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We Support Our Country's Service Exports
Through Our Business Councils

Is Konseylerimizle Ulkemizin Hizmet
Ihracatini Destekliyoruz

DEiK has been operating
for 39 years with
voluntary membership
and 152 Business
Councils worldwide

Keeping the motto “Our mission is to carry our force to
the world” in mind, we maintain our voluntary business
diplomacy activities worldwide. DEIK, the Turkish private
sector’s window to the world, has been operating for
39 years with voluntary membership and 152 Business
Councils worldwide. We keep maintaining our activities
with our Business Councils, Counterparts, Founding
Organizations, and colleagues.

DEiK, calismalarini

39 yildir gonalli

tiyelik esasiyla ve tiim
diinyaya yayimis 152 is
Konseyleriyle sirdiiriiyor

“Isimiz, guictimlizti diinyaya tagimak” parolasiyla,
duinyanin dort bir yaninda gondillti olarak “Ticari Dip-
lomasi” galismalarimiza devam ediyoruz. Turk 6zel
sektérintn dig dlinyaya agilan penceresi olan DEIK,
calismalarini 39 yildir géndillu tyelik esaslyla ve tim
dtinyaya yayilmis 152 Is Konseyleriyle stirduirtiyor.
Faaliyetlerimizi; s Konseylerimiz, Kargi Kanat ve
Kurucu Kuruluglarimiz ve ¢alisma arkadaslarimizla
surddruyoruz.
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We keep maintaining our activities with our Business Councils,
Counterparts, Founding Organizations, and colleagues

Our agenda remains as busy as ever. We are active all
over the world, from our latest events, the EU-TURKIYE
High-Level Trade Business Dialogue Roundtable Meeting
in Brussels with the presence of our Minister of Trade Prof.
Dr. Omer Bolat, to the Ttirkiye - Saudi Arabia Roundtable
Meeting we organized at DEIK Headquarters.

At DEIK, we also undertake essential activities for service
exports, which we believe will complement goods exports
and support economic growth by bringing a significant
amount of foreign currency to our country.

As a country, we used to think of the tourism sector when
considering service exports. Today, tourism remains one of
our strongest sectors, but we are also making significant
export-oriented strides in education, health, digital
technologies, and culture and entertainment. Our hospitals
are serving more foreign customers, our universities are
attracting more international students, and our television
series are reaching viewers around the world.

Ranging between USD 50-60 billion before the pandemic,
our service exports recovered rapidly afterwards and
reached USD 101.7 billion in 2022, surpassing the USD
100 billion threshold. Our share in global service exports
reached 1.3 percent last year, up from 0.7 percent in 2020,
the year of the pandemic.

Guindemimiz her zamanki gibi yogun. Son etkinlik-
lerimizden, Bruksel'de Ticaret Bakanimiz Sn. Prof.
Dr. Omer Bolat'in tesrifleriyle gerceklestirdigimiz
AB-Tuirkiye Yiiksek Diizeyli Ticaret Is Diyalogu Yu-
varlak Masa Toplantisi’'ndan, DEIK Merkezimizde
duizenledigimiz Turkiye — Suudi Arabistan Yuvarlak
Masa Toplantisi’na dtinyanin her yerinde aktifiz.

DEIK olarak mal ihracatinin tamamlayicisi olarak
dustndudgumtz ve tlkemize énemli dlglide ddviz
kazandirarak ekonomik buytmeye destek olacagi-
na inandigimiz hizmet ihracatina yénelik de énemli
calismalar yuruttiyoruz.

Ulke olarak eskiden hizmet ihracati denilince ak-
limiza genellikle turizm sektérd gelirdi. Bugun de
turizm en guclu kaslarimizdan birisi ancak buna
ilave olarak egitim, saglik, dijital teknolojiler ve kdil-
tlr eglence alaninda da ihracata yonelik 6nemli
adimlarimiz var. Hastanelerimiz daha fazla yabanci
musterilere hizmet veriyor, Universitelerimiz daha
fazla uluslararasi 6grenciler tarafindan tercih ediliyor,
televizyon dizilerimiz didnyanin dért bir yanindaki
izleyicilerle bulusuyor.

Salgin éncesi dénemde 50-60 milyar bandinda olan
hizmet ihracatimiz salgin sonrasinda hizla toparla-
narak 2022 yiinda 100 milyar dolar barajini asarak

Faaliyetlerimizi; is Konseylerimiz, Karsi Kanat ve Kurucu
Kuruluslarimiz ve calisma arkadaslarnimizla sirdiriiyoruz
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We have taken significant steps in export-oriented initiatives
in tourism, education, health, digital technologies, and culture

and entertainment sectors

Ranging between USD 50-60
hillion before the pandemic,
our service exports recovered
rapidly afterwards and reached
USD 101.7 hillion in 2028,
surpassing the

USD 100 billion threshold

At DEIK, we contribute to our country’s service exports through
the activities of our education, health, logistics, and digital
technologies business councils. We also develop strategies
for our companies in these sectors to become global brands.

In our latest journal issue focusing on “Service Exports”, we
conducted our cover interview with $ekib Avdagic, Chairman
of the Board of Directors of the Service Exporters’ Association,
where we shared detailed insights and updates. Additionally,
our DEIK Business Council Chairs shared their perspectives
on service exports in key sectors including education, health,
logistics, informatics, and tourism. In our journal, you can
also find a wide range of content, from travel articles to
current affairs.

Enjoy your reading.

101,7 milyar dolara ulasti. Kuresel hizmet ihracatin-
daki payimiz da salgin yili olan 2020 yilinda yuzde
0,7 iken gectigimiz yil yizde 1,3’e ulasti.

DEIK olarak bizler de egitim, saglik, lojistik ve dijital
teknolojiler is konseylerimizin faaliyetleriyle bir yandan
Ulkemizin hizmet ihracatina katki sagliyor bir yandan
da bu alanda faaliyet gésteren firmalarimizin ktiresel
marka olmalari yolunda stratejiler gelistiriyoruz.

Bu dogrultuda, “Hizmet ihracat’” konusunun detay-
larini sizlerle paylastigimiz dergimizin yeni sayisinda,
kapak réportajimizi Hizmet ihracatgilar Birligi Yone-
tim Kurulu Baskani Sekib Avdagic ile gergeklestir-
dik. Ayrica, DEIK i Konseyi Bagkanlarimiz egitim,
sagdlik, lojistik, bilisim, turizm gibi alanlarda hizmet
ihracatina yonelik goértslerini paylastilar. Dergimizde
ayrica, gezi yazilarindan akttiel konulara daha pek
cok icerik hakkinda bilgi sahibi olabilirsiniz.

Keyifli okumalar diliyorum.

Salgin oncesi donemde
a0-60 milyar bandinda olan
hizmet ihracatimiz salgin
sonrasinda hizla toparlanarak
2022 yilinda 100 milyar dolar
barajini asarak 101,7 milyar
dolara ulasti

Turizm, editim, saglik, dijital teknolojiler ve kiiltiir eglence
alaninda ihracata yonelik dnemli adimlarnimiz var




STEERING WHEEL OF THE
TURKISH BUSINESS COMMUNITY

By hosting events around the world, DEIK helps to improve trade in more
than 40 sectors between Turkiye and other countries

VARIOUS EVENTS OF 152 BUSINESS COUNCILS IN 5 CONTINENTS
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Dear Readers,
Degerli Okuyucular,

In each new issue of DEIK Business Diplomacy Magazine, we are
excited to share with you Ttirkiye’s strong stance in the global trade
and investment arena, the critical role played by the business world
in cross-border relations and the important developments achieved
on diplomatic grounds.

The opportunities and challenges of globalization make the place
of the business world in international diplomacy more important
than ever for countries that want to gain a strong place in the world
economy. As DEIK, we present to you in this magazine how the
Turkish business world contributes to this dynamic process, how
cross-border collaborations are realized and the steps taken to
increase our competitiveness in world markets.

The inside pages of our magazine contain very satisfying articles
and interviews on our services sector and services exports. In
the new issue of Business Diplomacy, we conducted our cover
interview with Sekib Avdagic, Chairman of the Board of Directors of
the Service Exporters’ Association. In addition, our DEIK Business
Council Presidents shared their views on service exports in areas
such as education, health, logistics, IT, and tourism.

Each article in our magazine contains valuable information that
will help us understand the steps taken to strengthen Trkiye's
position in the global economy and increase the effectiveness of the
business world in diplomatic relations. We believe that this content
will inspire and guide you, our esteemed readers.

You can also find many other contents from travel articles to current
issues in our magazine.

We wish you a pleasant reading.

Sizlerle bir araya gelmekten buyuk bir memnuniyet duy-
dugumuz DEIK Business Diplomacy Dergisi’nin her yeni
sayisinda, Turkiye'nin kuresel ticaret ve yatinm arenasin-
daki guclu durusunu, is dinyasinin sinir 6tesi iligkilerde
oynadidr kritik rolti ve diplomatik zeminde saglanan énemli
gelismeleri sizlerle paylasmanin heyecanini yasiyoruz.

Kiresellesmenin getirdigi firsat ve zorluklar, diinya eko-
nomisinde guiglu bir yer edinmek isteyen Ulkeler icin is
ddnyasinin uluslararasi diplomasideki yerini her zaman-
kinden daha énemli hale getiriyor. DEIK olarak, Turk ig
dunyasinin bu dinamik surece nasil katkida bulundugu-
nu, sinirlari asan is birliklerinin nasil hayata gegirildigini
ve duinya pazarlarinda rekabet gliicimuzu artirmak adina
atilan adimlar bu dergide sizlere sunuyoruz.

Dergimizin i¢ sayfalarinda hizmet sektérimuz ve hizmet
ihracatimiza iliskin cok doyurucu yazilar ve séylesiler yer
aliyor. Business Diplomacy'nin yeni sayisinda; kapak ropor-
tajimizi Hizmet ihracatgilari Birligi Yonetim Kurulu Bagkan
Sekib Avdagic ile gerceklestirdik. Ayrica, DEIK is Konseyi
Baskanlarmiz egitim, sagdlik, lojistik, bilisim, turizm gibi
alanlarda hizmet ihracatina yonelik gortislerini paylastilar.

Dergimizde yer alan her bir makale, Turkiye'nin kuresel
ekonomideki konumunu guiclendirmek ve is duinyasinin
diplomatik iligkilerdeki etkinligini artirmak igin atilan adim-
lar anlamamiza yardimei olacak kiymetli bilgiler igeriyor.
Bu igeriklerin, siz degerli okuyucularimiza ilham verici ve
yol gésterici olacagina inaniyoruz.

Dergimizde ayrica, gezi yazilarindan aktliel konulara
daha pek cok icerigi bulabilirsiniz.

Keyifli okumalar dileriz.
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TUYAP EXHIBITIONS

Tuyap has been developing and growing together with all its
stakeholders and has contributed greatly to the introduction
of the exhibition industry as a regular commercial activity
in Turkiye for 45 years, since its establishment on June 28,
1979. Tuyap, the only private sector exhibition organization in
Turkiye with its own exhibition center, has become one of the
leading organizations of the exhibition sector in the world and
in our country with its offices in Moscow, Tehran, Ljubljana,
Belgrade, Thilisi, and Skopje.

Since its establishment, Tlyap has organized a total of
2,166 fairs, 1,952 in Ttirkiye and 214 in 40 countries abroad.
These fairs hosted 363,316 exhibitors from 128 countries and
74,153,717 visitors from 206 countries.

THE MEETING POINT OF GLOBAL TRADE

Zeynep Unal Oztop, CEO of Tiiyap Exhibitions Group, said the
following about Ttiyap's 45th anniversary: “We have become
one of the world’s most respected exhibition companies in this
sector, which we started out with passion and determination.
For us, the exhibition is more than a business; it is a tool
that builds bridges between countries, cultures, and people,
strengthening ties of the heart as well as trade and economy.
Our Tuiyap Exhibitions and Congress Center in Bliytkgekmece
has become Ttirkiye's first zero carbon emission fair center.
We are also determined to leave a meaningful legacy for the
future. This is how we can confidently say “Our Legacy is the
Future” in our 45th year. We will continue to contribute to the
trade of different sectors with new projects, to work, produce,
and provide added value with the same passion.”

é‘.‘: : Ny
GROUP CELEBRATES

45TH ANNIVERSARY IN THE INDUSTRY
Tiyap Fuarcilik Grubu, Sektorde 45. Yilini Kutluyor

28 Haziran 1979'da kurulan Ttyap, kuruldugu gtinden bu
yana 45 yildir tim paydasglari ile birlikte geliserek, buyuyerek
Turkiye'de fuarcilik sektérintin dizenli bir ticari faaliyet
olarak tlkenin gtindemine girmesine btiytik katki sagladi.
Turkiye'de kendi fuar merkezine sahip tek 6zel sektor fuar-
cilik kurulusu olan Tuyap, yurt disinda da Moskova, Tahran,
Ljubljana, Belgrad, Tiflis ve Usklp ofisleriyle diinyada ve
tlkemizde fuarcilik sektérdnun énde gelen kuruluglarindan
birisi haline geldi.

Ttyap, kuruldugu ilk gtinden bu yana yurt iginde 1.952 ve
yurt disinda 40 Utlkede 214 olmak tizere toplam 2.166 fuar
dtizenledi. Bu fuarlarda 128 tlkeden 363.316 katiimci kuru-
lusa, 206 Ulkeden 74.153.717 ziyaretgiye ev sahipligi yapti.

KURESEL TICARETIN BULUSMA NOKTASI

Tuyap Fuarcilik Grubu CEO’su Zeynep Unal Oztop, Tu-
yap'in 45. yil dénuimuyle ilgili sunlar sdyledi: “Tutku ve
azimle yola ciktigimiz bu sektérde, bugtin dinyanin en
saygin fuarcilik firmalarindan biri haline geldik. Bizim igin
fuarcilik bir is olmanin étesinde tlkeler, kulturler ve insanlar
arasinda koprtiler kuran; ticaretin, ekonominin yani sira
gondl baglarini da gliglendiren bir arag. Buyukcekmece'de
bulunan Ttyap Fuar ve Kongre Merkezimiz, Turkiye'nin ilk
sifir karbon emisyonlu fuar merkezi haline geldi. Gelecege
anlamli bir miras birakmakta da kararllyiz. Bu sayede, 45.
yilimizda kendimizden emin bir sekilde “Mirasimiz Gelecek”
diyebiliyoruz. Farkli sektorlerin ticaretine yeni projelerle katki
sunmaya, calismaya, Uretmeye ve katma deger saglamaya
her daim ayni tutkuyla devam edecegiz.”

12 SEBUSINESS DIPLOMACY
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ISBANK IN
ITS 100TH
ANNIVERSARY

Is Bankas1 100. Yilinda

Founded as the first national bank of our Republic on August 26,
2024, as a manifestation of the words of the Great Leader Gazi
Mustafa Kemal Atattrk, “no matter how great political and military
victories are, they cannot be permanent unless they are crowned
with economic victories”, Isbank is celebrating its 100th anniversary.

While contributing to the national economy as a financial
institution, isbank also fuffills its responsibilities towards social
development through the projects it implements with a long-
term approach. Preparing for its second century with the vision
of “becoming the bank of the future that creates sustainable
value with an ‘inclusive and participatory’ approach”, isbank is
working on designing the banking platforms and new business
models of the future and on providing financial services to
customers whenever and wherever they need them with the
“banking everywhere” approach.

Making significant investments in artificial intelligence and
productive artificial intelligence, which form the basis of technological
developments and innovative solutions in the sector, isbank offers
customer-oriented services by touching every aspect of banking
and continues its activities with an approach that places technology
next o, rather than instead of, human beings.

isbank offers special solutions to the entrepreneurship
ecosystem and the agricultural sector through its specialized
branches, which it has launched to contribute to the agriculture
and entrepreneurship areas that it strategically focuses on.
The Bank is adding tourism, which it wants to specialize in,
to agriculture and entrepreneurship, which are among its
strategic areas of focus. Also, isbank is expanding its efforts
in platform banking with new-generation subsidiaries such
as Moka, Pazarama, Is Enerji, Proemtia, and imece Mobil.

Clearly demonstrating its commitment to a sustainable and
inclusive future, isbank will continue to contribute not only to
the national economy but also to social development through
its corporate social responsibility projects, as it has done
throughout its 100-year history.

Cumbhuriyetimizin ilk milli bankasi olarak 26 Agustos 2024 tari-
hinde Buiytik Onder Gazi Mustafa Kemal Atattirk tin, “siyasi ve
askeri zaferler ne kadar biyuk olursa olsun, iktisadi zaferlerle
taclandinimadikca kalici olamazlar” sézuinun bir tezahtirti olarak
kurulan Is Bankasi, 100. yilini kutluyor.

is Bankas! bir taraftan finansal bir kurulug olarak Cilke ekonomisi-
ne katki sunarken bir taraftan da uzun soluklu bir anlayisla hayata
gecirdigi projelerle toplumsal gelisime yonelik sorumluluklarin
yerine getiriyor. “Kapsayici ve katilimer” bir yaklasimla stirddirti-
lebilir deger yaratan gelecedin bankasi olmak” vizyonuyla ikinci
yliz yilina hazirlanan is Bankasi, gelecegin bankacilik platform-
larini ve yeni is modellerini tasarlamak amaciyla, “her yerde
bankacllik” anlayis! ile musterilerin ihtiyag duyduklar her anda
ve yerde finansal hizmetler sunmak icin calismalarini ydirtittyor.

Sektdrdeki teknolojik gelismelerin ve yenilikgi ¢ozdimlerin temelini
olusturan yapay zeka, Uretken yapay zeka alaninda énemli
yatinmlar yapan is Bankasl, bankaciligin her alanina dokunarak
muisteri odakli hizmetler sunuyor; teknolojiyi insanin yerine degil
yanina konumlandiran bir yaklagimla faaliyetlerini stirduirtiyor.

is Bankas|, stratejik olarak odaklandigi tanm ve girisimcilik
alanlarina katki saglamak icin hayata gecirdigi intisas subele-
riyle girisimcilik ekosistemine ve tarim sektdrtine 6zel gozimler
sunuyor. Banka, stratejik olarak odaklandigr alanlar arasinda
yer alan tarnm ve girisimcilige ihtisaslasmak istedigi turizmi
de ekliyor. Moka, Pazarama, Is Enerji, Proemtia, imece Mobil
gibi yeni nesil istirakleriyle de platform bankaciligr alanindaki
calismalarini genisletiyor.

Surdurtlebilir ve kapsayici bir gelecek icin taahhtitlerini de net bir
sekilde ortaya koyan Is Bankas, 100 yilik tarihi boyunca oldugu
gibi bundan sonra da sadece Ulke ekonomisine degil hayata
gecirdigi kurumsal sosyal sorumluluk projeleriyle toplumsal
gelisime katki sunmaya devam edecek.

14  ==BUSINESS DIPLOMACY
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THE STORY OF THE MINING TURTLES BEGINS
Madenci Kaplumbagalarin Hikayesi Basladi

Sea Turtles’ Journey Is Being Recorded
Deniz Kaplumbagalarinin Yolculugu Kayit Altina Aliniyor

In the “Miner Turtle” Sea Turtle Research, Monitoring and
Protection Project carried out in cooperation with TUPRAG
Metal Mining and Ecological Research Association (EKAD)
in Manavgat Kizilot Nesting Beach, two Caretta carettas were
fitted with satellite tracking devices. The sea turtles, named
“Gold” and “Silver”, were sent off to the sea at Ulualan
Public Beach with the participation of many environmental
volunteers and scientists.

The Miner Turtle Project, which was launched in Kizilot, a
16-kilometer stretch of the Mediterranean coast, one of
the most important sea turtle nesting areas in the world,
aims to protect the population of sea turtles. Caretta caretta
(loggerhead sea turtle) and Chelonia mydas (green sea
turtle), which are seen on the Mediterranean coast and
nest regularly, are included in the category of “endangered
species” in the red list of the International Union for
Conservation of Nature (IUCN). Sea turtles, which are critical
for the continuity of the species’ extinction and the protection
of their breeding, feeding, and wintering grounds, face a
life-threatening threat on the Mediterranean coast where
human activity is intense. Through this project, scientific
research will be carried out on issues such as the protection
of sea turtles during the breeding season and monitoring
their migration routes, and the importance and awareness
of sea turtles in terms of marine and coastal ecosystems
will be emphasized once again.

Manavgat Kizilot Yuvalama Kumsali'nda TUPRAG Metal
Madencilik ve Ekolojik Arastirmalar Dernegi (EKAD) is bir-
ligiile ydrdten “Miner Turtle” isimli Deniz Kaplumbagalarini
Arastirma, izleme ve Koruma Projesi'nde bir ilke imza
atilarak; iki Caretta carettaya uydu izleme cihazi takildi.
“Altin” ve “Gumus” isimleri verilen deniz kaplumbagalari,
Ulualan Halk Plaji'nda gok sayida gevre gondilltisti ve bilim
insaninin katildigi etkinlikte denize ugurlandi.

Ddnyanin en énemli deniz kaplumbagasi yuvalama alan-
larina sahip olan Akdeniz sahillerindeki 16 kilometrelik
Kizilot'ta baslatilan Miner Turtle Projesi ile deniz kap-
lumbagalarinin poptilasyonunun korunmasi hedefleniyor.
Akdeniz sahillerinde gdrdilen ve duzenli olarak yuvalama
yapan Caretta caretta (iribasl deniz kaplumbagasl) ve
Chelonia mydas (yesil deniz kaplumbagasl), Uluslara-
rasi Dogayl Koruma Birligi'nin (IUCN) kirmizi listesinde
“tehlike altindaki turler” kategorisinde yer aliyor. Turle-
rin neslinin devamliligi ve Ureme, beslenme ve kiglama
alanlarinin korunmasi agisindan kritik 6Gneme sahip olan
deniz kaplumbagalari, insan faaliyetinin yogun oldugu
Akdeniz sahillerinde yasamsal tehlike ile karsi karsiya
kaliyor. Bu proje araciligiyla deniz kaplumbagalarinin
Ureme sezonunda korunmasi, gég yollarinin izlenmesi gibi
konularda bilimsel arastirmalar ydrtttilerek kamuoyunda
deniz ve kiyl ekosistemleri acisindan deniz kaplumba-
galarinin sahip oldugu énem ve farkindalik bir kez daha
vurgulanacak.
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KARANFIL GROUP

World is Closer @izt Us’
lico cu ja’l Lial

A NEW ERA BEGINS IN TRADE BETWEEN
TURKIYE AND LIBYA

Tiirkiye ve Libya Arasindaki Ticarette Yeni Bir Donem Basliyor

Karanfil Group continues to support Turkish producers and exporters with karanfilonline.com
Karanfil Group, karanfilonline.com ile Tiirk tiretici ve ihracatcilarina destek olmaya devam ediyor

Karanfil Group’s most recent investment, the online shopping
website karanfilonline.com, aims to increase the trade volume
between Turkiye and Libya. The platform, which attracts
attention with its user-friendly interface and wide product
range, facilitates trade between the two countries by offering
both business-to-business (B2B) and business-to-consumer
(B2C) services.

Murtaza Karanfil, Chairman of the Board of Directors of Karanfil
Group and President of DEIK/Ttirkiye-Libya Business Council,
states that Libya is one of the important export markets of
Africa and if the right steps are taken, the export volume can
reach 10 billion dollars and the total trade volume can reach 15
billion dollars. In this context, Karanfil Group’s long-standing
investments in various fields such as logistics, health, and
petrochemicals are being moved to a new dimension with
karanfilonline.com.

karanfilonline.com provides Turkish producers and exporters
with the opportunity to meet with the Libyan market while
offering easy navigation and a reliable shopping experience to
its users. The platform delivers quality products to customers
by cooperating with reliable sellers and secures shopping
with secure payment options.

Murtaza Karanfil says that karanfilonline.com aims to expand
not only trade between Tuirkiye and Libya but also cooperation
with North African countries. The platform, which plans to
operate in Tunisia, Democratic Republic of Congo, Algeria,
Ivory Coast, and other African countries in the future, offers
potential on a large scale.

Karanfil Group’un en guncel yatinmi olan online aligveris sitesi
karanfilonline.com, Turkiye ile Libya arasindaki ticaret hacmini
arttirmay! hedefliyor. Kullanici dostu araytizii ve genis urtn
yelpazesi ile dikkat ceken platform hem isletmeden isletmeye
(B2B) hem de isletmeden tuiketiciye (B2C) hizmet sunarak iki
Ulke arasindaki ticareti kolaylastinyor.

Karanfil Group Yonetim Kurulu Bagkani ve DEIK/Ttirkiye-Libya
is Konseyi Bagkani Murtaza Karanfil, Libya'nin Afrika’nin énemli
ihracat pazarlarindan biri oldugunu ve dogru adimlar atimasi
halinde ihracat hacminin 10 milyar dolar, toplam ticaret hac-
minin ise 15 milyar dolar seviyesine ¢ikabilecegini belirtiyor. Bu
baglamda Karanfil Group’un, lojistik, sadlik ve petrokimya gibi
cesitli alanlarda uzun yillardir stiregelen yatinmiari, karanfilonline.
com ile yeni bir boyuta taginiyor.

