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We Are Adding New
St@p 5 tO IHCFB&S € OUT new steps to rise higher and
E fﬁ.C].BHC)/ IH A S E AN move forward

As DEIK, we are always building

DEiK olarak, daima yiikselmek ve

~ ASEAN'da Etkinligimizi Artirmak ijeri gitmek icin yeni basamaklar
Icin Yeni Basamaklar Insa Ediyoruz insa ediyoruz

“If you are given a bag of cement and a bucket of water,
it is up to you to build a step or a barrier,” says a Chinese
proverb. As DEIK, we are always building new steps to
rise higher and move forward.

And we have had a very busy schedule for the first
months of 2021. Apart from our regular programs like the
Executive Board Meetings and Interconnected Business,
I would like to give examples of our other activities;

Our DEIK Executive Board came together with Mr. Presi-
dent, Recep Tayyip Erdogan to discuss a range of topics
from our relations with the USA to the Green Deal, from
global trade to the Turkish diaspora around the world.

Mrs. Ruhsar Pekcan, our Minister of Trade, attended our
DEIK Executive Board Meeting, where we had the chance
to present our global trade diplomacy activities for 2021.

We had our first face-to-face Business Forum of the
pandemic with our friends from Azerbaijan. The com-
panies from both countries signed 11 new agreements

Bir Gin atasozu, “Size bir torba ¢imento ve bir kova su
verildiginde, bir basamak yapmak veya bir set gcekmek
sizin tercihinizdir.” der. DEIK olarak, daima ytikselmek ve
ileri gitmek icin yeni basamaklar insa ediyoruz.

Bu dogrultuda 2021 yilinin ilk aylarinda yine yogun gtin-
demimizle ¢aligmalanmizi surddrtyoruz. Birkag érnek
verecek olursam, her zaman gergeklestirdigimiz Yuritme
Kurulu Toplantilari, Interconnected Business Series gibi
rutin programlarmizin disinda;

DEIK Yénetim Kurulumuzla birlikte Cumhurbagkanimiz
Sayin Recep Tayyip Erdogan ile bir araya gelerek ABD
ile iliskilerimizden, Yesil Mutabakata, ktresel ticaretten,
Turk diasporasina kadar kapsamli bir degerlendirmede
bulunduk.

DEIK Yénetim Kurulu Toplantimizda Ticaret Bakanimiz
Sn. Ruhsar Pekcan ile bir araya geldik. Sayin Bakanmiza
2021 yilinda yurutecegimiz kuresel ticari diplomasi galig-
malarmizi sunduk.

£=BUSINESS DIPLOMACY 5
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We will continue our activities to maintain the supply chain of our country

worth over $100 million in line with our trade volume
goal of $15 Billion.

We hosted Mr. Kreshnik Bekteshi, the Minister of Econ-
omy in the Government of the Republic of Macedonia,
at DEIK and talked about updating the FTAs and energy
investment opportunities between the countries.

After our webinar titled “A New Era in Investment and
Trade” with Bangladesh, we signed a memorandum
of understanding with the Federation of Bangladesh
Chambers of Commerce & Industries (FBCCI) as a great
step to deepen our economic relations.

We initiated our “Journey of Business Diplomacy with
DEIK” meeting series to bring together each of our
Business Council Chairs with the audience through EGD.

And we had too many other business diplomacy or-
ganisations and activities to mention here. As DEIK,
we will continue our activities to maintain the supply
chain of our country.

We decided to focus on our activities with the aware-
ness of the changing balances in the upcoming period.
For example, we now see two trade blocs forming as
Asia-Pacific and Africa. We need to comprehend the
opportunities and risks of these developments well.

China, the biggest economy in the Asian Region, ranks
1st in our import and 15th in our export, with a 40%
share in our total foreign trade deficit. And the rest of
Asia takes up 88% of our total foreign trade deficit. If
we can achieve balance in our trade with Asia, we will
be able to easily get rid of this deficit. | believe that this
goal is as important as it is challenging.

We can take the foreign trade supremacy of the Asia-Pa-

Salgin stirecindeki ytiz ytize ilk is Forumumuzu Azerbaycanli
dostlarmizla gerceklestirdik. 15 Milyar Dolarlik ticaret hacmi
hedefimiz dogrultusunda Tirk ve Azerbaycanli firmalarimiz
arasinda degeri 100 milyon dolari asan 11 yeni anlasma
imzaladik.

Kuzey Makedonya Ekonomi Bakani Sn. Kreshnik Bektes-
hi'yi DEIK'te agirladik ve iki Uilke arasindaki STA'nin guincel-
lenmesini, enerji alanindaki yatinm firsatlanni degerlendirdik.

Banglades'le gerceklestirdigimiz “Yatinm ve Ticarette Yeni
Bir Dénem” baslikl webinarimizin ardindan DEIK ile Bang-
lades Ticaret ve Sanayi Odalar Federasyonu (FBCCI)
arasinda MoU anlagmasi imzalayarak ilke ile ekonomik
iliskilerimizi derinlestirmek Uizere buyuk bir adim attik.

Her hafta bir is Konseyi Bagkanimizi EGD araciligyla izleyi-
ciyle bulusturmak tizere “DEIK Ticari Diplomasi Yolculugu
Bulusmasl” toplanti serimize basladik.

Ve daha sayamadigm bircok organizasyonla ticari diplo-
masi faaliyetlerimizi gergeklestirdik. DEIK olarak tilkemizin
tedarik zincirini strdirmek icin calismaya devam edecegiz.

Ontimuizdeki dénemde, kiiresel salginla degisen birgok
dengenin bilinciyle islerimize odaklanmay! kararlastirmistik.
Omegin Asya-Pasifik ve Afrika olmak tizere iki ticari blogun
olustugunu gértyoruz. Bu gelismelerle dogan firsatlari ve
tehditleri iyi okumamiz gerekiyor.

Asya Bolgesi'nin en buytk ekonomisi Cin, ithalatimizda
1. ihracatimizda 15. sirada yer aliyor ve toplam dis ticaret
acigimizin %40'ini olusturuyor. Asya’nin kalani ise toplam
dis ticaret agigmizin %88’ine ulasiyor. Asya ile yaptigmiz
ticarette dengeyi yakalayabilirsek, agigimiz neredeyse or-
tadan kalkacak. Zor ama bir o kadar da énemli bir hedef
oldugu kanaatindeyim.

DEIK olarak iilkemizin tedarik zincirini siirdiirmek icin calismaya devam

edecediz
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China, the biggest economy in the Asian Region, ranks 1st in our import and
15th in our export, with a 40% share in our total foreign trade deficit

cific region in two ways. Asia has mega-project initiatives
for regional economic integration and policies based on
technology and R&D infrastructure in its supply chain.
Meaning that they make efforts to create more value with
their production while creating a market for it.

Last year, in addition to ASEAN, which was formed by
10 countries, we saw the world’s largest free trade bloc
emerging with the participation of 5 countries: RCER As
our ASEAN Working Committee at DEIK, we aim to be
regarded as a direct partner to ASEAN, instead of our
current position as the sectoral dialogue partner and
increase our efficiency in the ASEAN region and its
fastest-urbanising regions with our companies in the
contracting, digitalisation, and energy industries.

Another topic of our “Asia Anew” program is the Belt
& Road Initiative (BRI). We are updating our “Turkey's
Position in the Belt & Road Initiative” Report, in which we
analyse and bring concrete solutions to the opportunities
and risks of Turkey, according to the developments in
the pandemic.

We focused on ASEAN, its ever-increasing importance
in the global economic order, and what it means for
Turkey in this issue of our journal. Prof. Dr. Mahmut Erol
Kilic, our Ambassador at Indonesia, wrote about ASEAN
in every aspect and gave his opinions to the Chairs of
DEIK Business Council in the ASEAN region. And you
will also find the opinions of Cemil Cakar, Co-Chairman
of DEIK ASEAN Working Committee and Chairperson of
Turkey-Thailand Business Council, in the cover interview.

Enjoy your reading and stay safe.

Asya Pasifik bolgesinin dis ticaret Usttinltiguind iki eksende
deg@erlendirebiliriz. Asya’nin tedarik zincirinde teknoloji
ve AR-GE alt yapisina dayanan politikalari ve bélgesel
ekonomik entegrasyona donuk mega proje girisimleridir.
Yani, bir yandan daha degerli olani tiretme, bir yandan da
bunun icin pazar olusturma gabalar.

Ve gegen yil, 10 tlkenin olusturdugu ASEAN'a ek olarak,
5 Ulkenin katimasiyla duinyanin en buyuk serbest ticaret
blogu RCEP karsimiza gikti. DEIK olarak olugturdugumuz
ASEAN Calisma Komitesi, ASEAN Uilkeleri nezdinde sek-
torel diyalog ortagl degil, dogrudan ortak olma algisinin
olusturuimasi, dunyanin en hizli sehirlesen bélgelerine
sahip; Ttrk mtiteahhitlik, dijitallesme, enerji sektérlerinde-
ki firmalanmiza firsatlar sunabilecek ASEAN bdlgesinde
etkinligimizin arttinlmasini hedefliyoruz.

“Yeniden Asya” programimizda takip edilen diger konu
da, Kusak ve Yol Projesi (BRI). Projenin Tirkiye agisindan
firsat ve risklerini analiz edip ve somut 6neriler sundugu-
muz “Turkiye'nin Kusak ve Yol Girigsimindeki Konumu”
Rapor'umuzu salgindaki gelismelere gdre guincelliyoruz.

Dergimizin bu sayisinda, kuresel ekonomik duzende énemi
gittikge artmaya baslayan ASEAN'| ve bu Birligin Turkiye
icin énemini ele aldik. Endonezya Buiyukelgimiz Prof. Dr.
Mahmut Erol Kilig ASEAN'I tiim y&nleriyle kaleme alirken,
ASEAN Uyesi lilkeler DEIK Is Konseyi Bagkanlanmizla
konuyla ilgili géruslerini paylasti. Yine bu baglamda, kapak
roportajinda ise ASEAN Calisma Komitesi Es Baskani,
Tlirkiye-Tayland Is Konseyi Baskani Cemil Cakar'in gé-
riglerinden faydalanabilirsiniz.

Keyifli okumalar ve sagdlikli guinler diliyorum.

Asya Bolgesi’nin en blylk ekonomisi Cin, ithalatimizda 1. ihracatimizda
15. sirada yer aliyor ve toplam dis ticaret acigimizin %40’ ini olusturuyor
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A Woman'’s Touch

KADIN ELI DEGINCE

Chief Editor

Selin Sirer  Genel Yayin Yonetmeni

oman is such a powerful word that it comes

with many words like love, hope, vision, loyal-

ty, future, respect, compass, power, tolerance,

shelter, common sense, home, compassion,
devotion, determination, diligence, and so on. As a woman, | feel
the pride and happiness of working as a female manager within
the DEIK family, the Turkish private sector’s door to the world,
which is among the organisations benefiting from the highest
level of female wisdom and representation in the business world.
That the women in the business world are also the managers of
their family and social lives, so to speak, is the most important
indicator of the social value that is attributed to women. The
pandemic turned our houses into offices and showed us one
more time how women have the bigger responsibility in the
house and for children. The wisdom and efforts of women, who
touch all areas of our lives, are the guarantees of sustainability
for economic/social life.

Hoping to meet you with the achievement content of many
businesswomen in our upcoming issues. ..

Now, | would like to talk a little bit about the content of this
12th issue of our journal. Prof. Dr. Mahmut Erol Kilig, Turkish
Ambassador at Indonesia, East Timor, and ASEAN, penned
the cover subject of this issue, and then, the Chairs of the DEIK
Business Councils in the ASEAN countries shared their views
on the subject. We talked to Cemil Gakar, Co-Chairman of DEIK
ASEAN Working Committee and Chairman of Turkey-Thailand
Business Council, for our cover interview.

The file subject of this issue is titled “Turkey and Building the
Space Ecosystem”, following Turkey’s announcement of the
space program. Assoc. Prof. A. inci Sékmen Alaca, Lecturer
at istanbul Arel University, helped us with this content. We con-
ducted rich interviews with Osman Akytiz, Secretary General
of the Participation Banks Association of Turkey (TKBB), and
Oya Narin, Board Chairwoman of the Turkish Tourism Investors
Association (TTYD). We talked to Osman Aksoy, Chairman of
Turkey-Iran Business Council on the past and future of the eco-
nomic relations between Turkey and Iran; Hakki Karatag, DEIK
Chief Economist, on the future growth scenarios for the Turkish
economy; K. Erman Karaca, Informatics Industry Association
(TUBISAD) President, on Turkey'’s potential in the information
sector; and Latif Cengiz, General Manager at Kale Aerospace,
on Kale Aerospace’s projects that create global added value
for our country.

In addition to the topics that | mentioned, we also present to
you many other valuable content in our journal.

Enjoy your reading...

¥ @SelinSirer

Kadin dyle guclu bir kelime ki icinde sevgi, umut, vizyon, ve-
fa, gelecek, saygl, pusula, guc, hosgord, siginak, sagduyu,
yuva, sefkat, fedakarlik, azim, ¢aliskanlik ve bunlar gibi daha
birgok kelimeyi kapsiyor. Ben de is duinyasinda kadin aklinin
ve temsiliyetinin en yuksek oldugu kuruluslardan birisi olan,
Tuirk 6zel sektérintn disa agilan penceresi DEIK ailesinin
icinde kadin yonetici olarak calismanin hakli gururunu ve
mutlulugunu yagiyorum. Is diinyasinda yer alan kadinlarimi-
zin ayni zamanda aile ve sosyal yasamlarinda da her daim
basat rolde olmasi, kadinin toplumsal degeri acisindan en
onemli gostergedir. Salginla birlikte evlerin ofis oldugu bu
doénemde aile ve ¢ocuk sorumlulugunun buyuk kisminin
kadinlarimizda oldugunu gergegini daha iyi anladik. Hayatin
her alaninin emekgisi olan kadinlarimizin akli ve emegi,
ekonomik/sosyal yagamin surdurdilebilirliginin teminatidir.

Ontimtizdeki sayilanmizda birgok is kadinin bagarilarindan
olusan igeriklerle sizlerle bulusmak dilegiyle...

Yayinimizin 12'nci sayisindaki igerik kurgusundan bahset-
mek istiyorum. Dergimizin bu sayisindaki kapak konusunu
T.C. Endonezya, Dogu Timor ve ASEAN Biytikelgisi Prof.
Dr. Mahmut Erol Kili¢ kaleme alirken devaminda ise ASEAN
liyesi tilkelerin DEIK i Konseyi Bagkanlari konuyla ilgili
goruslerini paylasti. Kapak réportajimizi ise ASEAN Calisma
Komitesi Es Baskani, Ttrkiye-Tayland is Konseyi Baskani
Cemil Cakar ile gerceklestirdik.

Dosya kismimizda da Turkiye'nin uzay programini acik-
lamasindan hareketle “Uzay Ekosisteminin insasi ve Tir-
kiye” baslikli bir konuya yer verdik. Bu igeridi de istanbul
Arel Universitesi Ogretim Gérevlisi Dog. Dr. A. inci S6kmen
Alaca detaylandirdi. Yine Turkiye Katiim Bankalari Birligi
(TKBB) Genel Sekreteri Osman Akyliz ve Tlrkiye Turizm
Yatinmcilari Dernegi (TTYD) Yénetim Kurulu Baskani Oya
Narin ile de birbirinden degerli réportajlar gerceklestirdik.
Tuirkiye-iran arasindaki ekonomik iligkilerin duintint ve ge-
lecegini Turkiye-iran is Konseyi Bagkani Osman Aksoy,
Trkiye ekonomisinin gelecekteki bliylime senaryolarini
DEIK Basekonomisti Hakki Karatas, Ttirkiye’nin bilisim ala-
nindaki potansiyelini Biligim Sanayicileri Dernegi (TUBISAD)
Yénetim Kurulu Baskani K. Erman Karaca, Kale Havacilik'in
kiresel Olcekte Tdrkiye'ye katma deger Ureten projelerini
ise Kale Havacilik Genel Mdurd Latif Cengiz okurlarimiz
igin mercek altina aldi.

Dergimizde s6zunu ettigim konularin yani sira birbirinden
degerli daha pek ¢ok icerigi de sizlerin istifadesine sunduk.

Keyifli okumalar...

SEBUSINESS DIPLOMACY
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PHASE-2 VERSIONS OF THE ATTACK HELICOPTER HAD THEIR FIRST
DELIVERY

Atak Helikopteri Faz-2 Versiyonunun 1k Teslimatlar1 Yapildi

Deliveries for the phase-2 version of the Attack  Tiirk savunma sanayisi tarafindan gelistirilen Atak
Helicopter, developed hy the Turkish defence heliktopterinin Faz-2 versiyonunda teslimatlar
industry, have started bagladi

Ismail Demir, the President of Defence Industries of the
Presidency of Turkey, stated on his Twitter account that
the first deliveries of the Phase-2 version of the Attack hel-
icopter, equipped with a laser warning receiver and other
electronic war systems and with a bigger indigenousness
rate, were made to the General Directorate of Security and
the Land Forces Command. And Stileyman Soylu, TR.
Minister of the Interior, also talked about the subject on his
Twitter account. “Our Security Directorate received its first
ATTACK helicopter. Welcome, ATTACK. Safety to the friend,
ATTACK to the foe. Thank you, Mr. President. We express
our gratitude on behalf of the Police Department,” he said.

T.C. Cumhurbaskanlig Savunma Sanayii Bagkani ismail
Demir twitter hesabindan yaptigi paylasimda, Atak helikop-
terinin lazer ikaz alici ve diger elektronik harp sistemleriyle
donatilmis, yerlilik orani daha da artan Faz-2 versiyonunda
ilk teslimatlarin Emniyet Genel MUidUrltigu ve Kara Kuvvetleri
Komutanligina yapildigini aktardi. Konuyla ilgili twitter hesa-
bindan agiklamalarda bulunan bir diger isim ise T.C. Igigleri
Bakani Stleyman Soylu oldu. Bakan Soylu s6z konusu
paylasiminda, "Emniyetimiz ilk ATAK helikopterini teslim
aldi. Hos geldin ATAK. Dosta guiven, dlismana P-ATAK. Sag
olasiniz Sayin Cumhurbaskanim. Emniyet Teskilati adina
sukranlarimizi arz ediyoruz.” ifadelerini kullandi.

TURKEY'S KORU SIGORTA STRIKES A 10-YEAR STRUCTURED
REINSURANCE DEAL WITH MALAYSIAN NEXUS

Koru Sigorta Malezyali Nexus ile 10 Yillik Yapilandirilmis Reastirans Anlasmasi Yapti

In spite of the ongoing restrictions caused by COVID-19 salgiminin neden oldudu siiregelen
the COVID-19 pandemic, a Turkish reinsurance kisitlamalara ragmen hir Tiirk reasiirans sirketi,
company managed to attract financial investment “AA-" dereceli hir kiiresel reasiirdrden finansal
from an ‘AR-’ rated global reinsurer yatinm cekmeyi basardi

Malaysia-based Nexus Structured Solutions — a subsidiary
of one of the world’s most prominent specialty Managing
General Agent, Nexus Underwriting Ltd —has shaken hands
with Turkey’s Koru Sigorta Anonim Sirketi for a 10-year
structured reinsurance deal. The deal between the insur-
ance giant and Koru Sigorta is the first structured Motor
Third Party Liability (MTPL) reinsurance deal that a Turkish
company has ever made. “The deal is a clear validation of
the first-class quality of Koru Sigorta’s underwriting and bal-
ance sheet discipline, its productive and scalable business
model, and robust regional agency network underpinned by
the quality of the high-caliber team in the business,” said
Gerard Pennefather, Chairman of Nexus Structured Solu-
tions in an official statement. He also added that the deal
is a testimony to Nexus’ trust in the resilient and powerful
Turkish insurance market.

Dunyanin énde gelen sigorta sirketlerinden Nexus Un-
derwriting Ltd’in Malezya merkezli istiraki Nexus Struc-
tured Solutions, Ttrkiye'den Koru Sigorta AS ile 10 yillik
yapilandiriimis reasurans anlasmasi igin el sikisti. Sigorta
devi ve Koru Sigorta arasindaki anlagsma bir Ttirk sirketinin
yaptigi ik yapilandinimis UgL’jncu Sahislara Karsi Mesuli-
yet (MTPL) reastirans anlagsmasi oldu. Nexus Structured
Solutions Bagkani Gerard Pennefather yaptigi resmf agik-
lamada, “Anlasma, Koru Sigorta’nin Uretken, élceklenebilir
is modelinin, nitelikli ekibiyle desteklenen guclu boélgesel
acente aginin birinci sinif sigorta olusturma becerisinin
ve bilanco disiplininin net bir kanitidir.” dedi. Pennefather
ayrica bu anlagsmanin Nexus’un saglam ve guglu Turk
sigorta pazarina olan gtivenin bir isareti oldugunu ekledi,
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DOMESTIC ELECTRONIC MASKS AGAINST COVID-I19
COVID-19’a Kars1 Yerli Elektronik Maske

The Turkish technology company TTAF produced an “electronic” solution to answer the mask needs in
the fight against the novel coronavirus (COVID-19)

Tiirk teknoloji sirketi TTAF, yeni tip koronaviriis (COVID-19) salgini dolayisiyla ortaya cikan maske ihtiyacina
“glektronik” bir coziim iiretti

Bulent Isik, Ankara Regional Manager of TTAF talked
about the domestic electronic mask they produced, the
challenging and exhausting days they spent during the
development process of the product, and stated that they
passed the COVID-19 tests of the T.R. Ministry of Health
accreditation agency, documenting the protection level
of the mask.

Talking about how the electronic mask provides protection
with its replaceable filter and fan system, Isik said, “This
mask can be used for six hours after one hour of charging
with a USB cable. When activated, it draws the air, passes
it through a four-layer filter, and ensures the airflow inside.
So, the user inhales the clean air, and polluted air is dis-
charged through one-way valves.”

WE ARE NOT LIMITING OURSELVES WITH
THE PANDEMIC

Stating that they also considered other areas of use for the
electronic mask, Isik continued his words with, “Everyone
can use this product safely, especially people working in
factories, mines, and the healthcare personnel for occu-
pational health and safety reasons. But when you look at
the facts, the protective level of an average mask is 40%,
and most people double this rate by wearing two masks
on top of each other. We offer a 99.95% protection rate with
these electronic masks. The four-layer replaceable filter
of the electronic masks can last around 15 days. At TAFF
we make exports in various fields and receive demands
from abroad for our electronic masks.”

You can use the electronic
mask for 6 hours after 1 hour
of charging with a USB cable

@

Uretimi gergeklestirilen yerli elektronik maskeyle ilgili agik-
lamalarda bulunan TTAF Ankara Bolge Mddurd Bulent Isik,
drdndn gelistiriime strecinin zorlu ve yorucu oldugunu
ifade ederek, son olarak T.C. Saglik Bakanligi akreditasyon
kurulusunun COVID-19 ile ilgili testlerinden gectiklerini ve
maskenin koruma dtzeyini belgelendirdiklerini aktard.

Elektronik maskenin degistirilebilen filtresi ve fan yapisiyla
koruma sagladigini séyleyen Isik, “Maskemiz, USB kab-
loyla bir saatlik sarj sonucu alti saat kullanilabiliyor. Ayni
zamanda bu urun calistiginda havayi aliyor, dért katmanli
filtreden gegirerek i¢ ylizeydeki hava akiskanhigini saglyor.
Kullanict maskeyi taktiginda temiz havayi teneffus ediyor,
kirli hava ise tek yonlu valflerle disar atiliyor.” dedi.

SALGINLA SINIRLAMIYORUZ

Elektronik maskeyi salginla sinirlamadiklarinin da altini
gizen Isik, sézlerini su sekilde devam ettirdi: “Urtinimuizu
is saghgr ve guivenligi amagli olarak fabrikalarda, maden
ocaklarinda calisanlar, saglik personeli basta olmak tizere
herkes glivenle kullanabilir. Ote yandan bir maskenin koru-
yuculugu su anda yuzde 40, ¢ift maske kullandiginizda ise
bu orani ytizde 80’e gikabiliyorsunuz. Elektronik maskeyle
de ytizde 99,95'lik bir oran yakalamis oluyorsunuz. Elektro-
nik maskedeki dort katmanli degistirilebilir filtre, ortalama
15 gun kullanilabiliyor. TTAF olarak farkli konularda ihracat
gerceklestiriyoruz, bu konuda da yurt disindan da ¢ok fazla
talep aliyoruz ve ihracati igin gerekli calismalari baslattik.”

Elektronik maske, USB kabloyla
1 saatlik sarj sonucu 6 saat
kullanilabiliyor

SOURCE: ANADOLU AGENCY (AA)
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AN OVERVIEW ON
TURKEY'S GROWTH
ESTIMATIONS FOR

DEIK Chief Economist
Hakki Karatas
DEIK Basekonomisti

Considering the
developments in the
last quarter, 2020
economic growth

is expected to be
between

1% and 1.5%

Son ceyrek gelismeleri
goz Gniine alindidinda
2020 ekonomik
biiyiimenin,

%1ile %1,

arasinda olmasl
beklenmektedir

Tiirkiye'nin 2021 ve 2022 Yillar1 Biiytime
Tahminlerine Bakis
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While foreign demand negatively affected growth in 2020,
this negative effect is expected to decrease in 2021

With a positive growth performance
compared to the world countries in 2020,
our country is expected to be one of the
30 countries in the world that closed the
year with positive growth

efore focusing on Turkey’s 2021 and 2022

growth estimations, it would be more ben-

eficial to analyse its near-term growth per-

formance since 2018. Turkey’s economy
grew by 7.5 and 5.8 per cent in the first two quarters
respectively before the exchange shock in August
2018, and after this shock, the economy grew by 2.5
per cent in the third quarter and contracted by 2.7 per
cent in the last quarter. This contraction that started in
the last quarter continued in the first half of 2019; the
economy narrowed by 2.6% in the first quarter, 1.7%
in the second quarter, showed the first growth of 1% in
the third quarter and grew by 6.4% in the final quarter.
In short, following the exchange shock in 2018; the
economic growth underperformed with 3% in 2018,
and 0.9% in 2019 on a yearly basis.

COVID-19 AFFECTED THE 2020
ECONOMIC GROWTH FIGURES

Gradually overcoming the effects of the exchange
rate shock of 2018 as of the last quarter of 2019,
our economy entered 2020 in quite a positive mood,

Tdrkiye'nin 2021 ve 2022 yillari buytme tahminlerine
odaklanmadan 6nce 2018 yilindan itibaren yakin dé-
nem buytme performansinin analiz edilmesinde buyuk
fayda gérulmektedir. 2018 yili Agustos ayinda yasanan
kur sokundan 6nce ilk iki ceyrekte sirasiyla ylzde 7,5
ve 5,8 buyuyen Turkiye ekonomisi, kur soku sonra-
sinda tguncu geyrekte yuzde 2,5 buytdukten sonra
son geyrekte ise ylizde 2,7 daralmistir. Son geyrekte
baslayan bu daralma 2019 yilinin ilk yarisinda devam
etmis, ilk geyrekte ytizde 2,6 daralan ekonomi ikinci
ceyrekte de yuzde 1,7 daraldiktan sonra sok sonrasi
ilk defa uguncu ceyrekte yuzde 1 oraninda buytime
gOstermistir ve son geyrekte ise yuizde 6,4 buyumdstdir.
Ozetle 2018 yilindaki kur soku neticesinde ekonomik
bdytime; 2018 yilinda yillik ytizde 3, 2019 yilinda ise
yillik ytizde 0,9 gercekleserek potansiyelinin atinda bir
performans sergilemistir.

2020 EKONOMIK BUYUME
RAKAMLARINDA COVID-19 ETKILI OLDU

2018 yilinda yasanan kur sokunun etkilerinin 2019 yilinin
son geyreginden baslayarak atlatiimasiyla 2020 yilina

2020 yihnda diinya ilkeleri ile kiyasla
olumlu bir biiyiime performansi gisteren
ekonomimizin, diinyada uili pozitif
bilyiimeyle kapatan 30 iilkeden hiri olmasi
beklenmektedir

2020'de dis talep buyumeye olumsuz etki ederken
2027de bu olumsuz etkinin azalmasi beklenmektedir
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Our economy
can grow
over %5,
maybe
around %6 in
2021

20271de
ekonomimiz,
%5'In
Uzerinde
%6'ya yakin
buyuyebilir

growing by 4.5% in the first quarter of the year.
This performance was expected to increase
gradually for the rest of the year. However, with
the first cases of the novel coronavirus (Covid-19)
starting to appear in Turkey in March, leading
to the first lockdown, our economy shrank by
9.9% in the second quarter subsequently. In the
third quarter, the economy could grow again by
6.7% when quarantine measures were loosened
and policies encouraging credit growth were
adopted. What really affected this growth was
the increase in investment expenditures by
22.5%, which showed a positive growth in the
second quarter of 2018 and have been shrinking
since that period, and the increase in household
consumption by 9.2%.

WE ARE EXPECTED TO BE ONE OF
THE 30 COUNTRIES CLOSING THE
YEAR WITH POSITIVE GROWTH

Due to the exchange rate shock in the second
half of 2018 as well as the pandemic appearing
at the end of the first quarter of 2020, our
economy performed under its growth potential
in the last three years. Having a positive growth
performance in 2020 compared to the world
countries, our economy is expected to be one
of the 30 countries in the world and one of 2
countries among the G20 to close the year with
positive growth. Although the growth rate is
cautiously estimated to be 0.3 per cent in the
announced Medium Term Program (2021-2023),
especially the positive performances of leading
indicators such as industrial production and PMI,
and export volume reaching 50 billion dollars in

pozitif bir havada giris yapan ekonomimiz, bu
yilin ik ceyreginde ytizde 4,5 oraninda buytme
kaydetmistir. Bu performansin, yilin kalaninda da
artarak devam etmesi beklenmekteydi. Ancak
mart ayinda yeni tip koronavirtis (COVID-19)
vakalarinin Turkiye'de gérilmeye baslamasi ve
akabinde alinan karantina tedbirleri neticesinde
ekonomi, ikinci geyrekte ytizde 9,9 oraninda kui-
cuilmustr. Ugtincu geyrekte ise gerek karantina
tedbirlerinin gevsetilmesi gerekse kredi buyume-
sini tesvik eden politikalar neticesinde ekonomi,
yuizde 6,7 oraninda buyime goéstermistir. Bu bu-
yumede 6zellikle en son 2018’in ikinci ceyreginde
pozitif bliylime gdsteren ve o geyrekten bu yana
daralma gdsteren yatirm harcamalarinin yizde
22,5 oraninda artmasi ve hane halki tiketiminin
yuzde 9,2 oraninda artmasi etkili olmustur.

YILI POZITIF BUYUMEYLE KAPATAN
30 ULKEDEN BiRi OLMAMIZ
BEKLENIYOR

Gerek 2018 yilinin ikinci yarisinda yasanan kur
soku gerekse de 2020'nin ilk ceyreginin sonun-
dan itibaren Turkiye’de de gorilmeye basla-
yan salgin sebebiyle ekonomimiz son u¢ yildir
potansiyelinin altinda bir blyime gdstermistir.
2020 yilinda dunya ulkeleri ile kiyasla olumlu bir
buyldme performansi gésteren ekonomimizin,
dunyada yill pozitif buyldmeyle kapatan 30 Ul-
keden, G20 llkeleri arasinda ise iki llkeden biri
olmasi beklenmektedir. Aciklanan Orta Vadeli
Program’da (2021-2023) btytme orani biraz
ihtiyatli olarak yuzde 0,3 olarak tahmin edilme-
sine ragmen, 6zellikle sanayi tretimi ve PMI gibi
oncu goéstergelerin yilin son ceyregindeki olumliu

Comparative Growth Rate Estimates for the Turkish Economy (2021-2022, %)

Turkiye Ekonomisi Karsilastirmali Biyiime Orani Tahminleri (%, 2021-2022)
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the last quarter shows that annual growth will
exceed 1 per cent, achieving nearly 1.5 per cent.

INTERNATIONAL INSTITUTIONS’
TURKEY ESTIMATES

Among the growth estimates for 2020, the EU
Commission has made the lowest estimate
among international organisations. This estimate,
made in November 2020 and predicting that our
economy will contract by 2.5 per cent in 2020,
is deemed to be unrealistic. The fact that the
estimate was made in September shows that
our economic performance, which grew by 6.7%
in the third quarter, our industrial production in
the last quarter of the year, leading indicators
such as PMI and the positive performance of our
exports were not taken into account. Considering
all these developments in the last quarter,
the 2020 economic growth is expected to be
between 1to 1.5%, which are also closer to the
predictions of other international organisations.

The IMF (International Monetary Fund) stands
out as the international organization that predicts
our growth performance the highest for 2021.
The IMF expects our economy to grow by 6%
in 2021, which is above the growth estimate
of 5.8% in the Medium Term Program. The
lowest growth rate was estimated by the OECD
(Organisation for Economic Cooperation and
Development) as 2.9%. Again, the fact that this
estimate was made in September shows that it
did not include the recent positive developments.
It is a fact that our economy has grown below
its potential for the last three years due to the

2021

2022

performanslari ve son ¢eyrekte 50 milyar dolari
bulan ihracat hacmi; yillik bazda buyumenin
ylizde 1'in Uzerine ¢ikarak yuzde 1,5 oranina
yaklasacagini géstermektedir.

ULUSLARARASI KURULUSLARIN
TURKIYE TAHMINLERI

2020 yili buydme tahminlerine bakildiginda
uluslararasi kuruluglardan en dusgtik tahmini AB
Komisyonu'nun yaptigr gérdlmektedir. 2020'nin
Kasim ayinda yapilan ve 2020 yilinda ekonomimi-
zin ylizde 2,5 oraninda daralacagini 6ngéren bu
tahminin gercekei olmadigi degerlendiriimektedir.
Tahminin Eyltl ayindan kalmis olmasi; dguncu
ceyrekte ylizde 6,7 buiylime gosteren ekonomi
performansimizin, yilin son geyregindeki sa-
nayi uretimimizin, PMI gibi 6éncu gdstergelerin
ve ihracatimizin olumlu performansinin dikkate
alinmadigini gostermektedir. Tm bu son geyrek
gelismeleri g6z 6ntine alindiginda 2020 ekono-
mik buyumenin yuzde 1 ile 1,5 arasinda olmasi
beklenmektedir ki diger uluslararasi kuruluslarin
tahminleri de buna yakindir.

2021 yili buytme performansini en yuksek tah-
min eden uluslararasi kurulus olarak karsimiza,
IMF (Uluslararasi Para Fonu) ¢ikmaktadir. IMF
2021'de ekonomimizin Orta Vadeli Program’in
buytime tahmini olan ytizde 5,8'in de tzerinde,
ylzde 6 oraninda buytmesini beklemektedir.
En dustk buytme orani ise yuzde 2,9 orani ile
OECD (Ekonomik Isbirligi ve Kalkinma Orgtitt)
tarafindan tahmin edilmistir. Yine OECD’nin bu
tahmininin de eylul ayinda yapilmig olmasi, son
dénem olumlu gelismeleri icermedigi seklinde
degerlendiriimektedir. 2018 yilinin ikinci yarisinda
yasanan kur sokundan sonra 2020 yilinda salgi-
nin da tim dunyada bas gostermesiyle birlikte
ekonomimizin ug yil arka arkaya potansiyelinin
altinda buyudugu bir gergektir. Bu da tuketicile-
rin tlketim, firmalarin da yatirm harcamalarini
oteledigi anlamina gelmektedir.

EU
AB
0ECD

IMF

® World Bank

Dinya Bankasi

Medium Term Program
Orta Vadeli Program

Our 2021
performance
will undoubtedly
determine

our growth
performance for
2022

2022 yilinin
hilyiime
performansini
belirleyecek
olan, elbette
2021 yihindaki
performanstir
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The biggest risk
0N our economic
activity will be
the course of
the pandemic
and the
measures taken
against it

Ekonomik
aktivite
iizerindeki en
biiyiik risk,

hic kuskusuz
salginin seyri
ve buna iliskin
alinan tedhirler
olacaktir

exchange rate shock in the second half of 2018
and the pandemic appearing all over the world
in 2020. This implies that consumers delay their
consumption expenses and companies delay
their investment expenses.

WE WILL QUICKLY RECOVER AFTER
THE FIRST QUARTER OF 2021

With the positive results that we will get from the
vaccines developed against the virus and the
gradual loosening of the measures, our economy
will enter a rapid recovery period after the first
quarter. With the high growth expectation in
our main export markets, especially in Europe,
the introduction of the upcoming delayed
consumption and investment expenditures, the
recovery in the tourism sector after the effects of
the pandemic starting to decrease in the summer
months and finally with the base effect of the
low growth in 2020, our economy is expected
to grow over 5%, even 6% in 2021. In this sense,
the IMF’s estimates and the growth expectations
included in the Medium Term Program seem to
be more realistic.

2021 WILL DETERMINE THE GROWTH
PERFORMANCE OF 2022

Looking at the figures for 2022, we see that the
highest growth estimate belongs to the World
Bank and Medium Term Program as being
5%. However, what will determine the growth
performance of 2022 is our performance in
2021. The rapid introduction of consumption

2021 ILK CEYREKTEN SONRA
HIZLI BIR TOPARLANMA SURECINE
GIRECEGIiz

2021 yilinda salgina karsi gelistirilen asilarin
olumlu sonuglar vermesi ve salginla mucadele
kapsaminda alinan tedbirlerin tedricen gevsetil-
mesiyle birlikte, ekonomimizin ilk geyrekten sonra
hizli bir toparlanma stirecine girecegi degerlen-
diriimektedir. Basta Avrupa kitasi olmak uzere
temel ihracat pazarlanimizdaki ytiksek buytme
beklentisi, ertelenen tuketim ve yatinm harcama-
larinin devreye girmesi, salginin etkilerinin yaz
aylarindan itibaren azalmaya baslamasiyla turizm
sektortindeki canlanma ve son olarak 2020 yilin-
daki dusuk buyumenin getirecegi baz etkisiyle
2021 yilinda ekonomimizin yuzde 5'in tizerinde
yuzde 6’ya yakin buyumesi beklenmektedir. Bu
anlamda IMF’nin yapmis oldugu tahmin ile Orta
Vadeli Program’da yer verilen biytme tahmininin
daha gergekei oldugu degerlendiriimektedir.

2021, 2022°NiN BUYUME
PERFORMANSINI BELIRLEYECEK

2022 yili rakamlarina bakildiginda ise en ytiksek
blyume tahmininin yuzde 5 ile Dunya Bankasi ve
Orta Vadeli Program’da yer aldigi gérulmektedir.
Esasinda 2022 yilinin buyume performansini
belirleyecek olan, elbette 2021 yilindaki perfor-
manstir. 2021 yilina ertelenen tuketim ve yatirm
talebinin hizli bir sekilde devreye girmesi, 2021
yilinin potansiyelin Uzerinde buyldmesine yol
acacakti. Ancak hem 2021 yilinin bazinin ytik-
sek olmasi hem de ertelenen tuketim ve yatirm

INTERNATIONAL INSTITUTIONS' GROWTH ESTIMATES FOR
TURKEY (2021-2022)

Estimation 2019 Real 2020 2021 2022 Period of Estimation
World Bank 0.9 0.5 4.5 5 January 2021

IMF 0.9 1.2 6 3.2 January 2021

OECD 0.9 0.7 2.9 3.2 September 2020

EU 0.9 -2.5 3.9 4.5 November 2020
Medium Term Program 0.9 0.3 5.8 5 September 2020
Average 0.9 0.2 4.6 4.2
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ULUSLARARASI KURULUSLARIN TURKIYE iCiN BUYUME

TAHMINLERI (2021-2022)

Tahminin Yapildig:

Tahmin 2019 Gerg. 2020 2021 2022 Donem
Dunya Bankasi 0.9 0.5 4.5 5 Ocak 2021
IMF 0.9 1.2 6 3.2 Ocak 2021
OECD 0.9 0.7 2.9 3.2 Eylul 2020
AB 0.9 -2.5 3.9 4.5 Kasim 2020
Orta Vadeli Program 0.9 0.3 5.8 5 Eyltal 2020
Ortalama 0.9 0.2 4.6 4.2

and investment demand that was postponed
to 2021 will cause 2021 to grow above its
potential. However, it is also possible that there
will be some slowdown in 2022 due to the high
base of 2021 and the majority of the deferred
consumption and investment demand will
come into effect in 2021. If the growth of 2021
is realised above 5%, it can reduce the growth
in 2022 to the level of 5%.

On the other hand, if the recovery in 2021
does not come as expected, the growth rate
we estimate for 2021 may be seen in 2022. In
other words, the expected recovery in 2021 will
be delayed to 2022. In this case, if the growth rate
estimated for 2021 remains below 5%, the growth
estimates for 2022 may exceed our potential
growth to be above 5%.

THE COURSE OF THE PANDEMIC
IS THE BIGGEST RISK ON THE
ECONOMIC ACTIVITY

The biggest risk on our economic activity will be
the course of the pandemic and the measures
taken against it. Our increased hopes for
vaccination in the last month of the year caused
all of us to look at 2021 in a more positive light.
The economic activity is expected to recover
as of the second quarter of 2021. However, if
the pandemic lasts longer than expected and
restrictions continue accordingly, production

talebinin buyuk kisminin 2021 ylinda devreye
girmesi sebebiyle 2022 yilinda bir miktar ya-
vaslama olmasi da muhtemeldir. 2021 yilinin
bdyumesinin ylzde 5'in tzerinde gerceklesmesi,
2022 yilindaki buydmeyi de ylzde 5 seviyesine
cekebilecektir.

Diger taraftan eger 2021 yilindaki toparlanma
beklendigi gibi seyretmezse, 2021 yili igin 6ngor-
dugumuz buyume orani 2022 yili icin gegerli ola-
bilecektir. Bir diger ifade ile 2021 yilinda beklenen
toparlanma 2022 yilina sarkacaktir. Bu durumda
da 2021 yiliigin 6éngortlen buyume orani yltizde
5'in altinda kalirken 2022 yilinin buytime tahmini
potansiyel buyldmemizin Uzerine ¢ikarak ytizde
5'in tizerinde olabilecektir.

SALGININ SEYRI, EKONOMIK
AKTIVITE UZERINDEKI EN BUYUK
RiSK

Ekonomik aktivite tizerindeki en buyuk risk, hig
kuskusuz salginin seyri ve buna iligkin alinan
tedbirler olacaktir. Yilin son ayinda asi ile ilgili
umutlarin artmig olmasi, 2021 yilina daha olumlu
bakmamizi saglamistir. Bu kapsamda ekonomik
ativitenin 2021 yilinin ikinci geyreginden itibaren
toparlanmasi beklenmektedir. Ancak salginin
beklenenden uzun stirmesi ve buna bagli olarak
kisitlamalarin devam etmesi; retim ve tuketim fa-
liyetlerini olumsuz etkileyecegi icin tahmin edilen
buyldme rakamlari Uzerinde ciddi bir risk unsuru

Another risk area
for 2021is our
international
political and
economic
relations

2021 yihna iligkin
diger hir risk alan
da uluslararasi
siyasi ve ekonomik
iliskilerimizden
kaynaklanmaktadir
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Ekonomik
Blylimesi

2018'de yillik
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and consumption activities will be adversely
affected, and it will be a serious risk factor on
the estimated growth figures. On the other hand,
the delays in the recovery in our main export
markets, especially in the European Union (EU)
and in global economic activity in general, may
negatively affect the growth performance of
our country’s economy, especially in exports.
Another risk area for 2021 is our political and
economic relations in the international arena.
In particular, the EU and the United States of
America (USA), which will have a new President
in the new year, will be closely monitored for how
they view Turkey.

FOREIGN DEMAND’S NEGATIVE
EFFECT ON GROWTH MAY DECREASE
IN 2021

Finally, the combination of expense items that
make up the Gross Domestic Product (GDP)
is as important as the growth performance in
terms of a healthy and sustainable growth. While
foreign demand has had a negative impact on
growth in 2020, this negative impact is expected
to decrease in 2021. We are hopeful that we will
achieve a 4% growth in the European region,
which is our biggest export market especially
in summer months with the increase in tourism
incomes after the pandemic is taken under
control. It is also considered that limits have
been reached in the growth sources created
by domestic credit expansion in 2020. Steps
taken by the Central Bank of the Republic of
Turkey (CBRT) and the Banking Regulation and
Supervision Agency (BRSA) are directed towards
financial tightening. 2021 and 2022 growth are
expected to be export-oriented, rather than
domestic credit expansion.

olacaktir. Diger taraftan basta Avrupa Birligi (AB)
olmak tizere ana inracat pazarlarimizdaki ve ge-
nel olarak kuresel diizeyde ekonomik aktivitedeki
toparlanmada gecikmeler de dzellikle ihracat
kanallyla tlkemiz ekonomisinin buylime per-
formasini olumsuz ekileyebilecektir. 2021 yilina
iliskin diger bir risk alani da uluslararasi siyasi
ve ekonomik iliskilerimizden kaynaklanmaktadir.
Ozellikle en buiytk ihracat pazarimiz olan AB
ile 2021 yilina yeni bir Baskan ile girecek olan
Amerika Birlesik Devletleri'nin (ABD) Ttirkiye'ye
bakis agilari, bu anlamda yakindan izlenmelidir.

