki calismalari ile ilgili de-
taylari, TC. Ticaret Bakani Sayin Ruhsar Pekcan’'dan
dinledik.

2018 yili, diinyada ticaret savaslarinin yasandigi
ve Tirkiye’ye karsi spekdilatif kur ataginin
oldugu bir yil olarak geride kaldi. Akabinde
aciklanan Yeni Ekonomi Programi ile birlikte
Tiirkiye ekonomisi toparlanma stirecine gecti.
Tiim bu yasananlarin 2019’da Ttirkiye’yi nasil
etkileyecegini 6ngériiyorsunuz?

2018; finansal kosullarin sikilastigi, ticaret savasglarinin
ortaya ciktigi, Brexit'e iliskin belirsizliklerin strdigu ve
jeopolitik risklerin var oldugu bir yil oldu. Kuresel piya-
salar agisindan da zor bir yildi. Ttirkiye ekonomisinde
ise spekdlatif bir kur atagr yasadik. 2019 yilinda da
kdresel ekonomide bu risklerin varligini korudugu gé-
rdlmektedir.

Ancak Turkiye'de Yeni Ekonomi Programi ile birlikte
toparlanma surecine girmis bulunmaktayiz. Gegtigimiz
sene aciklanan Yeni Ekonomi Programi (YEP); denge-
lenme, disiplin ve degisim temelleri Uzerine kuruldu.
2019 yill bu kapsamda dengelenme, ardindan disiplin
ve degisim yasayacagimiz bir yil olacaktir.

Tdrkiye, bu sene Dinya Bankasi tarafindan acikla-
nan Is Yapma Kolayligi 2019 Raporu’'nda 2018'e gére
17 basamak yukselerek 190 Ulke arasinda 43. siraya
yerlesti. Béylece 2018'de gerceklestirilen reformlar sa-
yesinde bu yil ilk kez en fazla reform yaparak iyilesme
g0steren 10 Ulke arasinda yer aldi. Kuresel yatinmcilar
icin énemli bir gésterge niteliginde olan rapor, uygula-
digimiz politikalarin yatinmci guvenini yukseltmedeki
basarisini da ortaya koyuyor. Ekonominin her alaninda
guclu politikalarimizi kararlilikla hayata gecirecek ve bu
guveni cok daha yukari taglyacagiz. Bu kapsamda Tur-
kiye'de 2019 yili ile birlikte yatinmlar basta olmak Uzere
ekonominin geneline yayilan bir déntisum yasayacagi-
mizdan higbir stiphem yok.

Bir agiklamanizda “Tiirkiye, ytiksek gelirli tlkeler
sinifina ancak teknolojiye yatirim yaparak

ve ihracatini arttirarak ulasabilir.” ifadelerini
kullanmigtiniz. Bu baglamda Ttirkiye’nin s6z
konusu lilkeler arasina girebilmesi adina

6zel sektortin izlemesi gereken yollarla ilgili
diistincelerinizi paylasir misiniz?

ihracata dayali bir buytime modeli benimseyen Ttir-
kiye'nin dunyada oncu ekonomilerden biri olmasi igin
“orta gelir tuzag” ya da “orta ihracat tuzagdl” diye tabir
edebilecegimiz konumu asmak adina katma degeri
yuksek, marka, tasarim ve teknoloji yogunluklu ihra-
catini arttirmasi kritik énem arz ediyor. Biliyoruz ki ih-
racatimiza daha rekabetci bir yapi kazandirmanin yolu,
geleneksel Urun-pazar tanmlamalarinin disinda yeni

drdnler, drun ve pazar cesitliligi, katma degeri yuksek

APRIL-MAY / NISAN-MAYIS 2019 31



COVER INTERVIEW | KAPAK ROPORTAJI

We have accomplished important
regulations in our country in order
to carry out business activities in
a fast, easy and safe manner as
well as to facilitate trade

ed products, increasing export performance and sus-
tainability besides traditional product-market definitions.

At this point, our expectation from our exporters is that
they keep up to gradually increase their successful ex-
port performance they demonstrated up to now in ex-
port mobilization we initiated altogether. It is important
for our exporters to utilize the opportunities provided
to them to achieve our country’s targets and to utilize
the investment and cooperation opportunities in such a
way to ensure their long-term competitiveness and thus
make our export growth sustainable while increasing
their short-term income.

What would you like to say about the “Trade
Action Plans” prepared for China, India, Mexico
and Russia by your Ministry?

Within the framework of the First 100-Day Performance
Program announced by our President, Mr. Recep Tayy-

S -..I.‘-:"l" L

Ulkemizde ticari faaliyetlerin
hizli, kolay ve giivenli hir

bicimde yiiriitiilmesi ve ticaretin
kolaylastinlmasi amaciyla énemli
diizenlemeleri hayata gecirdik

drdin, ihracat performansinin artirimasi ve strddrdlebi-
lirligi gibi anahtar konularda ilerleme saglamaktan gec-
mektedir.

ihracatgilanmizdan bu noktada beklentimiz, topyekin
baslattigmiz ihracat seferberliginde bugtine dek goés-
terdikleri basarili ihracat performansini daha da artirarak
surdurmeleridir. ihracatgilanmizin tilke olarak hedefleri-
mize ulagmak i¢in kendilerine sunulan imkanlari en etkin
sekilde kullanmalari ve kisa vadeli gelirlerini artirirken
uzun vadeli rekabetciliklerini saglayacak, dolayisiyla ih-
racat artigimizi surddrdlebilir kilacak sekilde yatinm ve is
birligi firsatlarini degerlendirmeleri gerekiyor.

Bakanhginiz tarafindan Cin, Hindistan, Meksika ve
Rusya i¢in hazirlanan “Ticaret Eylem Planlari” ile
ilgili neler séylemek istersiniz?

Cumhurbaskanimiz Sayin Recep Tayyip Erdogan tara-
findan ilan edilen Ik 100 Gunluk Icraat Programi gerge-

President of DEIK Nail Olpak DEIK Yénetim Kurulu Baskani - President of Turkish Republic Recep Tayyip Erdogan T.C. Cumhurbaskan - Turkish Republic Minister of Trade Ruhsar Pekcan T.C. Ticaret Bakani
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Our expectation from our exporters
is that they keep up to gradually
increase their successful export

performance in export mobilization

we initiated altogether

ip Erdogan, we, the Ministry of Trade, have designat-
ed China, India, Russia and Mexico as special target
countries for the period of 2019-2021.In this respect,
we prepared “Trade Action Plans (2019-2021)” for
these countries.

In line with these action plans, we have identified re-
sults-oriented goals and actions together with our
stakeholders for increasing the goods and services
trade and mutual investments, enhancing the image of
Turkish goods, facilitating trade, improving cooperation
in construction business and technical consultancy,
and in the fields of digital economy, finance, transpor-
tation, education and tourism. We started to implement
these plans which we prepared at a sectoral and state
basis. We are developing promotion strategies includ-
ing non-conventional methods such as the announce-
ment of the products of Turkish goods and services
exporters to these countries through social media and
other digital promotion methods.

We have heard the concept of business
diplomacy frequently, especially in recent years.
Could you please share your ideas about the
duties of the business world in term of business
diplomacy that needs to be developed to
increase trade between countries and contribute
to the national economy?

First, our private sector in Turkey has to act abroad as
a trade ambassador of our country. At this point, DEIK,
which is the closest organization with which our business
persons will work abroad, has important duties.

We believe that our business persons will continue to
demonstrate superior performance in strengthening our
commercial and economic existence abroad and attract-
ing foreign investments to our country, under the roof of
DEIK.

The organizational structure of the Ministry of Trade was
reorganized under the presidency of our President in or-
der to realize the mission of “Business Diplomacy” more
effectively and efficiently. Within this frame, as the Minis-
try of Trade, we will integrate our business world into the
global economy by creating a much stronger and more
effective synergy with DEIK.

We, as the Ministry, helped our firms with approximate-
ly 16 thousand job interviews in 2018 through general
trade committee and recruitment committee programs.
On the other hand, we aim to strengthen the structure of
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ihracatcilanmizdan beklentimiz,
topuekiin baglattiimiz ihracat
seferberliginde gdsterdikleri basarili
ihracat performansini daha da
artirarak siirdiirmeleridir

vesinde Ticaret Bakanligi olarak 2019-2021 dénemini
esas alarak Cin, Hindistan, Rusya ve Meksika'yr 6zel
hedef tlkeler olarak belirledik. Bu minvalde s6z konusu
ulkelere yonelik “Ticaret Eylem Planlar (2019-2021)”
hazirladik.

Bu eylem planlar dogrultusunda mal ve hizmet ticare-
ti ile karsilikli yatirmlarin arttinimasi, Tdrk mali imajinin
gelistiriimesi, ticaretin kolaylastirimasi, muteahhitlik ve
teknik musavirlik konusunda is birliginin gelistirimesi
ve dijital ekonomi, finans, ulastirma, egitim ve turizm
alanlarinda paydaslarimizla beraber sonug¢ odakli he-
defler ve eylemler belirledik. Sektdr ve eyalet bazinda
hazirladigmiz bu planlar uygulamaya basladik. Bu dil-
kelere yonelik Turk mal ve hizmet ihracatcisinin urtinle-
rinin sosyal medya ve diger dijital tanitim yéntemleri ile
duyurulmasi gibi konvansiyonel olmayan metotlar da
iceren tanitim stratejileri gelistiriyoruz.

Ozellikle son dénemde ticari diplomasi kavramini
sik duyar olduk. Ulkeler arasindaki ticareti
arttirmak ve lilke ekonomilerine katki sunmak
adina gelistirilmesi gereken ticari diplomasi
konusunda is dilinyasinin lizerine dilisen
gorevlerle ilgili diistincelerinizi paylasir misiniz?

Oncelikle Tuirkiye 6zel sektorimiz, yurt disinda tlkemi-
zin birer ticaret elgisi olarak hareket etmelidir. Bu nok-
tada, is insanlarimizin yurt diginda galisacagi en yakin
kurulug olan DEIK’e 6nemli gérevier diigmektedir.

Is insanlanmizin, yurt disindaki ticari ve ekonomik mev-
cudiyetimizi guiclendirmek ve yabanci yatirmlari lke-
mize gekmek konusunda DEIK'in gatisi altinda Cistcin
performans gdstermeye devam edecedine inaniyoruz.

“Ticari diplomasi” misyonunu daha etkin ve verimli bi-
cimde gergeklestirmek icin Sayin Cumhurbaskanimizin
riyasetinde Ticaret Bakanliginin teskilat yapisi yeniden
duzenlenmistir. Bu cercevede, Ticaret Bakanligi ola-
rak DEIK ile gok daha gugll ve efektif bicimde sinerji
olusturarak is dunyamizi kuresel ekonomiye entegre
edecegiz.

Biz de Bakanlik olarak 2018 yilinda genel ticaret heye-
ti ve alim heyeti programlar ile firmalarmizin yaklasik
16 bin is goérusmesi gerceklestirmesini sagladik. Diger
taraftan ticaret musavirlerimizin yapisini tlke bazinda
daha da gglendirmeyi, onlari daha gérdndr kilmayi ve
DEIK is konseyi bagkanlari ile koordineli calismalarini
saglamayr amagliyoruz.
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our trade consultants on the country basis, to make them
more visible and to ensure them to work in coordination
with the heads of the DEIK business council.

Could you please tell us about the projects
conducted by your Ministry for attracting
foreign investors to Turkey and ensuring more
investments?

The world is experiencing a new age of changes and
formations in commercial, economic, political, social
and cultural fields. Being in a strategic position at this
conversion and change point, Turkey is in an important
transit center. We are trying to move forward this key role
that we have as a country in the global economy.

We are taking steps to strengthen exports for the pur-
pose of introducing the Turkish brand throughout the
world. We are supporting our manufacturers. We focus
on applications based on electronic systems in all our
services.

We have accomplished important regulations in our
country in order to carry out business activities in a fast,
easy and safe way to facilitate trade. We have made the
trade registry offices the only point of contact for the
establishment of the companies and we have ensured
convenience and reduced costs incurred during estab-
lishing companies.

In order to increase confidence for the checks and to
prevent dishonored checks, we have initiated QR code
check application. We will also adopt the QR code
system in bonds and allow the issuance of bonds and
checks in electronic environment. We issued the Chattel
Mortgage Law and launched the Chattel Mortgage Reg-
ister System (TARES).

It is one of our main goals to increase the share of elec-
tronic commerce, which is currently 4.1 percent in our
country’s trade. We launched the Trust Brand System
to eliminate the security concerns and improve the ser-
vice quality in e-commerce. In 2017, we established the
Electronic Commerce Information System (ETBIS) in or-
der to register e-commerce and to establish a policy by
obtaining data in a healthy manner.

While opening new customs gates where needed, we
are renewing our existing gates. We took strong steps
to simplify and accelerate customs procedures. And we
will continue to take them. We have revolutionised our

We have prepared “Trade
Action Plans (2019-2021)”
for China, India, Mexico and
Russia
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Yabanci yatinmcilarin Tiirkiye’ye cekilmesi ve
daha ¢ok yatinm yapilmasinin saglanmasi adina
Bakanhginizin yiirtittligli projelerden bahseder
misiniz?

Dunya; ticari, ekonomik, siyasal, toplumsal ve kdlturel
alanlarda yepyeni degisimler ve olusumlar cagini yasa-
maktadir. Bu dénusim ve degisim noktasinda stratejik
bir konumda bulunan Turkiye, dnemli bir transit merkez-
de yer almaktadir. Ulke olarak kiresel ekonomide sahip
oldugumuz bu Kilit rolu ileriye tagimanin gayreti icerisin-
deyiz.

Ddnyanin dért bir yaninda Tdrkiye markasini tanitmak
amaciyla ihracati gliglendirecek adimlar atiyoruz. Ure-
ticilerimizi destekliyoruz. Hizmetlerimizin tamaminda,
elektronik sistemleri esas alan uygulamalara agirlik ve-
riyoruz.

Ulkemizde ticari faaliyetlerin hizli, kolay ve gtivenli bir bi-
¢imde ydrutulmesi ve ticaretin kolaylastirimasi amaciyla
onemli dtizenlemeleri hayata gegirdik. Ticaret sicili mui-
ddrluklerini sirket kuruluslarinda tek temas noktasi hali-
ne getirdik ve sirket kurulugsunda kolaylik ve maliyetlerde
dusus sagladik.

Ceke yonelik guvenin artinimasi ve karsiliksiz gekin
engellenmesi amaciyla karekodlu cek uygulamasini
baglattik. Bonolarda da karekod sistemini hayata gegi-
recediz ve bono ile gekin elektronik ortamda duzenle-
nebilmesine imkan taniyacagiz. Tasinir Rehni Kanunu’nu
cikardik ve Tasinir Rehin Sicil Sistemi'ni (TARES) faali-
yete gecirdik.

Elektronik ticaretin, (lkemizin ticaretinde halihazirda
yuzde 4,1 olan payinin arttirimasi temel hedeflerimizden
biridir. E-ticarette guvenlik kaygilarnnin gideriimesi ve
hizmet kalitesinin artirimasi amaciyla Guven Damgasl
Sistemi’ni faaliyete gecirdik. 2017'de e-ticaretin kayit al-
tina alinmasi ve verilerin saglikli bir sekilde elde edilerek
politika olusturulmasi amaciyla Elektronik Ticaret Bilgi
Sistemi'ni (ETBIS) kurduk.

intiyag duyulan yerlerde yeni guimrtik kapilar acarken,
mevcut kapilarimizi da yeniliyoruz. Gumrtik islemlerinin
basitlestiriimesi ve hizlandinimasi adina gugcld adimlar
attik. Atmaya da devam edecegiz. Gumrtiklerimizde bir
devrim gergeklestirdik. Is insanina ényargili ve stiphe ile
yaklasan bir durustan beyana dayall, risk esasli analiz-

Cin, Hindistan, Meksika ve
Rusya icin “Ticaret Eylem
Planlari (2019-2021)”
hazirladik



Our private sector in Turkey has to
act abroad as a trade ambassador of
our country

customs. We have initiated managerial and accountable
practices based on statements rather than a prejudiced
and suspicious stance to business persons. We paved
the way for legal trade. We built a barrier against illegal
trade.We do not have any compromises in this regard.
Our motto is “To Be The Address for The Simplest and
Most Reliable Trade”.

We put our signature on many projects that will be a
model even for the EU through our fast, simple and safe
trade perception with digitalization of the customs in
line with the target of building a producing and growing
Turkey.

On the other hand, our Ministry continues to work on
specialized free zones in order for our free zones to em-
body value-added, R&D intensive and high-tech goods
and services investments for the purposes such as en-
couraging export-oriented investment and production
and accelerating the introduction of international invest-
ments and technology.

On the other hand, we are working for making reforms
in the World Trade Organization (WTO). In 2019, Turkey
will be actually included in these works.

Finally, we worked on an international competition law.
This is very important for attracting foreign investors to
Turkey.

We will harmonize our work on Product Safety and Tech-
nical Regulations with EU legislation and modernize our
product safety system.
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Tiirkiye dzel sektdriimiiz, yurt disinda
tilkemizin hirer ticaret elcisi olarak
hareket etmelidir

lerle yonetilen ve hesap verilebilir uygulamalar baslattik.
Yasal ticaretin 6nunu actik. Yasal olmayan ticarete set
cektik. Bu konuda hicbir tavizimiz yok. Sloganimiz: “En
Kolay ve En Guvenilir Ticaretin Adresi Olmak”.

Ureten ve buiytiyen Ttirkiye hedefi dogrultusunda gtim-
rdklerin dijitallestiriimesiyle hizli, kolay ve guvenli ticaret
anlayisimizla AB'ye bile 6rnek olacak birgok projeye imza
attik.

Ote yandan; ihracata yonelik yatinm ve tretimi tegvik et-
mek, uluslararasi yatinm ve teknoloji girisini hizlandirmak
gibi amaglarla kurulan serbest bdlgelerimizin katma de-
Gerli, AR-GE yogun ve yuksek teknolojili mal ve hizmet
yatinmlarini kiimelestiren bir yapiya burinmesi adina
Bakanligmizca ihtisas serbest bolgelerine yonelik calis-
malarimiz da devam ediyor.

Diger taraftan, Dtinya Ticaret Orgtittinde (DTO) reform
yapmak yontinde galismalarimiz bulunuyor. 2019 yilinda
Tirkiye, bu calismalarin bilfiil icerisinde olacak.

Son olarak uluslararasi bir rekabet kanunu Uzerine calis-
mamizi yaptik. Bu konu Turkiye'ye yabanci yatinmci ¢ek-
mek icin oldukga énem arz ediyor.

Urtin Guvenligi ve Teknik Diizenlemelere iligkin galismala-
rimizi da tamamlayarak AB mevzuatina uyumlu hale geti-
recek ve Uruin guivenligi sistemimizi modernize edecegiz.
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EXCLUSIVE INSTRUMENT
OF FOREIGN POLICY

* BUSINESS DIPLOMAGY

Dis Politikanin Seckin Enstriimant

Ticari Diplomasi
’

‘&= Chief Advisor to the President Assoc. Dog. Dr. Hatice Karahan Cumhurbaskani Basdanismani

Business diplomacy continues to carryan  Ticari diplomasi, 2023’e giden yolda ve
indispensable value for Turkey on the path  dtesinde Tiirkiye icin vazgecilmez bir deder

to 2023 and beyond  tasimaui siirdiirecektir




The importance of business diplomacy has
been fully understood by states in modern
times with neo-liberalism on the rise

t is known that diplomacy is based on the imple-

mentation of various channels in order to solve

problems between countries or to strengthen re-

lations. Business diplomacy holds a special and
unique position in terms of both being ‘strong’ in impact
and ‘soft’ in nature. Due to the unrestricted nature of
economies, the importance of business diplomacy has
been understood by states in the modern times with in-
creased globalization and rising neo-liberalism. In fact,
many diplomats know that a substantial part of diplo-
matic work involves commercial matters. Therefore, it is
necessary to state that understanding and developing
business diplomacy in various dimensions is an impor-
tant agenda for countries. At this point, it is noteworthy
that international research has increased recently due
to the need to shed light on the subject. Although a
common global definition as to what exactly business
diplomacy is, who the actors are, what tools they use,
and what they aim for is not available, the questions are
being examined and should be examined with different
examples.

If it is necessary to open the subject with a definition,
business diplomacy can be expressed as the effective
use of diplomatic channels to promote trade relations
between countries. The privileged difference of the re-
lationship here comes from the fact that, unlike political
motives, trade comes to the forefront with partnership or
trading concepts. The mutual economic benefit arising
from this channel, in a way, can also provide positive
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Neo-liberalizmin yiikseldii modern
zamanlarda, ticari diplomasinin dnemi de
devletler tarafindan enikonu anlasiimistir

Diplomasi, bilindigi Uzere, tlkeler arasindaki problemle-
rin ¢cézulmesi veya iligkilerin pekistirimesi amaciyla ge-
sitli kanallarin hayata geciriimesini esas alir. Bu kanallar
arasinda gerek etki bakimindan “giclti” gerekse dogasl
itibaryla “yumusak” olmasi bakimindan ticari diplomasi,
ayri ve Ozel bir yer tutmaktadir. Ekonomilerin sinir tani-
maz yapisi geredi, kuresellesmenin giderek arttigi ve
neo-liberalizmin yukseldigi modern zamanlarda, ticari
diplomasinin énemi de devletler tarafindan enikonu an-
lasiimistir. Aslina bakilirsa, diplomatik calismalarin ciddi
bir kisminin ticari meseleleri kapsadigi, pek ¢ok diplo-
matin da malumudur. Dolayisiyla, ticari diplomasiyi ge-
sitli boyutlarlyla anlamanin ve gelistirmenin, dlkeler icin
onemli bir ajanda oldugunu ifade etmek gerekir. Hatta
bu noktada uluslararasi arastirmalarin, konuya i1sik tutma
gereksiniminden yola ¢ikarak son dénemde arttigi géze
carpmaktadir. Ticari diplomasinin tam olarak ne oldugu,
hangi aktérlerce oynandigi, hangi araclar kullandigi ve
neleri hedefledigi ydnundeki sorular, ortak bir global ta-
nim olmasa da farkli érneklerle incelenmektedir ve ince-
lenmelidir.

Konuyu bir tanimla agmak gerekirse; ticari diplomasi
Ulkeler arasi ticari iligkileri desteklemek amaciyla, diplo-
matik kanallarin etkin bir sekilde kullaniimasi olarak ifade
edilebilir. Buradaki iliskinin ayricalikli farki, siyasi saikler-
den farkli olarak ticaretin ortaklik veya aligveris kavram-
larlyla 6ne ¢ikmasindan ileri gelmektedir. Bu kanaldan



It can be stated that the outstanding
dynamics of business diplomacy are
“foreign trade” and “foreign investments”

reflections on relations on other fronts. On the other
hand, it is worth noting that in practice the concepts
of ‘economy diplomacy’ and ‘business diplomacy’ are
mentioned in literature with definitions that include dif-
ferences. In this context, it can be stated that the dy-
namics of business diplomacy which are largely agreed
upon and prominent are ‘foreign trade’ and ‘foreign in-
vestments’. Furthermore, service-related sectors such
as tourism and education, which are related areas, and
technology-oriented cooperation can be mentioned.

ACTORS OF BUSINESS DIPLOMACY

As for the ‘actors’ of business diplomacy, there are no
sharp lines. In this regard, different applications can
be seen in various countries, however the most com-
mon examples in the world are the ministries of trade
or commerce and embassies. There is no doubt that
steps taken by high-level diplomacy to reach the heads
of state are often encountered and effective. Thus, the
task of trade diplomacy undertaken by the state actors
can be considered as a service that governments offer
to the business world.

