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Jet Service Corporate Aviation

A rising value in service exports

Jet Service Corporate Aviation,
operating in Turkiye since 2008,
has commercial relations with the Luxaviation Group,
which operates entities in France, Portugal, Malta,
the United Kingdom, Germany and Belgium.
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ENERJININ AVM'SI

TRANSFORMATORLER

= GU¢ Transformatorleri

1000 MVA /1000 kV
= Dagitim Transformatorleri
25 kVA - 31,5 MVA // 36 kV
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UCTAN UCA URETIM

YUKSEK GERILIM .
ANAHTARLAMA URUNLERI

» Hava Yalitimli Metal Enclosed Hucreler
36 k\V / 630A-1250A

= Monoblok Beton Koésk
=SF6 Gazli Kesici ve Ayiricilar




Daha Cok
Zaman Var

Demeyin!
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Gll'(ive“"}’e 18 yas alti cocugunuz icin
a;;:g : Bireysel Emeklilik Sistemi’'ne
Secenekleri erkenden girin, cocugunuz

ileride rahat etsin.
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Turkiye genelinde
yaygin anlasmali kurum agiyla
her ihtiyaca her bitceye uygun
saglik sigortalan, hizli provizyon onayiyla

Katilim Saglik'ta!

Tamamlayici Ozel Yurt Disi Acil
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We are establishing lasting

partnerships with 153 Business Councils,
48 of which are in Africa

48’i Afrika’da Olmak Uzere 153 Is Konseyimizle
Kalic1 Birliktelikler Kuruyoruz

We continue our activities
under the motto of
“Business Diplomacy”

As DEIK, the Polaris of our business world, we
have been operating for 40 years with our 153
Business Councils spread across the globe,
working to increase cross-border investment
and trade without using public funds, guided
by our motto of “Business Diplomacy.” As the
window to the outside world for the Turkish private
sector, we continue our work on a voluntary
basis with our Business Councils, Counterparts,
Founding Organizations, Corporate Members,
and colleagues.

In his book Conversations with Myself, Nelson
Mandela refers to the “mighty baobab tree”
as a symbol of unity for African communities.
The baobab tree appears to stand alone, but
its existence is completed by the soil around its
roots, the rain it receives, and the people who
breathe in its shade, bringing together the life of
an entire community.

The DEIK family | lead is just like this baobab
tree... Our roots are grounded in the values of our

“Ticari Diplomasi”
mottomuzla faaliyetlerimizi
siirdiiriiyoruz

is dtinyamizin Kuzey Yildizi DEIK olarak 40
yildir, tim dlinyaya yayilmig 153 is Kon-
seyimizle, llkeler arasi yatinm ve ticareti
artirmak icin, kamu kaynagi kullanmadan,
“Ticari Diplomasi” mottomuzla faaliyetleri-
mizi surddrtyoruz. Turk 6zel sektorinun dis
duinyaya acilan penceresi olarak calismala-
rimizi génulldluk esasiyla; i§ Konseylerimiz,
Karsi Kanatlarimiz, Kurucu Kuruluglarimiz,
Kurumsal Uyelerimiz ve calisma arkadas-
larmizla devam ediyoruz.

Nelson Mandela, Kendimle Konusmalar
kitabinda "devasa baobab agacin’” Afrika
topluluklarinin birlik sembolt olarak anar.
Baobab agaci, tek basina gibi gérundir;
ama varligini kdklerinin gevresindeki toprak-
la, aldigi yagmurla, gélgesinde soluklanan
insanlarla tamamlar ve butun bir toplulugun
yasamini bir araya getirir.

Baskanlgini yaptigim DEIK ailemiz de tipki
bu baobab agaci gibi... Koklerimiz gegmisi-

© & @Naildipak
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Our mission is not just trade, but to build lasting
partnerships through our extensive business network

past; its trunk represents our strong institutional culture;
and its branches are our Business Councils reaching out to
the world. Our mission is not just trade, but to build lasting
partnerships through our extensive business network.

Our bilateral trade and investments with Africa are
important to us. While focusing on increasing our trade
and investments together, we also support the mission of
promoting intra-regional trade and regional development
through collaborative efforts. Our main goal is to increase
our bilateral trade, currently at $35 billion, first to $50 billion,
then to $75 billion.

In line with this goal, developing logistics and transportation
infrastructure is crucial, particularly in Africa. Increasing
financing and banking opportunities; technology, start-ups, and
innovation are areas that will transform economies in today's
world. Elevating our cooperation in these areas to the highest
level, twin transformation, education, and health tourism are
also important for ensuring cooperation between the two
countries. Furthermore, in meeting the region’s infrastructure
needs, our Turkish contractors, who have become a global
brand, should collaborate more with our African friends. In
summary, we need to strive for greater cooperation with our
African friends in every area, from energy to food, infrastructure
to mining, industry to the service sector.

As DEIK, we hosted over 4,000 participants this year at the
Turkiye-Africa Business and Economic Forum (TABEF),
which we organize every two years in collaboration with the
African Union and hosted by the Ministry of Trade, to increase
these partnerships. We were joined by representatives
from the business world of 50 African countries. Over the
course of two days, approximately 2,000 meetings were
held between governments and businesspeople.

As DEIK, with our 153 Business Councils spread across
the world, 48 of which are in Africa, we are determined to

mizin de@erlerine dayanir; gévdesi, guclu kurum kuiltu-
rimtiz; dallari ise, dtinyaya uzanan i Konseylerimizdir.
Misyonumuz yalnizca ticaret degil, genis is dunyasi
agimizla kalici birliktelikler insa etmektir.

Afrika ile ikili ticaret ve yatinmlarimiz, bizim icin dnemli.
Bir yandan ticaret ve yatirmlarimizi birlikte artirmaya
odaklanirken, bir yandan da kita igi ticareti artirma ve
boélgenin kalkinmasi misyonuna destek oluyor, birlikte
caligiyoruz. 35 milyar dolar seviyesindeki ikili ticare-
timizi énce 50, sonra 75 milyar dolara ¢ikarmak ana
hedefimiz.

Bu hedef dogrultusunda, Afrika ile dncelikle, lojistik ve
ulastirma altyapisinin gelistiriimesi énemli. Finansman
ve bankacilik imkanlarini artirmak; teknoloji, start-up ve
inovasyon, gunumuiz dunyasinda ekonomileri dontistu-
recek alanlar. Bu alanlardaki is birligimizi Ust seviyeye
citkarmak; ikiz dénusuim, egitim, saglik turizmi alanlari
da iki tilke is birliklerinin saglanmast icin 6nemli. Ayrica,
bélgenin ihtiya¢ duydugu alt yapr ihtiyacinin karsilanma-
sinda, kuresel bir marka olmus Turk muteahhitlerimiz,
Afrikall dostlarimizla daha fazla is birligi yapmali. Ozetle,
enerjiden gidaya, altyapidan madencilige, sanayiden
hizmet sektériine kadar her alanda Afrikall dostlarimizla
daha fazla is birligi icin ¢aba sarf etmemiz gerekiyor.

DEIK olarak bu ig birliklerini arttirmak igin her iki yilda bir
Ticaret Bakanligi ev sahipliginde, Afrika Birligi is birligi ile
duizenledigimiz Ttirkiye - Afrika is Ve Ekonomi Forumu-TA-
BEF kapsaminda bu yil 4.000'i askin katilimciyr agirladik;
50 Afrika ulkesinden is dtinyasi temsilcileriyle birlikte olduk.
iki glin boyunca hem devletlerarasi hem de is insanlari
arasinda yaklasik 2000'i agkin gértisme gerceklestirildi.

DEIK olarak, 48'i Afrika’da olmak tizere, tiim dtinyaya
yayilmis 153 Is Konseyimizle, ticari diplomasimizi yeni
ufuklara tasimaya kararliyiz. Baobab agacindan ilham

Misyonumuz yalnizca ticaret dedil, genis is diinyasl

agimizla kalici birliktelikler insa etmektir

10  ==BUSINESS DIPLOMACY
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Our main goal is to increase our bilateral trade, currently
at $35 hillion, first to $30 billion and then to $75 hillion

This year, we hosted over 4,000

participants at the Tirkiye-
Africa Business and Economic
Forum (TABEF), bringing
together representatives from
the business world across

a0 African countries

take our business diplomacy to new horizons. Inspired by the
baobab tree, | believe that together we will walk towards a future
with fair income and wealth distribution, a sustainable future
with less suffering and death, and a future where children and
the innocent are not slaughtered.

In this issue of Business Diplomacy magazine, we have
dedicated our cover to Africa. In our comprehensive interview
with Prof. Dr. Ahmet Bolat, Chairman of the Board of Directors
and Executive Committee of Turkish Airlines, we discussed
in detail THY and Turkish Cargo’s strategic growth plans in
Africa and their role as a bridge for trade and diplomacy on the
continent. In our special interview with Abdullah Eren, President
of TIKA, we evaluated development projects in the region
and Turkiye's cooperation steps. Prof. Dr. Abdurrahman Aliy,
President of the Yunus Emre Institute, contributed to our issue
with his article detailing the institute’s cultural and educational
activities in Africa. In addition, Arzu Cekirge Paksoy, Founder of
ARPR Communication and Social Responsibility Consultant,
shares her socially beneficial approach in her article featured
in our magazine.

| hope you enjoy reading it.

alarak, adil gelir ve servet dagilimiyla, strddirtilebilir,
acllarin ve dlimlerin azaldidi, cocuklarin ve ma-
sumlarin katledilmedigi bir gelecege hep birlikte
ylrdyecegimize inaniyorum.

Business Diplomacy dergisinde bu sayimizin kapagini
Afrika’ya ayirdik. Turk Hava Yollari Yénetim Kurulu ve
icra Komitesi Bagkani Prof. Dr. Ahmet Bolat ile ger-
ceklestirdigimiz kapsamli roportajda, THY ve Turkish
Cargo’nun Afrika'daki stratejik blytime planlari, kitadaki
ticaret ve diplomasi koprdisu rolt detaylariyla ele alindi.
TIKA Bagkani Abdullah Eren ile Afrika galigmalarina dair
yaptigimiz 6zel réportajda bolgedeki kalkinma projeleri
ve Turkiye'nin is birligi adimlari degerlendirildi. Yunus
Emre Enstitust Bagkani Prof. Dr. Abdurrahman Aliy,
enstitiinun Afrika’ya yonelik kultur ve egitim faaliyetlerini
aktardig yazisiyla sayimiza katki sundu. Ayrica ARPR
lletigim Kurucusu ve Sosyal Sorumluluk Danigmani Arzu
Cekirge Paksoy, toplumsal fayda odakli yaklagimini
aktardigi yazisiyla dergimizde yer aliyor.

Keyifli okumalar diliyorum.

Tiirkiye - Afrika Is ve
Ekonomi Forumu-TABEF
kapsaminda bu yil 4 bini
askin katihmciyi agirladik;
a0 Afrika tlkesinden is
diinyasi temsilcileriyle
birlikte olduk

39 milyar dolar seviyesindeki ikili ticaretimizi once a0,
sonra 7a milyar dolara cikarmak ana hedefimiz




STEERING WHEEL OF THE
TURKISH BUSINESS COMMUNITY

By hosting events around the world, DEIK helps to improve trade in more
than 40 sectors between Turkiye and other countries

VARIOUS EVENTS OF 153 BUSINESS COUNCILS IN 5 CONTINENTS
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Corporate Communications Director (Act.) Miisliim BAGDIKEN Kurumsal lletisim Direktdiri (V.)

A Vision That Unites Continents:
Tiirkiye’s Approach to Global Cooperation

Kitalar Birlestiren Vizyon: Tiirkiye nin Kiiresel Is Birligi Yaklagimi

One of DEIK's flagship events, the “Ttirkiye-Afrika Is ve Ekonomi Forumu
(TABEF)” (Tirkiye-Africa Business and Economic Forum), is a major
gathering held every two years and has now become a tradition. The
5th TABEF which we held in Istanbul this October, became a platform
that brought together continents with an impressive tumnout. Nearly 2,000
businesspeople from various African countries traveled thousands of
kilometers to our country as guests to discover new products and explore
new markets. With their colorful traditional clothing, unique flavors, and
distinctive cultural textures, they added a festive atmosphere to the event.

In bilateral business meetings, many companies, large and small, eagerly
sat down at the table to increase their business volume. The hope and
smiles on their faces sent a powerful message to all of us: every contact
meant a new door; every meeting meant a new collaboration. Seeing
that many participants achieved concrete results from these meetings
further motivated us. Because we know that those who walk toward a
goal reach their destination much faster than those who run aimlessly.

For this reason, we dedicated the cover of the 37th issue of our Business
Diplomacy magazine to TABEF, and thus to Africa. In our comprehensive
interview with Prof. Dr. Ahmet Bolat, Chairman of the Board of Directors
and Executive Committee of Turkish Airlines, we discussed in detail THY
and Turkish Cargo’s strategic growth plans in Africa, as well as their role
as a bridge for trade and diplomacy on the continent.

Our special interview with the President of TIKA, in which we evaluated
development projects in Africa and Tirkiye’s cooperation steps in the
region; the article by Prof. Dr. Abdurrahman Aliy, President of the Yunus
Emre Institute, sharing his cultural and educational activities; and our
conversation with Zeliha Saglam, Chair of the Board of Directors of
the African Cultural House, on the cultural and social dynamics of the
continent, add a unique depth to our issue.

Islam Memis’s analyses, which offer practical advice for individual inves-
tors, provide a different perspective on Africa’s economic opportunities.
In addition, an article by Arzu Cekirge Paksoy, Founder of ARPR Com-
munication and Social Responsibility Consultant, explaining her socially
beneficial approach, is among the valuable contributions to this issue.

We are pleased to present the 37th issue of Business Diplomacy; pre-
pared with current content and rich dossier topics, for your benefit.

DEIK'in marka etkinliklerinden biri olan “Tirkiye-Afrika Is ve Ekonomi
Forumu (TABEF)”, iki yilda bir dlizenlenen ve artik geleneksellesen
biydk bir bulusma niteligi tagiyor. Bu yil Ekim ayinda istanbul'da
gerceklestirdigimiz 5'inci TABEF: muhtesem bir katilimla adeta kitalan
bulusturan bir platforma donistu. Afrika’'nin farkl tilkelerinden gelen
ki bine yakin is insan, yeni trdnler ve yeni pazarlar kesfetmek igin
binlerce kilometre yol kat ederek tilkemize misafir oldu. Rengérenk
yoresel kiyafetleri, benzersiz lezzetleri ve 6zguin kiilturel dokularnyla
etkinlige adeta festival havasi kattilar.

Ikiliis gértismelerinde buiytik-kuiguk birgok firma is hacimlerini artir-
mak icin heyecanla masaya oturdu. Ytizlerindeki umut ve guilimse-
me, hepimize guiclti bir mesaj veriyordu: Her bir temas, yeni bir kap;
her bir gériisme, yeni bir is birligi demekti. Pek ¢ok katilimenin bu
gortismelerden somut sonuglar elde ettigini gérmek ise bizleri ayrica
motive etti. Cuinki biliyoruz ki, bir hedef dogrultusunda yirciyenler,
hedefsiz koganlardan gok daha hizll ulagir varmak istedigi yere.

Business Diplomacy dergimizin 37. sayisinin kapadini bu nedenle
TABEF'e, dolayisiyla Afrika’ya ayirdik. Turk Hava Yollan Yonetim
Kurulu ve lcra Komitesi Bagkani Prof. Dr Ahmet Bolat ile gercekles-
tirdigimiz kapsamiiréportajda, THY ve Turkish Cargo’nun Afrika'daki
stratejik buytime planlan ile kitadaki ticaret ve diplomasi képruisu
rolti detaylanyla ele alind.

TIKA Bagkaniile Afrika’ daki kalkinma projeleri ve Ttirkiye'nin béigeye
yonelikis birligi adimlanni degerlendirdigimiz &zel réportajimiz; Yunus
Emre Enstittisti Bagkani Prof. Dr. Abdurrahman Ally'in kdlttr ve egitim
faaliyetlerini aktardigi yazisi; Afrika KUilttr Evi Yonetim Kurulu Bagkan
Zeliha Saglam ile kitanin kuilttirel ve toplumsal dinamiklerine iliskin
yaptigmiz soylesi, sayimiza ayn bir derinlik katryor.

Bireysel yatnmoailar igin pratik éneriler sunan islam Memig 'in analiz-
leri, Afrika’nin ekonomik firsatlarina farkli bir perspektif kazandinyor.
Ayrica ARPR iletisim Kurucusu ve Sosyal Sorumiuluk Danigmani
Arzu Gekirge Paksoy'un toplumsal fayda odakllyaklasimini anlatig
yazisi da bu sayimizin degerli katkilan arasinda.

Aktiel igerikleri ve zengin dosya konulanyla hazirladigmiz Business
Diplomacy’nin 37. sayisini sizlerin istifadesine sunmaktan memnu-
niyet duyuyoruz.
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A GLOBAL STEP IN WOMEN'S ENTREPRENEURSHIP
FROM ISBANK AND TURKONFED
Is Bankas1 ve TURKONFED’den Kadin Girisimciliginde Kiiresel Bir Adim

Welead, launched in 2021 in collaboration with Ttrkiye Is
Bankas! and TURKONFED, has provided financial literacy
training to approximately 11,000 women entrepreneurs to
date, taking the journey of empowering women entrepreneurs
to a global scale. Representatives from Ttirkiye Is Bankasi and
TURKONFED met with organizations such as the Permanent
Mission of Ttrkiye to the United Nations, UN Women, and
NAWBO in New York to discuss new partnerships that will
support women entrepreneurs.