Karanfilonline.com, Turk Uretici ve ihracatgilarnna Libya pazar
ile bulusma imkani sagdlarken, kullanicilarina kolay gezinme ve
guivenilir aligveris deneyimi sunuyor. Platform, guvenilir saticilarla
is birligi yaparak kaliteli tirtinleri misterilere ulastinyor ve gtivenli
O6deme secenekleri ile aligverisi guivence altina aliyor.

Murtaza Karanfil, karanfilonline.com’un sadece Tirkiye ile Libya
arasindaki ticareti degil, ayni zamanda Kuzey Afrika Ulkeleri ile
is birligini de genisletmeyi hedefledigini belirtiyor. Gelecekte
Tunus, Demokratik Kongo Cumhuriyeti, Cezayir, Fildisi Sahili
ve diger Afrika Ulkelerinde de faaliyet géstermeyi planlayan
platform genis Olcekte potansiyel sunuyor.
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EDUCATION MODEL THAT MAKES A DIFFERENCE
ISTANBUL GEDIK UNIVERSITY: GEDIK2WORK
Istanbul Gedik Universitesi’'nden Fark Yaratan Egitim Modeli: GEDIK2Work

FROM

Istanbul Gedik University is implementing an innovative education model in
cooperation with Teknopark Istanbul

istanbul Gedik Universitesi, Teknopark istanbul is birlidiyle yenilikci bir editim modelini hayata geciriyor

GEDIK2Work, the new program of Istanbul Gedik University,
aims to offer a comprehensive career preparation by combining
our students’ academic achievements with work experience.

With this innovative program, we aim to raise our graduates as
the leaders of the future by combining academic education with
work experience. The GEDIK2Work program was designed for
our students who will prefer Computer Engineering, Software
Engineering, and Digital Game Design departments. This exciting
and promising program offers our students the opportunity to
progress both in education and business life.

Our students will have the chance to gain valuable work
experience in the dynamic and innovative environment of
Teknopark Istanbul while reinforcing their theoretical knowledge
with practice in the fields they study with GEDIK2Work. In this way,
they will step into business life after graduation more equipped
and ready.

After starting school, our students will both work and be in
practice during the academic year and continue their lessons
at Teknopark Istanbul to strengthen their theoretical aspects.

ADVANCE IN EDUCATION, GAIN EXPERIENCE
AT WORK WITH GEDIK2WORK!

As Istanbul Gedik University, we continue to invest in the future
of our students. With the GEDIK2Work program, we aim to bring
them together with opportunities that will take them one step
ahead in their professional lives.

istanbul Gedik Universitesi'nin yeni programi GEDIK2Work,
Ogrencilerimizin akademik basarilarini is deneyimiyle birlesti-
rerek, kapsamli bir kariyer hazirid sunmayi amacliyor.

Bu yenilikgi programla, akademik egitim ile is deneyimini
bir araya getirerek mezunlarimizi gelecegin liderleri olarak
yetistirmeyi hedefliyoruz. GEDIK2Work programi, Bilgisayar
Muhendisligi, Yazilim Mthendisligi ve Dijital Oyun Tasarimi
béltimlerini tercih edecek olan 6grencilerimiz icin tasarlandi.
Gelecek vadeden bu heyecan verici program, 6grencilerimize
hem egitimde hem de is hayatinda ilerleme firsati sunuyor.

GEDIK2Work ile 6grencilerimiz, 6grenim gérdiikleri alanlarda
teorik bilgilerini pratikle pekistirirken, Teknopark istanbul'un
dinamik ve inovatif ortaminda degerli is deneyimleri kazan-
ma sansina sahip olacaklar. Bu sayede mezuniyet sonrasi is
hayatina daha donanimli ve hazir bir sekilde adim atacaklar.

Ogrencilerimiz okula basladiktan sonra egitim égretim déne-
minde hem calisacaklar, uygulamanin iginde olacaklar hem
de derslerine yine Teknopark Istanbul’da devam ederek teorik
yonlerini guiclendirecekler.

GEDiK2WORK ILE EGITIMDE iLERLE,
iSTE TECRUBE KAZAN!

istanbul Gedik Universitesi olarak, 6grencilerimizin gelecegine
yatinm yapmaya devam ediyoruz. GEDIK2Work programi
ile onlari, profesyonel yasamlarinda bir adim 6ne tasiyacak
firsatlarla bulusturmayi hedefliyoruz.
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ALBAYRAK GROUP BRINGS INTERNATIONAL
PORT MANAGEMENT EXPERIENCE TO CONGO

Albayrak Grubu Uluslararasi Limancilik Tecriibesini
Kongo’ya Tasiyor

Albayrak Group added the Congo-Pointe-Noire Port to its portfolio,
following the ports of Mogadishu in Somalia and Conakry in
Guinea, bringing its port management expertise to Central Africa.
The Group began its port investments in Africa in 2014 with the
Port of Mogadishu in the east and acquired the Port of Conakry
in the west in 2019, operating on both the Indian Ocean and
Atlantic Ocean coasts. It has now taken over the management
of the Port of Pointe-Noire, the gateway of the Congo Basin to
the world, with a 25-year concession agreement.

Albayrak’s performance and service quality in port management
continue to attract the attention international performance
evaluation agencies. According to Drewry International, aleading
maritime sector research agency, the Port of Conakry has been
ranked as the best port in West Africa for the last two years in
terms of operational performance. In the 2023 Performance Index
ranking, prepared in cooperation with the World Bank and S&P
Global Intelligence, the Port of Mogadishu, managed by the Group,
ranked second in the Sub-Saharan Region category, while the
Port of Conakry ranked third.

Aiming to extend its experience from Somalia and Guinea to
Congo, Albayrak Group is preparing to write a new success story
in Central Africa by signing a 25-year concession agreement for
Pointe-Noire Port in early 2024. The Group, which has committed
to investing a total of EUR 335 million in the port during the
concession period, is expected to begin operations at the Port
of Pointe-Noire General Cargo Terminal in September.

Somali Mogadisu ve Gine Conakry Limanlari’nin ardindan
Kongo-Pointe-Noire Limani'ni da portfdytine ekleyen Al-
bayrak Grubu, ana kitadaki liman isletmeciligi tecrtibesini
Orta Afrika'ya tagidi. Afrika’'daki liman yatinmlarina 2014
yilinda kitanin dogusundaki Mogadisu Limani’yla baslayan
ve 2019 yilinda kitanin batisindaki Conakry Limani'ni da
alarak kitanin hem Hint Okyanusu kiyisinda hem de Atlantik
Okyanusu kiyisinda faaliyet gésteren Grup, Kongo Havza-
sI’'nin diinyaya agcilan kapisi olan Pointe-Noire Limani’nin
yonetimini 25 yillik bir imtiyaz sézlesmesiyle devraldi.

Albayrak'in liman igletmeciligi konusundaki performansi ve
hizmet kalitesi de uluslararasi performans degerlendirme
kuruluslarinin dikkatini cekmeye devam ediyor. Denizcilik
sektordyle ilgili arastirmalariyla bilinen Drewry Internatio-
nal'in verilerine gére Conakry Limani, operasyon perfor-
mansi bakimindan son iki yildir Bati Afrika'nin en iyi limani
olarak segciliyor. Dunya Bankasi ve S&P Global Intelligence
is birligiyle hazirlanan 2023 Performans Endeksi siralama-
sinda ise Sahraalti Bélgesi kategorisinde Grup yonetiminde
yer alan Mogadishu Limani ikinci sirada yer alirken, Conakry
Limani ise tguncu sirada kendisine yer buldu.

Somali ve Gine tecruibelerini Kongo'ya da tasimak isteyen
Albayrak Grubu, 2024 yilinin basinda Pointe-Noire Limani
icin 25 yillik bir imtiyaz s6zlesmesi imzalayarak yeni basar
hikayesini bu defa Orta Afrika'da yazmaya hazirlaniyor.
imtiyaz stiresi boyunca limana toplam 335 milyon avro tu-
tarinda yatinm yapmayi taahhtit eden Grubun Pointe-Noire
Limani Genel Kargo Terminali’ndeki operasyonlarina Eylul
ay! igerisinde baslamasi bekleniyor.
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OPINION | KOSE YAZISI

Todau, Iran, North Korea, and Myanmar are on
the blacklist, while most of the countries on
the grey list are located in Africa

Tdrkiye was removed from the FATF (Financial Action Task
Force) grey list, where it had been since October 2021, following
the decision made at the FATF General Assembly in Singapore
from June 23-28, 2024. The General Assembly decided to
remove both Turkiye and Jamaica from the grey list.

The FATF operates under the auspices of the OECD and its main
mission is to develop standards for combating money launder-
ing and the financing of terrorism, monitor global adherence
to these standards, and impose sanctions on non-compliant
countries. Although 40 countries are members of the FATF, the
FATF-Style Regional Bodies (FSRBs) work with the FATF to
monitor and sanction non-compliant institutions in over 200
countries.

As part of its activities, the FATF has established 40 standards
that countries are required to comply with. As a result of the
audits, countries that do not meet these standards are placed
on the blacklist, while those that partially meet them but commit
to addressing the deficiencies are placed on the grey list. Today,
Iran, North Korea, and Myanmar are on the blacklist, while most
of the countries on the grey list are located in Africa, including
Burkina Faso, Cameroon, the Democratic Republic of Congo,
Kenya, Mali, Mozambique, Namibia, Nigeria, Senegal, South
Africa, South Sudan, and Tanzania. The list also includes Haiti
and Jamaica in the Caribbean, Yemen and Syria in the Middle
East, the Philippines and Vietnam in Asia, and Bulgaria and
Croatia in Europe.

Tdrkiye, Ekim 2021°den beri yer aldigi FATF (Financial Action
Task Force- Mali Eylem Gdrev Gicd) gri listeden (artirimig
izleme stireci) Singapur'da 23-28 Haziran 2024 tarihleri
arasinda duzenlenen FATF Genel Kurulu'nda alinan karar
sonrasi ¢ikarildi. Genel Kurul'da Ttirkiye ile beraber Jama-
ika’nin da gri listeden cikariimasina karar verildi.

FATFE OECD btinyesinde faaliyetlerini yurtitmekte olup temel
misyonu kara paranin aklanmasi ve terorizmin finansmaninin
Onlenmesi alanlarinda standartlar gelistirmek ve bu stan-
dartlari kuresel duizeyde izleyerek uymayan Ulkelere yaptinm
uygulamaktir. FATF'ye 40 tlke tye olmakla beraber FATF
tarzi yerel kurumlarla (FATF-Style Regional Bodies) yaptigi
is birlikleri ile 200’Un tizerinde Ulkede izleme yapmakta ve
standartlara uymayanlara yaptinm uygulayabilmektedir.

FATF’nin faaliyetleri kapsaminda tlkeleri uymaya zorladiklari
40 tane standardi bulunmaktadir. Yapilan denetimler sonu-
cunda bu standartlar karsilamayan Ulkeler siyah listeye alin-
makta, kismen karsilayanlar ancak eksikliklerini giderecegini
taahhtit edenler ise grilisteye alinmaktadir. Guintimtizde Iran,
Kuzey Kore ve Myanmar siyah listede yer alirken gri listedeki
Ulkelerin buyuk bir bélumu Afrika Kitasi’'nda (Burkina Faso,
Kamerun, Demokratik Kongo Cumhuriyeti, Kenya, Mali,

Giiniimiizde iran, Kuzey Kore ve Myanmar
siyah listede yer alirken gri listedeki
tilkelerin bilyiik bir béliimii Afrika Kitasi’'nda
yer almaktadir
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As part of its activities, the FATF has established 40
standards that countries are required to comply with

The most significant advantage of Tiirkiye's
removal from the grey list was the boost in its
reputation in international financial markets

Turkiye was placed on the grey list in October 2021 and suc-
cessfully removed from it after approximately 3 years. It had
previously been greylisted in 2011 and removed from the list
in 2014. A country’s inclusion on the grey list does not neces-
sarily mean that it is involved in money laundering or financing
terrorism. As per FATF standards, countries can be placed on
the grey list if there are deficiencies in their legislation, due to
concerns that these gaps might allow potential money laun-
dering or financing of terrorism. As a matter of fact, after the
2019 review, Turkiye was greylisted in 2021 due to insufficient
regulation of crypto assets.

The draft law to address this deficiency was submitted to the
Turkish Grand National Assembly in May 2024. At the FATF's
general assembly in Singapore in June, the Ministry of Treasury
and Finance presented the regulation’s content, leading to
Trkiye's removal from the grey list. The draft law was published
in the Official Gazette on July 2, 2024, and entered into force.

With the regulation that entered into force, crypto assets are
defined, the establishment and activities of crypto asset service
providers, including platforms, are subject to authorization, and
the responsibilities of these providers and their members are
regulated. As aresult of these regulations, the legal framework
for trading and holding crypto assets has been aligned with
FATF standards.

In Turkiye, the Financial Crimes Investigation Board (MASAK),
under the Ministry of Treasury and Finance, primarily focuses
on preventing and detecting money laundering and terrorist
financing. Its responsibilities include contributing to policy
development and regulation, swiftly and accurately gather-
ing and analyzing information, and conducting research and
investigations.

Mozambik, Namibya, Nijerya, Senegal, Guiney Afrika, Gliney
Sudan ve Tanzanya) yer almaktadir. Karayipler bélgesinde
Haiti ve Jamaika, Ortadogu’da Yemen ve Suriye, Asya
tarafinda Filipinler ve Vietnam, Avrupa’da ise Bulgaristan
ve Hirvatistan bu listede yer almaktadir.

Tdrkiye, Ekim 2021'de gri listeye alinmisti ve yaklasik 3 yil
aradan sonra tekrar listeden ¢lkmayi basardi. Daha énce de
benzer sekilde 2011 yilinda gri listeye alinmis ve 2014 yilinda
listeden gikarimisti. Ulkenin gri listeye alinmasi demek elbette o
lilkenin kara para akladigina veya terérizmi finans ettigine isaret
etmiyor. FATF standartlarina gére mevzuatta bazi eksiklikler
oldugu zaman da bu eksiklikler olas! bir kara para aklamaya
veya terérizmin finansmanina imkan verebilir endisesiyle Ulkeler
gri listeye alinabiliyor. Nitekim Tuirkiye’de 2019 yilinda yapilan
gozden gegirme sonrasinda kripto varliklara iligkin duizenle-
menin eksik olmasi sebebiyle 2021 yilinda gri listeye alinmist.

S0z konusu eksikligi gidermek amaciyla hazirlanan kanun
taslagi Mayis 2024'te TBMM'ye sevk edilmis FATF'nin ha-
ziran ayinda Singapur’'da yapilan genel kurulunda Hazine
ve Maliye Bakanligimiz tarafindan duizenlemenin icerigine
iliskin sunum yapiimis ve bu sunumun ardindan Turkiye’nin
gri listeden cikariimasina karar verilmistir. Kanun taslagi
daha sonra 2 Temmuz 2024 tarihinde Resmi Gazete'de
yayimlanarak yurdrlige girmistir.

Ydrurluge giren duzenleme ile kripto varliklarin tanimi ya-
pilmis, platformlar da dahil olmak tizere kripto varlik hizmet
sadlayicilarinin kurulus ve faaliyetleri izne baglanmis, kripto
varlik hizmet saglayicilarninin ve mensuplarinin sorumluluklar
duzenlenmistir. Yapilan bu duzenlemeler neticesinde krip-
to varliklarin alim satimina ve saklanmasina iliskin hukuki
gergeve FATF'nin standartlarr ile uyumlu hale getirilmistir.

Ulkemizin gri listeden cikarnimasinin en
onemli avantaji uluslararasi finansal
piyasalarda itibarinin artmasi olmustur

@

FATF'nin faaliyetleri kapsaminda ulkeleri uymaya
zorladiklari 40 tane standardi bulunmaktadir
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Turkiye was placed on the grey list in October 2021 and
successfully removed from it after approximately 3 years

. - , :
5] _ : Q. i .

! |

D14l IIII v : .

o

Turkiye, EKim 202Tde gri listeye alinmisti ve yaklasik
3 yil aradan sonra tekrar listeden gcikmayi basardi
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Turkiye was greylisted in 2021 due to insufficient

regulation of crypto assets

All these developments will positively impact
Tiirkiye's current disinflation policies

The most significant advantage of Turkiye’'s removal from the
grey list was the boost in its reputation in international financial
markets. In particular, some investment funds in Europe and
the US require countries to be off the FATF's grey list before
considering them for investment. Their internal regulations
prohibit these funds from investing in financial instruments
in countries on the grey list. With Tdrkiye's removal from the
grey list, the biggest obstacle to these funds’ investment in the
country has been eliminated.

It is clear that not only these funds but also other portfolio
investors will benefit significantly from increased confidence
in our financial system, leading to greater external financing
and direct investments. All these developments will positively
impact Turkiye's current disinflation policies. In particular, the
decline in Tdrkiye’s risk premium will significantly affect the
stability of foreign exchange markets and boost the CBRT's
foreign exchange reserves.

Ulkemizde Hazine ve Maliye Bakanlig'na bagl Mali Suclari
Arastirma Kurulu'nun (MASAK) temel gdrevi de kara paranin
aklanmasi ve terérdn finansmani suglarinin énlenmesi ve
tespitine yonelik olarak; politika olusturulmasi ve dizenleme
yapiimasina katkida bulunmak, hizli ve guvenilir bir sekil-
de bilgi toplamak ve analiz etmek, arastirma ve inceleme
yapmaktr.

Ulkemizin gri listeden gikanimasinin en énemli avantaji
uluslararasl finansal piyasalarda itibarinin artmasi olmustur.
Ozellikle Avrupa ve ABD’deki bazi yatinm fonlari yatirim ya-
pacaklari Ulkeleri segerken FATF nin gri listede olmamasini
bir sart olarak kogsmaktadir. Kendi icsel mevzuatlarindaki
dizenlemeler bu fonlarin gri listede olan Ulkelerdeki finan-
sal enstrimanlara higbir sekilde yatinm yapmasina izin
vermemektedir. Ulkemizin gri listeden gikmasiyla bu fonlarin
Tdrkiye'ye yatinm yapmalarinin éntindeki en biytik engel
de ortadan kalkmis bulunmaktadir.

Sadece bu fonlarnin degil, diger portféy fonlarinin ve yati-
rnimcilarin da tlkemizin finansal sistemine olan artan guveni
sayesinde daha fazla dis finansman ve daha fazla dog-
rudan yatinm temin etme noktasinda énemli bir avantaj
sa@layacad da asikardir. TUm bu gelismeler tlkemizin su
anda uyguladigi dezenflasyon politikalarina da olumlu etki
edecektir. Ozellikle llkemiz risk priminin gerilemesi, déviz
piyasalarinin istikrari ve TCMB d6viz rezervlerinin ytkseltil-
mesi bakimindan énemli sonuclari olacaktir.

Tiim bu gelismeler iilkemizin su anda
uyguladiji dezenflasyon politikalarina
da olumlu etki edecektir

Kripto varliklara iliskin kanun taslagi 2 Temmuz 2024

tarihinde Resmi Gazete'de yayimlanarak yurirlige girmistir
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SERVICE EXPORT:.

" TURKIYE'S
RISING POWER IN THE
" GLOBAL ECONOMY

Hizmet Ihracati; Kiiresel Ekonomide
Tirkiye'nin Yiikselen Glict

Tiirkiye's success in service exports strengthens its position in the global economy
and enhances its competitiveness in international markets

Tiirkiye’nin hizmet inracatindaki basarisi, kiiresel ekonomideki yerini giiclendirmekte ve
uluslararasi pazarlarda rekabet giiciinii artirmaktadir
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Service exports refer to the sale of services that a country pro-
vides internationally. These services span a broad spectrum
of sectors, including tourism, finance, healthcare, education,
telecommunications, software development, and consulting.
Unlike physical products, services are typically deliverable
digitally or face-to-face and can be transferred across borders.
Service exports play a crucial role in contributing to the na-
tional economic growth and development. Here are some
factors that emphasize the importance of service exports:

1. Economic Diversification: Service exports enhance
economic diversity by reducing a country’s dependence
solely on goods exports. This creates a more resilient structure
against economic shocks.
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Hizmet ihracati, bir tlkenin yurt disina sundugu hizmetlerin
satigini ifade eder. Bu hizmetler; turizm, finans, saglik, egitim,
telekomunikasyon, yazilim gelistirme ve danismanlik gibi genis
bir yelpazeyi kapsar. Fiziksel trtnlerin aksine, hizmetler genel-
likle dijital veya yuz yuze sunulabilir ve sinir 6tesine aktarilabilir.
Hizmet ihracat, bir tlkenin ekonomik btiytimesine ve kalkin-
masina énemli katkilarda bulunur. Hizmet ihracatinin énemini
vurgulayan bazi faktérleri soyle siralayabiliriz;

1. Ekonomik Gesitlendirme: Hizmet ihracati, ekonomik
cesitliligi artirarak bir Ulkenin sadece mal ihracatina bagmli
olmasini engeller. Bu, ekonomik soklara karsi daha direngli
bir yapr olusturur.
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Turkiye has demonstrated significant growth in
service exports in recent years in global goods and

service exports increased

2. Revenue Growth: Export activities in the
service sector contribute to boosting foreign cur-
rency earnings, thereby helping the country offset
its current account deficit.

3. Job Creation: The service sector typically
requires a highly skilled workforce. And this, in turn,
increases qualified employment in the country and
reduces unemployment.

4. Technological Development: Service
exports, especially in technology and knowl-
edge-based sectors, promote the spread of inno-
vative solutions and technological advancements.

5. International Competitiveness: Service ex-
ports enhance a country’s competitive edge in global
markets. Countries that excel in fields such as health tour-
ism, education, and software gain prestige internationally.

TURKIYE’S POSITION IN SERVICE
EXPORTS

Tirkiye has demonstrated significant growth in service
exports in recent years. Turkiye has demonstrated
strong performance across several fields, particularly
in tourism, education, and information technologies.
Turkiye's success in service exports strengthens its
position in the global economy and enhances its
competitiveness in international markets.

5 &
@%@

2. Gelir Artisi: Hizmet sektortindeki ihracat faa-
liyetleri, doviz gelirlerini artirarak dlkenin cari agigini
kapatmasina yardimci olur.

3. istihdam Yaratma: Hizmet seki¢ri, genellikle
yuksek vasifli is gtictine ihtiyac duyar. Bu da Ulkede
nitelikli istihdami artirir ve igsizligi azaltir.

4. Teknolojik Gelisim: Hizmet ihracati, 6zellikle
teknoloji ve bilgi tabanli sektorlerde, yenilikci cozdm-
ler ve teknolojik gelismelerin yayllmasini tesvik eder.

5. Uluslararasi Rekabet Gucii: Hizmet ihracat,
bir tilkenin kuresel pazarlarda rekabet gucunu artirir.
Ozellikle sadlik turizmi, egitim ve yazilim gibi alanlarda
6ne clkan Ulkeler, uluslararasi alanda prestij kazanir.

TURKIYE’NIN HIZMET IHRACATINDAKI
KONUMU

Turkiye, son yillarda hizmet ihracatinda énemli bir
gelisme gostermistir. Turizm, saglik turizmi, egitim ve
bilisim teknolojileri basta olmak Utizere bircok alanda
guiclu bir performans sergilemektedir. Turkiye'nin hiz-
met ihracatindaki basarisi, kiresel ekonomideki yerini
guclendirmekte ve uluslararasi pazarlarda rekabet
gticunu artirmaktadir.

Sonug olarak, hizmet ihracati, Tdrkiye'nin ekonomik
buiyime ve kalkinma hedeflerine ulasmasinda kilit bir

Service
exports play a
crucial role in
contributing
to countries’
national
economic
growth and
development.

Hizmet ihracati,
bir @ilkenin
ekonomik
bilyiimesine ve
kalkinmasina
onemli katkilarda
bulunur

o

Turkiye, son yillarda hizmet ihracatinda
onemli bir gelisme gostermistir
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Service exports have significant potential to

contribute to Tiurkiye's enhance its

competitiveness in international trade

Service exports
play a crucial
role in Tiirkiye's
achievement

of its economic
growth and
development
goals

Hizmet ihracati,
Tiirkiye'nin
ekonomik
biiyiime ve
kalkinma
hedeflerine
ulasmasinda
kilit bir rol
oynamaktadir

In conclusion, service exports play a crucial role in
Tdrkiye's achievement of its economic growth and
development goals. Strengthening its potential in this
field will enable the country to achieve a stronger
position in global markets.

KEY SECTORS IN SERVICE EXPORTS

Service exports encompass many sectors that make
significant contributions to economic growth and com-
petitiveness in international trade. In Turkiye and glob-
ally, the prominent sectors in service exports include:

rol oynamaktadir. Ulkenin bu alandaki potansiyelini
daha da gelistirmesi, kiresel piyasalarda daha guiclt
bir konum elde etmesini saglayacaktrr.