However, the mission of business diplomacy is not lim-
ited to the auspices of states. As a matter of fact, trade
associations in countries, chambers of industry and the
business organizations that form the basis of various
councils have become the rising actors of non-govern-
mental economy diplomacy in the modern world. In this
context, the cooperation between government and civil
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Ticari diplomasinin tne cikan
dinamiklerinin, “dis ticaret” ve “yabanci
yatinmiar” oldugu ifade edilebilir

ortaya ¢ikan karsilikl ekonomik fayda ise bir bakima
diger cephelerdeki iliskilere de pozitif yansimalar sag-
layabilmektedir. Ote yandan “ekonomi diplomasisi” ve
“ticari diplomasi” kavramlarinin, literattirde de uygula-
mada da farkliliklar iceren tanimlarla anilimakta oldugu-
nu belirtmekte fayda vardir. Bu baglamda ticari diplo-
masinin Uzerinde buyuk élctide mutabik kalinan ve éne
clkan dinamiklerinin, “dis ticaret” ve “yabanci yatinmlar”
oldugu ifade edilebilir. Buna ek olarak baglantili alanlar
olan turizm ve egitim gibi hizmet sektérleri ile teknoloji
odakli is birliklerinden de bahsedilebilir.

TiCARI DIPLOMASININ AKTORLERI

Ticari diplomasinin “aktdrleri” konusunda ise keskin ciz-
giler oldugu séylenemez. Bu minvalde cesitli tlkelerde
farkli uygulamalar gérulmekle birlikte, dtinyadaki yaygin
o6rneklerde ekonomi ya da ticaret bakanliklari ile buyu-
kelcilikler ne ¢cikmaktadir. Suphe yok ki burada, devlet
basgkanlarina kadar ¢ikabilen st seviyede diplomasi
hamleleri de siklikla gértiltir ve etkilidir. Oyleyse séz ko-
nusu devlet aktdrlerinin Ustlendidi ticari diplomasi gére-
vi, huktmetlerin is dinyasina sunmus oldugu bir hizmet
olarak deg@erlendirilebilir.

Bununla birlikte ticari diplomasi misyonu, elbette sa-
dece devlet kanadiyla sinirli kalmamaktadir. Nitekim
Ulkelerdeki ticaret odalari, sanayi odalari ve gesitli mec-
lislerin tabanini olusturan is dunyasi érgutlenmeleri de
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The business diplomacy task undertaken
by state actors can be considered as a
service that governments have offered to
the business world

society can be interpreted as a form of public-private
partnership of business diplomacy. While the effective-
ness of state and private sector cooperation is of unde-
niable importance for the success of business diploma-
cy efforts, it is also a key for the relevant institutions and
actors to act in a coordinated manner in line with the
country’s economic policies. In its simplest form it must
be emphasized that based on bilateral relations, one
of the most important and perhaps most fundamental
services provided by commercial diplomats is to ensure
the flow of information between the two economies or
the market. Another issue related to this is that the
country’s image can be portrayed to the counterpart in
the most correct way. In view of the information pollution
and asymmetric attitudes that are witnessed in the inter-
national media today, studies on the closure of the re-
ality-image gap, which is a fundamental issue for many
developing countries, are quite valuable. Undoubtedly,
this problem is also caused by the lack of information in
partner countries. Therefore, although the relevant state
institutions and their representatives form the essence
of the work, the contribution of the business world to
diplomatic studies is very constructive in terms of shar-
ing their activities in the country with a realistic outlook.
Actually, it is a known fact that the outputs of business
diplomacy are not merely for the benefit of companies.
Examples of domestic or foreign companies that have
demonstrated success in the business world can also
have a positive impact on the outlook regarding the rel-
evant country and administration. Another aspect that
is manifested on examination of the implementation is
that business diplomacy can be carried out between
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Devlet aktdrlerinin iistlendidi ticari
diplomasi gorevi, hilkiimetlerin is
diinyasina sunmus oldugu bir hizmet
olarak degerlendirilebilir

modern dtinyada kamu harici ekonomi diplomasisinin
yukselen aktérleri haline gelmistir. Bu baglamda, devlet
mekanizmalariyla sivil toplumun yaptigi is birlikleri de
ticari diplomasinin bir nevi kamu-6zel ortakligi formati
olarak yorumlanabilir. Ticari diplomasi ¢abalarinin basa-
rl olmasinda devlet ve 6zel sektor is birliginin etkinligi
inkér edilemez bir dneme sahipken, ilgili kurum ve ak-
térlerin Ulkenin ekonomi politikalarina uygun ve koordi-
neli bir yaklagimla hareket etmesi de anahtar niteliktedir.
Uzerine basarak belitmek gerekir ki en basit haliyle ikili
iliskiler baz alindiginda, ticari diplomatlarin sagladigr en
onemli ve belki de en temel hizmetlerden biri, iki ekono-
mi ya da pazar arasindaki bilgi akigini temin etmektir. Bu-
nunla baglantil olan bir diger husus ise tlke imajinin en
dogru sekilde karsi tarafa aktanlabilmesidir. Zira guinu-
muzde uluslararasi medyada sahit olunan bilgi kirliligi ve
asimetrik tutumlar da g6z 6nune alindiginda, gelismekte
olan pek cok Ulke i¢in temel bir mevzu olan gerceklik-
imaj aciginin kapatimasina yénelik ¢alismalar oldukca
kiymetlidir. Kuskusuz bu sorunsala, muhatap Ulkeler-
deki bilgi eksiklikleri de yol acmaktadir. Bu nedenle ilgili
devlet kurumlar ve temsilcileri, isin 6zunu olusturmakla
beraber is dtinyasinin da diplomatik ¢alismalara katkida
bulunmasi, Ulkedeki faaliyetlerini gergekei bir gézle pay-
lagmalari agisindan oldukga yapicidir. Aslina bakilirsa su
bilinen bir gercektir ki ticari diplomasinin ciktilarn sadece
firmalarin edinecegi yarardan ibaret degildir. Is diinyasin-
da basari sergilemis yerli veya yabanci firma drnekleri,
ilgili dlkeye ve yénetimine yonelik bakis agisini da olumlu
etkileyebilmektedir. Bu noktada bir diger unsur olarak



One of the most important services

provided by commercial diplomats
is to ensure the flow of information
between two economies or markets

two countries as well as on multinational plat-
forms. In fact, generating and manifesting cre-
ative diplomacy formulas on a country groups
basis is a method that has been applied by a
number of countries for some time. At this point
it must be added that it is also possible to rec-
oncile diplomatic power with economic size or
wealth. Nevertheless, even small countries can
benefit from business diplomacy if configured
correctly. One of the most prominent examples
in this regard is Singapore. It is important to un-
derstand retrospectively how Singapore, indi-
cated as a small red dot on the map, has man-
aged to manifest an impressive success story
with limited resources in the name of economic
development. While the development plan that
the country has meticulously set up from the
past to the present is the basis of the story in
question, it has long been known that one of
its important pillars is the rational and creative
business diplomacy that Singapore has estab-
lished in its territory and even beyond.

BUSINESS DIPLOMACY IN TURKEY
FROM 1980 TO THE PRESENT

Although it is possible to talk about the busi-
ness diplomacy successes in many countries
around the world, the most significant effort in
this regard were put on the agenda in Turkey
with Prime Minister Turgut Ozal in the 1980s.
In the said period, the business diplomacy ef-
forts that burgeoned when Turkey's economy
evolved into liberalism unfortunately did not
gain the targeted momentum. Undoubtedly,
the political instability of the period has been
an important factor in this development. The
business diplomacy activities, which have
been revived with the AK Party governments
and brought the vision of global economic
integration into focus in the 2000s, have been
effective in both opening new markets and in-
creasing foreign direct investments on a record
level. The fact that Turkey is at the highest level
in terms of diversification on the international
export market is one of the highlights of this
development. Likewise, the commercial share
of the global pie has increased from 0.5 per-
cent in the early 2000s to more than 1 percent.
International visits carried out on a presiden-
tial and prime ministerial leadership level and
business forums and delegations organized in
this regard in the 2000s are of critical impor-
tance in terms of manifesting the strength and
stability of business diplomacy in Turkey. The
fact that these studies target not only the im-

RATIONALITY
OF BUSINESS
DIPLOMACY

TICARI
DIPLOMASININ
RASYONALITESI

Need for reliable and
unbiased commercial
information

Glvenilir ve yansiz ticari
enformasyon ihtiyaci

Promoting the entry of
national companies into
international markets
(mainly SMEs)

Ulusal firmalarin (basta
KOB/'er)uluslararasi
pazarlara girisinin tesviki
Need to support the weak
credibility and image of
new companies entering
foreign markets

Yabanci pazarlara yeni giren
firmalarin zayif kredibilite ve
imajinin desteklenme geregi

Partner searching
Partner arama
Solving problems
Sorun ¢ozme

Supporting commercial
delegations from
sending countries and
strategic trade policies of
governments

Génderen llkeden gelen
ticari delegasyonlarin
desteklenmesive
hukdmetlerin stratejik
ticaret politikalari

Supporting R & D activities

AR-GE faaliyetlerinin
desteklenmesi

The desire to take part
in the areas of access to
energy resources

Enerji kaynaklarina erisim
alanlarinda yer alma istedi
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Ticari diplomatlarin sagladidi
en dnemli hizmetlerden biri, iki
ekonomi ya da pazar arasindaki
bilgi akisini temin etmektir

uygulanma alanlarina bakildiginda ise ticari
diplomasi, iki Ulke arasinda olabilecedi gibi,
bilindigi tzere cok uluslu platformlarda da icra
edilebilmektedir. Hatta Ulke gruplarn temelinde
yaratici diplomasi formdlleri ortaya koymak,
uzun zamandir birtakim tlkelerin basvurdugu
bir yéntemdir. Tam bu noktada eklemek gerekir
ki diplomatik gticu bir bakima ekonomik buytik-
Ik ya da zenginlikle bagdastirmak da pekala
mumkunddr. Bununla birlikte ticari diplomasi-
den -dogru kurgulandigi takdirde- boyutu k-
GUk Ulkeler dahi menfaat saglayabilir. Buna en
belirgin ¢rneklerden biri olarak Singapur'dan
bahsetmek yerinde olacaktir. Haritada kucuk
kirmizi bir nokta olarak yer alan Singapur'un,
geriye dontip bakildiginda ekonomik gelisim
adina sinirl kaynaklariyla nasil bir etkileyici ba-
sar hikayesi yazdigini iyi anlamak 6nemlidir.
Ulkenin gegmisten bugtine titizlikle kurguladig
kalkinma plani s6z konusu hikayenin temelin-
deyken, bunun énemli sacayaklarindan birinin
de Singapur'un bélgesi ve dahi 6tesiyle kur-
mus oldugu akilci ve yaratici ticari diplomasi
oldugu 6teden beri bilinir.

1980’DEN GUNUMUZE TURKIYE’DE
TIiCARI DIPLOMASI

Dunya capinda ¢ok sayida dlkenin ticari dip-
lomasi basarisindan bahsetmek mumktn ol-
makla beraber Turkiye'ye odaklanmak gerekir-
se, bu konuda en belirgin cabalarin 1980’lerde
dénemin Bagbakani Turgut Ozal ile gtindeme
geldigi hatirlanmaktadir. Turkiye ekonomisinin
liberalizme evrildigi s6z konusu dénemde filiz-
lenen ticari diplomasi calismalari, sonrasinda
bir stre ne yazik ki hedeflenen ivmeyi kaza-
namamistir. Suphesiz bu gelismede, dénemin
siyasi istikrarsizliklar nemli bir etken olmustur.
2000'li yillarda kuresel ekonomik entegrasyon
vizyonunu odaga tastyan AK Parti hukumetle-
riyle yeniden canlanan ticari diplomasi galisma-
lari ise gerek yeni pazarlara acilma hususunda
gerekse yabanci dogrudan yatinmlarin rekor
seviyede artmasinda etkili olmustur. Tdrkiye'nin
gelinen nokta itibaryla inracat pazar cesitliligin-
de en yuksek uluslararasi seviyelerde olmasi,
bu gelisimin 6nemli géstergelerindendir. Keza
global pastadan alinan ticari pay da 2000'li yil-
larn basindaki ytizde 0,5 oranindan ytizde 1'i
asan bir duizeye yukselmistir. Cumhurbagkani
ve basbakan duzeyindeki liderliklerle gergek-
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Turkey has become a country that
many states want to develop business
diplomacy with

mediate regions but also those in the world is among
the main features of this period that make a difference.
The best example of this initiative is the African Initiative
launched by the Prime Minister of the era, Recep Tayyip
Erdogan which he strengthens and maintains today as
President. On the other hand, when viewed from the op-
posite angle, Turkey like various developing economies
with a large and fast growing market, is a country that
many states want to develop business diplomacy with.

While a serious trade diplomacy study is being carried
out by the ministries in our country today as in previous
years. The Presidency Government System, which was
put into operation as of June 2018, aims to accelerate
the activities within the Presidency in the new period.
For example the function of the Investment Office,
which directly links to the Presidency, will be critical in
this sense. In addition to the relevant actors in the pub-
lic sector, institutions that have carried the dynamism
of the private sector from the past to the present will
continue to be the catalyst of these works. The Foreign
Economic Relations Board (DEIK), which is one of the
most concrete outcome of the excitement of business
diplomacy that flourished during the Turgut Ozal peri-
od, holds a special place in this context. The business
councils of DEIK, which was established with the mis-
sion of executing the foreign economic relations of
the Turkish private sector, increased the number of its
members to 145 within the scope of its recent ventures,
clearly manifesting its importance as a diplomacy or-
ganization. Business diplomacy, the elite instrument of
both the economy as well as foreign policy will continue
to carry an indispensable value for Turkey on the path
to 2023 and beyond.

Tiirkiye cok sayida devletin ticari
diplomasi gelistirmek istedidi bir iilke
héline gelmistir

lestirilen uluslararasi ziyaretler ve bu kapsamda dtizen-
lenen is forumlari ve olusturulan heyetler, 2000'li yillarda
Tdrkiye ticari diplomasisinin gucunt ve kararliigini gos-
termek acisindan kritik 6Gnem arz etmistir. S6z konusu
calismalarin, sadece yakin bélgeleri degil, diinyanin her
yerini hedeflemesi de bu dénemin farklilik yaratan bas-
lica Ozellikleri arasindadir. Dénemin Basbakani Recep
Tayyip Erdogan’in baslattigi ve bugtin de Cumhurbas-
kani sifatyla gtiglenerek surdurdugu Afrika Acilimi, buna
en guzel ornektir. Bir bagka agidan bakildiginda, btyuk
ve hizli blytyen bir pazar olmasi hasebiyle, gelismek-
te olan birtakim ekonomiler gibi Turkiye de cok sayida
devletin ticari diplomasi gelistirmek istedigi bir tilke ha-
line gelmistir.

Ulkemizde gegtigimiz yillarda oldugu gibi bugtin de ba-
kanliklar nezdinde ciddi bir ticari diplomasi calismasi
yurutiltirken, Haziran 2018 itibariyla devreye giren Cum-
hurbaskanligr Hukimet Sistemi'ne istinaden Cumhur-
baskanlgl bunyesindeki ¢alismalarin da yeni dénemde
ivme kazanmas! hedeflenmektedir. Omegin; dogrudan
Cumhurbagkanligina baglanan Yatirm Ofisinin islevi, bu
anlamda kritik olacakti. Kamudaki ilgili aktorlerin yani
sira, gecmisten bugtine 6zel sektdrin dinamizmini dip-
lomasiye taslyan kurumlar da stiphesiz bu ¢alismalarin
katalizérii olmay! strdurecektir. Turgut Ozal déneminde
yeseren ticari diplomasi heyecaninin en somut meyvele-
rinden olan Dig Ekonomik lligkiler Kurulu (DEIK), bu bag-
lamda 6zel bir yere sahiptir. Turkiye 6zel sektérinun dis
ekonomik iligkilerini ytrtitme misyonuyla kurulan DEIK’in
son yillardaki atagl kapsaminda sayisini 145’e cikardig
is konseyleri, kurumun ne denli énemli bir diplomasi or-
glitti oldugunu agikga gostermektedir. Ulkeler igin gerek
ekonominin gerekse dis politikanin seckin bir enstrima-
ni olan ticari diplomasi, 2023’e giden yolda ve Stesinde
Trkiye icin vazgecilmez bir deger tasimayi surdurecektir.

TURKISH FOREIGN POLICY FROM 1923 TO THE PRESENT
1923'TEN BUGUNE TURK DIS POLITIKASI

(1923-1938)  (1939-1945)  (1946-1964)

FOREIGN POLICY

ATATURK WORLD WAR I WESTERN
ATATURK IKINCI DUNYA BATICIDIS
SAVASI POLITIKA
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DEIK Secretary General
Caner Golak
DEIK Genel Sekreteri

W @CanerColak

THE GLOBAL STRENGTH OF THE TURKISH BUSINESS WORLD
BUSINESS DIPLOMACY

Tiirk Is Diinyasimin Kiiresel Giicii Ticari Diplomasi

As DEIK, we continue to work
strongly in line with the aim of
increasing the Turkish private
sector’s success rate in the
international arena

hile the Duke of Broglie Albert, who

lived in the 19" century described di-

plomacy as “it is the best thing civiliza-

tion created to prevent the dominance
of power in interstate relations”, famous political scien-
tist Henry A. Kissinger evaluated it as the “new world
order” in brief. Nowadays, diplomacy has become a
discipline of international relations, which has complet-
ed its concept and has sub-branches. The concept
of “commercial diplomacy” has recently been added
to the types of diplomacy that we often hear such as
dual diplomacy, multiple diplomacy, parliamentary di-
plomacy, secret diplomacy, shuttle diplomacy, public
diplomacy and peak diplomacy. This concept of busi-
ness diplomacy appears in international literature in
different forms, such as “trade diplomacy”, “commer-
cial diplomacy”, “business diplomacy”, and “econom-
ic diplomacy”. In its simplest form, it can be defined
as “a combination of efforts aimed at strengthening
international economic ties and building trust-based
relations by developing mutual trade and investment
opportunities jointly carried out by the public and pri-
vate sectors.”

DEIK olarak Tiirk dzel sektdriiniin
uluslararasi camiada basari
citasinin daha da yiikseltilmesi
amaci dogrultusunda calismalarimizi
gicli bir sekilde sirdiriiyoruz

19. yuzyllda yasamis olan Broglie Duku Albert, dip-
lomasiyi; “Devletlerarasi iliskilerde sadece gtictin ha-
kim olmasini dnlemek icin medeniyetin yarattigi en iyi
seydir.” diye tanimlarken Unlu siyaset bilimci Henry A.
Kissinger ise 6zetle “yeni dunya duzeni” olarak de-
Gerlendirmistir. Guntdmuzde ise diplomasi, kavram-
sallasmasini tamamlamis ve alt dallari olan bir ulusla-
raras! iligkiler disiplinine déntismuistuir. ikili diplomasi,
coklu diplomasi, parlamenter diplomasi, gizli diplo-
masi, mekik diplomasisi, kamu diplomasisi ve zirve
diplomasisi gibi siklikla duydugumuz bu diplomasi
turlerine, yakin tarihte “ticari diplomasi” kavrami da
eklenmistir. Uluslararasi literatirde “trade diploma-
cy”, “commercial diplomacy”, “business diploma-
cy” ve “economic diplomacy” gibi varyasyonlari ile
karsimiza ¢ikan bu kavram, en yalin héli ile “kamu ve
Ozel sektor tarafindan ortaklasa yuruttlen, karsilikli
ticaret ve yatinm olanaklarini gelistirerek uluslararasi
ekonomik baglari guclendirmeye ve guven temelli
iliskiler insa etmeye yonelik ¢abalar butinu” olarak
tanimlanabilir.
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President of Turkish Republic Recep Tayyip Erdogan T.C. Cumhurbaskani - President of Kyrgyzstan Sooronbay Ceenbekov Kirgizistan Devlet Baskani

Ronald H. Brown, the former US Secretary of Com-
merce, who has made a major contribution to under-
standing the impact of commercial diplomacy in the
field of international relations states that this concept
would be more meaningful when it is based on eco-
nomic security with stability and peace. Because trade
and investment bring people together not as “ene-
mies” or “competitors”, but as “customers”, “sellers”
and “partners”.

Especially in the second half of the 21¢t century, with
the acceleration of technology and logistics opportu-
nities, military power has been replaced by economic
power in the struggle for global superiority. As a result
of this situation, trade diplomacy in bilateral relations
has become more important with each passing day.

While military power has been replaced
by economic power in the struggle
for global supremacy, commercial

diplomacy has become more important

with each passing day

Ticari diplomasinin uluslararasi iliskiler alaninda et-
kisinin anlasiimasinda buyuk katkisi bulunan ABD
Ticaret Eski Bakani Ronald H. Brown; bu kavramin,
istikrar ve barisla birlikte ekonomik guivenlik temeline
oturmasiyla daha anlamli hale gelecegini belirtmek-
tedir. Gunkd ticaret ve yatinm; insanlar “disman” ya
da “rakip” olarak degil, “mdsteri”, “satici” ve “ortak”
olarak bir araya getirmektedir.

Ozellikle 21. ytizyilin ikinci yarisinda teknolojinin ve lo-
jistik olanaklarin ivmelenerek gelismesi ile birlikte as-
keri gug, kuresel Usttinltik mucadelesinde yerini eko-
nomik guice birakirken bu durumun bir sonucu olarak
ikili iligkiler dtizleminde ticari diplomasi de her gecen
glin daha buytk 6nem arz eder hale gelmistir. Gerek
ekonomik buyukligu gerek cografi konumu gerekse

Askeri giic, kiiresel iistiinliik
miicadelesinde yerini ekonomik giice
birakirken ticari diplomasi de her gecen
giin daha biiyiik tnem arz eder hale
gelmistir
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TORKIYE - AFRIKA 1. EKONOMI VE IS FORUMU
TURKEY-AFRICA Il ECONOMIC AND BUSINESS FORUM

©

B O Fumae

T (F TRabi .DE‘K AF M LIpa0s

_m"a:ﬁ
AFRIKA’DA TICARET VE YATIRIM FINANSMANI

FINANCING OF TRADE AND INVESTMENT IN AFRICA

Turkey - Africa Il. Economic and Business Forum
Tiirkiye - Afrika Il. Ekonomi ve Is Forumu

When its economic size, geographic location as well as
historical and cultural ties that position Turkey as one of
the most important power centers in its region, are tak-
en into consideration, Turkey’s commercial diplomacy’s
role in its relations with other states undoubtedly has a
great importance.

In order to state Turkey to be an effective and powerful
country in the field of commercial diplomacy by adapt-
ing to changing and developing world conditions, the
foundations of the Foreign Economic Relations Board
(DEIK) were laid in 1985 with the directives of our 8th
President Turgut Ozal. DEIK, assuming to integrate the
Turkish business world with the international business
world and to carry out the foreign economic relations of
the Turkish private sector has become an effective and
huge business platform in which 95 of Turkey's leading
business organizations take place as “founding mem-
bers” and including 145 business councils of which
38 being country based at the point we have reached
today.

As DEIK, we continue to work very intensively and
strongly this year with the motto “Our mission is to carry

de tarihf ve kiltiirel baglar ile bélgesinin en 6nemli
guic merkezlerinden biri olan Turkiye'nin de diger dev-
letler ile iligkilerinde ticari diplomasinin rold, stphesiz
ki buyuk bir 6neme sahiptir.

Ulkemizin degisen ve gelisen duinya sartlarina uyum
saglayarak ticari diplomasi alaninda etkin ve guglu
bir tlke olabilmesi amaciyla Dig Ekonomik lligkiler
Kurulunun (DEIK) temelleri, 8'inci Cumhurbagkanimiz
Turgut Ozal'in direktifleriyle 1985 yilinda atilmistir. Ttirk
is alemini uluslararasi ig dlnyast ile entegre hale ge-
tirme ve Turk 6zel sektordnun dis ekonomik iligkilerini
yirtitme gérevini tstlenmis olan DEIK, bugtin geldigi-
miz noktada Turkiye'nin énde gelen 95 is drgitundn
“kurucu kurulug” olarak yer aldigi ve 138'i tlke bazli
olmak tizere 145 is konseyini semsiyesi altinda barin-
diran buyuk ve etkin bir is platformu haline gelmistir.