DIS TALEBIN BUYUMEYE OLUMSUZ
ETKIiSi, 2021’DE AZALABILIR

Son olarak buyumenin saglikli ve strdurtlebi-
lir olmasi bakimindan gayrisafi yurt ici hasilayi
(GSYH) olusturan harcama kalemlerinin bilesimi
de en az buyldme performansi kadar énemli
bir husustur. 2020 yilinda dis talep buyumeye
olumsuz etki ederken 2021 yilinda bu olumsuz
etkinin azalmasi beklenmektedir. Ozellikle salgi-
nin kontrol altina alinmasiyla yaz aylarinda turizm
gelirlerinin artmasi ve en buyuk ihracat pazarmiz
olan Avrupa bdlgesinde yuzde 4'Un Uzerinde
buyume beklenmesi, bu beklentimizi gugclen-
dirmektedir. Ayrica 2020 yilinda yurt ici kredi
geniglemesiyle olusturulan buyldme kaynakla-
rinda sinirlara ulasildigr degerlendirilmektedir.
Tdrkiye Cumhuriyet Merkez Bankasi (TCMB) ve
Bankacilik Duzenleme ve Denetleme Kurumu
(BDDK) tarafindan atilan adimlar, finansal siki-
lasma yontnde ilerlemektedir. Bu durumda 2021
ve 2022 buyumesinin, yurt i¢i kredi genislemesi
yerine ihracat odakli olmasi beklenmektedir.

(I ]
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General Manager at Kale Aerospace
Latif Cengiz
Kale Havacilik Sanayi AS Genel Miidurt

DETERMINATION ON
INDIGENIZATION IN
PRODUCTION HAS
ENHANCED THE SECTOR

Uretimde Yerlilesme Konusundaki
Kararhlik, Sektori Gelistirdi

Our country has put a determined and stable attitude in product
development and indigenization

Ulke olarak yerlilesme ile iiriin gelistirilmesi konusunda kararl ve
istikrarli bir durus sergiledik

The Turkish defence industry has grown considerably in
the last 20 years, with policies led by the Presidency of
Defence Industries and the resources provided. Our coun-
try has taken a determined and stable stance in product
development and indigenisation. And this stance was
further reinforced by the visions of Kale Group and Kale
Aerospace in defence and aerospace industry.

Our indigenousness rate in the country has increased
considerably compared to previous years. And we have
increased our production capacity to an extent that we
have left many world countries behind us. We now see the
benefits of the support given to the indigenisation activities
in technology and a further increase in the support.

The share of R&D investments in our national income has
also increased recently with the support of the state. We
believe that each step to encourage our industrialists and
support the industry is critical.

o

Tirk savunma sanayisi 6zellikle son 20 yilda, Savunma
Sanayii Bagskanliginin 6ncultigtinde uygulanan politikalarla
ve saglanan kaynaklarla 6nemli bir buytime gésterdi. Ulke
olarak yerlilesme ile urun gelistiriimesi konusunda kararli
ve istikrarli bir durug sergiledik. Bu durus Kale Grubunun
ve Kale Havaciligin savunma ve havacilik sektériindeki
vizyonuyla da ortustu.

Bugun tlkemiz genelinde yerlilik oranimiz gecmis yillara
oranla fazlasiyla ytikseldi. Uretim kapasitemiz de artis
gostererek dunyadaki bircok Ulkeyi geride biraktl. Bu do-
nemde teknoloji alanlarinda yerlilestirme galismalarinin
desteklenmesinin ve desteklerin artirlmasinin son derece
faydali oldugunu gorduk.

Son yillarda devlet destekleriyle AR-GE yatirmlarinin millf
gelirimiz icindeki pay! giderek artti. Sanayinin desteklen-
mesi, sanayicinin yureklendiriimesi icin atilan her adimin
kiymetli oldugunu dustintiyoruz.

The Turkish defence industry has grown considerably, especially in

the last 20 years

Tdrk savunma sanayisi 6zellikle son 20 yilda dnemli bir blyime gosterdi
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WE WILL CONTRIBUTE TO OUR
COUNTRY TOGETHER

The determined stance we have adopted in de-
fence and aerospace is also increased with the
domestic and national production approach. Our
contribution to exports and our trained labour
force have also been important turning points
for the development of the country’s economy.

And we improved our design capabilities in this
process and were very successful in acquiring
skills that could produce not only the parts but
actual products. However, the needs of all sec-
tors must be combined, and the focus areas
must be prioritised to make investments sus-
tainable. And the sectoral actors have a great
responsibility at this point.

Our country’s most dynamic and innovative
projects come from defence and aerospace.
However, we are still far from where we need to
be in scale, financing, and technology. And the
areas that we need to take quick actions and pro-
duce permanent solutions are very clear. We all
need to work together on coordination, support,
and cooperation. We will close the technology
gap that we have between our competitors and
contribute to our country’s economy.

WE OFFER VARIOUS SERVICES
UNDER ONE ROOF

In Kale Group, we have five companies operating
within our organisation in this adventure that
we started by producing Stinger missile parts
abroad in 1987. And Kale Aerospace is one of
those companies.

Kale Aerospace was established in 2008 to bring
Kale Group’s aerospace experience under one
roof. With exemplary operations since day one,
Kale Aerospace has made collaborations with
many OEMs globally and become one of the
rare suppliers that offer various services under
one roof.

Kale Aerospace has become a company that
produces many critical components and detail
parts as a single source for all Boeing's com-
mercial aircraft with its continuous success and
value. We also manufacture parts for the Airbus
A320 aircraft series as the sole supplier. We
host exclusive production technologies both in
Turkey and in Europe.

HEP BIRLIKTE ULKEMIZE KATKI
SAGLAYACAGIZ

Savunma ve havacilikta gésterilen kararli durus
ile Uretim oranlarimiz yerlilik ve milllikle artis gos-
terdi. Yetismis insan guicimuzle birlikte ihracata
yaptigimiz katki da ulke ekonomisini kalkindirma
adina énemli bir déndm noktasi oldu. Bizim de
bu surecte tasarnm kabiliyetimiz gelisti, sadece
parca degil asil drdnd Uretebilecek yetenekleri
edinme noktasinda basari sagladik. Ancak il-
gili yatinmlarin sdrddrdlebilir olmasi adina tdm
sektdrlerin ihtiyaglarinin birlestiriimesi ve odak-
lanilacak konularin belirlenmesi icin 6nceliklen-
dirme yapilmasi gerekiyor. Bu noktada sektor
oyuncularina da buyuk goérev dusuyor.

Su anda tlkenin en dinamik, en formda, en ino-
vatif isleri savunma ve havaciliktan geliyor. Ancak
olcek, finansman ve teknoloji konusunda arzu
ettigimiz noktanin hentiz uzagindayiz. Hizlan-
mamiz ve kalici ¢oztimler uretmemiz gereken
alanlar ise cok net. Es gudum, destek ve ig birligi
konularinda hep birlikte calismamiz gerekiyor.
Rakiplerimizle aramizdaki teknolojik farki kapa-
tarak hep birlikte ulkemize katki saglayacagiz.

TEK CATI ALTINDA BIRGOK HiZMET
VERIYORUZ

Kale Grubu olarak 1987 yilinda yurt disina Stinger
flize parcalari Ureterek basladigimiz bu sertiven-
de, blinyemizde faaliyet gésteren bes sirketimiz
var. Kale Havacllik bu sirketlerden biri.

2008 yilinda Kale Grubu’nun havacilik sektérun-
deki birikimini bir araya getirmek ve odaklamak
lizere kurulan Kale Havacilik olarak o gtinden
bugtine devam eden ve 6rnek teskil edecek
operasyonlarimiz ile ktiresel dlgekte birgok OEM
ile is birligi kurduk ve tek cati altinda pek cok
hizmeti veren nadir tedarikcilerden biri olduk.

Kale Havacilik stirekli basarisi ve olusturdugu de-
Ger ile Boeing'in tum ticari ucaklarina tek kaynak
olarak birgcok kritik komponent ve detay parga
lreten bir firma héline geldi. Boeing gibi Airbus’in
A320 ucak serisine de tek tedarikgi olarak parca
Uretiyoruz. Avrupa’da ve Turkiye'de sayil tretim
teknolojilerini buinyemizde barindiryoruz.

iSTIHDAM VE URETIM ANLAMINDA
ONEMLI KATKI SAGLADIK

Sistemleri ve dizayni ile dtinya havacilik tarihinde
yeni bir sayfa acan F-35'e, Kale Havaclilik olarak

%)nn

We believe that
each step to
encourage our
industrialists is
critical

Sanayicinin
yiireklendirilmesi
icin atilan her
adimin kiymetli
oldugunu
diisiiniiyoruz
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Right now,

our country’s
most dynamic
and innovative
projects come
from defence
and aerospace

Su anda iilkenin
en dinamik, en
inovatif isleri
savunma ve
havaciliktan
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geliyor

®

As Kale Group,
we have now 5
companies since
we started our

journey in 1987

WE HAVE MADE IMPORTANT
CONTRIBUTIONS TO EMPLOYMENT
AND PRODUCTION

We contributed to the F-35 project, which
opened a new page in the world’s aerospace
history with its systems and designs, as one of
their important suppliers. When you think that
we manufactured the critical parts of the project,
which is considered as one of the few attack
aircraft in the world, you can see how we made
a significant contribution to our country in terms
of both employment and production.

We have been in this defence industry project
since 2004. We contributed to the F-35s with
more than 800 different body, wing, cockpit, and
assembly groups. We were the only Turkish com-
pany that produced a part for the first prototype
of the aircraft that flew.

WE ARE IN AN ADVANCED POSITION
IN THE GLOBAL AEROSPACE
INDUSTRY

The acceleration that we have achieved by
joining the new global partnership in the first
five years, and then by achieving sustainable
growth in the second five years and working
as an important part of domestic defence pro-
grams in the last three years carries us forward
among aerospace companies globally. So, it is
naturally our priority to keep this acceleration
going. We are the first Turkish company to be
awarded the Boeing Performance Excellence
Awards in 2012, 2015, and 2016 as the first

SEBUSINESS DIPLOMACY

projenin 6énemli tedarikcilerden biri olarak katki
verdik. Dinyanin sayili taarruz ugaklarindan biri
olarak degerlendirilen projenin kritik parcala-
rini drettigimiz géz ontnde bulunduruldugun-
da gerek istihdam gerekse Uretim anlaminda
bilhassa memleketimize 6nemli katki sagladik.
S6z konusu savunma sanayi projesinde 2004
yllindan bu yana yer aliyoruz. F-35'lere, 800’e
yakin birbirinden farkl gévde, kanat, kokpit par-
casl ve montaj gruplariyla destek verdik. Ugagin
havalanan ilk prototipinde Urettigi parcasi olan
tek Turk sirketiydik.

KURESEL HAVACILIK ALANINDA
iLERI BIR NOKTADAYIZ

ilk bes senede yeni kiiresel ortakliklara katilarak
ikinci bes yilda strddrulebilir buytime yakalaya-
rak ve son uc yilda yerli savunma programlarinin
muhim bir pargasi olarak yakaladigimiz ivme, bizi
kuresel havacilik alaninda hizmet eden sirketler
arasinda ileri tagiyor. Bu ivmeyi devam ettirmek,
éneelikli hedeflerimiz arasinda yer aliyor. Ulke-
mizde Boeing’e sivil havacilik alaninda direkt
teslimat yapan ilk tedarikgi olarak, 2012, 2015 ve
2016 yillarinda Boeing Performance Excellency
Odiuilleri'ne layik gérdilen ilk Tirk sirketi olduk.
2020 yilinda ise Premier Bidder programina dahil
edilerek Boeing'in tercih ettigi tedarikcilerden
biri haline gelmis bulunuyoruz. Bunun yaninda

@

Kale Grubu olarak
1987 yilinda
basladigimiz
seruvende, su
anda biinyemizde
faaliyet gosteren

5 sirketimiz var
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direct delivery supplier to Boeing in the field of
civil aviation in our country. In 2020, we were
included in the Premier Bidder program and
became one of Boeing’s preferred suppliers.
We also won the Platinum level supplier award
from Northrop Grumman and became the Star
Supplier of Lockheed Martin.

The contributions that our company makes to the
development of the defence industry, which is an
indispensable part of a nation’s independence,
our self-sufficiency with domestic and national
production, and the added value created by our
liberation from foreign dependency make us very
happy. Turkey has shown its strong will in having
a domestic and national aerospace and defence
industry. We are making our defence and aviation
business plans in line with the mindset that the
process of indigenisation and nationalisation
will continue.

WE MAY SWITCH TO AIRCRAFTS
THAT CONSUME LESS FUEL

Aerospace is one of the sectors heavily affected
by the novel coronavirus (COVID-19). The inter-
national data tells us that the industry narrowed
down by almost 95% last year. It recovered a
little bit in the second half of the year but there
were substantial losses in the business. Some
countries provided state support to the compa-
nies, some did not. We believe that we will leave
the pandemic behind us gradually as more and
more people get vaccinated, but it is really not

Northrop Grumman’in Platin seviyesi tedarikgi
oddlinu kazanirken, Lockheed Martin’in de Yildiz
Tedarikgisi unvanina sahip olduk.

Sirketimizin millf bagimsizhigimiz igin olmazsa
olmaz olan savunma sanayisinin gelisimine
yaptigi katkilar, yerli ve milll tiretim ile kendimize
yetmemiz, disa bagmliliktan kurtulmamizin ya-
rattigi katma deger, bizleri sevindiren gelismelerin
baginda geliyor. Turkiye, yerli ve millf bir havacilik
ile savunma sanayisine sahip olma konusunda
ortaya buyUk bir irade koydu. Bizler de savunma
ve havacllikta is planlarimizi; yerlilestirme ve mill®-
lestirme surecinin devam edecegi 6ngdrusune
uyumlu sekilde yapiyoruz.

DAHA AZ YAKIT TUKETEN UGAKLARA
GECIS OLABILIR

Yeni tip koronavirtis (COVID-19) salgininin en
derinden etkiledigi sektdrlerden birisi ise hava-
cilik oldu. Uluslararasi verilere gére gegtigimiz
yil sektdr, pandeminin ilk déneminde neredeyse
yuzde 95’e varan oranlarda daraldi. Yilin ikinci
yarisinda toparlanmalar olsa da sektérde ol-
dukca ciddi bir is kaybi oldu. Bazi tilkelerde ha-
vacllik sirketleri devlet destedi aldi, bazilarinda
alamadi. Asilarin yayginlasmasi ile pandeminin
yavas yavas sona erecegini dustintyoruz fakat
bunun zamanlamasi icin de net bir sey sdylemek
mumkun degil. Birtakim énemli danismanlik sir-
ketlerinin projeksiyonlar sektortin 2023’ten énce
salgin éncesi haline dénmeyecegini soyltiyor. Bu
tablo karsisinda hava yollarinin yeni ugak alimlari

Kale Aerospace
hosts exclusive
production
technologies both
in Turkey and in
Europe

Kale Havacilik
olarak Avrupa’da
ve Tiirkiye'de
saytli diretim
teknolojilerini
bhiinyemizde
barindinyoruz
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Turkey has
shown its strong
will in having

a domestic

and national
aerospace

and defence
industry

Tiirkiye, yerli ve
milli bir havacilik
Ve savunma
sanayisine sahip
olma konusunda
ortaya biiyiik hir
irade koydu

possible to say when it will happen exactly.
Some important consultancy companies
project that the industry will not be able to
return to its pre-pandemic state before 2023.
And | believe that airlines will be cautious in
purchasing new aircraft in this scenario. How-
ever, this may also cause airlines to retire their
old aircraft that have quite high operational
costs and switch to less fuel-consuming,
new-technology aircraft. The defence industry
may also narrow down as public resources
prioritise different areas due to the pandemic.
Global defence expenses were at their high-
est level before the pandemic. However, the
financial support announced by the states
to fight the pandemic reached up to $14
trillion, and there was a serious increase in
global public borrowing. Declines are also
expected in the tax revenues of the states as
economic activities slow down. Under these
conditions, states will change their budget
priorities, and defence expenses will be a
topic of discussion, of course. That is why
the prevailing atmosphere in the defence
industry for the next few years is quite grey
and negative actually.

WE WILL CONTINUE TO PRODUCE
AND DEVELOP VALUABLE
PROJECTS

| would like to emphasise another important
point here. Although the estimates do not
take us where we want now, we see this as
an important learning opportunity. We have
learned valuable and critical lessons during
the pandemic. We will continue to produce
and develop value-added projects for both our
country and the world in the future, as we did
inthe past. As in most industries, the technolo-
gies that trigger industry 4.0 are reshaping the
aerospace and defence industry now. Com-
panies in the aerospace and defence industry
use digital technologies to improve their oper-
ations, increase their revenues, and encourage
innovation. Our company’s investments in
R&D and design, for example, will lead to the
development of projects that will contribute to
our country in the future. The cooperation we
established with the world’s most important
defence and aerospace groups in our journey
from local to global enabled Kale Group and
Kale Aerospace to become world-renowned
players, which will also enable us to be better
known tomorrow.
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konusunda dikkatli adim atacaklarini dtistinu-
yorum. Ancak belirtmek gerekir ki bu durum,
hava yollarinin ellerindeki daha eski ve ope-
rasyonel maliyetleri yuksek ugaklari emekliye
ayirmalari ve yeni teknolojiler barindiran, daha
az yakit tiketen ucaklara gegis yapmalarina
neden de olabilir Savunma sanayisinde ise
pandemi sebebiyle kamu kaynaklarinin farkli
onceliklere kaydiriimasi sebebiyle daralmalar
gerceklesebilir. Pandemi dncesinde kuresel
savunma harcamalari tarihinin en ytiksek
seviyesine ulagsmisti. Ancak salginla muca-
dele i¢in devletlerin acikladigi mali destekler
14 trilyon dolara ulasti, kiresel kamu borg-
lanmasinda ciddi bir artis yasandi. Bununla
beraber ekonomik aktivitelerin yavaglamasiy-
la devletlerin vergi gelirlerinde de dususler
bekleniyor. Bu sartlar altinda devletlerin butce
oncelikleri degisecek, savunma harcamalari
tartisma konusu haline gelecektir. Bu nedenle
ondmuzdeki birkag yil i¢in savunma sekto-
rinde de havacilikta oldugu gibi gri ve genel
gOrinimd olumsuz bir tablo hakim.

URETMEYE VE DEGERLI
PROJELER GELISTIRMEYE DEVAM
EDECEGIiz

Lakin bu asamada énemli bir noktay! vur-
gulamak istiyorum. Her ne kadar tahminler
istedigimiz yerlere delalet etmese de bizler
bu durumu 6nemli bir 6grenme firsati olarak
goruyoruz. Kale Havacilik olarak bu surecte
degerli dersler aldik, kritik edinimlere sahip
olduk. Bu kazanimlar ile gecmiste yaptigmiz
gibi gelecekte de hem tilkemiz hem de dunya
icin Uretmeye ve katma degerli projeler ge-
listirmeye devam edecegiz. Cogu sektorde
oldugu gibi, endustri 4.0'1 tetikleyen tekno-
lojiler havacilik ve savunma sanayisini de
yeniden sekillendiriyor. Havacilik ve savunma
sanayisi sirketleri operasyonlarini gelistirmek,
gelirlerini artirmak ve inovasyonu tesvik etmek
icin dijital teknolojileri de kullaniyor. Bizim
sirket olarak AR-GE ve tasarima yaptigimiz
yatinmlar, gelecekte tlkemize katki saglaya-
cak projelerin gelistiriimesi igin 6n ayak ola-
cak. Yerelden kiresele uzanan hikayemizde,
diinyanin en énemli savunma ve havacilik
gruplariyla kurdugumuz is birlikleri, bugun
Kale Grubunun ve Kale Havaciligin dinyaca
bilinen oyuncular olmasini sagladi, yarin daha
da iyi taninmamizi saglayacak.
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Co-Chairperson DEIK ASEAN Working Committee
and Chairperson, Turkey-Thailand Business Council
Cemil Gakar

DEIK ASEAN Calgsma Komitesi Es Baskani,
Tirkiye-Tayland Is Konseyi Baskani

OUR TRADE VOLUME WITH ASEAN
IS FAR BELOW ITS POTENTIAL

ASEAN ile Ticaret Hacmimiz, Potansiyelinin Cok Altinda

We talked to Cemil Cakar, Co-Chairperson of DEIK ASEAN Working Committee and Chairperson of Turkey-
Thailand Business Council, on the activities and objectives of the Working Committee

DEIK ASEAN Calisma Komitesi Es Baskani, Tiirkiye-Tayland is Konseyi Baskani Cemil Cakar’dan; Calisma
Komitesinin faaliyetlerini ve hedeflerini dinledik
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With its ever-increasing importance on the global
scale, the Association of Southeast Asian Nations
(ASEAN) stands out as a rapidly rising economic
partnership in its region. With members such
as Indonesia, Malaysia, Philippines, Singapore,
Thailand, Brunei, Vietham, Laos, Myanmar, and
Cambodia, ASEAN is now regarded as the major
market to open up to the Asia Pacific region. Our
country has established important ties with the
ASEAN through its status as the Sectoral Dialogue
Partner of the Association. We talked to Cemil
Cakar, Co-Chairperson of DEIK ASEAN Working
Committee and Chairperson of Turkey-Thailand
Business Council, on the importance of the ASE-
AN in our business world in light of its increasing
value on the global scale. “We can increase our
efficiency in the region through new and integrat-
ed strategies that focus on ASEAN, free trade
agreements (FTAs) we signed and will sign, and
a collective effort from the state and the private
sector together,” says Cakar.

You are the Co-Chairperson of the ASEAN
Working Committee founded within DEIK.
Could you tell us about the founding
reasons and future goals of the Working
Committee?

DEIK ASEAN Working Committee was founded
to develop economic projects and cooperation
with ASEAN, of which our country is the Sectoral
Dialogue Partner, and to increase the efficiency
of the Turkish business world in the region. Our
Working Committee consists of the Business
Council Chairpeople of the seven ASEAN member
countries within the DEIK Asia Pacific Business
Council.

Our total trade volume with the member countries,
which was $1.3 billion in 2002, reached nearly
10 billion dollars today after more intense and
fruitful cooperation established between ASEAN
countries and Turkey. But these figures are far
below their actual potential. We can increase
our efficiency in the region through new and inte-
grated strategies that focus on ASEAN, free trade
agreements (FTAs) we signed and will sign, and
a collective effort from the state and the private
sector together.

Countries that are not located in the region cannot
be full members of ASEAN. However, our country
has been its Sectoral Dialogue Partner since 2017.
And we conduct lobby activities to elevate our
country to the status of Dialogue Partner. The

Kuresel dlcekte dnemi gittikge artmaya basla-
yan Gtineydogu Asya Uluslar Birligi (ASEAN),
bolgesinde hizla ytikselen bir ekonomik ortaklik
olarak géze carpiyor. Endonezya, Malezya, Fili-
pinler, Singapur, Tayland, Brunei, Vietnam, Laos,
Myanmar ve Kambogya olmak tizere toplam 10
Uye Ulkesi bulunan ASEAN, Asya Pasifik bdlge-
sine acilan buyuk bir pazar olarak kabul ediliyor.
ASEAN'In Ttrkiye ile olan iligkilerine baktigimizda
ise Ulkemizin, Birlikteki Sektdrel Diyalog Ortadi
(SDO) stattisti géze carpiyor. Bizler de ktiresel
Olgekte degeri bu denli artan ve Turkiye'nin de
ayri bir kiymet verdigi ASEAN’In is dlinyamiz igin
Snemini, DEIK ASEAN Calisma Komitesi Es Bas-
kani, Ttrkiye-Tayland is Konseyi Bagkani Cemil
Cakar ile konustuk. Es Bagkan Cakar, “ASEAN
odakli yeni ve bttinlesik stratejiler, imzalanmig
ve imzalanacak olan serbest ticaret anlasmalari
(STA) ve devlet-6zel sektdr topyekdn bir cabayla
bolgedeki etkinligimizi arttirabiliriz.” diyor.

DEIK kapsaminda kurulan ASEAN
Calisma Komitesi’nin Es Baskanhgini
ylirtitliyorsunuz. Bizlere bu Galisma
Komitesinin kurulus amaclarindan ve
gelecek hedeflerinden bahseder misiniz?

DEIK ASEAN Galisma Komitesi, llkemizin Sek-
torel Diyalog Ortagi oldugu ASEAN ile ekonomik
alanda projeler-ig birlikleri gelistirmek ve Turk is
dtinyasinin bélgedeki etkinligini arttirmak amaciy-
la kurulmustur. Calisma Komitesimiz, DEIK Asya
Pasifik is Konseyleri icerisindeki yedi ASEAN
tyesi tilke Is Konseyi bagkanindan olugmaktadir.

Turkiye ile ASEAN lUilkeleri arasinda tesis edilen
daha yogun ve verimliis birligi neticesinde, Birlik
Uyesi Ulkelerle 2002'de 1,3 milyar dolar duze-
yinde olan toplam ticaret hacmimiz; bugun 10
milyar dolar seviyesine yaklagmistir. Ancak bu
rakam, ne yazik ki gercek potansiyelin cok altin-
dadir. ASEAN odakli yeni ve bittinlesik stratejiler,
imzalanmis ve imzalanacak olan serbest ticaret
anlagmalari (STA) ve devlet-6zel sektér topyekdn
bir cabayla bélgedeki etkinligimizi arttirabiliriz.

Bolge disi Ulkelerin ASEAN’a tam Uye olmalari
mumkun degildir. Bahsettigimiz gibi Turkiye de
2017'den bu yana Birlikte SDO stattisindedir.
Bizlerse Ulkemizin ilk genigslemede Diyalog
Ortakligina yukseltiimesi icin lobi faaliyetleri
yapmaktayiz. Uye Ulkelerin Ankara’daki Buyu-
kelgiliklerinden olusan ASEAN Ankara Komitesi,
ASEAN'In tlkemizdeki faaliyetlerinin ydirittil-
mesinden sorumludur. S6z konusu Komitenin

@

Itis very
important

to develop
our trade-
economic
relations
with
Southeast
Asia to
reach our
international
economic
goals in 2023

Ulkemizin
2023
hedefleri
cercevesinde
uluslararasi
ekonomik
amaclarina
ulasabilmesi
icin
Guneydogu
Asyaile ticari-
ekonomik
iliskilerimizin
gelistirilmesi
ciddi bnem
tasimaktadir
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ASEAN UYESIi ULKELERLE

2002'DE 1,3 MILYAR DOLAR

DUZEYINDE OLAN TOPLAM TiCARET HACMIiMizZ, BUGUN

10 MILYAR DOLAR

SEVIYESINE YAKLASMISTIR

The ASEAN
Ankara
Committee,
consisting of the
Embassies of
ASEAN member
countries in
Ankara, is
responsible for
conducting the
activities of the
Associationin
our country

ASEAN (iyesi
iilkelerin
Ankara’daki
Biiyiikelciliklerinden
olusan ASEAN
Ankara Komitesi,
Birlidin Gilkemizdeki
faaliyetlerinin
yiiriitiilmesinden
sorumludur,

ASEAN Ankara Committee, consisting of the Em-
bassies of ASEAN member countries in Ankara,
is responsible for conducting the activities of the
Association in our country. The Committee started
to be chaired by the Cambodian Ambassador in
the first half of 2021. We recently discussed what
we could do together with the Ambassador at
Gedik University ASEAN Research Centre. | would
like to inform everyone here that we will continue
to work closely with the ASEAN Committee in
Ankara, and we will be in active communication
and joint activity planning within this scope.

It is very important to develop our trade-eco-
nomic relations with Southeast Asia to reach our
international economic goals in 2023. To sum it
up, as the Business Council Chairpeople of the
ASEAN member countries within DEIK, we carry
out activities in the ASEAN Working Committee to
increase our business and investment ventures
with the region, bring balance to the chronic defi-
cits of our foreign trade, and develop a holistic
approach to our economic relations.

Turkey has proven its vision by joining
ASEAN as a Sectoral Dialogue Partner,
and this vision has been turned into a
diplomatic action plan with the Asia

a1 Anew Initiative of our Ministry of Foreign
rna Affairs. The diplomatic pillar of this in-
itiative, which is further developed by

baskanhginiise 2021'in ilk yarisinda Kambocya
Blytikelgisi Ustlenmistir. Gectigimiz guinlerde Ge-
dik Universitesi ASEAN Arastirmalar Merkezinde
Sayin Buytikelginin de katiimlariyla, birlikte neler
yapabilecegimizi ele aldik. Ankara’daki ASEAN
Komitesi yapilanmasi ile yakin calismalarimizin
devam edecegini, bu kapsamda aktif bir iletisim
ve mugsterek faaliyet planlamalari icinde olaca-
gimizi da buradan bildirmek isterim.

Ulkemizin 2023 hedefleri cercevesinde ulusla-
rarasi ekonomik amaclarina ulasabilmesi igin
Guneydogu Asya ile ticari-ekonomik iligkilerimizin
gelistirilmesi ciddi 6nem tasimaktadir. Ozetle
bizler de DEIK btinyesindeki ASEAN Cyesi Uil-
kelerin Is Konseyi Bagkanlar olarak; bélge ile
olan ig ve yatinm faaliyetlerimizin arttinimasi, dig
ticaretimizin aleyhimize seyreden kronik acikla-
rinin daha dengeli hale getirilmesi ve ekonomik
iliskilerimize buttincul bir yaklasim gelistiriimesi
amaclyla ASEAN Calisma Komitesimizde faaliyet
gOstermekteyiz.

Turkiye ASEAN’a, SDO statustinde katilim sag-
layarak cok 6nemli bir vizyon sergilemistir ve bu
vizyon; T.C. Disisleri Bakanhigimizin Yeniden Asya
Acilimiile de diplomatik bir eylem planina déntis-
turdimustur. Devletimizin vizyonu ile gelisen

bu acilimin diplomatik ayagi basariyla ca-
lismaktadir. Ancak takdir edersiniz ki bahsi
gecen acl- lim igin ekonomik ayakta da bir
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OUR TRADE VOLUME WITH ASEAN COUNTRIES, WHICH WAS

$1.3 billion in 2002,

HAS NOW REACHED UP TO

$10 billion

the vision of our state, is working successfully.
However, as you know, we needed to form the
economic pillar of this initiative, and this is actually
the essence of our ASEAN Working Committee.

The economic cooperation areas, which | will
break it down below, of our sectoral dialogue
partner agreement with ASEAN are determined
by the 2019-2023 Practical Cooperation Areas
Document:

* Trade and investments

* Public-private sector joint projects

* Mining

» Science-technology, innovation, and R&D
cooperation

* Food and agriculture

It is our aim in these and a few more areas to
prove to everyone that our business world is a
huge market for exports with the rising middle
class of its region, has a high tourist potential, is
an attractive investment centre as a customs-free
free trade area, and offers great opportunities for
our contractors with large-scale infrastructure and
transportation investments. We aim to pioneer
new relations for our business world by organising

olusuma ihtiyag vardi ve bu durum da ASEAN
Galisma Grubumuzun temelini olusturan énemli
bir etkendir.

Devletimizin ASEAN ile yaptidi SDO anlagsmasinin
ekonomik is birligi alanlari, 2019-2023 Pratik
isbirligi Alanlari Belgesi ile belirlenmistir ve bu
alanlar soyledir:

e Ticaret ve yatinmlar
* Kamu-6zel sektdr ortak projeleri
* Madencilik

¢ Bilim-teknoloji, inovasyon ve AR-GE is
birlikleri

* Gida ve tarim

Bu ve ilave alanlarda hedeflerimiz, is dinyami-
zin bélgenin yukselen orta sinifi ile ihracat icin
cok bliyuk bir pazar oldugunu, ytiksek bir turist
potansiyeli tasidigini, glimruksuz serbest ticaret
alani yénuyle cazip bir yatinm bolgesi 6zelligi
oldugunu, biytik 6lcekli altyapr ve ulasim yatirm-
lar ile muteahhitlerimiz icin firsatlar sundugunu
anlamalarini saglamaktir. Bu konularda online ve
pandemi kosullar kalktikga fiziksel ortamlarda fo-
rum/toplantilar dizenleyerek is dinyamizin yeni
iliskiler kurmasina 6n agmay! hedeflemekteyiz.

The attention

of our DEIK
ASEAN Working
Committee on
the region has
gained more
importance with
the RCEP signed
on November 15

DEiK ASEAN
Calisma
Komitemizin
hillgeye
odaklanmasi,

15 Kasim’da
imzalanan RCEP ile
daha da anlam ve
tnem kazanmistir
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forums/meetings in physical environments when
we leave the online and pandemic conditions
behind us. We also plan to hold meetings to en-
sure the participation of our DEIK members and
Turkish business representatives in the ASEAN
Business and Investment Summit (ASEAN BIS)
program organised annually by ASEAN. There
are also developing projects and partnerships
in the fields of economic cooperation with the
35-member Asian Cooperation Dialogue (ACD),
of which our country became a member in 2013
and Term Chair of the 2019-2020 period. We also
plan to bring our DEIK members and representa-
tives of the Turkish business world together with
the leading representatives of the Asian business
world by taking an active role in the activities of
our Ministry of Foreign Affairs for the organisation
of the 20th ACD Connect Business Forum, which
will be held in 2021 in our country. At the same
time, we aim to lead joint activities and projects in
the region with our universities and provide more
student exchange in order to develop human
resources for both sides.

And the attention of our DEIK ASEAN Working
Committee on the region has gained more im-
portance with the Regional Comprehensive Eco-
nomic Partnership (RCEP) signed on November
15. Our Working Group has expanded its area
of interest to the entire RCEP region with this
agreement signed between ASEAN, China, Japan,
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Gl Minh Cily

Bunun yani sira ASEAN tarafindan yillik olarak
organize edilen ASEAN Business and Investment
Summit (ASEAN BIS) programina DEIK iyeleri-
mizin ve Turk is dunyasi temsilcilerinin katilimini
saglamak icin gerekli gériismeleri gergeklestir-
meyi planlamaktayiz. Ayrica ASEAN Calisma
Grubumuzun faaliyetleri kapsaminda, Ulkemi-
zin 2013’te Uye ve 2019-2020 Dénem Bagkan
oldugu toplam 35 Uiyeli Asya igbirligi Diyalogu
(ACD) ile ekonomik ig birligi alanlarinda projeler
ve ortakliklar gelistirmek de bulunmaktadir. Yine
T.C. Disisleri Bakanligimizin, 2021’de 20'nci yildo-
numu gergeklestirilecek ACD Connect Business
Forum’un ulkemizde dtizenlenmesi konusundaki
calismalarinda aktif rol alarak DEIK (yelerimizi
ve Turk is dunyasli temsilcilerini Asya’nin 6énde
gelen is dunyasi temsilcileri ile bulusturmayi
arzulamaktayiz. Ayni zamanda universitelerimizle
bdlge ile alakall ortak faaliyetler ve projeler ve
iki tarafa da insan kaynagi gelistirmek i¢in daha
fazla 6grenci degisimi saglamak da hedefleri-
mizin arasindadir.

Bunlarin yani sira DEIK ASEAN Caligsma Ko-
mitemizin bolgeye odaklanmasi, 15 Kasim’'da
imzalanan Bolgesel Kapsamli Ekonomik Ortaklik
(RCEP) ile daha da anlam ve 6nem kazanmis-
tir. ASEAN, Cin, Japonya, Kore, Avustralya ve
Yeni Zelanda arasinda imzalanan bu anlasma
ile Calisma Grubumuz, ilgi alanini tim RCEP
bdlgesine genisletmistir.
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o

We need to stop complaining about the foreign trade deficit and

start changing our point of view

Korea, Australia, and New Zealand.

Could you talk more about the importance
of the Association for Turkey within the
framework of trade figures between
ASEAN and our country?

When we look at the trade data of the ASE-
AN-RCEP region with our country and with the
world, we see that we have a total trade volume
of $43.26 billion, and we have a $28.94 billion
deficit with the regions. When we further break
down this deficit, we see an important gap in
investments and intermediate good exports. We
need to remember it is not possible to give up
on them in the short term since these products
are used in the export-oriented production of
our country.

On the exports side, we can bring balance to our
foreign trade with the region, which is an integrat-
ed manufacturing hub, through high value-added,
advanced-technology, authentic and brand prod-
ucts or foods with geographic specificity, special
chemicals, software, and e-commerce as well as
wide-ranging approaches such as tourism and
direct investments.

Do the figures of our import and export
with ASEAN reflect their potential? If not,
what can be done to improve that?

No, it definitely does not reflect its potential. The
inadequacy of our outlook on the region can be
seen in our trade figures. We need to stop com-
plaining about the foreign trade deficit and start

Turkiye ve ASEAN tilkeleri arasindaki
ticaret rakamlari lizerinden konusacak
olursak Birligin Ttirkiye icin 6nemi
konusunda neler séylemek istersiniz?

ASEAN-RCEP bélgesinin tlkemiz ve dunya ile
olan ticaret verilerine baktigimizda ilgili bolgelerle
toplamda 43,26 milyar dolar ticaret hacmimizin
oldugunu ve 28,94 milyar dolar agik verdigimizi
gormekteyiz. Yapisal olarak bu acigin alt kinlimla-
rina inildiginde ise yatinm ve ara mal ithalatlarinin
oénemli bir yer tegkil ettigine sahit olmaktayiz.
Ulkemizin ihracata dontik tretiminde bu trtinlerin
kullaniimasi nedeniyle kisa vadede vazgecilmesi
imkénsiz oldugunu dikkate almamiz gerekir.

ihracat agisindan ele aldigimizda entegre bir
Uretim Ussu olan boélgeye; markali, teknolojik
Usttinlukleri olan, 6zgun tasarimli drdnler veya
cografi 6zgunltige sahip gidalar, 6zel kimyasallar,
yazilimlar ile e-ticaret gibi katma degeri yuksek
mal ve hizmetlerin yani sira turizm ve direkt yati-
rimlar gibi genis kapsamli yaklasimlarla da bélge
ile dis ticaretimizi daha dengeli hale getirebiliriz.

ASEAN ile gerceklestirdigimiz ihracat-
ithalat rakamlari, potansiyelini yansitiyor
mu? Yansitmiyorsa bunu gelistirmek icin
neler yapiimah?

Hayir, kesinlikle yansitmamaktadir. Bélgeye ba-
kis acimizin yetersizligi, ticaret rakamlarimizda
da kendisini gostermektedir. Stirekli dis ticaret
acigindan sikayet etmek yerine resme baska bir
acidan bakmamiz gerekmektedir. Zira RCEP bél-
gesinin; 2,26 milyar nufusu, ortalama yuzde 4,29

The centre of the
global trade is
now shifting from
transatlantic to
transpacific

Kiiresel
ticaretin ekseni,
transatlantikten
trans-pasifife
kaymaktadir

o

Surekli dis ticaret acigindan sikayet etmek yerine, resme baska

bir acidan bakmamiz gerekmektedir

35



COVER INTERVIEW | KAPAK ROPORTAUI

MARCH-APRIL | MART-NISAN 2021

We see new
positionings
and structures
emerge in the
global value
chain

Kiiresel deder
zincirlerinde yeni
konumlanmalar
ve yapilar ortaya
cikmaktadir

changing our outlook. For we need to see the
great market potential of the RCEP region with its
population of 2.26 billion, an average growth rate
of 4.29%, and product purchase from the world
worth around $5 trillion. We need to realise that
our 0.42% share in the foreign trade volume of
this market, which corresponds to 1/3 of the world
economically, has great potential to increase. We
need to look at the bright side of our relations.

We would like to hear your opinions on
the Regional Comprehensive Economic
Partnership (RCEP) that the 10 ASEAN
member countries signed with China,
Australia, South Korea, Japan, and New
Zealand. How will this agreement affect
global trade?

We are now fully aware that just like the star of the
19th century was Europe, and the 20th century
was the United States of America, Asia will be
the star of the 21st century. The centre of the
global trade is now shifting from transatlantic
to transpacific. We see new positionings and
structures emerge in the global value chain. Trade
and investments will change direction; new trade
corridors and supply chain structures will emerge.
Many agreements between the countries of the
region will lose their validity, trade between them
will become much simpler and more effective,
transactions will gain speed, and competitiveness
will increase.

The RCEP became a party to agreements with
China, Japan, and Korea for the first time. Then,
ASEAN became the second most important trade
partner of China, along with the USA, forming the
world’s largest FTA region. This region that we
are talking about constitutes 30% of the world
trade, population, and gross domestic product
(GDP). And the signing of this agreement has
inspired other regional agreements. For we see
the Asia Pacific Economic Cooperation Forum
(APEC) negotiations gaining momentum after this
development. If this agreement is signed, states
such as Russia, China, and the USA will be parties
to the same agreement for the first time and will
constitute 50% of the world trade. There may also
be further progress in agreements such as the
Comprehensive and Progressive Agreement for
Trans-Pacific Partnership (CPTPP), which consists
of 11 pacific countries.

RCEP is the first multilateral FTA, unlike the widely
applied ones. Although it will take years to fully
put this agreement into force, its most important
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budyume orani ve diinyadan 5 trilyon dolarlik mal
alimi ile mdthis bir pazar oldugunu gérmeliyiz.
Ekonomik anlamda dunyanin 1/3'Uine denk gelen
bu pazarin dis ticaret hacminde, ytizde 0,42
olan payimizin artabilecek potansiyeli oldugunu
gérmemiz lazim. Ozetle biz daha gok, bardagin
dolu tarafi ile ilgilenmeliyiz.

ASEAN’a tiye 10 lilkenin; Cin, Avustralya,
Gtiney Kore, Japonya ve Yeni Zelanda

ile imzaladigi Bélgesel Kapsamli
Ekonomik Ortaklik (RCEP) hakkinda
degerlendirmelerinizi dinlemek isteriz. Bu
anlasmanin kiiresel ticarete ne gibi etkileri
olacak?

Artik biliyoruz ki 19'uncu yuzyil Avrupa’nin,
20’'nci yuzyll Amerika Birlesik Devletleri’nin
(ABD) oldugu gibi, 21’inci ylzyll da Asya’nin
olacaktir. Kuresel ticaretin ekseni, transatlan-
tikten trans-pasifige kaymaktadir. Zira kuresel
deger zincirlerinde yeni konumlanmalar ve ya-
pilar ortaya ¢gikmaktadir. Ticaretin ve yatirmlarin
yonu degisecek, yeni ticaret koridorlari ve tedarik
zinciri yapillanmalari olusacaktir. Bélge dlkeleri
arasinda da birgok anlagsma devreden ¢ikarak
aralarindaki ticaret cok daha basitlesecek, verim-
lilik artacak, islemler hizlanacak ve rekabetcilikler
de yukselecektir.

RCEP ile Cin, Japonya ve Kore ilk kez ayni an-
lagsmaya taraf olmustur. Ardindan ASEAN, ABD
ile birlikte Cin’in de en 6nemli ikinci ticaret ortagi
konumunu elde etmistir ve sonug olarak duin-
yanin en buytk STA bdélgesi olusmustur. S6z
konusu bdlge; dtnya ticaretinin, ntfusunun
ve gayrisafi yurt igi hasilasinin (GSYiH) ytizde
30'unu olusturmaktadir. Ote yandan bu anlag-
manin imzalanmasi, diger bolgesel anlagsmalari
da canlandirmistir. Zira Asya Pasifik Ekonomik
isbirligi Forumu (APEC) gériismeleri de bahsi
gecen gelismenin ardindan hiz kazanmistir. Bu
anlagsma da imzalanirsa ilk kez Rusya, GCin ve
ABD gibi devletler ayni anlasmaya taraf olacak
ve dunya ticaretinin yuzde 50’sini olusturacak-
lardir. Ayrica 11 pasifik Ulkesinin katilimindan
olusan Kapsamli Yenilikci Trans Pasifik Ortaklik
Anlasmasi (CPTPP) gibi anlasmalarda da yeni
ilerlemeler olabilecektir.

RCEP yaygin bir sekilde uygulananlardan farkli
olarak ilk kez cok tarafli sekilde imzalanan bir
STA'dir. Bu anlagsmanin tam anlamiyla yurtirltige
girmesi uzun yillan alacak olmasina ragmen kisa
vadede en 6nemli etkisi, yuzde 40’a indiriimis
olan vergisiz bélge mense kriteridir. Bu madde
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effectin the short term is the tax-free region criteria
of origin, which has been reduced to 40%. This
article will turn the region into a giant integrated
manufacturing hub. Then, as they will be much
more competitive both in the global markets and
in the region, they may have challenging effects for
our country besides some opportunities. Therefore,
itis very important to conduct impact and preven-
tion activities in terms of both our country and the
industries of the business world. We may face
devastating outcomes if we do not take immediate
action. We also need to address the positive and
negative impacts of China’s Belt & Road initiative
and prepare ourselves for the possible outcomes.