HIZMET IHRACATINDA ONE CIKAN
SEKTORLER

Hizmet ihracati, ekonomik buylmeye ve uluslararasi
ticaretteki rekabet guictine énemli katkilar saglayan
bircok sektoru kapsar. Turkiye'de ve dunya gene-
linde hizmet ihracatinda éne ¢ikan baglica sektorler
sunlardir:

Hizmet ihracati, Turkiye'nin uluslararasi ticaretteki
rekabet glici icin bliylik bir potansiyele sahiptir
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Service exports encompass many
sectors that make significant
contributions to economic growth and
competitiveness in international trade

M 1. Tourism is a major stakeholder in service exports, playing
a significant role both in Turkiye and globally. Turkiye annually
welcomes millions of tourists for its historical and natural beau-
ties, cultural legacy, and hospitality. This is a significant factor
that boosts the country’s foreign currency earnings.

W 2. Health Tourism: Ttirkiye has carved out a significant place
in health tourism, offering high-quality and cost-effective health-
care services.

M 3. Education: Tdrkiye distinguishes itself in the education
sector by offering high-quality education to international stu-
dents along with various scholarship opportunities. Universities
and private teaching institutions provide appealing options for
foreign students.

W 4. Information Technology and Software: The information
technology and software sector is increasingly taking a more
prominent role in global service exports. Turkiye shows strong
performance in areas such as software development, game
design, and IT consulting.

B 5. Finance and Consulting: Financial services and consult-
ing are crucial elements of global service exports. Turkiye is
involved in the international market with banking, insurance,
and financial consulting services.

W 6. Transportation and Logistics: Logistics and transportation
services are essential components of trade. For its geographical
location, Turkiye is a significant hub for international transpor-
tation and logistics services.

CONCLUSION

Service exports have significant potential to contribute to Tur-
kiye's economic growth and enhance its competitiveness in
international trade. The successful performance in sectors such
as tourism, health tourism, education, information technologies,
and logistics demonstrates the strength of Turkiye's service
exports. Taking strategic steps in areas such as innovation,
compliance with international standards, marketing strategies,
and cultivating a skilled workforce will further enhance this
potential. With these strategies, Turkiye will enhance its service
exports and maintain a strong position in global markets.

W 1. Turizm: Turizm sektérd, hizmet ihracatinin en buyuk
paydaslarindan biridir. Turkiye, tarihi ve dogal guzellikleri,
kdltdrel zenginlikleri ve konukseverlidi ile her yil milyonlarca
turist agirlamaktadir. Bu, Ulkenin déviz gelirlerini artiran énemli
bir faktorddr.

W 2. Saglik Turizmi: Tdrkiye, kaliteli ve uygun maliyetli saglik
hizmetleri ile sagdlik turizminde de énemli bir yer edinmistir.
M 3. Egitim: Turkiye, uluslararasi 6grencilere sundugu yuksek
kaliteli egitim ve gesitli burs imkanlar ile egitim sektériinde de
éne clkmaktadir. Universiteler ve 6zel egitim kurumlar, yabanci
6grenciler igin cazip segenekler sunmaktadir.

M 4. Bilgi Teknolojileri ve Yazilim: Bilisim teknolojileri ve yazilim
sektord, kuresel hizmet ihracatinda giderek daha 6nemli bir yer
tutmaktadir. Turkiye, yazilim gelistirme, oyun tasarmi ve IT da-
nismanhigi gibi alanlarda guclu bir performans sergilemektedir.

W 5. Finans ve Danismanlik: Finansal hizmetler ve danis-
manlik, kuresel hizmet ihracatinin kritik bilesenlerindendir.
Tdrkiye, bankacilik, sigortacilik ve mali danismanlik hizmetleri
ile uluslararasi pazarda yer almaktadir.

W 6. Tasimacilik ve Lojistik: Lojistik ve tasimacilik hizmetleri, ticaretin
temel unsurlarindan biridir. Turkiye, cografi konumu nedeniyle ulus-
lararas! tagimacilik ve lojistik hizmetlerinde énemli bir merkezdir.

SONUC

Hizmet ihracati, Turkiye'nin ekonomik buytimesi ve uluslararasl
ticaretteki rekabet guicu igin blyuk bir potansiyele sahiptir.
Turizm, saglik turizmi, egitim, bilgi teknolojileri ve lojistik gibi
sektorlerdeki bagarili performans, tlkenin hizmet ihracatindaki
guicunu gostermektedir. Yenilikcilik, uluslararasi standartlara
uyum, pazarlama stratejileri ve nitelikli is guicu gibi alanlarda
stratejik adimlar atilmasi bu potansiyeli daha da artiracaktir.
Tdrkiye, bu stratejilerle hizmet ihracatini gelistirerek kdresel
pazarlardaki guicli konumunu Koruyacaktir.

Hizmet ihracati, ekonomik biiyiimeye ve

uluslararasi ticaretteki rekabet giiciine dnemli

katkilar saglayan bircok sektorii kapsar
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Tlrkiye’s service
exports reached
100.8 billion dollars,
achieving a record

points and reaching its highest share of 1.3% in
global exports.

Turkiye’s share of global goods
exports rose from 1.02% in 2022
to 1.08% in 2023, marking an
increase of 0.06 percentage

In 2023, despite
challenging global
economic conditions,
Tarkiye’s share in global
goods and service

exports increased. level in history.

Turkiye’'nin hizmet

Turkiye’'nin kdresel mal ihra-
ihracati 100,8 milyar dolar

2023 yilinda kuresel
catindan aldigr pay 2022 yilinda

ekonomideki zorlu

kosullara ragmen
Tlrkiye’'nin kiresel mal
ve hizmet ihracatindaki
pay! artmistir.

yuzde 1,02 iken 2023 yilinda
0,06 puan artisla ytzde 1,08e
yUikselmis ve tarihin en yUksek
seviyesine ulasmistir.

olarak gercekleserek
kiresel ihracattan aldigi
pay ylzde 1,3 ile rekor
seviye ulasmistir.

1,08
1,01 1,02

0,95 0,96

0,91 0,93 0,93 0,91

0,88

0,85

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Turkiye's Share of Global Goods Exports (%)
Turkiye’'nin Kiresel Mal [hracatindaki Payi
Source: World Health Organisation (the WHO)
Kaynak: Dinya Ticaret Orgtd
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WE ARE WORKING TIRELESSLY
TO BUILD A BETTER FUTURE
FOR OUR COUNTRY

Memleketimizin kalkinmasina katki saglamak
icin var glicimiizle calistyoruz

FelY

a P .-Lv‘

s p

Chairman of the Board of Directors of the Service Exporters Association (SEA)
Sekib AVDAGIG
Hizmet Ihracatgilari Birligi (HIB) Yonetim Kurulu Baskani

“Tiirkiye has achieved remarkable success in service exports, driving positive growth
across other sectors of the economy”

“Tiirkiye, hizmet ihracatinda diger sektirleri de olumlu yinde etkileyen yiiksek
bir performans sergiledi”
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We have addressed the shortcomings in our
exports caused by the ahsence of service
exports from the export basket for many
years through the establishment of HIB

Sekib Avdagic, the Chairman of the Board of Directors of the
Service Exporters’ Association (SEA), evaluated Turkiye's
performance in service exports for Business Diplomacy
readers.

HOW DO YOU EVALUATE TURKIYE’S
PERFORMANCE IN SERVICE EXPORTS IN
RECENT YEARS?

To put it in one sentence, it displayed a high performance
that positively affected other sectors as well. As you know,
service sectors are considered to be an important stabilizing
force in the economy as they are less affected by periods
of crisis around the world. It contributes to global GDP well
above the value added generated by the manufacturing
sector. Thus, it leverages the manufacturing industry to
operate more effectively and efficiently. For this reason, with
the establishment of the Service Exporters’ Association, we
have completed the deficiencies in our exports caused by
the fact that service exports were not included in the export
item for many years. We have seen the importance of the
sector more clearly. With the establishment of our asso-
ciation, our service exporters not only showed how great
their potential is, but also started to use it more efficiently.

As aresult, | find the performance of our service exporters
in recent years to be admirable in every sense of the word.
While Ttirkiye exported $255 billion worth of goods last year,
it exported $101.6 billion worth of services. This figure marks
a record in service exports. In foreign trade in services, we
had a surplus of 52.5 billion dollars last year. Our export
target for this year is 120 billion dollars, and our target for
2028 is 200 billion dollars. Our service exporters have the
potential and determination to achieve these targets.

~N
~

(N

Hizmet Ihracatcilarn Birligi (HIB) Yonetim Kurulu Bagkani
Sekib Avdagic, Ttirkiye'nin hizmet ihracatindaki performansini
Business Diplomacy okurlari icin degerlendirdi.

TURKIYE’NiN HiZMET IHRACATI ALANINDA
SON YILLARDAKiI PERFORMANSINI NASIL
DEGERLENDIRIYORSUNUZ?

Bir ctimleyle ifade edecek olursak, diger sektorleri de olumiu
yonde etkileyen ytiksek bir performans sergilemistir. Bili-
yorsunuz, hizmet sektoérleri diinyadaki kriz donemlerinden
daha az etkilendiginden ekonomiyi dengeleyen énemli bir
guic olarak kabul edilir. Ktiresel GSYH'ye imalat sektdrintin
olusturdugu katma degerin oldukca tzerinde katki saglar.
Boylece imalat sanayiinin daha etkin ve verimli calismasinda
kaldirag etkisi yapar. Bu nedenle hizmet ihracatinin uzun
yillar ihracat kalemi igerisinde yer almamasinin ihracatimizda
ortaya gikardii eksikleri Hizmet ihracatcilari Birligi'nin kurul-
masilyla tamamladik. Sektérin 6Gnemini daha net bir sekilde
gorduk. Hizmet ihracatcilarimiz, birligimizin kurulmasi ile
birlikte ne kadar buytk bir potansiyele sahip olundugunu
g0Ostermekle kalmadi, potansiyelini daha verimli bir sekilde
kullanmaya basladi.

Sonug itibariyla, son yillarda hizmet ihracatcilarimizin gos-
terdikleri performansi kelimenin tam anlamiyla takdire sayan
buluyorum. Turkiye, gecen yil 255 milyar dolar mal ihracati
gerceklestirirken; 101,6 milyar dolar hizmet ihracatina imza
attl. Bu rakam hizmet ihracatinda bir rekoru isaret ediyor.
Hizmet dis ticaretinde ise gegen yil 52,5 milyar dolar fazla
verdik. Bu yilki ihracat hedefimiz 120 milyar dolar, 2028 yili
hedefimiz ise 200 milyar dolar. Hizmet ihracatgilarimiz bu
hedefleri tutturabilecek potansiyel ve kararliliga sahipler.

Hizmet ihracatinin uzun yillar ihracat
kalemi icerisinde yer almamasinin
ihracatimizda ortaya cikardidi eksikleri
HiB’in kurulmasiyla tamamladik

B
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Last year, Tiurkiye achieved 255 billion dollars
in goods exports, while it signed 101.6 billion

dollars in service exports

WHICH SERVICE SECTORS STAND OUT IN
EXPORTS?

It would not be right to say that only one sector stands out.
There are 10 sectors within the Services Exporters’ Associ-
ation, each more valuable than the other. Although some of
them seem to be exporting relatively less in this process,
each of them has high potential in itself. Therefore, each
service sector is a major exporter of the future.

Having noted this, | would like to state that our tourism and
travel-related services sector is currently the largest exporter
with exports of $49.5 billion last year. Our passenger trans-
portation services sector ranks second with $20.3 billion in
exports, and the freight transportation and logistics sector
ranks third with $14.6 billion in exports. However, in addition
to all these, sectors such as software and informatics, health
tourism, contracting, entertainment, and cultural services,
including TV series exports, are developing rapidly, and we
have a say in the world in each of them. Our goal in all of our
service sectors is to be among the world’s leading countries.

HANGI HiZMET SEKTORLERI IHRACATTA ONE
CIKIYOR?

Tek bir sektér éne gikiyor demek dogru olmaz. Hizmet ih-
racatcilar Birligi icinde her biri birbirinden degerli tam 10
sektdr yer aliyor. Bir kismi bu suregte gdrece olarak daha
dusuk ihracat yapiyor gibi gorunse de her biri kendi icinde
yuksek potansiyel barindiryor. Dolayisiyla her hizmet sektérdi,
gelecegin buyuk ihracatcisidir.

Bu kaydi dustukten sonra ifade edeyim ki, su an i¢in en fazla
ihracat yapan sektoriimtiz gegen yil gerceklestirdigi 49,5
milyar dolarlik ihracat ile turizm ve seyahat ile ilgili hizmetler
sektdrimuz oldu. Yolcu tagsimaciligr hizmetleri sektorimuz
20,3 milyar dolarlik ihracat ile ikinci sirada, yuk tagimaciligi
ve lojistik sektéru ise 14,6 milyar dolarlik ihracat ile tgtincu
sirada yer aliyor. Ancak buittin bunlarin yaninda yazilim ve
bilisim, saglik turizmi, muteahhitlik, iginde dizi ihracatimizin
da oldugu eglence ve kdltlr hizmetleri gibi sektérlerimiz
hizla gelisiyor ve her birinde diinyada séz sahibi oluyoruz.
Hizmet sektoérlerimizin hepsinde hedefimiz diinyanin sayili
llkeleri arasinda yer almak.

o

Turkiye, gecen yil 255 milyar dolar mal ihracati
gercgeklestirirken; 101,6 milyar dolar hizmet

ihracatina imza atti
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Our greatest strength lies in valuing
those who seek our services not as mere
customers, but as guests

WHAT ARE TURKIYE’S BIGGEST COMPETITIVE
ADVANTAGES AND CHALLENGES FOR
SERVICE EXPORTS IN GLOBAL AND
REGIONAL MARKETS?

Turkiye is a very developed country in the service sector. For
example, our country, which has been at the forefront of the
tourism sector in its region and globally for years, has become
one of the largest airline companies in the world with our
flag carrier airline. Likewise, it is only a matter of time before
we become one of the top 3 countries in health tourism. All
these are features that overlap with the friendly and hospitable
characteristics of Turkish people. Our biggest advantage
is that we see those who want to receive services from us
as guests first, not customers. In this sense, our biggest
competitive power as service exporters is our human assets.

We are living in a period of rising costs in every sector all over
the world. This has two consequences: Declining profitability and
quality. However, many of our sector representatives in service
exports are insistent and stubborn about not going below a

KURESEL VE BOLGESEL PAZARLARDA
TURKIYE’NiN HiZMET IHRACATI ACISINDAN EN
BUYUK REKABET AVANTAJLARI VE
ZORLUKLARI NELERDIR?

Turkiye hizmet sektdrinde cok gelismis bir Ulke. Ornegin
yillardir bélgesinde ve kuresel anlamda turizm sektortinde 6n
siralarda yer alan tilkemiz, yine bayrak taslyici havayolumuz
ile ddinyanin en buytk havayolu sirketleri arasina girdi. Keza
saglik turizminde ilk 3 Ulke arasina girmemiz an meselesi.
Bltun bunlar Turk insaninin gdler yuzlt ve misafirperver
olma ozelligi ile drtusen ézellikler. Bizim en blytik avantajimiz
bizden hizmet almak isteyenleri musteri degil, 6nce misafir
olarak gérmemiz. Bu anlamda hizmet ihracatcilar olarak
bizim en buyuk rekabet glicimtiz, insan varligimiz.

Tum dunyada her sektérde maliyetlerin ytikseldigi bir dé-
nem yaslyoruz. Bunun iki sonucu var: Karliigin ve kalitenin

Bizim en hiiyiik avantajimiz hizden
hizmet almak isteyenleri miisteri degil,
tnce misafir olarak grmemiz
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Would like to state that our tourism and travel-related
services sector is currently the largest exporter with

exports of $49.5 billion last year

certain quality even if their profitability rates decrease. In other
words, they do not compromise on quality. In this way, while
quality is decreasing all over the world due to cost increases,
we maintain our quality. This not only puts us ahead, but also
reveals the fact that our quality has relatively increased, and
customers perceive this. Therefore, | think this situation makes
a positive contribution to our competitiveness.

As for the challenges, there are problems that need to be
solved in order for our sectors to move forward quickly.
Our sectors expressed all these demands at the “Services
Export Strategy Conference” we organized in April. If these
demands of our sectors can be met urgently, a significant
part of the difficulties will disappear.

In addition, our biggest problem in service exports, as in all
export sectors, is the suppression of the exchange rate. We

dusmesi. Ancak hizmet ihracatinda birgok sektdr temsilcimiz
karlilik oranlari dtigse de belirli bir kalitenin altina inmeme
konusunda israrli ve inatci davraniyorlar. Yani kaliteden édun
vermiyorlar. Bu sayede tim dtinyada maliyet artiglarindan
dolay kalite duserken biz kalitemizi muhafaza etmis olu-
yoruz. Bu da bizi 6ne gecirmekle kalmiyor, gorece olarak
kalitemizin arttigi gergegdini ortaya koyuyor, msterilerin de
bunu algilamasini sagliyor. Dolayisiyla bu durumun rekabet
guictimtize olumlu bir katki sundugunu dtisuntyorum.

Zorluklara gelince; sektérlerimizin hizli yol alabilmeleri icin
onlerinde ¢ozlilmesi gereken sikintilar var. Sektdrlerimiz
btittin bu taleplerini nisan ayinda gergeklestirdigimiz “Hizmet
ihracati Strateji Konferansi’nda dile getirdiler. Eger sektor-
lerimizin bu talepleri ivedilikle kargilanabilirse zorluklarin
6nemli bir bélumu ortadan kalkacaktir.

i

Su anic¢in en fazla ihracat yapan sektorumiiz gecgen yil
gerceklestirdigi 49,5 milyar dolarlik ihracat ile turizm ve
seyahat ile ilgili hizmetler sektorimuz oldu
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think that the exchange rate and inflation should
be in balance. We do not want the exchange rate
to be too high, nor do we want it to be below
inflation. If the exchange rate and inflation move
in a certain correlation, this major problem will
disappear.

CAN YOU GIVE INFORMATION
ABOUT THE SUPPORT PROVIDED TO
SECTORS TO INCREASE SERVICE
EXPORTS?

There are supports provided by our government
for our exporters. Within the scope of Decision
No. 5448 on Defining, Classifying, and Supporting
Service Exports, our companies can benefit from
various supports in many areas such as education
services, real estate services, cultural and creative
industry services, logistics and transportation
services, health and sports tourism services, and
management consultancy services. Under Deci-
sion 5449 on Supporting Overseas Logistics Dis-
tribution Networks, our companies can increase
their capacities with the support provided to the
Freight Transportation and Logistics sector.

Bunun yani sira tim ihracat sektériinde oldugu
gibi hizmet ihracatinda da en buyuk sikintimiz
kurun baskilanmasi. Kurla enflasyonun bir denge
icinde olmasi gerektigini dustnuyoruz. Ne kurun
cok yuksek olmasini ne de enflasyonun altinda
kalmasini arzu ediyoruz. Kur ile enflasyon belirli
bir korelasyon iginde ilerlerse bu buyuk sorun da
ortadan kalkacakitir.

HiZMET iHRACATINI ARTIRMAK ICiN
SEKTORLERE SAGLANAN DESTEKLER
HAKKINDA BiLGi VEREBILIR MiSiNiz?

Devletimizin ihracatcilarmiz icin verdigi destekler
var. 5448 sayill Hizmet ihracatinin Tanimlanma-
si, Sinflandirimasi ve Desteklenmesi Hakkinda
Karar kapsaminda egitim hizmetleri, gayrimenkul
hizmetleri, klilttirel ve yaratict endustri hizmetleri,
lojistik ve tagimacilik hizmetleri, saglik ve spor
turizmi hizmetleri, yonetim danismanhigr hizmetleri
gibi birgok alanda firmalarmiz ¢esitli desteklerden
faydalanabiliyor. 5449 sayili Yurt Disi Lojistik
Dagitm Aglarinin Desteklenmesi Hakkinda Karar
kapsaminda YUk Tasimaciligr ve Lojistik sekto-
riine saglanan destekler yardimiyla firmalarimiz
kapasitelerini artirabiliyor.

|

The green passport
offered to
representatives of
companies that reach
a specific export
volume empowers
our businesses to act
with greater initiative

Belirli bir bilyiiklikte
ihracat yapan
sirketlerimizin
temsilcileri icin
verilen yesil pasaport
isletmelerimizin

cok daha proaktif
davranahilmelerine
olanak saghyor
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As we all know, the Software and Information Services sector
is one of the most important sectors of our future as a result of
the recent revolutionary developments in the field of artificial
intelligence and software. Within the scope of the Circular No.
5447 on the Implementation Procedures and Principles of the
Decision on the Internationalization of the Turkish Informatics
Sector and E-Turquality (Stars of Informatics) Program, we are
building our future by providing support to our related com-
panies. Within the scope of the Decree No. 2564 on Branding
Supports for Foreign Currency Earning Service Sectors and the
TURQUALITY Program, we provide domestic and international
support to our companies in the branding process.

At the same time, the green passport, which is issued to
representatives of our companies that export at a certain
level, allows these companies to act much more proactively.
With all our activities, we increase our export revenues by
supporting companies that export services, and we are
working hard to contribute to the reduction of the foreign
trade deficit and the development of our country.
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Son zamanlarda yapay zeka ve yaziim alaninda yasanan
devrimsel nitelikte gelismeler neticesinde hepimizin malumu
oldugu tzere Yazilim ve Bilisim Hizmetleri sektérd gelece-
gimizin en énemli sektérlerinden birisi. 5447 Sayil Ttrkiye
Bilisim Sektdrintin Uluslararasilasmasi ve E-Turquality (Bi-
lisimin Yildizlar) Programi Hakkinda Kararin Uygulama Usul
ve Esaslarina iliskin Genelge kapsaminda ilgili firmalarimiza
destek saglayarak gelecegimizi insa ediyoruz. 2564 Sayili
Déviz Kazandiricl Hizmet Sektérleri Markalagsma Destekleri
Hakkinda Karar ile TURQUALITY Programi kapsaminda
firmalarimiza markalasma surecinde yurt icinde ve disinda
destekler sagliyoruz.

Ayni zamanda belirli bir buyukitikte ihracat yapan sirketlerimi-
zin temsilcileri icin verilen yesil pasaport bu isletmelerimizin
cok daha proaktif davranabilmelerine olanak sagliyor. Tum
faaliyetlerimizle hizmet ihracati yapan firmalari destekleyerek
ihracat gelirimizi artiryor, dis ticaret agiginin azalmasina
ve memleketimizin kalkinmasina katki saglamak igin var
gucumuzle calisiyoruz.
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Chairperson of DEIK/International

Technical Consultancy Business Council

Tolga SAHIN

DEIK/Uluslararas! Teknik Musavirlik Is Konseyi Baskani

INTERNATIONAL TECHNICAL
CONSULTANCY AND TURKIYE

Uluslararasi Teknik Miisavirlik ve Tiirkiye

We take a leading role in technical consultancy to ensure sector coordination
and to promote high-quality consultancy services internationally

Sektor icinde koordinasyonu saglamak ve yiiksek kaliteli teknik damismanlk hizmetlerini
yurt disinda tanitmak amaciyla teknik miisavirli§in oncii roliinii iistleniyoruz
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Our technical consultancy companies have gained
momentum, undertaking 166 projects in 2023 and
achieving exports of $233 million for the year

Technical consultancy services often require
specialization in areas such as large-scale infrastructure
projects, construction, and the energy sector

The technical consultancy sector is a strategic field that significantly
contributes to international service exports and enhances coop-
eration between countries. Our technical consultancy companies
have gained momentum, undertaking 166 projects in 2023 and
achieving exports of USD 233 million for the year. They are now
targeting USD 250 million in exports for 2024. In 2023, Turkish
engineering, consultancy, and architecture firms embarked on
new projects in Sierra Leone, Luxembourg, and Grenada. They
have achieved service exports of approximately USD 3.29 billion
through 2,915 projects in 137 countries. Approximately 55 percent
of these services were in infrastructure projects, while 45 percent
were in superstructure projects.

Our companies have recently excelled in large-scale tenders
across the Gulf, Central Asia, and Africa, demonstrating their po-
tential to make a significant impact in the coming years with their
competitive edge. Turkish technical consultancy firms, operating
in numerous countries from the USA to Japan and Russia to New
Zealand, will play an increasingly important role in our country’s
service export vision. They will support our economic policy in
achieving its medium- and long-term goals by showcasing the
quality of Turkish engineers and architects.

As the DEIK/International Technical Consultancy (UTM) Business
Council, our goal since our establishment under DEIK in 2013 has
been to represent the Turkish Technical Consultancy Sector abroad
and to promote our members on the international stage and in
relevant countries. We also aim to showcase the capabilities and
experience of Turkish companies to foreign private and public
decision-makers, demonstrating that they have the competencies
to operate globally. We take a leading role in technical consultancy
to ensure sector coordination and to promote high-quality consul-
tancy services internationally. To achieve this, our council brings
together domestic stakeholders and helps them enhance their
institutional capacities in target countries, supported by DEIK’s
international business network and the Ministry of Trade of the
Repubilic of Turkiye.