DEIK olarak Ttrk 6zel sektérindn uluslararasi cami-
ada her alanda daha etkin hale gelmesi ve basari
citasinin daha da yukseltimesi amaci dogrultusunda,
“Isimiz, guictimizd duinyaya tagimak!” mottosuyla bu
yil da calismalarimizi ¢cok yogun ve guclu bir sekilde
surdurtyoruz. Bu kapsamda en buyuk ticaret ortagi-
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In our age, distances are
losing its importance every
day and we are touching all

the global nerve endings

our force to the world!" in line with the aim of making
Turkish private sector more effective in every field in the
international community and raising the bar. In this con-
text, to smooth the way for Turkish business world and
to increase mutual gains by solving the problems that
we face because of the asymmetrical structure of the
Customs Union which is in effect with our biggest trade
partner European Union, realize business development
activities with the aim of “raising the Turkey-US trade
volume to 75 billion dollars” declared as a target by the
heads of states, prevent potential risks due to China’s
in “Belt and Road Project” and evaluate opportunities
are the prominent topics in this year's agenda. While
we continue our activities within the scope of the action
plans established by the Ministry of Trade for “China,
India, Mexico and Russia”, which were determined
as the target countries, we also draw attention to the
knowledge and experience of Turkish contracting and
technical consultancy sectors in our meetings and busi-
ness forums organized under the title “Opportunities for
Cooperation in 3¢ Countries” in the platform of “Africa
Expansion”. In addition to this, we aim to strengthen our
cultural ties, mutual trade and investment opportunities
in Eurasia, which is expressed as our cultural geogra-
phy. Moreover, we are in touch with all the global nerve
endings in South America and Southeast Asia through
both our trade delegations and foreign delegations we
harbor in our age when the distances are losing impor-
tance every day.

In addition to all of these activities, within the scope of
the activities that we carry out regularly every year with
the leadership of our Ministry of Trade and Foreign Af-
fairs, we contribute to the foreign policy design with the
outputs of commercial diplomacy activities by putting
together our ambassadors, trade consultants and at-
taches with foreign ambassadors and mission officials
in our work councils.

As the President of the Republic of Turkey Recep Tayyip
Erdogan stated in the DEIK Ordinary General Assembly
on 23 December, 2018, as DEIK, we will continue to car-
ry out our commercial diplomatic activities in line with
the new strategies that we will develop by combining
with stimulating and pathfinder idea exercises for our
business world.

KOSE YAZISI | OPINION PIECE

Mesafelerin her gecen giin
dnemini yitirdigi cagimizda
bittn kiiresel sinir
uclarina temas ediyoruz

miz olan Avrupa Birligi ile tlkemiz arasinda yurdrltikte
bulunan Gumruk Birligi'nin asimetrik yapisi sebebiyle
karsilastigimiz problemlerin giderilerek Turk is dtinya-
sinin 6nundn aglimasi ve karsilikli kazanimlarin artiril-
masi, devlet bagkanlari tarafindan hedef olarak dek-
lare edilen “Turkiye - ABD ticaret hacminin 75 milyar
dolar seviyesine yukseltiimesi” amaciyla is gelistirme
calismalarinin gerceklestirimesi, Gin'in “Kusak ve Yol
Projesi” nedeniyle karsilasilabilecek olasi risklerin
onune gecilmesi ve firsatlarin degerlendiriimesi; bu
yilki is planmizda 6ne cikan basliklar. Tabii Ticaret
Bakanligmiz tarafindan hedef Ulkeler olarak belir-
lenen “Cin, Hindistan, Meksika ve Rusya” 6zelinde
olusturulan eylem planlari kapsaminda faaliyetlerimi-
ze devam ederken, “Afrika Agiimi” diizleminde “3. Ul-
kelerde igbirligi Olanaklar” bashgi ile diizenledigimiz
toplanti ve is forumlarimizla &zellikle Turk muteahhitlik
ve teknik musavirlik sektérlerinin bilgi birikimi ve de-
neyimine de dikkat gekiyoruz. Ayrica kultir cograf-
yamiz olarak ifade edilen Avrasya’'da kdlttrel bagla-
rimizi, karsilikli ticaret ve yatinm imkanlarini giindeme
alarak daha da kuvvetlendirmeyi hedefliyoruz. Bunun
yani sira mesafelerin her gecen gun énemini yitirdigi
cagimizda, Guney Amerika ve Glineydogu Asya'da
ise gerek ticaret heyetlerimiz gerekse misafir ettigimiz
yabanci heyetler vasitasiyla butdn kuresel sinir uclari-
na temas ediyoruz.

Tdm bu faaliyetlerimize ek olarak Ticaret ve Digigleri
Bakanliklarimizin éncdiltigunde her yil diizenli olarak
gerceklestirdigimiz etkinlikler kapsaminda, is konsey-
lerimizi hem buyukelcilerimiz, ticaret musavirlerimiz
ve ataselerimiz ile hem de yabanci buytkelciler ve
misyon gorevlileri ile bir araya getirerek ticari diplo-
masi faaliyetlerinin ciktilari ile dis politika tasarimina
katki sagliyoruz.

Cumhurbagkanimiz Sayin Recep Tayyip Erdogan’in
23 Aralik 2018 gtinti DEIK Olagan Genel Kurulunda
daifade ettigi tizere, DEIK olarak ticari diplomasi faali-
yetlerimizi, is diinyamiz igin ufuk agici, yol ve istikamet
cizici fikir egzersizleriyle harmanlayarak gelistirecegi-
miz yeni stratejiler dogrultusunda yurlitmeye devam
edecegiz.
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BUSINESS DIPLOMACY, RISING VALUE OF THE 21+ CENTURY

21. Yiizyilin Yiikselen Degeri Ticari Diplomasi

Business diplomacy has

a mind-driven dynamic hased on the
nature of trade, mutual understanding
and a win-win logic

n the long line of history, every century has a dom-

inant image that characterizes itself. The twen-

tieth century manifests itself in history as a pro-

cess focused on wars, peace and agreements, in
short on ‘political diplomacy’. In general, agreements
in this period involved mandatory agreements such as
land-sharing, political allegiance, independence and
cease-fires.

The 21 century, which we have just started, comes
along with globalization in a very different perspective
from all the previous processes: International trade.
Although ‘trade’ has been the most common social
activity since the beginning of human history, it is more
global than ever before and has never been such an
integral part of life.

The indispensability mission undertaken by trade dur-
ing this period required both “private communication
norms" on the basis of both countries and companies;
it has been used as an equivalent, sometimes even
a more important concept than “political diplomacy”,
the dominant value of the past century. While the po-
litical interests and economic powers of the countries
always seem harmonious and synchronous, important
exceptions such as multi-national giant companies
and projects with capital partnerships from different
countries are added to this general situation. Thus, re-

Ticari diplomasi, ticaretin dogasi
geredi karsilikh mutabakat ve
kazan-kazan mantigina dayali olan,
akil odakh bir dinamige sahiptir

Uzun tarih gizgisinde her yuzyilin kendini niteleyen
baskin bir imaji vardir. 20. yuzyil savaslar, bariglar, an-
lasmalar kisaca “siyasi diplomasi” odakli gecen bir
surec olarak tarihteki yerini almistir. Bu dénemde an-
lasmalar; genel olarak toprak paylasimi, siyasi tabii-
yet, bagimsizlik ve ateskes gibi zorunlu mutabakatlar
adina yapilagelmistir.

Daha baslarinda oldugumuz 21. ytzyil ise &zellikle
kiresellesme ile birlikte gegmis tim sureclerden cok
farkli bir perspektifte karsimiza cikmaktadir: Ulusla-
rarasi ticaret. “Ticaret”; insanlik tarihinin basindan
beri en yaygin olan toplumsal faaliyet olmakla birlikte
hicbir dénemde iginde bulundugumuz kadar kuresel
Olcekte olmamis, yasamin ayriimaz bir pargasina ha-
line gelmemistir.

Ticaretin bu dénemde Ustlendigi vazgecilmezlik
misyonu hem ulkeler hem de sirketler bazinda “6zel
iletisim normlan” olusturmalarini gerektirmis; gegmis
yuzyilin baskin degeri olan “siyasi diplomasi” olgu-
su ile esdegder, hatta bazen daha énemli bir kavram
olarak kullanimasina neden olmustur. Ulkelerin si-
yasi ¢ikarlari ile ekonomik gicleri her daim uyumiu
ve senkronize bir gorinim arz etse de bu genel du-
ruma gundmtzde cok uluslu ve farkl tlke sermaye
ortakliklarr iceren dev sirketler ve projeler gibi dnemli
istisnalar eklenmistir. Béylelikle iliskiler tiim zamanlar-
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With globalization, the 21
century emerges in a very
different perspective from all
past processes

lations have become more complicated than ever be-
fore. “Political diplomacy” which had been considered
responsible for protecting all the interests of a country
until this period, has been used in a spiraling manner
by including trade. However, nowadays, “‘commer-
cial diplomacy” has developed its own independent
language due to the exceptional reasons explained
above. This has manifested the necessity to imple-
ment different norms. This particular language, by the
nature of trade has a mind-driven dynamic based on
mutual understanding and a win-win logic.

International trade agencies and organizations, which
have a good understanding of commercial diplomacy
have become the most important global communica-
tion stakeholders and leading actors of this period in a
short time. These institutions, which are currently work-
ing on either a country or a region basis or a trade-ori-
ented sectoral basis, have an indispensable impact
and role in protecting the interests of the country-re-
gion or the sector. This effect has been so great that
the conventions of political diplomacy which reigned
during the periods of the trade patronage, have been
reversed. The defense and patronage of the macro-

gl. yiizyil, kiiresellesme ile
birlikte gecmis tiim siireclerden
cok farkli bir perspektifte
karsimiza cikmaktadir

dan cok daha karmasik bir hal almistir. Bu déneme
dek Ulke menfaatlerinin bdttnuni korumakla mdi-
kellef gortlen “siyasi diplomasi”, ticareti de icerdigi
ddstndlerek sarmal bigimde, i¢ ice kullanimistir.
Ancak guinimuizde “ticari diplomasi”, tam da yuka-
rda acikladigimiz istisnai nedenlere bagli olarak ken-
di bagmsiz dilini gelistirmistir. Bu da farkli normlari
uygulamaya koyma zorunlulugunu dogurmustur. Bu
ozel dil, ticaretin dogas! geregi karsilikl mutabakat
ve kazan-kazan mantigina dayali olan, akil odakl bir
dinamige sahiptir.

Kisa surede ticari diplomasiyi iyi bilen ve kullanan
uluslararasi ticari kurumlar ve teskilatlar, bu dénemin
en 6nemli kiresel iletisim paydaslari ve bas aktorleri
haline gelmiglerdir. Halen gerek Ulkeler ya da bdl-
geler bazinda gerekse sektérel bazda ticaret odakli
calisan bu kurumlar, Ulke-bdlge ya da sektér men-
faatlerini koruma ydnunde vazgecilmez bir etkiye ve
role sahiptir. Bu etki dylesine buydmustdr ki siyasi
diplomasinin, ticaretin hamiligini yaptigi dénemler-
den kalan teamtiller tersine dénmuistr. Ulkelerin
makroekonomik ve siyasi gikarlarinin savunulmasi ve
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economic and political interests of countries have
begun to be perceived as the mission of commercial
diplomacy. Refusal to buy and boycotting the goods
and services provided by companies in countries that
are involved in transnational and even military crises is
still one of the most important implemented sanctions.

Social problems and phenomenons such as refu-
gees, migrations and income inequality, which started
to increase in the previous century, have started to
affect commercial activities at least as much as the
political platform. The concepts of politics, trade and
social responsibility have become more integrated
concepts than ever before. This reality also keeps the
perspectives and working habits of the countries and
countries’ commercial institutions or organizations
and strategic risk management and planning based
on future forecasting dynamic. The use of global trade
strategies targeting different risks and markets, espe-
cially those that are directly reflected by the problems
of political and social issues between countries, has
never been higher.

The permanent interaction and compulsory competi-
tion of countries and companies on a global scale has
generated an interesting cycle within themselves. In
addition to general economic concepts such as cost,
production, profit and sales, a special awareness has
been established on many issues such as “effective
human resource management”, “quality orientation”,
“customer rights and satisfaction” and “arbitration leg-
islation”.

This awareness has been manifested not only in the
competition among the companies but also in the
units within the company and in the process man-
agement approaches. Global trade and of course
“global competition” is not only strategic plan-based
but also a requirement of modern approaches com-
patible with many different subjects, which are integral
parts of quality management. These approaches can
be listed as follows: Innovative perspective and long-
term vision, risk-opportunity oriented environment and

Social problems and
events have started

to affect commercial
activities as much as the
political platform

KAPAK KONUSU | COVER THEME

hamiligi ise ticari diplomasinin misyonu gibi algilan-
maya baslamistir. Ulkeler arasi yasanan siyasi hatta
askerf krizlerde, sorun yaratan Ulke sirketlerinin mal
ve hizmetlerinin satin alinmayarak boykot edilmesi,
halen en 6nemli yaptinmlarin basinda gelmektedir.

Onceki ylizyllda savaslarla birlikte artan muiltecilik,
glcler ve gelir esitsizligi gibi toplumsal sorun ve
olaylar, en az siyasi zemin kadar ticari faaliyetleri de
etkilemeye baglamistir. Siyaset, ticaret ve sosyal so-
rumluluk kavramlari; hic olmadigr kadar bdittinlesik
kavramlar héline gelmistir. S6z konusu bu gercek-
lik; Ulkelerin ve Ulkeler arasi ticari kurum-kurulusla-
rn ya da sektdrel gruplarin stratejik risk yonetimi ve
gelecek 6ngdristine dayall planlama yapma konu-
sundaki bakis agllarini ve galisma aligkanliklarini da
dinamik tutmaktadir. Ozellikle tilkeler arasi siyasi ve
sosyal konulardaki sorunlarin dogrudan Ulkelerin ti-
caretlerine yansimasiyla farkl riskleri ve pazarlari he-
defleyen kuresel ticaret stratejilerinin kullanimi, tim
zamanlarin en Ust seviyesine cikmigtir.

Ulkelerin ve sirketlerin kiresel 6lgekteki daimf et-
kilesimi ve zorunlu rekabeti, kendi iginde ilging bir
dongu kurmustur. Maliyet, Uretim, kér ve satis gibi
genel ekonomik kavramlarin yaninda “etkin insan
kaynaklari yonetimi”, “kalite odaklilik”, “musteri hak-
larrve memnuniyeti” ve “tahkim mevzuati” gibi birgok
konuda 6zel farkindalik olusmustur.

Bu farkindalik; sadece sirketlerin kendi aralarindaki
rekabette degil, sirket icindeki birimlerde ve sure¢
yonetimleri yaklasimlarinda da kendini gostermistir.
Klresel ticaret ve tabii ki “kuresel rekabet”; sadece
stratejik plan bazli degil, ayni zamanda kaliteli bir
yénetimin ayrilmaz parcalari olan birgok farkl konu-
da birbiriyle uyumlu modern yaklasimlar da gerekli
kilmisti. Mevzubahis yaklagimlari ise su sekilde sira-
layabiliriz: inovatif perspektif ve uzun vadeli vizyon,
risk - firsat odakli ortam ve mevzuat analizi, kaliteli
kurumsal yénetisim ve iletisim, dijital odakli tretim ve

Toplumsal sorun

ve olaylar en az

siyasi zemin kadar,
ticari faaliyetleri de
etkilemeye baslamistir
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Social problems and phenomenon
such as refugees, migrations and
income inequality, which started to
increase in the previous century, have
started to affect commercial activities

legislation analysis, quality corporate governance and
communication, digital focused production and sales
methods, total quality-performance and efficiency ori-
ented process management... The usage of all these
in a harmonized, synchronous manner within a cor-
rect plan and procedure within a country and sector
already constitute commercial diplomacy on an inte-
gral scale. | think the most important thing everyone
will agree with is that concepts such as a strong, inde-
pendent, high and equal welfare level, social state, the
use of national resources and high-innovation export
are more important than ever before in the globalized
world equation. At the same time, it is a fact that the
importance of quality commercial diplomacy is in-
creasing at an indispensable rate and will continue to
do so. In our opinion, what is important now is not the
question of ‘political diplomacy or commercial diplo-
macy?’ but which can produce successful solutions
that are faster, permanent, rational on a global scale in
a way that will enable both or multiple parties to win.
Hoping that the paths of our foot soldiers with strong
minds, strategy, diplomacy are uncrossed...

Onceki yiizyilda savaslarla
birlikte artan miiltecilik, gdcler
ve gelir esitsizlidi gibi toplumsal
sorun ve olaylar, ticari faaliyetleri
etkilemeye haslamistir

Ay,

satis metotlari, toplam kalite-performans ve verimlilik
odakli sure¢ yonetimi... Tum bunlarin Ulke ve sek-
tér dahilinde birbiriyle uyumlu, senkronize, dogru bir
plan ve uslupla kullanimi da zaten butunsel élcekte
ticari diplomasiyi olusturmaktadir. Saninm herkesin
kabul edecegi en 6nemli tespit; kiresellesen diinya
denkleminin saglam, guclu, bagimsiz, yuksek ve esit
refah seviyesi, sosyal devlet, milli kaynak kullanimi
ve inovasyonu yuksek ihracat gibi kavramlarin tim
zamanlardan daha fazla 6nem arz ettigini gésterme-
sidir. Ayni zamanda Kaliteli ticari diplomasinin dnemi-
nin, gitgide ve vazgecilmez oranda arttigi ve artmaya
da devam edecegdi gercedidir. Kanaatimizce zaten
o6nemli olan da artik “Siyasi diplomasi mi ticari dip-
lomasi mi?” sorusu degil, hangisinin kuresel dlgcekte
mevcut durum ve sorunlara daha hizli, kalici, akilci
ve her iki ya da coklu tarafin da kazanmasini sagla-
yacak sekilde, basarili cézumler tretebilecedidir. Akli,
stratejisi, diplomasisi kuvvetli neferlerimizin yollarinin
acik olmasi dilegiyle..
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Yavuz Sultan Selim Bridge
Yavuz Sultan Selim Bridge is
the longest and the widest
suspension bridge in the
world with a rail system.

Yavuz Sultan Selim Kopriisii
Yavuz Sultan Selim
Kopriist, diinyanin en
genis ve (izerinde rayli
sistem bulunan en uzun
koprisidir.
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NEW OPPORTUNITY
IN EXPORT

PUBLIC
PRIVATE
SECTOR
PARTNERSHIP

Ihracatta Yeni
Firsat

Kamu Ozel
Sektor Isbirligi

Dr. Eyiip Vural Aydin
DEIK PPP Komite Baskani ve Istanbul PPPCoE Bagkani

The PPPmodel  KOI modeli;
will offer  altyapi
new export  sirketlerimize
opportunitiesto  yeniihracat
our infrastructure  firsatlari
companies  sunacaktir

APRIL-MAY / NISAN-MAYIS 2019 55



FILE | DOSYA

ADVANTAGES OF The fact that the service delivered
F;:ﬁzz'::ggz%y by PPP project is human oriented
ECONOMY has become valued as much as

their success in terms of finance,
management and legal aspects

International banks'interest
in these projects and
potential for attracting
foreigninvestment

L XX J '
Establishing effective and
result-oriented cooperation

between the public and
private sector

n recent years, we have often heard the

concept of Public Private Partnership (PPP)

often; however, the emergence of this mod-

el goes back to ancient times. The groom-
ing system developed for military purposes in
Anatolia hundreds of years ago and the sewer-
age infrastructure works implemented in France
in the 19th century stand out as early examples
of the PPP model.

When we come to modern times, it is seen that
there is a number of reasons due to radical
changes underlining the revival of interest in
_L the PPP model. The rapidly growing global pop-

ulation, the influx of cities, the rapid growth of
developing countries and the increasing share
of technology in our lives has increased the in-
frastructure demands of people.

Ensuring the transfer of
information that enables the
jurists in our country to develop
comprehensive contracts
of international standards
comprising particularly the
legal aspect of projects

Despite these increasing needs of the public,
the financial and monetary problems perceived
within the global economy have led the public
authority to face budget problems. The PPP

Q model, which makes it possible to use private
sector financing in public utility infrastructure
C} services, has become a serious option as a

natural result of these developments. With this
option, a partnership between the public and
private sector within the framework of long-term

Our local banks are more
interested ininfrastructure

investments agreements and public service delivered with

‘ the financing, investment and operation of the

private sector has been enabled. At this point,

the definition of “Contracts for which the private

. sector undertakes risk and management re-

PPP project culture has sponsibility and the parties undertake long-term

beeninternalized by
Turkey'’s private sector and
public administrationina
comprehensive scale

obligations for the purpose of providing public
goods and services” made by the World Bank
for the PPP model is a quite accurate and clear
summary.

HUMAN-FOCUSED SERVICE

é The success of a PPP model depends on many
different parameters. However, the emphasis on
the “human” theme as the essential user of the
services offered in this model, has continued to
increase with the studies carried out under the

Gaining experience on how
to carry out effective and
efficient coordination

| United Nations umbrella. In short, the success
Y of service delivered by projects being human
. oriented has become valued as much as their

success in terms of finance, management and
legal aspects. When assessed from this per-
spective the PPP model provides benefits from
different aspects to the three basic stakeholders

Considering the PPP model as an
export item for our country and
its effective implementation
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KOi projelerinin finans, ydnetim ve
hukuki acilardan basarisi kadar
sunulan hizmetin insan odakl olmasi
da ayni lciide deder grmeye
baslamistir

Kamu Ozel Sektor Isbirligi (KOI) (Public Private
Partnership-PPP) kavramini son yillarda daha
cok duymaktayiz; ancak bu modelin ortaya
clkigi bir hayli eski zamanlara dayanmaktadir.
Yiizlerce yil 6nce Anadolu’da askerf amagcli ge-
ligtirilen timar sistemi ve 19. yuzyilda Fransa’da
hayata gegcirilen kanalizasyon altyapi calisma-
lari, KOI modelinin erken tarihli rnekleri olarak
one ¢ikmaktadir.

Modern zamanlara geldigimizde ise KOl mode-
line ilginin tekrar canlanmasinin altinda, radikal
degdisimlere bagll bir dizi sebebin yattigi gorul-
mektedir. Hizla artan kuresel nifus, sehirlerin
goéc¢ akinina ugramasi, gelismekte olan dlkelerin
hizli blydmeleri ve teknolojinin hayatimizdaki
payinin giderek artmasi; insanlarin altyapi talep-
lerini artirmistir.

Kamunun artis gésteren bu ihtiyaglarina karsin
kuresel ekonomide goérdlen finansal ve mali
sorunlar, kamu otoritesinin butge sorunlari ile
karsilasmasina neden olmustur. Kamu yararina
yonelik altyapi hizmetlerinde 6zel sektoér finans-
maninin kullanilmasini mimkn kilan KO mo-

deli, bu gelismelerin dogal sonucu olarak ciddi
bir secenek haline gelmistir. S6z konusu tercihle




that comprise this system, namely the “public”,
“private sector” and “humans”. Accordingly, the
public delivers expected service through private
financing while the private sector has the oppor-
tunity to take part in a public service to which itis
not entitled and authorized at a relatively low risk
and a long term contract guarantee. On the oth-
er hand, people gain access to a public service,
which they need, at an effective, efficient and
optimum cost. In summary, the benefits of PPP
can be defined as the administration being able
to invest outside their own budget, the private
sector gaining a new investment and earning
area and better service for citizens.