We have FTAs with South Korea, Malaysia, and
Singapore from the region in force and continue
negotiations with Japan and Thailand. If we do not
increase our free trade through new agreements,
our exports to the region will become even more
difficult. Regional projections show us that China
will be the biggest economy in the world in 2030,
and the Asia Pacific will host 2/3 of the global
middle class. According to the impact analysis of
the World Bank, RCEP will create approximately
$2.5 billion of surplus value. Apart from all these,
the region will become more attractive in terms
of global direct investments with that agreement,
which may cause non-regional countries to lose
investment.

ile bolge, dev bir entegre uretim Ussuine donu-
secektir. Ardindan hem global pazarlar hem de
bdlge icerisinde cok daha rekabetci olacaklari
icin tlkemiz agisindan firsatlarla birlikte zorlayici
etkileri de olabilecektir. Bu nedenle Turkiye’'nin
hem tlke hem de is duinyasindaki sektorler ba-
zinda detayl etki ve 6nlem galismalari yapmasi
son derece elzemdir. Belirttigimiz konuda gec ka-
Iinirise yikici etkileri olabilecektir. Ayni zamanda
Cin’in, Bir Kusak Bir Yol inisiyatifinin de olumlu ve
olumsuz etkilerini birlikte ele alip olasl sonuclara
cok iyi hazirlanmamiz gereklidir.

Bolge llkelerinden Guiney Kore, Malezya ve Sin-
gapur ile STA’larimiz ydurdrltkte olup Japonya
ve Tayland ile de stire¢c devam etmektedir. Yeni
anlasmalar vesilesiyle serbest ticaretlerimizi
arttirmazsak, boélgeye ihracatimiz daha da zor-
lasacaktir. Bolgesel projeksiyonlara baktigimizda,
2030'da Cin’in dunyanin en buytik ekonomisi ol-
masi ve kuresel orta sinifin 2/3’Gnuin Asya Pasifik
bolgesinde bulunmasi ngoérulmektedir. Dunya
Bankasi'nin gerceklestirdigi etki analizine gore
RCEPR yaklasik 2,5 milyar dolar tutarinda arti
deger yaratacaktir. TUm bunlarin yani sira s6z
konusu anlasmayla birlikte bélge, global direkt
yatinmlar agisindan daha cazip hale gelebile-
cek ve bu durum da bélge disi Ulkelerin yatinm
kaybetmelerine neden olabilecektir.

We need to
address the
positive and
negative impacts
of China’s Belt

& Road initiative
and prepare
ourselves for

the possible
outcomes

Cin’in, Bir

Kusak Bir Yol
inisiyatifinin
olumlu ve olumsuz
etkilerini birlikte
ele alip, olasi
sonuclara cok iyi
hazirlanmamiz
gereklidir

37



COVER THEME | KAPAK KONUSU

MARCH-APRIL | MART-NISAN 2021

ASEAN HAS A
VITAL ROLE
IN THE




KAPAK KONUSU | COVER THEME

& Ambassador of the Republic of Turkey to Indonesia, East Timor, and ASEAN  Prof. Dr. Mahmut Erol Kilig
T.C. Endonezya, Dogu Timor ve ASEAN Blyukelgisi

ASEAN, Kiiresel Ekonominin Can Damarlarindan Biri

L

ASEAN stands
out as one of the
most important
trade partners of
many developing
countries,
including Turkey,
in this new era

ASEAN, iilkemizin
de dahil oldugu
hircok gelismekte
olan iilke
acisindan yeni
donemin en
dnemli ticaret
PEROEEDE
biri olarak dne
cikmaktadir
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Projects that are
planned to be
financed from

the Turkey-
ASEAN Fund
attracted the
attention of the
related public
and private
institutions of
both our country
and other ASEAN
countries

Tiirkiye-ASEAN
Fonuyla finanse
edilecek projeler
hem iilkemiz
hem de ASEAN
tiye iilkelerinin
ilgili kamu ve
tizel kuruluslari
tarafindan biiyiik
ilgi gdrmiistiir

ASEAN HAS A
VITAL ROLE IN THE
GLOBAL ECONOMY

ASEAN, Kiiresel Ekonominin Can

Damarlarindan Biri
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Our political and economic ties with Southeast Asia
countries date back to the 16th century, going way
back to the Ottoman Empire. And today, adding
to our particular contacts with member countries,
we took the first step of starting corporate rela-
tionships with the Association of Southeast Asian
Nations (ASEAN), established by the 10 countries
of the region with the “One Vision, One Identity,
One Community” motto, by signing the Agreement
of Friendship and Cooperation during the 43rd
ASEAN Foreign Ministers’ Meeting held in Vietnam
in 2010. The basis of Turkey-ASEAN relations was
found when the relationship between the Republic
of Turkey Embassy in Jakarta was accredited in the
same year before ASEAN.

TURKEY PLACES IMPORTANCE TO ITS
RELATIONS WITH ASEAN

Our relations with many Southeast Asian countries,
including Indonesia, have arisen to a strategic
level after 2010 within the framework of the “policy
of opening up to the Asia-Pacific region”, which
constitutes one of the parameters of our entrepre-
neurial foreign policy. And, the background of our
interest in the region is made up of our political and

40  =BUSINESS DIPLOMACY

»

' \
m Qn a b

\%//

Guneydogu Asya llkeleriyle siyasi ve iktisadi ir-
tibatlarimizin tarihi, 16'inci ytizyila; yani Osmanli
imparatorlugu dénemine kadar gitmektedir. Modern
zamanlara gelindiginde ise Uye Llkelerle olan tekil
irtibatlarimizin yani sira bélgenin 10 ulkesinin “Tek
Vizyon, Tek Kimlik, Tek Topluluk” siér altinda olug-
turduklar Guiney Dogu Asya Uluslar Birligi (ASEAN)
ile kurumsal iligkilerimizin baslatimasinin ilk adimi,
2010 yilinda Vietnam'da yapilan 43. ASEAN Di-
sisleri Bakanlari Toplantisi sirasinda Dostluk ve
isbirligi Antlagmasinin (ASEAN/TAC) akdedilmesi
ile olmustur. Turkiye Cumhuriyeti Cakarta Buyukel-
ciliginin ayniyiligerisinde ASEAN nezdinde akredite
edilmesi ile de Ttirkiye-ASEAN arasindaki iligkilerin
temeli atiimistr.

TURKIYE, ASEAN ILE ILISKILERINE
ONEM VERIYOR

Girisimei dis politikamizin parametrelerinden birini
teskil eden “Asya-Pasifik bélgesine agilim politika-
sI” cercevesinde 2010 yilindan sonra aralarinda
Endonezya’nin da bulundugu birgok Guineydogu
Asya Ulkesi ile iliskilerimiz, stratejik bir duizeye ¢i-
kartilmistir. Bélgeye duyulan ilginin arka planini ise
genel olarak siyasi ve ekonomik unsurlarin olus-
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WHY ASEAN IS IMPORTANT TO TURKEY

It will diversify our It will attract foreign
export markets investors

It will contribute to our political
positions in the international area

economic goals. In this context, our country attaches spe-
cial importance to its relations with the Southeast Asian
countries and ASEAN, the dominant organisation in the
region, for many reasons such as diversifying our export
markets, attracting foreign investment to our country, and
providing international support to our political positions.
When we look at the facts that Turkey has representatives
in all ASEAN countries and ASEAN countries’ represent-
atives increase in Ankara every year, we can see the
importance given to the relations.

IT WAS AN IMPORTANT STEP THAT WE
BECAME THE SECTORAL DIALOGUE
PARTNER OF ASEAN

In this regard, when our country obtained the “Sectoral
Dialogue Partnership (SDP)” status - one of the two im-
portant partnership statuses - at the 50th ASEAN Foreign
Ministers’ Meeting held in the Philippines in August 2017,
we took a quite significant step. It was an important ad-
vantage to further develop our relations with ASEAN
at the institutional level. There have been three Joint
Sectoral Cooperation Committee Meetings (AT-JSCC)
hosted by the ASEAN Secretariat as part of the sectoral
dialogue partnership between Turkey and ASEAN. Another
remarkable development that we need to mention is the
acceptance of the Practical Cooperation Areas (PCA)
document, which contains the areas of cooperation that
will be addressed in 2019-2023, in the Second Meeting of
the ASEAN-Turkey Joint Sectoral Cooperation Committee
organised in July 2019. Our country allocated a budget
of $1 million to the fund established to finance the sec-
toral cooperation projects between Turkey and ASEAN in
December 2019. This indicator of goodwill is a concrete
reflection of the importance that we give to the relations
tried to be deepened with the countries of the region under
the ASEAN roof and our determination on SDP Projects
that are planned to be financed from the Turkey-ASEAN

turdugunu sdyleyebiliriz. Bu cercevede ulkemiz; ihracat
pazarlarimizin gesitlendirilmesi, tlkemize yabanci yatinm
cekilmesi ve siyasi pozisyonlarimiza uluslararasi alanda
destek saglanmasi gibi pek cok nedenden éturti Guiney-
dogu Asya llkeleri ve bélgedeki hakim 6rgtit olan ASEAN
ile iligkilerine 6zel bir 6Gnem vermektedir. Turkiye’'nin tim
ASEAN Llkelerinde bir temsilciliginin bulunmasi ve ayni
sekilde ASEAN Uilkelerinin de Ankara’da temsilcilik sayisini
her gegen sene arttirmasi; iliskilere verilen énemin ciddi
bir tezahdrudur.

ASEAN’IN SEKTOREL DIYALOG ORTAGI
OLMAMIZ, ONEMLI BiR ADIM

Bu dogrultuda dlkemizin, Agustos 2017’de Filipinler'de
duzenlenen 50. ASEAN Disigleri Bakanlari Toplantisi'nda
Sektdrel Diyalog Ortakhg (SDO) stattistinu-iki dnemli
ortaklik statiistinden birisidir-kazanmasi, hayli Snemli bir
adim olmustur. Bahsi gegen durum sayesinde ASEAN ile
iliskilerimizin kurumsal dtizeyde daha da gelistirilebilmesi
adina énemli bir avantaj saglanmigtir. Turkiye ile ASEAN
arasindaki sektérel diyalog ortakligi kapsaminda ASEAN
Sekretaryasi ev sahipliginde su ana kadar Ug adet Ortak
Sektorel Igbirligi Komitesi Toplantisi (AT-JSCC) icra edil-
mistir. Temmuz 2019°da dtizenlenen ASEAN-TUrkiye Ortak
Sektérel igbirligi Komitesi Ikinci Toplantisinda 2019-2023
yillar arasinda is birligi yapilacak alanlari iceren “Pra-
tik Isbirligi Alanlan” (Practical Cooperation Areas-PCA)
belgesinin kabul edilmesi de kayda deger bir gelisme
olmustur. S6z konusu belge cercevesinde Trkiye-ASE-
AN arasindaki sektdrel is birligi projelerinin finansmani
icin kurulan fona, Aralik 2019'da tlkemiz tarafindan 1
milyon ABD dolar tutarinda bitge tahsis edilmistir. Bu iyi
niyet géstergesi, ASEAN catisi altinda bolge Lilkeleriyle
derinlestiriimeye caligilan iligkilere verilen ehemmiyetin ve
SDO konusundaki kararlidimizin somut bir yansimasidir.
Tdrkiye-ASEAN Fonuyla finanse edilecek projelere hem
lilkemiz hem de ASEAN tye Lllkelerinin ilgili kamu ve
Ozel kuruluslar tarafindan su ana kadar buyuk bir ilgi

TURKIYE’'NIN ASEAN'A VERDIGIi ONEMIN BAZI NEDENLERI

ihracat pazarlarimizin Yabanci yatirim
cesitlendirilmesi cekilmesi

Siyasi pozisyonlarimiza uluslararasi
alanda destek saglanmasi
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According to the data published in 2019, ASEAN countries,
with a population of approximately 655 million, have a gross
domestic product (GDP) of over S$3 trillion (2019)

Fund attracted the attention of the related public and
private institutions of both our country and other ASEAN
countries, and many project recommendations arose. A
total of 15 projects, 8 of which are from our country, within
the scope of the Turkey-ASEAN Cooperation Fund has
been submitted to the ASEAN Secretariat. Two of these
projects were approved by the ASEAN Secretariat, but
not put into implementation due to the novel coronavirus
(COVID-19) that has been affected the whole world since
early 2020.

ASEAN MARKET FOR OUR COUNTRY

Southeast Asian countries have become the attraction
centre of the global economy in the shadow of the trade
wars between the USA and China. In terms of trade and
investment opportunities, ASEAN stands out as one of
the most important trade partners of many developing
countries, including Turkey, in this new era. In addition,
the relatively low cost of the labour force, the fast-growing
middle class in the countries of the region, their consump-
tion economy, and the increasing urbanisation rate are
seen as the factors that encourage investment in ASEAN
countries. Turkish Airlines’ (THY) six direct flights to the
six ASEAN countries are the indicators of the importance
that our country places in this market.

ASEAN IN FIGURES

According to the data published by the ASEAN Secretariat
in 2019, ASEAN countries, with a population of approxi-
mately 655 million, have a gross domestic product (GDP)

gosterilmis ve ¢ok sayida proje Onerileri sunulmustur.
Tlirkiye-ASEAN Isbirligi Fonu kapsaminda hélihazirda 8'i
lilkemizden olmak tizere toplam 15 proje ASEAN Sekre-
taryasina iletilmistir. Bu galismalardan ikisi ASEAN Sekre-
taryasl tarafindan onaylanmis, ancak 2020 yill bagindan
bu yana tim duinyayi etkisi altina alan yeni tip koronavirtis
(COVID-19) salgini nedeniyle s6z konusu projeler henuiz
uygulama asamasina gecememistir.

ULKEMIZ iCIN ASEAN PAZARI

ABD ve Cin arasinda yasanan ticaret savaslari gélgesinde
Guineydogu Asya Ulkeleri, kiiresel ekonominin cazibe mer-
kezi haline gelmistir. Ticaret ve yatinm firsatlari agisindan
ASEAN, tilkemizin de dahil oldugu bircok gelismekte olan
Ulke acisindan yeni dénemin en 6nemli ticaret partnerlerin-
den biri olarak 6ne ¢ikmaktadir. Ayrica bélge Ulkelerinde is
guicunun nisbeten dustik maliyetli olmasi, hizla buiytyen
orta sinifin varlidi, tliketim ekonomisi olma nitelikleri ve
kentlesme oranindaki artig; ASEAN Ulkelerine yatirnmi
tesvik eden unsurlar olarak gértlmektedir. Halihazirda
Turk Hava Yollarinin (THY) toplam altit ASEAN (lkesine
dogrudan ucusunun bulunmasi, tlkemizin bu pazara
verdigi 6nemin ayri bir géstergesidir.

RAKAMLARLA ASEAN

ASEAN Sekretaryasi tarafindan en son 2019 yilinda ya-
yimlanan veriler cergevesinde yaklasik 655 milyon ntifusa
sahip ASEAN tilkelerinin 3 trilyon ABD Dolarini (2019)
asan gayrisafi yurt igi hasilasi (GSYIH) bulunmaktadir.
Birligin toplam ticaret hacmi ise 2,8 trilyon ABD Dola-

@

2019 yilinda yayimlanan veriler gercevesinde yaklasik 655

milyon nufusa sahip ASEAN llkelerinin 3 trilyon ABD Dolarini

(2019) asan gayrisafi yurt i¢i hasilasi (GSYiH) bulunmaktadir

42  ==BUSINESS DIPLOMACY



KAPAK KONUSU | COVER THEME

ASEAN HAS A VITAL ROLE IN THE GLOBAL ECONOMY ASEAN, KURESEL EKONOMININ CAN DAMARLARINDAN BiRi

of over $3 trillion (2019). The total trade volume
of the Union is around $2.8 trillion. Foreign direct
investments made in ASEAN countries in 2019
totalled $160 billion. Despite the COVID-19 out-
break, ASEAN countries achieved a 4.6 per cent
growth rate as of August 2020 (ASEAN Statistics
Data). Finally, at the 37th ASEAN Summit, ASEAN
reinforced its place in the global economy with the
signing of the Regional Comprehensive Economic
Partnership (RCEP) Agreement, which is the largest
regional free trade agreement in the world.

ASIAN COUNTRIES PLAY A
DETERMINING ROLE IN OUR FOREIGN
TRADE DEFICIT

The total trade volume between Turkey and ASEAN
countries was recorded as $7.8 billion in 2020,
which was 8.7 billion in 2019, within the approxi-
mately $3 trillion trade volume of the ASEAN mar-
ket. In addition, when we look at the import and
export data on the basis of ASEAN countries, we
see that these figures show growth in favour of
ASEAN countries. We can say that our foreign
trade with Asian countries is still quite unstable,
and these countries play a really determining role
in our foreign trade deficit. In this respect, Turkey's
Asia Anew Initiative that was announced in 2019 will
be an important milestone in finalising the activities
towards the continent and reaching our trade goals
in different areas.

WE NEED TO MAKE MORE EFFORTS

Looking at the Turkey-ASEAN trade capacity from
the perspective of investment, we see a similar
scenario against our country in terms of the trade
volume. While more than $3 billion of investment
has been made to our country from the ASEAN
region (including investments made through third
countries), our country has invested approximately
$1 billion in ASEAN countries (T.R. Ministry of Trade-
TUIK). One thing that becomes clear from these
figures is that Turkey needs to make more efforts
to be an active player in the ASEAN market.

In an environment where the protectionist policies
and trade war tendencies of the pre-COVID-19
world increase day by day with the latest political,
economic, and social developments, the ASEAN
market, which is the heart of the global economy,
will continue to maintain its importance. Sectors
in the region such as construction, infrastructure,
automotive, medical, renewable energy, tourism as
well as e-commerce, as a natural consequence of
globalisation, harbour serious potential and oppor-
tunities for our investors.

r seviyesindedir. 2019 yilinda ASEAN Lilkelerine
yapllan dogrudan yabanci yatirmlar, toplam 160
milyar ABD Dolarini bulmustur. COVID-19 salgini
ortamina ragmen ASEAN LUilkeleri, Agustos 2020
itibariyla ytizde 4,6 buyltme oranina ulasmistir
(ASEAN istatistik Verileri). Son olarak 37. ASEAN
Zirvesi sonucunda dunyanin en buytik bélgesel
serbest ticaret anlasmasi niteligine sahip Bélgesel
Kapsamli Ekonomi Ortakligi (RCEP) Anlagmasinin
imzalanmasi ile ASEAN’In kuresel ekonomideki
yeri percinlenmistir.

ASYA ULKELERI, DIS TiCARET
ACIGIMIZDA BELIRLEYICi ROL
OYNUYOR

ASEAN pazarinin sahip oldugu yaklasik 3 trilyon
ABD Dolar ticaret hacmi icerisinde Turkiye-ASE-
AN Ulkeleri arasindaki toplam ticaret hacmi, 2020
yilinda 7,8 milyar ABD Dolari olarak kaydedilmistir
(2019 yilinda 8.7 milyar ABD Dolar idi). Ayrica
ASEAN ilkeleri bazinda ithalat ve ihracat verileri
incelendiginde, s6z konusu rakamlarin ASEAN
llkeleri lehinde buytime gdésterdigi gordlmektedir.
Asya Ulkeleri ile dis ticaretimizin hala oldukca den-
gesiz seyrettigini, bu Ulkelerin dis ticaret acigimizda
belirleyici rol oynadigini séylemek mdmkunddir. Bu
bakimdan tlkemizin 2019 yilinda ilan ettigi Yeniden
Asya Girisimi, kitaya yonelik faaliyetler ve cesitli
alanlardaki ticari hedeflerimize ulasiimasi agisindan
6nemli bir merhale olacaktir.

DAHA COK CABA SARF ETMELIYiz

Turkiye-ASEAN ticaret kapasitesine yatinm pers-
pektifinden bakildiginda ise ticaret hacmindeki
lilkemiz aleyhindeki tablonun benzeri, yatinmlar-
da da géze carpmaktadir. ASEAN bdlgesinden
Ulkemize 3 milyar ABD Dolarindan fazla yatirm
gergeklestirilirken (Ucuncu ulkeler kanaliyla ger-
ceklestirilen yatinmlar dahil), tlkemiz ise ASEAN
Ulkelerine yaklasik 1 milyar ABD Dolar tutarinda
yatinm yapmistir (T.C. Ticaret Bakanhig-TUIK). Bu
rakamlar 1siginda tilkemizin ASEAN pazarinda etkin
olabilmesi icin daha yodun caba sarf etmemiz
gerektigi acik bir sekilde gérunmektedir.

COVID-19 salginindan énce yukseliste olan koru-
maci politikalarin ve ticaret savaslari egilimlerinin;
son siyasi, ekonomik ve sosyal gelismelerle bir-
likte her gegen guin daha cok arttigi bir ortamda
kdresel ekonominin can damarlarindan biri olan
ASEAN pazari, 6nemini stirdlirmeye devam ede-
cektir. Bolgenin, kuresellesmenin dogal bir sonucu
olan e-ticaret ile dijital ekonomi sektorleri basta
olmak tzere; insaat, altyapi, otomotiv, medikal,
yenilenebilir enerji ve turizm gibi alanlann da Ul
kemiz yatinmcilar icin ciddi potansiyel ve firsatlar
barindirdigr degerlendiriimektedir.

Southeast Asian
countries have
become the
attraction centre
of the global
economy in

the shadow of
the trade wars
between the USA
and China

ABD ve Cin
arasinda yasanan
ticaret savaslari
gilgesinde
Giineydodu Asya
iilkeleri, kiiresel
ekonominin cazibe
merkezi haline
gelmistir
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Turkish Rirlines’
(THY) six direct
flights to the six
ASEAN countries
are indicators of
the importance
that our country
places in this
market

Tiirk Hava
Yollarinin (THY)
toplam alti
ASEAN iilkesine
dogrudan
ucusunun
bulunmasi,
iilkemizin bu
pazara verdidi
dnemin ayn bir
gostergesidir

WE EXPECT GREAT BREAKTHROUGHS
FROM INDONESIA, THE PHILIPPINES,
AND MALAYSIA

In the projections for 2050, it is estimated that
the economies of Indonesia, the Philippines, and
Malaysia will make a breakthrough in terms of
economic growth figures. Although the COVID-19
outbreak seems to hinder these predictions for a
while, the countries in the region are expected to
have a rapid recovery and regain their old forms as
a result of the economic recovery. In this context,
our country needs to take steps to strengthen
its position in the market with the cooperation of
public and private sectors in order to benefit from
the potential offered by the ASEAN market at the
maximum level in the medium to long-term.

OUR DOORS ARE OPEN FOR TURKISH
BUSINESSPEOPLE

Through this platform, I would like to mention that
the doors of our Embassy in Jakarta, which is
accredited by the ASEAN Secretariat, are always
open to Turkish businesspeople. We also think that
Indonesia, the largest economy in the Southeast
Asia region, will be a milestone in developing in-
vestment opportunities with ASEAN countries due
toits central role in ASEAN. | would like to point out
that our Commercial Counsellor, operating under
our Embassy, is ready to provide the necessary
support to Turkish businesspeople who want to
exchange views.
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PROMISING AREAS IN
ASEAN COUNTRIES

ASEAN Ulkelerinde Gelecek
Vadeden Alanlar

P E-commerce
) Digital economy

P Construction

D Infrastructure

P Automotive

P Medical

P Renewable energy

P Tourism

E-ticaret, Dijital ekonomi, insaat

Altyapi, Otomotiv, Medikal,
Yenilenebilir enerji, Turizm

ENDONEZYA, FILIPINLER VE
MALEZYA’DAN BUYUK ATILIMLAR
BEKLENiYOR

2050 yil projeksiyonlarinda ekonomik buytime ra-
kamlari acisindan Endonezya, Filipinler ve Malezya
ekonomilerinin buytik atilimlar gergeklestirecegi
tahmin edilmektedir. Her ne kadar COVID-19 salgini
bu tahminleri bir stire daha engelleyecek gibi go-
rinse de ekonomik iyilesmenin sonucunda bdlge
Ulkelerinin hizli bir toparlanma surecine girerek
tekrar eski formlarina kavusacaklari beklenmekte-
dir. Bu cergevede Ulkemizin orta ve uzun vadede
ASEAN pazarinin sundugu potansiyelden azami
duzeyde faydalanmasi amaciyla bahsi gegen pa-
zardaki yerini guiclendirecek adimlari kamu-6zel
sektdr is birligiyle atmasi, zaruri bir durum olarak
karsimiza gikmaktadir.

KAPILARIMIZ, TURK IS INSANLARINA
HER DAIM ACIK

Bu vesileyle ASEAN Sekretaryasina da akredite
olan T.C. Cakarta Buyukelciligimizin kapilarinin
Turk is insanlarina her daim agik oldugunu bir kez
daha vurgulamak isterim. Ayrica Guneydogu Asya
bolgesinin en buytik ekonomisi Endonezya’nin,
ASEAN’da sahip oldugu merkezi rol gergevesinde
ASEAN tilkeleriyle olan yatirm firsatlarinin gelistiril-
mesinde kilometre tasi olacagi dustnulmektedir. Bu
cercevede gorus alisverisinde bulunmak isteyen
Turk is insanlarina, Buyukelciligimiz bunyesinde
faaliyet gosteren Ticaret Musavirligimizin gerekli
destegi vermeye hazir oldugunun da altini gcizmek
istiyorum.
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Coordinating Chairperson, Turkey- Asia Pacifik
Business Councils

Murat Kolbasi

Tiirkiye-Asya Pasifik Is Konseyleri Koordinatér Baskani

W @tmuratkolbasi

OUR FIRST GOAL IS TO ELIMINATE
THE "FAR AWAY" PERCEPTION OF THE
TURKISH PRIVATE SECTOR

Oncelikli Hedefimiz, Tiirk Ozel Sekt6riiniin Uzak Algisini

Kirmak

Five of the 17 countries determined within the
framework of the T.R. Ministry of Trade’s Export
Master Plan are in the Asia-Pacific region. Our
Minister of Foreign Affairs, Mevltt Cavusoglu an-
nounced the Asia Anew initiative in 2019. When
we look at the ASEAN countries, we see that it is
a giant market of 10 countries with a population
of 650 million and approaching $3 trillion worth.
We also have a Free Trade Agreement (FTA) with
Malaysia and Singapore from ASEAN. Within this
scope, we can easily say that we act in a holistic
way that complements and strengthens each
other as the public and private sectors.

The innovation, technology, and R&D-oriented
production approach of the Asian countries in-
tensifies high value-added production. Expected
to have significant effects on our country’s for-
eign trade and global trade chains after it comes
into force, the Regional Comprehensive Econom-
ic Partnership (RCEP), and developments under
the Belt & Road Initiative that will ensure supply
chain flows are also our main points of focus.

As of November 2020, the share of Asian coun-
tries in our exports has been 12 per cent, and
30 per cent in imports. While our trade deficit
to China in the first 11 months of 2020 reached
40 per cent of our total foreign trade deficit, our
trade deficit with 17 countries and two regions
under the Asia Pacific Business Council is 73.9
per cent in our total foreign trade deficit. Our
main goal is to eliminate the “far away” per-
ception about the Turkish private sector due to
geographical distance, increase the interest in
these markets, and ensure access to opportu-
nities. Ensuring that our companies, especially
the SMEs, take part in the Asian market through
digitalisation and e-commerce, creating a Turkish
brand perception in the market, and taking part
in projects in the region more actively are also
some of our goals.

T.C. Ticaret Bakanligi ihracat Ana Plani gergeve-
sinde belirlenen 17 tlkeden besi Asya Pasifik bdl-
gesinde yer aliyor. T.C. Disigleri Bakanimiz Sayin
Mevlit Cavusoglu, 2019'da Yeniden Asya girisi-
mini acikladi. ASEAN dilkelerini inceledigimizde
10 ulkenin, 650 milyon nufusu ile 3 trilyon dolara
yaklasan dev bir pazar oldugunu gdéruyoruz.
Ayrica ASEAN igerisinde Malezya ve Singapur
ile Serbest Ticaret Anlagsmamiz (STA) bulunuyor.
Bu gergevede kamu ve Gzel sektor olarak birbirini
tamamlayan, gticlendiren butunctl bir yaklasimla
hareket ettigimizi ifade etmek isterim.

Asya Ulkelerinin inovasyon, teknoloji ve Ar-Ge
odakli dretim yaklasimi, katma degeri yuksek
Uretimi yogunlastiryor. Yurdrltige girmesinin ar-
dindan tlkemizin dis ticaretine ve kiiresel ticaret
zincirlerine 6nemli etkileri olmasi beklenen Bél-
gesel Kapsamli Ekonomik Ortaklik (RCEP) ile
tedarik zincirlerinin akisini temin edecek Kusak
ve Yol Girigimi kapsamindaki gelismeler de yakin
mercegimizde yer aliyor.

2020 Kasim itibariyla Asya ulkelerinin ihraca-
timizdaki payi ylzde 12, ithalatimizdaki payi
yuizde 30 seviyesinde. 2020 yilinin ilk 11 ayinda
Gin’e verdigimiz ticaret acig toplam dis ticaret
acigimizin ytizde 40'ina ulagirken, Asya Pasifik Is
Konseyleri kapsamindaki 17 tlke ve iki bolge ile
olan ticaret acigimiz toplam dis ticaret agigimizin
ylzde 73,9’una variyor. Turk 6zel sektorundn
cografi mesafeden dogan “uzak” algisini Kirip,
bu pazarlara olan ilgisini arttirmak ve firsatlara
erisimini saglayabilmek ise 6ncelikli hedefimiz.
Firmalarimizin, ézellikle KOBI'lerimizin dijitalles-
me ve e-ticaret yoluyla Asya pazarina girisleri,
pazarda Turk markasi algisinin olusturulmasi ve
bdlgedeki projelerde daha aktif yer alinmasi da
hedeflerimizin arasinda bulunuyor.

The innovation,
technology, and
R&D-oriented
production
approach of the
Asian countries
intensifies high
value-added
production

Asya iilkelerinin
inovasyon,
teknoloji ve
Ar-Ge odakl
iiretim yaklasimi,
katma degeri
yiiksek iiretimi
yogunlastinyor
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Singapore can
be a centre of
the growing
trade and
investment
opportunities
for the Turkish
business world
in the Asia-
Pacific region

Singapur Tiirk

is diinyasi icin
Asya Pasifik
bilgesindeki
biiyiiyen ticaret
Ve yatinm
firsatlarindan
faydalanilacak
bir merkez girevi
gorebilir
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Chairperson, Turkey- Singapore Business Council
Siiha Giicsav
Tirkiye-Singapur Is Konseyi Baskan

SINGAPORE CAN BE THE CENTRE OF
THE TURKISH BUSINESS WORLD IN ITS

REGION

Singapur, Bolgesinde Tiirk Is Diinyasinin Merkezi Olabilir

As one of the founding countries of the Asso-
ciation of Southeast Asian Nations (ASEAN),
Singapore stands out as one of the biggest
finance and logistics centres in the Asia-Pacific
region. Singapore is one of the key players of
the economic integration of ASEAN, hosting
central offices of many international banks and
investment institutions. The total 23 bilateral and
regional free trade agreements of Singapore
with 31 countries are great opportunities in and
of themselves. We need to understand the free
trade agreement (FTA) we signed with Singapore
well as the country is, in a way, the entrance to
ASEAN. The agreement covers different topics
of public procurements, services, investments,
intellectual property rights, and e-commerce as
well as the commodity trade. We can see how
important this FTA is if we look at the import
potential, re-export capabilities, and logistics
advantages of Singapore.

The harmonisation of origin rules through the
Regional Comprehensive Economic Partner-
ship (RCEP) agreement signed by 15 coun-
tries (ASEAN + 5) of the Asia-Pacific region,
including Singapore, last November, will benefit
Singapore especially in the processed food,
chemical, and plastic industries. Singapore’s
trade volume with RCEP countries accounts for
half of its total foreign trade. As for the Turkish
business world, Singapore can be a centre of
the growing trade and investment opportunities
in the Asia-Pacific region, including RCEP and
ASEAN. Singapore’s works in banking, capital
markets, asset management, and insurance are
also of great importance. | should also mention
that they are experienced in Renminbi (RMB), the
Chinese exchange system, and Islamic Finance.
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Guneydogu Asya Uluslar Birligi'nin (ASEAN)
kurucu ulkelerinden Singapur, Asya-Pasifik bol-
gesinin en 6nemli finans ve lojistik merkezlerin-
den biri olarak 6n plana ¢gikmaktadir. ASEAN’In
ekonomik buttinlesme surecinin kilit oyuncu-
larindan biri olan ulkede, onlarca uluslararasi
bankanin ve yatirm kurulusunun Asya yonetim
merkezi bulunmaktadir. Singapur'un 31 lkeyi
kapsayan 23 ikili ve bélgesel serbest ticaret
anlasmasi ag, buyuk avantajlar sunmaktadir.
ASEAN’a giris kapisi Singapur’la imzaladigimiz
serbest ticaret anlagsmasinin (STA) iyi kavran-
masi gerekmektedir. Anlagsma; mal ticaretinin
yani sira kamu alimlari, hizmetler, yatinmlar, fikrf
mulkiyet haklar ve e-ticaret gibi ¢esitli alanlar
kapsamaktadir. Singapur’un ithalat potansiyeli,
re-export kabiliyeti ve lojistik agidan bulundugu
avantajli konuma baktigimizda, yurdrltikte olan
STA’nin 6nemi anlasiimaktadir.

Asya-Pasifik bélgesinde Singapur’'un da arala-
rinda bulundugu 15 tlkenin (ASEAN+5), gectigi-
miz Kasim ayinda imzaladigi Bélgesel Kapsamli
Ekonomik Ortaklik (RCEP) anlagsmasiyla mense
kurallarinin harmonize edilmesi; Singapur adina
ozellikle islenmis gida, kimyasallar ve plastik
sektorlerinde fayda saglayacak. Singapur'un
RCEP ilkeleriyle ticari hacmi, toplam dis tica-
retinin yarsini olusturmaktadir. Bu noktada Ttirk
is duinyast icin Singapur, RCEP ve ASEAN dahil
olmak uzere Asya Pasifik bolgesindeki buyuyen
ticaret ve yatinm firsatlarindan faydalanilacak bir
merkez gorevi gorebilir. Singapur’un; bankacilik,
sermaye piyasalari, varlik yénetimi ve sigortaci-
Ik bagliklarindaki calismalar da oldukga 6nem
taslyor. Cin doviz sistemi Renminbi (RMB) ve
islami Finans noktasinda da tecrtibeli bir Ulke
oldugunu ifade etmek gerekir.
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Chairperson, Turkey- Vietnam Business Council
Abdiilkerim Murat Atik

Tiirkiye-Vietnam Is Konseyi Baskani

VIETNAM'S ECONOMY IS GROWING

RAPIDLY

Vietnam Ekonomisi, Hizla Biiytiyor

Vietnam had the fastest growing economy in the
region in 2020, surpassing China with around
a 2.9% growth despite the pandemic. Today,
Vietnam is the fourth largest economy of the
Southeast Asian Nations (ASEAN) region. The
trade volume of the country will continue to grow
in light of the developments such as its inclu-
sion in the Regional Comprehensive Economic
Partnership (RCEP), Comprehensive and Pro-
gressive Agreement for Trans-Pacific Partnership
(CPTPP) free trade blocs, and the recent free
trade agreement (FTA) it has signed with the
European Union. It has had a continuous trade
surplus within the last five years. Its export-based
industrialisation model, growing middle class,
fast-growing transportation infrastructure, low-
cost labour, geographical advantages, and ev-
er-improving business environment all come
together to attract direct foreign investment to
Vietnam. Vietnam is also expected to increase
its role in the changing global supply chains after
the pandemic. We see many international com-
panies turn to Vietnam for their investments due
to the competition between the USA and China.
Vietnam is also standing out as an alternative
to China for Europe and US-based companies.
Turkey and Vietnam, on the other hand, has ap-
proximately $1.5 billion worth of a trade volume,
with import constituting the majority of it. Turkey
imports mostly electrical devices from Vietnam
and exports machinery and mechanical parts.
One of the most important factors of our expan-
sion success towards the Asia-Pacific region
and our strategies for accessing the ASEAN
market would be the awareness of our people
regarding Vietnam.

Pandemi kosullarina ragmen Vietnam ekonomisi,
yaklasik ytizde 2,9 bir blyuime oraniyla Gin’i de
gecerek bdlgenin en hizli blylyen ekonomisi
oldu. Vietnam, Gtineydogu Asya Uluslar Birligi
(ASEAN) bélgesinin halihazirda en bytk dor-
duncu ekonomisidir. Bélgesel Kapsamli Eko-
nomik Ortaklik (RCEP), Trans Pasifik Ortaklik
Anlasmasi (CPTPP) serbest ticaret bloklarina
dahil olmasi ve yakin dénemde Avrupa Birligi
(AB) ile serbest ticaret anlasmasi (STA) imzala-
masi Ulkenin ticaret hacminin hizla buyuyeceginin
sinyallerindendir. Ulke, son bes yildir kesintisiz
olarak ticaret fazlas vermektedir. inracata dayall
sanayilesme modeli, buytyen orta sinifi, hizla ge-
lisen ulasim altyapisi, duisuk is guicu maliyetleri,
cografi konumunun avantaji ve giderek iyilesen
is ortamiyla birlikte Vietnam; dogrudan yabanci
yatinmlari cekme stratejilerini basariyla uygula-
maktadir. Pandemi sonrasi stirecte de kiresel
tedarik zincirlerinin donuistim surecindeki roliinun
giderek artmasi beklenmektedir. ABD-Cin reka-
betinden de kaynakli olarak ¢ok sayida uluslara-
ras! firmanin yatinmlarini Vietnam’a yonelttigini de
gozlemlemek mumkun. Avrupa ve ABD merkezli
firmalar nezdinde Vietnam'in Cin’e alternatif olma
durumu da guiclenmektedir.Turkiye ile Vietnam
arasinda ise 2020 rakamlarina goére yaklasik 1,5
milyar dolar diizeyinde bir ticaret hacmi mevcut.
Bunun énemli bir kismini ithalat olugturmaktadir.
Turkiye'nin Vietham'dan en fazla ithalat yaptigi
sektdru elektrikli cihazlar olustururken, ihracati-
mizda ise makine ve mekanik parcalari 6n pla-
na cikmaktadir. Asya-Pasifik bélgesine yonelik
aciimlarimizin ve ASEAN pazarina erisebilme
stratejilerimizin basariya ulasmasinda en 6nemli
bilesenlerden biri, tlkemizde Vietnam farkindali-
ginin olusturulmasidir.

Becoming a
major economy
in the ASEAN
and Asia-Pacific
Region, Vietnam
increases its
attraction and
role in the global
area

ASEAN’In ve Asya-
Pasifik bolgesinin
en dnemli
ekonomilerinden
birine doniisen
Vietnam’in
cazibesive
kiiresel alandaki
rolii, giderek
artiyor
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The Philippines
is rapidly

rising in the
Association with
its strategic
location

ASEAN pazarinda
stratejik
konumda
bulunan
Filipinler, Birlik
icinde hizla
yiikselen hir
ivmeye sahiptir
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Chairperson, Turkey- Philippines Business Council
llkem $ahin
Tiirkiye-Filipinler Is Konseyi Baskani

W @ilkemsahin

A STRATEGIC POINT IN THE ASEAN
MARKET: THE PHILIPPINES

ASEAN Pazarinin Stratejik Noktast: Filipinler

As one of the most important regional coopera-
tion organisations, the Association of Southeast
Asian Nations (ASEAN) is now the seventh big-
gest economy in the world with an economic
volume that grows in parallel with its 700 million
population. Setting out to achieve economic
cooperation, ASEAN has, over time, become a
global player thanks to its contributions to en-
suring regional peace and security. Our relations
with the ASEAN countries date back to 1999, with
an increasing trend of trade volume through-
out the years. 10 ASEAN member countries
have acknowledged the agreements, and this
is a great step in developing mutual trade with
member countries. At the 50th ASEAN Foreign
Ministers’ Meeting held in the Philippines, our
country became the “Sectoral Dialogue Partner”
of ASEAN in 2017, which is the highest status
granted to countries that are not a member of
the Association. The Philippines is rapidly rising
in the Association with its strategic location. The
Philippines attracts attention with its dynamic
consumer market, and the investments between
Turkey and the Philippines are protected on the
basis of international law with the Reciprocal
Investment Promotion and Protection Agreement
signed in 1999 between the countries. And the
Treaty on Avoiding Double Taxation and Tax Eva-
sion that was signed in 2009 further prevented
the double taxation to be imposed on an income
generated from an investment made in one of
the countries. Today, we see a potential for pro-
gress in areas of biscuit, pasta-pastry products
in food; automotive main-spare parts, certain iron
& steel products, heating-cooling systems in the
industry; pharmacy and defence industry prod-
ucts, furniture, and certain construction material
production to further improve the trade relations
between Philippines and Turkey.
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Ddnyanin 6nemli bélgesel is birligi érgtitlerinden
Guneydogu Asya Uluslar Birligi (ASEAN), yak-
lasik 700 milyonluk nufusuna paralel buytyen
ekonomik hacmi ile diinyanin yedinci buytik
ekonomisi konumundadir. Ekonomik birliktelik
amaciyla yola ¢ikan ASEAN, zamanla bdlgesel
baris ve glivenligin saglanmasina katkida bulu-
narak kdresel bir aktor haline gelmistir. ASEAN
llkeleriyle ticaret hacmi her yil artis gésteren
llkemizin Birlik ile iligkileri, 1999’a uzanmakta-
dir. ASEAN ile imzalanan anlasmalarin Birlige
Uye 10 Ulke nezdinde de kabul gérmesi, Uye
llkelerle karsilikl ticaretin gelismesine dnemli
élglide katki saglamaktadir. Ulkemiz 2017'de
Filipinler'de duzenlenen 50. ASEAN Disigleri
Bakanlari Toplantisi’'nda, Birlige Uye olmayan
Ulkelerle iligkilerin tanimlandigi en yuksek statu
olan “Sektdrel Diyalog Ortagr” seklinde kabul
edilmistir. ASEAN pazarinda stratejik konumda
bulunan Filipinler, Birlik icinde hizla ytkselen
bir ivmeye sahiptir. Dinamik tuketici pazar olan
Filipinler ile tlkemiz arasinda 1999’da imzalanan
Yatinmlarin Karsilikl Tegviki ve Korunmasina ilis-
kin Anlasma kapsaminda yatirmlar, uluslararasi
hukuk temelinde korunmaktadir. Ayrica 2009'da
imzalanan Cifte Vergilendirmeyi Onleme ve Vergi
Kacakgiligina Engel Olma anlasmasi ile bir tlke-
de yapilan yatinmdan elde edilen gelirin diger
Ulkede ikinci vergilendirmeye tabi tutulmasinin
onune gecilmistir. Filipinler ile tlkemiz arasindaki
ticari iliskilerin gelistiriimesi noktasinda gidada;
biskuvi, makarna-pastacilik urunleri, sanayide;
otomotiv ana-yedek parca, bazi demir celik
maddeleri, Isitma-sogutma sistemleri, eczacilik
ile savunma sanayisi Urunleri, mobilya ve bazi
insaat malzemeleri alanlarinda ilerleme potan-
siyeli gordlmektedir.
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Chairperson, Turkey- Malaysia Business Council
Hasan Giimiis

Tirkiye-Malezya Is Konseyi Baskani

YW @HasanGyayla

THE GATEWAY TO SOUTHEAST ASIA:

MALAYSIA

Giineydogu Asya’ya Acilan Kapi: Malezya

As one of the rapidly developing countries of the
region and founding members of the Association
of Southeast Asian Nations (ASEAN), Malaysia
is an important economic partner for Turkey with
its strategic location. The country holds great
opportunities for Turkish businesspeople with
the positive image Turkey has in the country, the
free trade agreement between the two countries,
top-level leader visits, and the close cultural
relations. Ranking 12" in the World Bank’s ease
of doing business index, Malaysia stands out
with its defence, energy, food, ready-wear, home
textile, construction, tourism, aerospace indus-
try, Islamic finance, and halal sectors. And the
country imports significant amounts of machin-
ery, tools, and equipment. Given our country’s
development level in these sectors, Malaysia has
serious potential, particularly for our machinery
and equipment manufacturers. Importing 70% of
its total food consumption, Malaysia has great
potential especially in terms of fresh fruit and
vegetable exports. Regarded as the “door to
Southeast Asia”, Malaysia can be considered
as a production and logistics base by our busi-
nesspeople to access countries in the region.

In my final words, | would like to state that ASEAN
is the new centre of the world economy in the
global competition of the USA and China with
its growing population of 650 million. Together
with the Regional Comprehensive Economic
Partnership (RCEP) Agreement, which is the
world’s largest free trade agreement, ASEAN
is also a part of a globally effective trade bloc.