Teknik musavirlik sektord, uluslararasi alanda hizmet inracatinda
6nemli bir rol oynayan ve Ulkeler arasi is birligini gtiglendiren
stratejik bir sektérddir. Teknik misavirlik firmalanmiz ézellikle son
yillarda ivme kazanarak 2023 yilinda 166 proje Ustlendiler ve yil
icerisinde 233 milyon dolarlik ihracat rakamini yakaladilar, 2024
yilinda ise 250 milyon dolar hedefiyle calismalarini stirdidurmekte-
dirler. Tdrk muhendislik, musavirlik ve mimarlik firmalarimiz 2023
yllinda Sierra Leona, Ltiksemburg ve Grenada’da yeni projelere
baslayarak gegmisten gtintimtize 137 farkli tilkede 2.915 projeyle
yaklasik 3,29 milyar dolarlik hizmet ihracati gergeklestirmistir. Bu
hizmetlerin yaklagik yuizde 55'i altyapi projeleri yuzde 45'i ise
lstyapi projelerinde gerceklestirilmistir.

Firmalarimiz son dénemde Kérfez, Orta Asya ve Afrika bolgelerin-
de buyuk capli ihalelerde basarili oldular ve rekabetci yapilaryla
ontimtizdeki yillarda da adlarindan séz ettireceklerini gésterdiler.
Amerika’dan Japonya'ya, Rusya'dan Yeni Zelanda'ya kadar
bircok ulkede hizmetlerine devam eden Turk teknik mdisavirlik
firmalarimiz, tlkemizin hizmet ihracat vizyonunda gittikge daha
da énemli rol oynayarak; Ttirk muhendis ve mimarlarinin kalitesini
g0stererek, ekonomi politikamizin orta ve uzun vade hedeflerine
ulasamasinda destek olacakr.

DEIK/Uluslararasi Teknik Mtigavirlik (UTM) is Konseyi olarak, 2013
yilinda DEIK gatisi altinda kuruldugumuz gtinden bu yana Ttirk
Teknik Msavirlik Sektord’'nd yurt disinda temsil etmeyi ve Uyeleri-
mizi uluslararasi arenada ve ilgili tilkelerde tanitmayi hedefliyoruz.
Ayrica, Turk sirketlerinin yeteneklerini ve deneyimlerini yabanci
Ozel ve kamusal karar vericilere aktarmayi ve dunya genelinde is
yapabilme yetkinliklerini tasidiklar mesajini iletmeyi amacliyoruz.
Sektor icinde koordinasyonu saglamak ve yuiksek kaliteli teknik
danismanlik hizmetlerini yurt disinda tanitmak amaciyla teknik mu-
savirligin 6nedi roltind Ustleniyoruz. Bunu basarmak igin konseyimiz

Teknik miisavirlik hizmetleri, genellikle biiyiik
lcekli altyapi projeleri, ingaat ve enerji
sektdrii gibi alanlarda uzmanlasmauy! gerektirir

o

Teknik misavirlik firmalarimiz 2023 yilinda 166 proje ustlendiler
ve yil igerisinde 233 milyon dolarlik ihracat rakamini yakaladilar
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Technical consultancy services play a
crucial role in advancing global priorities like
infrastructure and sustainable development

Key factors in the Technical Consultancy sector include work
experience, adaptability to technology, and technical expertise.
Technical consultancy services often require specialization in
areas such as large-scale infrastructure projects, construction,
and the energy sector. Turkish technical consultancy firms, actively
involved in major investments such as airports, highways, hospi-
tals, and infrastructure in our country over the last 20 years, have
leveraged their experience into an advantage in foreign markets.
They have successfully executed significant projects in various
countries around the world.

In the dynamic field of technical consultancy, rapid adaptation
to technology is essential for staying competitive and relevant.
Incorporating innovative technologies such as new construction
techniques, environmental sustainability solutions, digital design,
and simulation provides a competitive edge in the industry. For in-
stance, digital design tools like BIM (Building Information Modeling)
enable more efficient project management and cost reduction. Our
companies, which have gained experience through the use of BIM
technology in numerous state investments within our country, are
now leveraging this expertise internationally as well.

Technical consultancy firms require highly skilled personnel with
extensive technical knowledge and experience. Specialized teams
in fields such as engineering, architecture, environmental scienc-
es, and energy consultancy play a crucial role in the successful
execution of projects. Companies in the sector must consistently
invest in enhancing technical expertise and developing their staff.
Therefore, Turkish technical consultancy firms continue to focus on
the sustainable development of their personnel, employing both
internal training programs and collaborations with universities.

Our sector holds significant potential in service exports, which can
be fully realized by strengthening factors such as work experience,
adaptation to technology, and technical expertise. Countries and
companies can gain a competitive advantage in the international
market by making strategic investments in these areas. Technical
consultancy services play a crucial role in advancing global priori-
ties like infrastructure and sustainable development. With effective
planning and support, our sector can significantly enhance its
position in the global market. Moreover, expanding our companies’
involvement in international technical consultancy projects can
bolster our sector’s global influence. This expansion can also
yield positive outcomes in related areas such as contracting
and exports of construction materials, creating a multiplier effect.
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dzellikle yurt ici paydaglanini tek bir gatr altinda toplayarak, DEIK’in
uluslararast is agini ve Turkiye Cumhuriyeti Ticaret Bakanhigrnin
destegi ile belirlenen hedef Ulkelerdeki kurumsal kapasitelerini
gelistirmelerine yardimei olmaktadir.

Teknik Mtisavirlik sektérinde 6ne ¢lkan unsurlar arasinda is deneyimi,
teknolojiye adaptasyon ve teknik birikim gibi faktérler bulunmaktadir
Teknik musavirlik hizmetleri, genellikle buyuk dlcekli altyapi projele-
i, insaat ve enerji sektort gibi alanlarda uzmanlasmay! gerektirir
Ulkemizde ézellikle son 20 yilda gerceklestirilen buiytik élgekli ha-
valimani, otoyol, hastane, altyapi gibi yatinmlarda akif rol alan Tuirk
teknik musavirlik firmalar bu tecrtibelerini dis piyasalarda avantaja
dénusturerek baska Ulkelerde énemli projelere imza attilar.

Teknik musavirlik sektdrd, stirekli olarak gelisen ve degisen bir alan
oldugundan, teknolojiye hizll adaptasyon gok 6nemlidir. Yeni insaat
teknikleri, cevresel stirdrtilebilirlik coztimleri, dijital tasarim ve simu-
lasyon gibi yenilikgi teknolojilerin kullanimi, sektdrde rekabet avantaji
saglar Omegin, BIM (Building Information Modeling) gibi dijital ta-
sanm araglar, projelerin daha verimli yénetilmesine ve maliyetlerin
azaltlmasina olanak tanir Ukemizdeki bircok devlet yatinminda
kullanilan BIM teknolojisi sayesinde tecrtibe kazanan firmalarimiz,
bu birikimlerini yurt disinda da kullaniyorlar.

Teknik musavirlik firmalanmizin yuksek duzeyde teknik bilgi ve de-
neyime sahip nitelikli personel istihdam etmeleri gerekmektedir. Mu-
hendislik, mimarlik, gevre bilimleri, enerji danismanligi gibi alanlarda
uzmanlasmis ekipler, projelerin basaril bir sekilde yurtittiimesinde
kritik bir rol oynar. Sektordeki firmalarin stirekli olarak teknik birikimi
artrmak ve personelini gelistirmek icin yatinm yapmasi gerekmektedir
Bu nedenle Turk teknik musavirlik firmalan gerek i¢ egitimlerle ge-
rekse de tiniversitelerle is birligi yaparak personellerinin stirddirdlebilir
gelisimi igin calismaya devam etmektedir.

Sektérumuz hizmet ihracatinda énemli bir potansiyele sahiptir
ancak bu potansiyelin gergeklesmesi icin is deneyimi, teknolo-
jiye adaptasyon ve teknik birikim gibi unsurlarin gtiglendirimesi
gerekmektedir. Ulkeler ve firmalar, bu alanlarda yaptiklar yati-
rnmlarla uluslararasi pazarda rekabet avantaji elde edebilirler.
Teknik musavirlik hizmetleri, altyapi gelistirme ve stirdurtilebilir
kalkinma gibi kuresel 6nceliklerin 6nemli faktérlerindendir ve
dogru planlamalar ve desteklerle teknik musavirlik sektérimuiz
duinya piyasasinda daha da énemli bir konum elde edebilir. Ayrica
firmalanmizin teknik musavirlik alaninda yurt diginda daha fazla
proje Ustlenmesi sektdrdmuiztin kuresel glictin artirarak, carpan
etkisiyle ayni zamanda muteahhitlik ve ingaat malzemeleri ihracati
gibi alanlarda da olumlu sonuglar yaratacakr.

Teknik miisavirlik hizmetleri, altyapi gelistirme
ve siirdiiriilehilir kalkinma gihi kiiresel
dnceliklerin dnemli faktdrlerindendir
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Chairperson of DEIK/Logistics Business Council
Ibrahim Kemal Banis DILLIOGLU

DEIK/Lojistik Is Konseyi Baskani

TURKIYE STRENGTHENING ITS ROLE IN
GLOBAL TRADE

Tiirkiye, Kiiresel Ticaretteki Roliinii Giiclendiriyor

Tiirkiye has achieved sustainable growth in the logistics sector through its
geographical advantages, advanced infrastructure, ongoing digitalization
process, and green transformation projects

Codrafi avantajlari, gelismis altyapisi, dijitallesme siireci ve yesil diniisiim
projeleri ile Tiirkiye, lojistik sektoriinde siirdiiriilebilir bir biiyiime yakalamistir
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Tarkiye, ranking 47th among 139 countries in logistics
performance in 2018, rose to 38th place by 2023

Tiirkiye's advanced road, air, and sea
transportation networks contribute to its
status as a regional and global logistics hub

TURKIYE’S LOGISTICS SUPERIORITY

Tdrkiye's strategic location at the intersection of Asia, Europe, and
Africa positions it as a pivotal hub in global trade. In particular, the
Istanbul and Canakkale Straits serve as some of the most critical
passages in global maritime trade, enhancing Turkiye’s logistical
significance. Cities with ports such as Istanbul, Izmir, and Mersin
hold critical importance in both road and maritime transportation.

According to the World Bank’s Logistics Performance Index (LPI),
Turkiye has made substantial strides in logistics performance in
recent years. Ranked 47th out of 139 countries in 2018, Tirki-
ye climbed to 38th place by 2023. This improvement has been
achieved through infrastructure investments and the efficiency
of international shipments. Turkiye’'s advanced road, air, and sea
transportation networks contribute significantly to accelerating trade
and establishing our country as a regional and global logistics hub.

TURKIYE’S POSITION IN E-EXPORT LOGISTICS

The global expansion of e-commerce, alongside rising internet
penetration and the widespread adoption of mobile devices in
Turkiye, has driven substantial growth in e-export logistics.

The active and effective use of the internet by producers has afforded
them the opportunity to promote their products internationally. Ttirkiye
has great potential in e-commerce exports thanks to its young and
dynamic population, rapid adoption of technology, and strategic lo-
cation. According to 2023 data, Ttirkiye's e-commerce export volume
has increased by 30% compared to 2022. This growth is directly
related to the efficiency and quality of logistics services. Another
crucial indicator of growth in this sector in Ttrkiye is the penetration of
online shopping among the population, which reached 65% in 2023.

In the same year, Turkiye set a record with total exports reaching
256 billion dollars. It's possible to say that e-export also held a
significant share during this period. The strengthening of our
country’s logistics infrastructure, acceleration of customs proce-

TURKIYE’NIN LOJISTIK USTUNLUGU

Turkiye'nin; Asya, Avrupa ve Afrika kitalaninin kesisim noktasinda yer
almasi, tlkemizi kuresel ticaretin kalbinde stratejik bir merkez haline
getirmektedir Ozelikle Istanbul ve Ganakkale bogazlar, diinya deniz
ticaretinin en kritik gecis noktalar arasinda bulunarak Turkiye'nin lojis-
tik Gnemini artirmaktadir. Istanbul, izmir ve Mersin gibi liman sehirleri
hem kara hem de deniz yolu tasimaciiginda kritik 5neme sahiptir
Dunya BankasI'nin Lojistik Performans Endeksi'ne (LPI) gore,
Turkiye'nin lojistik performansi son yillarda énemli élgide gelisme
gbstermistir. 2018 yilinda 139 Llke arasindan 47. sirada yer alan
Turkiye, 2023 yilinda 38. siraya yukselmistir. Bu iyilesme, altyap! yat-
rimlari ve uluslararasi sevkiyatlann etkinligi sayesinde gerceklesmistir
Turkiye'nin gelismis kara, hava ve deniz ulasim adlan, ticaretin hiz
kazanmasina ve Ulkemizin bélgesel ve kiiresel lojistik merkezlerinden
biri olmasina katkida bulunmaktadir

E-IHRACAT LOJiSTIGINDE TURKIYE’NIN YERI

E-ticaretin kuresel dlcekte buytimesi, Turkiye'de, internet penetras-
yonunun artmasi ve mobil cihaz kullaniminin yayginlasmaslyla birlikte
e-ihracat lojistigi buiytk bir ivme kazanmistrr.

Ureticilerin interneti akiif ve dogru kullanim, tirdinlerini sinr tesinde
tanitma firsati saglamistir. Tdrkiye, genc ve dinamik nufusu, tekno-
lojiye hizl adaptasyonu ve stratejik konumu ile e-ihracatta buyuk bir
potansiyele sahiptir. 2023 yili verilerine gére, Turkiye'nin e-ihracat
hacmi 2022 yilina oranla ytizde 30 artis gostermistir. Bu buiytime,
lojistik hizmetlerinin etkinligi ve kalitesi ile dogrudan iligkilidir. Yine
Turkiye’de 2023 yilinda internet tizerinden aligveris yapan nufusun
ylizde 65’e ulasmasi, bu sektdrdeki buydmenin en énemli goster-
gelerinden biridir.

Tiirkiye’nin gelismis kara, hava ve
deniz ulasim adlan, iilkemizin bilgesel
ve kiiresel lojistik merkezlerinden biri
olmasina katkida bulunmaktadir

o

Lojistik performansiile 2018 yilinda 139 uilke arasindan 47.
sirada yer alan Turkiye, 2023 yilinda 38. siraya yukselmistir
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Tiirkiye possesses substantial potential

in e-commerce exports due to its youthful

and dynamic population, rapid adoption of
technology, and strategic geographical location

dures, and support for digital transformation play a crucial role in
the success of our e-export efforts.

GREEN TRANSFORMATION AND SUSTAINABLE LOGISTICS

In recent years, sustainable logistics practices have become a
strategic priority for freight forwarding firms. This priority arises from
several factors, including economic advantages, environmental
benefits, legal obligations, and customer demands.

For example, sustainable logistics practices optimize fuel con-
sumption, thereby reducing costs. The use of low-emission ve-
hicles significantly reduces operational costs, while solutions
such as digitalization and optimizing logistics processes enhance
operational efficiency. Digital solutions like route optimization and
load planning reduce costs by minimizing empty kilometers and
unnecessary fuel consumption.

In Ttirkiye, the logistics sector is making great strides in green trans-
formation and sustainability. Obtaining green logistics certifications
such as ISO 14001 Environmental Management System validates a
company’s environmental performance and showcases to customers
that it delivers sustainable services. Using artificial intelligence and
big data analytics, the most efficient routes can be identified. This
reduces fuel consumption and carbon emissions. Many sustainability
initiatives like this have now become mandatory in our industry.

DIGITALIZATION AND SMART LOGISTICS SYSTEMS

Digitalization and smart logistics systems offer freight forwarding
firms a significant opportunity for transformation. These tech-
nologies boost operational efficiency, lower costs, and enhance
customer satisfaction.

Big data analytics and artificial intelligence are used to enhance
efficiency in logistics processes. These technologies enable more
accurate and effective operational decision-making by being
utilized in areas such as demand forecasting, inventory manage-
ment, and supply chain optimization. Digital transformation brings
numerous benefits, including enhanced transparency, faster and
more accurate information flow, improved inventory management,
and the ability to quickly respond to changes in demand.

CONCLUSION

Turkiye, as a key player in foreign trade logistics and e-export,
is continuously strengthening its role in global trade. Ttirkiye has
achieved sustainable growth in the logistics sector through its
geographical advantages, advanced infrastructure, ongoing
digitalization process, and green transformation projects. The
growing volume of e-exports once again highlights Turkiye's
logistics capacity and strategic importance in international trade.
In this context, it is evident that the logistics sector will continue
to play a crucial role in Turkiye's economic development and its
integration into global trade networks in the future.
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Yine ayni yil iginde Ttrkiye’'nin toplam ihracati 256 milyar dolarla
rekor kirmistr. Bu dénemde e-ihracatin da 6nemli bir paya sahip
oldugunu séylemek mimktindtir. Ulkemizin e-ihracat basarisinda,
lojistik altyapisinin gticlenmesi, guimruk islemlerinin hizianmasi ve
dijital dénustimtin desteklenmesi buytik rol oynamaktadir.

YESIL DONUSUM VE SURDURULEBILIR LOJISTIK

Son yillarda, stirdtirtilebilir lojistik uygulamalari, freight forwarder
firmalari icin stratejik bir oncelik haline gelmistir. Bu éncelik, ekonomik
avantajlardan gevresel faydalara, yasal zorunluluklardan muisteri
taleplerine kadar birgok sebepten kaynaklanmaktadir.

Omegin stirdtirdilebilr lojistik uygulamalar, yakt tliketimini optimize
ederek maliyetleri duistirmektedir. Diistik emisyonlu araglann kullanim,
operasyonel maliyetleri énemli dlctide azaltirken; dijitallesme ve lojistik
stireclerin optimize ediimesi gibi géztimler, operasyonel verimliligi artinr.
Rota optimizasyonu ve yuk planlamasi gibi dijital c6ztimler, bos kilo-
metreleri ve gereksiz yakit tUketimini azaltarak maliyetleri duistirmektedir

Tlrkiye'de lojistik sektorti, yesil dontistim ve stirduirtilebilirlik konularnda
bliytik adimlar atimaktadr. ISO 14001 Cevre Yénetim Sistemi gibi yesil
lojistik sertifikalan almak, firmanin gevresel performansini belgelendirir
ve musterilere surdurdilebilir hizmet sundugunu gésterir. Yapay zeka
ve buyuk veri analitigi kullanarak, en verimli rotalar belirlenebili. Bu,
yakit ttiketimini ve karbon emisyonlanni azaltr. Bunun gibi pek gok
surddirdlebilirik hareketi artik sektordimiz icin mecburi hale gelmistir.

DIJITALLESME VE AKILLI LOJISTIK SISTEMLERI

Dijitallesme ve akilli lojistik sistemleri, freight forwarder firmalari icin
biytik bir déntistim firsati sunar. Bu teknolojiler, operasyonel verimliligi
artinrken, maliyetleri dusuirr ve musteri memnuniyetini artinr. Blyuk
veri analitigi ve yapay zeka, lojistik stireclerdeki verimliligi artrmak igin
kullanilir. Bu teknolojiler, talep tahmini, stok yonetimi ve tedarik zinciri
optimizasyonu gibi alanlarda kullanilarak, operasyonel kararlarin
daha dogru ve etkili alinmasini saglar. Dijital dontistm, seffaflik, hizli
ve dogru bilgi akisl, envanter yonetimi, talep dalgalanmalarina hizli
yanit verebilme gibi kolayliklar saglamaktadir.

SONUG

Trkiye, dis ticaret lojistigi ve e-ihracat alaninda énemli bir oyuncu
olarak, kuiresel ticaretteki roliini her gecen gun guglendirmektedir.
Cografi avantajlan, gelismis altyapisi, dijitallesme streci ve yesil
dénustm projeleri ile Turkiye, lojistik sektdrtinde surdurdlebilir bir
buytime yakalamistir. E-ihracatin artan hacmi, Ttirkiye'nin lojistik
kapasitesini ve uluslararasi ticaretteki stratejik Snemini bir kez daha
g&zler 6nuine sermektedir. Bu dogrultuda, lojistik sektortiniin gelecek-
te de Turkiye'nin ekonomik kalkinmasina ve kuresel ticaret adlanna
katki saglamaya devam edecegi agiktr

Tiirkiye, genc ve dinamik niifusu, teknolojiye
hizl adaptasyonu ve stratejik konumu ile
e-ihracatta biiyiik bir potansiyele sahiptir
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( TURSAB

TURSAB LAUNCHES
TOURISM CENTURY
PROJECT

FROM BURDUR

TURSAB, TURIZM
YUZYILI PROJESINI
BURDUR'DAN BASLATT!

The Association of Turkish Travel Agencies (TURSAB), which
plays an important role in developing tourism in Turkiye and in
our country’s gaining brand value internationally, has been serving
tourism for 52 years with more than 15 thousand members.

THE GOAL IS TO EXPAND TOURISM TO
12 MONTHS AND ACROSS THE COUNTRY

We aim to spread the developmental power of tourism across
Tdrkiye with the “Tourism Century” project, which we initiated
inspired by the vision of the “Century of Turkiye” put forward by
our President Recep Tayyip Erdogan.

One of our main goals is to spread tourism, which is limited to
3-4 destinations and certain periods, throughout the country and
for 12 months, and to increase our tourism income by attracting
visitors from high-income groups.

THE PROJECT THAT LAUNCHED IN BURDUR
WILL SPREAD THROUGHOUT THE COUNTRY

We took the first step of this important project in Burdur. Burdur
has very valuable tourism treasures. The ancient cities of Kibyra
and Sagalassos, the Great Mosque, the ancient city of Kremna
located within the borders of today’s Bucak district, the ruins of
Milias, historical and cultural values such as Susuz Han, incir Han.
Unique natural beauties such as Salda Lake and Insuyu Cave are
also among the routes that travelers follow carefully. As TURSAB,
we wanted to highlight such a special destination. In this context,
we organized a search conference in Burdur with the participation
of the public, academia, and tourism community. New steps will
be taken in the light of the reports to be prepared and Burdur's
new road map in tourism will be determined.

As we continue our Tourism Century project with new cities, we
will continue to serve our travel agencies and the sector with
different projects.
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President of TURSAB / TURSAB Baskani Firuz B. Baglikaya

Tdrkiye'de turizmin gelismesi ve Ulkemizin uluslararasi alanda
marka degeri kazanmasinda 6nemli bir rol oynayan Ttrkiye
Seyahat Acentalari Birligi (TURSAB), 15 bini agkin Uyesiyle 52
yildir turizme hizmet veriyor.

HEDEF TURIZMIN 12 AYA VE ULKE GENELINE
YAYILMASI

Cumhurbaskanimiz Sayin Recep Tayyip Erdogan’in ortaya
koydug@u ‘Turkiye Yuzyili" vizyonundan ilham alarak baslattigimiz
“Turizm Ydizyll” projesiyle turizmin kalkindirici gtictinui Turkiye'ye
yaymayl amagliyoruz.

Sadece 3-4 destinasyona ve belli dénemlere sikisan turizmin
llke geneline ve 12 aya yayilmasi ve ytiksek gelir grubundan
ziyaretcilerin gelmesini sadlayarak turizm gelirimizin artirimasi,
ana hedeflerimiz arasinda yer aliyor.

BURDUR’DAN BASLAYAN PROJE
ULKE GENELINE YAYILACAK

Bu 6nemli projenin ilk adimini ise Burdur'da attik. Burdur'un
cok degerli turizm hazineleri var. Bunlarin basinda Kibyra ve
Sagalassos Antik Kentleriyle, Ulu Cami ve gliniimuiz Bucak
iicesi sinirlart iginde yer alan Kremna Antik Kenti, Milias Oren
Yeri, Susuz Han, Incir Han gibi tarihi ve kiilttirel degerler geliyor.
Salda Gélti ve insuyu Magarasi gibi benzersiz dogal glizellikler
de seyahat severlerin dikkatle takip ettigi rotalar arasinda.
Bu kadar 6zel bir destinasyonu TURSAB olarak daha da 6ne
clkarmak istedik. Bu kapsamda Burdur'da kamu, akademi ve
turizm camiasinin katilimiyla bir arama konferansi gergekles-
tirdik. Hazirlanacak raporlar 1siginda yeni adimlar atilacak ve
Burdur'un turizmdeki yeni yol haritasi belirlenecek.

Turizm Ydzyil projemize yeni sehirlerimizle devam ederken Birlik
olarak farkli projelerle de seyahat acentalarimiza ve sektére
hizmet etmeye devam edecegiz.
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Chairperson of DEIK/Higher Education
Business Council

Prof. Dr. Irfan GUNDUZ

DEIK/Egitim Ekonomisi Is Konseyi Baskani

EDUCATION ECONOMICS IN TURKIYE
Tiirkiye’de Egitim Ekonomisi

As DEiK/Higher Education Business Council, we aim to strengthen Tiirkiye’s
education economics and make it internationally competitive

DEiK/Editim Ekonomisi is Konseuyi olarak, Tiirkiye'nin egitim ekonomisini giiclendirmeuyi
ve uluslararasi alanda rekabet edebilir hale getirmeyi hedeflemekteyiz
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Turkiye had the opportunity to showcase its innovations
and achievements in the education sector to the world
through extensive participation in NAFSA 2024

NAFSA 2024 and ERIE 2024 fairs are crucial for
showcasing Tiirkiye’s educational potential on a
global scale and fostering international cooperation

As part of our mission to promote and strengthen Trkiye's edu-
cation economics on the global stage, the DEIK/Higher Education
Business Council participated in NAFSA 2024 and EAIE 2024,
two of the world’s most prestigious education fairs. These fairs
are crucial for showcasing Turkiye's educational potential on a
global scale and fostering international cooperation.