In collaboration with UN Women's Regional Office for Europe
and Central Asia, an event titled “Sustainable Development
with Gender-Responsive Supply Chains” was held at Ttirkevi,
along with a panel discussion organized by NAWBO (National
Association of Women Business Owners) entitled “Transatlantic
Opportunities for Entrepreneurial Women.” During the visit,
TURKONFED, is Bankasi, and UN Women collaborated to
introduce the “Gender-Responsive Procurement Handbook,”
which aims to facilitate the participation of women-owned
businesses in tendering and procurement processes and will
be prepared using global examples.

Ozge Killah Kurtulus, SME and Business Banking Marketing
Manager at is Bankasi, spoke about the importance of
the project: “We are working in many areas to facilitate
access to finance for women entrepreneurs and ensure their
more effective participation in supply chains. We believe
that the ‘Gender-Sensitive Supply Handbook’, which is
currently in preparation and will include global examples,
will be an important resource that supports the integration of
supply processes. Our goal is to contribute to the individual
success of women entrepreneurs, aligning with our Bank's
founding mission, while also laying the groundwork for
more inclusive and resilient economic growth. We know
that supporting women entrepreneurs is also the key to
economic development.”

Turkiye Is Bankasi ve TURKONFED ig birligiyle 2021 yilinda
hayata gecen ve bugune kadar yaklasik 11 bin girisimci
kadina finansal okuryazarlik egitimi sunan Girisimde Kadin
Giicu projesi, girisimci kadinlarin guiclenmesi yolculugunu
kuresel boyuta tasidi. Tuirkiye Is Bankasi ve TURKONFED
temsilcileri, New York'ta Birlesmis Milletler Daimf Temsilciligi,
UN Women ve NAWBO gibi kuruluslarla bir araya gelerek
girisimei kadinlari destekleyecek yeni is birliklerini gérustu.

UN Women Avrupa ve Orta Asya Bolge Ofisi is birligiyle,
Tdrkevi'nde, “Kadin Erkek Esitligine Duyarli Tedarik Zincir-
leriyle Stirddrtilebilir Kalkinma” etkinligi ve NAWBO (Nati-
onal Association of Women Business Owners) tarafindan
‘Transatlantic Opportunities For Entrepreneurial Women’
baslikli bir panel dtizenlendi. Ziyaret kapsaminda, TUR-
KONFED, Is Bankasi ve UN Women is birligiyle kadinlara
ait isletmelerin ihale ve tedarik sureclerine katiimalarini
kolaylastirmayi amaglayan ve global drneklerle hazirlanacak
“Kadin-Erkek Esitligine Duyarli Tedarik El Kitabi”nin tanitimi
gerceklestiriimistir.

is Bankasi KOBI ve Isletme Bankaciligi Pazarlama Miduirti
Ozge Kiillah Kurtulug, projenin 6nemine iliskin séyle konustu:
“Girisimci kadinlarin finansmana erisimini kolaylastirmak ve
tedarik zincirlerine daha etkin katilmini saglamak amaciyla
bircok alanda calismalar ytirtittiyoruz. Global érnekler icere-
cek ve hazirlik calismalan devam eden ‘Kadin-Erkek Esitligine
Duyarli Tedarik El Kitabr'nin tedarik stireclerine entegrasyonu
destekleyecek 6nemli bir kaynak olacagina inaniyoruz. Ama-
cimiz, Bankamizin kurulusundan gelen misyonla girisimci
kadinlarin bireysel basarisina katki sunarken ayni zamanda
ekonomik buytmeyi daha kapsayici ve dayanikli bir zemine
oturtmak. Biliyoruz ki, girisimci kadinlarin desteklenmesi,
ekonomik kalkinmanin da anahtari.”
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GEV FUTURE SUMMIT HELD AT MEXT

TECHNOLOGY CENTER ON DECEMBER ¢
GEV Gelecek Zirvesi, 9 Aralik’ta MEXT Teknoloji Merkezi'nde Gergeklesti

The GEV Future Summit, organized by the Gedik Education
Foundation (GEV) and Istanbul Gedik University, was held
at the MEXT Technology Center on December 9, 2025. Held
under the theme “The Future at the Intersection of Education,
Technology, and Employment,” the summit brought together
representatives from the education sector, business leaders,
young people, and civil society organizations.

Host and GEV volunteer Hande Demirel opened and moderated
the summit. In her speech, Demirel emphasized the importance of
partnerships that shed light on the development of young people.
The opening speech was delivered by Htilya Gedik, Chair of the
Board of Directors of Gedik Holding and Chairperson of the GEV
Board of Trustees. Gedik shared GEV's efforts to equip young people
and women with the skills of the future, conveying the message, “We
are not waiting for the future; we are building it together.”

Efe Erdem, General Manager of MEXT Technology Center,
highlighted the strategic value of technology and conveyed
the importance of sustainable competition in industrial
transformation.

Following the opening ceremonies, the Future Talks began,
featuring speakers Aydin Erdem, Ahu Byukkusoglu Serter,
Sahin Tulga, Segcil Yildiz, and Murat Alsan. The summit
addressed artificial intelligence, the future of employment,
education models, sustainable finance, and social trends.

The summit's sponsors included Arzum, Altek Dokiim, ASAD,
Gedik Holding, and Radyo Gedik, with Ekonomi Newspaper
serving as the media sponsor. With a rich program of music
performances and Radyo Gedik Open Mic chats during coffee
breaks, the summit created a dynamic atmosphere fostering
connections, inspiration, and forward-looking ideas.

Gedik Egitim Vakfi (GEV) ve istanbul Gedik Universitesi ta-
rafindan duizenlenen GEV Gelecek Zirvesi, 9 Aralik 2025'te
MEXT Teknoloji Merkezi’'nde gergeklesti. “Egitim, Teknoloji
ve Istihdamin Kesigsiminde Gelecek” temasiyla hayata gegen
zirve; egitim duinyasi temsilcilerini, is liderlerini, gencleri ve sivil
toplum kuruluslarini bir araya getirdi.

Zirvenin agllisini ve moderasyonunu Sunucu ve GEV Gonillisti
Hande Demirel Ustlendi. Demirel konusmasinda, genclerin
gelisimine 1sik tutan is birliklerinin énemini vurguladi. Aclilis
konusmasini ise Gedik Holding Yénetim Kurulu Baskani ve
GEV Mditevelli Heyet Baskani Hulya Gedik gerceklestirdi. Gedik,
GEV'in gengleri ve kadinlari gelecegin yetkinlikleriyle bulusturan
caligsmalarini aktararak, “Biz gelecegi beklemiyoruz; birlikte insa
ediyoruz” mesajini paylasti.

MEXT Teknoloji Merkezi Genel Muddirli Efe Erdem ise tekno-
lojinin stratejik degerini 6ne ¢ikararak endustriyel dontisimde
strddrdlebilir rekabetin Gnemini aktardi.

Agllislarin ardindan Gelecek Konusmalar basladi; Aydin Er-
dem, Ahu Buiyuikkusoglu Serter, Sahin Tulga, Secil Yildiz ve
Murat Alsan konugmaci olarak yer aldi. Zirvede yapay zeka,
istihdamin gelecedi, egitim modelleri, strdtirtilebilir finans ve
toplumsal egilimler ele alind!.

Zirvenin sponsorlari arasinda Arzum, Altek Dokdm, ASAD,
Gedik Holding ve Radyo Gedik yer aldi. Medya sponsorlugunu
ise Ekonomi Gazetesi Ustlendi. Guin boyu yapilan oturumlarda
kahve aralarinda muzik dinletileri ve Radyo Gedik Acik Mikrofon
sohbetleri gergeklesti.
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Opening Tiirkiye to Global Investors
Turkiye Focused Sukuk Fund Goes Global

The Albaraka Tiirk Values & Wealth Tirkiye Sukuk Fund is a first-of-its-kind
Turkiye-Focused Sukuk investment fund structured to attract international capital
into Turkiye's participation-based assets.

Launched from Bahrain through the strategic partnership between Albaraka Tiirk and
SICO Bank, the fund provides global investors with Shariah-compliant access to
Turkiye's real economy.

A Distinct Investment Proposition

* Tiirkiye- focused real sector assets
* International investor base
» Cross-border capital markets investment

‘ S/CO

Est1995

alBarakaVO

alBarakaVO

PIONEER BANKING
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GUIDING THE DIGITAL, GREEN, AND ARTIFICIAL
INTELLIGENCE TRANSFORMATION OF INDUSTRY

Sanayinin Dijital, Yesil ve Yapay Zeka Doniisiimiine Yon Veriyor

Established in 2020 by the Turkish Metal Industries Employers’
Association (MESS), MEXT continues to shape the future of
industry as one of the world’s most comprehensive technology
centers dedicated to digital, green, and artificial intelligence
transformation.

With its digital factory, training areas, offices, co-working spaces,
and modern conference center located in a 10,000-square-
meter advanced technology facility, MEXT is positioned as
a comprehensive transformation hub that guides the sector.

Since its founding just five years ago, MEXT has expanded
its operations to 42 cities across Turkiye and five countries in
the region, including Azerbaijan, Germany, Romania, Saudi
Arabia, and the United Arab Emirates. It has supported the
technology transformation journey of over 800 companies
across 15 sectors. The center has hosted over 17,000 visitors
to date and hosted more than 400 events, creating a powerful
global impact.

MEXT continues to strengthen the competitiveness of industry
with its comprehensive services, including Digital Factory,
Transformation Roadmaps, Competency Development
Programs, and Innovation Ecosystem. Today, MEXT brings
together more than 100 ecosystem partners, positioning itself as
a strategic solution partner for companies on their digitalization
and sustainability journey.

Recognized by the European Union as a European Digital
Innovation Hub (EDIH), MEXT continues to play a pioneering
role in building a more innovative, sustainable, and digital future
by bringing together technology, expertise, and collaboration.

Ttirk Metal Sanayicileri Sendikasi (MESS) tarafindan 2020
yilinda kurulan MEXT, dijital, yesil ve yapay zeka déntistimtine
adanmis duinyanin en kapsamli teknoloji merkezlerinden biri
olarak sanayinin gelecegini sekillendirmeye devam ediyor.

10.000 metrekarelik ileri teknoloji tesisinde yer alan dijital fab-
rika, egitim alanlari, ofisler, ortak calisma alanlari ve modern
konferans merkeziyle MEXT, sektdre yon veren bittincul bir
dontistim tissu konumunda bulunuyor.

Kuruldugu guinden bu yana yalnizca bes yil iginde Turkiye'nin
42 sehrinde ve Azerbaycan, Alimanya, Romanya, Suudi
Arabistan ile Birlesik Arap Emirlikleri basta olmak tizere bol-
gedeki 5 Ulkede faaliyet gésteren MEXT; 15 sektdrden 800'Uin
lizerinde sirketin teknoloji déntistim yolculuguna destek verdi.
Merkez, bugtine kadar 17.000'i agkin ziyaretciyi agirlarken,
400'den fazla etkinlige ev sahipligi yaparak ktresel dlcekte
guclu bir etki yaratti.

MEXT; Dijital Fabrika, Déntistiim Yol Haritalar, Yetkinlik Gelig-
tirme Programlar ve inovasyon Ekosistemi gibi btittinsel hiz-
metleriyle sanayinin rekabetciligini gticlendirmeyi stirduirtiyor.
Buguin 100’den fazla ekosistem is ortagini bir araya getiren
MEXT, sirketlerin dijitallesme ve stirdurdlebilirlik yolculugunda
stratejik bir c6zdm ortagi olarak konumlaniyor.

Avrupa Birligi tarafindan Avrupa Dijital Inovasyon Merkezi
(ADIM) olarak taninan MEXT, teknoloji, uzmanlik ve is birligini
bulusturarak daha yenilikci, stirdurtlebilir ve dijital bir gelece-
gin insasinda 6ncui rol tstlenmeye devam ediyor.
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10:00AM - 10:00PM

0 . .
F0O() "SERVIS VE YATIRIM iMKANINI TEK CATI ALTINDA
TOPLAYAN PROPERTY EXPO SiZLERI BEKLIYOR!

Turkiye'nin 365 gun acik ilk ve tek yatirim merkezi olan Property Expo, dinyanin bir ¢cok bdlgesinde kuresel
bazli 500'den fazla ayricalikli yatirim projeleri, liiks villalar, yalilar, arazi yatirimlari, ofis ve ticari gayrimenkuller
gibi genis portfdyi sayesinde Tiirkiye, KKTC, Yunanistan, ingiltere, Dubai, Amerika, ispanya ve Portekiz gibi bir
cok Ulkelenin en kaliteli ve en karl yatinm firsatlarini tek ¢ati altinda bulusturuyor. Gelistirdigi yeni yatirnm
firsatlari ve gayrimenkul yatirnmina dair vermis oldugu mulk yénetimi, bankacilik islemleri, hukuki ve mimari
danismanlik gibi ayricalikli hizmetleriyle istanbul'un yeni yatirm merkezi, muhtesem bir fuar konseptinde
sizlerin begenisine sunuyor.

PORTUGAL

@ [=]; E +90 555 21222 22 propertyexpoistanbul HH] propertyexpoistanbul.com

E ﬂ Hamidiye, Cendere Cd, No:99/2, 34408, Kagithane, istanbul / Turkiye
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ALPLA: 70 YEARS OF GLOBAL INNOVATION,

LOCAL STRENGTH IN TURKIYE
ALPLA: Tiirkiye’de 70 Yillik Kiiresel inovasyon, Yerel Gii¢

In its 70th anniversary year, the ALPLA Group celebrates
seven decades of innovation, quality, and sustainability
in plastic packaging. Founded in 1955 in Hard, Austria,
ALPLA today operates over 200 facilities in 46 countries,
employing over 24,000 people and recycling around 30
million bottles daily. With an annual turnover of 4.9 billion
euros, the family-owned company continues to drive circular
economy solutions worldwide.

ALPLA Turkiye embodies this global strength through
local excellence. For more than 30 years, the company
has supported leading FMCG, beverage, cosmetics, and
cleaning brands with innovative and sustainable packaging.
Employing around 500 people, ALPLA Ttrkiye operates
facilities in Gebze, Gayirova, Adana, Ankara, and Konya-with
anew site soon to open in izmir-serving as a strategic hub
for manufacturing and logistics in the region.

Sustainability is at the core of ALPLA Ttirkiye's operations,
with investments in energy-efficient technologies, water-
saving systems, and the use of recycled materials. Through
collaborations with environmental organizations and the
implementation of diverse ecological and social initiatives,
the company underscores its strong commitment to
environmental stewardship and social responsibility.

With a focus on innovation, collaboration, and responsibility,
ALPLA continues to shape the global packaging landscape-
from Austria to Turkiye and beyond.

70. yilini kutlayan ALPLA Grubu, plastik ambalaj alaninda yedi
onyillik inovasyon, kalite ve surdirulebilirlik mirasini gururla ha-
tirhyor. 1955 yilinda Avusturya’nin Hard kentinde kurulan ALPLA,
bugtin 46 Ulkede 200'Uin tizerinde tesiste faaliyet gosteriyor,
24.000'den fazla kisiyi istihdam ediyor ve gtinltik yaklasik 30
milyon siseyi geri dondsttirdyor. Yillik cirosu 4,9 milyar avro olan
aile sirketi, dinya genelinde déngusel ekonomi ¢ozumlerini
gelistirmeye ve uygulamaya devam ediyor.

ALPLA Trkiye, bu kuresel gtict yerel mukemmellikle somut-
lastiryor. Sirket, 30 yili askin suredir nde gelen FMCG, igecek,
kozmetik ve temizlik markalarina yenilikgi ve strdurdlebilir amba-
laj cézumleri sunuyor. Yaklasik 500 kisiyi istihdam eden ALPLA
Turkiye, Gebze, Cayirova, Adana, Ankara ve Konya'da tesisler
isletiyor ve yakinda izmir'de agacad yeni tesisiyle bolgedeki
tretim ve lojistik icin stratejik bir merkez olmayi hedefliyor.

Surdurdilebilirlik, ALPLA Turkiye'nin faaliyetlerinin merkezinde
yer aliyor. Sirket, enerji verimli teknolojilere, su tasarrufu sag-
layan sistemlere ve geri donusturtiimus malzeme kullanimina
yatinm yapiyor. Gevre kuruluslariyla yurdittilen is birlikleri ve cesitli
ekolojik ve sosyal girisimler araciligyla sirket, cevre yonetimi ve
sosyal sorumluluk konusundaki guiclu taahhddunu pekistiriyor.

Yenilikgilik, is birligi ve sorumluluk odagini surdtiren ALPLA,
Avusturya’dan Turkiye'ye ve otesine kiresel ambalaj sektorind
sekillendirmeye devam ediyor.