Bolgesinin hizla gelisen ve Guineydogu Asya
Uluslar Birligi'nin (ASEAN) kurucu Uyelerinden
olan Malezya, stratejik konumuyla Turkiye icin
dnemli bir ekonomik partnerdir. Ulkedeki pozitif
Turkiye imaji, iki Ulke arasindaki serbest ticaret
anlasmasil, Ust dlizeyde gerceklestirilen lider
ziyaretleri ve yakin kulturel iliskiler sayesinde
Malezya; Turk is insanlari icin bircok firsati ba-
rindirmaktadir. Duinya Bankasi is yapma kolaylid
siralamasinda 12'nci sirada yer alan llkede;
savunma, enerji, gida, hazir giyim, ev tekstili,
insaat, turizm, havacilik-uzay sanayii, islami fi-
nans ve helal sektord alanlar éne ¢ikmaktadir.
Malezya ciddi miktarda makine, arag-gereg ve
ekipman ithal etmektedir. Ulkemizin bu sektor-
lerdeki gelismisligi g6z 6ntine alindiginda, 6zel-
likle makine ve ekipman dretici firmalarimiz igin
Malezya’nin ciddi potansiyel arz ettigi ortaya
clkmaktadir. Toplam gida tuketiminin ytizde 70'ini
ithal eden Malezya, 6zellikle yas meyve-sebze
ihracati agisindan buyuk bir potansiyele sahiptir.
“Guneydogu Asya’ya acilan kapi” olarak kabul
goéren Malezya, bdlge Ulkelerine erigsim igin is
insanlarimiz tarafindan uretim ve lojistik Ussu
olarak degerlendirilebilir.

Son olarak ifade etmek gerekir ki ABD ve Cin’'in
kuresel rekabetinde énemli bir oyun sahasi olan
ve 650 milyonluk ntifusuyla buytiyen ASEAN,
dinya ekonomisinin yeni merkezidir. ASEAN,
icerisinde yer aldigl “dunyanin en buytk ser-
best ticaret anlagsmasl!” seklinde bilinen Bélgesel
Kapsamli Ekonomik Ortaklik (RCEP) Anlagsmasi
ile de kuresel anlamda etkili olacak bir ticaret
blogunun pargasi konumundadir.

Regarded as

the “door to
Southeast Asia”,
Malaysia can

be considered

as a production
and logistics
base by our
businesspeople to
access countries
in the region

“Biineydogu
Asya’ya acilan
kapi” olarak kabul
giren Malezya,
hilge iilkelerine
erisim icin is
insanlarimiz
tarafindan

iiretim ve lojistik
iissii olarak
degerlendirilebilir

49



Indonesia is
expected to
become one
of the biggest
economies of
the world by
2025

Endonezya’nin
2025’e kadar
diinyanin

en biiyik
ekonomilerinden
hiri haline
gelmesi
bekleniyor
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Chairperson, Turkey- Indonesia Business Council
Ilhan Erdal
Tiirkiye-Endonezya s Konseyi Baskani

YW @ilhanerdal

INDONESIA, ASEAN'S BIGGEST
ECONOMY, HARBOURS MANY

OPPORTUNITIES

ASEAN’1n En Biiylik Ekonomisi Endonezya’da Bir¢ok Firsat

Bulunuyor

Indonesia has the largest economy in the As-
sociation of Southeast Asian Nations (ASEAN).
Expected to be among the biggest economies
in the world by 2025, Indonesia can attract inter-
national investors with its dynamic population,
political-economic stability, rich and strategic
resources, and popular e-commerce activities.
The driving forces of the growth in the country
are consumption and construction expenses.

Turkish defence manufacturers have well-estab-
lished cooperation in the Indonesian market. The
plans of moving the capital, Jakarta, contain
major opportunities for our businesspeople, es-
pecially in the construction and sub-investment
sectors. Our contracting companies can take
part in city hospital projects, which will have
transportation, infrastructure, and public-private
cooperation, with their advanced technologies in
the field. The country is also offering cooperation
and investment opportunities in the areas of
mining, energy, maritime, tourism, and health-
care. The free trade agreement with ongoing
negotiations between Turkey and Indonesia will
bring us closer to the $10 billion trade volume
goal set by the leaders of the countries.

Since the new attraction centre of the world is
recognised as Asia today, ASEAN, which is quite
important for the economic integration, welfare,
and security of the Asia-Pacific region, stands
out as a regional actor to which the global actors
need to pay attention. If we look at it through the
lens of the shifts in the supply chains, Europe’s
strategic partnership with the ASEAN to balance
out China becomes very important.
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Endonezya, Glineydogu Asya Uluslar Birligi'nin
(ASEAN) en buiytik ekonomisidir. 2025’e kadar
duinyanin en buyuk ekonomilerinden biri héline
gelmesi beklenen Endonezya’daki dinamik nu-
fus, siyasi-ekonomik istikrar, zengin ve stratejik
kaynaklar, e-ticaret kullaniminin yayginhgr ve
yabanci yatirmci icin uygun ortam gibi etken-
ler; tlkeyi cazip kilmaktadir. Ulkede buytimenin
motoru seklinde adlandirilabilecek alanlar ise
tuketim ve insaat harcamalaridir.

Turk savunma sektéru ureticileri, Endonezya
pazarinda ¢ok iyi is birlikleri gerceklestirmektedir.
Baskent Cakarta'nin tasinmasi plani, 6zellikle
insaat ve alt yatinm sektdrlerindeki is insanlarimiz
icin buytk firsatlar barindirmaktadir. Muteahhit-
lik alanindaki firmalarimiz bu plan kapsaminda
ileri teknoloji gerektiren; ulastirma, alt yapi ve
kamu-0Ozel sektor is birliginde gergeklestirile-
cek sehir hastaneleri projelerinde yer alabilir.
Ulkenin; madencilik, enerji, denizcilik, turizm ve
sadlik sektériinde de ig birligi ve yatirnm imkanlari
bulunmaktadir. Ttrkiye-Endonezya arasinda mu-
zakereleri devam eden serbest ticaret anlagsmasi
da iki tlke liderleri arasinda koyulmus 10 milyar
dolarlik ticaret hacmi hedefine bir adim daha
yaklasiimasini saglayacaktir.

Dunyanin yeni ¢cekim merkezinin Asya olarak
kabul edildigi ginuimtzde Asya-Pasifik bélgesi-
nin ekonomik entegrasyonu, refahi ve guvenligi
icin 6nemli olan ASEAN; kuresel aktdrlerin de
iliskilerini gelistirmesi gereken bir bdlgesel aktdr
olarak 6n plana cikmaktadir. Tedarik zincirlerinin
yeniden sekillendigi ginimuzde, Avrupa’'nin Gin'i
dengelemek icin ASEAN ile kurdugu stratejik
partnerlik de Birligin dnemini ortaya koymaktadir.
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Chairperson, Turkey- Cambodia Business Gouncil
Volkan Oztiirk
Tilrkiye-Kambogya s Konseyi Baskani

THE GREAT TREASURE AWAITING
DISCOVERY: CAMBODIA

Kesfedilmeyi Bekleyen Biiyiik Hazine: Kambocya

The common power of Southeast Asia, the ASE-
AN, with a population of 650 million and a market
size that has been increased from $2 trillion to $3.1
trillion in the last 10 years has been included in
Turkey’s agenda in line with the Asia Anew goals.
Although it was negatively affected by 2020, the
market is expected to grow by six per cent in 2021,
and it is widely accepted to be quite valuable for
our country. Cambodia is one of the countries with
the highest investment rate due to its geograph-
ical advantage, convenient business opportuni-
ties compared to other ASEAN countries, profit
transfer, and investment incentives. Also, since
the country became a member of the ASEAN in
1999 and the World Trade Organization in 2004,
it has been considered an investment-friendly
country. According to the World Bank, the Foreign
Direct Investment (FDI) in Cambodia increased
to $2.7 billion in 2020, while it was $118 million in
2008. Most FDI inflows in the region have been to
Cambodia with a significant number of investors
from Asia (China, Japan, South Korea), ASEAN
(Malaysia, Thailand, Vietnam, etc.), European
Union countries, and the USA.

Cambodia is also the golden key to entering the
ASEAN for Turkish investors targeting that market.
The country has significant potential with its rela-
tively cheap and trained young skilled workforce
, and steady growth every year, especially in the
fields of construction, tourism, textile, and organic
agriculture. Despite the economic contraction ex-
perienced in the country due to the novel corona-
virus (COVID-19) outbreak, Cambodia is expected
to have a 6.8 per cent growth in 2021, and it is
almost like the greatest treasure of Southeast Asia
waiting to be discovered by Turkish investors.

Guneydogu Asya’nin ortak guicu olan ASEAN,
Yeniden Asya hedefleri cergevesinde 650 mil-
yonluk nufusu ve son 10 yilda 2 trilyon dolardan
3,1 trilyon dolara yaklasan pazar buyuklugu ile
Tdrkiye'nin giindemine girmistir. 2020’den negatif
etkilenmis olsa da 2021'de ortalama buytimenin
ylzde altl civarinda olacagl tahmin edilen pa-
zarin, tlkemiz acgisindan da ¢ok degerli oldugu
herkesce kabul gérmustur. Kambogya; cografi
avantaj, diger ASEAN llkelerine gére kolay is
yapis, kar transferi ve yatinm tesvikleri gibi ne-
denlerle en ¢ok yatinm alan ulkelerdendir. Ayri-
ca 1999'da ASEAN’a ve 2004'te Dunya Ticaret
Orgliti'ne tye olmaslyla beraber yatirm dostu
bir Ulke olarak gorulmektedir. Dunya Bankasina
gore, Kambogya'daki Dogrudan Yabanci Yatirm
(DYY) 2000'de 118 milyon dolardan 2020'de
yaklasik 2,7 milyar dolara yukselmistir. Asya
(Cin, Japonya, Gtiney Kore), ASEAN (Malezya,
Tayland ve Vietnam gibi), Avrupa Birligi (AB)
llkelerinden ve ABD’den 6nemli sayida yatirmci
girisiyle bolgede en cok DYY girisi Kambogya'ya
olmustur.

Kambocya, pazari hedefleyen Turk yatinmcilar
icin de ASEAN’a girigin altin anahtandir. Ulke,
nispeten ucuz ve egitimli genc is guicu ve her
yil istikrali biyumesiyle ézellikle insaat, turizm,
tekstil ve organik tarim alanlarinda ciddi potansi-
yel tagimaktadir. Yeni tip koronavirtis (COVID-19)
salgini nedeniyle ekonomisinde daralma olmasi-
naragmen 2021'de yuzde 6,8 buyume bekleyen
Kambogya, Turk yatinmcilar icin Glineydogu
Asya’'nin kesfedilmeyi bekleyen buyuk hazinesi
niteligindedir.

Cambodia has
significant
potential with

its relatively
cheap and trained
young workforce,
and steady
growth every
year, especially
in the fields of
construction,
tourism, textile,
and organic
agriculture

Kambocua,
nispeten ucuz
ve editimli genc
is giicii ve her
yil istikral
hilyiimesiyle;
tizellikle insaat,
turizm, tekstil
ve organik tarim
alanlarinda
ciddi potansiyel
tasimaktadir
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We continue
our activities

at DEiK and

call everyone
to join in our
ASEAN Anew
adventures that
we have set out
for along with
Asia Anew

Ueniden Asya
derken hemen
yanina Yeniden
ASEAN cagrnmizi
da ekleyip

DEIK olarak
calismalarimiza
hiz kazandirmaya
devam ediyoruz

VIEW | GORUS

Regional Director, Turkey-Asia Pacific Business Councils
Volkan Yiizer
Tiirkiye-Asya Pasifik Is Konseyleri Bélge Direktord

¥ @volkanyuzer

ASIA ANEW, ASEAN ANEW..

Yeniden Asya, Yeniden ASEAN...

Initiated by the T.R. Ministry of Foreign Affairs and
further accelerated with the valuable support of
the TR. Ministry of Trade, the Asia Anew Initiative
is a great opportunity to develop constructive
and sustainable relations with this new centre
of gravity in the global economy.

And it is especially addressed in the talks about
our relations with China today. This is under-
standable given that China has the world’s sec-
ond-largest economy, and the global order has
begun to take shape largely through the great
power competition between China and the US.
However, Asia Anew focuses not only on China
but the entire Asia Pacific region. So, we need
to keep our attention on an area covered by the
10 member countries of ASEAN, the Association
of Southeast Asian Nations. | will give you two
reasons for that.

First, we don’t want to discover the region from
scratch; our aim with the Asia Anew Initiative is to
“return” to the lands that we already have strong
ties with. And ASEAN countries are all located in
an area that Turkey has deep roots historically.
Our ties with this geography date back to the re-
lations that the Ottoman Empire had established
with the Muslim population that lived in today’s
Indonesia and Malaysia in the 16th century. The
common cultural values and historical heritage
that these relations represent form a powerful
foundation for our new relations with the ASE-
AN. Turkey has maintained economic relations
with the region, contributed to the post-conflict
peace talks in many countries, and provided
humanitarian aid whenever needed. That is why
the initiative is called Asia “Anew”; it is built on
already established strong ties.
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T.C. Digigleri Bakanligimizin inisiyatifi ile basla-
tilan ve T.C. Ticaret Bakanhgimizin deg@erli des-
tekleriyle ivme kazanan Yeniden Asya girisimi,
kuresel ekonominin bu yeni agirlik noktasi ile
olan iligkilerimizi yapici ve surddrdlebilir olarak
gelistirebilmemiz igin énemli bir firsat olusturuyor.

Ayni zamanda kamuoyunda bu girisimin, 6zel-
likle Cin ile olan iligkiler acisindan ele alindigini
gOruyoruz. Bu anlasilabilir bir durum ¢tinkd Cin,
duinyanin ikinci buytik ekonomisi ve su anda
kuresel duizen buytk élgude Cin ile ABD arasin-
daki buyuk guc rekabeti tzerinden sekillenmeye
baslamis durumda. Ancak Yeniden Asya dedi-
gimizde Cin ile birlikte tabii ki ttim Asya Pasifik
cografyasini ele aliyoruz ve bu cercevede G-
neydogu Asya Ulkeleri Orgtitti (ASEAN) tiyesi 10
Ulkenin olusturdugu alani da merkezde tutmamiz
gerekiyor. Bunun iki sebebi bulunuyor.

Birincisi Yeniden Asya girisimi; Turkiye'nin bir
cografyayi sifirdan kesfetmesini degil, zamaninda
guclu baglarnin oldugu bolgeye “yeniden” dé-
nus yapmasini amagliyor. Bu acidan bakildiginda
Tdrkiye'nin Asya’da tarihf anlamda derin koklere
sahip oldugu tlkeler, ASEAN igerisinde yer aliyor.
Bahse konu cografya ile baglarimiz, Osman-
Il imparatorlugu’nun 16’nci ytizyillda bugtinkdi
Endonezya ve Malezya topraklarinda yasayan
Muslimanlar ile kurdugu iliskilere dayaniyor.
Bugtin de ortak kiilttirel degerler ve tarihi mi-
ras, ASEAN ile kuracagimiz iligkiler i¢in guiglu bir
zemin olusturuyor. Turkiye gunumuze kadar bu
bdlgeyle ekonomik anlamda iligkilerini surddrdu,
bunun disinda birgok tilkede ¢atisma sonrasi ba-
rs sureclerine katkida bulundu ve ihtiyag duyulan
alanlarda insani yardim temin etti. Yeniden Asya
derken bu surece sifirdan baglamiyoruz, mevcut
gugclu bagdlar uzerine insa ediyoruz.
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The other reason that we put ASEAN at the heart
of our relations with Asia is that the econom-
ic integration and development of the region
is shaped around ASEAN today, despite the
two economic superpowers that are China and
Japan. And the Regional Comprehensive Eco-
nomic Partnership (RCEP) Agreement signed
recently brings together 15 countries in Asia,
including China and Japan. We are talking about
almost half of the population and economic size
of the world here. However, we must remem-
ber that RCEP has been established over the
existing free trade agreements (FTAs) within
ASEAN and bilateral FTAs that ASEAN signed
with countries such as China, Japan, and Korea.
There is also the fact that the world’s industry
and manufacturing leaders such as China and
Japan owe their success to their practical use
of the supply chains that we can find all over
ASEAN. In other words, ASEAN becomes the key
that brings and keeps together the economies
of the Asia-Pacific region...

ASEAN is also a key for Turkey. And we must use
this key well to maintain our economic relations
with the entire Asia-Pacific, not just the 10 mem-
ber countries of ASEAN. That is why we continue
our activities at DEIK and call everyone to join in
our ASEAN Anew adventures that we have set
out for along with Asia Anew.
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Asya’ya bakisimizda ASEAN'In merkezi bir ko-
numda olmasini gerektiren ikinci sebep ise-her
ne kadar bélgenin ekonomik stiper gugleri Gin ve
Japonya olsa da-boélgedeki ekonomik entegras-
yonun ve gelisimin ASEAN etrafinda sekilleniyor
olmasi. Ote yandan gectigimiz aylarda imzalanan
Bolgesel Kapsamli Ekonomik Ortaklik Anlagmasi
(RCEP), Asya’nin Cin ve Japonya dahil 15 Ulke-
sini bir araya getiriyor. Bu da diinyanin ntifus ve
ekonomik byukltk agisindan neredeyse yari-
sina tekablil ediyor. Ancak RCEP’in; ASEAN'In
kendi igerisinde halihazirda var olan serbest
ticaret anlagsmasi (STA) ve ayrica yine ASEAN'In
Cin, Japonya, Kore gibi tlkelerle ydirtrltikte olan
ikili STA'lar tizerine kuruldugunu da gérmek ge-
rekiyor. Ayrica bugun dunya sanayi ve imalat
sektorlerinde lider konumdaki Cin, Japonya gibi
Ulkelerin basarilarinin ardinda yatan sebeplerden
birisi de tim ASEAN geneline yayilan tedarik
zincirlerini iyi kullaniyor olmalari. Bagka bir de-
yisle ASEAN, Asya-Pasifik ekonomilerini bir araya
getiren ve bir arada tutan bir anahtar...

ASEAN, Turkiye icin de bir anahtar. Sadece 10
Uye ulke ile degdil Asya-Pasifik’in tamamiyla olan
ekonomik iligkilerimizin guclu bir sekilde sdir-
durdlebilmesi icin bu anahtari iyi kullanmamiz
gerekiyor. Bu yuzden de Yeniden Asya derken he-
men yanina Yeniden ASEAN cagrimizi da ekleyip
DEIK olarak galigmalarimiza hiz kazandirmaya
devam ediyoruz.

We don’t want
to discover the
region from
scratch; our aim
with the Asia
Anew Initiative
is to “return” to
the lands that
we already have
strong ties with

Yeniden Asya
girisimi;
Tiirkiye'nin

bir cografyaui
sifirdan
kesfetmesini
dedil, zamaninda
giiclii baglarinin
oldudu bilgeye
“yeniden” diniis
yapmasini
amachyor
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Export to Turkey
Turkiye'ye ihracat

$1,548.3 MILLION

Import from Turkey

Turkiye'den ithalat
$6,294.8 MILLION
, SOUTH KOREA
Turkey's current deficit with ASEAN
Turkiye'nin ASEAN'a verdigi cari acik
-$4,750.3 MILLION
Trade volume with Turkey
- Turkiye ile ticaret hacmi

$7.843.1 MILLION

Turkey's share in ASEAN's foreign trade
ASEAN dis ticaretinde Turkiye'nin payi

0.29%

Export to the world
Duinyaya ihracat

$1,382,149 MILLION (2019)

Import from the world
Diinyadan ithalat

$1,291,889 MILLION (2019)

Trade surplus with the world
Duinya ile ticaret fazlasi

$90,259 (2019)

Trade volume with the world
Diinya ile ticaret hacmi

$2,674,038 MILLION (2019)

Population
Nifus

662.2 MILLION

GSYiH
$3,106.2 BILLION

m Cromthrate
Buylme orani
AUSTRALIA

/ -3.78%

. GDP growth contribution
GSYiH biiyiime katkisi

-$117.29 BILLION

i
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Board Chairperson of the Turkish Tourism
Investors Association (TTYD)

Oya Narin

Tiirkiye Turizm Yatiimcilar Dernegi (TTYD)
Yonetim Kurulu Baskani

OUR TOURISM SECTOR CAN BE AT
THE HEART OF THE WORLD TOURISM

Turizm Sektoriimiiz, Diinya Turizminin Merkezinde Olabilir

We held an interview with Oya Narin, Chairperson of the Turkish Tourism Investors Assaociation (TTVD),
on Turkey'’s tourism potential for the readers of Business Diplomacy

Tiirkiye Turizm Vatinmecilan Dernedi (TTYD) Vonetim Kurulu Baskani Oya Narin ile Tiirkiye’nin turizm
potansiyeline dair Business Diplomacy okurlarina dzel bir roportaj gerceklestirdik
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We talked to Oya Narin, Board Chairperson
of the Turkish Tourism Investors Association
(TTYD), which was founded in 1988 to improve
the tourism sector in Turkey with many activities
over time, on many topics from the founding
purposes of the Association to the current status
of the tourism sector.

Can we talk about the founding purposes
and activities of TTYD?

First, we want to thank the Foreign Economic
Relations Board (DEIK), Turkey’s remarkable
business diplomacy organisation of which we are
also a founding institution, for its achievements
and the importance it gives to our sector. We will
conduct activities in the upcoming period that
will result in synergy with DEIK.

TTYD was founded in 1988 by large-scale tour-
ism investor companies and holdings. Our As-
sociation is the home of many major actors in
over 400 sectors such as high-quality accommo-
dation facilities, marina, airport facilities, aircraft
companies, all of which are the backbones of our
tourism. TTYD is a representative organisation
with the entire value chain of tourism including an
accommodation capacity of over 190,000 beds,
15,000 aircraft seats, a marina capacity of over
15,000 yachts, all the cruise ports in our country,
golf courses, and six tour operators. Our mem-
bers have made investments worth $50 billion
to date and are employing over 130,000 people.

The founding purpose of our Association is
to help the plans and programs carried out to
develop the tourism sector of our country in
terms of investors and managers and contrib-
ute to our country’s economy on ever-growing
scales. TTYD has always had an active role in
all processes of Turkish tourism, has been a
reference institution for the investment processes
and sustainability in national and internation-
al platforms, always helping with its opinions,
recommendations, visions, and strategies. Our
Association has been contributing to Turkey’s
tourism breakthrough together with the major
investors of our country.

We would like to hear your opinions on
our country’s tourism potential. Do you
think we use this potential to its fullest
extent?

We have hosted around 600 million foreign visi-
tors since 1982, earning nearly $600 billion in this

Turkiye'nin turizm sektdriintin gelistiriimesi adina
1988'de kurulan ve zaman igerisinde pek gok
galismaya imza atan Trkiye Turizm Yatinmecilari
Derneginin (TTYD) Yénetim Kurulu Bagkani Oya
Narin ile Dernegin kurulus hedeflerinden Tdirki-
ye'deki turizm sektortinuin gtincel durumuna kadar
pek cok bashg mercek altina aldik.

TTYD’nin kurulus hedeflerinden

ve gerceklestirdigi calismalardan
bahsetmenizi rica etsek neler séylemek
istersiniz?

Oncelikle kurucu kuruluslarindan oldugumuz ve
Turkiye'nin 6nemli is diplomasisi rguitd olan Dis
Ekonomik lligkiler Kuruluna (DEIK) basarili galig-
malarindan ve sektérimtize atfettigi 6Gnemden
6tirt tesekkir ediyoruz. Ontimtizdeki dénemde
DEIK ile sinerji yaratacak calismalari ytir(itme
kararliiginda oldugumuzu da ifade etmek isterim.

TTYD, 1988'de Ulkemizin buyuk 6lgekli turizm ya-
tinmci sirket ve holdinglerinin bir araya gelmesiyle
kurulmustur. Dernegimiz, Ulke turizminin belke-
migini olusturan 400’Un Uzerinde ytiksek nitelikli
konaklama tesisi, marina, hava limani isletmesi,
ucak firmalari gibi pek cok aktort blinyesinde
bulundurmaktadir. TTYD toplam 190 bin yatagin
Uzerinde konaklama kapasitesini, 15 bin ugak kol-
tugunu, 15 binin lizerinde yat kapasiteli marinays,
llkemizdeki tim kruvaziyer limanlari, golf sahalar-
ni, alti adet tur operatdrinu ve turizmin tum deger
zincirini iginde barindiran ve bu yontiyle farklilasan
bir temsil érguittiduir. Uyelerimiz bugtine kadar 50
milyar dolar tutarinda yatinm gerceklestirmis ve
130 bin kigiye istihdam saglamistir.

Derne@imizin amaci, turizm sektdrdmdzun yati-
rmcl-isletmeci bakis acisiyla gelisip guiclenmesi
ve Ulke ekonomisine giderek buytyen dlctilerde
katkilarda bulunulmasi igin mevcut ve gelecekte
yapilacak plan, program ile girisimlere yardimci
olmaktir. TTYD; Turk turizminin tum sureclerinde
aktif rol almis, ulusal ve uluslararasi platformlar-
da yatinm surecleri ve sureKliligi ile ilgili referans
kurum olmus; gorus, 6neri, vizyon ve strateji
belirtmistir. Yine Dernegimiz, Turkiye'nin buyuk
yatinmcilari ile turizm hamlesini gerceklestirmeye
katki saglamistir ve saglamaya devam etmektedir.

Tiirkiye’nin turizm potansiyeliyle ilgili
goruslerinizi dinlemek isteriz. Sizce bu
potansiyel dogru kullaniliyor mu?

1982'den bugune kadar tlkemizde 600 milyon
yabanci ziyaretciyi agirladik. Bu ziyaretlerden tlke-

@

Turkey has
hosted

600 million
foreign
visitors
from 1982
until today,
earning
nearly $600
billion in this
regard

Tarkiye;
1982'den
bugune kadar
600 milyon
yabanci
ziyaretgiyi
agirladi ve bu
kapsamda
yaklasik 600
milyar dolar
gelir elde etti
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As the sixth destination in the world with the greatest number

of tourists since 2019, Turkey ranks 13th in terms of tourism

income

regard. Considering that our country’s GDP in 2019
was $755 billion, we can have a better understanding
of the size.

As the sixth destination in the world with the greatest
number of tourists since 2019, our country ranks 13th
in terms of tourism income. If we look at the income
per visitor over the years, we can see great develop-
ment potential. Turkey is now reaching its $65 billion
income goal for 2023 to meet its external financing
needs, and it will probably surpass it. To achieve this
goal, of course, we have to increase the number of
foreign visitors and revenues in 2019 by at least 50%.
We believe that we will achieve around $350 billion
income from the tourism sector by 2030. Our activ-
ities in TTYD give us the hope that we will increase
this figure even further with structural transformations
and supports we receive for the exporter position of
our sector and increase our sector to a $120 billion
income level annually. Factors such as achieving a
breakthrough in the sector with projects of tourism
residences, timeshare, and holiday clubs to meet the
long-term travel demands after the novel coronavirus
(COVID-19), and further diversifying tourism across the
country for a 12-month period are critical to increase
the tourism income per capita. In January 2020, we
announced our Transformation Scenarios in Tourism
Report on the axes of the structural transformation
with our analytical recommendations. If we can begin
this transformation that | have talked about this year,

mize birakilan gelir, yaklasik 600 milyar dolar. Ulkemizin
2019'da gayrisafi yurt ici hasilasinin (GSYiH) 755 milyar
dolar oldugunu dustintince, rakamin buyukltigu daha
iyi tasavvur edilebilir.

2019 itibariyla dinyanin en fazla turist ceken 6’nci
destinasyonu olan tlkemiz, turizm geliri yénunden ise
13’Uincu sirada yer almaktadir. Burada ziyaretci basina
dusen gelire seneler dlgeginde baktigimizda da bir
gelisim potansiyeli gérmekteyiz. Turkiye, dis finans-
man ihtiyacini karsilamak adina 2023 igin belirledigi
65 milyar dolar gelir hedefini yakalamak ve ge¢cmek
durumundadir. Bu hedefe ulasmak icin de 2019'da
gergeklesen yabanci ziyaretci sayisini ve gelirleri en az
yuzde 50 arttirmak mecburiyetindeyiz. 2030’a kadar
turizm sektdriinden yaklasik 350 milyar dolar gelir elde
edilebilecedi kanaatindeyiz. Biz TTYD olarak yaptigimiz
calismalar isiginda yapisal donuisim ve sektérdn ihracat-
¢l konumunun desteklenmesi ile bu rakamin gok daha
yukarilara tasinabilecegini, sektdrdin yilda 120 milyar
dolar gelir seviyesine ¢ikabilecedini Sngérmekteyiz. Yeni
tip koronavirtis (COVID-19) sonrasinda uzun dénemli
seyahate olan talep artigini karsilayabilmek igin turizm
rezidanslari, devremdulk ve tatil kultpleri gibi projelerle
sektériin yeni bir sicrama yapmasi, turizmin gesitlendiri-
lerek Ulke sathina ve 12 aya yayllmasi gibi etkenler; kisi
basi turizm gelirinin arttinimas igin kritiktir. Ocak 2020’de
yapisal donustmtn eksenlerini ve 6nerilerimizi analitik
bir sekilde ele aldigimiz Turizmde Dontistim Senaryolari
Raporu’muzu kamuoyu ile paylastik. Bu sene itibariyla

@

2019 itibariyla diinyanin en fazla turist geken 6'nci destinasyonu

olan Turkiye, turizm geliri yoniinden ise 13’uncu sirada yer

almaktadir
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our sector will become a leading actor in the
global competition.

If we want to increase the tourism sector’s poten-
tial contribution to the country’s economy, which
currently attracts remarkable foreign currency
through a major service export share, we need
to increase the tourist influx steadily and conduct
the right marketing activities both in and out of
the country. To achieve that, we need to have a
mindset to serve the competitive power of our
tourism sector in international markets against
the global tourism actors and support the growth
of tourism establishments and chains in parallel
with other sectors. We think that it would be a
critical attempt to adapt the export support given
to the manufacturing sectors to tourism, which
is already a foreign currency attracting sector.

Since our sector’s trademark is attracting for-
eign currency, it would receive a major edge in
competition with global actors, if;

* Our entire sector is provided the oppor-
tunity to benefit from the export supports in
proportion to the foreign currency earned by
including the entire tourism sector in the De-
cision on Supporting the Foreign Exchange
Earning Service Trade of the Money, Loan and
Coordination Committee no. 2015/8, like the
healthcare tourism establishments,

» Certified tourism establishments benefit
from the Value Added Tax (VAT) refund in
exports,

* A system similar to the inward processing
regime applied in the manufacturing industry
is adapted to the tourism sectors to support
the competitive power of our tourism sector
and to decrease the use of illegal products,
and the Private Consumption Tax and oth-
er tax burdens in the main entry items are
decreased.

In addition, Turkish tourism needs support in
turning into a brand and achieving foreign cur-
rency inflow, and we need more chain brands
in the accommodation sector, especially in the
world. In this regard, Turkish hotel/tour opera-
tions that have three or more hotels in Turkey and
will invest in branding activities abroad should
be supported in terms of their market entries
and branding. We are fully confident that our
country will reach its real tourism potential with
these supports.

bahsi gecen donusumu baslatabilirsek, sekto-
rimuzun hizl bir sekilde kuresel rekabette dne
gececegine inaniyorum.

Déviz girdisi saglayan, tlkemizdeki hizmet ihra-
catinin dnemli bir boltimunu gergeklestiren turizm
sektdrinun ekonomimize yapabilecegi potansiyel
katkinin artirilabilmesi; turist akiminin istikrarl se-
kilde buyutulmesi ile pazarlama faaliyetlerinin yurt
disl pazarda ve yerinde dogrudan yapilabilmesine
de bagldir. Bunun igin de turizm sektdru isletme-
lerinin uluslararasi pazarda kresel turizm oyun-
culariyla rekabet edebilmelerine hizmet edecek,
turizm isletme ve zincirlerinin élgek buyutmelerini
destekleyecek bir anlayisa gecilmesi ve diger
sektorlerle paralel sekilde desteklenmesi 6nem
arz etmektedir. Bu dogrultuda hélihazirda imalat
sektorlerine saglanan ihracat desteklerinin, déviz
kazandirici bir sektér olan turizme uyarlanmasinin
kritik dnem tasidigini dustinmekteyiz.

Déviz kazandirici sektér olmasi hiviyetiyle,

* Sadlik turizmi isletmelerinde oldugu tzere
tum turizm sektéru igletmelerinin, Para, Kre-
di ve Koordinasyon Kurulu’nun 2015/8 Sayili
Déviz Kazandiricl Hizmet Ticaretinin Destek-
lenmesi Hakkinda Karar kapsamina alinarak;
sektdérdmuzun tamamina ihracat desteklerin-
den llkeye getirilen déviz oraninda faydalan-
ma imkani saglanmasi,

* Belgeli turizm isletmelerinin ihracatta Katma
Deger Vergisi (KDV) iadesi uygulamasindan
faydalandirimasi,

« Ulkemiz turizm sektéruintin rekabet glictine
destek verecek ve kagak urdin kullanimini azal-
tacak bir uygulama olarak imalat sanayisinde
uygulanan dahilde igleme rejimi benzeri bir
sistemin turizm igletmelerine uyarlanip ana
girdi kalemlerindeki Ozel Tiiketim Vergisi (OTV)
ve diger vergi yuklerinin azaltiimasi turizm sek-
tordindn rakip ulkelere kiyasla rekabetgiligini
saglayacakiir.

Bununla birlikte Turk turizminin markalasarak
déviz girdisi saglamasina da destek olunmali,
konaklama tesislerinde zincir markalarimiz olus-
turulmalidir. Bu kapsamda Tirkiye'de Ug ila daha
fazla oteli olan ve yurt disinda markalagsmaya
donuk yatirnmlar yapacak Turk otel/tur opera-
torlerinin, pazara giris ve markalasma agisindan
desteklenmesinin de ¢cok énemli oldugu dusun-
cesindeyiz. Bu destekler sayesinde Ulkemizin,
gercek turizm potansiyeline ulasacagina inancimiz
tamdir.

In January 2020,
we announced our
Transformation
Scenarios in
Tourism Report
on the axes of
the structural
transformation
with our
analytical
recommendations

Ocak 2020’de
yapisal
donisiimiin
eksenlerini ve
onerilerimizi
analitik bir sekilde
ele aldifimiz
Turizmde Doniisiim
Senaryolari
Raporu’muzu
kamuoyu ile
paylastik
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TTYD’S ACTIVITIES DURING COVID-19

As TTYD, we formed opinions on all the critical topics of the pandemic and shared them with public
institutions. We then supported our members and the public through webinars, evaluated the
process in cooperation and solidarity with other institutions. Now, we continue our activities to plan
and encourage the sustainability and revival of the tourism sector after the pandemic.

TTVD has been
contributing to
Turkey’s tourism
breakthrough
together with
the major
investors of our
country

TTVD, Tiirkiye’nin
hiiyiik
yatinmeilari ile
turizm hamlesini
gerceklestirmeye
katki saglamistir
ve safjlamaya
devam
etmektedir

Tourism is one of the sectors that has
been negatively affected by the COVID-19
pandemic. How did our tourism sector do
during this period? What kind of a road
map does the sector need to compensate
for its losses?

The COVID-19 pandemic has affected and still
continues to affect the entire world economy,
especially the tourism sector. The World Tourism
Organisation stated that the sector contracted by
78% globally in 2020. One of the most important
pillars of our country’s development, the tourism
sector provided record income and employment
in 2019. However, the number of tourists coming
into our country decreased by 70% and the tour-
ism income by 65% in 2020 due to COVID-19.
Tourism has a high feedback capacity with many
sectors such as accommodation, food and bev-
erage, restaurant, transportation, and insurance.
In 2020, we experienced significant losses in all
these sectors.

When we look at the global estimates, we an-
ticipate that the level of income in 2021 in the
tourism sector will be lower than half of 2019.
Constituting 5% of the national income directly
and 12% indirectly and providing a labour ca-
pacity close to 10% of the total employment, the
tourism sector has to manage its high debt stock
and continue its activities despite the limited
income levels. This will put more than 2 million
direct and indirect employees, mostly young
people, at risk, working in 12,000 accommoda-
tion facilities, 11,500 travel agencies, airport and
airline companies, and establishments. This may
put the sector in danger of losing its economic
integrity.

Our sector should be able to benefit effectively
and widely from credit guarantee fund-supported
loans, especially the Tourism Support Package in
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COVID-19 pandemisinin olumsuz etki
ettigi sektorlerden bir tanesi de turizm.
Peki, pandemi siirecinde Tiirkiye’deki
turizm sektorti nasil etkilendi? Sektdriin
kayiplarini telafi anlaminda nasil bir yol
haritasina ihtiyaci var?

COVID-19 pandemisi, tiim dtinya ekonomisini ve
ozellikle turizm sektoriinu olaganustu etkilemistir
ve etkilemeye de devam etmektedir. Dunya Turizm
Orguitti, 2020 yilinda kiresel Slcekte sektorin
daralmasinin ytizde 78’ler seviyesine ulastigini
ifade etmistir. Ulkemiz kalkinmasinin en énemli
taslyici kolonlarindan biri olan turizm sektord,
2019'da rekor seviyede gelir ve istihdam sag-
lamigtir. Ancak COVID-19'un etkisiyle 2020'de
Ulkemize gelen turist sayisinda yuzde 70, gelir-
lerde ise ytizde 65 oraninda azalma olusmustur.
Turizmin; konaklama, yeme-icme, lokantacilik,
ulastirma ve sigortacilik gibi pek cok sektdrle
yuksek geri bildirim kapasitesi bulunmaktadir.
2020’de turizmin butun bu bilesenlerinde, Gnemli
kayiplar yasanmistir.

Kuresel tanminlere paralel olarak turizm sekto6-
rinde 2021'deki gelir seviyesinin, 2019 yilinin
yarisindan daha dusuk gerceklesecedini 6ngor-
mekteyiz. Milli gelirin ylizde 5'ini dogrudan ve
yuzde 12’sini dolayl olarak olusturan ve toplam
istihdamin ytizde 10’a yakini diizeyinde is gticu
kapasitesi saglayan turizm sektérd, bu sure zar-
finda ytiksek borg stokunu yonetmek ve sinirli
gelir duzeylerine ragmen faaliyetlerini surdirmek
durumundadir. Bu durum basta 12 bin konaklama
tesisi, 11 bin 500 seyahat acentesi, havaalani ve
hava yollari ¢alisanlari ve rehberler olmak tizere
buyuk cogunlugu genclerden olusan 2 milyonu
askin dogrudan ve dolayli istihdami da risk altinda
birakacaktir. Bu da sektérd, iktisadi buttinltiguindn
bozulmasi tehlikesi ile karsi karslya getirebilecektir.

Turizm sektdrdnudn istihdam ve isletmelerinin su-
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order to ensure the continuity of employment and busi-
nesses. However, the situation that we are in compels
us to focus on strengthening the financing structure
of the sector first. Financial support should be given
to help the tourism sector recover in this process and
then, our sector will be the carrier power of Turkey's
development in the medium to long-term through
reinforced strategic importance.

We hope 2021 will be a year when we start to recover
from the effects of the pandemic. Our competitors have
dealt with the issue of vaccines, and now, the tourism

rekliligini temin etmek icin Turizm Destek Paketi basta
olmak Uzere KGF destekli kredilerden sektérimuizin
etkin ve yaygin bir sekilde yararlanabilmesi gerekmek-
tedir. Bununla birlikte icinde bulundugumuz ézel durum
itibartyla en kritik ihtiyacimiz sektérun finansman yapisi-
nin guclendiriimesidir. Verilecek finansman destegi bu
surrecte turizm sektdriindn toparlanmasina yardimei
olacak ve sonrasinda da sektor, stratejik énemini pe-
kistirerek orta-uzun dénemde Turkiye'nin kalkinmasinin
tastyici guicti olmaya devam edecektir.

2021'in pandemi kosullarindan siyrilarak toparlanmaya

COVID-19 DONEMINDE TTYD NELER YAPTI, YAPIYOR?

TTYD olarak pandemi strecinde tum kritik konularlailgili gérusler olusturduk, bunlari kamu
kurumlariyla paylastik. Devaminda webinarlar dizenleyerek Uyelerimizi ve kamuoyunu bilgilendirmeye
destek olduk, diger kurum ve kuruluslarla dayanisma ve is birligi halinde degerlendirmeler
gerceklestirdik. Turizm sektdrinin salgin sonrasi surdurulebilirligi ve donts calismasini planlamak ve

tesvik etmek amaciyla calismalarimiza devam etmekteyiz.
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We thank
DEIK for its
achievements
and the
importance it
gives to our
sector

DEiK’e basarili
calismalarindan
ve sektdriimiize

atfettii
dnemden
dtiird tesekkiir
ediyoruz

sector needs to deal with this matter. It is very
important to prioritise the entire food-beverage
and accommodation sector in the vaccination
period in order to ensure the health of tourism
employees and domestic & foreign tourists. |
hope that this pandemic will be taken under
control quickly and tourism activities will gain
speed in light of the changing norms. With vac-
cination, we believe that tourism activities will
start recovering in the second half of 2021, and
this momentum will continue to increase in 2022
and 2023.

With the vaccine attempts and the normalisation
process starting, our sector will be able to con-
tribute to the economy even more. | would like
to point out once again that we, as TTYD, believe
that we can increase the projected figures for
tourism revenues much higher with the support
of the structural transformation and the exporter
position of the industry, reaching an annual level
of $120 billion revenue. As the sixth country that
attracts the most visitors, we should work harder
to increase our revenues in this direction, create
chain brands with supports, and export them to
the world. We should accept the accommodation
facilities of our country as the embassy of our
cultural tourism and wave our flag in many more
countries. With these new norms, the tourism
sector in Turkey can be at the heart of world
tourism. We put all our hopes and efforts to
achieve that.
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basladigimiz bir yil olmasini umuyoruz. Asi konu-
sunu rakiplerimiz gozmuistdr, turizm sektérimuzun
de bu konuyu ¢ézmesi énemlidir. Normallesme
déneminde turizm sektoru caliganlarinin yani sira
yerli ve yabanci turist saghginin gtivence altina
alinmasi igin yeme-igme ve konaklama sektoru
dahil tiim sektdr aktérlerinin agllanmasina éncelik
verilmesi gok énemlidir. Umit ediyorum ki salgin
kontrolu suratle saglanir ve kaginilmaz olarak
degisecek normlar baglaminda yeniden turizm
faaliyetleri hiz kazanir. Asilanma ile birlikte 2021'in
ikinci yarisinda turizm faaliyetlerinde bir toparlan-
manin baslayacagdina, bu ivmenin 2022 ve 2023
yillarinda da artarak devam edecegdine inaniyoruz.

Asl calismalari ve normallesmenin gergeklesme-
si ile birlikte turizm sektérimuz ekonomiye ¢ok
daha yuksek dlctide katki saglayabilecektir. Biz
TTYD olarak yapisal déntisim ve sektérun ihra-
catcl konumunun desteklenmesiyle turizm gelirleri
igin ongdrulen rakamlarin ¢cok daha yukarilara
tasinabilecegini, sektdrtin yilda 120 milyar dolar
gelir getirebilecedini duistindigumuzu yinelemek
isterim. En ¢ok ziyaretci ceken altinci Ulke olarak
gelirlerimizi de bu yonde evirmek icin daha gok
calismall, desteklerle zincir markalar yaratarak
bunlari diinyaya ihrag etmeliyiz. Ulkemizin konak-
lama tesislerini de Kkdiltdr turizminin elciligi olarak
goérmeli ve bayragimizi cok daha fazla tilkede dal-
galandirmaliyiz. Yeni normlarla birlikte Ttrkiye'nin
turizm sektdru; duinya turizminin merkezinde, hatta
¢ok daha ileri noktalarda olabilir. Inancim ve ga-
lismalarimiz bu yéndedir.
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IRAN MARKET OFFERS
GREAT POTENTIAL

TO TURKISH
BUSINESSPEOPLE

Iran Pazari, Tiirk is Insanlarina Biiyiik

Chairperson, Turkeyllran Business Council PotanSiyel Sunuyor

Osman Aksoy

Tiirkiye-Iran Is Konseyi Baskani

The brotherhood and cooperation between Turkey and Iran based on
shared values historically, culturally, and geographically develop

day by day

Tiirkiye-iran arasindaki tarihi, kiiltiirel ve cografi anlamda ortak
dederlere dayanan kardeslik ve is hirliji; her gecen giin daha da

gelismektedir

Iran has a highly educated population of 80 million and
a surface area of 1 million 648 thousand 195 km2. The
country has the second-biggest natural gas and the
fourth-biggest oil reserves in the world. Starting with the
Medes in the 8th century BC, the Iranian history that we
know has arrived this day with many states established
in the territory before and after Islam.