NAFSA 2024 FAIR

NAFSA is among the largest international education fairs, uniting
education professionals, academics, and students from across
the globe. This fair facilitates not only the exchange of knowledge
and experience between countries but also the establishment
of new collaborations and partnerships. Turkiye had the op-
portunity to showcase its innovations and achievements in the
education sector to the world through extensive participation
in NAFSA 2024.

As the DEIK/Higher Education Business Council, we established
numerous contacts at NAFSA 2024 to bolster Turkiye's educa-
tion economics and enhance its global promotion. Throughout
the fair, our aim was to enhance international cooperation by
highlighting Turkiye's accomplishments and opportunities in
the field of education. Sharing Tirkiye’'s advancements in ed-
ucation and our future goals with the world is highly significant
on platforms like these.

EAIE 2024 FAIR

Like NAFSA, the EAIE (European Association for International
Education) fair in France in September is also a significant event
in the field of international education. EAIE is one of Europe’s
largest education fairs, uniting education professionals and insti-
tutions from around the world. This fair provides a comprehensive
outlook on internationalization in education, student mobility,
academic collaborations, and education policies.

Turkiye'nin egitim ekonomisini uluslararasl arenada tanitma ve gic-
lendirme misyonumuz gergevesinde, DEIK/Egitim Ekonomisi is
Konseyi olarak, diinyanin en prestijli egitim fuarlarndan olan NAFSA
2024 ve EAIE 2024’e katilim sadladik. Bu fuarlar, Turkiye'nin egitim
potansiyelini kuresel dlgekte tanitmak ve uluslararasi is birliklerini
artirmak adina buiytik énem tasimaktadir.

NAFSA 2024 FUARI

NAFSA, dtinya genelinden egitim profesyonellerini, akademisyenleri ve
Ogrencileri bir araya getiren en buydk uluslararasi egitim fuarlarndan biridir
Bu fuar, llkeler arasi bilgi ve deneyim paylasimini saglamakla kalmaz,
aynizamanda yeniis birliklerinin ve ortakliklann kurumasina olanak tanir.
Tirkiye, NAFSA 2024'e genis bir katilim gostererek, editim sektérindeki
yenilikleri ve basarilar duinya ile paylasma firsati yakalamistr.

DEIK/Egitim Ekonomisi is Konseyi olarak, Ttirkiye'nin edjitim ekonomisini
gliclendimmek ve global igekte tantmak amaciyla NAFSA 2024 te cesitl
temaslarda bulunduk. Fuar boyunca, Ttirkiye'nin editim alanindaki basa-
nlarnive sundudu firsatlan vurgulayarak, uluslararast is birlilerini artrmay
hedefledik. Ttirkiye'nin egitimde geldigi noktay ve gelecekieki hedeflerimizi
duinya ile paylasmak, bu ttr platformiarda buiytik énem arz etmektedir

EAIE 2024 FUARI

Eylil ayinda Fransa’da dtizenlenecek olan EAIE (European Asso-
ciation for International Education) fuari da NAFSA gibi uluslararasi
egitim alaninda énemli bir etkinliktir. EAIE, Avrupa’nin en buiyuk
egitim fuarlarindan biri olup, dtinyanin dért bir yanindan gelen egi-
tim profesyonellerini ve kurumlar bir araya getirir. Bu fuar, egitimde
uluslararasilasma, 6grenci hareketliligi, akademik is birlikleri ve egitim
politikalan hakkinda genis bir perspektif sunar.

NAFSA 2024 ve EAIE 2024 fuarlan Tiirkiye'nin
editim potansiyelini kiiresel dlcekte tanitmak
ve uluslararasi is birliklerini artirmak adina
hiiyiik tnem tasimaktadir

o

Tarkiye, NAFSA 2024 ‘e genis bir katihm gostererek,
egitim sektoriuindeki yenilikleri ve basarilari dunya ile

paylasma firsati yakalamistir
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We aim to advance Tiirkiye's
internationalization strategies in education
and expand global education networks
through our participation in ERIE

As the DEIK/Higher Education Business Council, we aim to ad-
vance Turkiye's internationalization strategies in education and
expand global education networks through our participation in
EAIE. In this context, we will forge significant contacts to enhance
international cooperation among Turkiye's educational institutions
and improve the quality of education. Ttrkiye’s young and dynamic
population holds tremendous potential in the field of education,
which should be maximally utilized.

EDUCATION ECONOMICS IN TURKIYE

Inrecent years, Turkiye has garnered attention with its investments
in the education sector. The education economics is considered a
crucial component of the country’s economic growth and devel-
opment goals. As DEIK/Higher Education Business Council, we
aim to make the best use of this potential, strengthen Tirkiye's
education economics and make it internationally competitive.

For Turkiye to excel in the education economics, it must embrace
international cooperation and innovation. Exhibitions such as
NAFSA and EAIE provide important opportunities to achieve
these goals. As DEIK, representing Ttirkiye in such events, we
aim to enhance the quality of education and foster international
cooperation.

In conclusion, the DEIK/Higher Education Business Council's
participation in NAFSA 2024 and EAIE 2024 represents important
steps toward promoting and strengthening Turkiye's education
economics on the international platform. Such events provide an
opportunity to showcase Turkiye’s potential and achievements in
the education sector on a global scale, while also fostering new
collaborations and partnerships.

DEIK/Egitim Ekonomisi Is Konseyi olarak, EAIE fuarina katilarak
Turkiye'nin egitimde uluslararasilasma stratejilerini tanitmay1 ve global
egitim adlanni genisletmeyi amagliyoruz. Bu baglamda, Turkiye'nin
egitim kurumlarinin uluslararast is birliklerini artirmak ve egitim kalitesini
yukseltmek icin 6nemli temaslarda bulunacagiz. Turkiye'nin genc
ve dinamik nufusu, egitim alaninda buyuk bir potansiyele sahip
olup, bu potansiyelin eniyi sekilde degerlendirimesi gerekmektedir.

TURKIYE’DE EGITIM EKONOMiSi

Turkiye, son yillarda egitim sektortine yaptigi yatinmlarla dikkat cek-
mektedir. EGitim ekonomisi, tlkedeki ekonomik buytime ve kalkinma
hedeflerinin énemli bir pargasi olarak gériilmektedir DEIK/EGitim
Ekonomisi Is Konseyi olarak, bu potansiyeli en iyi sekilde degerlen-
direrek, Ttrkiye'nin egitim ekonomisini guiclendirmeyi ve uluslararasi
alanda rekabet edebilir hale getirmeyi hedeflemekteyiz.

Turkiye'nin egitim ekonomisinde basarili olabilmesi igin uluslararasi
is birliklerine ve inovasyona aglk olmasi gerekmektedir. NAFSA ve
EAIE gibi fuarlar, bu hedeflere ulasmak icin 6nemli firsatlar sun-
maktad. DEIK olarak, bu tir etkinliklerde Ttirkiye'yi temsil ederek,
egitimde kaliteyi artirmay! ve uluslararasi is birliklerini guiglendirmeyi
amaclamaktayiz.

Sonug olarak, DEIK/Egitim Ekonomisi Is Konseyi'nin NAFSA 2024
ve EAIE 2024 fuarlarina katilimi, Ttrkiye'nin egitim ekonomisini ulus-
lararasi platformda tanitma ve gticlendirme adina énemli adimlardir
Bu tdr etkinlikler, Turkiye'nin egitim sektortindeki potansiyelini ve
bagsarilarini global dlgekte paylasma firsati sunarken, ayni zamanda
yeni ig birliklerinin ve ortakiiklarin da kapisini aralamaktadir

ERIE fuarina katilarak Tiirkiye’nin editimde
uluslararasilasma stratejilerini tamitmauyi ve
global editim adlarini genisletmeyi amaclhyoruz
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Chairperson of DEIK/Health Business Council
Mehmet ALTUG
DEIK/Saglik Is Konseyi Baskani

TURKIYE'S HEALTH TOURISM VISION
Tirkiye’'nin Saglik Turizmi Vizyonu

Tiirkiye’s vision for health tourism extends beyond patient treatment to
encompass the development of a comprehensive health tourism ecosystem

Tiirkiye'nin saghk turizmi vizyonu sadece hasta tedavisi ile siirl kalmamakta,
ayni zamanda saghk turizmi ekosistemini gelistirmeyi de hedeflemektedir
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Our country, with its rich history in healthcare, has emerged
as a global leader, particularly over the past two decades

Tiirkiye has become one of
the world’s leading countries
in health tourism

The COVID-19 pandemic has underscored the global imperative
to combat both individual and societal health challenges, empha-
sizing the criticality of international cooperation and unified action.

Our country, with its rich history in healthcare, has emerged as a
global leader, particularly over the past two decades. Especially
due to its quality, reliable, ethical, and appropriate treatment op-
tions, our country has witnessed a significant increase in interna-
tional patient mobility, establishing Ttirkiye as one of the world’s
foremost destinations for health tourism. The rapid evolution
and transformation of health policies, economic incentives, high
medical standards, patient satisfaction, and the prompt delivery
of reliable healthcare services by both public and private sectors
have undeniably been instrumental in achieving this success.

As Turkiye, we are proud to highlight our successful position
as one of the world’s foremost destinations, supported by our
qualified human resources, advanced technological infrastructure,
and strong institutional capacity. With 1,555 hospitals across the
country, we demonstrate our commitment to providing exceptional
healthcare services on a wide scale. These hospitals collectively
offer 264,969 beds, providing a ratio of 31.1 hospital beds per
10,000 inhabitants in Trkiye. Out of the total, there are 173,936
qualified beds and 48,617 intensive care beds available across
the hospitals in Tdrkiye.

Our country stands out not only as a top destination for patients
from around the world but also as an increasingly recognized lead-
er in health education. Our universities are becoming increasingly
attractive to international students, particularly in the field of health
education. Turkiye's “Health Transformation Program” has yielded
substantial expertise in health system design, hospital manage-
ment, health informatics, establishment of quality and accreditation
systems, as well as health architecture and construction.

Covid-19 salgini ile birlikte tim dunya bireysel ve toplumsal sagdlik
sorunlanna karsl global diizeyde mticadele verimesi gerektigini,
uluslararasi seviyede is birliklerini ve birlikte hareket etmenin Gnemini
net bir sekilde anlamistir

Saglikta kokit bir gegmisi olan lkemizin &zellikle son 20 yilda global
anlamda da én plana giktgini gérmekteyiz. Ozellikle sunulan kaliteli
guvenilir, etik ve uygun tedavi segenekleri uluslararasi hasta hareket-
liligini de beraberinde getirmis ve sadlik turizminde Ttrkiye, dunyanin
en 6nde gelen Ulkeleri arasina girmeyi basarmistir. Bu basarida saglik
politikalarndaki hizl degisim ve déntistimuinuin, ekonomik tesviklerin
yani sirakamu ve 6zel sadlik sektdr tarafinda hizmet sunumundaki
yuksek tibbi kalite ve hasta memnuniyetinin, hizli ve guvenilir saglik
hizmetinin buyuk rolt oldugu muhakkakir.

Turkiye olarak, sahip oldugumuz nitelikli insan kaynagimiz, tekno-
lojik alt yapimiz ve kurumsal kapasitemiz ile dtinyanin en énemli
destinasyonlarindan biri olarak gurur duyulacak basaril bir noktada
oldugumuzu bazi verilerle ifade etmek isterim: Ttrkiye'de toplam
1.555 hastane bulunmaktadir. Bu hastanelerin 264.969 yatak ka-
pasitesi meveuttur ve 10.000 kisiye disen hastane yatad sayisi
31,1'dir. Nitelikli yatak sayimiz 173.936, toplam yogun bakim yatak
saymiz ise 48.617'dr

Ulkemiz dtinyanin birgok tilkesinden gelen hastalarin tist siralarda
tercih ettigi bir destinasyon olurken yani sira saglik egitiminde de
yine yukselen deger olarak géze carpmaktadir. Uluslararasi 6gren-
cilerin 6zellikle sadlik egitiminde Ulkemizi tercih ettigi guntimtizde
liniversitelerimizin cazibesi giderek artmaya devam etmektedir. Diger
taraftan Turkiye'nin “Sagdlikta Dontstiim Programi” kapsamindaki
saglik sistemi tasarmi, hastane isletmeciligi, saglik bilisimi, kalite
ve akreditasyon sistemlerinin kurulmasi, saglik mimarisi ve insasi
alanlarnda da ciddi deneyimler kazanilmistir.

Saglik turizminde Tiirkiye, diinyanin en dnde
gelen iilkeleri arasina girmeyi basarmistir

o

Saghkta koklu bir gecmisi olan Ulkemizin 6zellikle son
20 yilda global anlamda da on plana ¢iktigini gormekteyiz
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By 2023, the number of patients arriving for health
services increased to 1,538,643, resulting in arevenue

of USD 3,006,092 thousand

With robust support and emphasis on accreditation by the Ministry
of Health and the Ministry of Trade, efforts to ensure assurance
and guarantee for individuals visiting the country for health tourism
are ongoing. Complication insurance offers a crucial opportunity
to our guests who come to Turkiye for healthcare services. Both
ministries have made significant strides in promoting health ser-
vices in Turkiye through portals such as “Health Ttrkiye” and
“Heal in Turkiye”.

In 2019, our country provided health services to 756,926 pa-
tients under health tourism, generating a tourism income of USD
1,459,132 thousand. By 2023, the number of patients arriving for
health services increased to 1,538,643, resulting in a revenue of
USD 3,006,092 thousand.

However, the global pandemic in 2020 led to a significant decrease
in the number of health tourists visiting our country. During this
period, 435,691 patients chose Tirkiye for health services, contrib-
uting to tourism revenues amounting to USD 1,371,189 thousand.
Despite the challenging period, health tourism rapidly recovered in
2021 and 2022, with 729,592 patients generating USD 2,016,262
thousand in revenue in 2021, and 1,381,807 patients generating
USD 2,206,750 thousand in revenue in 2022.

The clinical branches most preferred by international patients
include gynecology, internal medicine, ophthalmology, general
surgery, dentistry, orthopedics and traumatology, infectious dis-
eases, and ear-nose-throat specialties. This diversity underscores
Turkiye's extensive capacity in health tourism and its competitive-
ness on the global stage.

Turkiye's vision for health tourism extends beyond patient treatment
to encompass the development of a comprehensive health tourism
ecosystem. We provide integrated services through our agencies,
hotels, and other supporting service providers in the field of health
tourism. In this context, guests coming to Ttirkiye not only receive
healthcare services but also have the opportunity to experience
the natural beauty, cultural richness, and hospitality of our country.

Sagdlik Bakanligmizin ve Ticaret Bakanligmizin akreditasyona vermis
oldugu énem ve desteklerle sagdlik turizmi icin Ulkeye gelen insanlara
bir glivence ve teminat olusturma gayretleri de devam etmektedir
Ozelikle komplikasyon sigortasi bu konuda tlkemize saglik hizmeti
icin gelen misafirlerimize 6nemli bir imkan sunmaktadir. Yine her iki
bakanlgmiz “Health Turkiye” ve “Heal in Tlrkiye” gibi portallarla
lilkemizdeki sadlik hizmetlerinin tanitimina yénelik 6nemli acilimlar
saglamiglardir

2019 yilinda saglik turizmi ve turistigin saglg kapsaminda tilkemizde
756.926 hasta saglik hizmeti almig ve 1.459.132 bin dolar tutannda
turizm geliri elde edilmistir. 2023 yilinda ise toplam 1.538.643 kisi
sadlik hizmeti aimak icin tilkemize gelmis ve buradan elde edilen
gelir 3.006.092 bin dolar olmustur.

Ancak, 2020 yilinda yasanan kuresel salgin sebebiyle saglik turisti
sayisinda gézle gortillir bir azalma meydana gelmistir. Bu donemde
435.691 hasta saglik hizmeti almak icin Ttrkiye'yi tercih etmis ve
1.371.189 bin dolar tutarinda turizm geliri elde edilmistir. Bu zorlu
déneme ragmen, 2021 ve 2022 yillarinda hizla toparlanarak 2021'de
729.592 hasta ve 2.016.262 bin dolar, 2022'de ise 1.381.807 hasta
ve 2.206.750 bin dolar tutarinda gelir elde edilmistir.

Uluslararasi hastalarin en ¢ok tercih ettigi klinik branglar siraslyla
kadin hastaliklar, ic hastaliklar, g6z hastaliklan, genel cerrahi, dis
hekimligi, ortopedi ve travmatoloji, enfeksiyon hastaliklari ve kulak-bu-
run-bogazdir. Bu gesitlilik, Turkiye'nin saglik turizmi alanindaki genis
kapasitesini ve uluslararasi alanda rekabet guictinu géstermektedir.

Turkiye'nin saglk turizmi vizyonu, sadece hasta tedavisi ile sinirli
kalmamakta, aynizamanda saglik turizmi ekosistemini gelistirmeyi de
hedeflemektedir. Saglik turizmi alaninda faaliyet gosteren acenteleri-
miz, otellerimiz ve diger destekleyici hizmet sadlayiclanmiz ile entegre
bir hizmet sunuyoruz. Bu kapsamda, Turkiye'ye gelen misafirlerimiz
sadece sadlik hizmeti almakla kalmamakta, ayni zamanda tlkemizin
dogal guizelliklerini, kdilttirel zenginliklerini ve misafirperverligini de
deneyimleme sansi bulmaktadirlar.

@

2023 yilinda ise toplam 1.538.643 Kkisi saghk hizmeti
almak icin lilkemize gelmis ve buradan elde edilen
gelir 3.006.092 bin dolar olmustur
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Chairperson of DEIK/Digital Technologies
Business Council

R. Erdem ERKUL

DEIK/Dijital Teknolojiler Is Konseyi Baskani

SUSTAINABILITY OF SERVICE EXPORTS

Hizmet Thracatinin Siirdiiriilebilirligi

Every qualified workforce we develop in the IT sector
will drive sustainable digital growth

Bilisim sektdriinde elde edecegimiz her bir nitelikli ig giicii bize
surdrdlebilir bir dijital biytime kazandiracaktir
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In 2023, our exports amounted to $3.44 billion as a
result of an increase of 16.5 percent compared to 2022

Our advancements in the IT sector, especially
in areas like artificial intelligence, big data, and
cybersecurity, will propel us forward

The developments in the IT world will be further shaping the
service exports and technology-oriented economy model in the
upcoming period since IT systems and artificial intelligence tech-
nologies are an inseparable part of our lives now... We must be
capable of inducing development for our country in the field of
digital technologies in order to earn significant roles in this race.

In 2023, our exports amounted to USD 3.44 billion as a result of an
increase of 16.5 percent compared to 2022 (Central Bank of the
Republic of Turkiye). Considering such an increase in exports, as
we make use of our potential in the field of IT and digital technol-
ogies, we will be solidifying the place Turkiye has in terms of the
digital economy. This will eventually result in the sustainability of
the service exports as well. As DEIK Digital Technologies Business
Council, we constantly keep working to ensure that this potential
is permanent sustainable, acting on certain strategies and defin-
ing our plans and meetings in consideration of such strategies.

Acting on strategies requires us to attach importance to the inno-
vation in the field of IT and encouraging such an innovation. R&D
investments and technological advances are undoubtedly the
backbone of digital trade and the digital economy. Our advance-
ments in the IT sector, especially in areas like artificial intelligence,
big data, and cybersecurity, will set us apart from other countries
and propel us forward.

On the other hand, we should care about global markets and
encourage the participation of Turkish IT companies, which are part
of this global competition, in international fairs and in the global
collaborations and partnerships they will form. In fact, as DEIK,
our goal is always to ensure that this social and business network
remains current by bringing together all kinds of initiatives, both
small and large. By doing so, we aim to make Turkiye a centre
of attraction in the field of technology and increase our national
brand awareness.

Bilisim duinyasindaki gelismeler, gelecek dénemlerde hizmet ihraca-
tini ve teknoloji odakli ekonomi modelini daha fazla sekillendirecek
GUnku bilisim sistemleri ve yapay zeka teknolojileri, artik hayatimizin
kacinimaz birer pargas!.... Bizler de bu yarista dnemli roller tistlene-
bilmek icin tlkemizi dijital teknolojiler alaninda kalkindirabilmeliyiz.

2023 yilinda bilisim ihracatimiz 2022'ye gore yuzde 16,5l artisla
3,44 milyar dolar olarak gerceklesmisti (Merkez Bankasi, 2024). Bu
artisl g6z énuine aldigmizda bilisim ve dijital teknolojiler alanindaki
potansiyelimizi degerlendirmek Turkiye'nin dijital ekonomideki yerini
saglamlastirmak demek. Bu sayede hizmet ihracatinin da surduirtile-
bilirligi séz konusu olacak. DEIK Dijital Teknolojiler is Konseyi olarak
her zaman bu potansiyelin daimi ve strdrtilebilir oimasi igin calisi-
yoruz ve belirli stratejilere yonelik hareket ediyoruz, planlamalarnmizi
ve toplantilanmizi bu stratejilere gore belirliyoruz.

Stratejilere yonelik hareket ederken énemsenmesi gereken il nokta
bilisim alanindaki inovasyonun 6nemsenmesi ve bu inovasyonun
tesvik edilmesidir. Ar-Ge yatinmlar ve Ar-Ge faaliyetlerine yénelik
her bir teknolojik ilerleme, dijital ticaretin ve dijital ekonominin bel
kemigini olusturur kuskusuz. Ozellikle yapay zeka, biytk veri ve
siber guivenlik gibi alanlarda bilisim sektériiyle yapacagimiz hamleler,
bizi diger Cilkelerden farkli kilacak ve bizi bir adim éteye tasiyacaktir
Ote yandan ktiresel pazarlan énemsemeliyiz ve bu global rekabetin
bir parcasi olan Ttirk bilisim firmalarinin uluslararasi fuarlara katil--
mini, bu firmalarin yapacagi global is birliklerini ve ortakliklari tesvik
etmeliyiz. Aslinda DEIK olarak her daim amacimiz; kuigtik-biytik
fark etmeksizin turlt girisimleri bir araya getirerek bu sosyal agin ve
is aginin gtincel kalmasini saglamak; boylece Ulke olarak marka
bilinirligimizi artrmamizla Turkiye'yi, teknoloji alaninda bir cazibe
merkezi haline getirebiliriz.

Vapay zeka, hiiyiik veri ve siber giivenlik gibi
alanlarda hilisim sektdriiyle yapacagimiz
hamleler, bizi bir adim Gteye tasiyacaktir

o

2023 yiinda bilisim ihracatimiz 2022'ye gore yluizde
16,5'lik artisla 3,44 milyar dolar olarak gerceklesti
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As DEIK, our goal is to continually
update our social and business
network by uniting diverse initiatives,
regardless of their scale

For all these strategies and forward-looking moves, it is also very
important that we focus on talent management and technology
literacy in our training programs. Every qualified workforce we
develop in the IT sector will drive sustainable digital growth. For
this reason, staying updated on current information and trends in
innovation and digitalization, identifying the enduring ones, and
making strategic business moves accordingly are invaluable to
us. At this point, | believe that when young people and industry
veterans join forces, we will sustain and enhance many talents.

In summary, to sustain the 16.5 percent increase in IT exports we
achieved in 2023, we need to emphasize and encourage innova-
tion. We must acknowledge the significance of global markets and
transform our potential into competitiveness. Additionally, staying
updated on issues such as talent management and technology
literacy is crucial.

In a Turkiye where digital transformation is consistently supported
and innovation-driven investments are made, numerous institutions
and organizations - from the public sector to the private sector, from
universities to non-governmental organizations - will contribute to
these advancements through various collaborations. Holistic and
sustainable approaches will significantly boost the success of IT
exports. Emphasizing these key points and strategies will position
Turkiye as a regional and international leader in the IT sector, IT
exports, and services exports. This approach makes it inevitable
for our country to achieve greater success in the future.

I ~
~

~
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Tum bu stratejiler ve ileriye donuk hamleler igin yetenek yonetimine
ve egitim programlarinda teknoloji okuryazarlgina odaklanmamiz
da hayli 6nemli. Bilisim sektortinde elde edecegimiz her bir nitelikli
is guicui bize surduirtilebilir bir dijital buytime kazandiracaktir. Bu ne-
denle, inovasyona ve dijitallesmeye yonelik her turlti gtincel bilginin
ve trendin takip edilmesi ve bu trendlerden kalici olanlarin saptanip o
trendlere yonelik stratejik is hamlelerinin yapimasi bizler icin oldukca
kiymetli birer hazine. Bu noktada gengler ve sektérin kidemlileri el ele
verdiginde pek ¢ok yetenedi strdurdilebilir kilacagmiza inanyorum.
Ozetle, 2023 yilinda elde ettigimiz ytizde 16,5'lik biligim ihracati artigini
surddirtilebilir kimak igin inovasyonu énemsemeli ve onu tesvik etme-
liyiz. Kuresel pazarlarin neminin ayirdina varmali ve potansiyelimizi
rekabete cevirmeliyiz ve yetenek ydnetimi ve teknoloji okuryazarligi
gibi konularda kendimizi gtincel tutabilmeliyiz.