20  ==BUSINESS DIPLOMACY




HAYATI KOLAYLASTIRAN
VINOV DUNYASI Sizi BEKLIYOR

ister bireysel ister ticari, 6deme yapanlar icin ekstra limit ve taksitlendirme,
odeme alanlar icin vadesinden 6nce tahsil ve devir gibi bircok ozellikle,
onlarca sektérde 6deme ve tahsilatlar Vinov giivencesinde.

VakifBank, daima seninle.

Vinov, bir VakifBank inovasyonudur.
Vinov uygulamasini indirmek icin
Android 5.0 ve sonrasl, i0S 11.0 ve
sonrasl strimleri gerekmektedir.

VakifBank

Vinov drtintintin kullanimi ve kullaniminda mevcut olan ekstra limit, erken tahsil etme, devir gibi fonksiyonlarin kullandirimi
musteriler ile Banka arasinda imzalanan Vinov S6zlesmesi gergevesinde Bankanin belirledigi kurallar dogrultusunda yapilir.
Bankanin musteriler ile imzalanan diger sézlesmelerden ve ilgili kanunlardan kaynaklanan haklari sakhdir.
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GiSBiR: THE GLOBAL

FACE OF THE TURKISH

SHIPBUILDING INDUSTRY
GISBIR: Tiirk Gemi inga Sanayisinin Kiiresel Yiizii

The Turkish Shipbuilders’ Association (GISBIR) has been
operating as the sole official representative of the Turkish
shipbuilding sector since 1971. Today, with 98 members,
GISBIR continues its efforts to strengthen the position of
Turkish shipyards in global markets.

The Turkish shipbuilding industry has gained significant
momentum in the international arena, with high-tech projects
being implemented in recent years. Many innovative projects,
such as electric tugboats, hybrid ferries, environmentally
friendly ships powered by LNG, and autonomous systems,
showcase the engineering capacity and production quality
of Turkish shipyards on a global scale. This successful
performance was confirmed by new ship exports exceeding
$1.9 billion in 2024 and Turkiye's second place in yacht
construction.

The sector offers solutions aligned with Europe’s green
transformation goals through energy-efficient and low-
emission ship projects. This alignment increases international
demand while also demonstrating Turkiye’s sustainable
production capacity more strongly.

GISBIR continues to support the sector not only through
production and export activities but also through digital
transformation, vocational training, R&D, and sustainability
initiatives. With its “seafaring nation, seafaring country”
vision, GISBIR also prioritizes social responsibility initiatives,
contributing to various projects that aim to strengthen
maritime culture and increase the sector’s social visibility.

GISBIR will steadfastly continue its efforts to enhance the
global competitiveness of the Turkish shipbuilding industry
and secure stronger worldwide representation for the sector.

Ttirkiye Gemi Insa Sanayicileri Birligi (GISBIR), 1971 yilindan
bu yana Turk gemi inga sektorunun tek resmi temsilcisi olarak
faaliyetlerini stirdtirdyor. Bugtin 98 Uyeyi buinyesinde bulusturan
GISBIR, Ttirk tersanelerinin diinya pazarlarindaki konumunu
gliclendirmeye yoénelik calismalarina hiz kesmeden devam
ediyor.

Turk gemi inga sanayisi, son yillarda hayata gegirilen yuksek
teknoloji projeleriyle uluslararasi arenada gicld bir ivme ya-
kaladi. Elektrikli romorkarler, hibrit feribotlar, LNG ile calisan
cevreci gemiler ve otonom sistemler gibi birgok yenilikci proje,
Turk tersanelerinin mtihendislik kapasitesini ve Uretim kalitesini
kuresel Olgekte gorunur hale getiriyor. Bu basarili performans,
2024 yilinda 1,9 milyar dolari asan yeni gemi ihracati ve yat
insasinda elde edilen dunya ikinciligi ile de tescillendi.

Sektor, enerji verimliligi yuksek ve dtistik emisyonlu gemi pro-
jeleriyle Avrupa’nin yesil déntisiim hedefleriyle uyumlu ¢cézim-
ler sunuyor. Bu uyum, uluslararasi talebi artirirken Tdirkiye'nin
strddrdlebilir tretim kapasitesini de daha giclu bir sekilde
ortaya koyuyor.

GISBIR, tiretim ve ihracat faaliyetleri kadar dijital déntigtim,
mesleki egitim, AR-GE ve surdrdlebilirlik calismalaryla da
sektoru desteklemeye devam ediyor. “Denizci millet, denizci
tilke” vizyonuyla sosyal sorumluluk galismalarina da énem
veren GISBIR, denizcilik ktiltdirintin guiglendirimesi ve sekté-
riin toplumsal bilinilirliginin artinimasi amaciyla cesitli projelere
Katki sunuyor.

GISBIR, Turk gemi inga sanayisinin kiiresel rekabet gtictinti
artirmaya ve sektdrtin dinya capinda daha giclu bir temsil elde
etmesine yonelik calismalarini kararlilikla stirdtrecek.

22  ==BUSINESS DIPLOMACY




== ACARLAR
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Demiryolu Araclari Tiirkiye'nin ilk TSI Sertifikah TSI Sertifikasi
Kurulus Tekerlek Seti Uretimi Tekerlek Seti Ureticisi Kapsam Genigletme (BA303)
Establishment Wheel Set Production of First TSI Certified Wheel TSI Certificate
Railway Vehicles Set Manufacturer of Tirkiye Scope Extension
Tiirkiye'nin ilk Lokomotif Tekerlek Seti Farkh Tipte Tekerlek
4 Fonksiyonlu ECM Bakim Tesisi Balans Kontrolii Setleri Igin
Belgeli Kurulusu Establishment Of Locomotive Wheel Set Balance TSI Sertifikasi
Maintenance Facility Check

Kapsam Genisletme

First 4-Function ECM Certified Company
of Tirkiye

TSI Certificate
Scope Extension
For Different Types
Of Wheelsets

Wheel Machining
Axlebox Maintenance
Wheel Replacement
Complete Wheel Set
Manufacturing

Wheel Set

< Repair, maintenance, and

revision of wagons

Wagon wheel and wheel set
replacement

Interior equipment repairs of wagons

Wagon
Services

* Repair, maintenance,
and servicing of locomotives
Locomotive wheel and wheel set
replacement

Locomotive
Services

Registration procedures for railway vehicles
ECM services for railway vehicles

Repair, maintenance, and servicing of road
and railway vehicles, as well as track
maintenance vehicles.

Other
Services

Plates «
Compressors +

Laser-based Rust and Paint Removal Equipment *
Axes and Wheels *

Wagon and Locomotive Spare Parts «
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BAOO4 Wheelset o
BA319 Wheelset o
BA303 Wheelset o
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-ECM Certificate

— -Ch1 Certificate
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ST ) -Quality Managment Certificate
-EN 15085-2 Certificate
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-1S0 14001
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General Manager Alaattin SABUNCU Genel UdUr
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HAYHAY FINANCE OBTAINS CONSUMER FINANCE
OPERATING LICENSE: ALAATTIN SABUNCU
APPOINTED AS GENERAL MANAGER

Hayhay Finansman, Tiiketici Finansman Faaliyet iznini Alds;
Alaattin Sabuncu Genel Miidiir Atandi

Hayhay Finance Inc. has received a license from the Banking
Regulation and Supervision Agency (BRSA) to operate in the
consumer finance sector under Law No. 6361. In addition
to its existing activities in electronic money and payment
services, this step stands out as an important part of the
company'’s goal to offer an inclusive and comprehensive
approach to Turkiye's financial technology ecosystem.

Following the operating license, Alaattin Sabuncu took
office as General Manager responsible for Consumer
Finance. Sabuncu has established numerous commercial
structures from scratch in the banking, fintech, and insurance
sectors in Turkiye, Europe, and Asia-Pacific; he has led
product launches, portfolio management, and customer
acquisition processes in digital channels. His experience
in data analytics and credit behavior modeling enables
Hayhay to evaluate financial products that have not yet
been implemented in Turkiye.

Regarding his new role, Sabuncu said, “People in Ttirkiye
don't just want access to finance; they want to make sound
decisions that will protect their future in uncertain conditions.
Hayhay will offer reliable and transparent solutions without
the need to rush.”

Hayhay Finance aims to bring controlled, conscious,
and sustainable financial solutions to Ttirkiye, rather than
automated borrowing habits.

Hayhay Finansman A.S., Bankacilik Diizenleme ve Denetleme
Kurumu (BDDK) tarafindan 6361 sayili kanun kapsaminda
tliketici finansmani alaninda faaliyet izni aldi. Elektronik para
ve 6deme hizmetlerindeki mevcut faaliyetlerine ek olarak bu
adim, sirketin Turkiye finansal teknoloji ekosistemine kapsayici
ve buttincdl bir yaklasim sunma hedefinin 6nemli bir parcasi
olarak éne cikiyor.

Faaliyet izninin ardindan Alaattin Sabuncu, Tuketici Finansma-
nindan Sorumlu Genel MtidUr olarak géreve basladi. Sabuncu,
Turkiye, Avrupa ve Asya-Pasifik'te bankacllik, fintek ve sigorta sek-
térlerinde birgok ticari yapilanmayi sifirdan kurdu; trtin lansmani,
portfdy yénetimi ve dijital kanallarda musteri edinimi stireclerine
liderlik etti. Veri analitigi ve kredi davranisi modelleri gelistirme
konularindaki deneyimi, Ttirkiye’'de hentiz uygulanmamis finansal
Urdnlerin Hayhay bunyesinde deg@erlendiriimesine imkan sunuyor.

Sabuncu, yeni goreviyle ilgili olarak, “Turkiye'de insanlar yal-
nizca finansmana erismek istemiyor; belirsizlik kosullarinda
kendi geleceklerini koruyacak saglikli kararlar almak istiyor.
Hayhay, acele etmeye gerek birakmadan, guiven veren ve seffaf
cOzumler sunacak” dedi.

Hayhay Finansman, otomatiklesmis borclanma aligkanliklarin-
dan ziyade kontrollu, bilingli ve stirddrdilebilir finansal ¢zumleri
Turkiye'ye kazandirmayi hedefliyor.
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Saglik, hayatin anahtaridir.

CALISAN ESENLIGI
BIiR YAN HAK DEGIL,
KURUMSAL BAGLILIK
STRATEJISIDIR

NextPlus, calisan sagligini yalnizca bir yan hak degil,
kurumlarin gelecegini gug¢lendiren stratejik bir deger
olarak ele alir.

Tum c¢alisanlar i¢in esit, erisilebilir ve guven veren
saglik destegi sunarak kurumlarin surdurulebilir
basarisina katki saglar.

NextPlus, Calisanlariniz ihtiyag
Duydugu Her An Yanlarinda

@ Online Hekim Gériismesi ile calisanlar bulunduklari yerden
hizli, glivenli ve pratik sekilde doktora ulasir; zaman kaybi ve
izin ihtiyaci en aza iner.

Online Psikolog Destegi kapsaminda, gizlilik esasli, kolay
erisilebilir psikolog gorismeleriyle stres yonetimi, dayaniklilik
ve ruhsal iyi olus saglanir.

Online Diyetisyen Danismanligi, yogun ¢alisma temposuna uygun l WI
ve uygulanabilir beslenme rehberligiyle uzun vadeli saglik g

aliskanliklari gelistirir. nGXbPIUS

health system

444 9 309 www.nextplushealth.com



Chief Economist at DEIK
Hakki KARATAS
DEIK Bas Ekonomisti

DEVELOPM "IN
GLOBAL A 'UF KISH
ECONOMIES IN 2025 AND
EXPECTATIONS FOR 2026

Diinya ve Tiirkiye Ekonomisinde 2025 Gelismeleri ve
2026 Yilina iliskin Beklentiler

In 2025, while global uncertainties and rising trade costs limited economic
growth, Tiirkiye’s disinflation program, coupled with contributions from
construction and investments, led to a recovery in growth; positive
developments were recorded in exports and foreign direct investment

, 2025 yilinda kiirésel belirsizlikler ve ticaret maliyetlerindeki artis ekonomik
759 |1 biiyiimeyi sinirlarken, Tiirkiye’de dezenflasyon programi, ingaat ve
yatinmlarin katkisiyla biiyime toparlanmasi sagladi; ihracat ve dogrudan
_,,_g_%]gﬂt:l yatirmliarda olumlu gelismeler kaydedildi
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Global growth, which was 3.3% in 2024, is expected to
decline to 3.2% in 2025 and 3.1% in 2026

GLOBAL ECONOMY: GROWTH, TRADE, AND
INVESTMENT

Fragilities in the global economy, which began with the
pandemic in 2020 and subsequently increased due to
factors such as hot wars and geopolitical risks, as well as
risks such as restructuring of supply chains, trade wars,
and rising protectionist tendencies, have continued to
some extent in 2025. This year’s story has been dominated
by the new tariffs announced by the US in April. On the
one hand, political uncertainty surrounding global trade
increased, while on the other hand, the cost of doing
business rose. During this painful process, forecasts for
global growth were first revised downward, then revised
upward again as agreements were partially reached and
uncertainty decreased.

At this point, global growth, which was 3.3 percent in 2024,
is expected to decline to 3.2 percent in 2025 and 3.1 per-
centin 2026. Developed countries, primarily the European
Union, are expected to contribute less to this growth, while
developing and less developed countries are expected to
contribute more. The persistence of global uncertainties
beyond initial projections, rising protectionist tendencies,
and labor shocks linked to the development of artificial
intelligence are emerging as key risk factors for growth.

Global merchandise trade was expected to grow by 3
percent at the beginning of 2025. However, with the tariff
wars peaking in April, these expectations declined, and
merchandise trade growth is now projected to be 2.4
percent in 2025 and 0.5 percent in 2026. In contrast,
following a 6.8 percent growth in 2024, exports in the
services sector, which gained greater importance in global
trade after the pandemic, are expected to increase by 4.6
percent in 2025 and 4.4 percent in 2026.

Global investments, which have declined for two con-
secutive years, are also expected to decrease by 3% in
2025. Geopolitical tensions, regional conflicts, economic
fragmentation, emerging industrial policies, and multina-
tional efforts to reduce risks in supply chains are likely to
continue to negatively affect direct foreign investment flows.

DUNYA EKONOMISi: BUYUME, TiCARET VE
YATIRIMLAR

Dunya ekonomisinde 2020 yilinda salgin ile baslayan ve
sonrasinda sicak savaslar, jeopolitik riskler gibi unsur-
larla artan kirilganliklar, tedarik zincirlerindeki yeniden
yapllanma, ticaret savaslari, artan korumacilik egilimleri
gibi riskler 2025 yilinda da kismen devam etmistir. Bu
yilin hikayesinde ise nisan ayinda ABD’nin acikladig
yeni tarifeler basrol oynamistir. Bir yandan kuresel ticaret
lzerindeki politik belirsizlik artmis bir yandan da ticaret
yapmanin maliyeti artmistir. Bu sancili stirecte 6nce kure-
sel buydmeye iliskin tahminler asagi dogru revize edilmis
sonrasinda ise kismen anlagmalarin saglanmasi ve be-
lirsizligin azalmasi ile tekrar yukari yonlu revize edilmistir.

Geldigimiz noktada 2024 yilinda yuzde 3,3 olan kresel
buyumenin 2025 yilinda ytizde 3,2'ye, 2026 yilinda ise
yuzde 3,1’e gerilemesi beklenmektedir. Bu buyiumeye
basta Avurpa Birligi olmak tizere gelismis ulkelerin daha
az katki vermesi, gelismekte olan llkeler ile az gelismis
olan tlkelerin ise daha fazla katki vermesi beklenmektedir.
Kuresel belirsizliklerin 65ngérulenden daha uzun surmesi,
artan korumacilik egilimleri ve yapay zekanin gelisimine
bagli olarak isgticu soklari blyume tizerinde risk faktorleri
olarak 6n plana ¢ikmaktadir.

2025 yili basinda kdresel mal ticaretinin yuzde 3 oraninda
artmasi bekleniyordu. Ancak nisan ayinda tarife savaslarinin
zirveye clkmaslyla bu beklentiler dustise gegcti ve mal tica-
retinin blyumesinin 2025'te ytizde 2,4, 2026'da ise yuzde
0,5 olmasi 6ngéruldu. Buna karsilik, salgin sonrasi kuresel
ticarette daha fazla 6nem kazanan hizmet sektérd ihracatinin
2024'te yuizde 6,8 buytmesinin ardindan, 2025'te ylzde
4,6 ve 2026'da yuzde 4,4 oraninda artmasi beklenmektedir.