THE PPP MODEL AND TURKEY

A review of the adventures of modern PPP mod-
els in Turkey reveals that the City Hospitals pro-
ject of the Ministry of Health in 2007. PPP health
projects were commissioned with the target of
expanding access to health services, ensuring
a sustainability perspective of integrating tech-
nological developments with service delivery,
increasing and modernizing the bed capacity in
Turkey which generated successful results in a
short time and the model implemented in Tur-
key has become a role model for health service

PPP health projects implemented by
Turkey have been a role model for
health care policies in developing

countries

kamu ve Ozel sektdr arasinda uzun sureli an-
lasmalar cercevesinde ortaklik kurularak kamu
hizmetinin; 6zel sektérin finansmani, yatirnmi
ve igletmesi ile hayata gecirilmesi saglanmistir.
Bu noktada Dtinya Bankasi tarafindan KOI mo-
deli igin yapilan “Ozel sektériin risk ve yonetim
sorumlulugu aldigl, kamu mal ve hizmetlerinin
saglanmasl amaciyla taraflarin uzun dénemli
yukumlultikleri tstlendikleri s6zlesmeler.” tanimi,
oldukca isabetli ve net bir 6zet niteligindedir.

INSAN ODAKLI HiZMET

Bir KOI modelinin basanisi, birgok farkll para-
metreye bagldir. Ancak son yillarda bu model
ile sunulan hizmetlerin asil kullanicisi olan “in-
san” temasinin vurgulanmasi, Birlesmis Milletler
catisi altinda yapilan calismalarla da giderek
artmaktadir. Kisacas! projelerin finans, yonetim
ve hukuki agllardan basarisi kadar sunulan hiz-
metin insan odakli olmasi da ayni dlglide deger
gérmeye baglamistir.

Bu agidan degerlendirildiginde KOl model;
“kamu”, “Ozel sektér” ve “insan” olmak Uizere
bu sistemi olusturan t¢ temel paydasa da farkli
noktalardan faydalar saglamaktadir. Buna gére
kamu, 6zel finansman ile kendinden beklenen
hizmeti saglamakta; 6zel sektér de gérece du-
suk riskli ve uzun sureli bir s6zlesme guivencesi
sayesinde, sunma yetkisi ve hakki olmadigi bir
kamu hizmetinde yer alma imkanina sahip ol-
maktadir. Insanlar ise ihtiyag duyduklari bir kamu
hizmetine bu sayede etkin, verimli ve optimum
bir ticretle erisebilmektedir. Ozetle, KOI'nin fay-
dalarini; idare igin kamu yatinmlarini kendi buit-
cesi disinda yapabilmesi, Ozel sektdr icin yeni
bir yatinm ve kazang alani saglamasi, vatandas
icin ise daha iyi bir hizmet olarak tanimlayabiliriz.

K61 MODELI VE TURKIYE

KOI modelinin modern anlamda Tirkiye'deki
sertvenine baktigimizda, ilk olarak 2007 yilinda
Saglik Bakanliginin Sehir Hastaneleri projeleri ile
karsilasmaktayiz. Saglik hizmetlerine erisimin
yayginlastirimasi, teknolojik gelismelerin hizmet
sunumuna entegrasyonunun  surddrulebilirlik
perspekitifi icerisinde saglanmasi, Tlrkiye'deki
yatak kapasitesinin arttinimasi ve ¢aga uygun
hale getiriimesi ana hedefleriyle baglanan KOI
saglik projeleri, kisa zamanda basarili sonuglar

Tiirkiye’nin uyguladidi KOi saghk
projeleri, gelismekte olan iilkelerin
sadlik hizmeti politikalarina rol
model olmustur
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KOi MODELININ
ULKE EKONOMISINE
SUNDUGU
AVANTAJLAR

Uluslararasi bankalarin
s6z konusu projelere ilgi
gostermesi ve yabanci
yatirim gekme potansiyeli

[ XX ] '
Kamunun 6zel sektorle etkin ve
sonug odakli is birligi kurmasi

L

Ozellikle projelerin hukuki
tarafini olusturan kapsamli
ve uluslararasi standartlari
haiz s6zlesmelerin Glkemiz

hukukgulari tarafindan
gelistirilebilmesine olanak
taniyan bilgi transferinin
saglanmis olmasi

&

Yerel bankalarimizin altyapi
yatirimlarina daha fazlailgi
gostermesi

KOi proje kiiltiiriiniin genis
bir yelpazede Tirkiye 6zel

sektori ve kamu idaresi
tarafindani¢sellestirilmesi

o

Etkin ve verimli bir
koordinasyonun nasil
ylritulecegdi konusunda
tecriibe kazanilmasi

—

) 4
&

Gelinen nokta itibariyla KO
modelinin tlkemiz agisindan bir
ihracat kalemi olarak gorilmesi

ve bunun etkin bir sekilde
hayata gegirilebilmesi
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DEIK PPP Committee, which
was established in 2015 under
DEIK, has commissioned
important projects in
exporting the PPP model

policies in developing countries. In the short period of
10 years, the PPP projects, which have been copied by
many countries in the Middle East, North Africa, Central
Asia, East and Northeast Balkans, paved the way for
Turkey to export of this service. In this context, it is nec-
essary to mention that several infrastructure companies
involved in the PPP health projects in Turkey, continue
to bid for similar projects in the mentioned regions and
have undertaken such projects.

SETTLED PPP CULTURE:
HOLISTIC DEVELOPMENT

Naturally, the successful implementation of PPP in the
health care system has not been the only success-
ful practice in Turkey in the past 10 years. The Yavuz
Sultan Selim Bridge (the 3 Bosphorus), Istanbul New
Airport, the Eurasia Tunnel, the Osman Gazi Bridge
and many more highways, ports and infrastructure
projects are amongst the successfully implemented
projects within the field of transportation. Almost all of
these projects are noteworthy as mega projects with
rather high budgets.

NEW OPPORTUNITIES WITH
ISTANBUL PPP WEEK

The DEIK PPP Committee, which was established in
2015 under the structure of DEIK, has commissioned
major projects in exporting the PPP model. Further-
more, the “Istanbul PPP Week” which has been organ-
ized with the coordination and support of the Ministry
of Trade since 2016 has introduced participants to
completed and ongoing projects for the past three
years and has provided a setup for our infrastructure
companies to develop new business opportunities. In
addition, PPP trainings have been organized for 150
foreign bureaucrats from 75 countries in Istanbul with
the contributions of international organizations such as
the World Bank, Islamic Development Bank, EBRD and
Gl HUB. These training and workshop programs are
valued today in the international arena and are among
the most important PPP organizations. All of these ac-
tivities make a significant contribution to the export of
the PPP experience that our country has gained in the
last 10 years. From this perspective, the PPP model will
present new export opportunities to our infrastructure
companies in the upcoming period.
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DEIK catisi altinda 2015
yihnda ihdas edilen DEIK
PPP Komitesi, KOI modelinin
ihraci konusunda onemli
projeleri hayata gecirmistir

dogurmus ve Turkiye'nin uyguladigi bu model, gelis-
mekte olan Ulkelerin sagdlik hizmeti politikalarina rol mo-
del olmustur. 10 yil gibi kisa bir stirede Orta Dogu, Ku-
zey Afrika, Orta Asya, Dogu ve Kuzeydogu Balkanlarda
bulunan bir¢ok Uilke tarafindan érnek alinan séz konusu
KOl projeleri, bu alanda tilkemizin hizmet ihracatinin
énind agmisti. Bu gergevede, Turkiye'de KOI saglik
projelerinde yer alan birgok altyapi sirketinin, mevzuba-
his bélgelerde benzer projelere talip olmayi surdtrdu-
gund ve bircok projeyi de Ustendigini belirtmek gerekir.

YERLESEN KOi KULTURU:
BUTUNSEL GELISIM

Elbette son 10 yil iginde Tirkiye'de basanl KOI uygu-
lamalar sadece saglik alaninda test edilmemistir. Ozel-
likle istanbul’da yapilan Yavuz Sultan Selim (3. Bogaz)
Kaéprist, Istanbul Yeni Havalimani, Avrasya Tineli,
Osman Gazi Képrusu ve bunlarin yani sira birgok oto-
yol, liman ve altyapi projeleri; ulastirma alaninda kayda
gecen basarili projelerdir. S6z konusu projelerin hemen
hepsi, oldukca yuksek butceli mega projeler olarak dik-
kat cekmektedir.

iSTANBUL PPP HAFTASI ILE
YENi FIRSATLAR

DEIK catisi altinda 2015 yilinda indas edilen DEIK PPP
Komitesi, KOI modelinin ihraci konusunda énemli pro-
jeler hayata gegirmistir. Ayrica 2016 yilindan bu yana,
Ticaret Bakanligimizin koordinasyon ve desteginde du-
zenlenen “istanbul PPP Haftasi”, katiimcilarini geride
kalan uc sene icinde Turkiye'deki yapim asamasinda
olan ve tamamlanmis projeler ile tanistirmis ve altyapi
sirketlerimize yeni is imkanlar gelistirebilecekleri ortam
saglamigtir. Bunun yani sira Duinya Bankasi, islam Kal-
kinma Bankasi, EBRD, GI HUB gibi uluslararasi kuru-
luslarin da katkilaryla toplam 75 tlkeden 150 yabanci
buirokrata Istanbul'da KOI egitimleri dtizenlemistir.
Dizenlenen bu egitim ve calistay programlari, bugun
uluslararasi alanda deger gérmekte ve en énemli KOI
organizasyonlari arasinda gdsteriimektedir. Bu faaliyet-
lerin tamam, tlkemizin son 10 yilda kazandigi KOI de-
neyimlerinin ihracatina énemli bir katki saglamaktadir. Bu
perspektiften hareketle KOl modeli, éntimtizdeki dénem-
de altyapi sirketlerimize yeni inracat firsatlar sunacaktir.
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Akfen Holding General Director
Sila Ciliz Inang
Akfen Holding Genel Mudirii

RISK BALANGE SHOULD BE ESTABLISHED CORRECTLY

Risk Dengesi Dogru Kurulmali

The most important issues for the
effective implementation of PPP
projects in Turkey, is to ensure
the establishment of the right
balance of risk and continuity

ublic Private Sector Cooperation (PPP) pro-

jects require meticulous preparation and

planning, which is necessary to ensure that

the project gains value and is sustainable
for all parties. Therefore, it is important to establish the
legal regulations and financial framework for strategic
decisions regarding PPP in a way to support the imple-
mentation and development of these studies by policy
makers and the public sector. Another factor that deter-
mines the success of the projects is to ensure that the
needs and objectives of both parties are manifested
in an accurate manner and that agreement is reached
on the matter.

RISK DISTRIBUTION MUST
BE ENSURED

The most important issue for the effective implementa-
tion of public private partnership projects in Turkey, is
to ensure the establishment of the right balance of risk
and continuity. The balance of performance is estab-
lished in accordance with the risk transfer, which can
be defined as the heart of the PPP projects; in other
words, it is established in accordance with the distri-
bution of the risk amongst the stakeholders. If a good
balance is not achieved in the preparation and plan-

Tiirkiye’de K0i projelerinin etkili
sekilde uygulanabilmesi icin en
dnemli konu, risk dengesinin
dogru kurulmasi ve siirekliliginin
safjlanmasidir

Kamu Ozel Sektér isbirligi (KOI) projelerinde; projenin
tum taraflar icin deger kazanmasini ve surdurdilebilir
olmasini saglamak adina titiz bir hazirlik ve planlama
yapilmasi gerekmektedir. Bunun igin ise basta, KOl ile
ilgili stratejik kararlara yonelik yasal diizenlemelerin ve
finansal cergevenin, bu calismalarin politika yapicilar
ve kamu sektdru tarafindan uygulanmasini ve geligi-
mini destekleyecek sekilde olusturulmasi énem arz
etmektedir. Projelerin basarisini belirleyen bir diger
unsur da her iki tarafin intiyaclar ve hedeflerinin dog-
ru bir sekilde ortaya konularak bu konuda anlasmaya
varilimasidir.

RiSK DAGILIMI
SAGLANMALI

Tdrkiye'de kamu 6zel sektér isbirligi projelerinin etkili
bir bicimde uygulanabilmesi icin en dnemli konu, risk
dengesinin dogru kurulmasi ve surekliliginin saglan-
masidir. Edimler dengesi, KOI projelerinin kalbi olarak
tanimlanabilecek risk transferine yani riskin paydaslar
arasinda dagiimina gére kurulur. Projenin hazirlik ve
planlama asamasinda eger iyi bir denge yakalana-
mamigsa bu, maliyetlerin artacagr anlamina gelmek-
tedir. S6z konusu durum ise taraflardan birinin ya da
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ning phase of the project, this means that costs will
increase. This will result in a bottleneck in which one or
both of the parties cannot fully manifest their potential.

PPP IS APPLIED
IN MANY AREAS

Although PPP projects are the most prominent in the
health sector, especially in city hospitals, this model has
been applied in the transportation and energy sectors
for many years. In this respect, Akfen Holding started
its public private sector cooperation activities with the
partnership in the Atattirk Airport Build Operate Transfer
project. Subsequently our company has been involved
in renewable energy, wastewater and drinking water
distribution projects. Akfen completed the Isparta City
Hospital in March 2017 and Eskisehir City Hospital in
October 2018, and the Tekirdag City Hospital is planned
to be commissioned at the end of 2019.

Although PPP projects are
prominent in the field of health in
our country, they are applied in
many different sectors

Isparta City Hospital
Isparta City Hospital is a 785 hed
hospital in Turkey to be equipped
with earthquake insulators (897
unit) for the Srst time.

Isparta Sehir Hastanesi

Isparta Sehir Hastanesi, 785 yatakl
olup Tiirkiye'nin ilk deprem
izalatorlii (897 Adet) hastanesidir.

her ikisinin potansiyellerini tamamen ortaya koyama-
yacaklari bir tikaniklik meydana getirecektir.

KOi PEK COK ALANDA
UYGULANIYOR

Ulkemizde KOI projeleri, sehir hastaneleri basta ol-
mak Uzere en ¢ok sadlik alaninda 6n plana ¢iksa da
bu model, 6zellikle ulastirma ve enerji sektorlerinde
yillardir uygulanmaktadir. Bu kapsamda Akfen Hol-
ding, kamu 6zel sektor isbirligi calismalarina, Ataturk
Havalimani Yap islet Devret projesindeki ortakligi ile
baglamistir. Sirketimiz bunun akabinde de yenilene-
bilir eneriji, atik su ve icme suyu dagitim projelerinde
yer almistir. Isparta Sehir Hastanesini Mart 2017'de,
Eskisehir Sehir Hastanesini Ekim 2018’de tamamla-
yan Akfen, Tekirdag Sehir Hastanesini ise 2019 yili
sonunda isletmeye agmay! planlanmaktadir.

Ulkemizde KOi projeleri, sadlik
alaninda 6n plana ciksa

da pek cok farkli sektérde
uygulanmaktadir
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INTERVIEW | ROPORTAJ

TURKEY-RUSSIA

TRADE RELATIONS ARE PROMISING

Tiirkiye-Rusya Ticari Iliskileri Umut Verici
‘& DEIK Eurosia Business Councils Assistant Coordinator Batuhan Kurtaran DEIK Avrasya Is Konseyleri Koordinatr Yardimeisi

Turkey - Russia Business Council Chairman  Tuncay Ozilhan Tirkiye - Rusya s Konseyi Baskani

Tiirkiye - Rusya is Konseyi Baskani Tuncay
Ozilhan, Tiirkiye ile Rusya arasindaki ticari

iliskileri degerlendirdi

Turkey - Russia Business Council Chairman

Tuncay 0zilhan, assessed commercial relations
between Turkey and Russia
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e had the opportunity to discuss Rus-
sia, one of the countries prioritised
in Turkey’s foreign trade, with Tuncay
Ozilhan, the Turkey-Russia Business
Council Chairman. While assessing the commercial
relations between Russia and Turkey, Ozilhan also pro-
vided some recommendations for our business people
interested in investing in Russia.

After the jet crisis between Russia and Turkey,
a slow down in trade between the two countries
came to the fore. In this regard, what would you
tell us in relation to the period prior the crisis,
the period in question and the present day?

Relations between Turkey and Russia manifested
changes in many respects following the airplane crash
in 2015. In addition to the political tension, mutual visa
exemption was terminated for our citizens unilaterally
and imports of various consumption items, particularly
food, from our country to Russia were reduced. Unfor-
tunately, the tension was reflected in regions developed
in terms of tourism in our country, especially in the Med-
iterranean region.

When we look at the point reached today, we see
that the traces of the crisis in 2015 are being erased.
Our exports to Russia in 2016 amounted to 1.7 billion
USD, with normalization of relations in 2017, this figure
reached 2,7 billion USD while our import increased to
18,5 billion USD from 15,2 billion USD in the relevant
periods. If we look cumulatively, our bilateral trade vol-
ume increased from 16.9 billion USD in 2016 to 22.3
billion USD in 2017, indicating signs of recovery. If we
look at the data for 2018 published by the Turkey Sta-
tistical Institute, it is evident that the improvement in
bilateral trade has continued during the past year. As
a matter of fact, our exports to Russia amounted to 3.4
billion USD in 2018, while imports from Russia amount-
ed to 22 billion USD.

However, it should not be forgotten that although our
bilateral trade continues to grow, we cannot say that
we are satisfied with the point we have reached com-
pared to the state before the crisis. After achieving a
level beyond 30 billion US dollars in relations between
the two countries before the crisis, we need to state
that today’s figures are not at the desired level. From
this aspect, it is important to note that politicians have
a major role in increasing cooperation between the two
countries. It is a known fact that increasing high level
political cooperation will have a positive effect on trade
between the two countries, direct investments and ser-
vice sectors such as tourism.

According to Russian Federal Customs Service
data the trade volume between the two countries
increased by 15.7 percent in 2018 compared to
the previous year. Based on these figures, how
do you foresee the progress of the trade volume
between Russia and Turkey in 2019 as well as in
the medium and long term?

The developments in our bilateral trade after 2015 are
promising. Although Turkey-Russia relations are not

TURKEY - RUSSIA
TRADE FIGURES

TURKEY - RUSSIA
EXPORT FIGURES

[ $1.7BILLION |
IN 2016

[ $2.7BILLION
IN 2017

[ $3.4BILLION |
IN 2018

TURKEY - RUSSIA
IMPORT FIGURES

$15.2 BILLION
IN 2016

$19.5 BILLION
IN 2017

[ $ 22 BILLION |
IN 2018

TURKEY - RUSSIA
TRADE VOLUME
FIGURES

$16.9 BILLION
IN 2016

$22.2 BILLION
IN 2017

$ 25.4 BILLION
IN 2018

TRADE VOLUME
BETWEEN THE
TWO COUNTRIES IS
EXPECTED TO BE
US $ 100 BILLION

ROPORTAJ | INTERVIEW

Turkiye'nin dis ticaretinde dncelik verdigi Ulkelerden biri
olan Rusya'yi, Ttirkiye-Rusya Is Konseyi Bagkani Tun-
cay Ozilhan'dan dinledik. Ozilhan, Turkiye ve Rusya
arasindaki ticari iliskilerle ilgili degerlendirmeler yapar-
ken ayni zamanda Rusya’ya yatinm yapmayi planlayan
is insanlarimiz icin de tavsiyelerde bulundu.

Tiirkiye ile Rusya arasinda yasanan ucak krizinin
ardindan iki tilke arasindaki ticarette yavaslama
glindeme gelmisti. Bu baglamda ucak krizinin
hemen éncesini, s6z konusu dénemi ve bugtinti
degerlendirmenizi rica etsek neler séylersiniz?

2015 yilinda yasanan ugak krizi ile Turkiye ve Rusya
arasindaki iligkiler, bircok acidan degisiklik gosterdi.
Yasanan siyasi gerilimin yani sira karsilikli uygulanan
vize muafiyeti tek tarafli olarak vatandaslarimiza yénelik
sona erdirilmis, Rusya’nin tilkemizden aldigi basta gida
olmak uzere farkli ttiketim kalemlerinin ithalatinda azal-
maya gidilmisti. Ozellikle Akdeniz gibi tilkemizin turizm
acisindan gelismis bélgeleri de ne yazik ki bu gerilim-
den payina dtigeni almist.

Bugun gelinen noktaya baktigmizda, 2015'te yasanan
krizin izlerinin silinmekte oldugunu gériyoruz. 2016 yi-
linda Rusya’ya olan ihracatimiz 1,7 milyar ABD dolari
iken, 2017 yilinda iligkilerin tekrar normallesmesiyle
birlikte bu rakam 2,7 milyar ABD dolarina; s6z konusu
dénemlerde ithalatimiz ise 15,2 milyar ABD dolari iken
19,5 milyar ABD dolarina yukselmistir. Kimdulatif bak-
mak gerekirse, ikili ticaret hacmimiz 2016 yilinda 16,9
milyar ABD dolari iken 2017°de 22,3 milyar ABD dola-
rina yukselerek, duizelmenin isaretlerini vermistir. Gecti-
gimiz gunlerde Turkiye Istatistik Kurumunun yayinladigi
2018 yili verilerine baktigimizda ise ikili ticaretteki iyi-
lesmenin gectigimiz yilda da surdigund gérmekteyiz.
Nitekim 2018 yilinda Rusya'ya yapilan ihracatimiz 3,4
milyar ABD dolari olarak gerceklesmisken, Rusya'dan
ithalatimiz ise yaklasik 22 milyar ABD dolari seviyesinde
kalmuistr.

Fakat sunu unutmamak gerekir ki ikili ticaretimiz her ne
kadar buyumeye devam etse de kriz 6éncesi duruma
kiyasla geldigimiz noktadan memnun oldugumuzu soy-
leyemeyiz. Ucak krizi 6ncesinde iki Ulke arasindaki ilis-
kiler 30 milyar ABD dolari tizerini gérmusken bugtnku
rakamlarin istedigimiz seviyede olmadigini belitmemiz
gerekir. Bu noktadan baktigimizda, iki llke arasindaki
is birliginin artmasi igin siyasilere buyuk rol dustugunu
belirtmeliyiz. Siyasetin Ust duzeyinde artacak is birlik-
lerinin iki Ulke arasindaki ticarete, dogrudan yatinmlara
ve turizm gibi hizmet sektdrlerine olumlu etki yapacagi
bilinen bir gergekir.

Rusya Federal Glimriik Servisi verilerine gére; iki
lilke arasindaki ticaret hacmi, 2018’de bir 6nceki
yila oranla ylizde 15,7 artti. Bu rakamlardan

yola cikarak Rusya ve Tiirkiye arasindaki ticaret
hacminin 2019’da, ayni zamanda orta ve uzun
vadede nasil seyredecegini 6ngériiyorsunuz?

2015'te yasananlardan sonra ikili ticaretimizdeki gelis-
meler umut verici niteliktedir. Her ne kadar Turkiye-Rus-
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Russia ranks among the four
countries that are given priority in
our foreign trade in the framework of
the Government’s 100-day Action Plan

based solely on trade and politics but also affected by
regional issues, | must say that we have a more positive
outlook for 2019. Within the framework of the 100-day
Action Plan announced by our President Recep Tayyip
Erdogan in August 2018, Russia is among the four coun-
tries that are given priority in our foreign trade. In this
context, the Russian market is of increased importance
for our business people. If we aim to increase our total
trade volume to 100 billion USD, as President Vladimir
Putin and President of the Republic of Turkey have pre-
viously stated, this means that both the politicians and
the business world have a major role in this matter. 2019
has been declared the Turkey-Russia Culture and Tour-
ism year and therefore major cultural, political and eco-
nomic events are expected to be held during this year.
Furthermore, DEIK that is responsible for conducting
business diplomacy of our country continues to work
devotedly to increase both our export volume and bilat-
eral direct investments with Russia, our indispensable
trade partner. In the coming period, we will be expand-
ing our activities in line with the work schedule we have
designated as the Business Council.