Dijital dontisimun her daim desteklendigi ve inovasyona yonelik
hamlelerin ve yatinmlarin yapildigi bir Ttirkiye'de kamu sektériinden
Ozel sektdre; Universitelerden sivil toplum kuruluslarina kadar pek
¢ok kurum ve kurulus da cesitli is birlikleri yaparak bu gelismelere
Katki sunabilecektir. Butuncdil ve strddrtilebilir yaklagimiar, biligim
ihracatinin bagarisini katbekat artirirken dnemsememiz gereken bu
kilit noktalar ve stratejiler, Turkiye'nin bilisim sektdriinde, bilisim ihra-
catinda ve hizmet ihracatinda hem bélgesel hem de uluslararasi bir
oyun kurucu olmasini sadlayacaktir. Bu sayede tilkemizin gelecekte
daha buiytik basarlara imza atmasi ise kaginimazd.

DEIK olarak her daim amacimiz; kiiciik-
bilyiik fark etmeksizin tiirlii girisimleri bir
araya getirerek sosyal ve is aginin giincel
kalmasini saglamak
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Chairwoman of the Turkish Tourism Investors
Association (TTYD) and Member of the DEIK
Board of Auditors

Oya NARIN

TTYD - Tiirkiye Turizm Yatirimeilari Dernegi
Bagkani ve DEIK Denetleme Kurulu Uyesi

TOURISM SECTOR TO REACH NEW HEIGHTS

Turizm Sektorii Yeni Rekorlara imza Atacak

On the 100th anniversary of our Republic, we became one of the top four destinations
around the world, hosting 57 million tourists and generating $56 billion in revenue

Cumhuriyetimizin 100. yihnda 57 milyon turist agirlayarak ve 56 milyar dolar
gelir yaratarak diinyanin ilk dirt destinasyonundan biri olduk
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The tourism sector directly accounts for 5 percent of our
national income and 12 percent when indirect contributions
are included, supporting 31 sectors at a high level

By achieving significant diversity in source markets
and products, we support the country’s economy,
foreign exchange needs, and employment

The tourism sector has made great strides since the 1980s. Between
1980 and 1990, an average of 2.2 million visitors per year generated
about USD 1 billion in revenue. On the 100th anniversary of our Re-
public, we became one of the top four destinations around the world,
hosting 57 million tourists and generating USD 56 billion in revenue.
By achieving significant diversity in source markets and products,
we support the country’s economy, foreign exchange needs, and
employment. As a result of these figures, the tourism sector directly
accounts for 5 percent of our national income and 12 percent when
indirect contributions are included, supporting 31 sectors at a high
level. Our cities have also advanced significantly during this process,
with Istanbul ranking 1st and Antalya 4th among the most visited cities
in the world in 2023, each attracting over 20 million visitors.

Tourism investments are undoubtedly one of the most essential
factors in the high-value-added tourism sector, which brings foreign
currency into our country. In the accommodation sector, we have
over 21,000 facilities with a bed capacity of 2 million. The vision
of our government is for our sector to grow significantly. Besides
the Ministry of Culture and Tourism'’s target of 60 million visitors
and USD 60 billion in revenue for 2024, the Medium Term Program
envisions annual tourism revenues reaching USD 60, 65, and 71
billion between 2024 and 2026, respectively. With a 2023 current
account deficit of USD 45 billion, the significant tourism revenues
position our sector as the main driver of economic activity.

According to WTTC data, the travel and tourism sector accounted
for 10.4 percent of the total GDP in 2019, amounting to USD 10
trillion. It is estimated that this trend, which declined with the
pandemic, will accelerate again and the global GDP contribution
of the travel and tourism sectors will reach USD 15.5 trillion in
2033. Rising competition in the tourism sector is pushing Turkish
tourism toward various reforms and providing opportunities to
increase awareness of our brands and the country. As TTYD, we
continue our efforts to protect and support the position of Turkish
tourism while participating in projects on the Arabian Peninsula as
an investor and tourism diplomacy representative.

Turizm sektoru 1980’ lerden guinimtize ¢ok biiytik bir atiim yapmistir
1980-1990 yillan arasinda Ulkemize yillik ortalama 2,2 milyon ziyaretgi
yaklasik 1 milyar dolarlik gelir saglamisti. Cumhuriyetimizin 100. yilin-
da ise 57 milyon turist agrrlayarak ve 56 milyar dolar gelir yaratarak
duinyanin ilk dort destinasyonundan biri olduk. Kaynak pazar ve trtin
tarafinda énemli bir cesitlilige ulasarak, Ulke ekonomisini, déviz ihti-
yacini ve istihdamini sirtlamaktayiz. Bu rakamlarla turizm sektérd mill
geliimizin dogrudan ytizde 5'ini, dolayl katkilar hesaba katidigindaise
yuizde 12'sini olusturmakta ve 31 sekidrt yuksek seviyede beslemek-
tedir. Sehirlerimiz de bu stiregte benzer bir atak yapmig, 2023 yilinda
dtinyada en gok ziyaret edilen sehirler arasinda Istanbul 20 milyonu
asan ziyaretgi sayisi ile 1. srada, Antalya ise 4. sirada yer almistrr.

Ulkemnize déviz girdiisi saglayan, katma degeri ytiksek turizm sektérintin
bu gelire ulasmasinda stiphesiz en énemlifakicrlerden biri turizm yatinm-
landrr. Konaklama sektorimuizde 21 bini asan tesisimiz, 2 milyon yatak
kapasitemiz bulunmaktadir Devietimizin tasavwuru da sektriimuizin gok
daha fazla btiyimesi yéntindedir. KUt ve Turizm Bakanligmizin 2024
yiinda koymus oldugu 60 milyon ziyaretgi 60 milyar dolar gelir hedefinin
yani sira Orta Vadeli Program’da da yillik turizm gelirlerinin 2024-2026
yllan arasinda siras! ile 60, 65 ve 71 milyar dolar seviyesinde gergek-
lesmesinin éngortildtiguini gérdyoruz. 2023 yili cari agiginin 45 milyar
dolar olmasindan hareketle, turizm gelirlerinin bu noktalara ulasmasi,
sektorimuzd ekonomik faaliyetin ana itici guicu haline getirmektedir

WTTC verileri uyarinca seyahat ve turizm sektérti 2019 yilinda 10 tril-
yon dolar ile toplam GSYH'nin yuizde 10,4'tind olusturmaktaydi. Pan-
demiile duistise gegen bu egilimin yeniden ivmelenecegi ve seyahat
ve turizm sektorlerinin kiiresel dlcekte GSYH katkisinin 2033 yilinda
15,5 trilyon dolara ulasacagi tahmin edilmektedir. Turizm sektériinde
yukselen rekabet bir yandan Tirk turizmini gesitli reform adimlarina
yénlendirirken diger yandan markalarimiz ve Ulke bilinirliginin daha da
artinimas icin firsatlar sunmaktadir. Bizim de TTYD olarak, hem Turk

Kaynak pazar ve iiriin tarafinda dnemli bir
cesitlilife ulasarak, iilke ekonomisini, diiviz
ihtiyacini ve istindamini sirtlamaktayiz

o

Turizm sektoru milli gelirimizin dogrudan yluizde 5°ini,
dolayh katkilari hesaba katildiginda ise ylizde 12'sini

olusturmaktadir
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The tourism sector is of strategic importance
in terms of foreign exchange earnings and
employment generation capacity of the country

As TTYD, we have prepared, published, and continuously updated
the “Tourism Transformation Scenarios Report” in 2020 with the goal
of increasing tourism investments and revenues from a long-term
perspective. Accordingly, even without any reform program, the sector
could reach arevenue level of USD 90-95 billion by 2033, correspond-
ing to about 5-5.5 percent of GDP However, with the implementation
of a series of transformation policies, tourism revenues could reach
USD 135 billion and account for 7.5 percent of GDP by 2033. These
efforts align with the World Travel and Tourism Council’s projections.

In this context, branding is an important step on the road to the future.
Transferring the know-how of foreign brands to our country contrib-
utes significantly to the transformation of tourism. | would also like
to emphasize the importance of increasing the number of our local
brands and expanding them abroad. Turkiye has 67 hotel chains,
including 46 domestic and 21 foreign, with a total capacity of 157,000
beds. Domestic chains operate only 30 hotels abroad. It is striking
that only 8 percent of the bed capacity in our country, which ranks
4th in global tourism, is branded. However, increasing the presence
of more brands from such a large tourism country abroad will boost
our brand awareness and further increase our revenues.

With over USD 100 billion in services exports, tourism sector
enterprises - classified as “exporters” under the Tourism Incen-
tive Law No. 2634 and service exporters under other legislation
- should receive the same level of support currently provided to
the manufacturing sector. This support is essential to enhance
their international competitiveness and enable them to compete
effectively with global tourism players. The tourism sector currently
does not benefit from supports such as VAT refunds, inward
processing regimes, and fair support, which together account for
approximately 7 percent of exports worth USD 255 billion. Since
June 2, 2015, the sector as a whole should be included in the
Money, Credit, and Coordination Board's 2015/8 “Decision on Sup-
porting Foreign Currency Eaming Service Trade”, which has so far
only benefited health tourism businesses. The sector should also
gain access to marketing, promotion, and consultancy supports.

The tourism sector is of strategic importance for the country’s
foreign exchange earnings and employment generation. As the
only sector to meet its 2023 targets, we are confident that with
continued support, we can further strengthen our global market
position and set new records in tourism.
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turizminin konumunun korunmasi ve desteklenmesi hem de Arap
yarnmadasindaki projelere yatinmeci ve turizm diplomasisi temsilcisi
olarak dahil olmaya yénelik calismalarmiz devam etmektedir

TTYD olarak 2020 yilinda, uzun vadeli bir perspektifle turizm yatinmlannin
ve gelirlerinin artmas! hedefi dogrultusunda “Turizmde Déntistim Rapo-
ru’nu hazirladik, yaymladik ve stirekli gtincellemekteyiz. Bu dogdrultuda,
herhangi bir reform programi uygulanmadan dahi, sektérimizin
2033'e giden onyilik dénemde GSYH'nin yaklasik ylizde 5-5,5 araligina
tekabuil eden 90-95 milyar dolar gelir seviyesine ulasabilecegini tespit
etmekteyiz. Ancak, bir dizi déntisim politikalarnin uygulanmasiyla
turizm gelirlerinin 2033 yilinda 135 milyar dolara, GSYH igindeki payinin
iseyuzde 7,5'e ulasabilecegini ngdrmekteyiz. Bu calismalarmiz Dinya
Seyahat ve Turizm Konseyi 6ngoruleri ile de paraleldir

Bu baglamda markalasma konusu da gelecege giden yolda 6nemli
bir basamak olarak éntimtize cikiyor. Yabanci markalarin know-how/-
nin tilkemize aktarimasi turizmin dénustiimiine katki saglamaktadir.
Bununla birlikte yerli markalarimizin da artmasi ve yurt disinda yay-
gnlasmasinin énemine vurgu yapmak isterim. Turkiye'de 46's! yerli,
21'i yabanci olmak Uizere 67 otel zinciri faaliyet gostermekte olup,
zincir otellerin toplam 157.000 yatak kapasitesi bulunmaktadir. Yerli
zincirler yurt diginda ise yalniz 30 otele sahiptir Dlinyada turizmde 4.
siraya yukselmis Ulkemizde yatak kapasitesinin sadece yuizde 8'inin
markall olmasi dustindirtictidtir Bununla birlikte, bdyle buytik bir turizm
Ulkesinin daha fazla markasinin yurt disinda yer aimasi tikemizin marka
bilinirligini artirarak gelirlerimizin daha da ytikselmesini sadlayacakir.

100 milyar dolar askin hizmet ihracatinin yarisini gerceklestiren, 2634
Sayili Turizm Tesvik Kanunu'nda, “ihracatc” sayllan diger mevzuatta
da hizmet ihracatgisi olan turizm sektéru isletmelerine, uluslararasi
rekabet guclerini artirabilecek ve kuresel turizm oyunculanyla rekabet
edebimelerine hizmet edecek sekilde halihazirda imalat sektdrle-
rine saglanan desteklerin uyarlanmasinin nemli oldugunu dtistin-
mekteyiz. Turizm sekiord basta KDV iadesi olmak tizere, dahilde
isleme rejimi, fuar destegi gibi 255 milyar dolarlik ihracatin yaklasik
ylzde 7’sine denk gelen bu desteklerden yararlanamamaktadir. 2
Haziran 2015 tarihinden beri sektérimtizde sadece sadlik turizmi
isletmelerinin yararlandigi Para, Kredi ve Koordinasyon Kurulu'nun
2015/8 Sayil “Déviz Kazandinci Hizmet Ticaretinin Desteklenmesi
Hakkinda Karar” kapsamina turizm sektorti bir bittin olarak alinarak
pazarlama, taniim ve danismaniik desteklerinden istifade etmelidir.
Turizm sektord, Ulkenin déviz kazanimi ve istihdam yaratma ka-
pasitesi agisindan stratejik bir Sneme sahiptir. 2023 igin konulmus
sektdrel hedefleri tutturmus olan tek sektér olan turizmin basarilannin
desteklenerek kresel pazardaki konumumuzu daha da gtilendire-
bilecedimize ve yeni rekorlara imza atabilecegimize inancimiz tamdir.

Turizm sektorii, Gilkenin doviz kazanimi ve
istihdam yaratma kapasitesi acisindan
stratejik bir tneme sahiptir
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General Manager of Halkbank
. . OsmanARSLAN
s - HalkbankeGenel Midirt,

_ BANKING ACTIVITIES IN
TURKIYE: DIGITALIZATION AND
SUSTAINABILITY

Tirkiye’de Bankacilik Faaliyetleri:
Dijitallesme ve Stirdiirtilebilirlik

“We are now in an era where sustainable development-oriented
banking takes precedence”

“Onceligin, siirdiiriilehilir kalkinma odakli bankacilik oldugu déneme girdik”
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The global impacts of global warming and the de-
pletion of Earth’s resources are being felt worldwide.
Awareness activities on this issue are underway,
bringing sustainability to the forefront. Sustainability
encompasses various dimensions including the
economy, society, and environment, and involves
elements such as reducing carbon footprint, energy
conservation, social development, green invest-
ments, and sustainable financing.

Studies on this subject are crucial not only globally
but also in our country. All financial institutions adopt-
ing a sustainability approach in the banking sector
must monitor environmental and social risks. They
are required to establish a comprehensive frame-
work and prepare an effective risk management
plan to minimize these risks.

At Halkbank, when investing in the future, we prior-
itize not only our financial future but also our envi-
ronmental and social responsibilities. That is why
we have placed the principle of sustainability at the
core of our business model. Companies apply-
ing for loans from our bank are evaluated based
on Sustainability and Environmental Assessment
criteria. They are asked about practices such as
employment development, carbon footprint reduc-
tion efforts, employment of disabled individuals,
and waste management. This sustainability scoring
affects the company'’s credit rating. Through these
assessments, the bank identifies potential risks that
may have adverse effects on the environment and
society, and works to mitigate these risks.

GREEN ECONOMY TRANSFORMATION
MOBILIZATION

At Halkbank, we pride ourselves on being one of
the pioneering institutions in mobilizing financial
resources for green economy transformation.

Kuresel 1sinmanin ve azalmakta olan yerytzu
kaynaklarinin olumsuz etkileri tim dtinyada
hissedilmektedir. Bu konuda farkindalik caligma-
lari yapiimakta ve surddrdlebilirlik kavrami éne
clkmaktadir. Surdurdlebilirligin; ekonomi, toplum
ve gevre gibi farkli boyutlari bulunmakta olup,
surddrdlebilirlik karbon ayak izinin azaltima-
sindan, enerji tasarrufuna, sosyal gelismeden,
yesil yatinmlar ve surdurtilebilir finansmana ka-
dar bircok unsuru buinyesinde barindirmaktadir.

Tum duinyada oldugu gibi tilkemizde de bu ko-
nudaki calismalar oldukga énemlidir. Bankacilik
sektoruinde surddrdlebilirlik anlayisini benimse-
yen tum finans kuruluslarinin, cevresel ve sosyal
riskleri izlemeleri ve bu riskleri en aza indirmek
icin kapsamli bir gergeve olusturarak, etkili bir
risk yonetim plani hazirlamalari gerekmektedir.

Halkbank olarak biz de gelecege yatinm yaparken;
sadece finansal gelecegimizi degil, cevresel ve sos-
yal geleceg@imizi de g6z 6ntinde bulundurmaktayiz.
Bu nedenle sdrdurdlebilirlik ilkesini is modelimizin
merkezine yerlestirdik. Bankamizdan kredi talep
eden firmalarin Surddirdilebilirlik ve Cevre Deger-
lendirmesi kapsaminda skorlamasi yapilarak istih-
dam gelisimi, karbon ayak izi azaltimi ¢alismalari,
engelli istihdami, atik yonetimi gibi uygulamalarin
varligi sorulmakta ve strdurilebilirik kapsaminda
yapilan bu skorlama, firmanin kredi derecelendirme
notuna etki etmektedir. Yapilan degerlendirmelerle
Bankamiz cevreyi ve toplumu olumsuz etkileyebi-
lecek potansiyel riskleri belirlemekte ve bu risklerin
azaltimasina yardimcei olmaktadir.

YESiL EKONOMiK DONUSUM SEFERBERLIGI

Halkbank olarak finansal kaynaklari, yesil
ekonomik donustm icin seferber eden ilk ku-
rumlardan biriyiz. Cevre bilincinin gelismesi ve

At Halkbank, we
pride ourselves
on being one of
the pioneering
institutions

in mohilizing
financial
resources for
green economy
transformation

Halkbank
olarak finansal
kaynaklari,
yesil ekonomik
doniisiim icin
seferber eden
ilk kurumlardan
biriyiz

73



FILE | DOSYA

JULY-AUGUST | TEMMUZ-AGUSTOS 2024

0

Our total portfolio size for energy efficiency and renewable
energy projects reached TRY 31.62 billion for 639 companies

We took proactive steps, foreseeing that the growth of
environmental awareness and the rising energy needs would
keep green financing on the global agenda for the foreseeable
future. We are among the institutions that introduced Green
Financing products to our country in alignment with the Paris
Climate Agreement, to which Turkiye is a signatory and the
accompanying European Green Deal.

Under the framework of Green Financing, our bank supports
investments aimed at promoting renewable energy resources
and the production of renewable energy technologies in our
country. This includes enhancing energy efficiency, reducing
fossil fuel consumption, and lowering carbon emissions. In this
context, we provide financing solutions for both operational
and investment aspects of renewable energy projects. These
projects are environmentally friendly, aimed at reducing carbon
emissions, and helping to decrease our country’s reliance
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enerji ihtiyacinin glinden guine artmasinin, yesil finans-
man kavramini uzun sure dunya gundeminde tutacagi
ongorusuyle harekete gegtik. Turkiye'nin taraf oldugu
Paris Iklim Anlagmasi ve beraberinde ytirtittilen Avrupa
Yesil Mutabakati kapsaminda Yesil Finansman drunlerini
llkemize tanitan kurumlar arasinda yer almaktayiz.

Yesil Finansman kapsaminda yenilenebilir enerji kay-
naklarinin yayginlastirimasi ve yenilenebilir enerji tek-
nolojilerinin tlkemizde uretilmesi, enerji verimliliginin
saglanmasi, fosil yakit tuketimi ve karbon emisyonunun
azaltimasina hizmet eden yatinmlar Bankamizca destek-
lenmektedir. Bu kapsamda, karbon emisyonunu azaltarak
gevreyle uyumlu, dlkemizin enerjide disa bagmlihigini
azaltan yenilenebilir enerji projelerinin igletme ve yatinm
finansmani igin ¢éztimler sunmaktayiz. Yenilenebilir Enerji
Yatinm Kredisi ile firmalarin enerji giderlerini yenilenebilir
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Enerji verimliligi ve yenilenebilir enerji projelerine
yonelik toplam portfoy biuyuklugimiz 639 firmada,
31,62 milyar TL seviyesine ulasmistir
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We are proud to announce that we are the first Turkish
bank committed to achieving net-zero emissions by
2050, following the Scientifically Based Targets initiative

on foreign energy sources. Through the Renewable Energy
Investment Loan, we offer financing for investments in Solar
Power Plants (SPPs), Wind Power Plants (WPPs), Biomass
Power Plants (BESs), and Geothermal Power Plants (GPPs).
These loans help companies meet their energy needs through
renewable energy systems. Our total portfolio size for energy
efficiency and renewable energy projects reached TRY 31.62
billion for 639 companies.

The Central Bank of the Republic of Ttirkiye - Investment
Committed Advance Loan (YTAK) of TRY 21 billion has been
extended by the Bank since the beginning of 2022. With the
latest amendment, a sustainability criterion has been incorpo-
rated into the Technology and Strategy score used to qualify
for YTAK credit benefits. As a result, sustainability has become
crucial for companies seeking to access investment credit
under favourable conditions.

We also support efforts towards electric vehicle transformation
and enhancing energy efficiency. Together with other public
banks, we provided financing support for the establishment of
our country’s automobile brand TOGG factory. At Halkbank, we
provide special interest rates and flexible maturity options on
TOGG loans for customers interested in purchasing Turkiye's
domestic and national automobile brand, TOGG.

We are proud to be the first Turkish bank committed to achiev-
ing net zero emissions by 2050, aligned with SBTi (Science
Based Targets) standards. Additionally, we lead with initiatives
like our Women Entrepreneur Department Directorate and
Value Driven Financing model.

Due to our environmental commitment, we maintained our “A-"
score in the CDP Climate Change program at the leadership
level during the 2023 assessment. In the CDP Water Security
program, we achieved inclusion in the Global A List for the
second consecutive time, earning the highest A score. Since
2017, we have been listed on the Borsa Istanbul Sustainability
Index (BIST). Additionally, in the second quarter assessment of

enerji sistemleriyle karsilamak amaciyla; Guines Enerijisi
Santrali (GES), Ruizgar Enerjisi Santrali (RES), Biyoklitle
Enerji Santrali (BES) ve Jeotermal Enerji Santrali (JES)
yatinmlarinin finansmanlarini saglamaktayiz. Enerji ve-
rimliligi ve yenilenebilir enerji projelerine yonelik toplam
portféy buyukligumuz 639 firmada, 31,62 milyar TL
seviyesine ulasmistir.

Bankamiz tarafindan 2022 yili basindan bu yana 21 milyar
TL, T.C. Merkez Bankasi — Yatrm Taahhtitlti Avans Kre-
disi (YTAK) kullandinimistir. Son yapilan degisiklikle YTAK
kredisinden yararlanmak i¢in dikkate alinan Teknoloji ve
Strateji puanina strdrulebilirlik kriteri eklenmistir. Dolayi-
slyla uygun kosullarda bu yatinm kredisinden yararlanmak
isteyen firmalar igin strddrulebilirlik nemli hale gelmistir.

Ayrica, elektrikli arag donustimu ve enerji verimliligi ca-
lismalarina da destek vermekteyiz. Ulkemizin otomobil
markasI TOGG fabrikasinin hayata gegcmesinde diger
kamu bankalari ile birlikte finansman destegi sagladik.
Halkbank olarak tilkemizin yerli ve milli otomobil markasi
TOGG'u satin almak isteyen musterilerimize de ¢zel faiz
orani ve vade segenekleriyle TOGG kredisini sunmaktayiz.

SBTi (Bilimsel Tabanli Hedefler) standartlarina uygun ola-
rak 2050 yilinda net sifir taahhtidu veren ilk Turk Bankasi
olmanin yani sira Kadin Girisimci Bélum Mddurldigu ve
Deger Odakli Finansman modelimiz ile ilklerin bankasi
olmaktan gurur duyuyoruz.

Cevreye gosterdigimiz hassasiyetle 2023 yil degerlendir-
mesinde CDP Iklim Degisikligi programinda skorumuzu
“A-" olarak liderlik seviyesinde koruduk. CDP Su Givenligi
programinda ise Ust Uste 2. kez en yuksek seviye olan A
skorunu alarak, Global A Listesinde yer almayi basardik.
2017'den bu yana Borsa BIST Surdurdlebilirlik Endeksi'nde
yer almaktayiz. 2024 yili ikinci geyrek degerlendirmesinde
BIST Suirdtirtilebilirlik 25 endeksine girme basarisini da
gOsterdik. Birlesmis Milletler tarafindan kurulan; 41 Ulke-

o

Bilimsel Tabanh Hedefler standartlarina uygun olarak
2050 yilinda net sifir taahhudu veren ilk Tairk Bankasi

olmaktan gurur duyuyoruz

75



FILE | DOSYA

JULY-AUGUST | TEMMUZ-AGUSTOS 2024

|
The Turkish
banking sector
has emerged

as a global

model due to

its emphasis on
digital innovation
and customer
experience

Tiirk bankacihk
sektdril dijital
yenilik ve deneyim
odadyla kiiresel
diizeyde drnek bir
modele diniismiis
durumdadir
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2024, we secured our place inthe BIST Sustainability
25 index. We are proud to be among the first Turkish
banks to join the Net-Zero Banking Association,
established by the United Nations and comprising
111 banks from 41 countries as members.