Arka arkaya 2 yil gerileme gésteren kuresel yatirmlarin
da 2025 yilinda ytizde 3 oraninda azalmasi beklenmekte-
dir. Jeopolitik gerginlikler, boélgesel catismalar, ekonomik
parcalanma, gelisen enddstriyel politikalar ve tedarik zin-
cirlerindeki riskleri azaltmaya yodnelik cokuluslu gabalarin
dogrudan yabanci yatirm akislarini olumsuz etkilemeye
devam etmesi muhtemeldir.

o

2024 yilinda yuzde 3,3 olan kiiresel bliiyimenin 2025 yilinda ylizde
3.2'ye, 2026 yilinda ise ylizde 3,1e gerilemesi beklenmektedir
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Inflation, which was 44.38% at the end of 2024,
gradually decreased to 35% in May

The program aimed at achieving disinflation
continued to be implemented in 2025

THE TURKISH ECONOMY

The program aimed at achieving disinflation continued to be
implemented in 2025. In line with the decline in inflation, the
CBRT interest rate, which was 46% at the beginning of the year,
was first reduced to 43.5% and then to 41%. However, due to
fluctuations in financial markets in March, it was temporarily
replaced by an interest rate hike and raised to 44.5% in April.
Subsequently, interest rates were reduced further to 38% in line
with the normalization of markets and the decline in inflation.
Inflation, which stood at 44.38% at the end of 2024, gradually
declined to 35% in May. However, although inflation continued
to decline after the summer months, the slowdown in its pace
slowed down the disinflation process. Thus, the annual CPI
increase, which we expected to fall below 30% at the end of the

TURKIYE EKONOMISI

Dezenflasyonu hedefleyen programin uygulanmasina 2025
yilinda da devam edilmistir. Enflasyondaki gerilemeye para-
lel olarak yilin baginda ytizde 46 olan TCMB faiz orani énce
yuzde 43,5’e sonrasinda ylizde 41’e indirildiktan sonra
mart ayinda finansal piyasalarda yasanan dalgalanmalara
dayandirilarak gecici olarak yerini tekrar faiz artinmina
birakmis ve nisan ayinda ytizde 44,5’e yukseltilmistir. Son-
rasinda piyasalardaki normallesmenin tesis edilmesi ve
enflasyondaki gerilemeye paralel olarak faiz indirimlerine
devam edilmis ve yuzde 38 seviyesine kadar indirilmistir.
2024 yili sonunda yuizde 44,38 olan enflasyon kademeli
olarak alzarak mayis ayinda yuzde 35’e kadar gerilmistir.
Ancak yaz aylarindan sonra enflasyindaki gerileme devam
etmekle beraber hizindaki azalma dezenflasyon strecini
yavaslatmistir. Boylece yil sonunda yuzde 30’un altina
inmesini bekledigimiz yillik TUFE artig oraninin ytizde 30-
31 ile yil kapatmasi beklenmektedir. Dezenflasyon stire-
cinin yavaslamasinda egitim, saglik ve konut gibi hizmet
fiyatlarindaki katiliklar ve yasanan don olaylarinin tarmsal
gida drtinlerindeki fiyat artiglarina yol agmasi énemli bir rol
oynamistir. Dezenflasyon programinin 2026 yilinda ekonomi
politikalarinin temel aksini olusturmasi beklenmektedir.
Enflasyon bu yil her ne kadar ytizde 30'un altina inmekte
katilik gosterse de 2026 yilinda bu direncin kirilarak yizde
20 seviyesine kadar gerilemesi beklenmektedir. Enflasyonla
mtcadele programinda TCMB’nin uyguladigi siki para
politikasina ilave olarak dzellikle hizmet sektdrlerindeki fiyat
katihigini kiracak, beklentileri olumluya cevirecek adimlar
ile deprem harcamalarinin azalmasina bagl olarak siki
maliye politikasinn devreye girmesi gibi adimlarin da hayata
gegcirilmesi 6nem arz edecektir.

Uygulanmakta olan dezenflasyon politikasinin reel sektor
lizerindeki maliyetleri de devam etmektedir. 2024'tin Nisan
ayinda 50’nin altina gerileyen PMI verisi o tarihten bu yana
50'nin altinda seyretmis Eyltl 2025 itibariyla 46,7 olmustur.
Ozellikle emek-yogun sektérlerdeki gerileme gok daha

Dezenflasyonu hedefleyen programin
uygulanmasina 2025
yilinda da devam edilmistir

2024 yih sonunda yluizde 44,38 olan enflasyon kademeli
olarak azalarak mayis ayinda yluizde 35‘e kadar gerilmistir
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Industrial production contracted in the first quarter but
increased by 6.1% in the second quarte

year, is expected to close the year at 30-31%. Rigidi-
ties in the prices of services such as education, health,
and housing, as well as frost events causing price
increases in agricultural food products, have played
a significant role in slowing down the disinflation pro-
cess. The disinflation program is expected to form the
backbone of economic policies in 2026. Although
inflation has shown resistance to falling below 30%
this year, this resistance is expected to break in 2026,
with inflation falling to around 20%. In addition to the
tight monetary policy implemented by the CBRT in
the fight against inflation, it will be important to take
steps to break price rigidity, especially in the service
sectors, and turn expectations positive, as well as to
implement a tight fiscal policy in line with the reduction
in earthquake-related expenditures.

The costs of the ongoing disinflation policy on the
real sector also continue. The PMI data, which fell
below 50 in April 2024, has remained below 50 since
then and stood at 46.7 as of September 2025. The
decline is particularly pronounced in labor-intensive
sectors, and production losses have begun to lead
to job losses in these sectors.

belirgin olup, uretimdeki kayiplar bu sektérlerde
istihdam kaybina da yol agmaya baslamistir.

2024 yilinda yuzde 3,3 olan ekonomik buytme
2025'in ilk gceyreginde yuzde 2,3’e geriledikten
sonra yilin uguncu ceyreginde yuzde 3,7 ora-
ninda artarak kismen toparlanma egilimi géster-
mistir. Boylece yilin ilk yarisinda buytme orani
yuizde 3,7 olmustur. Sektérel olarak bakildiginda
ilk geyrekte sanayi Uretimi daralma gdsterirken
ikinci ceyrekte ytizde 6,1 oraninda artis goster-
mistir. Yilin ilk yarisindaki btiydmede en énemli
katki deprem harcamalarinin ve kentsel dénu-
stime verilen tesviklerin etkisiyle insaat sektoru
olmustur. Talep tarafinda ise hane halki ttiketim
harcamalarinin guglu seyrini gdsterdigi, yatirm-
larin ise ilk ceyrekte ytzde 1,8 ilml arttiktan
sonra ikinci ceyrekte ylizde 8 oraninda artarak
daha gticlti katki verdigi gériilmektedir. ihracat
ise pozitif bélgede kalmakla beraber ilimli katki
vermeye devam etmektedir. Eylul ayinda gtin-
cellenen Orta Vadeli Programa gdére buyumenin
2025 yiliigin ytzde 3,3, 2026 yilinda ise ytizde
3,8 olarak gerceklesmesi tahmin edilmektedir.

|
The construction
sector made the
most significant
contribution to
growth in the
first half of the
year, driven by
earthguake-
related
expenditures
and incentives
for urban
transformation

Yilin ilk
yarisindaki
bilyiimede en
dnemli katki
deprem
harcamalarinin
ve kentsel
doniisiime
verilen
tesviklerin
etkisiyle insaat
sektoril olmustur

o

Ilk geyrekte sanayi liretimi daralma gdsterirken ikinci
ceyrekte ylizde 6,1 oraninda artis gostermistir
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milyar dolari
bulmustur
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Economic growth, which stood at 3.3% in 2024,
declined to 2.3% in the first quarter of 2025, then
increased by and 3.7 percent in the third quarter,
showing a partial recovery trend. Thus, the growth rate
for the first three quarters of the year was 3.7%. Look-
ing at the sectors, industrial production contracted
in the first quarter but increased by 6.1% in the sec-
ond quarter. The construction sector made the most
significant contribution to growth in the first half of
the year, driven by earthquake-related spending and
incentives for urban transformation. On the demand
side, household consumption expenditures remained
strong, while investments increased moderately by
1.8% in the first quarter and then contributed more
strongly with an 8% increase in the second quarter.
Exports remained positive and continued to contribute
moderately. According to the Medium-Term Program
updated in September, growth is projected to be 3.3%
in 2025 and 3.8% in 2026.

Fluctuations in global trade and the impact of the dis-
inflation program implemented in our country on our
exports continued in 2025. As of October 2025, our
12-month exports increased by 3.1 percent annually,
reaching $270 billion. Imports increased by 6.1 per-
cent annually during the same period, reaching $360
billion. Both figures are consistent with the targets set
out in the Medium-Term Program. However, the share
of high-tech product exports remains insufficient, and
priority should be given to programs aimed at increas-
ing this share. On the import side, consumer goods
imports exceeded investment goods imports in 2025,
which is hampering domestic production. Although
restrictions have been imposed on consumer goods
imported via e-commerce, it is considered that further
steps need to be taken in this area.

Finally, the amount of foreign direct investment coming
to Tdrkiye in 2025 has exceeded $15 billion on an
annualized basis as of September, which is the highest
amount recorded since 2015. Declining inflation and
country risk premiums, new incentives for high-tech
investment, and regulations improving the investment
environment have played a key role in attracting this in-
vestment, fostering increased confidence and stability.

SEBUSINESS DIPLOMACY

Kuresel ticaretteki dalgalanmalar ve ulkemizde
uygulanan dezenflasyon programinin ihracatimiz
tizerindeki etkisi 2025 yilinda da devam etmistir.
2025 Ekim ayi itibariyla 12 aylik ihracatimiz yillik
yuzde 3,1 oraninda artarak 270 milyar dolari
bulmustur. Ithalat ise ylizde ayni désnemde yillik
yuzde 6,1 oraninda artarak 360 milyar dolari bul-
mustur. Her iki veri de Orta Vadeli Program’daki
hedefler ile tutarli bir gérinuim sergilemektedir.
Ancak ihracat tarafinda ytiksek teknolojili tirtin
ihracatimizin payi hala yetersiz olup artirimasina
yonelik programlara 6ncelik veriimesi gerekmek-
tedir. ithalat tarafinda ise 2025 yili ierisinde ttike-
tim mali ithalatl yatinm mali ithalatini agmistir ki
bu yurt ici tiretime sekte vurmaktadir. He ne kadar
e-ticaret Uzerinden ithal edilen tuketim malllarina
sinirflama getirilmis olsa da bu alanda daha fazla
adim atilmasi gerektigi degerlendiriimektedir.

Son olarak 2025 yilinda Turkiye'ye gelen dogru-
dan yabanci yatinm miktari da eylul ayi itibaryla
yilliklandiriimis olarak 15 milyar dolarr agmistir ki
bu tutar 2015 yilindan sonraki en ytksek tutar
olarak kaydedilmistir. Dusen enflasyon ve ulke
risk primi, yuiksek teknoloji yatinmi igin getirilen
yeni tesvikler ve yatinm ortamini iyilestirici du-
zenlemeler ile artan guiven ve istikrar ortami bu
yatinmin gelmesinde Kilit rol oynamistir.
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. Economist.
Islam MEMIS
Ekonomist

THE RULE OF INVESTMENT IN THE
NEW WORLD: THINK LONG-TERM

Yeni Diinyada Yatirimin Kurali: Uzun Vadeli Diistinmek

Economist islam Memis discusses financial literacy for individual investors
and young people, ways to manage risks in a changing world order, and the
importance of a long-term perspective

Ekonomist islam Memis, bireysel yatinmeilar ve gencler icin finansal okuryazarhiji, dedisen diinya
diizeninde riskleri yonetmenin yollarini ve uzun vadeli bakis acisinin dnemini anlatiyor
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Looking at the last 23 years, gold and silver are the assets
that provide the highest returns in TL terms

In today’s world, where financial fluctuations and digital
transformations are accelerating, strategic planning
is more critical than ever for individual investors and
young people. Economist islam Memis discusses the
risks of getting caught up in short-term excitement, the
role of traditional instruments such as gold and silver,
and the investment and housing priorities of young-
er generations. In this interview, we share Memis's
comprehensive views on the importance of long-term
thinking and learning on the ground.

WHAT IS THE IMPORTANCE OF

A MEDIUM AND LONG-TERM
PERSPECTIVE FOR INDIVIDUAL
INVESTORS? WHAT RISKS DOES
AN APPROACH THAT PRIORITIZES
SHORT-TERM RETURNS ENTAIL?

The conditions individual investors find themselves in
today are much more fragile and uncertain compared
to previous periods. Many factors, such as geopolit-
ical tensions, political tensions, and trade wars, are
converging around the world, reducing predictability.
In such an environment, the strongest way for in-
dividual investors to protect themselves is to make
long-term plans and focus on acquiring real assets.
This is because approaches that prioritize short-term
returns make people more prone to error and emo-
tional decision-making.

The fluctuations experienced over the past five years
are forcing investors to ask themselves the question,
“What do | want?” Investments are made in foreign
exchange, the stock market, gold, or other instruments;
however, these investments must be linked to a goal.
When clear goals are set, such as owning a home,
buying a car, starting a business, or beginning to ex-
port, investors can chart a course appropriate to that
goal. If they are looking at a 5-10 year perspective,
Turkiye's long-term return data also supports this. Over
the last 23 years, gold and silver have been the assets
that have provided the highest returns in TL terms. For
example, the 23-year return on a gram of gold is over
9000% and it has never relinquished its top spot. It is
followed by the stock market, the euro, and the dollar.

Finansal dalgalanmalarin ve dijital dontistimlerin
giderek hizlandigi guinimtizde, bireysel yatinmcilar
ve gengler icin stratejik planlama hi¢ olmadigi kadar
kritik. Ekonomist Islam Memig, kisa vadeli heyecanlara
kapilmanin risklerini, altin ve gimus gibi geleneksel
araclarin roltinti ve geng nesillerin yatinm ve barinma
onceliklerini degerlendiriyor. Bu réportajda, Memis'in
uzun vadeli distinmenin ve sahada 6grenmenin éne-
mine dair kapsamli géruslerini aktaryoruz.

BIREYSEL YATIRIMCILAR ICIN ORTA
VE UZUN VADELI BAKIS ACISININ
ONEMi NEDIR? KISA VADELIi GETIRIiYi
ONCELEYEN BiR YAKLASIM HANGiI
RISKLERI BERABERINDE GETIiRIYOR?

Bireysel yatinmcilarin bugtin iginde bulundugu
kosullar, gegcmis dénemlerle kiyaslandiginda
¢ok daha kirlgan ve belirsiz. Dunyada jeopolitik
gerilimler, siyasi gerginlikler, ticaret savaslar gibi
pek cok faktér bir araya geliyor ve éngordilebilirligi
azaltiyor. Bdyle bir ortamda bireysel yatinmeilarin
kendilerini korumalarinin en giclu yolu uzun vadeli
plan yapmak ve gercek varlik edinmeye yonelmek.
Cunku kisa vadeli getiriyi 6nceleyen yaklagimlar
insani hataya ve duygusal karar aimaya daha agik
hale getiriyor.

Son bes yilda yasanan dalgalanmalar, yatirmciy!
“Ben ne istiyorum?” sorusunu net bir sekilde sormaya
zorluyor. Doviz, borsa, altin ya da diger araclara yatinm
yapiliyor; ancak bu yatinmiarin bir hedefle bagdlantili ol-
masi sart. Bir ev sahibi olmak, araba almak, is kurmak
ya daihracata baslamak gibi net hedefler kondugun-
da, yatinmei bu hedefe uygun bir yon gizebiliyor. Eger
5-10 yillik bir perspektifle ilerliyorsa, Ttirkiye'nin uzun
vadeli getiri verileri de bunu destekliyor. Son 23 yillik
tabloya baktigmizda altin ve gumds, TL bazinda en
yuksek getirlyi sadlayan varlklar. Ornegjin; gram altinin
23 yillik getirisi ytizde 9000'in tizerinde ve ilk siray! hig
birakmiyor. Onu borsa, euro ve dolar takip ediyor.

The conditions
individual
investors find
themselves in
today are much
more fragile

and uncertain
compared to
previous periods

Bireysel
yatirimeilarin
bugiin icinde
bulundugu
kosullar, gecmis
ddnemlerle
kiyaslandifinda
cok daha kirilgan
ve belirsiz

o

Son 23 yilik tabloya baktigimizda altin ve gumus,
TL bazinda en yuksek getiriyi saglayan varhklar
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The perception of “get rich quick”
created by social media makes investors
lazy and increases risk

Short-term volatility often magnifies risks. The influence of social
media is one of the most critical dangers here. People envy
others’ lives, dream of quick gains, let their desires override
their judgment, and this situation disables a healthy deci-
sion-making mechanism. The perception of “get rich quick”
created by social media makes investors complacent and
increases risk.

Today in Turkiye, short-term trading has turned into a form of
financial gambling addiction. In my work as an expert witness,
| have seen an increase in the number of people who have
lost their jobs, families, and assets, and even been driven to
suicide as a result. Therefore, the best strategy for individual
investors is to make long-term plans based on realistic goals
rather than short-term dreams.

On the other hand, the need for housing is emerging as a
priority in the medium term. As | have been saying for years
to engaged couples or retirees, “a roof over one’s head” is
the most fundamental element of security. This is because
there is a serious housing crisis in the world. Due to rising
costs in metropolitan areas, people are leaving the city, and
the business world is struggling to find workers. Therefore, it is
important for individual investors to first address their housing
needs. In short, while a long-term perspective protects investors,
short-term excitement, social media influence, and the desire for
quick profits create serious financial and psychological risks.

HOW HAS THE ROLE OF TRADITIONAL
INVESTMENT INSTRUMENTS IN INDIVIDUAL
INVESTOR PORTFOLIOS CHANGED IN LIGHT
OF ECONOMIC FLUCTUATIONS?

Over the past five years, we have seen a significant increase
in demand, particularly for silver. The number of silver investors
has grown markedly, both in banks and in physical form. This is
a positive picture. However, in the stock market, a process that
has undermined investor confidence has been experienced over
the past two years. A “renewal of vision” is needed in the Turkish
stock market. As investor confidence declines, there is a growing
tendency to move away from the Turkish Lira and toward foreign
markets. This poses a risk to the country’s markets.