Fresh and dried fruit
Boilers and machinery
Motor vehicles, parts
Clothing and apparel
Textiles

Taze ve kurutulmus meyve

Kazan ve makineler

Motorlu kara tasitlari ve aksamlari
Hazir giyim ve konfeksiyon

Tekstil

Mineral fuels

Iron and steel products

Animal and vegetable oils
Aluminum and aluminum goods

Cereals

Hiikiimetin 100 Giinliik Eylem
Plani cercevesinde Rusya, dis
ticaretimizde dncelik verilen dort
iilke arasina girdi

ya iligkileri, sadece iki tlke arasindaki ticarete ve siyasi
iliskilere dayanmayip 6ngdrulemeyen bdlgesel sorunlar-
dan etkilenebilse de 2019’a daha pozitif baktigimizi be-
litmem gerekir. Cumhurbagkanimiz Sayin Recep Tayyip
Erdogan’in 2018 yilt Agustos ayinda acikladigi 100 Gunltik
Eylem Plani gercevesinde Rusya, dis ticaretimizde dncelik
verilen dort Ulke arasina girdi. Bu kapsamda Rusya paza-
r, is insanlarmiz igin dnemini artirmaktadir. Rusya Devlet
Baskani Sayin Vliadimir Putin ile Sayin Cumhurbaskani-
mizin daha énce beyan ettikleri gibi toplam ticaret hacmi-
mizi 100 milyar ABD dolarina yukseltmeyi hedefliyorsak
bu konuda hem siyasilere hem de is dunyamiza buytik
gbrev dustyor demektir. 2019 Turkiye-Rusya Kdltir ve
Turizm Yili olarak ilan edilmis olup, bu yil icerisinde buyuk
kiltdrel, siyasi ve ekonomik etkinliklerin dtizenlenmesi
beklenmektedir. Bunun yani sira, Rusya'nin vazgecilmez
bir ticaret partnerimiz olmasindan dolay! tilkemizin ticari
diplomasisini yurtitmekle mukellef olan DEIK olarak hem
ihracat hacmimizin hem de iki tarafl dogrudan yatinmlarin
arttinlmasi igin 6zveriyle calismaya devam ediyoruz. Onu-
miizdeki stiregte is Konseyi olarak belirledigimiz calisma
takvimi dogrultusunda faaliyetlerimizi artinyor olacagiz

Mineral yakitlar

Demir ¢elik sanayi drdnleri
Hayvansal ve bitkisel yaglar
Altminyum ve aldminyum esyalar
Hububat
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RECOMMENDATIONS
FOR EXPORTERS

CARRY OUT VISITS TO
THE RELEVANT COUNTRY
TO KNOW THE MARKET

CARRY OUT FIELD
INSPECTIONS

ESTABLISH CONTACT
WITH TURKISH BUSINESS
ASSOCIATIONS ACTIVE IN
THE RELEVANT COUNTRY

YOU MUST VISIT OUR
EMBASSY AND TRADE OFFICE
IN THE RELEVANT COUNTRY
AND EXCHANGE INFORMATION
WITH THEM BEFORE SIGNING
ANY AGREEMENT.

IHRACATCI
FIRMALARA
TAVSIYELER

PAZARI TANIMAK AMACIYLA
ILGILI ULKEYE ZIYARETLER
GERCEKLESTIRILMESI

SAHA INCELEMELERINDE
BULUNULMASI

ORADA FAALIYET
GOSTEREN TURK S
INSANLARI DERNEKLERI
|LE IRTIBAT KURULMASI

i
HERHANGI BIR ANLASMAYA IMZA
ATILMADAN ONCE MUTLAKA O
ULKEDEKI BUYUKELGILIGIMiZ
VE TICARET MUSAVIRLIGIMIZIN
ZARET EDILMESI VE
KENDILERIYLE BILGI
ALISVERISINDE BULUNULMASI

It is very important to get

legal support at every stage

of commercial activities to be
carried out with foreign countries

What can you tell our Turkish
entrepreneurs and business people about
possible investment opportunities in
Russia?

It is not a secret that we have gained an advan-
tage in price competition in terms of the level
of exchange rates. It is important to develop
detailed strategies in the country and sector so
that this advantage can give concrete results
in the form of increase in exports and the ex-
pansion of our market share. The conditions for
increasing our exports particularly in terms of
capital goods and industrial services are very
favorable. Furthermore, | believe that it is correct
to be a direct investor in target markets in order
to increase our share of foreign trade in Rus-
sia and in Eurasia in sectors such as the food
industry, agriculture and agriculture-based in-
dustry and telecommunication. The market has
a population of more than 300 million. There-
fore, to maximize the potential of this market, we
need to focus on reducing transportation costs
and generating effective logistics solutions. In
this context, the establishment of Turkish logis-
tics and distribution centers in Russia is a ra-
tional target.

What are the requirements for Turkish
business people to fulfill while doing
business in Russia?

As DEIK, the main recommendations for busi-
ness people who enter the Russian Federation
or any foreign market for the first time: visit the
country several times in order to get to know the
market in question, talk with Turkish business
associations active in the relevant country and
most importantly, before signing any agree-
ment, they should visit our Embassy and Trade
Office and exchange information.

It is very important to get legal support at every
stage of commercial activities to be carried out
with the foreign country, and if possible, work-
ing with Turkish legal consultants, who know the
legislation of the relevant country will give our
companies an advantage.

Vabanci iilkeler ile
siirdiiriilecek ticari faaliyetlerin
her asamasinda hukuki destek
almak cok dnemli

Tiirk miitesebbislerinin ve is insanlarinin
Rusya’da hayata gecirebilecekleri yatirhm
firsatlari ile ilgili neler sdyleyeceksiniz?

Bilindigi gibi déviz kurlarinin geldigi seviye iti-
bariyla fiyat rekabetinde avantaj elde etmis du-
rumdayiz. Bu avantajin ihracat artisi ve pazar
payimizin geniglemesi seklinde somut neticeler
verebilmesi igin lke ve sektdr 6zelinde ayrintili
stratejiler gelistirmek énemlidir. Ozellikle serma-
ye mallari ve endustriyel hizmetler ihracatimizin
artmasi icin kosullar cok uygun. Bunun yani sira
gida sanayisi, tanm ve tarima dayall sanayi, te-
lekomunikasyon gibi sektérlerde Rusya ve genel
olarak Avrasya bdlgesinde dis ticaret payimizin
artmasi icin hedef pazarlarda dogrudan yatinmci
konumunda bulunmanin dogru oldugu kanaatin-
deyim. S6éz konusu pazar, 300 milyondan fazla
nufusa sahip. Dolayisiyla bu pazarin potansi-
yelinden azami ¢lglide yararlanmak igin ulasim
maliyetlerini dusurmeye ve etkili lojistik coztimler
Uretmeye odaklanmamiz gerekir. Bu kapsamda
Rusya’'da Turk lojistik ve dagitim merkezlerinin
kurulmasi rasyonel bir hedefi isaret eder.

Tiirk is insanlarinin, Rusya’da ticari
faaliyetlerde bulunurken ne gibi sartlari
yerine getirmeleri gerekiyor?

DEIK olarak Rusya Federasyonu veya herhangi
bir yabanci Ulke pazarina ik defa giris yapacak
olan is insanlarina yénelik bulundugumuz basli-
ca tavsiyeler: s6z konusu pazari tanimak ama-
clyla birkac kez ilgili tlkeyi ziyaret etsinler, ye-
rinde incelemelerde bulunsunlar, orada faaliyet
gOsteren Turk is insanlari dernekleri ile gorus-
sunler; en 6nemlisi ise herhangi bir anlasmaya
imza atmadan 6nce mutlaka o Ulkedeki Buyu-
kelciligimiz ve Ticaret Musavirligini ziyaret ederek
bilgi alisverisinde bulunsunlar.

Yabanci Ulkeler ile surddirtilecek ticari faaliyet-
lerin her asamasinda hukuki destek almak gok
onemli, mumkdnse ilgili tlke mevzuatini gok iyi
bilen Turk hukuk danismanlari ile ¢alismak fir-
malarimiza avantaj saglayacaktir.




DEIK continues to work devotedly to
increase both our export volume and
direct investments from both sides

If we detail the trade relations between the two
countries, which sectors come to the fore?

If we look at the data shared by our Ministry of Trade, we
see that agricultural products are at the forefront in our
exports to Russia. Although our fresh and dried fruit ex-
ports have regressed after 2015, they are still one of the
most important export items to Russia. This is followed
by vehicle parts used in the automotive sector, trailers
for automobiles and vehicles. Imports of iron and steel
products, petroleum oils and oils from bituminous min-
erals are among our main import items.

Apart from these, tourism is one of the most notewor-
thy sectors. While 4.4 million Russian tourists visited our
country in 2014, this number dropped to 3.6 million due
to the crisis in November 2015. A historical drop was
evident in 2017, when only 866,000 Russians visited our
country. However, during the process of improved rela-
tions between the two countries, this number rose to 4.7
million in 2017 and a historical record of 5.9 million in
2018 which is yet to be confirmed.

The remaining sectors are also very diverse. Their in-
creased inclusion in bilateral trade depends on many
aspects such as the economic structure of the two
countries, production models, import and export strat-
egies as well as industrial models.

DEIK olarak dogrudan yatinmlarin
arttinimasi icin dzveriyle calismaya
devam ediyoruz

Iki tilke arasindaki ticari iliskileri detaylandiracak
olursak daha ¢ok hangi sektorler 6n plana ¢ikiyor?

Ticaret Bakanligmizin da paylastigi verilere bakarsak,
Rusya'ya ihracatimizda tarmsal drunlerin 6n planda
oldugunu gértiyoruz. Ozellikle de taze ve kurutulmus
meyve ihracatimiz her ne kadar 2015 yili sonrasinda ge-
rilemis olsa da hala Rusya'ya yaptiimiz ihracat kalem-
lerinin basinda gelmektedir. Bunu, otomotiv sektdrinde
kullanilan kara tasitlarr aksamlari, otomobiller ve tasitlar
igin rémorklar takip etmektedir. ithalat kalemlerimizin ba-
sinda ise demir gelik sanayi Urunleri, petrol yaglar ve bi-
tiimenli minerallerden elde edilen yaglar yer almaktadir.

Bunlarin haricinde en dikkat geken sektdrlerin basinda
turizm geliyor. 2014 yilinda yaklasik 4,4 milyon Rus turist
Ulkemizi ziyaret ederken, 2015 yili Kasim ayinda yasa-
nan kriz sonucu bu sayi 3,6 milyona duismuisttir. Ozellikle
2017 yilinda tarihsel bir dususle, Ulkemizi ziyaret eden
Rus turist sayisi 866 binde kalmistl. Ancak sure¢ icinde
iki Ulke arasindaki iliskilerin iyilesmesiyle birlikte, 2017'de
bu sayr 4,7 milyon, 2018'de ise kesin olmayan verilere
gore tarihf rekorla 5,9 milyona gikti.

Geride kalan sektérler de ¢ok cesitlidir. Bunlarin ikili tica-
rette daha fazla yer edinebilmesi, iki Ulkenin iktisadi ya-
pisina, tretim modellerine, ithalat ve ihracat stratejilerine
ve sanayi modelleri gibi pek cok hususa bagldir.
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TARGET FOR

2025: RANK

AMONG THE
FIRST 50

Fuat Tosyal, who
stated their aim to
be among the top
50 iron and steel
companies in the
world by 2025, said:
‘Our employment
will exceed 10,000
by that date. We are
the only company
structured to
include everything
from raw material
to final pipe
production. We also
produce fine steel
that can be creased
like a napkin as
well as natural gas
transportation pipes
and oil pipes.’

2025 HEDEFI:
LK 50

2025 yilina kadar
diinya demir celik
sirketleri arasinda
ilk 50de olmay1
hedeflediklerini dile
getiren Fuat Tosyall,
“Istihdamimiz
0 tarihe kadar
10 bin kisiyi
asmis olur. Ham
maddeden nihai
boru retimine
kadar bir cati
altinda yapilanmis
tek sirketiz.
Pegete inceliginde
burusturulabilecek
kabiliyette celigi de
iiretiyoruz, dogal
gaz nakil borularmni
da petrol borularini
da...” seklinde
konustu.

Turkey-Algeria Business Council Chairman and Tosyali Holding Chairman of the Board

Fuat Tosyali

Tiirkiye-Cezayir Is Konseyi Baskani ve Tosyali Holding Yonetim Kurulu Baskani

TOSYALI 1S TURKEY'S GLOBAL IRON AND STEEL BRAND

Tiirkiye'nin Demir Celikteki Diinya Markas: Tosyali

Tosyali Holding’s major investment in
Algeria, Tosyal Algerie continues at
full speed

osyall Holding operates with more than 20

facilities on three continents and continues

to invest without interruption with a vision

of eliminating Turkey’s dependence on for-
eign high-tech steel products. Tosyall Holding, one
of the most important iron and steel producers in the
world, continues its domestic investments within the
scope of its vision of growth abroad.

PREPARATION FOR THE FOURTH PHASE
IN ALGERIA

As Tosyall completed the renovation works at the
plant in Montenegro and increased the production
capacity of the factory on one hand, they commis-
sioned the third phase of the Algerian investment in
North Africa. Tosyall Holding Chairman of the Board
of Directors Fuat Tosyall said that the plans for the
fourth phase comprised of two separate modules
worth 2 billion USD each had been finalized and
were ready.

Fuat Tosyall indicated that their investments in Alge-
ria would exceed 6 billion USD with the end of the
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Tosyali Holdingin Cezayir’deki dev
yatinmi Tosyali Algerie’nin calismalari
hiz kesmeden devam ediyor

Dudnyanin Ug kitasinda sahip oldugu 20'yi askin te-
sisle faaliyet gosteren Tosyall Holding, ytksek tek-
nolajili celik urunlerinde Turkiye’'nin disa bagmlihgini
ortadan kaldirma vizyonuyla yatirnmlarina hiz kesme-
den devam ediyor. Dunyanin en 6nemli demir-celik
Ureticilerinden biri olan Tosyall Holding, bir yandan
da kuresel buytme vizyonu kapsaminda yurt disin-
daki yatinm atagini strddrtiyor.

CEZAYIiR’'DE DORDUNCU FAZ ICIN
HAZIRLIK

Bir yandan Karadag'daki tesisinde yenileme calig-
malarini tamamlayan ve fabrikanin tretim kapasite-
sini artiran Tosyall, diger yandan Kuzey Afrika’daki
Cezayir yatinminda Ugtnct fazi devreye aldi. Tosyali
Holding Yonetim Kurulu Baskani Fuat Tosyal’nin
kendi ifadesiyle ikiser milyar dolarlik iki ayr moduil-
den olusacak dérduncu faz igin de tdm planlamalar
yapiimis ve kollar sivanmig durumda.

Dérduncu fazin bitmesiyle birlikte Cezayir'deki yati-
rimlarinin toplam 6 milyar dolarin Uzerine cikacagini



Tosyal Holding continues to robustly
invest abroad within the scope of a vision
for global growth

fourth phase and said, “Thanks to these investments,
our total production capacity will exceed 8 million
tons during the next five years. When all the phases
are completed, we expect Tosyall Algerie’s turnover to
reach 5 billion dollars.”

Fuat Tosyall underlined that they would expand the
range of products in the North Africa region as they had
in Turkey and continued as follows: “Tosyall Algerie will
focus on products with a high added value and con-
centrate on steel manufacturing from minerals and ore.
According to our calculations we foresee that Tosyall
Algerie will be worth 10 billion USD in the near future.”

AFRICA HOSTS GREAT OPPORTUNITY

Fuat Tosyall pointed out that investments in North Af-
rica will not be limited to Algeria alone and said, “The
total size of our investment in Algeria has reached 3
billion USD. With an annual production of over 4 million
tons, we have achieved a turnover of over 2 billion USD.
Thanks to these investments, we act with the vision of
being one of the main steel producers in the world.”

OUR PRIORITY IS TO CONTRIBUTE TO THE
ECONOMY OF TURKEY

Fuat Tosyall stated that they considered the process
until 2020 as an “investment period” and emphasized
that they did not refrain from investing during this peri-
od when financial uncertainties prevailed in the world.
Fuat Tosyall said, “As a company established and flour-
ished in this country, our top priority is to contribute to
the economy of our country and achieve the level our
country deserves. We have this vision behind every step
we take and every investment we make. In this context,
we will continue to represent our country in the best way
with the awareness of being a global brand.”

TOSYALI ALGERIE TODAY

SINERJ! | SYNERGY

Tosyall Holding, kiiresel biiyiime vizyonu
kapsaminda yurt disindaki yatirim atagini
siirdiiriiyor

belirten Fuat Tosyall, “Bu yatinmlar sayesinde Ceza-
yir'deki uretimimiz iki yil sonra 6 milyon tonu gececek.
Ontimtizdeki bes yil iginde toplam tiretim kapasitemiz
8 milyon tonu asacak. Tum fazlar bittiginde ise Tosyall
Algerie’nin cirosunun 5 milyar dolara ulasmasini bekli-
yoruz.” ifadelerini kullandi.

Tdrkiye'de oldugu gibi Kuzey Afrika bolgesinde de trun
yelpazesini genisleteceklerinin altini ¢izen Fuat Tosyall,
sOyle devam etti: “Tosyall Algerie’de katma degeri yuk-
sek Urtinlere yonelerek, maden ve cevherden celik Ure-
timine agirlik verecegiz. Yaptigimiz hesaplamalara gore;
Tosyall Algerie’'nin yakin gelecekte 10 milyar dolarlik bir
degere ulasacagini dngdrdyoruz.”

AFRIKA BUYUK FIRSAT BARINDIRIYOR

Kuzey Afrika’daki yatinmlarin sadece Cezayir ile sinirl
kalmayacagl mdjdesini de veren Fuat Tosyall, “Simdi
de yeni yatinmlar igin Afrika'nin diger bolgelerini arasti-
riyoruz. Cezayir'deki yatinmimizin toplam buyudklugu, 3
milyar dolar buldu. Yillik 4 milyon tonun tzerinde Ure-
timle 2 milyar dolari askin ciroya imza attik. Bu yatinmlar
sayesinde dunyanin sayili gelik treticilerinden biri olma
vizyonuyla hareket ediyoruz.” diye konustu.

ONCELIGIMIZ, TURKIYE EKONOMISINE
KATKIDA BULUNMAK

2020'ye kadar olan streci bir “yatinm dénemi” olarak
gorduklerini ifade eden Fuat Tosyall, dinyada finansal
belirsizliklerin hakim oldugu bu dénemde yatirm yap-
maktan hicbir sekilde imtina etmediklerini vurguladi.
Fuat Tosyali, “Bu topraklarda dogmus, buytmus bir sir-
ket olarak en buytk dnceligimiz: tlkemiz ekonomisine
katkida bulunmak, el birligi ile tlkemizi hak ettigi seviye-
ye ulastirmak. Yaptigimiz tum yatinmlarin, atigimiz her
adimin arkasinda bu vizyon var. Bu kapsamda, bir duin-
ya markasi olma bilinciyle tlkemizi en iyi sekilde temsil
etmeye devam edecegiz.” diye konustu.

TOSYALI ALGERIE'DE BUGUN

TOSYALI ALGERIE'S TARGET /I\i/

TOSYALI ALGERIE'DE HEDEF II I I

« Total investment: 3 BILLION DOLLARS
« Annual production of over &4 MILLION TONS « Production after two years: exceed 6 MILLION TONS

« Turnover of over $ 2 BILLION « Productionin five years: exceed 8 MILLION TONS

« Toplam yatirim biiytikliigi: 3 MILYAR DOLAR cinticipated Tumover when al gqgsslf_i:g;mp'ete": ]
« Yillik 4 MILYON TON (izerinde (iretim ’

« 2 MILYAR DOLAR: askin ciro « Iki yil sonra tretim: 6 MILYON TONu gececek
« Bes yilda tiretim: 8 MILYON TONu asacak

+ « Tm fazlar bittiginde cironun: 5 MILYAR DOLARa ulasmasi bekleniyor
- Kisa vadede: 10 MILYAR DOLARIik deger hedefleniyor
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Engaged in establishing good relations with
the Western world and exporting mainly to EU
l;'_ countries, Turkey intends to expand its success
to India, the starting point of the Spice Route

urkey entered a new structural period after
the “Constitutional Amendment Referendum”
carried out on April 16, 2017. While the whole
world was watching Ankara, President Recep
Tayyip Erdogan made his first overseas visit to Asia’s
rising star, India after this process. This visit, which was
written by the India Times Newspaper was also avid-
ly followed by other states was the sign of a new era

in the relations between the two countries. In line with

INDIA FOREIGN TRADE

i MAIN EXPORT ITEMS
* Petroleum Qils

* Jewelry

* Medicine

* Rice

* Automobiles

* Cotton

* Beef

* Automotive parts
* Telephone

MAJOR EXPORT COUNTRIES
* USA

* China

* Singapore

* United Kingdom

MAIN IMPORT ITEMS

_ % Crude oil

* Gold

* Petroleum gases

* Hard Coal

* Electrical machinery parts

MAJOR IMPORT COUNTRIES
* China

* USA

* UAE

* Saudi Arabia

* Switzerland

Bati diinyasiyla iyi iliskiler kuran ve en _
cok ihracatini AB tlkelerine yapan Tirkiye, \
basarisini Baharat Yolu’nun baslangic noktasi g
Hindistan’a kadar genisletmeui hedefliyor

Tdrkiye, 16 Nisan 2017’de yapilan “Anayasa Degisikligi
Referandumu” sonrasi, yeni bir yapisal déneme girdi.
Tdm dtinya gozlerini Ankara'ya cevirirken Cumhurbas-
kanimiz Recep Tayyip Erdogan, bu surecin ardindan ilk
yurt digi ziyaretini Asya’nin yukselen yildizi Hindistan’a
gerceklestirdi.  Hindistan Times Gazetesi'nin, diger
devletler tarafindan da ilgiyle takip edildigini yazdidi
bu ziyaret; iki Ulke iliskilerinde yeni bir dénemin isaret
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The Turkish business world needs to
understand Indian philosophy, working
style and business model well

this New Delhi Initiative with strategic depths, a new
commercial cooperation step was taken with India,
a strong country in the Shanghai Cooperation Or-
ganization (SCO). With this step, Turkey once again
demonstrated that it could establish strategic/stable
relations with both western and Afro-Eurasian key
countries. At the same time, it led to an opportunity to
open new channels for export with this country with
which it has current deficits. A decision was reached
to develop cooperation between the two countries in
the areas of nuclear energy, civil aviation, space and
technology and a target was set to achieve a trade
volume of 10 billion USD by 2020. After the visit, Pres-
ident Erdogan made a statement saying “our priority
in export in the new period are the markets of China,
Mexico, Russia and India” indicating clearly that a
stable and growth oriented export policy had been
launched. In this respect, the fact that the Ministry of
Trade placed India in the “Target Countries” (2018-
2019) list and showed that the New Delhi Initiative
was not only a visit once again manifested the impor-
tance of India in its new term export strategy. Subse-
quently, the India-Turkey Business Forum was held
in 2018 with the participation of Minister of Trade,
Ruhsar Pekcan. Potential business opportunities in
banking, food and agriculture were evaluated within
the scope of the event. This process aimed at India,
which was initiated last year and is amongst the four
targeted markets, continues in 2019 as well.

B
I
Taj Mahal

The Taj Mahal, one of
the Seven Wonders
of the World, was
built by Shah Jahan,
the 6th ruler of the
Mughal Empire.

Tac Mahal

Diinyanin yedi
harikasindan biri
olan Taj Mahal, Babiir
imparatorlugunun

6. hilkimdan Sah
(ihan tarafindan
yaptirimistir.