The relation between Turkey and Iran has a centuries-old
history. The brotherhood and cooperation between Turkey
and Iran based on shared values historically, culturally, and
geographically develop day by day. Turkish and Iranian
companies make mutual investments alongside trade.
To contribute to the commercial activities between the
two countries, DEIK Turkey-Iran Business Council was

@

iran, egitim dizeyi ytiksek 80 milyonluk ntifusa ve 1 milyon
648 bin 195 km? yliz élgtimiine sahip bir tilkedir. Ulke;
dunyanin ikinci blyuk dogal gaz, dérdtincu buyuk petrol
rezervine sahiptir. M.O. 8'inci ylizyllda Med'lerle baglayan
bilinen iran tarihi, iran topraklarinda kurulan birgok dev-
letle Islam éncesi ve islam sonrasi olarak bugtine kadar
devam etmistir.

Tlirkiye-iran iligkilerinin ytizyillara uzanan bir gegmisi vardir.
iki tilke arasindaki tarihf, kulttirel ve cografi anlamda ortak
degerlere dayanan kardeslik ve is birligi; her gegen gun
daha da gelismektedir. Turk ve Iran firmalari, ticaretin yani
sira karsilikli olarak yatinm da yapmaktadir. 2001’de iki tilke
arasindaki ticari faaliyetlere katki saglamak amaciyla DEIK
Tlrkiye-iran is Konseyi iran Ticaret Sanayiler, Madenler ve

The Turkish defence industry has grown considerably, especially in

the last 20 years

Turk savunma sanayisi 6zellikle son 20 yilda 6nemli bir blGydme gosterdi

]
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founded in 2001 under DEIK with an agreement
signed with the Iran Chamber of Commerce,
Industries, Mines & Agriculture (ICCIMA). As the
Council, we make efforts to develop economic
and trade relations, increase mutual investments,
and come up with solutions to the problems that
our businesspeople face. We regularly organise
meetings with our members and convey the
latest information about Iran to them. We con-
duct all our activities in close cooperation and
coordination with our diplomatic representatives
and commercial units in Iran.

We can address Iran’s agenda under three
titles:

Even though we are behind it at the moment,
there is a strong consensus between the lead-
ers of the two countries to increase the annual
trade volume up to $30 billion. The Preferential
Trade Agreement (PTA), which was signed to in-
crease trade between the countries, entered into
force on January 01, 2015. However, it did not
have the projected influence and encountered
problems in its implementation. We expect the
ongoing negotiations regarding the changes to
be made in the PTA to be concluded as soon as
possible in accordance with the interests of the
two countries. Although our trade volume with
Iran has decreased recently, it is clear that today,
Turkish companies have a better position in the
Iranian market compared to many countries, and
we can achieve our goals if positive steps are
taken for the sanctions in the upcoming period.

SANCTIONS

Another topic | want to talk about is the sanc-
tions... The Islamic Republic of Iran has been
facing sanctions since its establishment in 1979.
As the Council, we have comprehensive infor-
mation activities with the help of our experts
and relevant institutions on sanctions since we
believe that the world really lacks information on
the issue. Over 700 companies have attended
our information meetings. And our experts are
ready to answer the questions that the business
world has on the sanctions.

| also want to take a quick look at the timeline
of the sanctions here:

They started between 1981-1987.

In 2000, the USA imposed restrictions on its
foreign trade with Iran.

Ziraat Odalari (ICCIMA) ile imzalanan anlasma ile
DEIK catisi altinda kurulmustur. Konsey olarak iki
Ulke arasindaki ekonomik ve ticari iliskilerin gelis-
mesi, karsilikli yatirmlarin artmasi, is insanlarimi-
zin karsilastiklan sorunlarin ¢ozulmesi icin gayret
g6stermekteyiz. Bu kapsamda dtzenli olarak
Uyelerimizle birlikte toplantilar diizenlemekte ve
iran ile ilgili son bilgileri tiyelerimize iletmekteyiz.
Tum galigmalarimizi iran’da bulunan diplomatik
temsilciliklerimiz ve ticari birimlerle yakin is birligi
ve koordinasyon icinde yurtitmekteyiz.

iran gtindemini ti¢ baslikta ele alabiliriz:

Bu noktada ilk olarak her ne kadar gerisinde kal-
sa da iki Ulke liderleri arasinda ticaret hacminin
30 milyar dolara ulagsmasi konusunda kuvvetli
bir mutabakat oldugunu sdyleyebiliriz. Ticaretin
arttinlmasi icin imzalanan Tercihli Ticaret Anlas-
masi (TTA) 01 Ocak 2015'te yurdrltige girmistir.
Bu anlagsma mevcut haliyle cok etkili olamamis,
uygulamada sorunlar yasanmistir. TTA’da yapila-
cak degisikliklerle ilgili devam eden gdrismelerin
en kisa zamanda iki tilke menfaatlerine uygun se-
kilde sonuglandirimasini beklemekteyiz. iran’la
ticaret hacmimiz son dénemde azalmasina
ragmen pazarda Turk firmalarinin birgok Ulkeye
nazaran konumunun iyi oldugunu, énuimuzdeki
dénemde yaptirnmlara iliskin olumlu adimlar atil-
masi durumunda hedeflerimize ulagabilecegimizi
ifade etmek isterim.

YAPTIRIMLAR

Ele almak istedigim ikinci husus ise yaptinmlar-
dir... Iran islam Cumhuriyeti, kuruldugu 1979'dan
gunumtze kadar yaptinmlarla karsl karsiya
kalmistir. Konsey olarak, bilgi agiginin yuksek
oldugu yaptirmlar konusunda btinyemizdeki
uzmanlar ve ilgili kurumlarin katkilariyla kapsamili
bilgilendirme caligmalari gerceklestirmekteyiz. Su
ana kadar yaptigimiz bilgilendirme toplantilarina
700'den fazla sirket katilmistir. Bununla beraber
yaptinmlarla ilgili is dinyasinin her turld sorusuna
ise bunyemizdeki uzmanlar hazirdir.

Yaptinm konusuna kisaca bir goz atacak olursak
sunlari sdyleyebilirim:

1981-1987 arasinda yaptinmlar basladi.

2000'de ABD tarafindan iran ile olan dis ticaret
islerine kisitlama getirildi.

2006'da BM tarafindan iran’a yaptirnmlar bag-
latildr.

We conduct all
our activities

in close
cooperation and
coordination with
our diplomatic
representatives
and commercial
unitsin Iran

Tiim
calismalanmizi,
iran’da bulunan
diplomatik
temsilciliklerimiz
ve ticari birimlerle
yakin i birligi

ve koordinasyon
icinde
yiiritmekteyiz
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The Islamic
Republic of

Iran has been
facing sanctions
since its
establishment in
1979

iran islam
Cumhuriyeti,
kuruldugu
1979'dan
giiniimiize kadar
yaptinmlarla
karsi karsiya
kalmistir

®

There is a strong
consensus
between the
leaders of the
two countries

to increase the
annual trade
volume up to $30
billion

In 2006, the UN started its own sanctions against
Iran.

In 2012, a limited number of countries, including
Turkey, were granted the oil purchase exemption.

In 2015, there was a mutual agreement on the
Joint Comprehensive Plan of Action (JCPOA),
which entered into force on January 16, 2016.
Then, the oil embargo and many other sanctions
were terminated. However, Iran could not be
fully integrated into the international financial
system, and foreign trade payments could not
be regulated. The system started to operate
after a while, and Iran started exporting oil, oil
and petrochemistry products freely.

Just when things started going for the better, the
USA announced its withdrawal from the JCPOA.

Many sanctions came back in August 2018 and
November 2018, especially the oil embargo.
Eight countries, including Turkey, were granted
the oil purchase exemption until May 2019, but
it was not extended further. Iran had a hard time
exporting oil and petrochemistry products from
then on.

In January 2020, manufacturing, construction,
mining, and textile sectors were also included
in the sanctions. Food, agricultural products,
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2012'de aralarinda Turkiye'nin de bulundugu
sinirl sayida tilkeye, petrol alim muafiyeti tanindi.

2015'te KOEP Kapsamli Ortak Eylem Plani
(JCPOA Joint Comprehensive Plan of Acti-
on) Uzerinde mutabakat saglandi ve 16 Ocak
2016’da yururluge girdi. Petrol ambargosu ve
daha birgok yaptinma son verildi. Ancak iran,
uluslararasi finans sistemine tam olarak entegre
olamadi ve dis ticaret 6demeleri dlizene girme-
di. Yine de sistem bir sekilde islemeye basladi
ve Iran; petrol, petrol ve petrokimya Crtnlerini
serbestce ihrag edebilir hale geldi.

Tam isler yoluna giriyor derken Mayis 2018'de
ABD, KOEP'ten ¢gekildigini aciklad!.

Agustos 2018 ve Kasim 2018'de petrol ambar-
gosu basta olmak tzere bircok yaptirm geri
geldi. Aralarinda Trkiye'nin de bulundugu sekiz
llkeye, Mayis 2019’a kadar petrol alim muafiyeti
tanindi ve sure uzatiimadi. Bu adimin ardindan
iran’in, petrol ve petrokimya drtinleri ihracat iyice
zorlastl.

Ocak 2020'de imalat, insaat, madencilik ve tekstil
sektorleri de yaptinm kapsamina alindi. Gida,

@

Iki Gilke liderleri
arasinda ticaret
hacminin 30
milyar dolara
ulasmasi
konusunda
kuvvetli bir
mutabakat
oldugunu
soyleyebiliriz



KOSE YAZIS| | OPINION PIECE

medication, medical device, and certain hygiene
products were not included.

The financial sector was also included in the
sanctions in October 2020 and entered into force
in November 2020.

Iran is experiencing the heaviest sanctions in
its history now. The country’s access to foreign
currency has been made very difficult.

We stopped importing oil from Iran in May 2019.
Although the natural gas exception continues,
there were reductions in 2020 due to the damage
in the pipelines.

Turkey is among the countries that have been
affected by these sanctions the most. So, we
hope that the sanctions will come to an end in
a short time through agreements between the
parties. We hear positive statements regarding
the sanctions today. However, a comprehensive
conclusion seems too far out today. | can easily
say that we will see a much more controver-
sial and serious negotiation process than the
JCPOA. A powerful agreement will solve many
problems, however.

The newly elected US administration and the
President may lift the sanctions. On the other
hand, Iran will have Presidential elections on
June 18, 2021. The results of the election will
also affect the negotiation processes.

The third topic |
would like to ad-
dress regarding the

tarimsal drdnler, ilag, tibbi cihaz ve bazi hijyen
Urdnleri yaptinm kapsami disinda tutuldu.

Ekim 2020’de finans sektdrd de yaptinm kap-
samina alindi ve Kasim 2020'de ydirurltige girdi.

Gunumdizdeki durum, bugtine kadar yasananin
en agindir. Gelinen noktada iran’in dévize erigimi
iyice zorlasmistir.

iran’dan petrol ithalatimiz, Mayis 2019’'da dur-
du. Dogal gaz istisnasi devam etmekle birlikte
2020’de boru hattinda meydana gelen hasar
nedeniyle azalmalar gerceklesti.

Yaptirmlardan en fazla etkilenen tlkelerden biri
de Turkiye olmustur. Bu nedenle kisa zamanda
taraflarin anlasarak yaptinmlarin son bulmasini
temenni etmekteyiz. Yaptinmlar hakkinda olumlu
aclklamalar yapiimaktadir. Ancak buttin sorun-
larin ¢ozuldugu kapsamli bir sonug beklemek
gergekei goriinmemektedir. KOEP surecinden
daha cekismeli ve ciddi bir muzakere sureci
gorebilecegimizi sdyleyebilirim. Her seye rag-
men imzalanacak bir anlagsma, bircok problemi
chzecektir.

Yeni secilen ABD ydnetimi ve Baskan, yaptirm-
larin kaldinimasina olumlu bakmaktadir. Diger
taraftan iran’da 18 Haziran 2021'de Cumhurbas-
kani secimi yapilacaktir. Bu secimin de anlasma
surecini etkileyebilecek bir etken oldugunu g6z
ardi etmemek gerekmektedir.

Konseyimizin ¢alismalarina iliskin ele almak iste-
digim tictincti konu ise pandeminin Iran-Tuirkiye
ticaretine etkileridir. Konseyimizce pandemi on-

There is no visa
requirement
between Iran
and Turkey, and
this is a great
convenience
for our
businesspeople

iran ve Tiirkiye
arasinda vize
yoktur ve

bu durum ig
insanlarimiz icin
hiiyiik kolayliktir




OPINION PIECE | KOSE YAZIS]

MARCH-APRIL | MART-NISAN 2021

activities of our Council is the effects of the pandemic on
the Iran-Turkey trade. We had adopted a quite effective
trade diplomacy strategy before the pandemic, organised
mutual visits and procurement committees. We are waiting
to leave the pandemic behind us to revive the activities
and have face-to-face interactions. But we continue to
inform our business world with different platforms, adapt-
ing our work to the increasingly digitalised world after the
pandemic. So, there is one thing | would like to say to our
companies: we are only one click away from you.

THE ADVANTAGES OF IRAN FOR OUR
COMPANIES

There is no visa requirement between Iran and Turkey, and
this is great convenience for our businesspeople. We think
that flights to major cities of Iran, which were stopped due
to the pandemic, will begin soon. Energy prices in Iran
are also very low compared to Turkey. Energy-oriented
sectors may find opportunities there.

The Iranian market offers great potential to Turkish busi-
nesspeople. Turkish products and brands are well-liked in
the country. There are attractive opportunities for our food,
agricultural products, hygiene products, medicine, and
medical device sectors. There are also good opportunities
for our pharmaceutical industry. Iran’s petrochemistry, iron
& steel, ceramic, glass, cement, automotive, and mining
sectors are very strong. Furniture, textile, ready-made,

cesi ¢ok etkili bir ticaret diplomasi stratejisi benimsenmis,
karsilikli ziyaretler ve alim heyetleri organize edilmistir.
Etkinliklerin canlandirilabilmesi igin salginin bitmesini ve
yuz yuze iligkilerin yeniden kurulmasini beklemekteyiz.
Bununla birlikte calismalarimizi salgin sonrasinda, giderek
dijitallesen diinyaya uygun héle getirmeye gayret ederek,
farkli platformlarla is dunyamizi bilgilendirmeye devam
etmekteyiz. Firmalarimiza bir tik uzaklikta oldugumuzu
da belirtmek isterim.

iRAN’IN ULKEMiz FIRMALARINA SUNDUGU
AVANTAJLAR

iran ve Trkiye arasinda vize yoktur ve bu durum ig in-
sanlarimiz igin buiytik kolayliktir. iran’in buiycik sehirlerine
salgin dolayisiyla durdurulan ugak seferlerinin, yakinda
baglayacagini dustinmekteyiz. Ote yandan iran’da eneriji
fiyatlari Turkiye'ye gore cok dusuktur. Enerji yogun sektorler
icin uygun yatinm firsatlari olabilir.

iran pazari TUrk is insanlarina biytik potansiyel sunmak-
tadir. Ulkede Tuirk tirtinleri ve markalari kaliteli olarak kabul
gormektedir. Bu kapsamda gida, tarimsal urdnler, hijyen
maddeleri, ilag ve tibbi cihaz sektérimtiz icin cazip firsatlar
bulunmaktadir. Hala ilag sektériimtiz agisindan da guizel
firsatlar vardrr. Iran’da petrokimya, demir gelik, seramik,
cam, gimento, otomotiv, madencilik ve cam sektorleri cok
gugclidur. Mobilya, tekstil, konfeksiyon, gida, ambalaj,
fast food zinciri, turizm ve otelcilik sektérlerinde ciddi

TURKEY-IRAN FOREIGN TRADE VOLUME THROUGH THE YEARS
YILLARA GORE TURKIYE-IRAN DIS TICARET HACMI

Year Yil Our Export ihracatimiz Our Import ithalatimiz Total Toplam
2013 4,456 10,546 15,002
2014 4,142 10,076 14,218
2015 4,115 8,162 10,277
2016 5,462 4,801 10,263
2017 3,861 7,608 1,469
2018 2,766 7,041 9,807
2019 2,737 4,692 7,429
2020 2,245 2,289 4,534
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food, packaging, fast-food chain, tourism, and
hotel management sectors harbour serious op-
portunities. Newly opened shopping malls are
also attractive for Turkish brands. It is allowed
to establish a 100% foreign capital company in
Iran, and it is possible to establish individual
companies in the country. If the investments are
made within the scope of the Foreign Capital
Law, state assurance is provided.

WHAT TO CONSIDER IN IRAN?

There are also some things that Turkish busi-
nesspeople who want to do business in Iran
should pay attention to. First of all, they need
to make a contract containing all the conditions
and the proforma. Contracts should include pro-
visions for the customers to solve the problems
that may arise in case of changes in customs
duties, import procedures, products, and/or
quantities. They also need to work on ex-works
and cash basis. They should closely follow the
“Reference Pricing in Import” applied by Iran.
Those who consider trade and production in
Iran should also pay attention to trademark
registration. They need to take sanctions and
transparency into consideration for their trade
and receive consultancy when necessary. They
should cooperate with our Trade Counsellors
and receive legal support in establishing their
companies and in their relations with state insti-
tutions. Itis very important to pay attention to the
rules of international sanctions. Because even a
single mistake can result in unrecoverable dam-
ages in our relations with financial institutions
and our other activities in Turkey and abroad. |
am, in any way, not trying to dissuade anyone
from doing business with Iran. All | am saying
is that we should do more business but always
keep our attention on legal matters.

Finally, I wish the works to be
carried out here will bring
abundance and welfare
to the peoples of both
countries. | would like

to state that we, as
the Council, will
do everything that
falls upon us to
achieve these
goals.

avantajlar géze carpmaktadir. Yeni aciimakta
olan AVM'ler de Turk markalarr igin caziptir. De-
vam edecek olursak iran’da ytizde 100 yabanci
sermayeli sirket kurulmasi serbesttir ve Ulkede
sirket veya bireysel firma seklinde yapilanmak
mumkunddr. Yatinmlar, Yabanci Sermaye Kanunu
kapsaminda yapildigi takdirde devlet glivencesi
saglanmaktadir.

iRAN’DA DIKKAT EDILMESi GEREKEN
HUSUSLAR

iran’da is yapmak isteyen TUrk is insanlarimi-
zin dikkat etmesi gereken hususlar da bulun-
maktadir. Oncelikle proforma ile birlikte, tim
kosullari net olarak iceren bir sézlesme yapll-
malidir. Sézlesmelerde gumruk vergilerinin, it-
halat prosedurlerinin, triin ve/veya miktarlarin
degismesi hallerinde olusabilecek sorunlarin
musteri tarafindan ¢ozulmesine yénelik hikumler
bulundurulmalidir. Bunun yani sira Fabrika Teslim
(Ex-Works) ve pesin bazda caligiimalidir. iran’in
uyguladigi “ithalatta Referans Fiyat Uygulamasi”
dikkatle takip edilmelidir. iran’da ticaret ve tretim
dusunenler marka tesciline de énem vermelidir.
Ticaret surecinin yaptinmlar gercevesinde deger-
lendiriimesi, seffaflik ve gerektiginde danismanlik
alinmasi gereklidir. Atilacak her adimda Ticaret
Mdusavirliklerimiz ile is birligi icinde olunmall, gir-
ket kurmalarda ve devlet kurumlari ile iliskilerde
hukuki yardim alinmalidir. Uluslararasi yaptirm
kurallarina dikkat etmek ¢ok dnemlidir. Nitekim
yapllabilecek tek bir hata, Turkiye'deki ve yurt
disindaki diger iglerimize, finans kurumlariyla
olan iligkilerimize telafisi zor zararlar verebilir.
Bunlari séylerken de vermek istedigimiz ana
mesajin; “Iran ile is yapmayalim.” degil, “Daha
fazla is yapalim, ancak gok dikkatli olalim.” sek-
linde algilanmasi gerektigini de ifade etmek
faydall olacaktir.

Son olarak yapilacak galis-
malarin iki dlke halklarinin
refahi ve is dunyamiz icin
bereketli olmasini dile-
rim. Konsey olarak bu
amagclara erismek icin
lzerimize dusen her
seyi fazlasiyla yapa-
cagimizi da tum is
didnyamiza belirt-
mek isterim.

The Iran market
offers great
potential to

the Turkish
businesspeople.
Turkish products
and brands are
well-liked in the
country

iran pazan Tiirk
is insanlarina
hiiyiik potansiyel
sunmaktadir.
Ulkede Tiirk
iiriinleri ve
markalar kaliteli
olarak kabul
girmektedir
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OPPORTUNITIES AND RISKS OF THE
EUROPEAN GREEN DEAL (EGD)

Avrupa Yesil Mutabakati Firsatlar ve Riskler

The DEIK webinar called Opportunities and Avrupa Yesil Mutabakati Firsatlar & Riskler baslhikh
Risks of the European Green Deal focused on DEIK wehinari; Avrupa Yesil Mutabakatr'nin
the framework of the European Green Deal, its cercevesi, gelecekte yaratacad etkiler ve
possible effects, and Turkey’s position in it Tiirkiye'nin pozisyonunu konu edindi

early 500 people attended DEIK’s webinar
called Opportunities and Risks of the Eu-
ropean Green Deal that was streamed live
on YouTube. The webinar brought together
sector representatives, students, and EU members. In
her opening speech, Zeynep Bodur, the Member of
DEIK Board of Directors, greeted the participants and
went on to talk about the importance of the European
Green Deal (EGD), saying, “The aim of EGD is to reduce
emission to 50-55% levels by 2030 and then, turn Europe
the first climate-neutral continent in the world by 2050.”

Also making a speech in the webinar, Nail Olpak, Presi-
dent of DEIK, pointed out that the deal will not only affect
the EU members but also other countries that have close
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YouTube tzerinden yayimlanan Avrupa Yesil Mutabakati
Firsatlar & Riskler baslikli DEIK webinari yaklagik 500
kisinin katilimiyla gergeklesti. Webinar; sektor temsilcileri,
ogrenciler ve Avrupa Birligi (AB) tlkelerinden katilimcilari
bir araya getirdi. DEIK Yénetim Kurulu Uyesi Zeynep
Bodur Okyay, yaptigi acis konusmasinda katilimcilari
selamladiktan sonra Avrupa Yesil Mutabakati’nin (AYM)
6neminden bahsederek, “AYM 2030'a kadar ytizde 50-55,
2050'ye kadar da net sifir emisyon hedefiyle sera gazi
emisyonlarini azaltarak Avrupa’yi ilk iklim notr kita haline
getirmeyi hedefliyor.” dedi.

Webinarda konugan DEIK Bagkani Nail Olpak, agiklanan
mutabakatin sadece Uye Ulkeleri degil Turkiye gibi AB
ile yogun iliskisi olan Ulkeleri de etkileyeceginin altini
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0 The EU wants to reduce emission to 50% levels by 2030

relations with the EU, such as Turkey. “As DEIK family, we
are aware of the importance of supporting the industry
sector’s transition to a carbon-neutral economy,” said
Olpak and stated that coordination with institutions,
especially the Ministry of Trade, would be an important
starting point in these activities.

Also talking about industrial enterprises’ processes of
creating reports and checklists to evaluate the measures
that can be taken, Olpak added, “The EU’s Executive
Vice-President for Trade explained the basic principles
of this policy last week. What we understand from the
policy is that not only material elements, but social,
environmental, and even basic human rights issues will
be determinant and prominent in trade.”

Stating that the framework of the deal will be further
clarified in the upcoming period, but preparations should
begin right away, Gonca Yilmaz Batur, Deputy Minister
of Trade, pointed out the strong stand of the EU in its
goal of becoming a carbon-neutral continent by 2050
despite the economic contractions. Batur also stated that
it would be a challenge in every area under the deal and
went on, “We aim to analyse the structure foreseen in the
new trade system of the EGD from the very beginning
and turn the risks that may arise into opportunities for
our country with the actions we will take.”

Mehmet Kemal Bozay, Turkish Ambassador to Perma-
nent Representation of Turkey to the EU also talked
in the webinar and pointed out how the Green Deal is
actually a growth strategy. “The fact that major global
actors such as China and the USA took immediate action
on the basis of carbon neutrality with the Green Deal
caught all our attention too, and the global diplomacy
confirmed this,” said Bozay and added how Turkey also
needs to take steps in a timely manner. Stefano Manser-
visi was another speaker at the webinar, saying, “This
is not a completed project yet. We have a wide range
in front of us to work on together. The EU will continue
to be an open economy. And the EU single market will
continue to be a better global trade and international
relations champion in an open way. That is why the Green
Deal does not only interest the EU. Its actual aim is to
contribute to the existing global relations in the world.”
Pointing out how the EGD set things in motion also in
Turkey, academician Sevil Acar Aytekin said, “We all
need to pay attention to this process as its likely impacts
interest us all. As an academician, | am very happy that
research could contribute to this agenda.”

cizdi. “DEIK ailesi olarak, sanayi sektértintin karbon-
suz ekonomiye gegis surecinin desteklenmesi strecini
baslatmamizin dnemli oldugunu dustindyoruz.” diyen
Olpak, bu calismalarda énemli bir bashgin basta T.C.
Ticaret Bakanhgr olmak tizere kurumlarla koordinasyon
oldugunu ifade etti.

Sanayi kuruluglarinin alinabilecek tedbirleri degerlendir-
meleri icin bir rapor ve kontrol listesi olusturma asama-
sinda bulunuldugunu belirten Olpak, “AB’nin Ticaretten
Sorumlu Baskan Yardimcisi gecen hafta bu politikanin
temel prensiplerini aciklamisti. Buradan gérebildigimiz
kadariyla ticarette maddi unsurlar degil sosyal cevresel
hatta temel insan haklariyla ilgili konularda belirleyici ve
on planda olacak.” dedi.

Mutabakatin gercevesinin dnimtzdeki dénemde netlese-
cegini fakat hazirliklarin simdiden baslamasi gerektigine
isaret eden T.C. Ticaret Bakan Yardimcisi Gonca Yilmaz
Batur ise ekonomik daralmalara ragmen AB’nin 2050
karbon nétr kita olma hedefinden taviz vermedigine dikkat
cekti. Mutabakat kapsaminin her alanda bir seferberlik
oldugunu anlatan Batur, “En basindan beri amacimiz,
AYM'nin yeni ticaret sisteminde dngérduigu yapiyr dogru
analiz etmek ve alacagimiz aksiyonlar ile bu riskleri tlke-
miz adina birer firsata déntistirmek.” seklinde konustu.

Tdrkiye Cumhuriyeti Avrupa Birligi Daimi Temsilcisi Meh-
met Kemal Bozay ise Yesil Mutabakat'in kapsami itibariyla
bir buytime stratejisi oldugunu belirtti. “Cin ve ABD gibi
baslica kuresel aktérlerin Yesil Mutabakat'in tetikleme-
siyle karbon nétr kavrami temelinde hemen harekete
gecmeleri hepimizin dikkatini cekti ve kuresel diplomasi,
bu boyutunu da teyit eder nitelikte oldu.” diyen Bozay,
Turkiye'nin adimlari vakitlice atmasi gerektigini belirtti.
Programin bir diger katiimcisi Stefano Manservisi de
konusmasinda, “Bu proje bitmis bir proje degil. Burada
birlikte calisma yapilabilecek birgcok genis alan s6z konu-
su. AB kesinlikle acik ekonomi olmayi surdurecek. AB tek
pazari, kesinlikle daha iyi bir kresel ticaret ve uluslararasi
iliskiler sampiyonu olmayi ve acik olmayi surdurecek. O
ylzden AB, Yesil Mutabakat'i sadece kendisi i¢in insa
etmiyor. Bu Mutabakati aslinda mevcut kuresel iligkilere
katkida bulunmak icin tasarliyor.” ifadelerini kulland.
AYM'nin butdn Tdrkiye'yi hareketlendirdigini séyleyen
Akademisyen Sevil Acar Aytekin ise “Olasi etkileri hepimizi
ilgilendiren, hepimizin Gnemsemesi gereken sure¢ olacak.
Bu nedenle ben akademisyen olarak, bir arastirmanin
boylesi bir glindeme katki saglayabilecek olmasindan
cok mutluyum.” dedi.

0 AB, 2030°A KADAR EMiISYONU %50 SEVIYELERINE CEKMEK iSTiYOR
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The space
industry is
regarded as a
strategic field

for including the
satellite programs
that highly
concern the
national security
of countries

* Uzay sektiril,

- {ilkenin ulusal
. giivenligini -
ilgilendiren uydu
programlarini da
kapsadijindan
stratejik bir
alanolarak
" goriilmektedir
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Products
known as new
generation
strategic
technologies
are among the
biggest gains of
space studies
in the global
economy and
social life

Yeni nesil
stratejik
teknolojiler
olarak
adlandinlan
iiriinler, uzay
calismalarinin
kiiresel
ekonomideki
ve toplum
hayatindaki
en biiyiik
kazamimlan
arasindadir

Since the launch of the first artificial satellite in
1957, space has always been a strategic area
where global states have competed in military,
civil and commercial matters. Space sectors of
countries continue to work in the global supply
chain with their research and development ac-
tivities. Space studies using high technology are
vital to serve the development goals of countries’
economies and to transform societies. Fuelled by
competition, the space economy includes the
non-governmental and military space programs,
production/supply processes of products & ser-
vices, and the economic activities conducted by
the public/private companies and universities
alike, all of which are in line with the policies and
targets determined by the political wills of coun-
tries. In many countries of the world today, space
agencies, space departments in non-governmen-
tal and military state institutions, rocket, satellite,
and ground system manufacturer companies, and
sub-industry branches that provide products to
the space sector are growing day by day. And, the
sectors are welcoming new shareholders included
in the new space programs. Space agencies of
countries are financially autonomous and are in a
determinant position to carry out these programs
with their own budgets. Speaking of budgets, we
can say that the United States, China, Japan, and
France are the leading companies respectively
in this regard.

The space industry is regarded as a strategic
field for including satellite programs that highly
concern the national security of countries. Many
space technologies are used in both non-govern-
mental and military fields. Produced with innova-
tive and technological inventions, space products
are also made available for the use of the whole
world and provide double earning opportunities.
Especially after 2010, we can see how the space
sector has made a big leap, accelerating the
digitalisation and globalisation of the whole world
with its products. Start-up companies in the space
sector produce software, robotic technologies,
radiation-resistant products/materials, and artifi-
cial intelligence-based technologies at low costs.
And the same companies have paved the way for
new business markets and carried the scientific
progress to new higher levels.

Products known as new generation strategic
technologies are among the biggest gains of
space studies in the global economy and social
life. Today, we use space technologies heavily
in our daily activities such as communication,
finances, and GPS. Accessibility and connectivity,
which are clearly “indispensable” for information
technologies (artificial intelligence/automation
and big data studies) that are the driving force
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Uzay, 1957’de ilk yapay uydunun firlatiimasindan
itibaren kdresel devletlerin; askerf, sivil ve ticari
konularda rekabet ettigi stratejik bir alan olmustur.
Ulkelerdeki uzay sektoru, kiresel tedarik zincirine
arastirma ve gelistirme faaliyetleriyle dahil olarak
calismalarini stirdirmektedir. Yiiksek teknolojiye
dayali uzay galismalari, tilke ekonomilerinin kal-
kinma hedeflerine hizmet eden ve toplumu do-
nustlren hayati bir nitelik tagimaktadir. Rekabetin
ortaya cikardigi uzay ekonomisi; siyasi iradenin
belirledigi politikalar ve hedefler dogrultusunda,
uzayla iligkili sivil ve askerf programlari, trtin ve
hizmetlerin Cretim/tedarik surecini, kamu/dzel
sirketlerle Universitelerin paydas sekilde yer aldig
ekonomik faaliyetleri icerir. Ulkelerin; uzay ajans-
lar1, sivil ve askerf devlet kurumlarindaki uzay
béldmleri, roket, uydu ile yer sistemlerini treten
firmalari ve uzay sektorline Urtin saglayan yan
sanayi dallari her gegen guin buytimektedir. Yeni
paydaslar ise sektore, belirlenen uzay program-
laryla dahil edilmektedir. Ulkelerin uzay ajanslari
mali anlamda 6zerk yapida, kendi buitgeleriyle bu
programlarin gergeklestiriimesinde belirleyici ko-
numdadir. Ayrilan butce miktari bakimindan ABD
ilk sirada yer alirken, Cin, Japonya ve Fransa bu
devletin arkasindan gelmektedir.

Uzay sektdrd, tlkenin ulusal guivenligini ilgilendi-
ren uydu programlarini da kapsadigindan stratejik
bir alan olarak gorulmektedir. Birgok uzay tek-
nolojisi hem sivil hem de askerf alanda kullanil-
maktadir. Inovatif ve teknolojik buluslarla tiretilen
uzay Urtinleri, diinyada da kullanima agllarak cifte
kazang imkani saglamaktadir. Uzay sektord 6zel-
likle 2010’dan sonra buyuk bir sigrama yaparak,
tretilen drtinlerle gerek dunyanin dijitallesmesini
gerekse de kuresellesmesini hizlandirmigtir. Uzay
sektdrundeki startup sirketleri; yazilimlari, robotik
teknolojileri, radyasyona dayanikli trtin/malze-
meleri ve yapay zeka tabanli teknolojileri diistik
maliyetlerle dretmektedir. Bunun yani sira yine s6z
konusu sirketler; yeni is piyasalarinin da énunu
acmis ve dunyadaki bilimsel gelismeyi daha Ust
seviyelere tasimistir.

Yeni nesil stratejik teknolojiler olarak adlandirilan
drdnler, uzay galismalarinin kuresel ekonomideki
ve toplum hayatindaki en buyuk kazanimlari ara-
sindadir. Uzay teknolojileri; haberlesme, finansal
islem ve GPS gibi gtinltik aktivitelerimizin cogun-
da kullaniimaktadir. Dijital dénustumd gercekles-
tiren bilgi teknolojileri (yapay zeké/otomasyon ve
buyuk veri calismalar) icin “vazgecilmez” deni-
lebilecek dunyanin her noktasinda erisilebilirlik
ve baglantida olma da yine uydular araciligiyla
yapiimaktadir. Bu sayede anlik, hizli ve dogru
verinin de kaynagi olusturulmaktadir.
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TURKEY AND BUILDING THE SPACE ECOSYSTEM UZAY EKOSISTEMININ iNSASI VE TURKIYE

PRODUCTS IN THE SPACE ECONOMY

Satellites | Space crafts | Rockets | Launching platforms | Probes and telescopes | Spacesuits

UZAY EKONOMISi URUNLERI

Uydular| Uzay araclari | Roketler | Firlatma rampalari Sonda ve teleskoplar Uzay giysileri
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Many private
sector
entrepreneurs
now enter
the space
sector, either
by partnering
with foreign
companies
or through
acquisition

vurt disi
firmalara ortak
olarak ya da
tiimiyle satin
alim yoluyla
uzay sektdriine
giren bircok dzel
sektdr girisimcisi
bulunmaktadir

of the digital transformation today, are also the
work of satellites. They have become the source
of instant, quick, and accurate data.

What the space economy has achieved today
with its gradually changing space programs can
be exemplified by satellites, spacecraft, rockets,
launching platforms, probes and telescopes, and
space suits. The starting point for every country
that enters the field of space is satellite production
and launching, rocket spacecraft that can reach
the low earth orbit, and platforms to launch these
vehicles. And international cooperation becomes
the key factor for states taking a step in this arena.
Many private-sector entrepreneurs now enter the
space sector, either by partnering with foreign
companies or through acquisition. The activities
of private sector firms in the field of space attract
more attention than governmental projects today.
And, people embrace these entrepreneurs as their
heroes for their contributions to the development
of the space activities of their countries.

We can say that safe travel to space has gained
new momentum recently, with plans to go back
to the moon, colonise outer space, and establish
new habitat areas on Mars. In addition to the USA,
which is planning to go to the Moon in 2024,
other countries such as Russia, China, India, and
Israel have also included the same target in their
national programs. New city models with colony
drawings, landing and take-off areas, living units,
modular buildings, agricultural areas, scientific
research units, telescopes are developed and de-
signed to create a collective village on the Moon.
Robotic technologies and 3D printers tested in
the international space station are planned to be
used as a workforce in the construction of these
habitat areas that | mentioned.

And the USA’s Back to the Moon project had a
quite important development in the past year.
American Government switched from the bureau-
cratic and statist Old Space to the New Space

Kademe kademe degisen uzay programlar so-
nucunda uzay ekonomisinin bugun gerceklestir-
dikleri arasinda; uydular, uzay araglari, roketler,
firlatma rampalari, sonda ve teleskoplar ile uzay
giysileri yer almaktadir. Uzay alaninda yeni bas-
layan her tlke icin ilk baslangic noktasi ise uydu
uretimi ve uzaya gonderimi, algak yoériingeye
ulasabilecek roketli uzay araclari ve bu araclar
firlatacak rampalardir. Uluslararast is birligi, yeni
baslayan devletler igin cok énemli bir destek ola-
rak gordlmektedir. Yurt disi firmalara ortak olarak
ya da timuyle satin alim yoluyla uzay sektdrtine
giren birgok 6zel sektor girisimeisi bulunmaktadir.
Ozel sektér firmalarinin uzay alanindaki faaliyetleri
devlet projelerinden daha fazla ilgi cekmektedir.
Bu girisimciler; tlkelerinin uzay faaliyetlerinin ge-
lisimine katkida bulunduklarindan dolay, birer
kahraman olarak goéruilmektedir.

Son dénemde yeniden Ay’a déndus, dis uzayin
kolonilesmesi ve Mars'ta yeni habitat alanlarinin
kurulmasi planlari kapsaminda uzaya guvenli se-
yahat etmenin hizlandigini séyleyebiliriz. 2024'te
Ay'a gitmeyi planlayan ABD’nin yani sira; Rusya,
Cin, Hindistan ve Israil gibi lilkeler de ayni hedefi
ulusal programina dahil etmistir. Ay’da toplu bir
kdy seklinde olusturulacak koloni gizimleri, inis
ve kalkis alanlari, yasam Uniteleri, moduler bi-
nalar, tanim alanlari, bilimsel arastirma uniteleri,
teleskoplari barindiran yeni sehir modelleri tasar-
lanmistir. Yagsam habitat alanlarin insasinda ise is
guicu olarak robotik teknolojilerin ve uluslararasi
uzay istasyonunda test edilmis 3D yazicilarin
kullaniimasi dustinulmektedir.

ABD’nin Ay’a Doénus projesi kapsaminda bir
yil 6nce ¢ok énemli bir gelisme gerceklesmis-
ti. Amerikan Hukdmeti; burokratik ve devletgi
olan Eski Uzay’'dan, dinamik, devlet digI 6zel
sirketlerin de yer aldigi Yeni Uzay ortamina ge-
cisi saglamisti. Amerikan menseli Space X ¢zel
sirketinin tasarladigi gunes paneli ve lityum pille
calisan Dragon Kapstilt, yeniden kullanilabilen
roketleriyle, algak ydriingede yer alan uzay istas-

o

2024'te Ay’'a gitmeyi planlayan ABD’nin yani sira; Rusya, Cin,

Hindistan ve israil gibi lilkeler de ayni hedefi ulusal programina

dahil etmistir
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o

In addition to the USA, which is planning on going to the Moon

in 2024, other countries such as Russia, China, India, and Israel

have also included the same target in their national program

environment with its dynamic, non-state private compa-
nies. Designed by the US-based private company Space
X and powered by solar panels and lithium batteries,
the Dragon Capsule made its first test travel, bringing
crew members to the space station in low earth orbit
and returning with its reusable rockets. These turns of
events are considered as an important step in starting
the “shipping” industry in the Commercial Space area
and the beginning of the new space age. On the other
hand, it also proved that new urban habitats could be
established in space and that the private sector could
actually transport the necessary materials, even people
to the space stations in the low earth orbit.

Apart from Space X, Eren Ozmen’s Sierra Nevada
Corporation is another company chosen to fulfil this
task in the USA. Purchasing the company where she
started as an engineer, Eren Ozmen will take part in
cargo service with the low earth orbit spacecraft Dream
Chaser, whose fleet will be tested this year, as part of
her agreement with NASA. The company, which focuses
on space technologies, is now an inspiration for Turkish
entrepreneurs. Turkey can also be an actor in the area
through leasing, purchasing, or partnerships with low
earth orbit spacecraft. To be used for both people and
material transportation, these spacecraft will help Turkish
people in different science branches to take part in the
moon and space stations. Space X and Rocket Lab are
exporting their products to many countries, with Turkey
also being among the customers.

Stepping into the space sector with its satellite produc-
tion technologies in 1994, Turkey is fairly new in this
initiative. However, satellite technologies started contrib-
uting to the economic development of Turkey over the
years. The Turkish Space Agency, whose administrative
infrastructure took its shape in 2018, announced the
national space targets on February 9, 2021, within the
framework of the policies determined by our President.
Turkey will conduct its space economy and technologies
under a certain program and centre. Since it is relatively
new, the Turkish space sector can be considered as a

yonuna murettebat géturdp geri getiren ilk deneme se-
yahatini gerceklestirmistir. Bu olay, Ticari uzay alaninda
“kargoculuk” sektdrintn hizmete girmesinde ve yeni
uzay caginin basglamasinda énemli bir gelisme olarak
degerlendiriimistir. Ote yandan bu gelisme, uzayda yeni
kentsel yasam alanlarinin kurulabilecegine ve algak
yoriingedeki uzay istasyonlarina gerekli malzeme/insan
tasima faaliyetlerinin 6zel sektdr tarafindan gercekles-
tirilebilecegine kesinlik kazandirmistir.

ABD’de Space X diginda bu gorevi ifa etmek lzere
segilen diger bir sirket ise Eren Ozmen'in, Sierra Ne-
vada Corporation firmasidir. Mtihendis olarak basladig
sirketi satin alan Eren Ozmen, bu yil iginde denenecek
filosunu olusturmaya basladidi algak yoringe uzay
aracl Dream Chaser ile NASA anlagmasi geregi kargo
hizmetinde gorev alacaktir. Uzay teknolojilerine yo-
gunlasan sirketin deneyimleri; Turk girisimciler igin bir
rehber niteligi tagimaktadir. Ayni zamanda kiralama veya
satin alma yoluyla ya da ortak uretimle; algak yorun-
ge uzay araclarina kisa surede sahip olacak firmalar
Turkiye'den de c¢ikabilir. Hem insanl hem de malzeme
tasima konusunda kullanilacak bu uzay araglari, farkli
bilim sektdrlerindeki Turk insanlarinin Ay’da ve uzay
istasyonlarinda gorev almasini saglayacaktir. Space
X ve Rocket Lab birgok Ulkeye kendi uzay urdnlerini
ihrac etmektedir ve Turkiye de mdsteriler arasindadir.

Uzay sektdrtine uydu dretim teknolojileriyle 1994’te
adim atan Turkiye, yeni giren Ulkeler kapsaminda yer
almaktadir. Ancak vyillar icinde uydu teknolojileri, Tdir-
kiye'nin ekonomik kalkinmasina katkida bulunan bir
sektdre dontismustur. 2018'de idari alt yapisi sekillenen
Turk Uzay Ajansi (TUA), Sayin Cumhurbaskanimizin
belirledigi politikalar cercevesinde, 9 Subat 2021'de
Turk millfuzay hedeflerini agiklamistir. Turkiye; uzay eko-
nomisini ve teknolojilerini belirli bir merkez tzerinden,
hedeflenen programa uygun olarak gerceklestirecektir.
Tirk uzay sektdrd henuz yeni oldugu igin paydaslara
acik, teknolojik inovasyon merkezli, yuksek kazancli yeni
bir gelir alani olarak degerlendirilebilir. TUA'nin 2021
yili btitgesi, 38 milyon 71 bin TL olarak belirlenmistir.
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The Turkish Space
Agency, whose
administrative
infrastructure took its
shape in 2018, announced
the national space targets
on February 9, 2021,
within the framework of
the policies determined
by our President

new technological innovation-based high-income area
that is open to stakeholders. The 2021 budget of the
Turkish Space Agency was determined to be TRY 38
million 71 thousand.

In this sector, where domestic companies are the priority,
new companies can also arise by establishing start-ups
or in cooperation with foreign space companies. In the
first phase, the aim is to create a spacecraft and launch-
ing platforms for our first steps into space. Space X's
dragon capsule is powered by solar panels and lithium
batteries. The solar panels, which are manufactured
and exported by our Turkish businesspeople in the
energy industry, can be easily installed into our space
crafts. Started to be produced in ETi Maden facilities in
Eskisehir, lithium can easily be used in space vehicles.
And the boron metal with a large reserve in Turkey is
suitable for use in high-temperature aircraft frames.
Thus, it can also be used in Turkish spacecraft.