Nevertheless, interest in gold has been very strong over the past
five years. There is also movement in silver, but gold is still clearly
ahead as a traditional investment vehicle. There has been an
increase in the gold reserves of the Central Bank of the Republic
of Turkiye (CBRT) from 450 tons to 556 tons, then to 650 tons.
Interest in gold is also growing among foreign investors. In the
first 10 months of 2025, approximately 50 tons more were added
to the gold reserves.

This year, even though the dollar exchange rate did not rise,

gold gained 100% in value, rising from 3,000 TL to 6,000 TL per
gram. In other words, if the dollar/TL increase had been included,
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Kisa vadeli hareketlilik ise cogu zaman riskleri buytittiyor. Sosyal
medya etkisi burada en kritik tehlikelerden biri. insanlar baskalarinin
hayatlarina ézeniyor, hizll kazanmayi hayal ediyor, nefis iradenin
ontine gegiyor ve bu durum sadlikli bir karar verme mekanizmasini
devre disl birakiyor. Sosyal medyanin yarattigi “kolaydan zengin
olma” algisi yatinmciyr tembellestiriyor ve risk artiryor.

Bugtin Turkiye'de kisa vadeli islemler bir noktada finansal
kumar bagimiiigina déntismtis durumda. Bilirkisilik gorevimde
inceledigim dosyalarda bunun sonucunda isini, ailesini, mal
varligin kaybeden, hatta intihara stiriklenen insanlarin arttigini
gdruyorum. Bu nedenle bireysel yatinmcricin en dogru strateji,
kisa vadeli hayaller yerine gercek hedeflere dayall uzun vadeli
planlama yapmak.

Diger yandan orta vadede barinma ihtiyaci 6ncelik olarak 6ne
clkiyor. Yeni evienecek ciftlere veya emeklilere yillardir séyledigim
gibi “basini sokacak bir ev” en temel guivenlik unsuru. Glnku
duinyada ciddi bir barinma krizi yasaniyor. Metropollerde artan
maliyetler yuztinden insanlar sehriterk ediyor, is dinyasi ara isgi
bulmakta zorlaniyor. Bu nedenle bireysel yatinmcinin ilk olarak
barinma ihtiyacini gdzmesi énemli. Kisacasi, uzun vadeli bakis
acist yatinmelyr korurken; kisa vadeli heyecan, sosyal medya etkisi
ve hizllkazanma hirsi ciddi finansal ve psikolojik riskler doguruyor.

EKONOMIK DALGALANMALAR ISIGINDA
GELENEKSEL YATIRIM ARACLARININ BiREYSEL
YATIRIMCI PORTFOYUNDEKI YERI NASIL
DEGiSTI?

Son bes yildir 6zellikle giimdis tarafinda ciddi bir talep artigi gortyo-
ruz. Banka nezdinde de fiziki tarafta da giimus yatnmcisi belirgin
sekilde cogaldi. Bu olumlu bir tablo. Ancak borsa tarafinda son
iki yilda yatinmeinin memnuniyetini zedeleyen bir stire¢ yasandi.
Trkiye'de borsada bir “vizyon yenilenmesi” gerekiyor. Yatinmcilarn
guveni azaldikca TL'den uzaklasma, yabanci piyasalara yénelme
egilimi buytyor. Bu da tlke piyasalart icin bir risk.

Yine de son bes yilda altina olan ilgi ok guiglt. Gimuste de
hareketlilik var ama geleneksel yatirnm araci olarak altin hala
aclk farkla 6nde. Turkiye Cumhuriyet Merkez Bankasi'nin
(TCMB) altin rezervlerinde 450 tondan 556 tona, ardindan 650
tonlara yukselen bir artis var. Yabanci yatnimcilar arasinda da
altina ilgi buyuyor. 2025'in ilk 10 ayinda yastik altina yaklasik
50 ton daha ekleme oldugu goérdiltiyor.

Bu yil dolar kuru yukselmedigi halde gram altin ytizde 100
deger kazandi ve 3.000 TL seviyesinden 6.000 TL'ye gikti.
Yani dolar/TL artisi dahil olsaydi altindaki getiri cok daha
yuksek olacaktl. Bu da yatinmei davraniglanini altina dogru

Sosyal medyanin yarattidi “kolaydan zengin olma”
algisi yatinmeiy! tembellestiriyor ve risk artiryor
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There has been an increase in the gold reserves of the
Central Bank of the Republic of Tiirkiye (TCMB) from 450
tons to 556 tons, then to 650 tons

the return on gold would have been much higher. This further
directed investor behavior towards gold.

Here's how | would summarize the outlook for 2025:

1) Gold, 2) Silver, 3) Money funds and deposits, 4) Stock market
and foreign exchange.

WHAT ARE YOUR RECOMMENDATIONS
FOR INDIVIDUAL INVESTORS REGARDING
FINANCIAL LITERACY?

I have been working in the field of financial literacy for many years.
| have written books, given seminars, and regularly meet with
universities, NGOs, and the business world. However, to be
frank, the level of financial literacy in Tdrkiye is quite low. The
vast majority of people do not like to read or research; they
act on headlines and proceed with an investment mindset
reduced to the question, “Should | buy or sell?”

Misinformation on social media is a very serious problem.
Profiles that speculate, manipulate, and whose real identities
are unknown are influencing investor behavior.

According to my calculations, the level of financial literacy in
Tirkiye does not exceed 3%. This means that only 3 out of
100 people are able to apply what they have learned. The rest
are driven by the desire for quick profits and focus on a single

instrument, which increases their losses. There are serious
cases of victimization, especially in leveraged trading and forex.

To improve financial literacy, investors must at least do the fol-
lowing:

W Reading books regularly,

M Listening to different experts,

M Getting to know the company you invest in,
M Diversifying your portfolio,

W Making a long-term plan.

daha fazla yonlendirdi.
2025 icin tabloyu sdyle dzetleyebilirim:
1) Altin, 2) Guimdis, 3) Para fonlari ve mevduat, 4) Borsa ve déviz.

BIREYSEL YATIRIMCI iCIN FINANSAL OKURYA-
ZARLIK KONUSUNDA ONERILERINIZ NELER?

Finansal okuryazarlik alaninda uzun yillardir caba goste-
riyorum. Kitaplar yazdim, seminerler verdim, Universiteler,
STK'lar ve is duinyasiyla dtizenli olarak bulusuyorum. Ancak
aclik sdylemek gerekirse Turkiye'de finansal okuryazarlik
seviyesi oldukga duistik. insanlarin buiytik cogunlugu oku-
mayi, arastirmay! sevmiyor; mansetlerle hareket ediyor ve
“Alayim mi, satayim mi?” sorusuna indirgenmis bir yatinm
anlayisiyla ilerliyor.

Sosyal medyada bilgi kirliligi gok ciddi bir sorun. Spekdilasyon
yapan, maniptilasyon yapan, gergek kimlidi bile belli olmayan
profiller yatinmci davranislarini etkiliyor.

Benim hesaplamalarima gore Turkiye’de finansal okuryazarlik
seviyesi ylizde 3'U gecmez. Yani 100 kisiden ancak 3'U 6gren-
digini hayata gegirebiliyor. Geri kalanlar hizl kazanma hirsiyla tek
bir enstrtimana yéneliyor ve bu da kayiplar buiytitiyor. Ozellikle
kaldiragl islemler ve foreks tarafinda ciddi magduriyetler yasaniyor.

Finansal okuryazarlid artirmak icin yatinimcinin en azindan sunlari
yapmasi gerekir:

B Duzenli kitap okumak,

B Farkl uzmanlan dinlemek,

B Yatinm yaptigi sirketi tanmak,
B Portféyunu gesitlendirmek,

B Uzun vadeli bir plan yapmak.

o

Tiirkiye Cumhuriyet Merkez Bankasr'nin (TCMB) altin
rezervlerinde 450 tondan 556 tona, ardindan 650

tonlara ylikselen bir artis var
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It is essential
for young
people to learn
by touching,
experiencing,
and working,
and to gain
experience in
the field

Genclerin
dokunarak,
deneyimleyerek,
calisarak
dgrenmesi,
sahada tecriibe
edinmesi sart

There is a simple method even for those who want
to avoid technical terms: Allocate one-fourth of your
monthly savings to foreign currency, one-fourth to the
stock market, one-fourth to commodities, and one-fourth

to another instrument you consider safe. As long as it is
regular and long-term, this investor will profitin any case.

IN THIS UNCERTAIN ENVIRONMENT,
WHAT SHOULD YOUNG INVESTORS
DO TO ESTABLISH A HEALTHY RISK-
RETURN BALANCE?

The world is undergoing a major transformation process
towards 2030; geopolitical and economic balances are
shifting, populations are relocating, and forced migra-
tion, wars, and climate crises are setting the agenda.
Therefore, investors must set aside short-term gains and
make long-term plans. Physical money and traditional
banking practices are increasingly being digitized, with
artificial intelligence and digital currencies shaping eco-
nomic control; the era of getting rich through buying and
selling is coming to an end. It is becoming increasingly
important for individuals to determine their housing,
savings, and investment plans in advance and to have
access to healthy food and arable farmland.

Young people, in particular, need to first set their life goals.
Access to information is now very easy; thanks to artificial
intelligence, itis possible to access the entire content of
a four-year education with a single click. However, the
accuracy of this information is not always guaranteed;
real knowledge is gained in the field. It is essential for
young people to learn by touching, experiencing, and
working, and to gain experience in the field. Furthermore,
with the transition to a digital currency system, we are the
last generation to use paper money. Therefore, it is critical
for young people to prepare for this transformation now
and to prioritize their housing needs in their long-term
planning. Today, one of the most important crises in the
world is the housing crisis, and young people need to
be conscious of this issue as they prepare for the future.

The next four years will be critical for Turkiye; instead of
wasting energy on internal conflicts, it is necessary to
unite around a common goal and reform the mindset.
After 2030, economic control will largely shift to systems
and artificial intelligence. Therefore, long-term planning,
protecting existing resources, and acting on knowledge
gained in the field are of vital importance.
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Teknik terimlerden uzak durmak isteyenler igin dahi basit
bir ydntem var: Aylik birikiminin dortte birini ddviz, dortte
birini borsa, dértte birini emtia, dértte birini ise guivenli
gordugu baska bir araca ayirmak. Duzenli ve uzun
vadeli oldugdu stirece bu yatinmct her durumda kazanir.

BU BELIRSIZLIK ORTAMINDA

GENC YATIRIMCILAR RiSK-GETIRI
DENGESINI SAGLIKLI KURMAK ICiN
NE YAPMALI?

Dunya, 2030 yilina yénelik buyuk bir déntistim stirecin-
de; jeopolitik ve ekonomik dengeler degisiyor, ntifuslar
yer degistiriyor, zorunlu gécler, savaslar ve iklim krizleri
guindemi belirliyor. Bu nedenle yatinmcilanin kisa vadeli
kazanclan bir kenara birakip uzun vadeli planlar yap-
masi sart. Fiziki para ve geleneksel bankacilik uygula-
malar giderek dijitallesiyor, yapay zeka ve dijital paralar
ekonomik kontrolti sekillendiriyor; al-sat ile zengin olma
dénemi sona eriyor. Bireylerin barinma, tasarruf ve
yatinm planlarini énceden belilemesi, sadlikl gida ve
ekilebilir tarim alanlarina sahip olmasi 6nem kazaniyor.

Ozeliikle genclerin ncelikle hayat hedeflerini belifemesi
gerekiyor. Bilgiye erisim artik cok kolay; yapay zeka saye-
sinde dort yillik bir egitimin timicerigine tek tusla ulasmak
mumkun. Ancak bu bilginin dogrulugu her zaman garanti
degil; gercek bilgi sahada kazanilyor. Genglerin doku-
narak, deneyimleyerek, calisarak égrenmesi, sahada
tecrtibe edinmesi sart. Aynica dijital para dizenine gecisle
birlikte kagt parayr kullanan son nesil biziz. Bu nedenle
genglerin simdiden bu dénuistime hazirlik yapmasi ve
uzun vadeli planlamada barinma ihtiyacini énceliklen-
dirmesi kritik. Bugtin duinyada en 6nemli krizlerden biri
barinma krizidir ve genclerin gelecede hazirlanirken bu
konuda bilingli hareket etmeleri gerekiyor.

Turkiye igin 6nuimtizdeki dort yil kritik; enerjiyi ig catig-
malara harcamak yerine ortak bir hedefte birlesmek
ve zihniyet reformu yapmak gerekiyor. 2030 sonrasi
ekonomik kontrol buiytik élglide sistemlere ve yapay
zekaya gecgecek. Bu nedenle uzun vadeli planlama,
mevcut kaynaklarin korunmasi ve sahada kazanilan
bilgiyle hareket etmek hayati dnem tasiyor.
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TURKISH CARGO'DAN
YENI HIZMETLER

DUNYANIN EN COK NOKTASINA UCAN HAVA KARGO MARKASI TURKISH CARGO,
iSINiZi GELECEGE TASIMAYA DEVAM EDIiYOR.

GENEL KARGOLARINIZ iCiN KULLANABILECEGIiNiZ TK SMART, ONEMLi GONDERILERINiZ iCiN HIZLI VE
AYRICALIKLI BiR HIZMET SUNAN TK PREMIUM, ACiL GONDERILERINiZi SEKTORDEKI
EN HIZLI SEKILDE GONDEREBILECEGINiZ TK URGENT HiZMETiNiZDE.

’ Daha fazla
bilgi igin
web sitemizi

TURKISH CARGO

turkishcargo.com:tr
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DEIK Deputy Secretary General
Izzet DUNDAR
DEIK Genel Sekreter Yardimcisi

‘A NEW PERSPECTIVE ON
TURKIYE-AFRICA RELATIONS
FOLLOWING TABEF

TABEF’in Ardindan Tiirkiye Afrika Iligkilerine Yeni Bir Bakis

Tiirkiye’s multifaceted diplomatic and trade initiative with Africa has rapidly deepened over the
past two decades, transforming its strategic partnership with the continent into a sustainable
cooperation model encompassing economic, humanitarian, and cultural dimensions

Tiirkiye'nin Afrika ile cok yonlii diplomasi ve ticaret hamlesi, son yirmi yilda hizla derinleserek kita ile
stratejik ortakligi ekonomik, insani ve kiiltiirel boyutlanyla siirdiiriilebilir bir is birliGi modeline diniistiiriiyor
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At present, the number of our embassies in Africa has
increased from 12 in 2002 to 44

In 1998, the African Engagement Strategy Document
prepared by the Ministry of Foreign Affairs marked the
first political will to expand Turkiye’s political, econom-
ic, commercial, and cultural relations with the continent.
The engagement began to take concrete steps in
2005 with the declaration of “Africa Year” in Ttirkiye.
Another important milestone came in 2008, when the
1st Turkiye-Africa Partnership Summit was held in
Istanbul, and Ttrkiye was recognized as a “strategic
partner” by the African Union. Thus, between 2005
and 2010, the number of Turkish embassies in Africa
increased from 12 to 30. Parallel to the strengthening
of economic relations, institutions such as TIKA and
the Red Crescent became much more active in the
region. Turkish Airlines also made a significant contri-
bution to this process by expanding its flight network
to the continent.

During the 2010-2020 period, Ttrkiye's cooperation
with Africa deepened further. Defense industry, energy,
agriculture, and infrastructure projects came to the
fore during this process. Humanitarian aid provid-
ed to Somalia in 2011 strengthened Tdirkiye's role in
humanitarian diplomacy and significantly enhanced
our country’s image on the continent. The 2nd Tirki-
ye-Africa Partnership Summit held in Malabo in 2014
further cemented this positive image and our bilateral
relations.

In the period from 2020 to the present, cooperation in
the defense industry, counterterrorism, logistics, port
operations, and renewable energy has come to the
fore. With the pandemic, health diplomacy came to the
fore, while digital and green transformation became
new areas of cooperation in line with the reshaping of
the global economy. In this context, the 3rd Ttirkiye-Af-
rica Partnership Summit was held in Istanbul in 2021.

Today, the number of our embassies in Africa has risen
from 12 in 2002 to 44. This increase demonstrates
that Turkiye has one of the fastest-growing diplomatic
networks in the world. Bilateral trade volume has grown
from $5 billion to nearly $40 billion; Turkish contractors
have undertaken over 2,000 infrastructure and super-
structure projects on the continent, with a total value
exceeding $100 billion. Parallel to the development of

1998 yilinda Disisleri Bakanligi tarafindan hazirlanan
Afrika Aciimi Strateji Belgesi ile Turkiye'nin kita ile
siyasi, ekonomik, ticari ve kuilturel iligkilerini genislet-
meye yonelik ilk siyasi irade ortaya konuldu. Agilimin
somut adimlara déntismesi ise 2005 yilinin Turkiye'de
“Afrika YilI" ilan edilmesiyle baglad!. Bir diger énemli
dénim noktasi olan 2008 yilinda, 1. Turkiye—Afrika
Ortaklik Zirvesi Istanbul’da dtizenlendi ve Ttirkiye,
Afrika Birligi tarafindan “stratejik ortak” olarak tanindi.
Bdylece 2005-2010 déneminde Afrika'daki buyukel-
Gilik sayimiz 12'den 30'a yukseldi; ekonomik iliskilerin
gliclenmesine paralel olarak TIKA, Kizilay gibi kurum-
larin bolgedeki yapilanmalar ve faaliyetleri gok daha
etkin hale geldi. Turk Hava Yollar da kitaya yonelik
ucus agini genisleterek bu surece 6nemli katki sundu.