ECONOMY
IN INDIA

GDP (GROSS
DOMESTIC
PRODUCT)
US$2.76 BILLION
(2018)

PER CAPITA GDP
2.135USD (2018 IMF
FORECAST)

GROWTH RATE
7.4% (2018)

UNEMPLOYMENT
8%

INFLATION
4% (2018)

ECONOMY
SECTORAL
DISTRIBUTION
15.45%
AGRICULTURE,
26.16% INDUSTRY,
48.93% SERVICES

FOREIGN TRADE
VOLUME
740 BILLION USD

TRADE BALANCE
-161.4 BILLION
USD (2017/2018,

I EXIMBANK)

Tiirk is diinyasinin Hint felsefesini,
calisma tarzini ve is modelini iyi
anlamasi gerekiyor

fisegiydi. Stratejik derinlikler tasiyan bu Yeni Delhi
Aciimi dogrultusunda, Sangay Isbirligi Orgtittincin
(SIO) gticlti tilkesi Hindistan ile yeni bir ticari is birligi
adimi atiliyordu. Turkiye, bu adimiyla hem Bati hem
de Afro-Avrasya’nin kilit Ulkeleri ile stratejik/denge
iligkileri kurabilecegini bir kez daha gdstermis oldu.
Ayni zamanda cari acik verdigi bu tlkeye daha cok
ihracat yapmak icin yeni kanallar agma firsatini ya-
kaladl. iki tilke arasinda ntikleer enerji, sivil havacilik,
uzay ve teknoloji alanlarinda is birliginin gelistiriimesi
kararlastirilarak 2020'ye kadar 10 milyar dolarlik tica-
ret hacmine ulasiimasi hedeflendi. Cumhurbagkan
Erdogan, gezi sonrasi yaptigi agiklamada ise “ihra-
catta yeni ddnemde 6nceligimiz Cin, Meksika, Rusya
ve Hindistan pazarlardir.” diyerek kararli ve buytime
odakli bir ihracat politikasinin ydrttdimeye basladigi-
ni net bir sekilde ifade etmisti. Bu dogrultuda Ticaret
Bakanliginin, “Hedef Ulkeler” (2018-2019) listesine
Hindistan'i da alarak Yeni Delhi agiliminin sadece bir
ziyaret olmadigini gostermesi; yeni dénem ihracat
stratejisinde Hindistan'in ne kadar énemli oldugu-
nu bir kez daha ortaya koyuyordu. Ardindan Ticaret
Bakani Ruhsar Pekcan’in katiimiyla 2018’de Hindis-
tan - Turkiye is Forumu gergeklestirildi. Etkinlik kap-
saminda basta bankacilik, gida ve tanm alanlarinda
potansiyel is firsatlarn degerlendirildi. Hedeflenen dort
pazar arasinda yer alan Hindistan’a yonelik gecen yil
baslatilan bu streg, 2019'da da devam ediyor.




India’s middle class with a growing
population of 200 million and increasing
consumption needs, is an opportunity
for Turkish exporters

TURKEY-INDIA RELATIONS IN
THE NEW ERA

It is very easy to answer the question: “Why are rela-
tions with India so important in the new era?” Turkey
is targeting to increase exports and market diversity
and establish a balance by exporting more to coun-
tries with which there is a foreign trade deficit. There-
fore, our country works to consolidate its installed
capacity which is based only in certain regions as a
priority. As of the end of 2017, India is the sixth largest
economy in the world according to gross domestic
product and has reached an economic size of about
2.6 trillion USD, making it a global player. The fact
that there is a current deficit of 6 billion dollars in our
trade with this country and the existence of the his-
torical ties with the Babur-Turkic Empire constitute
the reasons for India to be among the priority tar-
gets. For the development of trade relations with In-
dia, it is important that the two countries know each
other better. In particular, the Turkish business world
needs to understand Indian philosophy, working
style and its business model well. The country has
a state-centered growing economy and a well-inte-
grated state / private sector structure. Together with
its huge production and machinery factories, India
also has large private companies with a budget of
over 100 billion USD. In comparison to South Korea
(Samsung, Hyundai), Japan (Sony, Canon) and es-
pecially China (Huawei, Alibaba), India differs from
other countries with these features.

OPPORTUNITIES WAITING THE TWO
COUNTRIES

When India and Turkey are compared in terms of
opportunities, we see that they have many dynamics
that complement one another. India’s growing middle
class with a population of 200 million and increasing
consumption needs is an opportunity for Turkish ex-
porters. Furthermore, the demographic structure of
the two countries has a very vibrant young popula-
tion. In addition to the production superiority of India
with its working population, the New Delhi manage-
ment achieved a very strategic breakthrough in the
global trade league, making remarkable progress in
information technologies. The country with an army in
the field of software practically challenges the world
in terms of digital technologies. The fact that the Indi-
an linguistic family and Turkish are the two languages
best suited to the language of software is also re-
markable in terms of the potential to carry commer-

HINDISTAN
EKONOMisi

GSYiH (GAYRISAFi
YURTIGi HASILA)
2,76 MILYAR ABD
DOLARI (2018)

KiSi BASINA DUSEN
GSYiH

2135 ABD DOLARI
(2018 IMF TAHMIN)

BUYUME ORANI
%7.4 (2018)
isSizLIK

%8

ENFLASYON
%4 (2018)

EKONOMI
SEKTOREL DAGILIM
%15.45 TARIM,
%26.16 SANAYI,
%48.93 HIZMETLER

DI$ TICARET HACMi
740 MILYAR ABD
DOLARI

TICARET DENGESI
-161,4 MILYAR ABD

DOLARI (2017/2018,
EXIMBANK)
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Hindistan’in siirekli bilyiiyen 200 milyon
niifusa sahip orta sinifi ve artan tiiketim
intiyaclan, Tiirk ihracatcilari icin bir
firsat

TURKIiYE-HINDISTAN ILiSKIiLERINDE
YENI DONEM

“Yeni dénemde Hindistan iligkileri neden bu kadar
6nemli?” sorusunun yanitini bulmak ¢ok kolay. Turki-
ye, dis ticaret acigi verdigi Ulkelere daha fazla inracat
yaparak bir denge olusturma temelinde ihracatini ve
pazar cesitligini arttirmayi hedefliyor. Bu nedenle l-
kemiz, 6ncelikle sadece belli bélgeler tizerine kurulu
agirhgini konsolide etmek igin calismalar yurditdyor.
2017 yilinin sonu itibariyla gayrisafi yurt ici hasilasina
g6re dunyanin en btyuk altinci ekonomisi olan ve
ekonomik buyukltigu yaklasik 2,6 trilyon dolara ula-
san Hindistan, bu yénuyle kiresel bir oyuncu konu-
munda yer aliyor. Bu Ulkeyle yapilan ticaretimizde 6
milyar dolar cari agik olmasinin yani sira Babuir-Turk
imparatorlugu ile tarinten gelen baglanmizin bulun-
masl, Hindistan'in éncelikli hedefler arasinda yer al-
masinin nedenlerini teskil ediyor. Hindistan ile ticari
iliskilerin gelistirilmesi icin evvela iki tlkenin birbirini
daha ok tanimasi énem tagiyor. Ozellikle Tuirk is
dunyasinin Hint felsefesini, calisma tarzini ve is mo-
delini iyi anlamasi gerekiyor. Ulkenin devlet merkezli
blytyen bir ekonomisi ve birbiriyle ¢ok iyi entegre
olmus devlet/6zel sektdr yapisi bulunuyor. Devasa
uretim ve makine fabrikalaryla birlikte Hindistan,
ayni zamanda bdtgesi 100 milyar dolar asan buyuk
Ozel sirketlere sahip. Hindistan, s6z konusu yapi-
sindan hareketle daha ¢ok Gtiney Kore (Samsung,
Hyundai), Japonya (Sony, Canon) ve 6zellikle de Cin
(Huawei, Alibaba) ile kiyaslansa da sahip oldugu bu
ozelliklerle diger Ulkelerden ayrisiyor.

iKi ULKEYi BEKLEYEN FIRSATLAR

Firsatlar agisindan karsilastinldiginda Hindistan ve
Tdrkiye'nin birbirini tamamlayan birgok dinamiginin
oldugunu gortyoruz. Hindistan'in surekli buytyen
200 milyon nufusa sahip orta sinifi ve artan tiketim
ihtiyaglari, Tdrk ihracatcilart icin bir firsat. Bununla
birlikte iki tlkenin de demografik yapisi, cok canli bir
geng nufusa sahip. Calisan nufusundan hareketle
Hindistan'in sahip oldugu uretim dstunltgunun yani
sira Yeni Delhi yénetimi, kiresel ticaret liginde ¢ok
stratejik bir atlim gerceklestirerek bilisim teknolo-
jilerinde olagandistd bir ilerleme kaydetti. Yaziim
alaninda yetismis bir orduya sahip olan Ulke, dijital
teknolojiler konusunda &deta dtinyaya meydan oku-
yor. Hint dil ailesi ve Turkgenin, yazilim diline en uy-
gun iki dil olarak gésterilmesi de bu alandaki ticari
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India and Turkey can also
develop various partnerships
in the areas of urban planning,
logistics and tourism

cial and technological cooperation further in this field.
India’s ability to evade “a chaotic situation” that it has
learnt from its history and the solution-oriented practical
mind of the Turkish people can open up new opportu-
nities when they are transferred to digital platforms. Fur-
thermore, in terms of their approach to business devel-
opment opportunities rallying to develop their resources
and anti-colonialist attitudes, Turkey and India also ex-
hibit similarities. Both countries have carried out major
projects, especially in the field of energy, in line with their
national needs, with systematic and strong steps, and
continue to do so. While India has been developing its
relations with Russia and Iran in recent years, Turkey has
gone for energy diversity. Turkey has made an LNG deal
with Qatar and the first gas has flowed from the TANAP
(Trans-Anatolian gas pipeline) that Turkey operates
jointly with Azerbaijan while the Turkish Stream Proj-
ect operated in partnership with Russia is progressing
rapidly. The huge project, Eurasia Tunnel that connects
Europe and Asia under the sea, the Baku-Thilisi-Kars
railway project, which is of great importance in terms of
the Silk Road, are among major projects commissioned
in Turkey in this area.

Turkey and India are at a junction in terms of geopolitical
and geo-economic dynamics as well as commercial ap-
proach and energy policy. On one side there is India, the
starting point of the Silk Road and Spice Route, on the
other hand Turkey, the intersection of these two historical
paths and exitto Europe. .. Inthis sense, strategic invest-
ments can be realized. One of the cooperation potentials
between the two countries is the cinema sector, which is
one of the most significant export items. So much so that
Bollywood, the atlas of the country’s film sector is the
first name that comes to mind in many different parts of
the world when India is mentioned. Likewise, Turkish TV
series are a rising value in the Afro-Eurasian region. Col-
laborations can take place in co-production with cinema
and series projects. Furthermore, Turkey and India can
develop various partnerships in the areas of urban plan-
ning, logistics and tourism. India can offer many Turk-
ish contracting companies opportunities through “100
Smart Cities”, which targets to modernize its cities with
a five-year process and airports projects. As Turkey is in
the position of being a production base offering goods
and services at EU standards, Indian companies can
benefit from Turkey as an access point into the Europe-
an market. Turkey offers both quality and affordability in
the area of tourism and therefore, Turkey and especially
cities such as Antalya, can be a center of attraction for
Indians, who prefer Thailand or Dubai for weddings.
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Turkiye ile Hindistan; sehir
planlama, lojistik ve turizm
etkinlikleri alanlarinda da
cesitli ortakliklar gelistirebilir

ve teknolojik i birliklerini daha da ileri tasima potansiyeli
bakimindan dikkat ceken bir husus. Hindistan'in gec-
misten gelen “kaotik ortamdan c¢ikis” kabiliyeti ve Ttirk
insaninin ¢6ztm odakli pratik zekasi, dijital platformlara
tasindiginda yepyeni firsatlara kapi aralayabilir. Bunun
yani sira Turkiye ve Hindistan, ticari yaklagimlarinda ken-
di imkan ve kaynaklar tizerinde kalkinma siaryla hare-
ket etmeleri ve anti-kolonyalist tutumlart bakimindan da
benzerlik sergiliyor. iki llke de 6zellikle enerji alaninda
olmak tizere milli ihtiyaclarina yonelik basat projelerini,
sistematik ve gucli adimlarla gercgeklestirdi, gercekles-
tirmeye de devam ediyor. Hindistan, son dénemde enerji
tizerine Rusya ve Iran ile iligkilerini gelistirirken Ttirkiye
de eneriji gesitliligine gitti. Katar ile LNG anlasmasi ya-
pan Trkiye, Azerbaycan'la ortaklasa yurtttigd TANAP
(Trans Anadolu Dogalgaz Boru Hatty) ile ilk gaz akigini
gercgeklestirdi ve Rusya ortakligiyla devam eden Turk
Akimi Projesi de hizla ilerliyor. Ayrica Avrupa ile Asya'yi
denizin altindan birlestiren dev proje Avrasya Tuneli ve
ipek Yolu'nda buiytik 6nem arz eden Baki - Tiflis - Kars
Demiryolu projeleri de Turkiye'nin bu alanda hayata ge-
cirdigi 6nemli projeler arasinda yer aliyor. Turkiye ile Hin-
distan, ticari yaklasimlari ve enerji politikalarinda oldugu
gibi jeopolitik ve jeoekonomik dinamikler bakimindan
da kesigim noktasinda bulunuyor. Bir yanda ipek Yolu
ve Baharat Yolu’nun ¢ikis noktasinda yer alan Hindistan,
diger yanda bu iki tarihi yolun kesisme ve Avrupa'ya ¢i-
kis noktasinda Turkiye... Bu anlamda stratejik yatirmlar
gerceklestirilebilir.

iki tilke arasindaki is birligi potansiyellerinden bir digeri
ise 6nemli inrag kalemlerinden biri olan sinema sektordi.
Oyle ki Hindistan deyince dtinyanin pek ok farkli yerin-
de akillara ilk gelen isim, lkenin film sektordnu sirtlanan
Bollywood oluyor. Ayni sekilde Turk dizileri de Afro - Av-
rasya cografyasinda ytikselen bir deger. Ortak yapimlar-
la sinema ve dizi projelerinde is birlikleri gerceklesebilir.

Bunlarin yani sira Turkiye ile Hindistan; sehir planlama,
lojistik ve turizm etkinlikleri alanlarinda da gesitli ortaklik-
lar gelistirebilir. Hindistan, sehirlerinin bes yillik surecte
modernizasyonunu hedefleyen “100 Akilli Sehir” ve ha-
vaalanlar projeleriyle birgok Ttrk mteahhitlik firmasina
firsat sunabilir. Ayrica Turkiye'nin AB standartlarinda mal
ve hizmet sunan bir dretim Ussu konumunda olmasi ile
Hintli firmalar, Tdrkiye'yi Avrupa pazarina erigsim noktasi
olarak degerlendirebilir. Turizm alaninda ise hem kalite
hem de uygun fiyat sunan Turkiye, Ozellikle de Antalya
gibi sehirleri ile dugun organizasyonlari igin Tayland veya
Dubai'yi tercih eden Hintlilerin cazibe merkezi olabilir.
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DIASPORA

1S FUELED FROM THE HOMELAND

Diaspora Anayurttan Beslenir

femy

The fact that Diaspora members can make
meaningful contributions for the homeland
even when they are away from the
homeland provides a resource that serves
as a cross-border bridge for countries

[though the word diaspora creates pejo-

rative connotations suggesting traumatic

separation from the homeland, such as the

elements identified by the British Social Sci-
entist Robin Cohen, it also includes leaving the home-
land for purposes such as seeking employment and do-
ing business or for colonial claims. Diasporas have also
become important not only in a cultural sense but also
from a political and economic perspective, especially
following the migrations of World War | and Il.

Diaspora members must be actively involved in social,
economic and political life in order to overcome being
qualified as guests or minorities in the countries where
they live. Thus, the integration of people in their coun-
tries of residence while maintaining their bond with their
homeland will prevent the exclusion reflex. However,
the vision of integration should be within a framework
that fights and challenges assimilation. Thus, diaspora
also becomes a subject of politics. The aim of Diaspora
studies is to determine cultural, economic, social and
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&  World Turkish Business Council Coordinator  Tu@ha Bal Bahar Diinya Tiirk Is Konseyi Koordinatorii

Diaspora mensuplarinin anayurttan
uzaktayken hile anavatan icin anlamli
calismalar yapabilmesi, tilkeler icin sinir
otesi kopri gorevi gdren bir kaynak
saglamaktadir

Diaspora kelimesi, ingiliz Sosyal Bilimci Robin Cohen'in
belirledigi unsurlar gibi anavatandan travmatik ayriligi
dusunduren pejoratif cagrisimlar yaratsa da is aramak
ve ticaret yapmak gibi amaclar veya kolonyal isteklerle
anavatandan ayriimay: da icermektedir. Ozellikle 1. ve
2. Dunya Savaglari sonrasi yasanan gog; diasporalari
yalnizca kultdrel degil, siyasi ve ekonomik agidan da
6nemli hale getirmistir.

Diaspora tyelerinin, yasadiklar Ulkelerde misafir veya
azinlik olarak nitelendiriimesinin asiimasi icin sosyal,
ekonomik ve siyasi hayatin icinde aktif yer almasi gerek-
mektedir. Bdylece kisilerin anayurt ile bagini surddirur-
ken yasadiklar ulkelere entegre olmasi, dislanma reflek-
sini de engelleyecektir. Fakat s6z konusu entegrasyon
vizyonu, asimilasyona karsl ve onunla mtcadele eden
bir gercevede olmalidir. Bdylece diaspora, siyasetin de
6znesi haline gelmektedir. Diaspora galismalarinin ama-
cl; kdresel ve yerel boyutta kiilttirel, ekonomik, sosyal
ve siyasal alanlarda belirleyici ve ortak refleksleri etkin



4.

political spheres on a global and local scale and acti-
vate common reflexes. In this respect, good governance
of the distance by the homeland is proportional to the
effectiveness of the “common” reflexes.

WHAT CAN THE HOMELAND DO FOR
THE DIASPORA?

Migration movements affect host countries and are also
important for the sending countries. The fact that dias-
pora members can make meaningful contributions for
the homeland even when they are elsewhere provides a
source for cross-border bridges for countries.

Although the reasons for the formation of world diaspo-
ras are different, we observe that all diasporas are fue-
led from the homeland as a common source of power.

The organizational success of the diasporas is under-
lined with having a robust functioning system with social
capital supported by the homeland, information transfer,
informatics facilities and pressure groups. Through the
establishment of a network to mobilize Diaspora groups
the young generations get the right training, a network
for the exchange of experiences and knowledge is avail-
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President of Turkish Republic Recep Tayyip Erdogan T.C. Cumhurbaskani

hale getirmektir. Bu konuda anayurdun mesafeyi iyi yo-
netmesi, “ortak” reflekslerin etkin olmasi ile orantili bir
durumdur.

ANAYURT, DIASPORA ICIN NE YAPABILIR?

Go6c hareketleri, ev sahibi Ulkeleri etkiledigi gibi gég
veren Ulkeler icin de énemlidir. Diaspora mensuplarinin
anayurttan uzaktayken bile anavatan icin anlamli calis-
malar yapabilmesi, Ulkeler icin sinir 6tesi koprd gorevi
goren bir kaynak saglamaktadir.

Dunya diasporalarinin olusma sebeplerinin farkli olma-
sina ragmen iyi érekler irdelendiginde, ortak gugc kay-
nad olarak tim diasporalarin anayurttan beslendigini
gozlemlemekteyiz.

Diasporalarin organizasyon basarilarinin altinda ana-
yurt destekli sosyal sermaye, bilgi transferi, bilisim
olanaklari ve baski grubu gibi saglikli isleyen bir sistem
bulunmaktadir. Diaspora gruplarini mobilize edecek
bir agin kurulmasi sayesinde; gen¢ kusak diasporanin
dogdru yetistirimesiyle beraber tecribe ve bilgi alisverisi
aginin yani sira bu Kisilerin sosyal ve ekonomik haklarini
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able and legal assistance can be provided to defend
the social and economic rights of these individuals.
Transaction costs for the investments and money trans-
fers of the diaspora to the homeland must be reduced,
identification of key diaspora members in areas such
as economics, politics, education, sports and arts, as
well as sharing success stories and operating a reward
mechanism is necessary. Furthermore, the active use of
the press and media organs and country image studies
should be supported by the homeland.

WHAT ARE WE DOING FOR THE
TURKISH DIASPORA?

Unlike the diasporas, which refer to religion, tragedy, co-
lonialism or ethnicity, the Turkish diaspora is classified
as labor diaspora. The World Turkish Business Council
(DTIK), which was established as a result of this phe-
nomenon, is one of the special purpose councils of the
DEIK (Foreign Economic Relations Board), where the
Turkish diaspora was considered as a global force for
the first time.

Designing a sustainable diaspora strategy through
public-private sector dialogue by operating a common
reasoning mechanism with Turkish business people
abroad is among the establishment objectives of DTIK.
In this study, we have determined various targets to
use our entrepreneurial spirit, which is our most strate-
gic power in global competition, to reach the potential
power of our Turkish entrepreneurs abroad and activate
our members in diaspora and lobbying activities. We
support our Turkish entrepreneurs abroad to share their
experience and information with our entrepreneurs who
are active in the world, to guide our entrepreneurs who
want to be informed about the market, and to enable
our business people abroad to participate proactively in
economic platforms and policy sharing networks.

We are aware of the fact that all of the executed works
are essentially nourished by the “spirit of association”.
Our President, the esteemed Recep Tayyip Erdogan
underlined the importance of unity and association
by referring to the verse of Nazim Hikmet's poem, “To
live! like a tree alone and free, To Live! like a forest in
brotherhood/sisterhood...” by saying “When we learn to
take ownership of our egos and live like brothers like the
trees in a forest, | sincerely believe that as a nation no
erosion, no fire will bring us to our knees.” Therefore, we
continue our work with the synergy to be generated with
the cooperation of our entrepreneurs in the four corners
of the world.

DTiK’s establishment
goals include designing
a sustainahle Diaspora
strategy
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savunacak hukuksal yardm da saglanabilir. Diaspora-
nin anayurda yapacagl yatrmlarda ve para transferle-
rinde islem maliyetinin azaltimasi; ekonomi, siyaset,
egitim, spor ve sanat gibi alanlarda anahtar diaspora
tyelerinin belirlenmesi; basari hikayelerinin aktariimasi
ve Odul mekanizmasinin galistinimasi gerekmektedir.
Ayrica basin ve yayin organlarinin aktif kullanimasi ve
ulke imaj calismalarinin anayurt tarafindan desteklen-
mesi de gerekmektedir.

TURK DIASPORASI ICIN NELER
YAPIYORUZ?

Turk diasporasi; din, trajedi, kolonyal veya etnisite refe-
ransi veren diasporalardan farkl olarak emek diaspora-
si seklinde siniflandinimaktadir. Bu olgudan yola gikarak
olusturulan Duinya Tirk is Konseyi (DTIK), Ttrk diaspo-
rasinin ilk defa bir kuresel gui¢ unsuru olarak degerlendi-
rildigi DEIK (Dis Ekonomik iligkiler Kurulu)'in 6zel amagl
is konseylerinden biridir.

DTiK'in kurulma hedefleri arasinda yurt digindaki Ttrk
is insanlari ile olan gelecegimizi ve ortak akil mekaniz-
masini galistirarak kamu - ¢zel sektdr diyaloguyla sur-
durdlebilir diaspora stratejisini tasarlamak yer aliyor. Bu
calismamizla; kuresel rekabette en stratejik glicimuz
olan girisimci ruhu etkin sekilde kullanmak, yurt disinda-
ki Turk girisimcilerimizin potansiyel gdctine ulasmak ve
btinyemizdeki tyelerin diaspora ve lobicilik faaliyetlerin-
de aktif olmasi i¢in bazi hedefler belirledik. Yurt disindaki
Turk girisimcilerimizi, uzun mucadele sonucu elde ettik-
leri tecriibe ve enformasyonu dunyada faaliyet gosteren
mutesebbislerimizle paylasmasi, pazar hakkinda bilgi
sahibi olmak isteyen girisimcilerimize yol géstermesi ve
yurt digindaki is insanlarimizin ekonomik platformlara ve
politika paylasim aglarina proaktif katilimlarini saglamasi
icin destekliyoruz.