We aim to expand green transformation not only
within our operations and collaborations with credit
customers but also across our supply chain. In this
context, we assessed 70 percent of our procurement
activities within the framework of sustainability using
the Sustainable Procurement Question Set estab-
lished under our Sustainable Procurement Policy,
which was published in 2023.

NEW HORIZONS IN FINANCE:
THE DIGITAL TRANSFORMATION
JOURNEY

The Turkish banking sector has emerged as a global
model due to its emphasis on digital innovation
and customer experience. At Halkbank, we remain
committed to advancing new-generation banking,
actively participating in the ongoing global digital
transformation. We continuously strive to advance
digital banking through personalized services tai-
lored to customers of all ages and backgrounds.

At our bank, we have established a Digital Trans-
formation Department dedicated to overseeing and
driving digital innovation. Under the guidance of our
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den 111 bankanin Uye oldugu Net-Sifir Bankacilik
Birligi'ne de tye olan ilk Turk bankalarindan biriyiz.

Yesil dénusumu sadece operasyon ve kredili
musterilerimiz ile olan calismalarimizda degil
tedarik zincirimize de yayginlastirmayi hedefle-
dik. Bu kapsamda 2023 yilinda yaymladigimiz
Surddrdlebilir Satin AlIma Politikamiz gerceve-
sinde olusturulan Surddrdlebilir Satin Aima Soru
Seti ile satin alma faaliyetlerimizin ytzde 70’ini
surddrdlebilirlik kapsaminda deg@erlendirdik.

FINANS SEKTORUNDE YENi UFUKLAR:
DIJITAL DONUSUM YOLCULUGU

Turk bankacllik sektéru dijital yenilik ve deneyim
odaguyla kuresel diizeyde 6rnek bir modele do-
nismus durumdadir. Biz de Halkbank olarak,
dunyanin iginden gectigi dijital dénustimde ye-
rimizi alarak, yeni nesil bankacilik alanindaki
calismalarimiza devam etmekteyiz. Her yas-
tan, her kesimden musterimize sundugumuz
kisisellestiriimis hizmetler ile dijital bankaciligin
gelismesi icin surekli galismaktayiz.

Bankamizda; dijital dénusumu yonetmesi ve
sekillendirmesi igin Dijital Déntistim Daire Bas-
kanhg’ni kurduk. ilgili Bagkanlik tarafindan ko-
ordine edilen projelerle, musterilerimiz ile fiziki
olarak etkilesim kurdugumuz subelerimizi, guclu
teknoloji ve stirdurdlebilirlik vurgusuna sahip yeni
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dedicated department, we have transformed our branches
into a new concept that prioritizes robust technology and
sustainability. This transformation aligns with our service model,
enhancing our interactions with customers. As part of our
new service model, through the “Document Management
Screen”, we secure digital approvals for all legally permissible
documents from our customers. Through Digital Customer
Opening, we enable our customers to take their initial steps
into our bank digitally.

Nevertheless, we strongly believe that financial literacy is crucial
for the success of our developmental efforts. In this regard,
we place special emphasis on children’s banking. For those
under 18 years old, we have launched an educational and
entertaining application designed to introduce them to bank-
ing, impart financial literacy, and cultivate a sense of savings
awareness from an early age. Furthermore, through our new
initiative, we aim to promote environmental protection and
recycling awareness among children with the Zero Waste
game, fostering a sense of sustainability from a young age.

We were pioneers in the banking sector by introducing Aug-
mented Reality technology to finance through the establishment
of a branch and event centre in the Metaverse universe. We are
pioneering the integration of the Internet of Things (loT) and
Augmented Reality technologies through strategic investments.
We take pride in being the bank at the forefront of pioneering
initiatives such as FinTech 4.0, which redefines banking services.

Building on our innovative strides in digital banking, we have
introduced a significant innovation in wearable contactless
payments within our country. Paraf RingPay, built on the TROY
infrastructure, our domestic payment system incorporating
cutting-edge technology, has established itself as Turkiye’s first
wearable contactless payment instrument, adding substantial
value to the banking ecosystem.

konsepte dondstdrurken, buna uygun bir hizmet modelini
de hayata gecirdik. Yeni hizmet modelimiz kapsaminda;
“Belge Yonetimi Ekrani” sayesinde kanunlarin izin verdigi
tum belgelerin dijital onaylarini musterilerimizden temin
etmekteyiz. Dijital Mtisteri Aclilist ile musterilerimizin ban-
kamiza ilk adimini dijital olarak atmasini saglamaktayiz.

Bununla birlikte; kalkinma hamlesinin basariya ulasma-
sinda finansal okuryazarligin da gok énemli olduguna
inanmaktayiz. Bu bakimdan ¢ocuk bankaciligina ¢zel
6nem veriyoruz. 18 yasini doldurmamig ¢ocuklarimiz
icin ik kez bankacilikla tanisacaklari, finansal okurya-
zarhgr 6grenecekleri, tasarruf bilincini asilayan, egitici
ve eglenceli bir uygulamay! hayata gegcirdik. Ek olarak
bu yeni uygulamamizda, Sifir Atik oyunu ile gevrenin
korunmasi ve geri dénusum konularinda farkindahgi
artirarak cocuklarimiza surddirdlebilirlik bilincini agllamayi
hedeflemekteyiz.

Ayrica; Metaverse evreninde sube ve etkinlik merkezi
acarak Artirlmis Gerceklik teknolojisini finans ile bulustu-
ran ilk banka olduk. Nesnelerin interneti (IoT) ve Artiriimisg
Gerceklik teknolojileri alanlarinda ses getiren yatinmlarla
oncli rol tstlenmekteyiz. Bankacilik hizmetlerini yeniden
tanimlayan FinTech 4.0 gibi konularda da ilklerin bankasi
olmaktan gurur duymaktayiz.

Dijital bankacilik alanindaki inovatif calismalarimiz son-
rasinda, ulkemizde giyilebilir temassiz 6deme alaninda
buyuk bir yenilige imza attik. Son teknoloji ile tasarlamig
oldugumuz yerli 6deme sistemi TROY altyapili Paraf
RingPay, Tdrkiye’'nin giyilebilir ilk temassiz 6deme araci
olarak bankacilik ekosisteminde bir deger olusturdu.

2022'de bagh ortakligimiz haline getirmis oldugumuz
Platform A.§ araciligyla mdsterilerimize dijital ctizdan,
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Through our digital transformation projects, we aim to save
250 million sheets of paper by the end of the year

In 2022, we will expand our product range by intro-
ducing digital wallets, electronic money services,
new-generation cash registers, and POS systems to
our customers through Platform A.S., our subsidiary.

Aligned with these innovative strategies, our digital
channels now handle 7.7 million daily transactions,
reflecting a shift where approximately 98 percent of
our banking transactions occur through non-branch
channels.

Through our digital transformation projects, we aim
to save 250 million sheets of paper by the end of
the year. Considering labour productivity in these
projects, we anticipate our financial gains to amount
to TRY 1.9 billion.

Ultimately, sustainability and digitalization are on-
going areas that demand continuous effort and
seamless integration. We believe that all financial
institutions should take consistent and decisive
steps in these areas. In line with the Medium Term
Program and the 12th Development Plan, we will
focus on renewable energy investments, energy
efficiency practices, digital technologies, circular
economy and green transformation.

elektronik para, yeni nesil yazarkasa ve POS
gibi Urunleri sunarak Urtin gammizi daha da
genigletecegiz.

Tdm bu yenilikgi stratejilerimiz dogrultusunda
bankacilik islemlerimizin yaklasik ytizde 98'inin
sube digi kanallardan gerceklestigi bir dénemde
dijital kanallarimizdaki gtinlik islem adedimiz
de 7,7 milyona ulasmis durumdadir.

Dijital donustim projelerimiz sayesinde yil so-
nuna kadar 250 milyon sayfa kagit tasarrufu
saglamayi planlamaktayiz. S6z konusu projeleri-
mizde; isgticu verimliligi de hesaba katildiginda
kazanimlarimizin mali bayukldgdndn 1,9 milyar
TL olmasini beklemekteyiz.

Son olarak, strddrdilebilirlik ve dijitallesme, su-
rekli caba ve butunlik gerektiren alanlardir. Tm
finans kurumlarinin, bu alanlarda istikrarli ve
kararll adimlar atmasi gerektigine inaniyoruz.
Orta Vadeli Program ve 12. Kalkinma Plani dog-
rultusunda éndmtuzdeki dénemde yenilenebilir
enerji yatinmlarina, enerji verimliligi uygulama-
larina, dijital teknolojilere, déngusel ekonomiye
ve yesil dénusume odaklanacagiz.

We were
pioneers in the
banking sector
by introducing
Augmented
Reality
technology to
finance through
the establishment
of a branch and
event centrein
the Metaverse
universe

Metaverse ev-
reninde sube ve
etkinlik merkezi
acarak Artinimis
Gerceklik tek-
nolojisini finans
ile bulusturan ilk
banka olduk

Dijital donlisiim projelerimiz sayesinde yil sonuna kadar
250 milyon sayfa kagit tasarrufu saglamayi planlamaktayiz
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35 yili agkin tecriibemizle, glcli ve
modern madencilik uygulamalarini
insana ve dogaya duydugumuz
hassasiyetle birlestirerek
“Gelecegin Madenciligi”ni
sekillendiriyoruz.
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CRISTIANO RONALDO:
GOAL SHOTS FROM FOOTBALL
TO BUSINESS

Cristiano Ronaldo:
Futboldan Is Diinyasina Gol Vuruslari

Ronaldo’s strong A \ Ronaldo’nun insanlarla
human connections Vi (M0 / - kurdugu giiclii baglar
and social media - " SN ve sosyal meduya
activity offer valuable e etkinligi, miisteri
tips for business in £ R iliskileri ve marka
terms of customer ; i e TR ydnetimi acisindan
relations and brand / is diinyasina degerli
management _ e o ipuclari sunuyor

‘= Doc. Dr. Atalay BAHAR
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Cristiano Ronaldo has always managed to make
a name for himself as one of the biggest stars in
the world of football. After leaving Real Madrid,
Ronaldo continued his career in big teams such
as Juventus and Manchester United and is cur-
rently playing for Saudi Arabia’s Al Nassr. Despite
being 39 years old, Ronaldo, who played for the
Portuguese National Team in the 2024 European
Football Championship, was closely followed by
football fans. This ongoing audience interest in his
football journey brings Ronaldo to an important
position in cultural and social areas.

In addition to his performance on the pitch,
Ronaldo also stands out for his marketing and
communication success. This success is not only
a product of football talent but also of strategy,
discipline, and focus...

Ronaldo’s strong human connections and social
media activity offer valuable tips for business in
terms of customer relations and brand manage-
ment. His outstanding effort towards the team’s
common goals and his ability to manage the com-
petition provide instructive examples. Here are the
key points to learn from Ronaldo’s marketing and
communication strategies and how companies
can apply these tactics:

BUILDING STRONG BONDS

Ronaldo touches the hearts of the fans with his
enthusiastic jubilation and friendly gestures after
scoring a goal. These sincere actions deepen the
love of the fans both on and off the pitch. Ronaldo’s
iconic “Siiiiiil” celebration after every goal is a vivid
example of the emotional connection he has with
the fans.

Cristiano Ronaldo, futbol diinyasinin en bytik
yildizlarindan biri olarak her zaman adindan séz
ettirmeyi basariyor. Real Madrid'den ayrildiktan
sonra Juventus ve Manchester United gibi buyuk
takimlarda kariyerine devam eden Ronaldo, su
anda Suudi Arabistan’in Al Nassr takminda forma
giyiyor. 39 yasinda olmasina ragmen, 2024 Avrupa
Futbol Sampiyonasi'nda Portekiz Milli Takimi'nda
sahaya ¢ikan Ronaldo, futbolseverler tarafindan
yakindan takip edildi. Futbol yolculugunda devam
eden bu seyirciilgisi, Ronaldo’yu Kuilturel ve sosyal
alanlarda da énemli bir konuma getiriyor.

Ronaldo, saha i¢gindeki performansinin yani sira
pazarlama ve iletisim basarisiyla da dikkat ¢ekiyor.
Bu basar sadece futbol yetenegi degil, ayni za-
manda bir strateji, disiplin ve odaklanma urdndi. ..

Ronaldo’nun insanlarla kurdugu gucld baglar
ve sosyal medya etkinligi, mdsteri iligkileri ve
marka yonetimi agisindan is duinyasina degerli
ipuclar sunuyor. Takimin ortak hedefleri dog-
rultusunda gosterdigi Ustin caba ve rekabeti
yonetme kabiliyeti yol gosterici drnekler ice-
riyor. iste Ronaldo’nun pazarlama ve iletisim
stratejilerinden c¢ikarilacak 6nemli noktalar ve
sirketlerin bu taktikleri nasil uygulayabilecegi:

GUCLU BAG OLUSTURMA

Ronaldo, gol attiktan sonra ortaya koydugu
coskulu seving gdsterileri ve samimi hareket-
leriyle taraftarlarin kalbine dokunuyor. Bu icten
davranislar, saha icinde oldugu kadar, saha
disinda da taraftarlarin sevgisini derinlestiriyor.
kutlamasi, taraftarlarla arasinda kurdugu duy-
gusal yakinhigin canli bir érnegini olusturuyor.

Corporate icons
can eventually
become a cultural
phenomenon,
like Ronaldo’s
celebrations

Sirketlerin ikonlari
da zamanla
Ronaldo’nun
kutlamalan

gibi, kiiltiirel

hir fenomene
doniisehilir
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Sharing sincere content from
corporate social media accounts
is a key element of building close
relationships with customers and
improving organizational dynamics

Companies can enhance the customer experience and make
their brands memorable and irreplaceable by creating their
own icons. They can develop deep and meaningful con-
nections with customers through identifying practices. Over
time, corporate icons can become a cultural phenomenon,
like Ronaldo’s celebrations. This perspective strengthens
customer trust and faith, increases brand loyalty, and provides
companies with unforgettable experiences.

SOCIAL MEDIA ACTIVITY

Ronaldo’s active use of social media supports both his personal
brand and the global recognition of the teams he plays for. He
shares his personal brand and attributes with over 600 million
Instagram and 100 million Twitter followers. His posts, especially
before and after crucial matches, encourage fans to attend more.

This is an important way for companies to communicate directly
with the target audience, build brand awareness, and reinforce
customer interaction. Sharing sincere content on corporate
social media accounts is one of the main factors in establishing
close relationships with customers and improving corporate
dynamics. This communicative perspective plays an important
role in strengthening the reputation of companies.
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Sirketler de kendi ikonlarini olusturarak musteri deneyimini
zenginlestirebilir, markalarinin unutulmaz ve vazgegilmez
olmasini saglayabilirler. Musterilerle, 6zdeslestirici uygula-
malarla derin ve anlamli temaslar saglayabilirler. Sirketlerin
ikonlari da zamanla Ronaldo’nun kutlamalari gibi, kdilttirel
bir fenomene dénusebilir. Bu perspektif msteri itimadini
ve inancini kuvvetlendirir, marka sadakatini ytkseltir ve
sirketlere unutulmaz deneyimler yasatir.

SOSYAL MEDYA ETKINLIGi

Ronaldo’nun aktif sosyal medya kullanimi hem kisisel
markasina hem de oynadigi takimlarin kuresel dlizeyde
taninirh@na destek oluyor. 600 milyondan fazla Instagram
ve 100 milyondan fazla Twitter takipgisiyle, kisisel markasini
ve niteliklerini paylasiyor. Ozellikle nemli maglar éncesinde
ve sonrasindaki paylasimlari, taraftarlart maclara daha fazla
katilmaya tesvik ediyor.

Sirketler agisindan da bu yontem, hedef kitle ile dogrudan
iletisim kurmanin, marka bilinirligi kazandirmanin ve musteri
etkilesimini pekistirmenin énemli bir yoludur. Kurumsal
sosyal medya hesaplarindan samimi igerikler paylasmak,
musterilerle yakin iliski kurmanin ve kurumsal dinamikleri
gelistirmenin temel unsurlarindan biridir. Benimsenen bu
iletisimsel perspektif, sirketlerin itibarini saglamlastirma
yolunda énemli bir rol oynar.

Kurumsal sosyal medya hesaplarindan
samimi icerikler paylasmak, miisterilerle
yakin iliski kurmanin ve kurumsal dinamikleri
gelistirmenin temel unsurlarindan hiridir
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Strong internal communication makes
employees feel valued, increases productivity,
and opens the door to long-term corporate gains

FOCUS ON COMMON GOALS

Ronaldo’s goal-scoring prowess is a reflection of his confi-
dence and close relationships with his teammates. His warm
relationships with his teammates enhance his effectiveness
on the pitch. This cohesion and determination play a critical
role in helping the team achieve its goals.

In this context, it is extremely important for companies to
encourage solidarity among their employees, create an environ-
ment of cooperation, and focus on common goals. Strong in-
ternal communication makes employees feel valued, increases
productivity, and opens the door to long-term corporate gains.

The spirit of harmony and unity within the team allows compa-
nies to raise their own Ronaldos. Employees, just like Ronaldo,
can reach their full potential and become goal-scorers in a
supportive and motivating environment.

In this way, companies can create not only well-equipped
individuals but also powerful and result-oriented teams. The
way to achieve common goals is through teamwork and an
environment where mutual trust is built. This kind of environment
enables companies to achieve great success.

MANAGING COMPETITION CONDITIONS

Ronaldo’s competition with the talented footballer Lionel Messi
has been followed with interest in the football world for years.
The rivalry between them causes both Ronaldo and Messi to
improve their performances even further. Ronaldo’s manage-
ment of these competitive conditions with innovative moves
offers an important lesson for companies. Competition not
only increases companies’ own effectiveness, but also helps
them strengthen their leading position in the sector. Creating
a healthy competitive environment with competitors can be
an incentive to develop innovative and sustainable tactics.

The shirts Ronaldo has worn throughout his career, and the
trophies and awards he has won symbolize his unwavering
commitment to the club and his leadership. These symbols
elevate the club’s prestige and generate great excitement
among fans. In this context, Ronaldo has become not just a
footballer, but a brand face...

@ i & @
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ORTAK HEDEFLERE ODAKLANMA

Ronaldo’nun gol atma ustaligl, 6zgtivenin ve takim arka-
daslaryla kurdugu siki iliskilerin bir yansimasidir. Takim
arkadaslariyla kurdugu sicak iligkiler sahadaki etkinligini
artiryor. Bu uyum ve kararlilik, takimin hedeflerine ulas-
masinda kritik bir rol oynuyor.

Bu kapsamda, sirketlerin de ¢alisanlari arasinda dayanis-
may! 6zendirmeleri, is birligi ortami olusturmalari ve ortak
hedeflere odaklanmalari son derece 6nemlidir. Giglu bir
sirket ici iletisim; calisanlar degerli hissettirir, verimliligi
artinr ve uzun vadeli kurumsal kazanimlarin kapisini aralar.

Ekip icinde saglanan ahenk ve birlik ruhu, sirketlerin de
kendi Ronaldo’larini yetistirmesine olanak tanir. Calisanlar,
destekleyici ve motive edici bir ortamda tipki Ronaldo
gibi, potansiyellerini en Ust dlizeyde sergileyebilir ve gol
krali olabilirler.

Bu sayede, sirketler sadece donanimli bireyler degil,
ayni zamanda kuvvetli ve sonu¢ odakli takimlar ortaya
clkarabilirler. Ortak hedeflere ulasmanin yolu, ekip ¢a-
lismasi ve karsilikli guvenin inga edildigi bir ortamdan
gecer. Bu tur bir ortam, sirketlerin btiyuk basarilara imza
atmalarini saglar.

REKABET KOSULLARINI YONETME

Ronaldo’nun, yetenekli futbolcu Lionel Messi ile olan
rekabeti, futbol dinyasinda yillardir ilgiyle takip ediliyor.
Aralarindaki cekisme hem Ronaldo’nun hem de Messi'nin
performanslarini daha da ileri tagimalarina sebep oluyor.
Ronaldo’nun bu rekabet kosullarini inovatif hamlelerle
yonetmesi, sirketler icin dnemli bir 6greti sunuyor. Zira
rekabet, sirketlerin sadece kendi etkinligini artirmak-
la kalmayip, ayni zamanda sektdrde lider konumlarini
guclendirmelerine de katki sagliyor. Rakiplerle saglikl
bir rekabet ortami olusturmak, yenilikci ve strddirilebilir
taktikler gelistirmek icin tesvik edici olabilir.

Ronaldo’nun kariyeri boyunca giydigi formalar, kazandig
kupalar ve 6dller onun kultibe olan sarsilmaz baglihgini
ve liderligini simgeliyor. Bu semboller, kultibtin sayginhgini
yukseltiyor ve taraftarlar arasinda buyuk bir heyecan

Giiclii bir sirket ici iletisim; calisanlan dederli
hissettirir, verimliligi artirir ve uzun vadeli
kurumsal kazammlarin kapisini aralar

2 & B
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Using meaningful symbols to celebrate victory
stories or milestones can have a profound
impact on employees and customers

Being open to innovation and building a strong brand identity are
essential elements for companies to survive in a competitive en-
vironment. Therefore, companies can tell their stories and values
in an impressive way by using appropriate symbols and visuals.

Using meaningful symbols to celebrate victory stories or mile-
stones can have a profound impact on employees and custom-
ers. In addition, by choosing the right brand faces, companies
can reach a wide audience, project a friendly image through
advertising and marketing techniques, and improve customer
satisfaction.

RONALDO’S MESSAGES

Ronaldo’s leadership and innovative approaches set an example
for the business world. His attitudes and behaviors both on and
off the football pitch show the importance of brand image
and effective communication. The synergy Ronaldo
creates in the teams he plays for shows that com-
panies can also take creative and effective steps in
their own sectors. It offers a model that stimulates
intrinsic motivation, strengthens internal interac-
tion, and shapes corporate culture.

The Portuguese footballer is a globally recog-
nized figure who respects different cultures.
His prostration after scoring the winning goal
for Al-Nassr against Al Shabab Riyadh, his
aid to Palestine and Africa, and his donations
to patients, schools, and earthquake victims
continue to inspire companies to embrace cul-
tural diversity, build global brands, and influence
international markets.

meydana getiriyor. Ronaldo, bu baglamda yalnizca bir
futbolcu degil, bir marka ytztine déntismus durumda. ..

inovasyona aglk olmak ve saglam bir marka kimligi olus-
turmak, sirketlerin rekabetgi bir ortamda var olabilmelerinin
ana unsurlarini olusturuyor. Bu nedenle sirketler de amaca
uygun semboller ve gdrseller kullanarak kendi hikayelerini
ve degerlerini etkileyici bir sekilde anlatabilirler.

Zafer ¢ykuleri veya donum noktalari kutlamalarinda anlamli
semboller kullanmak, calisanlar ve musteriler lzerinde
derin bir etki birakabilir. Ayrica dogru marka yuzleri segerek
sirketler genis kitlelere ulasabilir, reklamlar ve pazarlama
teknikleriyle dostca bir imaj gizebilir ve musteri memnuni-
yetini iyilestirebilirler.

RONALDO’NUN ILETTiGI MESAJLAR

Ronaldo’nun liderligi ve yenilik¢i yaklasimlari, is duinyasina
emsal teskil ediyor. Gerek saha iginde gerek saha disinda
sergiledigi tutum ve davranislar; marka imajinin ve etkin
iletisimin ne kadar énemli oldugunu gésteriyor. Ro-
naldo’nun yer aldigi takimlarda meydana getir-
digi sinerji, sirketlerin de kendi sektérlerinde
yaratici ve tesirli adimlar atabileceklerini
gésteriyor. icsel motivasyonu harekete
geciren, sirket ici etkilesimi gtiglendiren
ve kurumsal kdlttird sekillendiren bir
model sunuyor.

Portekizli futbolcu, farkli kilturlere saygi
gbsteren ve kiresel dlcekte taninan bir
figirdur. Al-Nassr formasiyla, Al Sha-
bab Riyadh’a attigi galibiyet géltindn
ardindan secde etmesi, Filistin’e ve
Afrika'ya yardimlari, hastalara, okullara
ve depremzedelere bagislari; sirketlere
kiiltdrel cesitliligi kucaklamalari, kuresel
marka olusturmalar ve uluslararasi pazar-
larda etkili olmalari agisindan ilham kaynagi
olmaya devam ediyor.

Zafer dykiileri veya diniim noktalari
kutlamalarinda anlamli semboller
kullanmak, calisanlar ve miisteriler
iizerinde derin bir etki birakabilir
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: Karibu: Zanzibar’a Hos Geldiniz!
: ﬁ:tr ﬁver a thousand years, Zanzibar has been the main shipment center of the spice, silk,

and slave trade routes, a crossroads blending African, Indian, Arab, and European cultures

Bin yil askin-siiredir baharat, ipek ve kole ticareti yollarinin ana ticaret merkezi olan Zanzibar,

Afrika, Hint, Arap v&Avrupa Kiiltiirlerini harmanlayan bir kavsak noktasi
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Zanzibar is a semi-autonomous province of the East African
country of Tanzania. The capital, Unguja, consists of more
than fifty islands, large and small, as well as the islands of
Pemba. These islands are also called the Spice Islands. The
island of Pemba is the world’s foremost producer of cloves.