2010-2020 doneminde Turkiye'nin Afrika ile is birli-
§i daha da derinlesti. Bu stregte savunma sanayii,
enerji, tarim ve altyapi projeleri éne ¢ikti. 2011 yiinda
Somali'ye yapilan insani yardimlar Ttrkiye'nin insani
diplomasi alanindaki roltint gtiglendirdi ve tlkemizin
kitadaki imajini énemli élgtide yukseltti. 2014 yiinda
Malabo'da dtizenlenen 2. Trkiye—Afrika Ortaklik
Zirvesi ise bu olumlu imaji ve ikili iliskilerimizi daha
da pekistirdi.

2020 sonrasindan guintimtize uzanan dénemde sa-
vunma sanayii, terérle mucadele, lojistik, liman islet-
meciligi ve yenilenebilir enerji alanlarindaki is birlikleri
on plana ¢iktl. Pandemi ile birlikte saglik diplomasisi
One clkarken, kuresel ekonominin yeniden sekillen-
mesi dogrultusunda dijital ve yesil dénusum yeni
ortak calisma alanlar haline geldi. Bu gergevede 3.
Turkiye-Afrika Ortaklik Zirvesi 2021 yilinda Istanbul’'da
gergeklestirildi.

Bugtin gelinen noktada, Afrika'daki buyukelgilik
sayimiz 2002'deki 12 seviyesinden 44’e yukselmis
durumda. Bu artig, Turkiye'nin dunyadaki en hizli
buyuyen diplomasi adlarindan birine sahip oldugunu
gbstermektedir. Ikili ticaret hacmi 5 milyar dolardan

The Africa
Initiative

began to take
concrete steps
in 2005 with the
declaration of
“Africa Year” in
Tiirkiye

Afrika Aciliminin
somut adimlara
diniismesi 2005
yithmin Tiirkiye'de
“Afrika Yil”

ilan edilmesiyle
basladi

o

Buglin gelinen noktada, Afrikadaki buylkelcgilik sayimiz
2002'deki 12 seviyesinden 44'e yukselmis durumda
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Of DEiK’s 153 business councils worldwide, 48 are located
in Africa, and 42 of these councils were established
following the declaration of 2005 as the “Year of Africa”

One of the most important elements of
our developing bilateral relations with
Africa is our trade relations

economic and commercial relations, the influence of our institu-
tions such as TIKA, the Red Crescent, the Yunus Emre Institute,
and the Maarif Foundation in the region has increased; our
relations have deepened in diplomatic, economic, humanitarian,
defense, and cultural dimensions.

BUSINESS DIPLOMACY AND DEIK FOCUSED
ON THE AFRICAN CONTINENT

One of the most important elements of our developing bilateral
relations with Africa is our trade relations. In this regard, DEIK,
which undertakes Tlirkiye’'s business diplomacy mission, has
taken significant steps in the region and played a pioneering
role in the development of bilateral economic relations by im-
plementing various projects.

Of DEIK’s 153 business councils worldwide, 48 are located in
Africa, and 42 of these councils were established after 2005 was
declared the “Year of Africa.” This is a concrete demonstration of
DEIK’s active efforts to develop commercial relations with Africa.
It is a source of pride to see the results of business diplomacy

40 milyar dolara yaklasmig; Ttrk muteahhitleri kitada 2000'in
lizerinde, toplam degeri 100 milyar dolari asan altyapi ve Ustyapi
projesi Ustlenmistir. Ekonomik ve ticari iliskilerdeki gelismeye
paralel olarak TIKA, Kizilay, Yunus Emre Enstittisti ve Maarif
Vakfi gibi kurumlarnmizin bélgedeki etkisi artmig; diplomatik,
ekonomik, insani, savunma ve kulttirel boyutlariyla iliskilerimiz
daha da derinlesmistir.

AFRIKA KITASINA YONELIK TiCARi DIPLOMASI
VE DEIK

Afrika ile gelisen ikili iliskilerimizin en énemli unsurlarindan biri
ticari iliskilerimizdir. Bu noktada, Ttirkiye’nin ticari diplomasi
misyonunu Ustlenen DEIK, bolgede énemli adimlar atmig, esitli
projeler hayata gecirerek ikili ekonomik iliskilerin gelismesinde
oncu bir rol oynamistir.

DEIK’in dtinya genelindeki 153 ig konseyinin 48'i Afrika'da yer
almakta olup, bu konseylerin 42’si 2005 yilinin “Afrika Yili” ilan
edilmesinin ardindan kurulmustur. Bu durum, DEIK'in Afrika
ile ticari iligkileri gelistirme yéntinde ne kadar aktif bir caba
gbsterdiginin somut bir gostergesidir. Kitada yurdtilen ticari
diplomasi faaliyetlerinin ticaret ve yatinm rakamlarina yansidigini
gérmek ise ayri bir gurur kaynagidir. Bu rakamlari daha da ileri
tasimak amaciyla Afrika tlkeleriyle is ve yatinm forumlari, heyet
ziyaretleri ve kabulleri ile B2B ve B2G formatlarinda ¢ok gesitli
etkinlikler dtizenliyoruz.

Bu etkinliklerin en Ust duizey olani ise, Ticaret Bakanligimizin ev
sahipliginde ve Afrika Birligi is birligiyle iki yilda bir dtizenlenen
Ttirkiye—-Afrika Is ve Ekonomi Forumu'dur (TABEF). 2016'da
baslayan forum serisinin besincisi, Cumhurbaskanimiz Sayin
Recep Tayyip Erdogan’in tesrifleriyle 16-17 Ekim 2025 tarihle-
rinde Istanbul'da gerceklestirildi. Foruma 50 Afrika tilkesinden
ve Turkiye'den siyaset, kamu, akademi ve is dunyasindan 4

unsurlarindan hiri ticari iliskilerimizdir

DEIiK’in diinya genelindeki 153 is konseyinin 48’i Afrika'da
yer almakta olup, bu konseylerin 42'si 2005 yilinin “Afrika
Yili” ilan edilmesinin ardindan kurulmustur
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Our goal is to increase our bilateral trade volume to $50
billion in the short term and $75 billion in the medium term

activities on the continent reflected in trade and investment fig-
ures. To further advance these figures, we organize various events
with African countries, including business and investment forums,
delegation visits and receptions, and B2B and B2G formats.

The highest-level of these events is the Ttirkiye-Africa Business
and Economic Forum (TABEF), organized every two years by
the Ministry of Trade in cooperation with the African Union. The
fifth in the series of forums, which began in 2016, was held in
Istanbul on October 16-17, 2025, with the honorary presence
of our President, Mr. Recep Tayyip Erdogan. The forum was
attended by over 4,000 representatives from 50 African countries
and Trkiye, including figures from politics, public administration,
academia, and the business world. Experts in their fields shared
their views during the panels, and countless bilateral meetings
were held in private areas throughout the forum.

THE FUTURE OF TURKIYE-AFRICA RELATIONS

Our multifaceted diplomatic offensive towards the African con-
tinent continues at full speed. As DEIK, we are working in coor-
dination with all relevant institutions to strengthen the economic
and commercial pillar of this strategy. Our goal is to increase our
bilateral trade volume to $50 billion in the short term and $75
billion in the medium term.

bini agkin temsilci katildi. Panellerde alaninda uzman isimler
goruslerini paylasirken, forum stresince 6zel alanlarda sayisiz
ikili gorusme gerceklestirildi.

TURKIYE-AFRIKA ILiSKILERININ GELECEGI

Alfrika kitasina yonelik gok yonlu diplomasi atagimiz tim hiziyla
devam etmektedir. DEIK olarak biz de bu stratejinin ekonomik ve
ticari ayagini giclendirmek icin ilgili ttim kurumlarla koordinasyon
icinde galistyoruz. Amacimiz, ikili ticaret hacmimizi kisa vadede
50 milyar dolara, orta vadede ise 75 milyar dolara gikarmakr.

Bu hedeflere ilerlerken, Afrika Kitasal Serbest Ticaret Bolgesi
cercevesinde bolge ici ticareti artiracak; altyapi ihtiyacini karsila-
yacak ve sanayilesmeye katki sunacak stratejilere destek vermek
buytik 6nem tasimaktadir. Bu nedenle altyapi yatinmlarnin hizla
tamamlanmasi énceliklerimiz arasindadir. Duinyada énemli pro-
jelere imza atan Turk muteahhitlik firmalan bu alanda kritik bir
rol tistlenebilir; ancak bu noktada Turk bankalarinin saglayacag
destek de buytik 6nem tagimaktadir. Firmalarmizin bolgedeki
varl@inin artmasi hem altyapi yatinmlarinin finansmanini kolay-
lastiracak hem de bdlgeyle ticaret yapmak isteyen diger Turk
sirketlerine 6nemli avantajlar sunacakr.

o

Amacimiz, ikili ticaret hacmimizi kisa vadede 50 milyar
dolara, orta vadede ise 75 milyar dolara ¢cikarmaktir
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As DEIK, we had a very busy and productive

2025 in terms of Africa

As we progress toward these goals, it is crucial to support
strategies that will increase intra-regional trade within the
framework of the African Continental Free Trade Area, meet
infrastructure needs, and contribute to industrialization.
Therefore, the rapid completion of infrastructure investments
is among our priorities. Turkish construction companies,
which have undertaken significant projects around the world,
can play a critical role in this area; however, the support
provided by Turkish banks is also of great importance at this
point. Increasing the presence of our companies in the region
will both facilitate the financing of infrastructure investments
and offer significant advantages to other Turkish companies
wishing to trade with the region.

Africa’s strong mining reserves and increasing new dis-
coveries in recent years have reignited the Western world’s
interest in the continent. Turkiye's approach, which combines
business diplomacy with humanitarian diplomacy and is
based on the win-win principle, is a significant advantage
here. In addition, areas such as education and healthcare
services, the digital and green economy, which are gaining
importance in the new world order, are new focus areas
added to our existing cooperation.

As DEIK, we had a very busy and productive 2025 in terms
of Africa. In addition to TABEF, we hosted the President of
Gabon, the Prime Ministers of Senegal and the Republic of
Congo, and many African ministers and delegations through-
out the year, bringing them together with the Turkish business
world. Together with our 48 business councils in the region,
we will continue to work with the same determination in the
coming period to develop bilateral trade relations. Further-
more, as DEIK, we are working on a mechanism to bring
together Turkish companies and international financial re-
sources for infrastructure and superstructure projects aimed
at Africa’s development. We believe that these solutions for
project financing will pave the way for Turkish companies.

While both the West and China have increased their influ-
ence in Africa in recent years, and although this situation
may appear risky at first glance, we see that Ttrkiye’'s win-
win, humanitarian, and principled approach has been well
received in Africa. | believe that by approaching the region
with an awareness of this advantage, we can establish a
much more integrated and sustainable model of cooperation.

Afrika'nin gui¢li madencilik rezervleri ve son yillarda artan yeni
kesifler, Bati dunyasinin kitaya yonelik ilgisini yeniden artirmistir.
Tdrkiye'nin ticari diplomasiyi insani diplomasi ile birlestiren ve
kazan-kazan ilkesini esas alan yaklasimi burada énemli bir
avantaj olusturmaktadir. Bunun yani sira, yeni diinya duzenin-
de énem kazanan egitim ve saglik hizmetleri, dijital ve yesil
ekonomi gibi alanlar da mevcut is birligimizin tizerine eklenen
yeni odak bagliklandir.

DEIK olarak 2025 yilini Afrika agisindan oldukga yogun ve verimli
gecirdik. TABEF'in yani sira yil boyunca Gabon Cumhurbagkanini,
Senegal ve Kongo Cumhuriyeti Bagbakanlarini ve birgok Afrikall
bakan ve heyeti agrlayarak Turk is dinyasi ile bir araya getirdik.
Bolgedeki 48 is konseyimizle birlikte, ikili ticari iliskileri gelistirmek
icin énimtizdeki dénemde de ayni kararliikla calismaya devam
edecegiz. Aynca DEIK olarak Afrika'nin kalkinmasina yénelik altyapi
ve Ustyapi projeleriicin Turk firmalar ile uluslararasi finans kaynaklarini
bulusturacak bir mekanizma lizerinde galisiyoruz. Proje finansmanina
yonelik bu ¢oztmlerin Turk firmalarinin 6ndind agacadina inaniyoruz.

Bat’'nin yani sira Cin'in de son yillarda Afrika'daki etkisini artirdig
bir dénemde, bu durum ilk bakista bir risk gibi gortinse de Turki-
ye'nin kazan-kazan odakl, insani ve ilkeli yaklagiminin Afrika’da
guclt bir karsilik buldugunu gérmekteyiz. Bu avantajin bilinciyle
bolgeye yaklastigimizda ¢ok daha entegre ve surddrdilebilir bir
is birligi modeli olusturabilecegimizi degerlendiriyorum.

@

DEIK olarak 2025 yilini Afrika agisindan oldukga

yogun ve verimli gecirdik
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COVER INTERVIEW

NOVEMBER-DECEMBER

Chairperson of the Board of Directors and Executive Committee of Turkish Airlines
Prof. Dr. Ahmet BOLAT
Tiirk Hava Yollar Yonetim Kurulu ve icra Komitesi Baskani

TURKISH IRLINES: DIPLOMACY,
TRADE, AND CONNECTIVITY
POWER IN AFRICAN SKIE

Tiirk Hava Yollari: Afrika Semalarinda Diplomasi, Ticaret ve Baglanti Giicii

Turkish Rirlines and Turkish Cargo are strengthening not only passenger transportation but also Tiirkiye’s
diplomatic, commercial, and cultural influence through their expanding flight network and cargo corridors in
Africa. As Istanbul becomes a strategic global hub connecting the continent to Europe, Asia, and the Middle
East, Turkish Rirlines’ investments in the region aim to create long-term value and sustainable partnerships

Tiirk Hava Yollan ve Turkish Cargo, Afrika’da genisleyen ucus agi ve kargo koridorlariyla sadece yolcu
tasimacilgini degil, Tiirkiye’nin diplomasi, ticaret ve kiiltiirel etkilesim giiciinii de pekistiriyor. istanbul, kitay:
Avrupa, Asya ve Orta Dodu’ya badlayan stratejik bir kiiresel merkez haline gelirken, Tiirk Hava Yollar’nin
bilgedeki yatinmlari uzun vadeli deder yaratmauyi ve siirdiiriilebilir is birliklerini hedefliyor
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Turkish Airlines, which continues to implement its
growth strategies in Africa, currently operates 65
destinations in 41 countries across the African continent

We discussed Turkish Airlines and Turkish Cargo’s Africa
strategies, which strengthen Turkiye's role as a global bridge
with its extensive flight network and cargo corridors stretching
from Africa to Asia, with Prof. Dr. Ahmet Bolat.

WITHIN THE FRAMEWORK OF THE AFRICA
OUTREACH POLICY, HOW DO YOU ASSESS
TURKISH AIRLINES’ GROWTH STRATEGY ON
THE CONTINENT? HOW HAVE THE STEPS
TAKEN SINCE 2003 TRANSFORMED TURKIYE-
AFRICA RELATIONS IN ECONOMIC AND
DIPLOMATIC TERMS?

Turkish Airlines began its flights to Africa in 1956 with the
Istanbul-Cairo route. While its flight network included 6 Afri-
can destinations in 2003, it added 12 new destinations to its
network by 2011, bringing the total number of destinations to
18. Since 2011, it has accelerated route launches by adding
B737-900ER aircraft with extra fuel tanks to its fleet, adding
13 new African destinations to its network in 2012 alone,
bringing the total number of destinations on the continent to
33. Between 2013 and 2019, it launched flights to a total of 26
new destinations, significantly expanding its service offering
by increasing the number of flights to many destinations in
the region.

Even during the pandemic, Turkish Airlines continued to
maintain its presence in Africa through cargo transportation
and humanitarian aid flights. During this period, it actively
supported the region’s countries in their fight against the
global pandemic by transporting medical supplies and food
aid to Africa. Turkish Airlines, which continues to implement
its growth strategies in Africa, currently operates 65 flight
destinations in 41 countries across the African continent.
The strengthening of Turkiye's transportation infrastructure,
coupled with increased trade and investment flows, has
enhanced economic interaction with Africa. Ttrkiye's trade
volume with Africa has increased approximately sixfold be-
tween 2003 and 2024. The strengthening of air connections
has facilitated lasting contacts between business people,
investors, educational institutions, and civil society organi-
zations; Turkiye's diplomatic visibility and political dialogue
channels in the region have expanded.

Afrika’dan Asya'ya uzanan genis ugus agl ve kargo koridorla-
nyla Tdrkiye’nin kuresel kdpru roltind guclendiren Turk Hava
Yollari ve Turkish Cargo'nun Afrika stratejilerini, Prof. Dr. Ahmet
Bolat ile konustuk

AFRIKA ACILIMI POLITIKASI CERCEVESINDE

TURK HAVA YOLLARPNIN KITADAKI BUYUME
STRATEJiSiNi NASIL DEGERLENDIRIYORSUNUZ?
2003'TEN BU YANA ATILAN ADIMLAR, TURKIiYE-
AFRIKA ILISKILERINDE EKONOMIK VE DIPLOMATIK
ANLAMDA NASIL BiR DONUSUM YARATTI?