Tdm yapilan ¢alismalari asil besleyenin “birliktelik ruhu”
oldugunun da farkindayiz. Nazm Hikmet'in siirindeki,
“Yasamak bir agag gibi tek ve htir / Ve bir orman gibi kar-
descesine” misralarini birlik ve beraberlik icin degerlen-
diren Cumhurbaskanimiz Sayin Recep Tayyip Erdogan
da “Bir agag gibi benligimize sahip cikip bir orman gibi
kardescesine yasamay! 6grendigimiz vakit, bdtuin kal-
bimle inaniyorum ki millet olarak higbir erozyona ugra-
mayacak, higbir yangina teslim olmayacagiz.” sozleri ile
birlikteligin énemine dikkat cekti. Bu sebeple dunyanin
dort bir yanindaki girisimcilerimizin birlikteligiyle doga-
cak sinerji ile calismalarimizi surdurdyoruz.

DTIK’in kurulma hedefleri
arasinda sdrdrdlebilir
diaspora stratejisini
tasarlamak yer aliyor
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TECHNOLOGICAL MANIFESTATION
OF INDEPENDENT WILL

BLOCKCHAIN

Bagimsiz Iradenin Teknolojik Tezahiirii Blokzincir
& Analyst Ahmet Usta  Arastirmaci

Blockchain technology and  Blokzincir teknolojisi ve felsefesi,
philosophy can have the powerto  kiiresel iliskileri yeniden
redefine global relations  tanimlama giiciine sahip olabilir

reedom underlying an individual’s disposition

and rights has formed the seed of indepen-

dence in the civilizations ruled by the fruit of

social development. On the other hand, the
relations between civilizations that rose on the as-
sumption of trust lost control with the domination of
the powerful over the powerless. On the other hand,
block-chain technology and philosophy based on sim-
ple foundations may have the power to redefine global
relations.

“ECONOMY” FROM THE BEGINNING
TO THE PRESENT

The origin of economics dates back to ancient Greece.
The words “oikos” meaning home in Greek, and “ne-
mein” meaning management, combine to form the
word “oikonomia” which refers to the management
of the household in families which are considered the
smallest component of society. During the 15" century,
this word underwent a conceptual transformation and
became “economy” that meant commercial commodity
management. In time, in order to measure, store and
facilitate economic trade for commodity changes which
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Birey fitratinin ve haklarinin temelinde yatan &zgurltik
toplumsal inkisafin bir meyvesi hiikmtndeki medeniyet-
lerde bagmsizlik unsurunun tohumunu olusturdu. Gu-
ven telakkisi tzerinde yukselen medeniyetler arasindaki
iliskiler ise gugluntn gugsuz tzerindeki tahakkumu ile
sirazesini kaybetti. Buna karsilik basit temeller tzerine
kurulu blokzincir teknolojisi ve felsefesi, kiresel iligkileri
yeniden tanimlama guctine sahip olabilir.

BASLANGICTAN BUGUNE “EKONOMi”

Ekonomi kelimesinin kdkeni, eski Yunancaya dayanir.
Yunancada ev anlamina gelen “oikos” ile yénetim anla-
mina gelen “nemein” kelimeleri birleserek, toplumun en
kuctik bileseni kabul edilen ailelerde ev yénetimini ifade
eden “oikonomia” kelimesini ortaya cikarir. 15. ytizyillda
bu kelime, kavramsal olarak dontistim gecirerek ticari
emtia yénetimi anlamina gelen “ekonomi” ifadesi haline
gelir. Takas ile baglayan emtia degisimleri icin deger 0lc-
mek, saklamak ve ekonomik ticareti kolaylastirmak igin
insanlar, zamanla para kavramini olusturup sekillendirir.
Tarihin seyrinde ulagsim teknolojileri gelistikce uzak me-
safeler kisalmaya, mesafeler kisaldikca ekonomik iligki-



Turkey is a country in which blockchain
technology saw interest in a broad
sense and was exploited in significant
formations in the early stages

started with bartering, people established and shaped
the concept of money. As transportation technologies
developed in the course of history, long distances be-
came shorter and economic relations became more
complex as distances shortened. While different com-
munities produce their own currencies for their own
internal economies, changes and exchanges between
different currencies triggered the development of trust
relationships between different civilizations. Once mon-
ey has reached a certain point, it was no longer merely
a means of measuring and storing, but became a sym-
bol of independence for states.

600 YEAR HISTORY OF MODERN BANKING

Although historians can put the roots of the banking
system 5,000 years into the past with historical docu-
ments and archaeological remains, it is accepted that
the modern banking system was founded in the 15th
century by the Medici family in Florence. In the interven-
ing period of 600 years, the banking system has been
transformed into a trustworthy institution where money
is entrusted with confidence by improving its products
and services.

Gold, which does not react chemically and is a repre-
sentation of beauty and richness, has been the most
important component of money throughout history.
Reaching golden resources, owning it, terrestrial love
for its richness and glitter brings with it the greatest bat-
tles in history. At the same time, as a result of the light-
headedness brought by the nominal power of money,
states have adopted to play on the value of money by
mixing gold with different minerals throughout history.
Economics has thus had to generate new concepts be-
yond and above inflation.

After the Second World War, which resulted in the death
of more than 50 million people, the world states come
together in Bretton Woods, a small town in the United
States, and a treaty constituting one of the most im-
portant turning points in history is realized. The United
States announces that it will issue 35 USD for every
ounce of gold, and with the transition of gold as a stan-
dard, the other countries determine the value of their
currencies according to the US dollar. Thus, the US dol-
lar becomes the touchstone of global trade, and each
country’s inflationary status is balanced in itself and
an important step is taken for global trade. The World
Bank (WB) and the International Monetary Fund (IMF)
are set up and steps are taken to clear the destruction
of the global war generated by human animosity and
re-establish civilization on Mount Olympus. It does not
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Tiirkiye, blokzincir teknolojisinin

genis anlamda ilgi gordiidii ve dnemli
olusumlara erken diinemde imza atilan hir
iilke konumundadir

ler daha karmasik héle gelmeye basglar. Farkli topluluklar
kendi ic ekonomileri igin kendi para birimlerini tretirken,
farkll para birimleri arasindaki degisim ve takaslar farkli
medeniyetler arasindaki guven iligkilerinin gelismesini
tetikler. Para, maddi degerinden siyrilip itibari bir nokta-
ya ulastigi andan sonra artik sadece bir deger élgme ve
saklama araci olmaktan ¢ikarak devletlerin birer bagim-
sizlik nisani haline gelir.

MODERN BANKACILIGIN
600 YILLIK GECMISI

Tarihgiler, tarihf belgeler ve arkeolojik kalintilar ile banka-
cllik sisteminin kdkenlerini gtinimuzden 5 bin yil dncesi-
ne dek taslyabilse de modern bankacilik sisteminin 15.
ylizyllda Medici ailesi tarafindan Floransa’da kuruldugu
kabul edili. Aradan gegen takribi 600 yillk dénemde
bankacilik sistemi, urin ve hizmetlerini gelistirerek pa-
ranin guvenle emanet edildigi ve ekonomik yapilarin
gliclenmesine hizmet eden bir kurum haline dénusdir.

Kimyasal olarak hicbir tepkimeye girmeyen ve guzellik
ile zenginligin temsili olan altin, tarih boyunca paranin
en 6nemli bilesenini teskil etmistir. Altin kaynaklarina
ulasmak, ona sahip olmak, onun zenginligine ve igiltisi-
na olan dunyevi ask; tarihin en buytik savaslarini da be-
raberinde getirir. Ayni zamanda paranin itibari gucunun
getirdigi sarhosluk sonucu olsa gerek, devletler tarih
boyunca altini farkll madenler ile karistirarak paranin de-
Jeri Uzerinde oynamay! benimsemistir. Ekonomi bilimi,
bdylece enflasyon ve ¢ok daha 6tesinde yeni kavramlari
yaratmak zorunda kalmistir.

50 milyondan fazla insanin élimd ile sonuglanan ikin-
ci Dlnya Savasl sonrasinda dtinya devletleri, Amerika
Birlesik Devletleri’nin kuguk bir kasabasi olan Bretton
Woods'da bir araya gelirler ve tarihin en édnemli dénim
noktalarindan birini teskil eden bir anlasma gergeklesir.
ABD her bir ons altin karsiiginda 35 dolar basacagini
belirtir ve altin standardina gecis ile diger tlkeler de ABD
dolarina bagl olarak kendi para birimlerinin degerini be-
lirlerler. ABD dolari, bdylece kuresel ticaretin mihenk ta-
sina donusur ve her tlkenin enflasyonist durumu, kendi
icinde dengelenirken kuresel ticaret icin 6nemli bir adim
atilir. Duinya Bankasi (World Bank — WB) ve Uluslararasi
Para Fonu (International Monetary Fund-IMF) kurularak
insanligin garezinden dogan kuresel savasin yikimini
temizlemek ve medeniyeti tekrardan Olympos Dagdi'na
yukseltmeyi hedefleyen adimlar atilir. Tarihin tekerrdirt
uzun surmez, kendi kutsallarina meydan okuyan para-
nin kullari icin bu sefer takvimler 1971 yilini gosterirken
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Money is no longer just a means of
measuring and storing, it has become a
symbol of independence for states

take long before history repeats itself, the servants of
money who challenge their own holiness are informed
by US President Richard Nixon in 1971 that the US will
continue on its way without consideration for the gold
standard and in a true meaning the global monetary
system goes beyond nominal and transforms into a vir-
tual structure. The architect of this virtual Matrix was the
US and now the powerful has become able to dominate
the weak with a virtual will.

NEW MONEY PHILOSOPHY: BLOCKCHAIN

When the calendars show the date of September 15,
2008, with the bankruptcy of Lehman Brothers, the larg-
est financial institution in the US and described as ‘too
big to sink’, hundreds of banks, thousands of compa-
nies and millions of people in the US, then in Europe
and Asia went bankrupt. About two months after this
bankruptecy, while the whole world is ravaged by the
global crisis, an article titled ‘Bitcoin: A Peer to Peer
Electronic Cash System’ is written by an individual us-
ing the pseudonym of Satoshi Nakamoto and whose
true identity remains a mystery to this date, is published.
For those who are intrigued, the technical statements
and explanations in this article, which are translated into
almost all languages on the Internet, can be confusing;
but the fallacy of this article bears a mysterious claim;
‘O people, you no longer need a monetary system gov-
erned by central structures. You can reshape the econ-
omy with the power of mathematics and technology
within a decentralized trust mechanism.’

Although the word ‘blockchain’ is not mentioned in Na-
kamoto’s article, the mathematical and technological
approaches and the visuals expressing them manifest

Para, sadece hir deger dlcme ve saklama
araci olmaktan cikarak devletlerin birer
bagimsizlik nisani haline gelmistir

dénemin ABD Baskani Richard Nixon, bir agiklama ya-
parak ABD'nin artik altin standardina uymadan yoluna
devam edecedini aciklar ve klresel para sistemi gercek
anlamiyla itibari olmanin da 6tesinde sanal bir yaplya
doéntsur. Bu sanal Matrix’in mimari ise ABD olmustur ve
artik guig, guigsuztin ustlinde sanal bir irade ile tahakku-
me dénlsmeye muktedir hale gelmistir.

YENIi PARA FELSEFESI: BLOKZINCIR

Takvimler 2008 yilinin 15 Eylul tarihini g&sterirken, “bat-
mak igin ¢ok buyuk” seklinde ifade edilen ABD’nin en
buyuk finans kurumu Lehman Brothers'in iflasi ile birlikte
once ABD'de, sonra Avrupa ve Asya’da yuzlerce banka
binlerce sirket ve milyonlarca insan iflas eder. Kuresel
kriz tim dunyay! kasip kavururken bu iflastan yaklasik
iki ay sonra, bugtn gercek kimligi hala gizemini koruyan
Satoshi Nakamoto takma adini kullanan birinin kalemin-
den; “Bitcoin: A Peer to Peer Electronic Cash System”
baslikli bir makale yayinlanir. Merak edenler icin internet-
te neredeyse tim dillere gevirisi bulunan bu makaledeki
teknik ifadeler ve izahlar kafa karistirici olabilir; ama bu
makalenin meali gizemli bir iddia tasimaktadir; “Ey in-
sanlar, artik merkezi yapilarin yonettigi bir para sistemine
muhtag¢ degilsiniz. Merkezi olmayan bir gtiven mekaniz-
masl iginde matematigin ve teknolojinin gticu ile ekono-
miyi yeniden sekillendirebilirsiniz.”

Her ne kadar Nakamoto’nun makalesinde blokzincir
kelimesi hic gecmese de anlatilan matematiksel ve tek-
nolojik yaklagimlar ile bunlar ifade eden gérseller sa-
yesinde blokzincir kavrami ortaya ¢ikar. Aradan gecen
10 yildan fazla zaman bizlere gésterdi ki Nakamoto her
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Turkey is a country in which blockchain
technology was exploited in significant
formations in the early stages

the concept of blockchain. More than 10 years passed
and time has proven the validity of Nakamoto’s claim;
global economy can be redefined, and trust can be
achieved without the necessity of dominating centralist
elements which are the ruling powers. The name and
philosophy of the protocol to ensure this trust is the
blockchain.

Three components comprise the basis of the blockchain
technology; the first is the recording of data with certain
rules. This approach constitutes agreement between all
parties. Agreement ensures the continuity of the alliance
between the parties.

The second rule is that the data is never kept in one
center, but by all parties. This way no one is central, but
everyone becomes a component of the holistic center.
Individual wills cannot harm the whole. Discord and mis-
chief making results in the expulsion of the relevant party
or those who constitute a minority in the system. Those
who do not comply with the agreement are punished by
being excluded from the reliable structure of the system.
The last component is what we call Smart Conventions;
the data recorded in the decentralized way with a certain
agreement acts like a computer program. Thus, rules
with predetermined processes can be triggered auto-
matically and no will can prevent this process. The data
recorded on blockchain systems can be any digitized
records. Not just economic data, documents such as
identity records, contracts, title deeds and licenses and
shares can also be included here. Today, it is possible to
establish information-based virtual units (commodities)
that are referred to as ‘Stable Coin’ on blockchain sys-
tems, whose value is indexed to US dollars or any other
currency and determined in terms of the exact limits of
emission volume and cryptology which is the science
of encryption. This power may enable the redefinition of
global relations which were based on the economic im-
balance and domination of the past century.

It would be a mistake to treat blockchain technology as
a singular application. Blockchain is a way of thinking
and a philosophy with the elements we have mentioned
above. It is a protocol of trust for people and societies
where civilization can be truly restored. The conditions
under which this protocol will be used and how it will be
used will be shaped by the alliance of the political, eco-
nomic and strategic thinking world.

Turkey is a country in which blockchain technology saw
interest in a broad sense and was exploited in significant
formations in the early stages. Gobeklitepe reveals the
potential of leadership for an economic future which per-
haps can be defined as ‘rebuilding of humanity on trust’
in a geography where the history of civilization is being
rewritten; it has the power to become a truth, not a mere
imagination.

GOLD HAS
BEEN THE
MOST
IMPORTANT
COMPONENT
OF MONEY
THROUGHOUT
HISTORY

ALTIN,
TARIH
BOYUNCA
PARANIN
EN ONEMLI
BILESENINI
TESKIL
ETMISTIR
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Tiirkiye, blokzincir teknolojisinin dnemli
olusumlara erken donemde imza atilan hir
iilke konumundadir

kimse iddiasi artik kanitlandi; kuresel ekonomi yeniden
tanimlanabilir ve burada gtictin hakimi olan merkeziyet-
¢i unsurlarin tahakkimune ihtiyag duyulmadan bir gui-
ven saglanabilir. Bu guiveni saglayacak protokoltn adi
ve felsefesi ise blokzincirdir.

Blokzincir teknolojisinin temelinde Ug¢ bilesen bulunur;
bunlardan ilki, verinin belirli kurallar ile kayda geciriime-
sidir. Bu yaklasim, tim taraflar arasinda mutabakati tes-
kil eder. Mutabakat, taraflarin kendi aralarindaki ittifakin
surekliligini sagdlar.

ikinci kural: verinin asla tek bir merkezde dedil, tum ta-
raflarda tutulmasidir. Béylece hic kimse merkez degildir,
ama herkes bittinsel merkezin bir bileseni haline gelir.
Tekil iradeler buttine zarar veremez. Nifak ve bozgun-
culuk, ilgili tarafin veya azinlikta kalan taraflarin sistemin
disina atiimasi ile sonuclanir. Mutabakata uymayanlar,
sistemin guvenilir yapisi disinda kalarak cezalandirilir.
Son bilesen ise bugun Akilll Sézlesmeler olarak ifade
ettigimiz; belli bir mutabakat ile &dem-i merkezi sekilde
kaydedilen verilerin birer bilgisayar programi gibi dav-
ranabilmesidir. Bdylece kurallar 6énceden belirlenmis
surecler, otomatik olarak tetiklenebilir ve hicbir irade bu
sureci engelleyemez. Blokzincir sistemleri tizerinde kay-
dedilen veriler, dijitallestirilebilir herhangi bir kayit olabilir.
Sadece ekonomik veriler degil; kimlik kayitlar, sézles-
meler, tapu ve ruhsatlar, hisse senetleri gibi evraklar da
burada yer alabilir. Bugtin blokzincir sistemleri Uzerinde
“Stable Coin” olarak ifade edilen, degeri ABD dolari
veya herhangi bir para birimine endekslenmis, emisyon
hacmi kesin sinirlar ile belirlenebilen ve sifreleme bilimi
olan kriptoloji sayesinde sahipligi gtice degil bilgiye da-
yali sanal birimler (emtialar) olusturmak mdmkunddir. Bu
gug, geride kalan yuzyilda sekillenen ekonomik denge-
sizligin ve tahakkidm guictine dayanan Kkuresel iligkilerin
yeniden tanimlanmasini mamkudn kilabilir.

Blokzincir teknolojisini tekil bir uygulama olarak ele al-
mak hatall olacaktir. Blokzincir, yukarida ifade ettigimiz
unsurlar ile bir diistince sekli ve felsefedir. insanlar ve
toplumlar icin medeniyetin ger¢ek anlamda yeniden te-
sis edilebilecegi bir guiven protokoltidur. Bu protokoltin
hangi sartlar altinda ve nasil kullanilacag politik, eko-
nomik ve stratejik duistince duinyasinin ittifaki ile sekil-
lenecektir.

Trkiye, blokzincir teknolojisinin genis anlamda ilgi gor-
dugu ve dnemli olusumlara erken dénemde imza atilan
bir tilke konumundadir. Gobeklitepe ile medeniyet tarihi-
nin yeniden yazildidi bir cografyanin, belki de “insanhigin
guiven ustune yeniden insas!” olarak tanimlanan ekono-
mik bir gelecek igin liderlik potansiyelini agiga ¢ikarma-
sI; sadece bir tahayyul degil, bir hakikat olma gtictine
de sahiptir.
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Turkey-Angola Business Council President
Abdullah Eris
Tiirkiye-Angola s Konseyi Baskani

Turkey has ANGOLA, AFRICA'S
increased its EMERGING VALUE

contacts with
Angola in recent
years which
has generated
noticeable
improvement in
our trade

Angola, Afrika’nin Yiikselen Degeri

Tiirkiye’nin son
yillarda Angola

ile temaslarini
artirmasi
Luanda, Angola
ticaretimizde Luanda, the capital of

gozle gorulir
bir gelisim
yasaniyor

ngola, with its rich underground resources, has

become one of the most prominent countries of
Africa in recent years. Angola has investment oppor-
tunities in many fields such as agriculture, fishing, con-
struction, energy and precious metal mining; it is also
among the African countries with the most oil reserves.
Angola ranks second in oil processing and export after
Nigeria. Turkish investors have been involved in trade
in different sectors for long years in this country, which
has undergone a rapid transformation compared to 20
years ago. Turkey has increased its contacts with An-
gola in recent years which has generated noticeable
improvement in our trade. The relevant ministries in
the country, the business community and chambers of
commerce and industry seem to be very interested in
Turkey as well. Public and private sector partnerships
can be made with Angola, Africa’s beautiful country. As
Turkey-Angola Business Council we continue to work
with Angola to carry out joint projects in many areas
and increase our trade in the business area.
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Angola, has a population of
approximately 7 million.

& Luanda, Angola
Angola’nin baskenti olan Luanda,
yaklasik 7 milyon niifusa sahiptir.

Angola, zengin yer alti kaynaklari ile Afrika'nin son yillar-
da 6ne c¢ikan ulkelerinden biri. Tarim, balikgilik, insaat,
enerji ve degerli madencilik gibi bircok alanda yatirm
firsatlar bulunan Angola; ayni zamanda en fazla pet-
rol rezervine sahip Afrika Ulkeleri arasinda yer aliyor.
Petrol isleme ve ihracatinda ise Angola, Nijerya'dan
sonra ikinci sirada geliyor. 20 yil 8ncesine gore hizli bir
doénusum geciren Ulkede, Turk yatinmcilar olarak fark-
I sektdrlerdeki ticaretimiz uzun yillardir devam ediyor.
Turkiye'nin son yillarda Angola ile temaslarini artirmasi
sayesinde ticaretimizde gdzle gordldr bir gelisim ya-
saniyor. Ulkedeki ilgili bakanliklarin, sanayi ve ticaret
odalari ile is duinyasinin da Turkiye'ye karsl yogun ilgisi-
nin oldugu gordildyor. Afrika’nin guzel ulkesi Angola ile
kamu is birlikleri ve 6zel sektdr alanlarina ait ortakliklar
yapilabilir. Turkiye-Angola Is Konseyi olarak birgok alan-
da ortak projeler yapabilecegimiz ve ticari alanda alis-
verigimizi artirabilecegimiz Angola igin galismalarimiza
devam ediyoruz.