In space technologies, many countries specialise in
a certain area with their own resources. For example,
Germany is the most important material supplier with
its optical lens activities. And Turkey has the potential
to contribute to the world of space technologies with
its own mineral reserves, especially in high temperature
and radiation-resistant spacecraft frame production. We
can diversify these areas, and Turkey can rank among
the first countries in the supply chain for aerospace
materials, contributing to the global economy.
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Onceligin yerli firmalarda oldugu bu sektérde, startup
kurarak ya da yabanci uzay firmalariyla is birligi iceri-
sinde yeni sirketler de yer alabilir. Ik agamada gtivenli
sekilde uzaya ¢ikabilecek bir uzay araci ve uygun firlat-
ma alanlari olusturulma hedefi vardir. Space X dragon
uzay kapsdultinu calistiran, enerji glines paneli ve lityum
pilleriydi. Turk is insanlarinin enerji sektérunde ihracatini
dahi sagladiklari kendi imalatlar olan gtines panelleri,
rahatlikla uzay araclarimiza monte edilebilecektir. Eski-
sehir'de ETI Maden tesislerinde tretime baglanan lityum
da uzay araclarinda rahatlikla tedarik edebilecegimiz
madenlerdendir. Turkiye'de genis rezervi bulunan bor
ise yuksek isiya dayanikli ucak gévdeleri yapiminda
kullanilabilen bir madendir. Bu madenin, Turk uzay
araclarinda da kullaniimasi duisunuimektedir.

Uzay teknolojilerinde birgok Ulke, kendi 6z kaynaklar
guicu kapsaminda belli bir alanda uzmanlasarak 6n
plana gikmaktadir. Ornegin Almanya, optik lens calis-
malariyla en énemli malzeme tedarikini saglayan lke-
lerdendir. Turkiye’'nin de dunyadaki uzay teknolojisine
kendi maden rezervi ile katki sunabilecek, ozellikle
yuksek islya ve radyasyona dayanikli uzay arag goévdesi
uretme konusunda 6n plana c¢ikabilecek bir potansi-
yelde oldugu 6ngoérulebilir. Bu alanlar gesitlenebilir ve
Turkiye de uzay malzemeleri tedarik zincirinde kuresel
ekonomiye katki saglayan ulkelerin ilk siralarinda yer
alabilir.

Uzayda enerji kaynagi olarak gunese dayali bir habitat
alani diistinulduguinden, Turk gtines paneli sektéru ve
Ozellikle Turk ay modul yasam alanlari icin yeni bir is

0

2018'de idari alt

yapisi sekillenen Turk
Uzay Ajansi; Sayin
Cumhurbaskanimizin
belirledigi politikalar
cercevesinde, 9 Subat
202Tde Tirk milli uzay
hedeflerini aciklamistir
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UZAY EKOSISTEMININ INSASI VE TURKIYE

Given that the new habitat area in space is consid-
ered to be based on the sun as an energy source,
a new business opportunity will be created for
the Turkish solar panel sector and lunar module
living spaces. Space mining is still waiting since
it is not possible to send robotic equipment with-
out access to space. There are precious metals
such as helium 3, moon dust (regolith), rare earth
elements, titanium, and aluminium on the surface
of the moon. Mining experience in this area can
create a new opportunity for Mars. It is also pos-
sible to produce 3D printers and equipment to
be brought with cargoes in space on the Moon.

Placing new composite materials and heat/radi-
ation-resistant modular living units in space will
stand out both for the Moon and Mars. Agree-
ments with companies that perform international
space tourism will offer space to Turkish custom-
ers. The real estate aspect is not yet clarified on
the Moon and other celestial bodies that do not
allow private property on a legal basis.

To sum it up, we are too close to turn our sci-
ence-fiction dreams into reality, and Turkey will
be a part of this journey into building the space
ecosystem. This newly developing Turkish space
economy awaits its entrepreneurs to develop and
grow together. Turkey will rank among the strong
economies in the world with its space technology
and economy.

imkani olusacaktir. Uzay madenciligi, uzaya erigsim
olmadan robotik ekipman gondermek mumkun
olmadigr icin beklemektedir. Ay ylzeyindeki ma-
dencilik ¢calismalarr igerisinde helyum 3, ay tozu
(regolit), nadir toprak elementleri, titanyum ve
aliminyum gibi kiymetli metaller bulunmaktadir.
Bu alanda madencilik tecriibesi kazanmak, Mars
icin yeni bir firsat yaratacaktir. Uzaya ¢ikan kar-
golar ile getirilecek 3D yazicilar ve ekipmanlari,
Ay’'da tiretmek de mumkunddir.

Uzaya yeni kompozit malzemeler ve islya/radyas-
yona dayanikli moddler yasam uniteleri yerlesti-
rilmesi hem Ay hem de Mars icin 6ne gikacaktir.
Uluslararasi uzay turizmi gerceklestiren firmalarla
yapilacak anlasmalar, uzay! Turk musterilere de
sunabilecektir. Hukuksal bazda ¢zel mulkiyete izin
vermeyen Ay ve diger gok cisimleri konusunda
henuz emlak asamasi netlesmemistir.

Kisaca bilim kurgu hayallerinin gercege donts-
mesine cok kisa bir zaman kaldigi uzay ekosis-
teminin insasinda, Turkiye de hedefleriyle yer
alacagini aciklamigtir. Yeni gelisen Tdrk uzay
ekonomisi, hep beraber kalkinmak ve btyimek
icin girisimcilerini beklemektedir. Uzay teknolo-
jisi ve ekonomisi, Turkiye'nin dinyanin guclu
ekonomileri arasinda yer almasini saglayacaktir.

The American
Government has
switched from

the bureaucratic
and statist 0Id
Space to the New
Space environment
with its dynamic,
non-state private
companies

Amerikan Hiikiimeti;
biirokratik ve
devletci olan Eski
Uzay'dan, dinamik,
devlet digi dzel
sirketlerin de yer
aldii Veni Uzay
ortamina gecisi
saglamistir

79



NATIONAL SPACE PROGRAM
MILLI UZAY PROGRAMI

10 GOALS OF THE

10-YEAR PROGRAM

10 YILLIK PROGRAMIN -
10 HEDEFI (]

GOAL1 At the National Space Program Introduction
Making the first contact ¢ Meeting, held in Bestepe National Congress
with the Moon in the Republic of and Cultural Centre, T.R. President Recep
Turkey's centennial year Tayyip Erdogan announced Turkey's first
Cumbhuriyet'in 100. Yilinda Ay’'a National Space Program to the world and

ilk temasi gergeklestirmek the roadmap in his speech

GOAL 2

Creating a trademark capable of
competing with the world on the
new-generation satellite
development

Yeni nesil uydu gelistirme alaninda
dunya ile rekabet edebilecek ticari
marka ortaya ¢ikarmak

GOAL3

Developing a regional positioning and
timing system for Turkey

Turkiye'ye ait bolgesel konumlama ve
zamanlama sistemi gelistirmek

GOAL 4

Accessing to space and establishing a
spaceport |
Uzaya erisimi saglamak ve bir uzay |

limani isletmesi kurmak TG —,
GOAL 5 Recep Tayyip
Investing in the area of space Erdogan, Bestepe
weather/meteorology and increasing Millet Kongre ve
Turkey's competitiveness in space Kaltir Merkezi'nde
Uzay havasi ya da meteorolojisi olarak duzenlenen Milli
tabir edilen alana yatinm yaparak, Uzay Programi

Turkiye'nin uzaydaki yetkinligini artirmak Tanitim Toplantisinda
yaptigl konusmada o

GOAL 6 _ Tarkiye'nin itk Milli
Carrying Turkey a step forward in Uzay Programini a—
astronomical observat'lons and . diinyaya ilan ederek
follow-up of space objects from the programin yol
Earth _ haritasini agikladi
Turkiye'yi astronomik gdzlemler ve uzay
nesnelerinin yerden takibi konusunda
daha ileri bir seviyeye ulastirmak

GOAL7

Further developing the space industry

economy system O\ P >
Ulkemizde uzay sanayisi ekonomi

sistemini daha da gelistirmek e N

GOAL 8 WHAT IS THE NATIONAL SPACE PROGRAM?
The National Space Program is a comprehensive project
prepared with the global developments in mind to
evaluate the existing potential in Turkey and execute the
country's space policy visions, strategies, goals, and
projects in a coordinated and integrated manner

Establishing a Space Technology
Development zone

Bir uzay teknolojisi gelistirme bolgesi
kurmak

GOAL 9 S .
Training capable and competent MILLI UZAY PROGRAMI NEDIR?

human resources in the field of space Milli Uzay Programi; dunyadaki gelismeleri dikkate alarak,
Uzay alaninda etkin ve yetkin insan Turkiye'deki mevcut potansiyeli degerlendirmek Uzere
kaynagini gelistirmek Ulkenin uzay politikalari alanindaki vizyonunun, stratejileri-
nin, hedefleri ile projelerinin, koordineli ve entegre olarak

GOAL 10 yuratilmesine yonelik hazirlanmis kapsamli bir projedir
Sending a Turkish citizen to space

Bir Turk vatandasini uzaya gondermek

KAYNAK: ANADOLU AJANSI CAA) TURKIYE UZAY AJANSI (TUA)



TURKEY'S ACTIVITIES IN
SPACE

THE GOALS OF THE NATIONAL SPACE PROGRAM

MILLI UZAY PROGRAMI'NIN AMACLARI
Developing technologies and infrastructure that will stand
out with requirements and capabilities in the field of space
technologies

Uzay teknolojileri alanindaki ihtiyaclar ve yetenekler cercevesinde
one ¢ikacak teknolojilerin ve altyapilarin gelistirilmesi

Reducing foreign dependency
Disa bagimugin azaltiimasi

Planning space technologies to use as a tool for development
Uzay teknolojilerinin kalkinmada bir ara¢ olarak kullanimi igin
planlanmasi

Carrying the existing technologies and achievements in space
further with national technologies
Uzay alaninda mevcut teknolojilerin ve basarilarin milll
teknolojiler ile daha ileriye tasinmasi

Increasing the scientific knowledge and experience of
humanity

Increasing the awareness of space among people, especially
among the youth

insanligin bilimsel bilgi ve tecribesine katki saglanmasi
Basta gencler olmak Uzere vatandaslarin uzay farkindaliginin
artirilmasi

TURKIYE'NIN UZAY
FAALIYETLERI

Turksat 1B satellite was first
launched into space in 1994,
and then followed by Turksat
1C, Turksat 2A, Turksat 3A
satellites

1994 yilinda Turksat 1B
uydusunun firlatitmasindan
sonra, sirasiyla Turksat 1C,
Turksat 2A, Turksat 3A uydular
firlatildi

Communication satellites
Turksat 4A, Turksat 4B, Turksat
5A were sent to space after
2010

2010 yili sonrasinda haberlesme
uydusu Turksat 4A, TUrksat 4B,
Turksat 5A uydular uzaya
gonderildi

Turksat 5B will be launched in
the second half of 2021
Turksat 5B uydusu 2021 yilinin
ikinci ceyreginde firlatilacak

Known to designh some devices
also for TUBITAK UZAY, BILSAT

SOURCE: ANADOLU AGENCY (CAA)

was launched in 2003 as the
first earth observation and
remote sensing satellite of
Turkey

TUBITAK UZAY'In da bazi
cihazlarini tasarladigi BILSAT,
Turkiye'nin ilk yer gozlem ve
uzaktan algilama uydusu olarak
2003 yilinda firlatild

The RASAT satellite, designed
and manufactured
domestically by TUBITAK UZAY,
was launched in 2011 as the
first domestic small satellite
TUBITAK UZAY tarafindan yerli
olarak tasarimi ve Uretimi
gerceklestirilen RASAT uydusu ilk
yerli kuguk uydu olarak 2011
yilinda firlatildi

Ouir first reconnaissance
satellite Gokturk 2 was
launched in 2012

Ik kesif uydumuz Gokturk 2,
2012 yilinda firlatildi

The IMECE satellite, which was
assembled in 2020, is planned
to be launched in 2022

Montaji 2020 yilinda
tamamlanan IMECE

uydusunun 2022 yilinda
firlatilmasi planlaniyor

Turksat 6A, our first
domestic communication
satellite is planned to be
launched in 2022

Ik yerli haberlesme uydumuz
Turksat 6A'niN 2022 yilinda
firlatilmasi planlaniyor

TURKISH SPACE AGENCY (TUA)
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THE DOOR TO EUROPE: HUNGARY

Avrupa’ya Agilan Kapt Macaristan

Fikret Nas
General Manager at HEPA Turkey HEPA Turkey Genel Mdd(iri

Hungary regards Turkey as its door
to the East meanwhile it is Turkey's
door to Europe

Turkey and Hungary, accelerated when Hungary

began to adopt the free market economy in the
early 1990s. The relations between the two countries
already increased with close cooperation in international
organisations such as NATO and the EU and reached
a new level with the High-Level Strategic Cooperation
Council Meeting held in 2013. Afterwards, the joint
economic commission was founded with the 7th Joint
Economic Commission held in Ankara.

—I—he relations between the two friendly countries,

Aiming to add mutual economic benefits to these positive
relations between the countries, the Hungarian Export
Promotion Agency (HEPA) has been conducting many
significant activities such as finding Hungarian suppliers
to local companies, finding distributors to Hungarian
companies in Turkey, carrying out informative activities
for the business world such as seminars and trainings,
promoting Hungarian products with the sector and country
days, arranging negotiations with business delegates and
holding B2B meetings, participating in international and
local fairs to promote Hungarian companies and products,
and increasing their recognition in Turkey.

iki dost (ilke Tiirkiye ve Macaristan arasindaki iliskiler,
1990’ yillarin baslarinda Macaristan’in serbest piyasa
ekonomisine gecis sdreciyle ivme kazand.. NATO ve
Avrupa Birligi (AB) gibi uluslararasi orglitlerde yakin is
birligi ile artan iliskiler, 2013te yapilan Yiksek Duzeyli
Stratejik Is Birligi Toplantisi ile yeni bir seviyeye ulasti.
Ardindan karma ekonomik komisyonu kuruldu ve en
son Ankara’da 7 Karma Ekonomik Komisyon toplantisi
gerceklestirildi.

Deviletler arasi bu olumlu iliskilerden ekonomik anlamda
da karsilikl kazan¢ saglanmasini amaclayan Macaristan
ihracatini Tesvik Ajansi HEPA ise yerel sirketlere Macar
tedarik¢ci bulunmasi, Macar firmalar icin  Tdrkiye'de
distribttor  bulunmasi, seminerler ve egitimlerle is
dinyasina yoénelik bilgilendirici  ¢alismalar  yapilmasi,
sektor ve lke gdnleri ile Macar drin-hizmetlerinin
tanitilmasi, is heyetleri ile gorismeler organize edilmesi
ve bu heyetler icin B2B toplantilar dtizenlenmesi, Macar
firmalarin ve drdinlerinin tanitimi icin uluslararasi ve yerel
fuarlara katihm saglanmasi ve Tdrkiye'deki  bilinirligin
arttinlmasi  gibi birbirinden énemli pek cok faaliyet
ydrdtityor. Bu ¢calismalar sayesinde Macaristan’dan drdn
ve hizmet almak isteyen ve Macaristan'a yatirim yapmak
isteyen Tirk firmalar HEPA'dan (lcretsiz danismanlik aliyor.

Macaristan Tiirkiye’yi Dogu’ya,
Tiirkiye de Macaristan’t Avrupa’ya
acilan bir kapi olarak goriiyor




With these activities, HEPA grants free consultancy to
Turkish companies wishing to buy products and services
from Hungary and want to invest in Hungary.

The positive political and diplomatic relations between
Turkey and Hungary are also reflected in investments and
trade. We see various Hungarian companies, for example,
who decided to invest in the medical sector of Turkey.
There are also Turkish companies that choose Hungary
for their investments. These are not at the desired level,
however.

Why Hungary?

Located in quite important geography of Europe, Hungary
provides companies a great advantage in terms of logistics.
The country has a high-functioning legal system as it is
an EU member, offering investors a credible investment
ecosystem with its open economy and foreign trade-
based policies. You can also get incentives up to 50% for
the investment you make in the country.

If we compare the years of 2019 and 2020 in terms of the
trade figures between Turkey and Hungary, we see the $1
billion and 300 million trade volume in 2019 increasing up
to $1 billion and 470 million in 2020. And the total trade
volume between the two countries was $2 billion and 731
million in 2019 and 2020.

These figures show us that the total trade volume was
maintained despite the rising inflation and pandemic
conditions that contracted the economy, even Hungarian
export increased 12% under such conditions. We also
know that the leaders of both countries determined a $6
billion trade volume goal, and I, myself, believe that we
can achieve this goal through the hardworking initiatives
of the public and private sector organisations from both
countries.

Hungary has an accumulated foreign direct investment
stock of $98 billion and a total foreign trade volume of $240
billion. Moreover, Hungary has had an average foreign trade
surplus of €7 billion for the last 10 years. You can reach the
entire European market as well as the third country markets
that have an advantageous trade relationship with the EU
when you start doing business with Hungary. And your
products receive the “Made in Europe” label.

ADVERTORIAL

Tlrkiye-Macaristan arasindaki olumlu siyasi ve diplomatik
iliskiler, ticaret ile yatinmiara da yansiyor. Ornegin yakin
zamanda, medikal alanda Tirkiye'ye yatinm yapma
karari alan Macar firmalar oldu. Ayni sekilde Tiirkiye'den
Macaristan’a yatinm yapmis Tirk firmalari da bulunuyor.
Ancak bu yatinmlar suan icin olcek olarak hentiz
istedigimiz seviyede degil.

Neden Macaristan?

Cografi olarak Avrupa’'nin ¢ok Gnemli bir bdélgesinde
bulunan Macaristan, firmalara lojistik agidan  blylk
avantaj saghyor. Ulke; AB lyesi oldugu icin cok iyi
isleyen bir hukuk sistemi bulunuyor, acik ekonomisi ve
dis ticaret odakli politikasiyla yatinmcilara gdvenilir ve
yatinm yapilabilecek bir ortam vadediyor. Bunun yani sira
lilkede yaptiginiz yatinmin yizde 50’sine kadar tesvik
alabiliyorsunuz.

Turkiye ile Macaristan arasindaki ticaret rakamlarinda
2019-2020  dénemi  acgisindan  bir  karsilastirma
yaptigimizda; 2019'da 1 milyar 3 yiz milyon dolar
hacminde gerceklesen Macaristan ihracatinin, 2020°de
1 milyar 470 milyon dolara c¢iktigini gériiyoruz. Iki (ke
arasindaki toplam ticaret hacmi ise 2019 yilinda 2 milyar
731 milyon dolar iken 2020°de de ayni seviyede 2 milyar
731 milyon dolar olarak gerceklesti.

Bu rakamlara baktigimizda; toplam ticaret hacminin,
ylkselen enflasyon ve ekonomiyi daraltan pandemi
kosullarina ragmen korundugunu, hatta Macar ihracatinin
bu kosullarda %12 arttigini goriyoruz. Bunun yani sira
daha d&ncesinde Tlrkiye-Macaristan deviet baskanlari
tarafindan 6 milyar dolarlik bir ticaret hedefinin
belirlendigini biliyoruz ve iki tlkenin kamu ve &zel sektor
kuruluslaninin itinali ¢calismalarr neticesinde bu hedefe
ulasilabilecegini disdntyorum.

Macaristan’in - 98 milyar dolarlik  birikmis dogrudan
yabancr  yatinmci  stoku  bulunuyor ve toplam dis
ticaret hacmi de 240 milyar dolar seviyesinde. Ustelik
Macaristan, son 10 yildir ortalama 7 milyar euro dis
ticaret fazlasi veren bir llke konumunda. Macaristan’la is
yapmaya basladiginizda tim Avrupa pazarina ve bunun
disinda AB’nin avantajli ticaret iliskisi olan dgcdncd Clke
pazarlarina da  ulasabiliyorsunuz.  Urettiginiz - driinlerin
mensei ise “Made In Europe” oluyor.
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TURKEY'S LEVEL OF DIGITAL
DEVELOPMENT WILL
DETERMINE ITS FUTURE

Tiirkiye’'nin Gelecegini, Dijital Gelismislik Seviyesi
Belirleyecek

Current research shows that generations that will
produce, use, and design the future of technology
within the next 10-20 years will be the new leaders
of the world
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ost people who study the history of the world
and humanity already define 2021 as the be-
ginning of a new normal. It is obvious that this
new era comes with the need for repositioning
not only in individuals and institutions but in countries
as well, thanks to the game-changing impacts of digital
transformation. And the main factor that will determine this
new positioning will, no doubt, be the new criteria that can
be called the “level of digital development.” As a matter
of fact, current research shows that generations that will
produce, use, and design the future of technology within
the next 10-20 years will be the new leaders of the world.
The digital development level of the countries will keep the
score of the race of embracing the new generations. If we
could address this level in terms of two aspects as existing
assets and potentials, we can come up with game-changing
perspectives towards Turkey’s position in the new era. We
encounter a cautious optimism when we look at the assets
of the information, the sector that carries digitalisation in
Turkey on its shoulders.

OUR INFORMATION TECHNOLOGIES MARKET
IS GROWING

According to the Information and Communication Tech-
nologies Sector 2019 Market Data report that published by
the Informatics Industry Association (TUBISAD), Turkey's
information sector had seen an average of 17% growth rate
on a TRY basis in the four-year period between 2015-2019.
And if we specifically look at the 2019 table of this steady
growth, which was the last turning point in terms of new
normal, we see that the information technologies market has
reached a volume of TRY 152.7 billion ($26.8 billion) with
a growth rate of 14%. Another field that will directly affect
Turkey’s level of digital development as of 2021, e-com-
merce had a 35% growth in the same four-year period.
The export performance of the IT sector went at the level
of $1.1 billion in 2019, with an 8% increase compared to
the previous year. And 75% of our total exports were made
to the European Union (EU) countries.

WE OWE THIS STEADY GROWTH TO
FARSIGHTED INVESTMENTS

Turkey's steady growth in the course of the information sector
is, surely, the result of the farsighted investments of visionary
individuals and institutions of the field. Pandemic actually
opened a window for the opportunity to test these invest-
ments by showing that the information sector was more than
aneed, rather an indispensable element of sustainability. We
could have seen fractions in many areas of life from social
connection to the supply chain if we were to be devoid of
the opportunities provided by information and communica-
tion technologies. But the information sector was ready for
remote working with its own infrastructure and processes.
So, it was not fully affected by the restrictions and provided

Dunya ve insanlik tarihini yorumlayan gogu uzman, 2021’i
simdiden yeni bir normalin baslangi¢ yili olarak tanimliyor.
Bahsi gegen yeni dénemin, dijital déntisimtin ezber bozucu
etkileri altinda yalnizca bireyler ve kurumlar icin degil ayni
zamanda ulkeler icin de yeniden konumlanma ihtiyacini
beraberinde getirdigi asikar. Bu konumlamayi belirleyecek
esas unsurun da “dijital gelismiglik seviyesi” olarak tanim-
layabilecegimiz yeni bir Olgut olacagini simdiden éngore-
biliyoruz. Zira gtincel tim arastirmalar, dntimtizdeki 10 ila
20 yil icerisinde teknolojiyi treten, kullanan ve gelecegini
tasarlayan bir neslin tim dunyada egemen olacagini gés-
teriyor. Dijital gelismislik seviyesi, Ulkeler icin bu nesillerle en
hizl kucaklasma yarisinin skor tabelasi olacak. Bu seviyeyi
mevcut varliklar ve potansiyeller olmak uzere iki boyutta
degerlendirmek, Ttirkiye'nin yeni dénemdeki konumlanisina
iliskin ezber bozan bakis acilari kazandirabilir. Turkiye’nin
dijitallesmeyi surtikleyen bilisim sektdri agisindan meveut
varliklarina baktigimizda ihtiyatl bir iyimserlik gérebiliyoruz.

BiLiSiM TEKNOLOJILERI PAZARIMIZ
BUYUYOR

Bilisim Sanayicileri Dernegi (TUBISAD) olarak yayimladigi-
miz Bilgi ve iletisim Teknolojileri Sektdrii 2019 Pazar Verileri
raporumuza goére Turkiye'nin bilisim sektérd, 2015-2019
arasindaki dort yillik dénemi TL bazinda ortalama ytizde
17’lik buyume orani ile gecirdi. Bu istikrarli buytmenin
yeni normaller agisindan son dénemeg niteligindeki 2019
tablosuna baktigimizda ise bilisim teknolojileri pazarinin, TL
bazinda yuzde 14’Iuk buydme ile 152,7 milyar TL'lik, ABD
dolari bazinda ise 26,8 milyar dolarlik bir hacme ulastigini
gortyoruz. Ayni dort yillik dénemde 2021 yili itibartyla Tur-
kiye'nin dijital gelismislik seviyesinde dogrudan etkili olacak
bir diger alan e-ticaret pazari da ortalama ytizde 35'lik bir
blytime seyrini elde etti. Bilisim sektérdntin ihracat perfor-
mansi ise 2019 yilinda ABD dolari bazinda bir énceki yila
kiyasla yuzde 8'lik artigla toplam 1,1 milyar dolar seviyesinde
gerceklesti. Toplam ihracatin ytzde 75'ini ise Avrupa Birligi
(AB) tlkelerine yaptigimizi géruyoruz.

iSTIKRARLI BUYUMEYi, ONGORULU
YATIRIMLARA BORCLUYUZ

Turkiye’'nin bilisim yolculugundaki istikrarll buyumesi, el-
bette ki bu alanda vizyoner birey ve kurumlarin dngordilti
yatinmlarinin bir sonucu. Pandemide bilisim sektérinun bir
ihtiyactan ziyade surddrdlebilirligin vazgegilmezi olarak orta-
ya ¢ikmasiyla birlikte s6z konusu yatinmlarin sinanmasi igin
de bir firsat penceresi aralanmis oldu. Zira bilgi ve iletisim
teknolojilerinin sagladigi olanaklarin yoklugunda egitimden is
yasamina, sosyal baglantidan tedarik zincirine kadar birgok
yasamsal alanda kirilmalar gérebilirdik. Bilisim sektord,
kendi altyapisi ve surecleri itibariyla uzaktan calismaya
hazirdi. Bu nedenle kisittamalardan gok olumsuz etkilenmedi
ve destege ihtiyaci olan kurumlara hizmet vermeyi kesinti-
siz strdurebildi. Sirketlerin dijital altyapilarini gticlendirme
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the services and support required by institutions.
When the pandemic accelerated the digital infra-
structure development activities of companies and
companies jumped on the bandwagon to use the
rising e-commerce platforms, severe losses were
prevented in the economic activities.

WE PASSED THE DIGITAL
TRANSFORMATION TEST
SUCCESSFULLY

2020 data of the Turkey Statistical Institute (TUIK)
revealed around 80% internet use rate, with ac-
tivities particularly noticeable in the use of social
media platforms in Turkey. From this perspective,
we can say that as a society that is as open to
innovation and has high adaptability as ours,
we have passed the digital transformation test
successfully, especially in business life. This suc-
cessful but cautious optimism on our existing in-
formation assets and their impacts, as well as the
current economic risks, present a much brighter
picture in terms of our potentials. Because we can
witness the achievements of Turkey’s young and
free-thinking generations in this entrepreneurship
ecosystem. We see that the areas nourished by
this ecosystem the best are e-commerce, financial
technologies, and game-software.

GROWTH IN TECHNOCITIES SHOWS
THE POTENTIAL OF THE IT SECTOR

Even in 2018, Turkey had the three largest venture
procurements, supported by the venture capitals
of Europe. And in 2020, Turkey released its first
“unicorn” with a $1.8 billion valuation. Behind these
significant achievements in the field of entrepre-
neurship, technocities in which the foundations
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calismalarina pandemi nedeniyle hiz vermesi ve
yukselen e-ticaret kanallarini kullanmaya istekli
olmasi sayesinde, ekonomik faaliyetlerde de ciddi
kayiplarin éntine gegcildi.

BASARILI BIR DIJITAL DONUSUM
SINAVI VERDIK

Tuirkiye Istatistik Kurumunun (TUIK) 2020 verileri,
Ozellikle sosyal medya platformlarinin kullanimin-
daki aktifligiyle dikkat ceken Trkiye'de, internet
kullanim oraninin yuzde 80’e yaklastigini ortaya
koydu. Bu gergeveden baktigimizda, yenilige agik
ve adaptasyon kabiliyeti yuksek bir toplum olarak,
Ozellikle is hayatinda basaril bir dijital donuistim
sinavi verdigimizi sdyleyebiliriz. Mevcut bilisim
varliklarimiz ve etkileri Uzerindeki bu basarili ve
basarili oldugu kadar mevcut ekonomik riskler
cercevesinde ihtiyatla yaklasmamiz gereken iyim-
serlik, potansiyellerimiz agisindan bakildiginda
cok daha parlak bir tablo sunuyor. Zira burada
Tdrkiye'nin geng ve ¢zgur dustnceli nesillerinin
oncultik ettigi girisimcilik ekosisteminin gelecege
1sik tutan basarilarina sahit oluyoruz. Bu eko-
sistemin en iyi besledigi alanlarin ise e-ticaret,
finansal teknolojiler ve oyun-yaziim oldugunu
gorebiliyoruz.

TEKNOKENTLERDEKI BUYUME,
BILiSIM SEKTORUNUN
POTANSIYELiINi GOSTERIYOR

Hentiz 2018 yilinda Avrupa’nin girisim sermaye-
leri tarafindan desteklenen en buyuk Ug girisim
satin aliminin dgu de Turkiye girisimiydi. 2020’ye
gelindiginde Turkiye'in ilk “unicorn”unu 1,8 milyar
dolarlik bir degerleme ile ¢ikardigina tanik olduk.
Girigimcilik alanindaki bu énemli basarilarin arka-
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0 The information sector in Turkey had an approximately
17% growth rate on a TRY basis between 2015-2019

of private sector-academy-entrepreneurship col-
laborations are laid stand out besides visionary
investments. The turnover recorded in technocities
in 2019 reached TRY 22.9 billion, increasing by
43% compared to the previous year, with 14%
of the total sector volume held by technocities.
The growth achieved by technocities shows the
high potential of the IT sector in terms of both
companies and the number of employees, and
it reflects positively on the export figures. This
exciting entrepreneurial ecosystem will assume
important roles in connecting Turkey with digital
ties as well as logistics, cultural, and strategic ties.
We can witness the first examples of this in the Belt
& Road Initiative. It is both the result of the shifting
of the world’s economic centre of gravity from the
West to the East and development that acceler-
ates this process much more. The infrastructure
investments as part of the Belt & Road Initiative will
greatly contribute to the digitalisation of countries
and the world economy. The 11 states within the
Belt & Road Initiative are ranked among the least
developed countries in the world by the United
Nations (UN). The infrastructure investments that
could not be carried out in those countries due to
financing constraints will be realized thanks to this
initiative. These investments will accelerate devel-
opment and increase the export opportunities for
countries. However, Belt & Road is not only about
infrastructure investments and trade. These infra-
structure investments also include technology and
corporate culture exports to more than 60 countries
within the scope of the BRI initiative.

DIGITAL SILK ROAD WILL ESTABLISH
A COMMUNICATION NETWORK TO
DEVELOPING COUNTRIES

This project, which we can call the “digital silk
road”, means the establishment of a communi-
cation network in developing countries. As well

sinda, vizyoner yatinmlarin yani sira 6zel sektor-a-
kademi-girisim ig birliklerinin temellerinin atildidi
teknokentler de var. 2019 yilinda teknokentlerde
yaratilan ciro, bir énceki yila gére ylizde 43 ora-
ninda artarak 22,9 milyar TL'ye ulasti ve toplam
sektoér hacminin yuzde 14'U teknokentlerde ya-
ratildi. Teknokentlerin kaydettigi bliyime gerek
sirket gerekse calisan sayisi agisindan bilisim
sektorunun yuksek potansiyelini sergiliyor, ihra-
cat rakamlarina da olumlu olarak yansiyor. Bu
heyecan verici girisimcilik ekosistemi Turkiye'yi
dunyaya lojistik, Kulturel ve stratejik baglarin ya-
ni sira dijital baglarla da baglamak igin énemli
roller Ustlenecek. Kusak ve Yol Girisimi'nde bu-
nun itk érneklerine tanik olabiliriz. Zira bu girisim,
duinyanin ekonomik agirlik merkezinin Bat'dan
Dogu’ya dogru kaymasinin hem bir sonucu hem
de bu streci cok daha hizlandiran bir gelisme.
Kusak ve Yol Girisimi cergevesinde yapilacak
altyapi yatinmlari, Ulkelerin dijitallesmesine ve
dunya ekonomisine ¢ok dnemli katki saglayacak.
Kusak ve Yol Girisimi icerisindeki 11 devlet, Bir-
lesmis Milletler (BM) tarafindan dunyanin en az
gelismis Ulkeleri arasinda gosteriliyor. S6z konusu
ulkelerin finansman kisiti nedeniyle gergeklesti-
remedigi altyapi yatinmlari, bu girisim sayesinde
hayata gececek. Bahsi gegen yatinmlar; ulkeler
icin kalkinmanin hizlanmasi ve ihracat imkanlarinin
artmasi anlamina gelecek. Ancak Kusak ve Yol
Girisimi, sadece altyapi yatinmlar ve ticaretten
ibaret degil. Bu altyapi yatinmlari, beraberinde
BRI girisimi kapsamindaki 60’in tizerinde tlkeye
de teknoloji ve kurumsal kultdr ihracatini iceriyor.

DIJITAL iPEK YOLU, GELISMEKTE
OLAN ULKELERE ILETISIM AGI
KURACAK

“Dijital ipek yolu” seklinde adlandirabilecegimiz
bu proje, gelismekte olan tlkelere iletisim aginin
kurulmasi anlamina geliyor. Telekomtinikasyon

Turkey’s steady
growth in the
course of the
information
sector is, surely,
the result of

the farsighted
investments

of visionary
individuals and
institutions of the
field

Tiirkiye'nin biligim
yolculugundaki
istikrarl
biiyiimesi, elbette
ki bu alanda
vizyoner birey

ve kurumlarin
ongoriili
yatinmlarinin hir
sonucu

0 Turkiye’'nin bilisim sektori, 2015-2019 arasindaki 4 yilhk

donemi TL bazinda ortalama %17’lik bilyume orani ile gegirdi
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as building telecommunication systems, infrastructure will
be created for smart cities and the Internet of Things, and
e-commerce channels will be developed. The common
culture and common business perceptions of the countries
as well as their business capacities will increase and become
more sustainable. Many technology companies started to
work on establishing transborder communication networks
and e-commerce ties. Transborder data flow and trade are
developing rapidly. And the entrepreneurial ecosystem will
help to build new bridges in this area.

SOCIETAL DIGITALISATION IS ESSENTIAL
FOR ALL SECTORS

We can support the level of digital development in Turkey
with regulations to pave the way for the digital investments
of companies. The digitalisation of society and all sectors
are very important as well. Digital transformation awareness
will be decisive in Turkey’s goal of transitioning to a digital
transformation economy. According to Turkey's Digital Trans-
formation Index Report published by TUBISAD, we had an
average level of digital transformation performance among
139 countries in 2019. Despite the improvement we saw in
2020 compared to the previous year, we certainly need to
rise to higher levels.

We can produce solutions for our future problems with our
innovative, creative, critical, and interdisciplinary analytical
thinking capacity... We need to raise our young popula-
tion, which is our most important asset, with the capacity to
solve future problems. In an environment where information
changes and becomes irrelevant pretty quickly, we need to
put programs to develop digital competencies in action. It is
our biggest responsibility to take it upon ourselves to develop
and disseminate digital competencies for everyone to allow
the use of digital products and services among our citizens...
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sistemleri inga etmenin de 6tesinde akill sehirler ve nesne-
lerin interneti igin altyapr olusturulacak ve e-ticaret kanallari
gelistirilecek. Ulkelerin ortak kiltiir ve ortak is yapma algisi
ile is kapasiteleri gelisecek ve surddrdlebilirlikleri sagla-
nacak. Bircok teknoloji firmasi sinir asin iletisim aglari ve
e-ticaret baglantilar kurmak tzere galismaya baglamig
durumda. Sinir ¢tesi veri akisi ve ticareti hizla geligiyor.
Girisimcilik ekosistemi de bu alanda yeni képrtilerin kurul-
masini sagdlayacak.

TUM SEKTORLER ILE TOPLUMUN
DIJITALLESMESI BUYUK ONEM TASIYOR

Tdrkiye'nin dijital gelismislik seviyesi, elbette Turkiye'deki
sirketlerin dijitale yatinmlarinin dnunu agacak duizenlemeler
ile desteklenebilir. Ayni sekilde tiim sektdrler ile toplumun di-
jitallesmesi buyuk 6nem tasiyor. Dijital dontisum farkindaligi
Tdrkiye'nin dijital donuistim ekonomisine gecis hedefinde
belirleyici olacakti. TUBISAD olarak hazirladigimiz Ttirki-
ye’'nin Dijital Dontstim Endeksi Raporu’'na gére 2019 yili
itibartyla 139 tlke icerisinde dijital déntisim performansimiz
ortalama seviyelerde. 2020 yilinda bir 6nceki yila kiyasla bir
iyilesme gortilmus olsa da bu alandaki seviyelerimizi daha
yukarilara tagimamiz gerektigi kesin.

Gelecek problemlere ¢éziim uretecek olan, analitik, ye-
nilikgi, yaratici, elestirel ve disiplinler arasi dustinebilme
kabiliyetimiz... En énemli degerimiz olan geng nufusumuzu
gelecek problemleri cdzecek kapasitede yetistirmemiz ge-
rekiyor. Bilgilerin hizla eskidigi ve degistigi bu ortamda; tum
calisanlarin dijital yetkinliklerini gelistirecek programlar da
mutlaka devreye sokmamiz sart. Dijital tiriin ve hizmetlerin
vatandaslanimiz tarafindan yaygin kullanilabilmesi adina
herkes icin dijital yetkinliklerin gelistiriimesini amaglamamiz
ise ulus capinda paylasmamiz gereken en énemli sorum-
lulugumuz...
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TKBB Secretary General
Osman Akyiiz
Tiirkiye Katilim Bankalari Birligi (TKBB) Genel Sekreteri

AN ALTERNATIVE MODEL AGAINST
CRISES: PARTICIPATION FINANCE

Krizlere Kars1 Alternatif Model: Katilim Finans

We held a special interview with 0sman Rkyiiz, TKBB Secretary General, for the readers
of Business Diplomacy

TKBB Genel Sekreteri 0sman Akuyiiz ile Business Diplomacy okurlarina dzel bir réportaj
gerceklestirdik
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Osman Akyliz, TKBB Secretary General, talked to
Business Diplomacy about the overall structure,
past, present, and future of participation finance.
Talking about the domestic and international
activities of their agency, Akyuz shared data
from Turkey and pointed out the growth of par-
ticipation banking despite the adverse effects of
the novel coronavirus (COVID-19) in the global
economic structure.

The participation finance system is
expanding its product diversity and
growing substantially every other day. As
someone who has been in the sector for
such a long time now, could you share
your insights with us?

The fundamental raison d’étre of participation
banks can be summarised as adding the funds
that are not used by conventional banks due
to interest concerns to the economy and help-
ing account owners to safely store and utilise
their funds. The term “participation” refers to a
banking type based on equal participation in
profit and loss.

Conventional banks and participation banks
have entirely different methods of collecting
and extending funds. Deposit banks collect and
lend their funds based on interest. Participation
banks, on the other hand, collect their funds on
the basis of partnership through participation in
profit and loss and extend funds on the basis of
trade, partnership, and leasing.

Based on the Islamic economy, the participation
finance system aims to ensure a business life
and social justice that place humans at their core
with a ban on interest to prevent the exploitation
of labour, and with the principle of risk-sharing,
benevolent loan, zakah, and similar forms of
cooperation, aiming at development. This sys-
tem has the structure to prevent the factors that
may lead to crises. Participation finance has the
potential to prevent crises as it does not allow
uncertainty, speculation and is directly related
to the real sector. When we look at the crises
that the whole world is going through, espe-
cially at the fluctuations in the global economic
structure caused by the COVID-19 pandemic,
we can clearly understand the potential of the
principles of participation banking and partici-
pation finance.

Turkiye Katilim Bankalarn Birligi (TKBB) Genel
Sekreteri Osman Akylz; katilim finansin genel
yapisl, gegmisi, buguinu ve gelecegine dair Busi-
ness Diplomacy’ye konustu. Akytiz, kurumunun
Tdrkiye'deki ve uluslararasi alandaki calismala-
rina dair bilgi verirken; Turkiye'den veriler pay-
lasarak kuresel ekonomik yapinin ézellikle yeni
tip koronavirtis (COVID-19) etkisindeki negatif
durumuna karsin katiim bankaciliginin pandemi
dénemindeki buyumesine dikkat ¢ekti.

Katilim finans sistemi her gegen gtin

urtin gesitliligini de arttirarak ciddi bir
buiytime gerceklestiriyor. Sektére uzun
yillar emek vermis biri olarak sisteme dair
gortslerinizi paylasir misiniz?

Katiim bankalari temelde; faiz endisesi nede-
niyle klasik bankalara gitmeyen fonlari ekono-
miye kazandirmak, tasarruf sahiplerinin fonlarini
guvenle saklamalarina ve degerlendirmelerine
yardimer olmak amaciyla kurulmustur. Bankalarin
isimlerindeki “katiim” sézcugu, kar ve zarara
katilma prensibine dayali bir bankacilik tdrd ol-
duguna isaret eder.

Konvansiyonel bankacilik ile katilim bankaciligi-
nin fon toplama ve fon kullandirma yéntemleri
birbirinden tamamen farklidir. Mevduat bankalari
faizle fon toplamakta ve faiz karsiliginda édung
para vermektedir. Katihm bankalari ise kar ve
zarara katilma yontemiyle ortaklik esasina goé-
re fon toplamakta; ticaret, ortaklik ve kiralama
esasina gore fon kullandirmaktadir.

islam ekonomisine dayanan katilim finans sis-
temi; emegin istismarini énleyen faiz yasagi,
risk paylasimi esasl, karsiliksiz borglandirma,
kalkinmayi hedefleyen zekét ve benzeri yardim-
lasma bicimlerinin insanin merkezde oldugu is
hayati ve toplumsal adaleti saglamaya ydneliktir.
Bu sistem aslen krizlere yol acan etkenlerin de
onunu kesecek bir yapidadir. Katiim finans;
belirsizlige, spekilasyona kapali olmasi ve reel
sektorle birebir iliskili 6zelligi nedeniyle krizleri
6nleme potansiyeline sahiptir. Yasanan krizlere
bakildiginda, 6zellikle COVID-19 salgininin ku-
resel ekonomik yapida yarattigi dalgalanmalar
g6z 6nunde bulundurulursa katilim bankaciligi
ve katilim finans anlayisinin ilkelerinin getirdigi
potansiyel de cok iyi anlasilabilir.

@

Interest-free

banking has
a 35-year
history in

Turkey

Faizsiz
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sisteminin
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yillik bir sureci
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As the Secretary General of TKBB, could
you talk a little bit about the development
and goals of participation banking in
Turkey?

Interest-free banking has a 35-year history in
Turkey. Although it is still in the development
stage all around the world, participation banking
system has made substantial progress, espe-
cially in recent years. We see an increase in the
recognition of the participation banking systemin
Turkey and this, of course, attracts the attention
of countries that want to enter the sector.

In 2013, we organised a workshop on the future
of the sector with the Banking Regulation and
Supervision Agency (BRSA). And then, we pre-
pared a participation banking strategy document
based on the output we obtained there and pre-
sented it to the public authority at that time. Since
then, we have done a lot to achieve the goals
set in that document. We also made significant
progress in areas such as increasing the aware-
ness of the sector and diversifying interest-free
finance services. In 2018, we also established a
Central Advisory Board under TKBB and created
a professional and solution-oriented basis for
our activities in line with standard development
and interest-free banking practices
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TKBB Genel Sekreteri olarak Ttirkiye’de
katiim bankaciliginin gelisiminden ve
hedeflerinden bahseder misiniz?

Faizsiz bankacilik sisteminin Ulkemizdeki gec-
misi, yaklasik 35 yillik bir suireci kapsiyor. Faizsiz
bankacilik sistemi, her ne kadar dunya gene-
linde gelisim surecini tamamlayamamis olsa
da Turkiye'nin 6zellikle son yillarda bu alanda
ciddi anlamda mesafe katettigini distintyorum.
Katilim bankaciligr sisteminin Turkiye’de bilinir-
liginin arttigini gérdyoruz ve bu durum, faizsiz
sistemle ilgili adim atmak isteyen dlkelerin de
dikkatini gekiyor.

2013 yilinda Bankacilik Dtizenleme ve De-
netleme Kurumu (BDDK) ile birlikte sektoruin
gelecegine yonelik bir calistay duzenlemistik.
Buradan elde ettigimiz ciktilar dikkate alarak
katilim bankaciligi icin strateji belgesi hazirlamis
ve 0 dénemde kamu otoritesine sunmustuk. O
zamandan bugtine kadar s6z konusu belgede
tespit edilen hedeflere ulasmak adina birgok
galisma yaptik. Sektérun bilinirligini artirma ve
faizsiz finans hizmetlerini gesitlendirme gibi
basliklarda da hatiri sayilir ilerlemeler sagladik.
Ayrica 2018’de TKBB bunyesinde bir Merkezi
Danisma Kurulu tesis ederek standart gelistir-
me ve faizsiz bankacilik uygulamalari dogrultu-
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We target a 15% market share in total assets
for the year 2025. Hopefully, we will achieve
significant growth in the economy and reach
those targets.