Ttirk Hava Yollari, Afrika’ya olan uguslarina 1956 yilinda istan-
bul-Kahire seferi ile baglamisti. 2003 yilinda ugus aginda 6
Afrika noktasl yer alirken, 2011 yilina kadar olan dénemde 12
yeninoktay ugus agina dahil ederek toplam nokta sayisini 18’e
¢lkarmisti. 2011 yilindan itibaren filosuna ekledigi ilave yakit
tankli B737-900ER tipi ucaklaryla hat acilislarina hiz vermis,
sadece 2012 yilinda 13 yeni Afrika noktasini ugus agina katarak
kitadaki nokta sayisini 33’e ¢ikarmistir. 2013-2019 yillari arasin-
da ise toplamda 26 yeni noktaya ucus baslatmig, bélgedeki
bircok noktada sunulan sefer sayilari artirilarak sunulan hizmet
kapsami 6nemli 6lcude derinlestirimistir

Pandemi déneminde bile Turk Hava Yollari, kargo tagimaciligi
ve insani yardm ucuslaryla Afrika’daki varligini stirdtirmeye
devam etmistir. Bu dénemde Afrika'ya tibbi malzeme ve gida
yardimi taglyarak bolgedeki Ulkelerin kuresel salgina kargi mu-
cadelesine aktif destek vermistir. Afrika’da buiytime stratejilerine
devam eden Turk Hava Yollar'nin bugtin Afrika kitasi ugus
aginda 41 tlkede 65 ucus noktas! bulunmaktadir.

Turkiye'deki ulastirma altyapisinin guiglenmesi, ticaret ve yatinm
akiginin artmaslyla Afrika ile olan ekonomik etkilesim gtic-
lenmigtir. Turkiye'nin Afrika ile olan ticaret hacmi 2003-2024
déneminde yaklasik 6 katina gcikmistir. Havayolu bagdlantilarinin
gliclenmesi; is insanlar, yatinmcilar, egitim kurumlar ve sivil
toplum ¢rgtitleri arasinda kalici temaslar kolaylastirmis; Tur-
kiye'nin bdlgedeki diplomatik gérdnurltigu ve siyasi diyalog
kanallarn genislemistir.

o

Afrika'da buyume stratejilerine devam eden Tiirk Hava
Yollarnin buguin Afrika kitasi ucus aginda 41 lilkede 65

ucus noktasi bulunmaktadir
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The strengthening of Tiirkiye's

transportation infrastructure, coupled with
increased trade and investment flows, has
enhanced economic interaction with Rfrica

TODAY, TURKISH AIRLINES OPERATES
FLIGHTS TO MORE THAN 60 DESTINATIONS
IN AFRICA. WHAT CRITERIA TOOK
PRECEDENCE IN ESTABLISHING THIS
EXTENSIVE NETWORK: ECONOMIC
POTENTIAL, DIPLOMATIC RELATIONS,

OR TOURISM? WHICH REGIONS ARE
PRIORITIZED IN NEW ROUTE PLANNING?

Turkish Airlines’ network expansion in Africa has been based
on key criteria such as passenger market potential, economic
potential, trade and investment opportunities, diplomatic con-
tacts, tourism demand, and cargo transportation. Today, Turkish
Airlines flies to more than 60 destinations in Africa, making it
the airline with the most extensive network on the continent. In
new route planning, trade centers in West and Central Africa
and emerging tourism destinations in Southern and Eastern
Africa are prioritized based on market developments.

TURKISH AIRLINES IS NOT JUST AN AIRLINE,
BUT ALSO SERVES AS A BRIDGE FOR

TRADE, CULTURE, AND DIPLOMACY. IN THIS
CONTEXT, HOW DO YOU ASSESS THE ROLE
OF TURKISH AIRLINES’ PRESENCE IN AFRICA
IN TERMS OF STRENGTHENING TURKIYE’S
SOFT POWER? . .

- «J
J

Turkish Airlines operates flights to over 60 destinations in
Africa, making it the airline with the widest continental network
outside of Europe. This network represents not only passenger
and cargo transportation but also a strategic infrastructure

sesssune
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BUGUN TURK HAVA YOLLARI, AFRIKA’DA
60’TAN FAZLA NOKTAYA UGUS DUZENLIYOR. BU
GENiS AGIN OLUSTURULMASINDA EKONOMIK
POTANSIYEL, DIPLOMATIK ILISKILER VEYA
TURIZM GiBi HANGI KRITERLER ONCELIKLI
OLDU? YENi HAT PLANLAMALARINDA HANGI
BOLGELER ONE CIKIYOR?

Tdrk Hava Yollar'nin Afrika’daki ag genislemesi; yolcu pazar
potansiyeli, ekonomik potansiyel, ticaret ve yatinm firsatlar,
diplomatik temaslar, turizm talebi ve kargo tasimaciligi gibi
temel kriterler arasinda yer almistir. Bugun Afrika’da 60’tan
fazla noktaya ugan Turk Hava Yollari, kitanin en genis baglanti
agina sahip hava yolu konumundadir. Yeni hat planlamalarinda
Bati ve Orta Afrika’daki ticaret merkezleri ile Gtiney ve Dogu
Alfrika’nin gelisen turizm destinasyonlari, pazardaki gelismelere
de bagli olarak éncelikli degerlendirilmektedir.

TURK HAVA YOLLARI, YALNIZCA BiR HAVA YOLU
DEGIL, AYNI ZAMANDA TICARET, KULTUR VE
DIPLOMASI KOPRUSU iSLEVI DE GORUYOR.

BU CERCEVEDE TURK HAVA YOLLARININ
AFRIKA’DAKI VARLIGININ, TURKIYE’NIN
YUMUSAK GUCUNU PEKiSTIRME ACISINDAN
ROLUNU NASIL DEGERLENDIRiYORSUNUZ?

Turk Hava Yollari, Afrika'da 60'tan fazla destinasyona ucarak
Avrupa digindaki en genis kita agina sahip havayolu konu-
mundadir. Bu ag, yalnizca yolcu ve kargo tagimaciigini degil,
ayni zamanda Trkiye'nin diplomatik gérdndirliigund artiran

Tiirkiye’deki ulastirma altyapisinin giiclenmesi,
ticaret ve yatinm akisinin artmasiula Rfrika ile
olan ekonomik etkilesim giiclenmistir
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Turkish Airlines, which currently flies to more than
60 destinations in Africa, is the airline with the
continent’s most extensive network

that enhances Turkiye’s diplomatic visibility. Through its reg-
ular passenger flights, Turkish Airlines connects the African
market to the world, providing ease of access and mobility;
its cargo flights also deliver high-value-added products to
global markets.

Turkish Airlines’ extensive flight network has strengthened
the “accessibility” dimension of diplomacy. The increase in
the number of Turkish embassies in Africa from 12 in 2003 to
44 as of 2024 shows a parallel development. Thus, Turkish
Airlines has gone beyond being merely a carrier and has
become a strategic tool that reinforces Tirkiye’s soft power
in Africa and supports its diplomatic presence.

TURKISH AIRLINES’ FLIGHTS TO AFRICA
ARE NOT JUST A TRANSPORTATION ROUTE,
BUT ALSO A NETWORK THAT STRENGTHENS
HUMAN AND CULTURAL INTERACTION.

IN THIS CONTEXT, HOW DO YOU MANAGE
THE PERCEPTION OF “BEING A TURKISH
BRAND IN AFRICA” AND HOW DO YOU
STRENGTHEN YOUR INTERACTION WITH
LOCAL COMMUNITIES?

Africa holds a strategic place in Turkish Airlines’ global vision.
We define our presence on the continent not only by our flight
destinations but also by the quality of our relationships. Our
approach here is very clear: long-term commitment, mutual

stratejik bir altyapiyl da temsil etmektedir. Dizenli yolcu seferleri
sayesinde Turk Hava Yollar, Afrika pazarini dtinyaya baglayarak
erisim ve hareketlilik kolayligi saglamakta; kargo seferleriyle de
yuksek katma degerli trdnleri klresel pazarlara ulastirmaktadir.

Turk Hava Yollar’'nin genis ugus ag, diplomasinin “ulasilabilirlik”
boyutunu guclendirmistir. Turkiye'nin Afrika’daki buyukelgilik
sayisinin 2003’te 12 iken 2024 itibarnyla 44’e ¢ikmasi, bu sui-
recle paralel bir gelisim géstermektedir. Boylece Ttrk Hava
Yollari, yalnizca bir taslyict oimanin étesine gecerek Ttirkiye'nin
Afrika’daki yumusak guicunu pekistiren ve diplomatik varligini
destekleyen stratejik bir arag haline gelmistir.

TURK HAVA YOLLARPNIN AFRIKA UCUSLARI,
YALNIZCA BiR ULASIM HATTI DEGIL, AYNI
ZAMANDA INSAN VE KULTUR ETKILESIMINI
GUCLENDIREN BiR AG. BU KAPSAMDA,
“AFRIKA’DA TURK MARKASI OLMA” ALGISINI
NASIL YONETIYORSUNUZ VE YEREL
TOPLUMLARLA ETKILESIMINiZi NASIL
GUCLENDIRIYORSUNUZ?

Alfrika, Turk Hava Yollar’nin kiiresel vizyonunda stratejik bir yer
tutuyor. Kitadaki varligimizi yalnizca ugus noktalaryla degil,
iliskilerimizin niteligiyle tanimliyoruz. Burada yaklasimimiz gayet
net: uzun vadeli baglilik, karsilikli fayda ve toplumsal deGerlere

o

Bugiin Afrika'da 60'tan fazla noktaya ucan Turk Hava Yollari,
kitanin en genis baglanti agina sahip hava yolu konumundadir
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Through the routes we opened between 2003 and 2025, we have

made a significant contribution to the development of trade,
tourism, and cultural relations between Tiirkiye and Africa

Our growing network has enabled
us to better understand the
region and its communities

benefit, and respect for social values. We do not just provide
access to Africa; we position ourselves as a reliable brand that
contributes to the social and economic life of the continent
and works together with local partners.

As a brand, our promotional strategy in the region is measured
and trust-focused. We adopt an approach that understands local
dynamics in each country and is sensitive to culture, language,
and social realities. Instead of a one-size-fits-all message, we
act with consideration for the unique structure of each society;
we feature real people and real stories in our representations.

Our growing network has enabled us to better understand the
region and its communities. Through the routes we opened
between 2003 and 2025, we have made a significant con-
tribution to the development of trade, tourism, and cultural
relations between Tirkiye and Africa. The fundamental vision
behind this extensive network is to establish a sustainable
perception of the Turkish brand in Africa and to build a mu-
tually beneficial relationship with local communities.

Social contribution is part of our brand’s character. In this
context, we provide computer classrooms to schools in many
countries, offering young people digital access and skills
development opportunities. We support access to clean water
by drilling wells in regions affected by severe drought and
ensure the long-term use of these resources in collaboration
with local communities.

For us, Africa is not just a geography limited to today; it is
positioned as a strategic center where the shared potential for
the future is shaped. As Turkish Airlines, we do not see being
strong on this continent as merely a matter of flight network
coverage; we are based on building trust, creating long-term
value, and mutual development. As Turkiye's flag carrier, we
maintain our presence and image in Africa from a business
partner perspective, based on respect and continuity.

saygl. Afrika’ya yalnizca erisim saglamakla kalmiyor; kitanin
sosyal ve ekonomik hayatina katki sunan, yerel paydaslarla
birlikte ¢alisan, guvenilir bir marka olarak konumlaniyoruz.

Marka olarak bélgedeki tanitim stratejimiz 6lguill ve guiven
odaklidir. Her tilkede yerel dinamikleri anlayan, kdilttire, dile ve
sosyal gergekliklere duyarli bir yaklagim benimsiyoruz. Tek tip
mesaj yerine her toplumun kendine 6zgu yapisini gozeterek
hareket ediyor; temsil bigimlerinde gergek insanlara ve gercek
hikayelere yer veriyoruz.

Zamanla buytyen agmiz bizim de bolgeyi ve toplumu daha
iyi anlamamizi sagladi. 2003-2025 déneminde actigimiz hat-
larimiz sayesinde Turkiye ile Afrika arasindaki ticaret, turizm ve
kdiltdrel iligkilerin gelismesine énemli katki sagladik. Bu genis
agin arkasindaki temel vizyonumuz, Afrika’da surdirtilebilir bir
Tdrk markasi algisi olusturmak ve yerel toplumlarla karsilikli
faydaya dayal bir iligki kurmaktir.

Toplumsal katki, markamizin karakterinin bir pargasidir. Bu kap-
samda bircok Ulkede okullara bilgisayar siniflari kazandiriyor,
genclere dijital erisim ve beceri gelistirme imkani sunuyoruz.
Susuzlugun yogun oldugu bdlgelerde agtigimiz su kuyular
ile temiz suya erisimi destekliyor, yerel topluluklarla birlikte bu
kaynaklarin uzun sureli kullaniimasini sadlyoruz.

Alfrika bizim i¢in yalnizca bugtinle sinirli bir cografya degil;
gelecege yonelik ortak potansiyelin sekillendigi stratejik bir
merkez olarak konumlaniyor. Ttirk Hava Yollan olarak bu kitada
guclu olmay! ugus agdr genisliginden ibaret gérmuyor; guven
insa etmeyi, uzun vadeli deger olusturmayi ve Karsilikli geligimi
temel aliyoruz. Turkiye'nin bayrak tastyicisi olarak Afrika'daki
varligimizi ve imajimiz! is ortadl perspektifiyle, saygi ve sureklilik
esaslyla strdurtyoruz.

Zamanla biiyiiyen agimiz bizim de
hélgeyi ve toplumu daha iyi anlamamizi sagjlad

@

2003-2025 doneminde actigimiz hatlarimiz sayesinde
Turkiye ile Afrika arasindaki ticaret, turizm ve
kulturel iliskilerin gelismesine onemli katki sagladik

U
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IN RECENT YEARS, THERE HAS BEEN A
NOTICEABLE INCREASE IN PASSENGER
TRAFFIC FROM AFRICA TO TURKIYE. HOW DO
YOU ASSESS THE IMPACT OF THIS DEMAND
ON AREAS SUCH AS TRADE, TOURISM, AND
EDUCATION? SIMILARLY, HOW DO YOU VIEW
THE DIRECTION OF INTEREST FROM TURKIYE
TOWARDS AFRICA?

Passenger traffic from Africa to Tirkiye has increased more
than 15-fold over the past decade. In 2024, the number of
passengers from the African region reached 4.2 million, a 7
percent increase over the previous year. As a result, Turkish
Airlines has become one of the airlines carrying the most
passengers from Africa.

This increase has enabled Istanbul to become a natural hub
for Africa, thanks to Turkish Airlines’ continuous expansion of
its flight network across the continent. Turkish Airlines’ strategy
in the region supports not only passenger transportation but
also regional integration, trade, and tourism.

Turkish Airlines maintains commercial partnerships with 15
different carriers, including Ethiopian Airlines, EgyptAir, Royal
Air Maroc, and Air Algérie. This enables the development of
alternative routes and connection options within Africa, pro-
viding access to destinations that currently lack direct flights.

Collaborations with African carriers in areas such as technical
maintenance and repair, training, catering, operations, and
cargo also contribute to the development of aviation in the
region. This has created a sustainable collaboration model
based not only on transportation but also on the sharing of
knowledge and experience.

As aresult, Turkiye is facilitating mutual contact between busi-
nesspeople by developing transportation links with African
countries; along with increasing passenger traffic, commercial
relations, tourism activity, and educational ties are growing
stronger every year. In this context, the number of Africans
visiting Turkiye has also increased exponentially over the
years, deepening mutual interaction between the two peoples.

futugeis taking shape

SON YILLARDA AFRIKA’DAN TURKIYE’YE OLAN
YOLCU TRAFIGINDE GOZLE GORULUR BiR ARTIS
YASANIYOR. BU TALEBIN TiCARET, TURIZM VE
EGITiM GiBi ALANLARA YANSIMALARINI NASIL
DEGERLENDIRIYORSUNUZ? AYNI SEKILDE,
TURKIYE’DEN AFRIKA’YA OLAN iLGININ
YONUNU NASIL GORUYORSUNUZ?

Son on yilda Afrika'dan Tirkiye'ye olan yolcu trafigi 15 katin
lizerinde artis gostermistir. 2024 yilinda Afrika bolgesindeki
yolcu sayisi bir dnceki yila gére ylzde 7 artarak 4,2 milyona
ulagmistir. Béylece Turk Hava Yollar, Afrika’dan en gok yolcu
taslyan havayolu sirketlerinden biri haline gelmistir.

Bu artig, Turk Hava Yollar’'nin kitadaki ugus agini stirekli genis-
letmesiyle Istanbul’'un Afrika igin dogal bir merkez (hub) haline
gelmesini saglamistir. Turk Hava Yollar'nin bélgedeki stratejisi
yalnizca yolcu tasimaciligini degil; bolgesel entegrasyonu,
ticareti ve turizmi de desteklemektedir.