For over a thousand years, Zanzibar has been the main |

shipment center of the spice, silk, and slave trade routes,
a crossroads blending African, Indian, Arab, and European
cultures. It is possible to witness this cultural heritage at

every step in the narrow streets of Stone Town, one of the *

oldest cities in Africa.

MUTE WITNESSES OF MULTICULTURAL
HERITAGE: ZANZIBAR DOORS

Stone Town can not be described without mentioning the
wooden carved doors unique to Zanzibar. These doors
are tangible indicators of multicultural heritage with traces
of Indian, Arab, and Swahili culture. The motifs decorating
these different doors also carry references to the social,
ethnic, religious, and professional status of the owner of
the house.

» Zanzibar, Dogu Afrika tlkesi Tanzanya’nin yari 6zerk bir eya-

letidir. Merkez Unguja, Pemba adalarinin yani sira ktiguklu
blytiklu elliden fazla adadan olusur. Bu adalar Baharat

- Adalar olarak da adlandinli. Pemba adasi dunyanin en
- 6nde gelen karanfil reticisidir

Bin yili agkin suredir baharat, ipek ve kole ticareti yollarinin

= anaticaret merkezi olan Zanzibar, Afrika, Hint, Arap ve Avrupa

kullti'erIeHni harmanlayan bir kavsak noktasidir. Bu kuilttr mirasi-
na Afriké'nin en eski sehirlerinden biri olan Stone Town'in dar
sokaklarifida-her adim baginda sahitiik etmek mdmkuindu.

GOK KULTURLU MIiRASIN
SESSIiZ TANIKLARI
\1

Stone Town, Zam‘z’iQar’a has ahsap oymali kapilardan bah-
setmeden énrat|lam“az. Bu kapilar Hint, Arap ve Swahili
kdltdrtinden izler taglygi\;ok kdiltdrld mirasin somut goster-
geleridir. Biri 6tekine benzemez bu kapilari stisleyen motifler
ev sahibinin sosyal, etnik; dinive mesleki stattistine isaret
eden géndermeler de tasif: o
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SWAHILI LANGUAGE AND CULTURE

One of the symbols of Zanzibar's cultural heritage is the
Swahili language, which is spoken most eloquently on
the island of Unguja. This language is one of the main
languages of many East African countries such as Kenya
and Uganda.

We might tell a little secret to those planning a trip to Zan-
zibar: Learning a few words and phrases of this common
language spoken with many accents in different regions
of Zanzibar is enough to touch the hearts of friendly Zan-
zibarians.

HAKUNA MATATA / NO WORRIES

When you set foot at Zanzibar airport, you will first feel a
wave of hot steam with the wind rising from the asphalt
floor. The second is “Hakuna Matata.”

“Hakuna Matata” means “Don't worry. Take it easy” is a
Zanzibar-specific expression. You must have heard this
expression as a song lyric or a motto of a cinema film. It
is a life motto that depicts the impermanence of worldly life
and characterizes the Swahili culture’s approach to daily life.
The secret of the carefree life of Zanzibaris in the midst of
trouble and poverty lies in this motto. Even if you are here
for a short touristic trip, there is no doubt that you will feel
“Hakuna Matata” from the first seconds.

POLE POLE KAMA KOBE
(SLOW DOWN LIKE A TURTLE!)

A second motto that defines the rhythm of daily life in
Zanzibar and has become one of the dynamics of life is
hidden in this saying, which can be translated as “Slow
down!” or “Take it easy!”: “Pole Pole!”. This expression,
which you will hear dozens of times daily while traveling on
the street, can also be seen as a written rule everywhere,
especially on t-shirt prints.
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SWAHILI DiLl VE KULTURU

Zanzibar’in kdltur mirasinin sembollerinden biri de Unguja
adasinda en fasih haliyle konugulan Swahili dilidir. Bu dil
Kenya ve Uganda gibi bircok Dogu Afrika lkesinin ana
dillerinden birisidir.

Zanzibar'a seyahat planlayanlara kucuk bir sir verelim: Zan-
zibar'da farkl bélgelerde birgok aksanla konusulan bu ortak
dile ait birka¢ kelime ve deyim 6grenmek; arkadas canlisi
Zanzibarlilarin géndillerine dokunmak igin yeter de artar.

HAKUNA MATATA / TAKMA KAFAYA

Zanzibar hava limanina ayak basar basmaz hissedeceginiz
ilk sey asfalt zemininden yukselen riizgarla karisik sicak bir
buhar dalgasi olacak. ikincisi ise “Hakuna Matata.”

“Hakuna Matata” “Tasa etme. Takma kafaya” diye terctime
edebilecegimiz Zanzibar'a has bir ifade. Bu ifadeyi sarki
s6zu yahut bir sinema filminin mottosu olarak duymus
olmalisiniz. Duinya hayatinin gelip gegiciligini tasvir eden ve
Swahili kuiltdrdndn guindelik hayata dair yaklasimini karakte-
rize eden bir hayat dusturudur. Zanzibarlilarin onca derdin
ve yoklugun ortasinda gamsiz bir hayat stirmelerinin sirri
bu dusturda yatar. Buraya kisa bir turistik seyahat icin bile
ugramis olsaniz, ik saniyelerden itibaren “Hakuna Matata”yi
iliklerinize kadar hissedeceginize stipheniz olmasin.

POLE POLE KAMA KOBE
(KAPLUMBAGA GiBi YAVAS OL!)

Zanzibar'da gunlik hayatin ritmini tanimlayan, hayatin dina-
miklerinden biri haline gelmis ikinci bir dtistur da “Pole Pole!”
“Yavasla!” veya “Agirdan All” diye tercime edilebilecek bu
deyiste saklidir. Sokakta gezerken gun icinde onlarca kez
duyacaginiz bu ifadeyi tisort baskilar basta olmak Uzere
her yerde yazili bir kural olarak da gérebilirsiniz.
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Life in Zanzibar is on the streets. Both in the countryside
and in the center of Stone Town, the streets are very lively.
Street vendors lining the roadsides, corner coffee shops,
street vendors cooking and selling hot local food on the
barbecue, hawkers, people resting and dozing in front of
their houses, crowds of children and young people going
to school and returning from school with cheerful conver-
sations, draw visitors into it like a vortex.

PRISON ISLAND

Prison Island is one of the first tourist destinations. This his-
toric little island, 5 kilometers off the coast of Unguja Island,
is famous for its colony of giant land tortoises. Dozens of
giant tortoises, the youngest of which are over a hundred
years old, roam freely in the large garden of the museum
on the island.

The museum on the island, which is now a tourist center,
was used as a prison for rebellious slaves until the 1860s. In
the 1920s, Prison Island was turned into a quarantine island
serving the British colony in East Africa. Now it serves as a
museum. The shores of this island are also known as the
cleanest beaches in the world.

ZANZIBAR SLAVERY MUSEUM /
OLD SLAVE MARKET

The historical slave market is another museum that tourists
cannot pass without seeing. There are two slavery museums
in Zanzibar, one in Stone Town, the city center, and the other
far from the center. In the 18th and 19th centuries, slaves
brought from all over the African Continent were put on
ships here and sent overseas. The buildings where slaves
were collected, sorted out (tortured), and transferred are
now open to visitors as museums.

Zanzibar'da hayat sokakta akar. Hem kirsalda hem de Sto-
netown'in orta yerinde sokaklar cok canlidir. Yol kenarlarinda
dizili sokak saticilari, kdse basi kahvecileri, mangal tizerinde
sicaclk yerel yiyecekler pisirip satan sokak saticilari, ispor-
tacilar, evlerinin énlerinde uzanmig dinlenen ve uyuklayan
insanlar, neseli sohbetler esliginde okula giden, okuldan
donen ¢ocuk ve geng kalabaliklar, burayi ziyaret edenleri
bir girdap gibi igine ceker.

PRISON ISLAND

Prison (Cezaevi) Adasi turistlerin ik ugrak yerlerinden biridir.
Unguja Adasi'nin 5 kilometre ag¢iklarindaki bu tarihi kigtik
ada dev kara kaplumbaga kolonisi ile séhret bulmustur.
Adadaki mtzenin genis bahgesinde en genci yuz yasini
askin onlarca devasa kara kaplumbagas! serbestce dolasir.

Bugtin turistik bir merkez olan adadaki muze, 1860l yillara
kadar isyankar koleler icin hapishane olarak kullaniliyordu.
1920'lerde Hapishane Adasi, Dogu Afrika’daki ingiliz ko-
lonisine hizmet eden bir karantina adasina dondstdrdldu.
Simdilerde ise muze olarak hizmet vermekte. Ayrica bu
adanin kiyilarr diinyanin en temiz plajlari olarak anilir.

KOLELIK MUZESI (TARIHI KOLE PAZARI)

Tarihi kole pazari turistlerin gérmeden gecmedikleri diger bir
muze. Zanzibar'da biri sehir merkezi Stonetown'da digeri
ise merkezden uzakta iki kdlelik muzesi bulunmaktadir. 18.
ve 19. ylzylllarda Afrika KitasI’nin dért bir yanindan getirilen
kéleler burada gemilere bindirilip okyanus asir Ulkelere
gonderilirdi. O dénemde kolelerin toplanma, ayiklanma
(iskence) ve transferlerinin yapildigi binalar bugtin mtize
olarak ziyarete agik.
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SPICE FARM

Zanzibar is one of the world’s leading spice-exporting coun-
tries. From black pepper to cardamom, cloves to cinnamon,
vanilla to turmeric, and dozens of other spices that we have
only recently heard of in Turkiye and perhaps have not yet
met are cultivated. The largest of these spice gardens are
open to tourists. Spice garden tours, which provide detailed
information about the cultivation and use of spices that we
have difficulty recognizing on their branches, are one of the
first stops for visitors to the city.

FORADHANI NIGHT MARKET

The Foradhani Night Food Market is one of the city’s symbols
of independence. Since Zanzibar's independence in 1964,
every night as the sun sets, a market where local food is
made and sold at night in Foradhani Park, the city’s most
central gathering place. This oceanfront park is right in the
middle of Stone Town'’s historic site. At this market, a wide
variety of pastries, seafood, juices, and street food from
Swahili cuisine are presented with panache on the stalls.

BAHARAT BAHGELERI (SPICE FARM)

Zanzibar, diinyanin 6nde gelen baharat ihracatgisi lkelerin-
den biri. Karabiberden kakuleye, karanfilden targina, vanil-
yadan zerdecala ve Turkiye’de adini yeni yeni duydugumuz
ve belki hentiz tanismadigimiz onlarca gesit baharatin tarimi
yapiimakta. Bu baharat bahgelerinden en buiyukleri turistlerin
ziyaretine acik. Dallarinda tanimakta zorlandigmiz baha-
ratlanin yetistiriimesi ve kullanimi hakkinda detayli bilgilerin
verildigi baharat bahgesi turlar sehre ziyarete gelenlerin ilk
duraklarindan bir digeridir.

FORADHANI GECE (YEMEK) PAZARI

Foradhani Gece Yemek Pazari sehrin bagimsizlik sembol-
lerinden biridir. Zanzibar'in bagimsizigini kazandigi 1964
devriminden bu yana her gece gunesin batmasiyla birlik-
te, sehrin en merkezi toplanma alani Foradhani Park’'nda
geceleri yerel yemeklerin yapilip satildig bir pazar kurulur.
Okyanus kiyisindaki bu park Stone Town'in tarihi sit alaninin
tam ortasindadir. Bu pazarda Swahili mutfagina ait envaigesit
hamur isi, deniz trtnleri, meyve sular ve sokak lezzetleri
tezgahlarda gosterisle sunulur.
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Chairperson of DEIK/Tarkiye-Tunisia Business Council
Kadir Mete GUGLU
DEIK/Tirkiye-Tunus Is Konseyi Baskani

Our total foreign trade volume, which was $1
billion befare the pandemic, quickly increased
by 50 percent to 51.5 hillion

Tunisia, known as “Tunis el-Hadra” or “Green Tunisia”, serves
as both our gateway to Africa and a vital connection between
Europe and Africa.

Following the 2020 pandemic, in particular, our trade volume
has seen a noticeable revival. Our total foreign trade volume,
which was USD 1 billion before the pandemic, quickly
increased by 50 percent to USD 1.5 billion. Ttirkiye's share
in Tunisia’s imports was 4.6 percent in 2019, but it has now
exceeded 6 percent. At the same time, the number of Tunisian
students pursuing higher education in Ttirkiye increased from
35 ten years ago to 1,263 last year. This is a strong indication
that both commercial and cultural exchanges between the two
countries are increasing.

The significant agreements between our countries, especially
the FTA and the Mutual Encouragement and Protection of
Investments Agreements, provide important opportunities
that will enhance our cooperation.

Despite these positive developments, the trade volume
between the two countries still has room for growth. The sectors
that can contribute to this development include healthcare and
healthcare tourism, renewable energy, agriculture and food
technologies, industry, digitalization, tourism, logistics, and
construction.

SEBUSINESS DIPLOMACY

Salgin dncesinde 1 milyar dolan bulan toplam
dis ticaret hacmimiz kisa siire icerisinde
yiizde 50 artarak 1,5 milyar dolar oldu

“Tunus el-Hadra” yani “Yesil Tunus” olarak ifade edilen Tunus,
bizim igin Afrika’ya agilan bir kapi ve ayni zamanda Avrupa ile
Afrika arasinda 6nemli bir baglanti noktasidrr.

Ozellikle 2020 yilindaki salgin sonrasi ticaret hacmimizde gézle
gorulen bir canlanma bulunmaktadir. Salgin éncesinde 1 milyar
dolar bulan toplam dis ticaret hacmimiz kisa sure igerisinde
ylizde 50 artarak 1,5 milyar dolar oldu. Tunus’un ithalatinda
Turkiye'nin pay 2019 yilinda yuzde 4,6 iken bugtin ytizde 6'yi
asti. Ayni zamanda, 10 yil 6nce Turkiye'de yuksekogrenim
goren Tunuslu kardeslerimizin sayisi 35 iken gectigimiz yil 1263'e
yukseldi. Bu da iki Ulke arasindaki hem ticari hem de kdilturel
alandaki paylasimin artiginin guizel bir gostergesidir.

ki tilke arasindaki STA ve Yatinmlann Karsilkli Tesvik ve Ko-
runmasl Anlagmalar basta olmak tizere iki Ulke arasinda is
birligimizi tesvik edecek énemli anlagmalarin olmast her iki tlke
icin 6nemli firsatlar sunuyor.

Bu olumlu gelismelere ragmen iki tilke arasindaki ticaret hacmi
daha da artirilabilir. Bu gelismeye katki sunabilecek sektdrlerin
basinda ise saglik ve saglik turizmi, yenilenebilir enerji, tarim ve
gida teknolojileri, sanayi, dijitallesme, turizm, lojistik ve insaat
gelmektedir.



VERSUS | VERSUS

Tiirkiye's Main Export Items to Tunusia (Million $)

CUSTOM TARIFF Share
STATISTICS POSITION 2021 2022 2023 (%, 2023)
TOTAL EXPORT 1.376 1.599 1.220 100,0
27 Petroleum gas and other gaseous hydrocarbons 52,0 15,2 104,86 8,6
5209 Woven fabrics of cotton, containing >=85% cotton by weight and weighing > 200 g/m? 62,3 81,9 63,9 52
4411 Fibreboard of wood or other ligneous materials, whether or not agglomerated with resins or 40,3 55,8 44,5 3.6
6006 Fabrics, knitted or crocheted, of a width of > 30 cm (excl. warp knit fabrics “incl. 47,3 53,5 41,6 3.4
1001 Wheat and meslin 0.0 0.0 371 3.0
8703 Motor cars and other motor vehicles principally designed for the transport of ... 38,8 35,7 34,6 2,8
4811 Paper, paperboard, cellulose waddingand webs of cellulose fibres, coated, impregnated, covered, . 16,6 17,9 29,8 2.4
9999 Commodities not elsewhere specified 38,9 26,8 28,8 2.4
7303 Tubes, pipes and hollow profiles, of cast iron 2,4 2,0 26,7 2,2
7208 Flat-rolled products of iron or non-alloy steel, of awidth >=600 mm, hot-rolled, not clad, ... n7 88,2 23,7 1.9

Tiirkiye's Main Import Items From Tunisia (Million $)

CUSTOM TARIFF Share
STATISTICS POSITION 2021 2022 2023 (%,2023)
TOTAL IMPORT 266,8 396,5 290,0 100,0
2809 Diphosphorus pentaoxide; phosphoric acid; polyphosphoric acids, whether or not chemically defined 16,4 19,3 39,7 13,7
3105 Mineral or chemical fertilisers containing two or three of the fertilising elements nitrogen, . 70,5 17,9 34,6 1.9
8708 Parts and accessories for tractors, motor vehicles for the transport of ten or more persons, . 6,0 1.4 17,4 6,0
8537 Boards, panels, consoles, desks, cabinets and other bases, equipped with two or more apparatus.... 9.9 13,8 17,2 59
8544 Insulated incl. enamelled or anodised" wire, cable ‘incl. coaxial cable”and other insulated ... 10,3 9,5 15,7 5,4
3915 Waste, parings and scrap, of plastics n7 13,66 13,45 4,6
2510 Natural calcium phosphates and natural aluminium calcium phosphates, natural and phosphatic .. 0.0 7,264 13,031 4,5
804 Dates, figs, pineapples, avocados, guavas, mangoes and mangosteens, fresh or dried 10,6 9,7240 12,891 4,4
8421 Centrifuges, incl. centrifugal dryers (excl. those for isotope separation); fitering or purifying... 9.4 11,2960 11,120 3.8
7204 Ferrous waste and scrap; remelting scrap ingots of iron or steel (excl. slag, scale and other ... 35,7 8,9150 9,556 3.3

Source: TUIK, 0TS
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Chairpersor of DEIK/Tiirkiye-Kosovo Business Council

Batuhan 0ZDEMIR
DEIK/Tirkiye-Kosova Is Konseyi Baskani

HISTORICAL FRIEND,
PERMANENT POLITICAL
AND BUSINESS PARTNER:
KOSOVO

Maziden Bu Yana Dost, Daimi
Politika ve Is Ortagi: Kosova

Our total investments between 2007-2023
reached 429 million €

2007-2023 yillan arasindaki toplam
yatinmimiz 429 milyon avroya ulasti

Turkiye is one of the few countries which recognized the
independence of Kosova in 2008. As Tdrkiye, we also
emphasized increasing economic relations between the two
countries. To this end, we established the Joint Economic
Commission Mechanism in 2013 and in 2019, we signed
a Free Trade Agreement, the first one that Kosovo signed.

Our total investments between 2007-2023 reached 429 million
With that figure, Ttrkiye is the 6th country that has the most
FDI in Kosovo. Turkish contractors also underlined the 1.5
billion g worth of projects in Kosovo and Turkish companies
employ almost 10.000 people.

The bilateral trade volume between Ttrkiye and Kosovo is
around $750 million. We made significant improvements in our
economic relations within the last 15 years. Additionally, Turkish
investments span across various sectors such as education,
manufacturing, banking, infrastructure, energy, and healthcare.

As the two countries continue their integration into the EU and
its regulations, we are fully open to enhancing our collaboration
on green transition with all aspects.

Last but not least, founded in 2008, the DEIK/Tirkiye-Kosovo
Business Council has been pivotal in providing economic
support to Kosovo, working closely with the Turkish state to
foster economic development. DEIK/Turkiye-Kosovo Business
Council is deeply involved in infrastructure and energy projects
and supports various initiatives aimed at the growth of Turkiye-
Kosovo trade and economic relations through various financial
instruments.

£2BUSINESS DIPLOMACY

Turkiye, Kosova'nin 2008 yilinda ilan ettigi bagimsiziigini taniyan
az sayida llkeden biri. Bagimsizligini tanimanin yani sira Turkiye
olarak iki tilke arasindaki ekonomik iliskilerin guiclendiriimesine
de odaklandik. Nitekim 2013 yilinda Karma Ekonomik Komisyon
Mekanizmasi'ni kurduk ve 2019 yilinda Kosova’'nin imzaladigi
ilk anlasma olan Serbest Ticaret Anlagmasi’ni imzaya dokttik.

2007-2023 yillari arasindaki toplam yatirimimiz 429 milyon
avroya ulastl. S6z konusu rakama gére Turkiye, Kosova'da
en fazla dogrudan yabanci yatinm yapan 6. tilke konumunda
yer aliyor. Ttirk mtteahhitler de Kosova’'da 1,5 milyar avro
degerinde proje yurditttiklerini ve Turk sirketlerinin yaklasik
10 bin kisiye istihdam sagladigini ifade etti.

Turkiye ile Kosova arasindaki ikili ticaret hacmi 750 mil-
yon dolar civarinda yer aliyor. Gegtigimiz 15 yil boyunca
ekonomik iliskilerimizde kayda deger gelismeler kaydettik.
Bunlarin yani sira Turk yatirmlari egitim, imalat, bankacilik,
altyapi, enerji ve saglik gibi cesitli sektérleri de kapsiyor.

iki tilke de AB ve dtizenlemelerine adapte olmaya devam
ediyor. Bu baglamda yesil dontistime dair is birligimizi her
acidan guclendirmek niyetindeyiz.

Son olarak, 2008 yilinda kurulan DEIK/Ttirkiye-Kosova Is
Konseyi, Kosova'ya ekonomik destek saglamak agisindan
onemli bir rol oynamis ve ekonomik kalkinmayi tesvik etme
baglaminda Turkiye ile yakin is birlidi icinde hareket etmistir.
DEIK/Turkiye-Kosova I Konseyi, altyapi ve enerji projeleriyle
yakindan ilgilenmekte olup cesitli finansal araclar vasitasiyla
Turkiye-Kosova ticari ve ekonomik iligkilerinin gelistirimesine
yonelik girisimleri desteklemektedir.
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Tiirkiye's Main Export Items to Kosovo (Million S)

CUSTOM TARIFF Share
STATISTICS POSITION 2021 2022 2023 (%, 2023)
TOTAL EXPORT 532,6 639,7 673,9 100,0
84 Machines 65,3 67,5 66,4 9,9
72 Iron and Steel 12,8 59,6 66,2 9,8
39 Plastics 50,6 50,1 47,0 7.0
85 Electrical Devices 36,6 38,8 39,0 58
61 Knitted Clothing 29,3 251 33,8 5,0
93 Arms and Ammunition 2,4 12,9 31,0 4,6
94 Furniture 31,2 30,3 27,3 4,1
73 Iron and Steel Goods 270 30,8 25,8 3,8
44 Wood and Woodenware 13,3 20,7 23,6 3,5
62 Non-knitted Articles of Clothing 18,6 21,8 23,4 3,5

Tiirkiye's Main Import Items From Kosovo (Million §)

CUSTOM TARIFF Share
STATISTICS POSITION 2021 2022 2023 (%, 2023)
TOTAL IMPORT 21,7 24,2 19,5 100,0
76 Aluminium and Articles thereof 8,6 8,5 51 26,2
74 Copper and Copper Articles 3.2 5,8 3.9 19,9
59 Woven Fabric 31 2,8 2,8 14,2
40 Rubber and Articles thereof 0.6 1.0 1.5 7.4
47 Pulp of wood or of other fibrous cellulosic material; recovered (waste and scrap) paper 0.0 0.1 1.5 7.4
41 Raw Hide 0,5 1.6 0.9 4,4

9 Coffee, Teaetc 0.4 0,3 0.6 3,3
55 Synthetic and Artificial Staple Fibers 0.0 1.2 0.4 2.1
39 Plastics 0,1 0.3 0.3 15
84 Machines 17 0.1 0.3 14

Source: TUIK, 0TS
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Alya Kartepe Villas Hotel
Derbent Mah. Bayindir Sok. No: 5 Kartepe / Kocaeli

02623535222 \ www.alyakartepe.com




ALYA

KARTEPE

Alya Kartepe Villa Hotel, mahremiyetinize saygr duyan, korunakli yapisiyla
doganin icinde ev konforu sunuyor. Ozenle dizayn edilmis yasam alanlari,
stk dekorasyonu ve ergonomik yapisiyla rahatlk ve huzur verir, degerli hissettir.
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GIDEN ZAMAN DEGIL,
YUKLERINIZ OLSUN

“"Sektérin GUclt ve Etkin Oyuncusu Olarak Danya“nin Dért Bir Yaning Erisim Sagliyor
Kara, Deniz ve Hava Tasimaciligi ile Infermodal Lojistik Hizmeti Sunuyoruz.

Y144 0 576

www.karanfilgroup.com

OIO) (IE] @ | karanfilgroup

Karanfil Group Dig Ticaret ve Uluslararasi Tasimacilik A. $. Gengtiirk Cad. No:49 Laleli/Fatih
info@karanfilgroup.com | www.karanfilgroup.com \ +90 532 651 66 09 / Viber / Whatsapp