We also updated our Strategy Document in 2020
after the substantial changes imposed by the
pandemic in Turkey and in the world. In this
respect, we asked the independent external
audit company that prepared our 2015 Strategy
Document to update it and conducted meticu-
lous work with the TKBB. We are preparing the
Strategy Document to develop the industry and
build the financial architecture. We increased the
fundamental strategic goals in our document
from five to six and created action plans based
on them. In the next four to five years, we will
work towards implementing the issues that we
have identified as action points. TKBB will add
what needs to be done into its business plan to
achieve these strategic goals with both its mem-
bers and relevant institutions and organisations,
and then the goals will start to be achieved.

So, we are working in various directions for the
development of the sector. We conduct activities
to increase our product diversity and service
quality, promote participation banking, and train
our personnel further on banking knowledge. We
conduct corporate communication, perception,
and reputation management. We have activities
to raise the awareness of participation banking
in the country. We conduct human resource and
certification activities with universities.

And what is the status of participation
banking in the international arena? Could
you talk about the international activities
of the TKBB?

The interest-free banking sector in the world has
rapidly developed in the last 20 years. Not only
institutions originating from Islamic countries
but also Western multinational banks such as
Citibank, HSBC, and Standard Chartered Bank
are interested in the participation banking sys-
tem. So much so that these banks now establish
special departments or funds for investors that
want to invest their savings in an interest-free
system. Data on the size of interest-free financial
assets globally are also important indicators of
the development in the market. In 2019, the sum
of asset size, sukuk, Islamic funds, and takaful
values in the global interest-free banking grew by
11.4% compared to 2018 ($2.2 trillion), reaching
$2.44 trillion.

0

In 2020,
Participation
Banks
achieved;

2020 Yilinda
Katilim
Bankalari

TRY 3.7 billion

PROFIT
TOPLAM 3,7 MILYAR TL
KAR

49%
GROWTH IN
COLLECTED FUNDS
TOPLANAN
FONLARDA %49
BUYUME

61%
GROWTH IN
EXTENDED FUNDS
KULLANDIRILAN
FONLARDA %61
BUYUME

54%
GROWTH IN TOTAL
ASSETS
TOPLAM AKTIFTE %54
BUYUME

sundaki faaliyetleri cézumcu ve profesyonel bir
zemine oturttuk.

2025 icin toplam aktifte ytizde 15'lik bir pazar
pay! hedefimiz bulunuyor. insallah ekonomide
ciddi buyutme suregleri yakalanir ve biz de bu
hedeflere yaklasmaya gayret ederiz.

2020'de Strateji Belgemizi guincelleme ihtiyaci
duyduk. Gunku Turkiye'deki sartlarda ve global-
de pandemi kosullari nedeniyle ciddi degisimler
oldu. O gercevede 2015'te Strateji Belgesi'ni
hazirlattigimiz bagimsiz dis denetim sirketine
bunu guncelleme hedefi verdik, TKBB ile birlikte
cok siki bir galisma yapildi. Strateji Belgesi'ni
sektoru gelistirmek, finansal mimariyi insa et-
mek i¢in yapiyoruz. Belgemizdeki temel strate-
jik hedefleri de besten altiya tasiyarak bunlara
bagl aksiyon planlari olusturduk. Ontimtzdeki
dort-bes yil igerisinde aksiyon noktasi olarak
tespit ettigimiz konulari hayata gecirmeye gay-
ret edecegiz. TKBB gerek uyeleri gerekse de
ilgili kurum ve kuruluslarla bu stratejik hedeflere
giden yolda yapilmasi gerekenleri bir program
cercevesinde is planina alacak ve ardindan s6z
konusu hedefleri gergeklestiriimeye galigilacak.

Sektorun gelismesiigin cesitli yonlerde galisma-
larimiz var. Urtin cesitliligini ve hizmet kalitesini
arttirma, katihm bankaciligini tanitma, bankala-
rimizda calisan personeli egitme ve bankacilik
bilgileri ile donanim konusunda faaliyetlerimiz
bulunuyor. Kurumsal iletisim, algi ve itibar yo6-
netimi yapiyoruz. Katilim bankacihgr algisini
lilkede olusturabilmek icin faaliyetlerimiz var.
Universitelerle is birligi, editim, insan kaynag
ve sertifikasyon caligmalari yapiyoruz.

Uluslararasi alanda katilim bankaciliginin
durumu nedir? TKBB’nin uluslararasi
calismalarindan da bahseder misiniz?

Son 20 yilda dtinyada faizsiz bankacilik sektéru
hizli gelisiyor. Katilim bankaciligi sadece islam
Ulkeleri orijinli kuruluglar degil, Citibank ,HS-
BC, Standard Chartered Bank gibi Bati orijinli
cok uluslu bankalarin da ilgisini gekiyor. Oyle ki
bu bankalar, tasarruflarini faizsiz bir sistemde
degerlendirmek isteyen yatirmcilara yonelik;
btinyelerinde 6zel béltim veya fonlar olusturuyor.
Global anlamda faizsiz finansal varliklarin ulastigi
buyukltge dair veriler de pazardaki gelismenin
6nemli bir géstergesi. 2019 yilinda kiresel fa-
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Interest-free banking
sector in the world has
rapidly developed in the
last 20 years

We closely follow the developments in the world to
achieve our goals. We are trying to improve ourselves in
terms of products, digitalisation, communication, and
education globally, which we can adapt to ourselves.
For example, we translated the international standards
of the field into Turkish. And we are in close contact
with the Accounting and Auditing Organization for
Islamic Financial Institutions (AAQIFI).

We strive to adapt the products from other countries
and apply them to the system of our participation
finance. We try to keep our mutual relations at the
highest level in order to introduce and promote our
members and our Association.

We are increasing our awareness very rapidly on the
global side of the communication strategy. In this
respect, we now publish our Katilim Finans journal

in Turkish and English. Apart from that, we hold
international meetings with many institutions

such as the Islamic Development Bank

Group, Bahrain Association of Banks,

Qatar Financial Centre, and the Central

{
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izsiz bankacilik aktif buiytiklik, sukuk, islami fonlar ve
tekaful deg@erlerinin toplami; 2018 yilina (2,2 trilyon
Amerikan dolari) kiyasla %11,4 oraninda buyume gos-
termis olup 2,44 trilyon Amerikan dolarina ulagmistir.

Hedeflerimizi gerceklestirmeye giden yolda dtinyadaki
gelismeleri de yakindan takip ediyoruz. Kuresel élcekte
kendimize uyarlayabilecegimiz; trun, dijitallesme, ile-
tisim ve egitim anlaminda da kazanimlar elde etmeye
calistyoruz. Ornegin bu isin uluslararasi standartlarini
Turkceye terctime ettik. islami Finansal Kuruluglar Mu-
hasebe ve Denetim Organizasyonu (AAQIFI) dedigimiz
kurulusla da yakindan iliskimiz bulunuyor.

Diger Ulkelerden alabilecegimiz, sisteme uygulaya-
bilecegimiz drunleri de katilim finans sistemimize
uyarlamak igin gayret gésteriyoruz. Uyelerimizi ve
Birligimizi tanitmak adina ise karsilikli iliskileri azami
duzeyde tutmaya calislyoruz.

iletisim stratejisinin global ayaginda farkindah@imizi
cok suratli bir sekilde arttiryoruz. Bu kapsamda Katilim
Finans dergimizi, Turkge-ingilizce héle getirdik. Onun
diginda Islam Kalkinma Bankasi grubu, Bahreyn Ban-
kalar Birligi, Katar Finans Merkezi, Fas Merkez Bankasi
gibi birgok kurulusla uluslararasi diizeyde gértismeler
gerceklestiriyoruz. Katilim bankalariyla ¢alisan yabanci
muhabir bankalara sertifikali egitim veriyoruz.

Kiiresel finansal yapi COVID-19 slirecinde
bliytik etkilere maruz kaldi. Bu dénemde
katihm finans sektértintin pozisyonu nasil
oldu?

Ulkelerin cogunun COVID-19 salginina ha-
zirliksiz yakalandigini gérduk ve salgindan

@

Son 20 yilda
dinyada faizsiz
bankacilhik
sektoru hizh
gelisti
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Bank of Morocco.
We provide cer-
tified training to
foreign corre-
spondent banks
that are working
with participation
banks.

The global

financial structure
suffered quite a

lot with the COVID-19
process. How was the situation

for the participation finance sector in this
period?

We saw most countries caught unprepared for
the COVID-19 pandemic, and the markets com-
ing to a standstill. After the 2008 global crisis, the
pandemic showed us once again how fragile the
debt-based economic system that we were in.
We believe that the participation finance system
can really be an alternative model to prevent
crises. The principles of participation banking
offer a way out from the fragile and speculative
nature of the current system.

Participation banks had a TRY 3.7 million worth
of profit in 2020 while being under the effects
of the pandemic. Significant amounts were
achieved in the funds both collected and extend-
ed in the participation banking sector. In 2020,
there was a growth of 49% in funds collected,
61% in funds extended, and 54% in total assets.

Given the conditions and the data that we have, |
can say that 2020 was a good year for participa-
tion banking. The most fundamental reason for
this achievement is how all participation banks
adapted to the digital business environment.
Especially during the pandemic, all our banks
strived to provide services smoothly by handling
all financial needs of their customers in a com-
plete and rapid manner.

—_—
>

dolayi piyasalar durma noktasina geldi. Pandemi
sureci bize 2008 kuresel krizinden sonra bir kez
daha iginde oldugumuz borca dayali ekonomik
sistemin ne kadar kirllgan oldugunu gdésterdi.
Biz katilim finans sisteminin bu noktada krizle-
rin énunu kesici bir alternatif model olduguna
inaniyoruz. Katihm bankaciligi ilkeleri mevcut
sistemin kirllgan ve spekdilatif yapisina bir ¢ikis
yolu sunuyor.

Pandeminin etkisiyle gegen 2020’de katiim ban-
kalarinin kari, 3,7 milyar TL seklinde gergeklesti.
Katilim bankaciligi sektértiinde hem toplanan
hem de kullandirilan fonlarda ciddi buytikltkler
saglandi. 2020’de toplanan fonlarda ytizde 49,
kullandirilan fonlarda ytizde 61, toplam aktifte
de yuzde 54 oraninda buyume oldu.

Kosullar ve elimizdeki veriler géz énunde bu-
lunduruldugunda 2020 yilinin katihm bankaciligi
icin iyi gectigini soyleyebilirim. Bunu saglayan
en 6nemli neden ise tum katilim bankalarinin
dijital calisma ortamina hizla uyum saglamis
olmasi. Ozellikle de pandemi stireci boyunca
tim bankalarimiz, musterilerinin butun finansal
ihtiyaclarini eksiksiz ve hizli bir sekilde yuruterek
sorunsuz hizmet saglama gayreti icinde oldular.

J

|

—_—
_—
_—

%

Not only
institutions
based in Islamic
countries, but
also Western
multinational
banks are
interested in the
participation
banking system

Katihm bankacihgi
sadece islam
iilkeleri orijinli
kuruluslarin dedil,
bati orijinli cok
uluslu bankalarin
da ilgisini
cekmistir
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THE AFCFTA
AGREEMENT

BROUGHT
TOGETHER
A BASE OF
1.3 BILLION
CONSUMERS

Turkey-Africa Business Councils Coordinator
Saadet Giilmez

Tiirkiye-Afrika Is Konseyleri Koordinatdr(

W @der saadet0
GENERATED

A COMBINED
GDP OF AN
ESTIMATED $3.4
TRILLION

0 WHAT WILL AFRICAN
CONTINENTAL FREE TRADE

1,3 MILYAR

TOHETOE AREA BRING WITH IT?

OLUSAN
BIR TABAN Afrika Kitasal Serbest Ticaret Bolgesi, Neleri

BIRLESTIRDI . .

Beraberinde Getirecek?

TAHMINI 3.4

TRILYON DOLAR

TUTARINDA The African Continental Free Trade Area Afrika Kitasal Serbest Ticaret Bélgesi (RfCFTR)

KOMBINE BIR (RfCFTA) came into force on January 1, 2021, anlasmasi, 1 0cak 2021’de yiiriirliife girmis
GSYH YARATTI establishing the largest global free trade ve hiylece en hiiyiik kiiresel serbest ticaret
zone bilgesi kurulmustur
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frican policymakers regard the ways
of trade and integration in their are-
as as a mechanism to increase the
potential of development and de-
crease poverty in Africa since their independ-
ence gained in the 1950s and 1960s. This idea
is frequently supported by policymakers.

Today, we can see how this vision has resulted in
the African Continental Free Trade Area (AfCFTA),
officially started in the 12th Extraordinary Summit
of the African Union (AU) held in Niamey, Niger
on July 7, 2019. It was started as a successor
to the previous Organisation of African Unity
(OAU, 1963-1999) and is regarded as the most
important development in the continent since
the establishment of the previous Organisation.
All the countries, with the exception of Eritrea, in
the continent of Africa signed the agreement in
December 2019. And the agreement that came
into force in January 2021 established the largest
global free trade zone. And Accra, Ghana hosts
the Secretariat of the AfCFTA.

THE AFCFTA BROUGHT TOGETHER A
BASE OF 1.3 BILLION CONSUMERS

The AfCFTA agreement was first put into oper-
ation in May 2019 and led to the establishment
of the largest free trade zone globally. It brought
together a base of 1.3 billion consumers and
generated a combined gross domestic product
(GDP) of an estimated $3.4 trillion. The institu-
tionalisation of the AfCFTA is actually a contin-
uation of the previous three-sided negotiations
on the free trade zone consisting of the East
African Community (EAC), the Common Market
for Eastern and Southern Africa (COMESA), and
the Southern African Development Community
(SADC). The current organisational structures of
the Regional Economic Communities (RECs) are
expected to contribute to the structure of the Af-
CFTA. This trade zone will become a continental
market for businesses, investments, and goods
& services with the free circulation of people.

Other expected advantages of the
AfCFTA:

* The competitive power of local industries
and businesses will increase with the effective
use and operation of opportunities for mass
production,

* Access to the continental market will be
provided by redistributing resources effec-

Afrikall politika belirleyiciler; 1950’lerde ve
1960’'larda bagimsizligin kazaniimasindan itiba-
ren boélgelerindeki ticaret ve entegrasyon fikrini,
kitada kalkinma potansiyelinin artirimasina ve
fakirligin azaltiimasina ydnelik bir mekanizma
olarak gérmektedir. Bu kapsamda s6z konusu
fikir, yine politika belirleyiciler tarafindan guclu
sekilde desteklenmektedir.

Gunumuzde ise bahse konu vizyonun, 7 Temmuz
2019'da Nijer Niamey’'de gerceklestirilen Afrika
Birligi (AU) 12'nci Olaganustu Zirvesi'nde resmf
olarak baglatilan Afrika Kitasal Serbest Ticaret
Bolgesi (AfCFTA) ile sonuclandigi séylenebilir.
Bu sézlesme, eski Afrika Birligi Orguitiintin (OAU,
1963-1999) halefi olarak 2002'de baslatiimistir
ve Birligin kurulmasindan bu yana kitadaki en
dnemli gelisme olarak takdir gérmektedir. Oyle
ki Aralik 2019 itibaryla Eritre hari¢ tim Afrika
llkeleri, bu s6zlesmeyi imzalamig bulunmaktadir.
1 Ocak 2021'de ydurtirltige giren anlasma ile en
buyuk ktresel serbest ticaret bolgesi kurulmus-
tur. AfCFTA’nin Genel Sekreterligi ise Gana’nin
baskenti olan Akra’da yer almaktadir.

AFCFTA, 1,3 MILYAR TUKETICIDEN
OLUSAN BIR TABANI BIRLESTIRDI

AfCFTA sozlesmesinin Mayis 2019'da isleme
konulmasi, en buyuk kuresel serbest ticaret bol-
gesinin kurulmasini saglamistir. Zira 1,3 milyar
tuketiciden olusan bir taban birlestirilerek, tahmi-
ni 3,4 trilyon dolar tutarinda kombine bir gayrisafi
yurt igi hasila (GSYiH) yaratilimistir. AFCFTA'niN
kurumsallasmasi; Dogu Afrika Toplulugu (EAC),
Dogu ve Guney Afrika Ortak Pazar (COMESA)
ile Guiney Afrika Kalkinma Toplulugundan (SA-
DC) olusan Ug tarafli serbest ticaret bolgesine
iliskin dnceki muzakerelerin devami niteligindedir.
Bolgesel Ekonomik Topluluklarin (REC) haliha-
zirdaki kurumsal yapilarinin, AfCFTA'nin yapisina
katkida bulunmasi beklenmektedir. Bu ticaret
bolgesi, insanlarin serbest dolagimi sayesinde;
isler, yatinmlar ve mal-hizmetler igin kitasal bir
pazar olusturmaktadir.

Ayrica AfCFTA, sunlari da beraberinde
getirecektir:

 Seri tretim icin firsatlarin etkili bir sekilde
kullaniimasi ve igletiimesi sayesinde yerel
endustri ile isletmelerin rekabet guicu artacak,
» Kaynaklar yeniden etkili bir sekilde dagitila-
rak kitasal pazara erisim saglanacak,

* Sanayilesme tesvik edilecek,

The AfCFTA

will become

a continental
market for
businesses,
investments, and
goods & services
with the free
circulation of
people

AfCFTA, insanlarin
serbest dolasimi
sayesinde; isler,
yatirimlar ve
mal-hizmetler icin
kitasal bir pazar
olusturmaktadir
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The AfCFTA

will allow you
to sell your
investments
and services in
any country of
the continent to
another African
country without
the obstacles of
customs

AfCFTA, kitanin
herhangi bir
iilkesinde
yapmis
oldugunuz
yatirim ve
hizmetinizi
giimriik
duvarlarina
takilmadan

bir baska
Afrika tilkesine
satmanizl
sadlayacaktir

tively,
* Industrialisation will be encouraged,
¢ Trade within Africa will be liberalised,

* A continental union will be achieved.

And the rules of trade procedures have also
been agreed upon, including the documentation
for proving the origins of products. 90% of the
goods produced within the continent will not be
subject to any tariffs. 7% of these goods can
be designated as sensitive products, and 3%
can be excluded from liberalisation entirely. And
the AfCFTA Agreement grants 10 years of trade
liberalisation to the developing countries of the
continent and 13 years to the least developed
countries (African Union, 2020; Gathii, 2019).

THE EFFECTS OF THE AFCFTA ON
TURKISH BUSINESSPEOPLE

The DEIK Smart Analysis performed with quan-
titative data shows how this agreement will have
positive and negative effects on Turkish busi-
nesspeople that are doing and aiming to do
business in the continent.

We can make a list of such effects:

* The AfCFTA will allow you to sell your in-
vestments and services in any country of the
continent to another African country without
the obstacles of customs.

e |t is known that many developing coun-
tries in Africa offer advantages in exports
to America and Europe (AGOA, tax benefits
with EU Commission). Hence, it is possible
to benefit from the opportunity to transport
production to markets outside of Africa and
to benefit from advantageous applications.

* And products “Made in Africa” will navigate
much more easily within the continent without
the obstacles of customs. Investments and
products to be made in any country that is
a party to the agreement within the continent
will have advantages compared to export
products from outside the continent, and
competitive power will increase.

* With the AfCFTA’s entry into force, large-
scale infrastructure and superstructure pro-
jects are now aimed to be implemented to
ensure the circulation, storage, and delivery
of goods and services within the continent.
According to the International Construction
Industry-ENR 2020 journal, there are 44 Turk-
ish companies among the 250 contracting
companies with the highest revenue in 2019.
These projects stand out with their significant
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* Afrika icindeki ticarete serbestlik getirilecek,
* Kitasal birlik kurulacak.

Bununla birlikte ticaret proseddirlerine iligkin ku-
rallarda, drunlerin mensgesinin kanitlanmasina
yonelik dokiimantasyonlar da dahil olmak tizere
mutabakata variimigtir. Kita icerisinde Uretilen
mallarin ytizde 90’1 higbir tarifeye tabi tutulma-
yacaktir. Bu mallarin ylzde 7’si hassas olarak
belirlenebilecek ve yuizde 3'U de serbestlesme
disi tutulabilecektir. Ayrica hassas urtinlerde Af-
CFTA anlagmasi, kitada gelismekte olan tlkeler
igin 10, en az gelismis olan Uulkeler i¢in de 13
yillik ticaret serbestisi tanimaktadir (Afrika Birligi,
2020; Gathii, 2019).

AFCFTA’NIN TURK IS INSANLARINA
ETKILERI

Bu anlasmanin kitada is yapmakta olan ve yap-
may! hedefleyen Turk is insanlarina pozitif ve
negatif etkilerinin olacagd, nicel veriler ile ger-
ceklestirilen DEIK Smart Analiz ile dogrulanmigtir.

S6z konusu etkileri maddeler halinde
siralamak dogru olacaktir:

* AfCFTA, kitanin herhangi bir tilkesinde yap-
mis oldugunuz yatinm ve hizmetinizi gumruk
duvarlarina takilmadan bir baska Afrika lke-
sine satmanizi saglayacaktir.

* Afrika’'nin gelismekte olan bir¢ok tlkesinin
Amerika ve Avrupa Kitasi ile yapilan ihracatta
avantajli oldugu bilinmektedir (AGOA, EU
Comission ile olan vergi kolayliklarr). Bu kap-
samda uretimin Afrika disindaki pazarlara da
ulastirma imkani ve avantajli uygulamalardan
faydalaniimasi mumkundur.

* Bunun diginda “Made in Africa” menseli
urdinlerin kita icindeki dolasimi daha kolay
gercgeklesecek ve bu urtinler giimruk duvarla-
rina takilmayacaktr. Kita icerisinde anlasma-
ya taraf herhangi bir tilkede gerceklestirilecek
yatinm ve uretilecek urtnler, kita digindan
gerceklestirilen ihrac drdnlerine karsin da-
ha avantajli hale gelecek ve rekabet gticu
artacaktir.

» AfCFTA yururltige girmesi ile kita icerisinde
mal ve hizmetlerin dolagiminin saglanmasi,
depolanmasi ve tuketiciye ulastirimasi ama-
clyla buytk 6lcekli altyapi ve Ustyapi proje-
lerinin hayata gecirilmesi hedeflenmektedir.
Uluslararasi insaat Sektéri-ENR 2020 der-
gisine gére 2019 yilinda en fazla gelir elde
eden 250 muteahhitlik sirketi arasinda 44
Turk firmasi yer almaktadir. Anilan projeler,
Tdrk muteahhitler igin dnemli is firsatlan ba-
rindirmasiyla éne ¢ikmaktadir.
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ACCORDING TO THE AFCFTA AGREEMENT, OF THE GOODS PRODUCED IN

THE CONTINENT;

900/ will not be subject ‘ 70/ can be designated as
O toany tariffs O sensitive products

30/ of tariff lines can be excluded
O from liberalisation entirely

business opportunities for Turkish contractors.

* However, it is also thought that Turkish companies
will be subject to a customs tax on goods and ser-
vices they will export to Africa, and the competitive
power of Turkish products will decrease.

THE AFCFTA WILL HAVE POSITIVE
IMPACTS ON THE IMMIGRATION ISSUE
AND PEACE PURSUITS

It is certain that the AfCFTA will have a positive impact
on the immigration issue and the pursuit of peace
within the continent with the new job opportunities
it will create, as well as its impact on the economic
and social growth of the continent. After 20 years of
dynamic relations between Turkey and Africa, Turkey
is now working under the principle of sustainable and
mutual gain with the continent and is expected to
support the continental economic integration and the
AfCFTA’s entry into force.

DEIK’S REPORT WILL SET LIGHT TO THE
TURKISH BUSINESS WORLD

Apart from all these, DEIK conducts a report study
to evaluate the AfCFTA and how it can affect Turkish
businesspeople. This report is planned to be published
in March 2021, and it is aimed to shed light on the
Turkish business world operating in the changing and
transforming the African continent. The report address-
es the topics of the AfCFTA’s background, the trade
volume, and important industries within the continent,
the AfCFTA’s impact on the trade partners of Africa via
the smart analysis simulation method. However, the
report also addresses the countries and industries that
are expected to see the maximum decrease in Turkey's
exports to Africa with the AfCFTA’s entry into force.

» Turk firmalarinin Afrika’'ya ihra¢c edecegi mal ve
hizmetlerde bir guimruk vergisine tabi olacagi ve
Turk drdnlerinin rekabet gucunun azalacagl du-
stintlmektedir.

AFCFTA, GOC SORUNUNA VE BARIS
ARAYISLARINA OLUMLU YANSIYACAK

AfCFTA’nin, kitanin ekonomik ve sosyal blylimesine
etkisinin yani sira yaratacagi yeni is imkanlari ile goc
sorununa ve kita icindeki baris arayislarina olumlu
katkisinin olacagdi da muhakkaktir. Turkiye ve Afrika ilis-
kilerinin gegirmis oldugu dinamik 20 yil sonucunda, kita
ile surdurdlebilir ve karsilikll kazang ilkesi kapsaminda
calisan Turkiye'nin; AfCFTA'nin ydrdrltige girmesi ve
ardindan kitasal ekonomik entegrasyon saglanmasi
yonunde destek saglamasi beklenmektedir.

DEiK RAPORU, TURK iS DUNYASINA ISIK
TUTACAK

Tdm bunlarin yani sira AfCFTA'nin degerlendirilmesi
ve Turk is insanlarina etkilerinin incelenmesi amaciyla
DEIK buinyesinde bir rapor calismasi gergeklestiril-
mektedir. 2021’in Mart ay! icerisinde yayimlanmasi
planlanan bu rapor ile degisen ve donusen Afrika kita-
sinda faaliyet gésteren Trk is dtinyasina isik tutulmasi
hedeflenmektedir. Bahse konu raporda; AfCFTA'nin
ortaya cikisl, kita icerisindeki ticaret hacmi ile dneml
sektorler ve AfCFTA'nin Afrika’nin ticaret ortaklarina
olan etkisi; smart analiz simulasyonu ile somut olarak
yansitiimaya calisiimistir. Bununla birlikte yine ayni ¢a-
lismada AfCFTA'nin yurdrltige girmesi ile Turkiye'nin
Afrika’ya ihracatinin en fazla dismesi beklenen Ulkeler
ve sektorlere de degdinilmistir.

AFCFTA ANLASMASINA GORE KITA iCERISINDE URETILEN MALLARIN

gocy hicbir tarifeye tabi ‘
O olmayacak

hassas olarak ‘ 3cy serbestlesme disi
belirlenebilecek (o]

tutulabilecek
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TURKISH NUCLEAR ENERGY ENGINEERS WILL
ACTIVELY WORK AT AKKUYU

Tirk Niikleer Enerji Miithendisleri, Akkuyu’da Aktif Gorev Alacak

“The number of Turkish engineers that will work at Akkuyu NPP will be over 200,” said Fatih Dénmez,
T.R. Minister of Energy and Natural Resources

T.C. Enerji ve Tabii Kaynaklar Bakani Fatih Dinmez, “Akkuyu NGS’de girev alacak Tiirk miihendislerin sayisi,
200’ asacak.” dedi

Fatih Dénmez, T.R. Minister of Energy and Natural Re-
sources stated in a written statement that the construction
works at the Akkuyu Nuclear Power Plant (NPP) and train-
ing initiatives continue non-stop. Talking about how the
experts that will carry Turkey's nuclear technology forward
and form its intellectual nuclear energy foundation have
completed their training in Russia and started returning
to Turkey, Dénmez added, “Another 43 of our young en-
gineers graduated. With them, we now have 186 young
nuclear energy experts who have completed their edu-
cation. And on June 22, our master graduates will return
to their country ready for duty. And the number of Turkish
engineers that will work at Akkuyu NPP will be over 200.”

THEY WILL BE AT THE FRONTLINE

Stating that these experts will witness the entire con-
struction and operation processes of our country’s first
nuclear power plant and lead Turkey’s nuclear technology
initiative from the Akkuyu NPP which is planned to be put
into operation in 2023, after they have completed their
training, Donmez also said, “Our students, who study at
the Moscow Institute of Nuclear Physics and Engineering
and Saint Petersburg Polytechnic Institute, among the
most substantial universities in the field of nuclear ener-
gy in Russia, will actively work at the forefront of Akkuyu
NPP Successfully completing their education, the young
people proved our trust in our youth, the talent, and the
determination of the Turkish people to the whole world.”

Akkuyu NPP is planned to be
put into operation in 2023

o

T.C. Enerji ve Tabii Kaynaklar Bakani Fatih Dénmez yaptigi
yazil agiklamada, Akkuyu Ntikleer Gui¢ Santrali'ndeki (NGS)
yapim galismalarinin devam ettigini ve ntikleer enerjideki egi-
tim ataginin da hiz kesmeden stirddgunu bildirdi. Turkiye'ye
nukleer teknolojiyi taslyacak ve ulkenin ntikleer enerjideki
zihni altyapisini inga edecek uzmanlarin Rusya’'daki egi-
timlerini tamamlayarak Turkiye'ye dbnmeye devam ettigini
belirten Donmez, sdyle konustu: “Geng miihendislerimizden
43'l daha mezun oldu. Son mezunlarimizla birlikte bugtine
kadar egitimini tamamlayarak tlkemize dénen geng nuikleer
enerji uzmanimiz 186'ya ulasti. Haziran'da ise 22 yuksek
lisans mezunumuz goreve hazir sekilde Ulkemize dénecek.
Bu yilki mezunlarimizla birlikte Akkuyu'da gdrev yapacak
Turk nukleer enerji muhendisi sayisi 200U asacak.”

EN ON SAFLARDA GOREVLENDIRILECEKLER

Bahsi gecen egitimi tamamlayip Ulkelerine dénen uzman-
larin, 2023'te devreye girmesi planlanan Akkuyu NGS'de
gbrev yapmalariyla hem ulkemizin ilk nukleer enerji sant-
ralinin tm yapim ve isletme streclerine sahitlik hem de
Turkiye'nin nukleer teknoloji atagina énculuk edecekleri-
nin altini gizen Bakan Dénmez, “Rusya’nin ntikleer enerji
alanindaki en koklu Universitelerinden Moskova Nukleer
Fizik ve Muhendislik Enstittist ve Saint Petersburg Buiyuk
Petro Politeknik Universitesinde egitim alan 6grencilerimiz,
Akkuyu NGS'de en 6n saflarda aktif olarak gérev alacak.
Genclerimize olan gtivenimizin, Ttrk insaninin kabiliyetinin
ve kararliiginin en guizel 6rneklerini, egitimlerini basariyla
tamamlayan genclerimiz bir kez daha tum dunyaya gos-
terdi.” ifadelerini paylasti.

Akkuyu NGS'nin 2023'te devreye
girmesi planlaniyor

SOURCE: ANADOLU AGENCY (AA)
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TURKEY IS THE LARGEST WHITE GOODS
MANUFACTURER IN EUROPE

Tiirkiye, Avrupa’nin En Biiyiik Beyaz Esya Ureticisi
Mustafa Varank, T.R. Minister of Industry and

Technology, pointed out Turkey’s power in white
goods manufacturing

T.C. Sanayi ve Teknoloji Bakani Mustafa Varank,
Tiirkiye’nin beyaz esya iiretimi noktasindaki
giiciine dikkat cekti

Mustafa Varank, T.R. Minister of Industry and Tech-
nology pointed out on his Twitter account that Turkey
was the biggest white goods manufacturer in Europe
and kept building on its growth in this area. Minister
Varank also congratulated the labourers in the indus-
try and added an infographic with the 2021 January
manufacturing and export data of the White Goods
Manufacturers’ Association of Turkey (TURKBESD).

T.C. Sanayi ve Teknoloji Bakani Mustafa Varank,
twitter hesabi tzerinden yaptidi paylasimda; Tur-
kiye’'nin, Avrupa’nin en buytk beyaz esya ureticisi
oldugunu ve bu alanda buylmesini arttirarak devam
ettirdigini vurguladi. Bakan Varank, sektérde calisan
emekgilere tebriklerini iletirken paylagiminda Turkiye
Beyaz Esya Sanayicileri Dernegi'nin (TURKBESD)
beyaz esya sektoruntin 2021 Ocak ayi tretim ve
ihracat verilerinin bulundugu infografige de yer verdi.

THE CITY WITH THE FOREIGN TRADE SURPLUS:
GAZIANTEP

Tiirkiye'nin D1s Ticaret Fazlasi Veren Kenti: Gaziantep

Standing out with its industry and trade
performance, Gaziantep is having a foreign trade
surplus for some time

Sanayi ve ticaret alanindaki performansiyla dn
plana cikan Gaziantep, uzun siiredir dis ticaret
fazlasi veriyor

Gaziantep’s exports reached around $670.5 million
in January 2021, increasing by 8.9% compared to
the same period last year. And the ratio of exports to
imports in the city was 149.2%. According to Southeast
Anatolia Exporters’ Associations data, Gaziantep is the
city with the greatest number of exports in Southeast
Anatolia. Standing out with its industry and trade
performance, Gaziantep is having a foreign trade
surplus for some time and distinguishing itself from
other exporting cities.

Gaziantep’ten 2021 yilinin Ocak ayinda yapilan ihra-
cat, gecgen yilin ayni dénemine gore yuzde 8,9 artisla
yaklasik 670,5 milyon dolara ¢ikti. Sehirdeki ihracatin
ithalati karsilama orani ise ytizde 149,2 oldu. Guineydogu
Anadolu ihracatgi Birlikleri verilerinden derlenen bilgilere
gore Gaziantep, Guineydogu Anadolu Bélgesi'nin en
cok ihracat yapan kenti konumunda bulunuyor. Sana-
yi ve ticaret alanindaki performansiyla 6n plana gikan
Gaziantep, uzun suredir dis ticaret fazlasi veriyor ve bu
ozelligiyle diger ihracatci sehirlerden ayriliyor.
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HAVELSAN

HAVELSAN DIVALOG

ADVERTORIAL

HAVELSAN Diyalog is a completely national
video conference system that is easy to install
and manage, provides secure, high-quality
video and voice calls.

rganisations had to improve their remote

working abilities to adapt to the new order

that we experience due to the Covid-19

pandemic. And HAVELSAN has been in
the search for applications that will provide non-
spatial meeting opportunities in order to meet the
requirements in this new order. The company first
tried using the common multinational applications
but found them to be risky in terms of information
security. Therefore, in search of national technology,
HAVELSAN started examining the solutions of the
companies within the Business Ecosystem. Choosing
the most competent one among the solutions of partner
companies and conducting challenging tests on the
application, HAVELSAN has resolved the deficiencies
with its own employees and collaborations and started
using it after developing new features. Seeing that the

HAVELSAN DiYALOG

HAVELSAN Diyalog, kurulumu ve yénetimi
kolay, giivenli, yiiksek kalitede gortintiilii ve
sesli goriisme imkani saglayan, tamamen
yerli bir video konferans sistemidir.

Kurumlarin Covid-19 salginiyla birlikte glindeme
gelen yeni diuzene uyum saglamalarr i¢in uzaktan
calisma yeteneklerini gelistirmeleri gerekmistir.
HAVELSAN da bu gerekliligi gidermek amaciyla
mekd&ndan bagimsiz olarak toplanti imkéani sagla-
yacak uygulamalar arayisi icine girmistir. Ilk etapta
bilinen ¢ok uluslu uygulamalari kullanmayi dene-
mis ancak bu uygulamalarin bilgi gtivenligi agisin-
dan riskli olduklarini tespit etmistir. Bu nedenle,
milli bir teknoloji arayisina girerek HAVELSAN s
Ekosistemiicerisinde bulunan sirketlerin ¢cozimleri-
niincelemeye baslamistir. Paydas firma ¢ozimleri
arasindan en yetkin olanini secerek uygulamaya
cok zorlayici testler yapmis, kurdugu is birligi kap-
saminda var olan eksiklikleri kendi ¢calisanlari ile
gidererek ve yeni 6zellikler gelistirerek kullanmaya
baslamistir. Kisa bir sdre icerisinde uygulamanin
bu alandaki ihtiyacr basarili bir sekilde giderdigini




L —
application successfully meets the needs in this regard
within a short time, HAVELSAN quickly turned it into a
product and put it into the service of other institutions with
the same needs in May 2020.

HAVELSAN Diyalog is a completely national video
conference system that is easy to install and manage,
provides secure, high-quality video and voice calls.

HAVELSAN Diyalog can operate on the servers of
institutions, on the cloud and is also available on mobile
platforms. The system provides high security to institutions
that prioritize security and appeals to end-users with its
user-friendly interface.

HAVELSAN Diyalog, which can be used together with
HAVELSAN’s other secure communication applications
to send messages or files, provides end-to-end solutions
to the information security problem that brings anxiety for
every institution, organization, private company or individual.
Being verified for cybersecurity and having an extensible
Cluster structure, HAVELSAN Diyalog is competent to meet
the needs of civil and military users.

With the high efficiency brought by HAVELSAN Diyalog
that is aimed to make widespread within and outside the
country, itis possible to achieve safe communication without
participant or time limits. Moreover, users do not have to
install any application to use HAVELSAN Diyalog, which can
be accessed via web browsers such as Safari, Chrome,
Opera, and Firefox.

Easy and Uninterrupted Video Conference Experience
with Diyalog

HAVELSAN Diyalog, which allows meetings for remote
working teams with its easy-to-use interface, offers HD
and 4K video quality. With its Screen Sharing feature, it
allows users to securely share screenshots of presentations,
videos, graphics, and special applications with each other.
Providing the ability to authorize and manage in-house users
with LDAP Integration, HAVELSAN Diyalog can meet the
specific needs of each sector such as Health, Education,
Public, and Military.

ADVERTORIAL

goren HAVELSAN, uygulamayi kendi blnyesinde
hizlica urtinlestirmis ve Mayis 2020 itibariyle ben-
zer ihtiyaca sahip olan diger kurumlarin da hiz-
metine sunmustur.

HAVELSAN Diyalog, kurulumu ve yénetimi kolay,
glvenli, yliksek kalitede goriuntiuli ve sesli go-
riisme imkani saglayan, tamamen yerli bir video
konferans sistemidir.

Kurumlarin sunucularinda ve bulut ortaminda ca-
lisabilen HAVELSAN Diyalog, mobil platformlarda
da calisabilmektedir. Sistem, onceligi gldvenlik
olan kritik kurumlara yiiksek guvenlik hizmeti
saglamakta ve kullanicr dostu ara ylzi ile son
kullanicilara hitap etmektedir.

Mesajlasma veya dosya génderme gibi islevlerin
yerine getirilebilmesiicin HAVELSAN tarafindan
gelistirilmis olan diger giivenliiletisim uygulama-
larrile birlikte calisabilen HAVELSAN Diyalog, bu
ozelligi sayesinde her tirli kurum, kurulus, 6zel
sirket veya bireyler icin kaygi yaratan bilgi gu-
venligi sorununa ugtan uca ¢ozum getirmektedir.
Siber gtivenlik dogrulamasi yapilan ve genisle-
tilebilir Cluster mimaride bir yapiya sahip olan
HAVELSAN Diyalog, sivil ve askeri kullanicilarin
ihtiyacina uygun yetkinliktedir.

Yurtici ve yurt disinda yayginlastirilmasi hedefle-
nen HAVELSAN Diyalog’un sagladid! yliksek ve-
rimlilik ile katilimci sayisi ve sire siniri olmadan
glivenle iletisim kurabilmek mimkiindr. Ustelik
Safari, Chrome, Opera ve Firefox gibi web tarayi-
cilari tizerinden erisilebilen HAVELSAN Diyalog’u
kullanmak icin herhangi bir uygulama ytkleme
zorunlulugu da bulunmamaktadir.

Diyalog ile Kolay ve Kesintisiz Video Konferans
Deneyimi

@ diyalog-test havelsan.com.tr/diya

Kullanimi kolay araytzi ile
uzaktan calisan ekipler ile
toplantilar  dizenlemeye
imkan saglayan HAVELSAN
Diyalog, HD ve 4K video
kalitesi sunmaktadir. Ekran
Paylasma ozelligi ile su-
num, video, grafik ve 6zel
uygulamalara ait ekran
goruntulerini  katilimcilar Huseyn
ile giivenli bir sekilde pay-
lasmaya izin vermektedir.
LDAP Entegrasyonu ile
kurum ici kullanicilari
yetkilendirme ve yénetme
imkanr veren HAVELSAN
Diyalog, Saglk, Egitim,
Kamu ve Askeri gibi her
sektore 6zel ihtiyaclari
karsilayabilmektedir.

HAVELSAN DIYALOG
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COMPASSION SHIFT IN ORPHAN CAMPS

Yetim Kamplarinda Sevgi Mesaisi

Turkiye Diyanet Foundation is putting efforts to
make the children in orphan camps happy

According to Turkiye Diyanet Foundation (TDV), children of
Syria, who are trying to hold on to life with their families in
tent cities established in safe areas after escaping from the
horrors of the civil war in their countries, do not lose their
hopes to be happy despite all the challenges they face.
ihsan Acik, the second chairman of the board of trustees
of Turkiye Diyanet Foundation (TDV), talked about how the
only thing these survivor children in the tent cities want is
to see a smile on the faces of people visiting the area.
“We want to share and sympathise with their struggles
while trying to make them forget all the pain and hardships
they face. We care for every need of 1,500 children in our
Beytlisselam, Zemzem, iman, and Hz. Aise orphan camps
and help them find happiness with frequent visits,” said

Acik in his statements.

Tiirkiye Diyanet Vakfi, yetim kamplarindaki
cocuklarnn mutlu olmast icin calisiyor

Ttrkiye Diyanet Vakfindan (TDV) yapilan agiklamaya goére,
tilkelerinde yasanan i¢ savas nedeniyle aileleriyle gtivenli
bélgelerde kurulan cadir kentlerde hayata tutunmaya calisan
Suriyeli cocuklar, yasadiklar onca zorluga ragmen mutlu
olabilmenin mtcadelesini veriyor. Bahsi gecen aciklamada
goruslerine yer verilen TDV Mdtevelli Heyeti 2'nci Bagkani
ihsan Agik, yokluk iginde yasama tutunan gocuklarin mutlu
hissetmek igin bolgeye ziyarete bulunanlarin ytiztinde kugtk
bir tebessum aradigini ifade etti. Acik’'in aciklamalarindan
One cikan satirlar su sekilde: “Onlarin cilesine ortak olmaya
calisirken acilarini da unutturmaya gayret ediyoruz. Beytus-
selam, Zemzem, iman ve Hz. Aise yetim kamplarmizda
kalan yaklasik bin 500 cocugumuzun her turlu intiyaglarini
karsilayip, onlari sik sik ziyaret ederek mutlu olmalarina
yardimci olmaya calisiyoruz.”

A FIRST IN SUDAN WITH THE SUPPORT OF TURKISH
PHILANTHROPISTS

Tiirk Hayirseverlerin Destegiyle Sudan’da Bir ilk

The first training and rehabilitation centre for
people with Down syndrome was opened in
Khartoum, Sudan with the support of Turkish
philanthropists

Speaking at the opening ceremony of the Sudan Down
Syndrome Centre, which is a first in Sudan, Ambassador
Neziroglu said, “A Turkish businessperson paid the one-year
rent of the building where the Sudan Down Syndrome Centre
is located. Turkish businesspeople also contributed to the
furnishing of the centre. And our embassy has been sup-
porting the centre since its establishment.” Also thanking
the Special Athletes Sports Federation of Turkey (TOSFED)
for their sportswear and sports equipment support, the Am-
bassador stated that their aim was to have an African and
world champion among the children with Down syndrome
in Sudan with the support of TOSFED. ibtihac Muhammed
Ohac, the Manager of the Centre, talked about how they
reached out to 75 people with down syndrome between
2-25 years old and also thanked the Turkish people, the
Turkish Embassy at Khartoum, and the Turkish business-

people for their help.

Tiirk hayirseverlerin destekleriyle Dogu RAfrika
iilkesi Sudan’in baskenti Hartum’da, down
sendromlulara dzel ilk editim ve rehabilitasyon
merkezi acildi

Sudan’da bir ilk olma 6ézelligine sahip Sudan Down Send-
romlular Merkezi'nin acilis téreninde agiklamalarda bu-
lunan Buytkelci Neziroglu, “Sudan Down Sendromlular
Merkezi'nin bulundugu binanin bir yillik kirasi, bir Turk is
insani tarafindan ddendi. Merkezin tefrisatinda yine Turk
is adamlarimizin katkisi oldu. Merkeze gegen yil kurulus
asamasindan bu yana buyukelciligimiz olarak destek veri-
yoruz.” dedi. Turkiye Ozel Sporcular Spor Federasyonuna
(TOSFED) da esofman ve spor malzemeleri destekleri igin
tesekkdrlerini ileten Blytikelgi, TOSFED'in de katkilarlyla
Sudan’daki down sendromlu gocuklardan Afrika ve diinya
sampiyonlari gikarmayi hedeflediklerini belirtti. Sudan
Down Sendromlular Merkezi Mudtirt ibtihac Muhammed
Ohac da Merkezde, iki yagindan 25 yasina kadar 75 down
sendromlu bireyin faydalandigini aktararak Turk halkina,
Turkiye'nin Hartum Buytikelciligine ve Turk is adamlarin
destekleri i¢in tesekkdr etti.
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NASA’'S PERSEVERANCE LANDED ON MARS

NASA’nin Uzay Araci Perseverance, Mars'ta

NASA announced Perseverance’s successful landing on the Mars surface

NASA, Perseverance adll kesif aracinin Mars yiizeyine basarh sekilde indidini duyurdu

NASA’s Rover-type spacecraft Perseverance, which
weighs around one ton, landed on the Jezero Crater of
Mars after a seven-month journey. The landing mission that
was broadcast live by the National Aeronautics and Space
Administration (NASA) went very smoothly. The images
of the first contact on the surface of Mars were delivered
to the world with an 11-minute delay due to the distance.