* % % % ¥ ¥ ¥ ¥ X ¥ X ¥ X ¥ F ¥ F F ¥ F ¥ F ¥ ¥ F ¥ * *

VAT RATIOS IN ANGOLA

R I T N N N A IR N T N PRODUCT TITLE 2016 2017 2018

Standard %10 5.947 | 1364 | 2.043

............ S T

Range interval according to Product %2 - %30 s

. ALUMINIUM AND ARTICLES
Food and medical products %2 THEREOF 536 : 406 : 1.280
LUXUry pI’OdUCtS %20 _ %30 RESIDUESANDWASTEFROM ................... . ............... ~ ................
THE FOOD INDUSTRIES; : i 0 i 566
* % ¥ X % ¥ X ¥ X ¥ X ¥ ¥ ¥ ¥ X F ¥ ¥ ¥ ¥ F ¥ ¥ ¥ ¥ * ¥ PREPARED ANIMAL FODDER g §
AN LAIDA KD\/ RANLAR' .................................................................... ; ............... ;:. ................
GO 0 WOOD AND ARTICLES OF WOOD; H H
* % % % ¥ ¥ ¥ ¥ ¥ ¥ X ¥ X ¥ F ¥ F F ¥ ¥ ¥ F ¥ ¥ * ¥ * WOODCHARCOAL :: 948 184
Standart 10 s H
e -- . < /0 _o PLASTICS AND ARTICLES
Urlne gore degisim araligi 762 - %30 THEREOF
Yiyecek ve medikal Grtnlerde %2 SOURCE: TRADEMAP

Liks UrGnlerde %20 - %30 -
Turkey’s main export product

to Angola (in thousands of §)

* % % X % ¥ X ¥ X ¥ X ¥ ¥ ¥ ¥ X ¥ ¥ ¥ ¥ ¥ F ¥ ¥ ¥ ¥ * ¥

* * *
ADDEDFEES PRODUCT TITLE : 2015 i 2016 i 2017
#* Balancing / clearing fee for goods delivered as paid e i
including insurance and freight: 2% TOTAL | 128864 | 186475 1 230392
* Stamp duty on shipboard delivery: 0,5% PRODUCTS OF THE ‘ ‘
MILLING INDUSTRY; : H :
» g - ! : : H
Port fee: 500 -850 dollars MALT; STARCHES; {44331 | o46488 | 69.377
* Port storage: first 15 days free of charge INULIN; WHEAT H
GLUTEN
e e s FERTOTORTUI SOOI
ALINAN EK UCRETLER PREDARATIONS OF : :
- CEREALS, FLOUR, ! 35249 | 62.878 | 67.888
* Mal bedeli, sigorta ve navlunu 6denmis olarak teslim STARCH OR MILK; H H H
seklindeki Urtinlerde dengeleme/takas Ucreti: %2 PASTRYCOOKS'PRODUCTS
* Gemi gUvertesinde teslim seklindeki Urinlerde damga MACHINERY, MECHANICAL
WD 7018 APPLIANCES, NUCLEAR | 00 | oo | oo
% [iman Ucreti: 500 - 850 dolar REACTORS, BOILERS; ' H i
PARTS THEREOF :

®* | imanda depolama: ilk 15 gind Gcretsiz

B PP P PP PP P PP ST TTT PP DT P R PP

MEAT AND EDIBLE

L O T T O N N N O O A O A N A 2 O A MEAT OFFAL

9.148

SOURCE: TRADEMAP

Bilateral Trade with Turkey (in thousands of S)

.................. i EXPORTS : IMPORTS | VOLUME : BALANCE
2010 | 109.119 { 109.395 i 108.843 @
2011 | 220613 i i 220953 i 220.273 +

2012 | 234570 i 1. i 236.381 i 232.758 _'
i 264024 | 8006 : 272.031 | 256.019 g : Q@

040 o e E
i 128.864 : 5. Po134.81 122.917x — @ :
s S e | e | v
..2017 : 186.633 : 1364 :..187.997 : 185.269 n o
2018 | 230.083 i 2. i 233.026 : 228.040 )
SOURCE: TUIK ° 5 GE (@)
o —_—




As Turkey - Greece
Business Council,

expand our trade
volume by opening
a white page with
our neighboring

Turkiye-Yunanistan
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Turkey - Greece Business Council President
Levent Sadik Ahmet

Tdrkiye - Yunanistan Is Konseyi Baskani

we intend to

country

is Konseyi

olarak komsu
tilkemizle beyaz
bir sayfa acarak
ticaret hacmimizi
genisletmek
niyetindeyiz

here is a significant volume of trade and potential

between Turkey and Greece. As Turkey-Greece
Business Council, we intend to expand this trade vol-
ume by opening a white page with our neighboring
country. We are carrying out extensive studies to dou-
ble the volume of bilateral trade, which reached 4 billion
USD in 2018, to 8 billion USD for the year 2019. In this
context, we have set some important targets for 2019
as the Business Council. In order to increase mutual
investment with Greece and to have a more compre-
hensive working area, we continue to cooperate with
the organizations active in Greece. Efforts to increase
our trade volume with Greece, increase investments in
energy, tourism, agriculture and develop joint projects
and work on improving the perception of Turkey are
our primary goals. Thus, we aim to build a solid foun-
dation for a win-win relationship as well as to improve
the relations between the two countries and develop
the trade volume.

TARGET IS TO INCREASE
TRADE VOLUME WITH GREECE

Hedef, Yunanistan ile Ticaret Hacmimizi Arttirmak
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Piraeus, Athens,
. Greece
Mikrolimano at
Piraeus, is also
known as Turkish
Harbour at the time.

Pire, Atina, Yunanistan
Pire’de bulunan
Mikrolimano, ayni
zamanda Tiirk Limani
olarak da bilinir.

Yunanistan ile Turkiye arasinda énemli bir ticaret hacmi
ve potansiyeli bulunuyor. Ttrkiye-Yunanistan Is Konseyi
olarak komsu Ulkemizle beyaz bir sayfa agarak bu tica-
ret hacmini genisletmek niyetindeyiz. 2018 yilinda 4 mil-
yar dolara ulasan ikili ticaret hacmini, bu sene iki katina
clkartarak 8 milyar dolara ytikseltmek adina kapsamli
caligmalar ydirtittiyoruz. Bu baglamda, is Konseyi olarak
2019 yiliigin dnemli bazi hedefler belirledik. Yunanistan
ile karsilikli yatinmlari arttirmak ve Yunanistan'da daha
buytik bir calisma sahasina sahip olabilmek adina, tlke-
de faal olan kurulusglarla is birligi icerisinde olmaya de-
vam ediyoruz. Yunanistan ile ticaret hacmini artirmaya
yonelik calismalarda bulunmak, bu dogrultuda enerjj,
turizm ve tarim gibi alanlarda yatirim boyutlarini artirmak
adina ortak projeler gelistirmek ve var olan Turkiye algi-
sini iyilestirme calismalar yapmak; bizim éncelikli he-
deflerimizi olusturuyor. Boylelikle kazan-kazan iligkisini
saglam temellerle olusturup hem iki Ulke iliskilerini hem
de ticaret hacmimizi gelistirmeyi hedefliyoruz.




Bilateral Trade with Turkey (Billion USD) Overall Economic Status
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500 YEARS OF CONSIDERATION

- TURKISH COFFEE

500 Yillik Hatir Tiirk Kahvesi

‘= Pinar Kenar

__Turkish coffee is a culture of its own as  Tiirk kahvesi, kiiltlirimiziin mistakil
well as being an independent element  dgelerinden biri olmasinin yani sira kendisi
of our culture  de bash basina bir kilttrdur




Turkish coffee has
been a custom in
our culture both in
terms of its name as
well as its attributed
value

urkish coffee is one of our traditional re-

freshments that has been transposed to

the present day without any changes since

the 1500s, when it made a place for itself in
our culture. Compared to the different coffee cultures
in various regions of the world, Turkish coffee holds a
distinctive place with its method of cooking as well as
presentation. However, as befits the name, it would be
inadequate to explain “Turkish coffee”, the traditions
that are unique to our culture, merely in terms of how it
is prepared and cooked. The role of this value, which
leaves its mark on the palate and is such that a cup
is remembered for 40 years is just as original in our
social relations as it is on its own. Turkish coffee, which
has been established in the seat of honor of our under-
standing of beverages as a well-established tradition
despite the third-generation coffee popularity, has been
included in the ‘The Representative List of the Intangi-
ble Cultural Heritage of Humanity’ in 2013 by UNESCO.

VITALITY FROM ABYSSINIA

It is known that the warm-blooded Turkish people, who
are mentioned together with hospitality, are the most
tea consuming people in the world. Furthermore, the
Turks have blended this habit with conversation and
crowned it with hour glass shaped tea glasses and
created an elegant tea culture of their own. However,
tea, which is one of the indispensable beverages of the
Turks, arrived in Anatolia as late as the 19th century. In
other words, it is newer by 300 years after the prover-
bial Turkish coffee. Whereas Turkish coffee has been a
custom in our culture both in terms of its name as well
as its attributed value since the 1500s.

In order to explain how Turkish coffee made its way to
our table it is worth noting that this product, which does
not grow on our lands but has become an indispen-
sable part of our culture, first spread to Turkish cuisine
and then to the whole world. Coffee originates from
Abyssinia on the Arabian Peninsula known as Ethiopia
today. It is rumored that the name coffee comes from
the city of Kaffa in Ethiopia due to the phonetics and
its origin. A shepherd who made a living here, saw that
his goats were invigorated when they ate the fruit of a
tree and told this to a Yemeni dervish named Shazil-
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Tark kahvesi gerek
ismi gerek kendisine
atfedilen deger ile
1500’4 yillardan beri
kaltGramuze mal
olmus bir ddet

Turk kahvesi, kdltirimuzde yerini aldigr 1500’1 yil-
lardan beri, usuli degismeden gunumuze aktarilan
geleneksel iceceklerimizden biridir. Dinyanin cesitli
bélgelerinde suregelen farkll kahve kdilturleriyle ki-
yaslandiginda Turk kahvesi, gerek pisirime yéntemi
gerekse sunum sekliyle ayri bir yere sahiptir. Ancak
“Tdrk” kahvesinin, adi usttinde, Kkulturdimuize has bu
gelenekler butdnunu; yalnizca hazirlanis ve pisiriime
sekliyle aciklamak yetersiz olacaktir. Tadi damaklarda
iz birakan, dyle ki bir fincaninin 40 yil hatirda kaldidi bu
degerin; sosyal iliskilerimizdeki roli de kendisi kadar
Ozgundur. Gunumtuzde hizla yayginlasan tctnct nesil
kahve furyasina ragmen koklu bir gelenek olarak mes-
rubat anlayisimizin baskosesine kurulu Ttrk kahvesi
olusturdugu bu kiiltirel zenginlik dolayistyla UNESCO
tarafindan 2013 yilinda “insanigin Somut Olmayan
Kdiltdrel Mirasi Temsili Listesi’ne dahil edilmistir.

HABESISTAN’DAN DOGAN CANLILIK

Misafirperverlikle birlikte anilan sicakkanl Turk insani-
nin, dunyada en fazla gay ttiketen millet oldugu bilinir.
Hatta Tdrkler; bununla da kalmayip sohbetlerini har-
manlayan bu aliskanligr ince belli bardak ile taclandir-
mis, kendilerine has zarif bir cay kultdrd olugturmus-
lardir. Ancak Tdrklerin vazgecilmez iceceklerinden olan
cayin Anadolu'ya gelisi, 19. yuzyll gibi gok ge¢ bir tari-
he rastlar. Yani dillere destan Turk kahvesinden 300 yil
sonrasina denk gelecek kadar yeni. Oysa Turk kahvesi
gerek ismi gerek kendisine atfedilen deger ile 1500'1U
yillardan beri kuilttrdimtize mal olmus bir adet.

Turk kahvesinin bugun masamiza gelene kadarki yol-
culugunu en bastan almak gerekirse; topraklarmizda
yetismeyen, ancak kulturdmuzun vazgecilmez bir par-
¢asl olmus bu udrdndn dnce Turk mutfagina, sonra ise
tum dunyaya nasll yayildigina deginmekte fayda var.
Kahvenin kokeni; bilindigi Uzere Arap Yarimadasi'n-
da bulunan Habesistan, bugunku adiyla Etiyopya'dir.
Kahve adinin ise hem fonetigi hem de mensei gere-
gi Etiyopya'daki Kaffa sehrinden geldigi rivayet edilir.
Burada gecimini saglayan bir ¢oban, kegcilerinin bir
agacin meyvelerini yiyince canlandiklarini gérmus ve
bunu Sazilli adinda Yemenli bir dervise anlatmisg. Sazilli
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The flavor

of this
refreshment
was
transported
to the streets
of Istanbul
before long
and was
reflected
effectively on
the urban life
of the period

li. Shazilli then boiled the fruit of this tree and also
felt revived. Thus people started to drink coffee be-
cause of the effect it had. By the 14" century, this
fruit reached a new form in Yemen by being roasted
in fire and crushing the kernels and reached cities
such as Aden, Cairo and Mecca.

THE FRAGRANCE OF COFFEE
EMBRACING OTTOMAN STREETS

There are two kinds of rumors about the arrival of
coffee in the Ottoman Empire. One of them is that
two Syrian entrepreneurs transported coffee beans
to Istanbul for commercial purposes, and the better
known second one is that the Governor of Yemen,
Ozdemir Pasha, introduced these beans to the pal-
ace during his visit to Istanbul. The fragrance of this
beverage initially consumed by the palace dignitar-
ies was soon followed by coffee houses opening in
the streets of Istanbul to reflect the urban life of the
period effectively. It is possible to see the traces of
that period in Tahmis Street in Eminént, where there
are still coffeehouses one after the other and actu-
ally means a “place where coffee is made”. Even
though Tahmis Sokak has diversified its content with
fish mongers and delicatessen shops nowadays,
the tempting aromas wafting out of the local shop of
Kurukahveci Mehmet Efendi, who was the first entre-
preneur to roast and grind raw coffee in the 19" cen-
tury, package and sell it ready for use still challenges
the centuries. Turkish coffee, which mingled with the
public through coffeehouses which were the gather-
ing places of artists and scholars, was sold only as
raw beans elsewhere. When people wanted to have
coffee at home they roasted the beans in pans and
put them through a grinder. Mehmet Efendi, who took
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For Delicious
Turkish Coffee...
o

USE FRESHLY
GROUND COFFEE

TAZE OGUTULMUS
KAHVE
KULLANILMAL

STORE DRIED COFFEE
IN AN ODOR FREE, COOL
DRY PLACE

KURU KAHVE; KOKUSUZ,
SERIN VE KURU BIR
YERDE SAKLANMALI

USE COLD WATERTO
OBTAIN MORE DENSE
FOAM

DAHA YOGUN KOPUK ELDE
ETMEK ADINA SOGUK SU
KULLANILMAL

Bu icecegin
kokusu, cok
gecmeden
istanbul
sokaklarina
da
tasinarak
dénemin
sehir
hayatina
etkili bir
sekilde
yansimigtir

bunun Uzerine bu agacin meyvelerini kaynatarak
icmis ve kendisi de canlandigini hissetmis. Boyle-
likle kahve, insan uzerinde yarattigi bu etkiyle kulla-
nilimaya baslanmis. 14. yuzylla gelindiginde ise bu
meyve, Yemen'de gekirdeklerinin ateste kavrulmasi
ve ezilmesi ile yeni bir form kazanarak Aden, Kahire
ve Mekke gibi sehirlere de ulasmis.

OSMANLI SOKAKLARINI SARAN KAHVE
KOKUSU

Kahvenin Osmanli'ya gelisiyle ilgili ise iki tdrlu ri-
vayet vardir. Bunlardan biri, kahve cekirdeklerini
iki Suriyeli girisimcinin ticaret amaciyla istanbul'a
tasimasiyken daha cok bilinen ikincisi, bu cekir-
dekleri Yemen Valisi Ozdemir Pasa’nin Istanbul
ziyareti esnasinda sarayla tanistirmasidir. Basta
saray erkaninin tuikettigi bu icecedin kokusu, cok
gegmeden Istanbul sokaklarina da taginarak agilan
kahvehaneler ile de dénemin sehir hayatina etkili bir
sekilde yansimisti. O dénemin izlerini bugtin hala,
zamaninda ardi sira kahvehanelerin bulundugu ve
anlami da “kahve pisirilen yer” olan Emindnu’ndeki
Tahmis Sokak’'ta gérmek mumkunddr. Tahmis So-
kak, glinimtizde balikgr ve sarkditeri dikkanlaryla
muhtevasini gesitlendirmis olsa da 19. yuzyilda
Gig kahveyi kavurup Oguterek ilk kez paket olarak
pisirmeye hazir hélde satisini yapan Kurukahveci
Mehmet Efendi’nin buradaki duikkani, yayilan cez-
bedici kahve kokulariyla hala asirlara meydan okur.
Déneminde sanatgilar ve alimlerin toplanma meka-
ni olan kahvehaneler araciligyla halkla kaynasan
Tirk kahvesi, bu mekanlarin haricinde yalnizca Gig
cekirdek olarak satiimistir. Kahve evde pisiriimek is-
tendiginde ise insanlar bu ¢ekirdekleri tavalarda ka-
vurup degirmen ile cekerek hazir hale getirmislerdir.



over the profession from his father in 1871, upgraded
his father's business with a spirit of entrepreneurship
and started to sell ground Turkish coffee and played
a permanent role in spreading this tradition by taking
the aroma of freshly roasted coffee of the Ottomans
to the present day homes.

A CULTURE IN ITSELF

The Turkish coffee, which is consumed plain, with
sugar, with milk, has a variety of desserts, sugar, milk,
gum mastic and many more ways, has an important
place in social life whether it is consumed alone or
among friends. Turkish coffee, which is an integral
part of Turkish people’s daily life, is often consumed
as a habit, like the five o'clock tea of the British, es-
pecially in the late morning before lunch to invigorate
the body. Actually the Turkish word for breakfast (kah-
valtl), the first meal of the day consists of ‘kahve’ and
‘alt’ meaning ‘before coffee which serves as an invi-
tation to drink coffee. This is not valid just for the word
“breakfast”; in our language the word ‘kahverengi’
(brown) refers to the roasted state of this plant which
is not its own name in our language. Turkish coffee is
a culture in its own right, as well as an independent
element of our culture. Whether it is prepared on a
stove, on embers or sand... Regardless of how it is
prepared, foamy coffee is preferred. It is not enough
that it is prepared and served in elegant cups; it must
be accompanied with a glass of water not to mention
Turkish delight. In fact, important guests are served
with embroidered silverware especially manufactured
for Turkish coffee. As much as the preparation of Turk-
ish coffee involves delicacy and presentation,

Turkish
coffee has
an important
place in
social life
whether it is
consumed
alone or
among
friends

Lezzetli Bir Tiirk
Kahvesi igin...

%

ADD TWO
TEASPOONS OF
COFFEE PER CUP

BIR FINCANA iKi
CAY KASIGI OLACAK
SEKILDE KAHVE
EKLENMELI

MIX THE MIXTURE
THOROUGHLY
BEFORE PLACING
THE POT ON THE FIRE

CEZVE ATESE
KOYULMADAN ONCE
KARISIM iYICE HOMOJEN
HALE GETIRILMELI

1

CHECK
CONTINUOUSLY
WHILE BREWING BUT
DONOT STIR

PISIRME ESNASINDA
KARISTIRILMAMALI
ANCAK SUREKLI
KONTROL EDILMELI
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1871 yilinda mesledi babasindan devralan Mehmet
Efendi, baba meslegine yeni bir girisim ruhuyla fark
katarak Turk kahvesini 6gutudlmus olarak satmaya
baslamistir ve bdylelikle taze kavrulmus kahve ko-
kusunu, Osmanli'dan gunumtuze dek evlere tasiya-
rak bu gelenegin yayginlastirimasinda kalici bir rol
oynamistir.

BASLI BASINA BIR KULTUR

Sadesi, sekerlisi, stitltist, damla sakizlisi ve daha
nice tdrd bulunan Turk kahvesi ister tek basina
ister dost meclislerinde olsun, toplumsal yasam-
da énemli bir yere sahiptir. Turk insaninin gunluk
yasaminin ayrilmaz bir parcgasi olan Turk kahvesi,
ingilizlerde belli bir gay saati olmasi gibi, ekseri bir
aliskanlik olarak genellikle sabah ve 6gle 6gun-
leri arasinda viicuda dinglik vermesi igin tiiketilir.
Ancak anlasilan o ki gunun ilk 6gund, “kahve”
ve “alti” soézcuklerinden olusan birlesimiyle bizim
kdlturimuzde aslen kahve icmeye hizmet eder.
Buna yalnizca “kahvalt” sézcugunde degil; di-
limizde kendi adi olmayip bu bitkinin kavrulmus
haline isnat edilen “kahverengi"de de sahit oluruz.
Turk kahvesi, kultdrdmuzin mudstakil 6gelerinden
biri olmasinin yani sira kendisi de bagli basina bir
Kultdrddir. lyi kahvenin sartlar, sunumunun da ge-
reklilikleri vardr. ister ocakta ister kézde ister kum-
da... Nasll pisirilirse pisirilsin Turk kahvesinin ké-
puiklusu makbuldur. Pisirilip kendi zarif fincanlarina
pay ediimekle de kalmaz; yaninda bir bardak su,
ayrica Turk lokumu olmazsa olmaz. Hatta kiymet-
li misafirin 6nune, Turk kahvesi sunumu igin 6zel

Turk kahvesi
ister tek
basina

ister dost
meclislerinde
olsun,
toplumsal
yasamda
onemli bir
yere sahiptir
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ACTUAL | AKTUEL

The Turkish '

olarak tretilmis, islemeli guimts takimlar ¢ikarilir. Turk kahvesinin pisirme hassasiyeti

COffee ve sunumunun zarafeti kadar, hazirlanma sebebi de naif geleneksel unsurlar tasir. Yeri
mus.l. be gelir, hayirli ziyaretler Turk kahvesi ile neticelendirilir. Yaninda tatli yenir, tatl konusulur.
Kiz istenir, tuzlu kahveye katlanilir. Képuguyle gelin, tuzuyla damat sinanir. Yeri gelir,

i misafire ac misin diye sorulmaz da dogrudan kahve yapilir. Konuk ilk kahveyi icerse

accom pG nled muhabbete can gelir, suyu igerse yemek ikram edilir. ki lafin beli kinlir. Bu esnada kahve
W|‘|‘h a glqss biter, telvesi kalir. O da ayri bir sohbete kapi aralar. Fala inanilmasa da falsiz kalinmaz.
Kisacasi Turk kahvesi; yapilis sebebiyle, pisiriime teknigiyle, sunum sekliyle, bittikten

Of WGTer nO‘I' & sonra tortusundan ¢ikarilan sézde anlamlariyla ve ttim bunlarla birlikte 40 yil stiren

hatiryla; 40 degil, belki 400 yil sonra da bozulmayacak bir gelenek olarak yasatilrr.

o mention
Turkish delight

TURKISH COFFEE IS THE
ONLY COFFEE TYPE IN THE
WORLD THAT IS SERVED

WITH ITS GROUNDS

TURK KAHVESI DUNYADA
TELVESIYLE SUNULAN
TEK KAHVE CESIDIDIR

= = | Fa i

Ly i
s e T TS oo g

SRS AVATENAEE Tark kahvesinin
son for its preparation also carries sincere traditional elements. When necessary, propi- yq NI ndq
tious visits are crowned with Turkish coffee. The hand of a girl is asked in marriage, the "
groom has to mandate his will by drinking salty coffee. The bride is tested with foamy blr ba rda k
coffee, the groom with salty coffee. If necessary a visitor is not asked if he is hungry, he
is offered coffee. If the guest sips the coffee first the conversation livens, if he drinks the SU, CIVI'ICO
water first he is offered food. In the meantime the coffee is finished and the grounds 0
remain. Even if you do not believe in fortune telling you should not go without it. In short, Tu rk IO ku mu
all the reasons why Turkish coffee is made, its preparation technique, presentation, the
so called meaningful words construed from its dregs after it has been consumed and Olmazsq
the consideration they manifest shall continue to flourish as an unmarred tradition for
400 years to come, never mind 40. OI mGZ
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One Team

FACTORY

Kurtulus 0SB Ozcavusoglu Sk. No: 11,
16580, Giirsu - Bursa/TURKIYE

+90 (224) 371-3771
+90 (224) 371-3770

info@ilaytextile.com

SHOWROOM

Nish Istanbul C48, Cobangesme Mah.

Sanayi Cad. No: 44, 34196,
Bahgelievler - istanbul/TURKIYE

+90 (212) 465-7582
+90 (212) 465-7583

istanbul@ilay.com.tr

ilay/GARMENTS

One Stop Solution
For All Your Needs

DESIGN CENTER

C/Rosell6 188, 4C 08008,
Barcelona/Espaiia

+34 (630) 335-293
+90 (224) 371-3770

barcelona@ilay.com.tr

SHOWROOM

10 East 34thStreet, 3rdfloor 10016,
New York/USA

+1(631) 452-8447

newyork@ilay.com.tr
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We Produce oh FEPA Stahdard?

Avuiiuble Sizes From 15 mm To 50 micron
_In 25 kgs Polypropylene Bags

@www.blackemery.net
Qinfo@blackemery.net
T. +90 258 269 11 38

Sales&Marketing Quamy&Piant
Organize Sanayi Bolgesi Kozagac Mahallesi

I_'l I Fahri Karaca Caddesi Karalti Mevikil
d5Sdrdniar Honaz / DENIZLI Yatagan / MUGLA

NATURAL EMERY mmm TURKEY TURKEY




/fm MARBLE QUARRIES
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35.000 sgm

PRODUCTIONIPLANT]

oVver30(
EMPLOYEES

1.200.000:0

PRODUCT[ON C \PA
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_export 60 2
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CONIINENIS

MARBLE | TRAVERTINE | LIMESTONE
SLABS | TILES | TUMBLED STONES | SPLIT FACE | PROJECTS

DEMELI HEAD OFFICE  ISTANBLUIL OFFICE m.mmamm.u.
| FACTORY B n
Orparems Sanay Bolgesl Farhaipass Mah. G-101 Sk [ n
Danidi | TURKE Adursoiir, Bdanbel | TURKEY

s, St basaranlar ceale
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