Launched from NASA’s Cape Canaveral Air Force Station
in Florida on June 30, 2020, the spacecraft managed to
arrive at the Red Planet on the predicted date after an
approximately 470-million-kilometre journey. Stating that
Perseverance was following a “perfect line” a day ago and
expecting a smooth landing, NASA now has the opportu-
nity to find direct signs of past life for the first time after the
Viking craft that managed to arrive on Mars in the 1970s.

While Perseverance, which has 20 cameras and a pair
of microphones on it, is expected to send many special
images to the world, a mini helicopter with a camera will
also be flown.

With Perseverance added to the collection, the USA is
now the only country to successfully send spacecraft to
Mars nine times. Two spacecraft named “InSight” and
“Curiosity” are still floating in the orbit of the Red Planet.
And NASA'’s long-term goal is to reach the capacity to
send a manned spacecraft to Mars in the 2030s.

With its 20 cameras and a pair
of microphones, Perseverance
is expected to send many
special images to the world

o

NASA’nin bir ton agirhgindaki Rover tipi uzay araci Perse-
verance, yaklasik yedi aylik yolculugunun ardindan Mars’in
Jezero Kraterine indi. Ulusal Havacilik ve Uzay Dairesi
(NASA) tarafindan canli yayimlanan inis misyonu, sorunsuz
gerceklesti. Mesafe dolayisiyla Mars yuzeyine ilk dokunu-
sun goruntdleri, yaklasik 11 dakikalik gecikme ile yayini
seyredenlere ulastinlabildi.

NASA'nin Florida’'da bulunan Cape Canaveral Hava Kuv-
vetleri Istasyonu'ndan 30 Haziran 2020'de firlatilan uzay
aracl, yaklasik 470 milyon kilometrelik bir yolculuktan sonra
ongorulen tarihte Kizil Gezegen’e ulasmayi basardi. Bir
gun once Perseverance’in “mukemmel bir hat Uzerinde”
yol aldigini ve sorunsuz bir inis bekledigini belirten NASA,
1970’lerde Mars’a ulagsmayi basaran Viking aracindan sonra
ilk kez direkt olarak gegmis yasam belirtilerini bulma firsati
yakalamis oldu.

Uzerinde 20 kamera ve bir Gift mikrofon olan Perseverance’in
duinyaya cok sayida 6zel goéruntu yollamasi beklenirken,
aracta bulunan ve kamera cekim kabiliyeti olan bir mini
helikopterin de ucurulmaya calisilacag belirtildi.

ABD, Perseverance ile dokuz kez basarili sekilde Mars’a
uzay araci gonderen tek llke olma 6zelligine kavustu. “In-
Sight” ve “Curiosity (Merakl)” isimli iki uzay araci hala
Kizil Gezegen'in yoriingesinde galismalarina devam ediyor.
NASA’nin uzun vadeli hedefi ise 2030'lu yillarda Mars’a
insanli bir uzay araci génderebilme kapasitesine ulagsmak.

Uzerinde 20 kamera ve bir gift
mikrofon olan Perseverance’in
dunyaya ¢ok sayida 6zel goruntu
yollamasi bekleniyor

SOURCE: ANADOLU AGENCY (AA)
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World Turkish Business Council (DTIK) Deputy Director
Murat Can Mentes
Diinya Tiirk Is Konseyi (DTIK) Direktorti (V.)

MEETING PLACE OF VOLUNTARY

ENVOYS: DTIK
Goniil Elcilerinin Bulustugu Nokta: DTIK

DTiK was established with the aim of providing
coordination and a network between Turkish
businesspeople all around the world

fter the establishment of the first business

council of the Foreign Economic Relations

Board (DEIK) in 1985, the Turkish business

world accelerated its foreign activities by
focusing on countries and started seeing their im-
mediate results. Key activities were carried out at the
top level in the targeted countries through business
Council, while inter-country institutional relations were
established with counterpart organisations. And we
had hundreds, even thousands of our kins that came
together with our delegates in the countries that they
visited as part of DEIK’s business council travels. In
1996, the World Turkish Entrepreneurs Congress was
held under the leadership of Sakip Sabanci in istanbul,
and successful Turkish businesspeople all around
the world came together. The Congress provided the
environment for dialogue for the business world in
Turkey and official representatives.
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DTIK, tiim diinyaya yauilmis Tiirk ig insanlar
arasinda hir koordinasyon ve network olusturma
hedefiyle kurulmustur

Dig Ekonomik iligkiler Kurulunun (DEIK) 1985 yilinda ilk ig
konseyini kurmasinin ardindan Turk is dunyasi; yurt disi
faaliyetlerini, ulke odakli galismalarla hizlandirmis ve bu
calismalarin etkilerini gérmeye baglamisti. is konseyleri
araciliglyla hedeflenen lkelerde kilit faaliyetler st dtizey-
de yurdtuldrken, karsl kanat kuruluglariyla da tlkeler arasi
kurumsal iligkiler tesis edilmekteydi. DEIK'in is konsey-
leri araciligiyla gerceklestirilen is seyahatlerinde ziyaret
edilen Ulkelerde, heyetlerimizle bulusan yuzlerce hatta
binlerce soydasimizin oldugu da artik g6z ardi edilemez
durumdaydi. 1996 yilina gelindiginde istanbul’da Sakip
Sabanci énderliginde Diinya Turk Girisimciler Kurultayi
gerceklestiriimis, bu sayede tim duinyaya yayiimis basarili
Turk is insanlar bir araya getirilmisti. Kurultayda hem
Trkiye'deki is dtinyast hem de resmitemsilcilerle gortis-
meler yapiimasi saglanmisti. DEIK gatisi altinda faaliyet
gésteren Duinya Turk Is Konseyi (DTIK) ise tiim dinyaya
yayllmis Turk is insanlari arasinda bir koordinasyon ve



DIASPORA | DIASPORA

o

DTIK was founded under DEiIK on December 26, 2007

World Turkish Business Council (DTIK) was es-
tablished under DEIK with the aim of providing
coordination and a network between Turkish
businesspeople all around the world. Our priority
as DTiK is to develop the economic relationships
of our diaspora such as investment, trade, and
contracting services both among themselves
and in their homelands. For this, we built a por-
tal for our diaspora in which they can easily
find each other in a reliable environment, see
the business areas they operate in and make
geographic and sectoral searches. Through the
channel we call DTiKport, our diaspora will be
able to find and communicate with other Turkish
people doing business all over the world on an
interactive world map.

DIASPORA IS THE OTHER HALF OF
OUR PEOPLE

Our diaspora is made of exemplary communi-
ties, extensions, and complements our people
in transnational places. Wherever we go in the
world, the fact that we know that there is a part
of our diaspora with a population of more than
6 million and their national consciousness can
present very important opportunities for us. They
establish rooted commercial ties and important
relations with their homeland as their economic
activities increase in the countries they live in,
their second homes. Apart from that, Turkish
entrepreneurs contribute to our country’s trade
by purchasing goods and services from Turkey
and invest in Turkey when they have the chance.
For example, they come to our country for their
holidays each year and become voluntary tour-
ism ambassadors when they return.

network olusturma hedefiyle kurulmustur. DTIK
olarak birincil 6nceligimiz, diasporamizin hem ken-
di arasindaki hem de anavatanlarindaki; yatinm,
ticaret, taahhut hizmetleri gibi ekonomik iligkilerini
gelistirmektir. Bunun icin diasporamizin guvenilir bir
ortamda birbirlerini kolayca bulabilecekleri, hangi is
alanlarinda faaliyet gésterdiklerini gérebilecekleri,
cografi ve sektérel arama yapabilecekleri bir portal
insa ettik. DTiKport adini verdigimiz bu mecrada
diasporamiz, interaktif bir dtinya haritasi tizerinde
duinyanin dért bir yaninda is yapan Tdrkleri tespit
edip, iletisime gecebilecek.

DIASPORA, HALKIMIZIN
TAMAMLAYICILARIDIR

Diaspora; halkimizin ulusasiri yerlerdeki 6rnek top-
luluklari, uzantilari ve tamamlayicilaridir. Ddnyanin
neresine gidersek gidelim mutlaka bir temsilcisini
bulabilecedimiz 6 milyondan fazla nufuslu diaspo-
ramizin varligi ve hala bunlarin buyuk bélimuntn
millf suurunu korumast, bizim igin gok énemli firsat-
lar barindirmaktadir. Diasporamiz; ikinci evleri olan
yasadiklar tlkelerde, ekonomik etkinlikleri arttikca
anavatanlariyla kopmaz ticari baglar kurmakta ve
onemli iligkiler tesis etmektedir. Bunun yani sira
Turk girisimciler, Turkiye’den mal ve hizmet satin
alarak ulkemizin ticaretine katki saglamakta ve
firsat oldugunda Turkiye'ye yatinm yapmaktadir.
Yine diasporamiz, her yil tlkemizde tatil yapmakta
ve geri dondtiklerinde birer géndillu turizm elgisi
olmaktadir.

TURKIYE’NIN GONUL ELCILERI

Diasporamizin; yasadiklar Ulkelerin sistemine
entegre, diline ve kultdrltine de hakim olmalari;

DTiK is a
multicoloured
organisation that
brings together
all the people

in our diaspora
regardless of
political opinions

DTIK; siyasi
giriis ayrihd
gizetmeksizin
tiim diasporamizi
Tiirkiye
paydasinda
birlestiren, cok
renkli yapiya
sahip bir
olusumdur

o

DTIK, 26 Aralik 2007'de DEIK catisi altinda kurulmustur
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The integration
We see in our
diaspora into the
system of the
countries they
live in and the
good command

of their language
and culture
further facilitates
the development
of cooperation
based on the
win-win principle.
Our diaspora is
also the voluntary
envoys of Turkey

Diasporamizin;
yasadiklar
iilkelerin
sistemine entegre,
diline ve kiiltiiriine
de h&kim olmalart;
iilkemizle kazan-
kazan prensibine
dayanan is
birliklerinin
gelistirilmesine
kolayhk
saifjlamaktadir.
Diasporamiz,

ayni zamanda
Tiirkiye'nin fahri
goniil elcileridir

®

Our diaspora of
over 6 million
people and

their national
consciousness

can present

very important
opportunities for us

TURKEY’S VOLUNTARY ENVOYS

The integration we see in our diaspora into the
system of the countries they live in and their good
command of its language and culture further
facilitates the development of cooperation based
on the win-win principle. Our diaspora is also
the voluntary envoys of Turkey. This way, Turkish
people that are not just in the trading world but
also prominent figures in art, sports, social areas,
and even politics have been assuming important
roles in developing friendly relations that protect
the interests of both countries. Looking at it in this
context, diaspora diplomacy is not a secondary
but an essential activity for DTIK. Another thing
to point out here is the need for civil society’s
help in the activities. Civil society is really impor-
tant in the correct promotion of our country, in
conveying the right information to decision-mak-
ers and private sector representatives in other
countries; therefore, if executed correctly, they
can be our biggest soft power. As you know, we
face many conscious attempts for unfair lobby
and disinformation activities against Turkey in
some countries. Countries that have nothing to
do with democracy and identify as reformists
place Turkey in a very different position than
it actually is, and they achieve their economic
interests, sometimes at the expense of Turkey'’s.
In this age where social media and promotional
activities play important roles, perception can
prevent many truths. Hence, diaspora diploma-
cy becomes a quite important tool to close the
negative perception gap regarding our country
and bring our image to the position it deserves.
Our diaspora will surely contribute to the strate-
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Ulkemizle kazan-kazan prensibine dayanan is bir-
liklerinin gelistiriimesine kolaylik saglamaktadir.
Diasporamiz, ayni zamanda Tirkiye’'nin fahri génil
elcileridir. Bu vesileyle yalnizca ticaretle ugrasanlar
degil; sanat, spor ve sosyal alanlarda hatta siyaset
alaninda basarili olmus Tdrkler, iki tlkenin de ¢ikar-
larin koruyan dostane iligkiler gelistirilmesi nokta-
sinda énemli roller tstlenmektedir. Bu baglamda
diaspora diplomasisi DTIK igin tali degil, asli bir
faaliyet konumundadir. Altini gcizmek gerekir ki bu
alanda gerceklestirilecek faaliyetlerin sivil toplum
eliyle ydrdtdlmesi elzemdir. Bu sivil toplum aracili-
giyla; tlkemizin dogru tanitiimasi, diger ulkelerdeki
karar alicilara ve Ozel sektdr temsilcilerine dogru
bilgilerin iletilmesi; dogru tatbik edildigi suretle en
onemli yumusak guctimuz olacaktir. Malumunuz
bazi ulkelerde, Turkiye karsiti haksiz lobi faaliyeti
ydruten birgok unsurla ve onlarin yaydigi bilingli de-
zenformasyonla karsi karslya kalmaktayiz. Kendi-
lerini reformist olarak tanimlayan ve demokrasiden
cok uzak olan bazi dlkeler; Turkiye'yi bulundugu
durumdan ¢ok daha farkli konumlandirmakta ve
bu durumdan ulkeleri lehine, Turkiye aleyhine eko-
nomik ¢ikar elde etmektedir. Sosyal medyanin ve
tanitim faaliyetlerinin cok 6nemli oldugu cagimizda
algl, bircok saf gercegin dahi 6ntine gegebilmek-
tedir. Ulkemiz adina olusturulan negatif algi agigini
kapatmak ve imajimizi hak ettigi konuma getirmek

@

6 milyondan

fazla nufuslu
diasporamizin
varhgi ve hala
bunlarin buyuk
bolumuanun milli
suurunu korumasi,
bizim icin ¢ok
onemli firsatlar
barindirmaktadir
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gic communication activities for the good of our
country’s image. Getting the right information on
the facts and truths will surely be beneficial for
the decision-makers of the target countries. This
way, other countries will be able to develop an
awareness of the capabilities and abilities of the
Turkish community within their borders. Collective
organisations to be held on the basis of common
values accepted by people from all walks of life
regarding our ancient culture will contribute to
the reinforcement of the sense of unity.

DTIK CONTINUES ITS ACTIVITIES
WITH 6 REGIONAL COMMITTEES

DTIK carries out its activities to reach the goals
| have stated above with its region-based struc-
ture. We have six Regional Committees in Af-
rica-Middle East-Gulf, America, Asia-Pacific,
Eurasia, Europe, and the Balkans. As of 2021,
we started the establishment activities of the
DTIK Country Representatives Board, which will
enable us to work on a country and city basis,
be able to touch the core of activities, analyse
the needs of narrower regions, and carry out
more focused activities. We laid out our legal
infrastructure, and now we will determine the
representatives of this structure. This structure
will make it easier for us to carry out systematic
activities in all countries, especially in countries
with a dense population of our diaspora. We aim
to have representatives in each country and city
where our diaspora lives. Under the leadership
of the DTIK Country Representative, we are es-
tablishing DTIK Country Representatives Boards
consisting of DTIK City Representatives. This will
be a very positive development for countries
where our diaspora lives. Since our diaspora

icin diaspora diplomasisi, son derece muhim bir
aracl konumundadir. Diasporamizin, tilkemizin imaji
acisindan yapllacak stratejik iletisim faaliyetleri-
ne katki saglayacagn muhakkaktir. Gergekler ve
dogrular konusunda bilgilenmek, hedef tlke karar
alicilar agisindan da kuskusuz yararl olacaktir. Bu
sayede diger Ulkeler de bunyelerinde bulunan Turk
toplumunun kabiliyet ve yeteneklerine dair farkin-
dalik gelistirebileceklerdir. Kadim Kdiltirimuize dair
her kesimden insanin kabul ettigi ortak degerler
Uzerinden gerceklestirilecek toplu organizasyon-
lar ise birlik duygusunun pekistiriimesine katki
saglayacaktir.

DTiK, 6 BOLGE KOMITESIYLE
FAALIYETLERINI SURDURUYOR

DTIK yukarida belirttigim amaglar gergevesinde,
sahip oldugu bdlge bazl yapisiyla etkinliklerini
gerceklestirmektedir. Afrika-Orta Dogu-Kdrfez,
Amerika, Asya-Pasifik, Avrasya, Avrupa ve Bal-
kanlar olmak tzere toplam alti Bélge Komitesi
araciligiyla faaliyetlerimizi strdirmekteyiz. Su anda
icinde bulundugumuz 2021 yili itibariyla, tlke ve
sehirler bazinda galisabilecegimiz, daha dar bdl-
gelerin ihtiyaclarini céztimlemeye ve daha odakli
calismalar gerceklestirmemize olanak saglayacak,
kilcal damarlara dokunacak DTIK Ulke Temsilciler
Kurulu yapilanmasi icerisindeyiz. Hukuki altyapimi-
zl olusturduk, simdi bu yapilanmanin temsilcilerini
belirleme asamasindayiz. S6z konusu olusum;
diasporamizin yogun yasadigi tlkeler basta olmak
Uzere, bize her tlkede sistemli calismalar yapmay!
kolaylastiracak. Amacimiz, diaspora tyelerimizin
yasadigi her Ulkede ve her sehirde birer temsilci-
mizin olmasidir. DTIK Ulke Temsilcisi 6nderliginde
DTIK Sehir Temsilcilerinden olusan, DTIK Ulke
Temsilciler Kurullarini tesis etmekteyiz. Bu sis-

Our diaspora will
surely contribute
to the strategic
communication
activities for

the good of our
country’s image

Diasporamizin,
iilkemizin imaiji
acisindan
yapilacak
stratejik iletisim
faaliyetlerine
katki sadlayacagi
muhakkaktir
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As of 2021, we
started the
establishment
activities of the
DTIK Country
Representatives
Board, which
will enable us
toworkona
country and city
basis, analyse
the needs

of narrower
regions, and
carry out

more focused
activities

2021 yth
itibaryla iilke ve
sehirler bazinda

calisabilecedimiz,
daha dar bilgelerin
intiyaclarini
ctiziimlemeye

ve daha odakl
calismalar
gerceklestirmemize
olanak satjlayacak
DTiK Ulke
Temsilciler Kurulu
yapilanmasi
icerisindeyiz

continues their professional lives in the states
they live in, this system will benefit the interests of
both countries and encourage the development
of mutual cooperation.

WHY WE NEED THE NEW SYSTEM

There are certain concrete reasons why we
need this system. Each country shares a cer-
tain amount of power with its decision-makers
at national and local levels. Between fairness in
representation and stability in administration,
countries determine their own forms of govern-
ance, but these balances are constantly chang-
ing. The people who can best understand and
follow the dynamics of these structures are those
that live in that country, vote, and pay taxes there,
and communicate with the local authorities. The
better our diaspora knows the system of the
country in which they live, the more accurately
they will be able to provide guidance on issues
related to our country.

DEIK contains within its body the most impor-
tant organisations of the business world as the
Founding Institution and includes the chairpeo-
ple of important institutions in its Board of Direc-
tors. Itis a platform that provides coordination in
foreign economic relations and commercial di-
plomacy activities. As a Business Council under
DEIK, DTIK continues its activities while maintain-
ing its status of being a platform without being
an alternative in the countries it operates. DTIK
is a unifying platform that aims to turn Turkish
associations in the countries where it operates
into its institutional members, help them make
more trade and investments, as well as develop
their business capacities among themselves.

DTIK HAS AN INCLUSIVE
STRUCTURE

DTIK is an inclusive organisation that brings
together all the people in our diaspora regardless
of political opinions. Furthermore, it also takes
it as its responsibility to include not only its kins
but everyone who has a positive agenda with
Turkey as well into its network. With that goal,
it will strengthen the communication network
through many groups such as European Friends,
American Friends, Asian Friends of Turkey. In
addition to all these, we are also planning to
include the honorary consuls of our country
abroad into this system.

There are also many other diasporas with which
we can cooperate over common issues, Woes,
and joy. | am sure that Azerbaijan, Pakistan, Bos-
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tem, soydaslarimizin yasadiklari tlkeler icin ayrica
olumlu bir gelisme. Zira diasporamiz; yasadiklari
devletlerde meslek yasantilarini strddrdukleriigin
iki tlkenin de menfaatlerini gézeten, karsilikli is
birligini gelistirmeyi tesvik edecek bir dtizen ya-
ratilacaktr.

YENI SiSTEME IHTIYACIN NEDENLERI

Bu sisteme ihtiyac duyulmasinin belirli sebepleri
mevcut. Her Ulke, ulusal ve yerel duzeylerde
kendi karar alicilarina belirli bir gtic paylagsimi
yapmaktadir. Temsilde adalet ve yonetimde istik-
rar arasinda, Ulkeler kendi ydnetisim bigimlerini
belirlemekte ve s6z konusu dengeler surekli ola-
rak degismektedir. Bu yapilarin dinamiklerini en
iyi anlayacak ve takip edebilecek kisiler; o tlkede
yasayan, orada oy kullanan, orada vergi veren ve
oranin yerel mercileriyle iletisimde olan insanlar-
dir. Diasporamiz da yasadigi tilkenin sistemini ne
kadar iyi bilirse, tlkemizle ilgili konularda o kadar
dogru rehberlik edebileceklerdir.

DEIK; Turkiye'deki en énemli is dlinyasi kuru-
luslarini Kurucu Kurulus sifatiyla bunyesinde
bulundurmakta, 6nemli kurumlarin baskanlarina
da Yonetim Kurulunda séz hakki vermektedir. Bu
baglamda dis ekonomik iliskiler ve ticari diplo-
masi faaliyetlerinde koordinasyon saglayan bir
platformdur. DEIK’in bir Is Konseyi olan DTIK
de faaliyette bulundugu tlkelerde hicbir Ttrk
dernegine alternatif olmadan, bir platform niteli-
gini koruyarak calismalarini devam ettirmektedir.
DTIK bulundugu llkelerdeki Turk derneklerini
kendisine kurumsal Uye yaparak; hepsinin daha
fazla ticaret ve yatinm gerceklestirmesini, bunun
yani sira kendi aralarindaki is yapma kapasite-
lerini de gelistirmelerini amaglayan birlestirici
bir platformdur.

DTiK, COK RENKLI BIR YAPIYA SAHIP

DTIK, siyasi gértis ayrihd gézetmeksizin tim
diasporamizi Turkiye paydasinda birlestiren,
cok renkli yapiya sahip bir olusumdur. Ustelik
yalnizca soydaslarimizi degil, Turkiye'ye karsi
pozitif ajandaya sahip herkesi kendi networku-
ne katmay! bir gérev bilmektedir. Bu baglamda
Turkiye'nin Avrupall dostlari, Amerikall dostlari,
Asyali dostlar gibi bircok grup olusturarak iletisim
agini guclendirmeyi hedeflemektedir. TUm bun-
larin yani sira planlarimizin arasinda, tlkemizin
yurt disindaki fahri konsoloslarini da bu sistemin
icerisine dahil etmek bulunmaktadir.

Turkiye’'nin ayni paydada bulusup ortak mesele-
ler, acilar ve sevingler tzerine is birligi yapabile-
cedi birgok farkli diaspora da mevcuttur. Ornegin
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na, Somali diasporas, and many communities
such as Meskhetian (Ahiska) Turks, Uyghurs,
for example, will be willing to cooperate with us
and increase our strength together in line with
our common goals. Thus, with the support of
diasporas almost everywhere in the world, we
can unite our forces on the international plat-
form or on behalf of each other and can stand
against any kind of adverse propaganda. We can
adopt an effective diaspora strategy against the
anti-propaganda towards our country with the
potential we have to establish a network between
the Turks and friends of the Turks.

Turkish businesspeople who have had an eco-
nomic impact area and a profound influence in
the countries they live in are expected to conduct
activities for the benefit of their homeland. Our
diaspora can play a key role in achieving our
economic goals. For example, the modernisation
of the Customs Union and the European Union
(EU) has been on our agenda for a long time.
Turkish investors in Europe can explain the gains
that this modernisation will bring to European
companies and decision-makers.

We believe that the mechanism that we aim to
establish as DTIK will continuously produce and
execute voluntary lobby activities on behalf of
Turkey. If we can conduct successful diplomacy
activities in the diaspora, the image of Turks and
Turkey will achieve the real value it deserves in
the world.

We believe deep in our souls that each member
in our diaspora is a voluntary envoy for Turkey,
and with the strong ties and service they provide
to our country, they will greatly contribute to the
global reputation of the Republic of Turkey.

dost ve akraba topluluklardan olan Azerbaycan,
Pakistan, Bosna, Somali diasporalari ile Ahiska
Tdrkleri, Uygur Turkleri gibi bircok toplulukla da
ortak hedefler dogrultusunda galisabilecegimize
ve glcumluzu artirabilecegimize inanmaktayiz.
Boylelikle dinyanin hemen her yerinde diaspo-
ralarin birbirine verecegdi destek sayesinde, ulus-
lararasi platformda birlikte veya birbirleri adina
guc birligi saglanacak; aleyhte yapilacak her
tdrld faaliyetin karsisinda durulabilecektir. Tur-
kiye'ye karsl yapilan anti-propagandaya karsl
efektif bir diaspora stratejisi benimseyerek dlinya
Uzerindeki Turkler ve Trkiye dostlari arasinda bir
ag kurmak, igerisinde biyuk bir potansiyel glic
barindirmaktadir.

Yasadiklari ulkelerde ekonomik etki alani ile de-
rin bir ndfuz elde etmig Turk kokenli ve Trkiye
dostu ig insanlarinin, anavatanlari faydasina fa-
aliyetlerde bulunmalari beklenmektedir. Ekono-
mik hedeflerimize ulasmamiz i¢in diasporamiz
kilit konumda rol oynayabilir. Ornegin Avrupa
Birligi (AB) ile Gumruk Birligi modernizasyonu
uzun suredir giindemimizde olan bir konu. Bu
modernizasyonun Avrupall sirketlere ve karar
alicilara getirecegi kazanimlar, Avrupa’daki Turk
yatirnmeilarimiz tarafindan anlatilabilir.

DTIK olarak kurmay hedefledigimiz mekanizma-
nin, surekli isleyen ve Tdrkiye adina gonullu lobi
faaliyeti Uretecek ve yurltecek bir yapiya kavu-
sacagina inancimiz tam. Diaspora diplomasisi
faaliyetlerinde basarili olunmasi halinde, Ttirk ve
Turkiye imajl diinya kamuoyunda olumlu yénde
degisip hak ettigi gercek degerine ulasacaktir.

Diasporadaki her bir ferdimizin Ttrkiye'nin gondil
elgisi oldugu gerceginden hareketle, vatandas-
larimizin anavatanla kuracagr gticlu baglar ve
bulunduklari tilkeye edecegdi hizmetin; Turkiye
Cumbhuriyeti'nin kuresel itibarina buytk katki

sadlayacagina yu'rekten inaniyoruz. §

We have full
confidence that
the mechanism
that we want

to establish

as DTIK, which
is a platform
representing

all Turkish
institutions, will
continuously
produce and
execute voluntary
lobby activities
on behalf of
Turkey

Hichir Tiirk
dernegine
alternatif
olmauan, tiim
Tiirk kurumlari
icin platform
niteligine haiz DTIK
olarak kurmay!
hedefledigimiz
mekanizmanin,
siirekli isleyen
ve Tiirkiye adina
goniillii lobi
faaliyeti iiretecek
ve yiiriitecek

hir yapiya
kavusacagina
inancimiz tam
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Chairperson, Turkey-Colombia Business Council

Kemal Tahir Giileryiiz
Tiirkiye-Kolombiya Is Konseyi Baskani

OUR TRADE FIGURES WITH COLOMBIA DOES NOT

REFLECT THE POTENTIAL

Kolombiya Ile Ticaret Rakamlarimiz, Potansiyeli Yansitmiyor

Turkish investors need to take
the natural resources and the
growing market of Colombia into
consideration

Kolombiya hem dodal kaynaklari
hem de biiyiiyen pazan ile

Tiirk yatinmeilarin gz 6niinde
bulundurmasi gereken dnemli hir
tilkedir

ith its strategic location as the bridge between

Central and South America, Colombia is an im-
portant country that Turkish investors should consider
for its natural resources and growing market.

Colombia offers many opportunities for Turkish com-
panies. If we carefully read the global trends and make
good use of the opportunities as private sectors, |
believe that we can further our economic relations.
Colombia has great potential in areas such as mining
and energy, construction materials, and infrastructure
projects. Our priority as the Turkey-Colombia Business
Council is to introduce the Turkish companies and
Colombia with each other. The geographical distance
and the lack of an FTA did not allow the increase of
trade data between the two countries, and these figures
do not reflect our potential. An FTA plays a key role
in lowering costs and facilitating trade. As a Council,
we take it as our goal to encourage the conclusion of
this agreement.

Orta ve Gliney Amerika arasinda bir baglanti noktasi olmasi
nedeniyle stratejik bir konumu bulunan Kolombiya hem
dogal kaynaklari hem de btiytiyen pazar ile Turk yatirmci-
larin g6z 6nuinde bulundurmasi gereken 6nemli bir Ulkedir.

Kolombiya’'da Turk firmalari icin birgok firsat bulunmaktadir.
iki tilke 6zel sektérleri olarak kiresel egilimleri iyi okur, firsat-
lar iyi de@erlendirebilirsek; ekonomik iliskilerimizi ok daha
ileri seviyelere cikarabilecegimize inanmaktayim. Kolombi-
ya'da 6zellikle maden ve enerji, insaat malzemeleri, altyapi
projeleri gibi alanlarda buytik potansiyel bulunmaktadir.
Ttirkiye-Kolombiya is Konseyi olarak énceligimizi, Tuirk
sirketlerini Kolombiya’'da ve Kolombiya'yi da Turk firmalarina
tanitmak olarak belirledik. Ayrica cografi uzaklik ve STA bu-
lunmamasi gibi nedenlerden dolayi iki lilke arasindaki ticari
veriler dusuk seviyede kalmistir ve bu rakamlar ulkelerin
potansiyellerini yansitmamaktadir. Maliyetlerin diismesi
ve ticaretin kolaylagsmasi icin STA, kilit rol oynamaktadir.
Konsey olarak da bu anlagsmanin sonuclanmasini tegvik
etmeyi, 6ntimuze hedef olarak koydugumuzu séyleyebilirim.

The geographical distance and the lack of an FTA did not allow the increase of trade data between
the two countries, and these figures do not reflect our potential

Cografi uzaklik ve STA bulunmamasi gibi nedenlerden dolayi iki Ulke arasindaki ticari veriler dusuk
seviyede kalmistir ve bu rakamlar Ulkelerin potansiyellerini yansitmamaktadir

SEBUSINESS DIPLOMACY



Turkey’s Main Import Items from Colombia (1000 $)

CUSTOMS

TARIFF

STATISTICS SHARE CHANGE
POSITION PRODUCTS 2017 2018 2019 (%, 2019) (%, 2018-2019)

2701 Anthracite 1511832 1810 360 1322 368 90.4 -27
7108 Gold (including platinum-coated gold)(unprocessed or semi-processed or in 3017 21900 94208 6.4 330.2

powder form)

0901 Coffee, coffee husks and skins; coffee substitutes containing coffee 2283 3643 5988 0.4 64.4

mos  Shelncdneshephtouseopsnnatansens g5z oz w0
.2803 .............. C arbon(note|sewherespec|f|ed0r|nc|uded) ............................................................ 251800 ................ 1 05801 .................. 3 33 ........
.3206 .............. 0 thercmourmgmattermorgamcpmductsofakmdusedasmmmophores .................. 858 ............... 919 .................. 74501_189 ........
;803 .............. C Ocoapaste ........................................................................................................... 935306 ................. 4250 ................... 3 92 ........
3923 I;;r)’r:;izt:teh(;c;r;\l/zsrnecsel 2; Slz;cslgzg of goods, of plastics; stoppers, lids, 464 41 42 0 0.2

6803 .............. B ananas(mdumngplamams)(fr%hordrmd) ............................................................ 2 719380 .................. 3090 .................. _546 ........

.282] ............... g S?e(gg)esandhydroﬂdesearthcmourscontammg7[)%ormorebywe|gm ................ 239 ............... 1 90 .................. 2480 ................... 3 05 ........

.9519 ............... S amtarypadsandtamponsd|apers ......................................................................... 4 45280 ................. 2240720 .........

%507 .............. -|- WmeCordageropesandcab|es ............................................................................. g .................. 1 52 .................. 2050 ................... 3 55 ........

;w‘. .............. i i?r:aeliorcrusth,desandSkmsofbovme(,ndudmgbuffam)Orequme ........................ g 54301520 .................. 7847 ........

.3919 ............... p |atessheetsf||mfo||tapeandotherﬂatShapesofmasncsSe|f_adhes|ve .............. 2 342231390_377 ........

Turkey’s Main Export Items to Colombia (1000 S)

CUSTOMS

TARIFF

STATISTICS SHARE CHANGE

POSITION PRODUCTS 2017 2018 2019 (%,2019) (%, 2018-2019)

TOTAL IMPORT (AMONG OTHERS) 184 675 241542 248719 100 3

2523 Cement 23392 19 846 29983 12.1 51.1

.7216lronoruna”oyedsteelprof”es ........................................................................... 11398 ........... 22839 .............. 2 7385 ............... 11 ................... 1gg .........

;214C0n3truct|0n|r0n ............................................................................................. 3 918547015 .............. 17529 ................. 7 .................. - 527 ........

.7409 ................... P | ateSSheemandSt npofcopper (Ov erg15mm t hlc k) ........................................ 878 ............. : 1 346 .............. 14 519 ............... 59 .................. 2 88 ........

;905SweetB|scu|tsandWafers .....................................................................................................................................................................................

é7ogcomp0nentsandp ................................................................................................................................................................................................

8904 Tugsand pusher craft vessels

%603 ................... N Onwovens(WhetherornOtImpregnamdCoatedCoveredorlammamd) ............. 222531796332 ............... 25 .................. 9 92 ........

;836CarbonatesperoxocarbonatesCommerc|a|amm0mumCarbonate5910 ............. | ]782444218 ................. _623 ........
containing ammonium carbamate

;419C0pper,tems ..................................................................................................... 2 60 ................... 3 798]5 .................... o ...........

.7213 .................... B arsandrodshot,ronedOf”onornon,auoysteg2657554115 ................................

;805Choco|ateandoth2565 ............ 2379 ..........................................................................

;5307Shavmgpreparat|0ns body deodorants, bath preparations, depilatories, etc

:7229ereofomera”oysteels ..................................................................................... ]654583282]3 ................. 6155 ........

;5004 ................... M Edlcatlonprepamdtousemtreatmem/pmtectlon(dosaged) .............................. 891 ................ 8 57287412 ................. 2 354 ........
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VERSUS | VERSUS

Chairperson, Turkey-Nigeria Business Council

Hakan Ozel

Tiirkiye-Nijerya Is Konseyi Baskani

NIGERIA IS CLOSER THAN EVER
Nijerya, Her Zamankinden Daha Yakin

We need more contacts
to increase our relations
and trade with Nigeria

Nijerya ile iligki ve
ticaretimizi arttirmak
icin daha fazla
temasa ihtiyacimiz
bulunmaktadir

he novel coronavirus (COVID-19) pandemic that has

affected the whole world actually has had positive
impacts on the Turkey-Nigeria trade. Due to China and
India’s stagnation in the economy, which are Nigeria's
biggest trade partners, the country started looking for
alternatives. And Turkey-Nigeria trade also continued to
increase non-stop during this period.

Turkey’s positive image in the country also helped the
demand for our products. Continuity in the market is the
most important detail for Africa. And we can use the sup-
port of the government to strengthen our position here. We
need more contacts to increase our trade with Nigeria. We
can guarantee up to 10 years of export through high-level
contacts between the countries and informing our busi-
nesspeople on the opportunities in Nigeria. Having the
largest economy in Africa, Nigeria is the first country that
we should consider for the “Foreign Logistics Centre” that
our country plans to establish in Africa with its potential
and real consumption.

Tdm dunyayi etkisi altina alan yeni tip korona virtis (CO-
VID-19) pandemisi, Turkiye-Nijerya ticaretine pozitif
yansimistir. Nijerya’nin en byuk ticari partnerleri Cin ve
Hindistan'in Pandemi nedeniyle duraganlid, Ulkenin farkli
alternatifler aramasini saglamistir. Turkiye-Nijerya ticareti
de bu dénemde hiz kaybetmeden artmaya devam etmistir.

Ulkedeki olumlu Turk imaji sayesinde drtinlerimiz ragbet
gormektedir. Pazarda devamli olmak ise Afrika’nin en dikkat
ettigi detaydir. Bu kuvvetimizi, devletimizin destegiyle kalici
héle getirebiliriz. Nijerya ile ticaretimizi arttirmak igin daha
fazla temasa ihtiyacimiz bulunmaktadir. iki tlke arasinda
devlet Ust kademe temaslarin saglanmasi ve tlkemizin
is insanlarina Nijerya’nin éneminin anlatiimasi ile ihracati-
mizin 10 yilini garanti altina alabiliriz. Afrika’nin en buyuk
ekonomisine sahip Nijerya, potansiyeli ve gercek tuketimi
ile Afrika’da kurulmasi planlanan “Yurt Digl Lojistik Merkez”
icin ilk ddsunulmesi gereken ulkedir.

We should increase our market share in Nigeria 3 to 4-fold, the country that stands out with around
a 220 million population, rapidly developing retail industry, and growing middle-class consumers

Yaklasik 220 milyon nUfusu, hizl gelisen perakende sektorl ve blylyen orta direk tiketicileriile 6ne

cikan Nijerya'daki pazar payimizi, 3-4 katina yukseltmeliyiz
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Turkey’s Main Export Items to Nigeria (S dollars)

CUSTOMS

TARIFF

STATISTICS SHARE CHANGE
POSITION PRODUCTS 2017 2018 2019 (%,2019) (%, 2018-2019)
TOTAL IMPORT (AMONG OTHERS) 335 424 346 298 578 036 100 66.9

2710 Petroleum and oils obtained from bitumen minerals 1473 2075 164 831 28.5 7843.7
7308 Iron or steel construction and construction machinery, iron or steel sheet, 20573 94 435 27860 48 "

rod, etc. to be used in construction

Gypsum, anhydrite, and plasters

Insulated wire, cable, and other electric conductors; optical fibre cables,
made up of individually sheathed fibres

Electrical transformers, static converters (for example, rectifiers)and
inductors

1702 Othersuga.@ (phemically pure lactose, maltose, glucose, and fructose), sugar 12114 10031 12 040 21 20
syrups, artificial honey, and caramel

9401 Seat furniture & their parts and components 3579 4520 8513 88.3

8516 Electric wate‘r heatersj electrothermic devices, ambient heaters, hair and 5141 7955 8435 15 6.3
hand dryers, irons, resistances

8716 Tralllers and semi-trailers; other vehicles, not mechanically propelled; and 2408 2954 7337 13 2955
their parts thereof

7207 Semi-finished products of iron or non-alloy steel 0 0 7180 1.2 0

7216 Iron or unalloyed steel profiles 3714 11393 6891 1.2 -39.5

t , pet it , t i t i
2713 Petroleum coke, petroleum bitumen, and other residues of petroleum oils or 0 0 6497 . 0

of oils obtained from bituminous minerals

Turkey’s Main Import Items from Nigeria (S thousand)

CUSTOMS
TARIFF

STATISTICS SHARE CHANGE
POSITION PRODUCTS 2017 2018 2019 (%,2019) (%, 2018-2019)

7005 Painted, opaque, coated, bright, unreinforced glasses 0 2 461 757 0.5 -69.2
5201 Cotton (non-carded, non-combed) 3002 2060 480 0.3 -76.7

4106 Hides and skins of goats or kids, tanned and in the dry state 0 0 204 0.1 0
910 Ginger; not crushed, not ground 32 332 180 0.1 -45.8
5503 Synthetic staple fibres; of polyesters 0 0 154 0.1 0

SOURCE: TRADEMAP
ns
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TURKEY'S EXPERIENCE IN THE FIELD OF RENEWABLE
ENERGY WAS POINTED OUT

Tirkiye'nin Yenilenebilir Enerji Alanindaki Deneyimine Dikkat Cekildi

Held with high-level participation from different Farkl iilkelerden iist diizey katihmlarin
countries, the 1st Meeting of the Energy Ministers of the gerceklestifi Tiirk Konseyi Enerji Bakanlari 1.
Turkic Council was followed by a written statement ~ Toplantis’’nin ardindan yazili bir aciklama yapildi

Baghdad Amreyey, Secretary General of the Turkic Council;
Fatih Dénmez, TR. Minister of Energy and Natural Resourc-
es; Parviz Shahbazov, the Minister of Energy of Azerbaijan
Republic; Nurlan Nogaey, the Minister of Energy of Ka-
zakhstan; Veronika Isayeva, Deputy Minister of Energy and
Industry of Kyrgyzstan; Aziz Aimuhammedov, Counsellor
at the Ministry of Energy of Uzbekistan; and Dora Zombori,
Ambassador-at-Large for Energy and Climate at the Ministry
of Foreign Affairs and Trade of Hungary attended the 1st
Meeting of the Energy Ministers of the Turkic Council that
was held online. The written statement after the meeting
pointed out Turkey’s comprehensive experience in the field
of renewable energy and the country’s willingness to share
this experience with member countries.

Cevrim ici diizenlenen Turk Konseyi Enerji Bakanlari 1.
Toplantisi'na Turk Konseyi Genel Sekreteri Bagdat Amre-
yev, T.C. Enerji ve Tabii Kaynaklar Bakani Fatih Dénmez,
Azerbaycan Enerji Bakani Perviz Sahbazov, Kazakistan
Enerji Bakani Nurlan Nogayey, Kirgizistan Enerji ve Sanayi
Bakan Yardimcisi Veronika Isayeva, Ozbekistan Ener-
ji Bakanhg Mdsaviri Aziz Alimuhammedov, Macaristan
Digisleri ve Ticaret Bakanlhigi Eneriji ve iklim konularindan
Sorumlu Sefiri Dora Zombori katildi. Toplanti sonrasi ya-
pilan yazili agiklamada, Turkiye’'nin yenilenebilir enerji
alaninda genis deneyimine dikkat ¢ekildi ve bu alanda
Tdrkiye'nin uye ulkelerle deneyimlerini paylagsmaya hazir
oldugunun alti gizildi.

SPREAD OF THE GEOTHERMAL ENERGY RESOURCES WILL ADD
VALUE TO THE TURKISH ECONOMY

Jeotermal Enerji Kaynaginin Yayginlasmasi, Tiirkiye Ekonomisine Deger Katacak

Ali Kindap, the President of the Turkish Jeotermal Enerji Dernedi Baskani Ali Kindap,
Geothermal Association, stated that geothermal  Tiirkiye'de jeotermal kaynak potansiyelinin artis
resource potential in Turkey has increased  gdsterdidini belirtti

Ali Kindap, the President of the Turkish Geothermal As-
sociation, stated that the initial 15 megawatts installed
power of geothermal energy in Turkey has reached up
to 1,613 megawatts. Pointing out that geothermal had
5,000-megawatt electricity generation potential and
60-thousand-megawatt thermal capacity, Kindap said,
“The spread of geothermal energy resources with inte-
grated areas of use will add value to the Turkish economy.
These developments in geothermal energy are regarded
as the Turkish miracle globally.”

Jeotermal Enerji Dermnegi Baskani Ali Kindap; Turkiye'de
jeotermal enerjide baslangigta 15 megavat olan kurulu
gucun bin 613 megavata ulastigini séyledi. Jeoterma-
lin elektrik Uretim potansiyelinin 5 bin megavat, termal
kapasitesinin ise 60 bin megavat seviyesinde olduguna
dikkat ceken Bagkan Kindap, “Jeotermal enerji kaynaginin
entegre kullanim alanlariyla yayginlasmasi, Turkiye'nin
ekonomisine deger katacak. Jeotermal enerjideki bu gelis-
meler, kuresel arenada Turk mucizesi olarak adlandiriliyor.”
ifadelerini paylasti.
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FOREIGN ECONOMIC RELATIONS BOARD

Business Diplomacy is now at Turkcell Dergilik!
Business Diplomacy, Turkcell Dergilik'te!

You can now access the Business Diplomacy journal from
Turkcell Dergilik as well as our website. Enjoy your reading...

Business Diplomacy dergisine, web sitemizin yani sira
Turkcell Dergilik’ten de ulasabilirsiniz. Keyifli okumalar...
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