Ttrk Hava Yollar, Etiyopya Hava Yollari, Misir Hava Yollari, Fas
Kraliyet Hava Yollari ve Cezayir Hava Yollar gibi 15 farkli tastyici
ile ticari ig birlikleri yurttmektedir. Bu sayede Afrika igi alternatif
rotalar ve baglanti opsiyonlar gelistirilerek, hentiz dogrudan
ugus bulunmayan destinasyonlara erisim saglanmaktadir.

Alfrikali tastyicilarla teknik bakim-onarim, egitim, ikram, ope-
rasyon ve kargo alanlarinda ydirdttilen is birlikleri de bolge
havaciliginin gelisimine katkida bulunmaktadir. Boylece yalnizca
ulasim degil, bilgi ve tecrtibe paylasimi temelinde stirdirdlebilir
bir is birligi modeli olusturulmustur.

Sonug olarak Tirkiye, Afrika tilkeleriyle ulagim imkanlarini gelis-
tirerek is insanlarinin karsilikl temasini kolaylastirmakta; artan
yolcu trafigiyle birlikte ticari iliskiler, turizm hareketliligi ve egitim
baglan her gecen yil gticlenmektedir. Bu gercevede Turkiye'yi
ziyaret eden Afrikalilarin sayisi da yillar igerisinde katlanarak
artmis, karsilikl halklar arasi etkilesimi derinlestirmistir.
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TURKISH CARGO:
THE AIR BRIDGE FOR TRADE
BETWEEN AFRICA AND TURKIYE

Turkish Cargo: Afrika ile Tiirkiye Arasinda
Ticaretin Hava Kopriisii
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Turkish Airlines has expanded its African flight
network, which was very limited in 2003, to over
60 destinations in approximately 40 countries today

With the increase in destinations, frequencies,

and special cargo aircraft, Istanbul has
become an important global hub connecting
Africa to Europe, Asia, and the Middle East

FAST, SAFE, AND SUSTAINABLE TRANSPORTATION
PLAYS A CRITICAL ROLE IN INCREASING THE
VOLUME OF TRADE BETWEEN TURKIYE AND
AFRICA. IN THIS CONTEXT, WHAT STRATEGIES

IS TURKISH CARGO PURSUING IN AFRICA, AND
WHAT PRIORITIES IS IT FOCUSING ON?

Using the advantage of Turkish Airlines’ extensive flight
network, Turkish Cargo is aggressively expanding its route
network across Africa. This strategy directly contributes to
increased trade volume by strengthening physical connec-
tions. Itis transforming Istanbul into a central global logistics
hub, connecting not only Ttirkiye but also Europe, Asia, and
the Middle East with high-frequency flights.

M |t continuously increases the number of destinations and
flights in Africa, providing greater market access and shorter
delivery times.

B It strengthens its capacity and expertise in specialized
cargo transportation to meet the specific needs of various
African countries.

M Positioned as part of Turkiye’s broader Africa strategy, which
integrates logistics with trade, construction, and investment
policies; making air cargo services a natural extension of
economic partnership.

HOW WOULD YOU ASSESS THE MOMENTUM
GAINED BY TURKISH CARGO’S ACTIVITIES IN
AFRICA AFTER 2003? WHICH COUNTRIES OR
REGIONS WERE AMONG THE PRIORITY TARGETS
DURING THIS PERIOD?

Turkish Airlines has expanded its Africa flight network, which
was very limited in 2003, to over 60 destinations in approxi-
mately 40 countries today. With the increase in destinations,
frequencies, and dedicated cargo aircraft, Istanbul has be-
come a key global hub connecting Africa to Europe, Asia,
and the Middle East.

TURKIYE-AFRIKA TICARET HACMININ
ARTMASINDA HIZLI, GOVENLI VE
SURDURULEBILIR TASIMACILIK KRiTiK BiR ROL
OYNUYOR. TURKISH CARGO BU BAGLAMDA
AFRIKA’DA HANGI STRATEJILERI iZLIYOR VE
HANGI ONCELIKLERi GOZETIYOR?

Turk Hava Yollarn ana sirketinin genis ucus agr avantajini kul-
lanan Turkish Cargo, Afrika kitasinda agresif bicimde hat agini
genisletmektedir. Bu strateji ile fiziksel baglantiyl gliclendirerek
ticaret hacminin artmasina dogrudan katki saglamaktadir. is-
tanbul’u yalnizca Ttirkiye'ye degil ayni zamanda Avrupa, Asya
ve Orta Dogu'ya yuksek frekansli seferlerle baglayan merkezi
bir kuresel lojistik merkezi haline getirmektedir.

B Afrika’daki destinasyon ve sefer sayisini stirekli artirarak daha
fazla pazar erisimi ve daha kisa teslimat stireleri saglamaktadir.
B Cesitli Afrika devietlerinde spesifik ihtiyaglarina yanit verebilmekicin
hassas kargo tagmaciiginda kapasite ve uzmanld guiclendirmektedir.
W Lojistig, ticaret, insaat ve yatinm politikalanyla entegre eden Ttir-
kiye'nin genis Afrika stratejisinin bir pargast olarak konumlanmakta;
hava kargo hizmetini ekonomik ortakligin dogal bir uzantisi haline
getimektedir

TURKISH CARGO’NUN AFRIKA’DAKI FAALIYETLERININ
2003 SONRASI DONEMDE KAZANDIGI iVMEYi NASIL
DEGERLENDIRIYORSUNUZ? BU SURECTE HANGI
ULKELER VEYA BOLGELER ONCELIKLI HEDEFLER
ARASINDA YER ALDI?

Turk Hava Yollari, 2003 yilinda ¢ok sinirl olan Afrika ugus agini
bugtin yaklasik 40 tlkede 60'tan fazla destinasyona ulastir-
mistir. Destinasyonlarin, frekanslarin ve ¢zel kargo ucaklarinin
artnimaslyla istanbul, Afrika'y Avrupa, Asya ve Orta Dogu'ya
baglayan énemli bir kiiresel merkez haline gelmistir.

Destinasyonlarn, frekanslann ve dzel kargo ucaklarinin
artinimasiyla istanbul, Afrika’y! Avrupa, Asya ve Orta
Dogu’ya badlayan dnemli bir kiiresel merkez haline gelmistir

o

Tuirk Hava Yollari, 2003 yilinda ¢ok sinirli olan Afrika ugus agini
bugiin yaklasik 40 ililkede 60'tan fazla destinasyona ulastirmistir
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Featured countries/regions:
M Nigeria

M South Africa

B Kenya

M Ghana

B Senegal

W Egypt
M Morocco

WHAT CONCRETE ADVANTAGES DO YOUR
AFRICAN FLIGHT DESTINATIONS AND THE
CARGO CORRIDORS YOU HAVE ESTABLISHED
OFFER EXPORTERS? WHICH SECTORS STAND
OUT, PARTICULARLY IN FOOD, TEXTILES, AND
TECHNOLOGY PRODUCTS, AND WHY?

Extensive Global Access:

This global network, which connects to over 130 countries,
enables African exporters to access European, Middle East-
ern, Asian, and American markets easily and competitively.
Efficient Transit and Operational Processes:

Located at Istanbul Airport, SMARTIST offers fast transfer
and handling capabilities with its state-of-the-art facilities
for temperature-controlled, high-value, or time-critical cargo.
Sector-Specific Solutions:

Turkish Cargo offers specialized logistics solutions tailored
to sector-specific needs through services such as TK Fresh,
TK Pharma, and TK Valuable.

Food and Agricultural Products:

Exporters of perishable goods, fruits, vegetables, seafood,
and flowers benefit from Turkish Cargo’s robust cold chain
infrastructure, ensuring product freshness and quality from
Africa to global markets.

Textiles and Ready-to-Wear:

Textile manufacturers, particularly in North and East Africa,
support the fast fashion supply chain by connecting to Ttrkiye
and Europe with frequent and reliable flights.

Technology and Electronics:

The growing technology and telecommunications sectors
in Nigeria, Kenya, and South Africa rely on Turkish Cargo’s
reliable solutions for the safe and timely transport of sensitive
equipment and electronic products.

Turkish Cargo’s extensive network in Africa enables sustain-
able trade growth in key sectors such as food, textiles, and
technology by supporting exporters with connectivity, speed,
and sector-specific logistics solutions.

HOW IS TURKISH CARGO SHAPING ITS LOCAL
PARTNERSHIP AND COOPERATION
STRATEGY IN AFRICA?

Turkish Cargo’s cooperation and partnership strategy in Africa
is based on mutual growth, local participation, and operational
reliability. The global carrier believes that sustainable success
on the continent can only be achieved through strong coop-
eration with local stakeholders. These stakeholders include
logistics companies, airport authorities, and public institutions.
Turkish Cargo collaborates with reliable local cargo agents
and ground service providers to ensure efficient operations
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One clkan llkeler/bolgeler:
M Nijerya

H Gliney Afrika

W Kenya

W Gana

H Senegal

B Misir

M Fas

AFRIKA UCUS NOKTALARINIZ VE OLUSTURDUGUNUZ
KARGO KORIDORLARI, iHRACATCILAR ICIN HANGI SO-
MUT AVANTAJLARI SAGLIYOR? OZELLIKLE GIDA, TEKS-
TiL VE TEKNOLOJi URUNLERINDE HANGI SEKTORLER
ONE CIKIYOR VE NEDEN?

Genis Kiiresel Erisim:

130'dan fazla tlkeye baglanti saglayan bu kuresel ag saye-
sinde Afrikali ihracatcilar, Avrupa, Orta Dogu, Asya ve Amerika
pazarlarina kolay ve rekabetci sartlarda erisim elde etmektedir.
Verimli Transit ve Operasyonel Stiregler:

istanbul Havalimanrnda yer alan SMARTIST, sicaklik kontrolli,
yuksek degerli veya zaman kritik kargolar icin ileri teknolojiye
sahip tesisleriyle hizll aktarma ve ellegleme imkani sunmaktadr.
Sektére Ozel Coztimler:

Turkish Cargo, sektorel ihtiyaclara 6zel olarak TK Fresh, TK
Pharma ve TK Valuable gibi hizmetlerle farkl alanlarda uz-
manlasmis lojistik gozimleri sunmaktadir.

Gida ve Tanim Uriinleri:

Bozulabilir trtinler, meyve, sebze, deniz rdnleri ve gigek ihra-
catcilar Turkish Cargo’nun guclu soguk zincir altyapisindan
faydalanmakta, Afrika'dan kuresel pazarlara kadar Urtin taze-
ligini ve Kalitesini koruyarak ulastirabilmektedir.

Tekstil ve Hazir Giyim:

Ozellikle Kuzey ve Dogu Afrika’daki tekstil Ureticileri, Tirkiye
ve Avrupa'ya sik ve gtivenilir seferlerle baglanarak hizl moda
tedarik zincirini desteklemektedir.

Teknoloji ve Elektronik:

Nijerya, Kenya ve Gliney Afrika'daki btiytyen teknoloji ve
telekom sektorleri, hassas ekipman ve elektronik trtinlerin gu-
venli ve zamaninda taginmasi igin Turkish Cargo’nun guivenilir
coziimlerine dayanmaktadir.

Turkish Cargo’nun Afrika’ daki genis adi; baglanti, hiz ve sektdre
Ozellojistik cozimlerle inracatcilarl destekleyerek gida, tekstil,
teknoloji gibi kilit sektorlerde stirdurdlebilir ticaret buyumesini
mumkun kimaktadir.

TURKISH CARGO’NUN AFRIKA’DA YEREL ORTAKLIK VE
is BIRLIGI STRATEJISI NASIL SEKILLENIYOR?

Turkish Cargo’nun Afrika’dakiis birligi ve ortaklik stratejisi, kar-
siliklrbuydme, yerel katilim ve operasyonel guivenilirlik temelleri
Uzerine kuruludur. Kuresel tastyicl, kitada stirddirtilebilir bagarinin
ancak yerel paydaslarla guiclu is birligi yoluyla saglanabile-
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and high service standards at every destination. It also sup-
ports training and knowledge-sharing programs to enhance
the capacity of the local workforce in handling special cargo
types such as pharmaceuticals and perishable goods.

Turkish Cargo aims to develop cargo handling infrastructure,
increase cold chain storage capacity, and streamline customs
processes by working closely with airport authorities in major
hubs such as Lagos, Nairobi, Addis Ababa, Johannesburg,
and Dakar. Examples of this include establishing advanced
ground service systems in West Africa, cold storage part-
nerships for perishable product exports in East Africa, and
implementing digital tracking solutions with local logistics
providers.

Thanks to these initiatives, Turkish Cargo is not only increasing
its operational efficiency but also contributing to local eco-
nomic development and facilitating trade, thereby strength-
ening its role as a strategic logistics partner for Africa.

ARE NEW ROUTE LAUNCHES, CAPACITY
INCREASES, OR REGIONAL HUB PLANS IN
AFRICA ON TURKISH CARGO’S AGENDA FOR THE
COMING PERIOD? HOW DO THESE PLANS AIM TO
STRENGTHEN TURKIYE-AFRICA TRADE?

Turkish Cargo continues to view Africa as one of the corner-
stones of its global growth strategy. In this regard, there are
ongoing plans to expand its flight network across the conti-
nent, increase capacity, and strengthen regional connectivity.
The carrier is constantly evaluating opportunities to open new
destinations and increase flight frequencies, particularly in
high-demand markets such as West and Central Africa. This
enhances service reliability and transfer efficiency.

Turkish Cargo aims to establish regional logistics hubs in
strategically located cities such as Lagos, Nairobi, and Jo-
hannesburg, enabling faster consolidation and distribution of
cargo within Africa. With the addition of new-generation A330
and B777 cargo aircraft to its fleet, Turkish Cargo plans to
increase its cargo capacity and further streamline its connec-
tions through its state-of-the-art SMARTIST hub in Istanbul.
These expansion plans aim to strengthen bilateral trade
between Trkiye and Africa, provide African exporters with
easier access to European, Asian, and American markets,
and support an increase in Ttrkiye’'s exports of industrial
products, machinery, and textiles to the continent.

cegine inanmaktadir. Bu paydaslar arasinda lojistik sirketleri,
havalimani otoriteleri ve kamu kurumlarn yer aimaktadir.

Turkish Cargo, her destinasyonda verimli operasyonlar ve
yuksek hizmet standartlar saglamak amaciyla guvenilir yerel
kargo acenteleri ve yer hizmeti sadlayicilariyla is birligi yapmak-
tadir. Ayrica ilag ve bozulabilir trtinler gibi 6zel kargo turlerinin
elleglenmesinde yerel is guictniin kapasitesini artirmak igin
egitim ve bilgi paylasimi programlarini desteklemektedir.

Turkish Cargo, Lagos, Nairobi, Addis Ababa, Johannesburg ve
Dakar gibi buiyuk merkezlerdeki havalimani otoriteleriyle yakin
is birligiicinde calisarak kargo ellecleme altyapisini gelistirmeyi,
soguk zincir depolama kapasitesini artirmayi ve gumruk sti-
reclerini kolaylastirmayi hedeflemektedir. Bu kapsamda Bati
Alfrika’da gelismis yer hizmeti sistemlerinin kuruimasi, Dogu
Afrika’da bozulabilir trtin ihracatina yoénelik soguk depolama i
birlikleri ve yerel lojistik sadlayicilarla dijital izleme ¢oztmlerinin
uygulanmasi gibi érnekler 6ne gikmaktadir.

Bu girisimler sayesinde Turkish Cargo, yalnizca operasyonel
verimliligini artirmakla kalmayip ayni zamanda yerel ekonomik
kalkinmaya ve ticaretin kolaylastinimasina katkida bulunarak Af-
rika icin stratejik bir lojistik ¢oztim ortagdi roltinu pekistirmektedir.

ONOMUZDEKI DONEMDE TURKISH CARGO’NUN AFRI-
KA’DA YENI HAT ACILISLARI, KAPASITE ARTIRIMLARI
VEYA BOLGESEL S PLANLAMALARI GUNDEMDE Mi?
BU PLANLAR, TURKIYE-AFRIKA TICARETINI NASIL
GUCLENDIRMEYi HEDEFLIYOR?

Turkish Cargo, Afrika'yi kuresel btiyime stratejisinin temel yapi
taslarindan biri olarak gérmeye devam etmektedir. Bu dogrul-
tuda kita genelinde ugus agini genisletmek, kapasiteyi artirmak
ve bdlgesel baglantiyr gticlendirmek icin devam eden planlar
bulunmaktadir. Taslyicl, 6zellikle Bati ve Orta Afrika gibi yiksek
talep géren pazarlarda yeni destinasyonlar agma ve ugus fre-
kanslarini artirma firsatlarini stirekli olarak degerlendirmektedir.
Bdylece hizmet guvenilirligi ve aktarma verimliligi artinimaktadir.

Turkish Cargo, Lagos, Nairobi ve Johannesburg gibi strate-
jik konumdaki sehirlerde bélgesel lojistik merkezleri kurmayi
hedeflemekte; bu sayede Afrika igindeki ytiklerin daha hizli
konsolidasyon ve dagitimini mumkun kilmaktadir. Yeni nesil
A330 ve B777 kargo ugaklarinin filoya eklenmesiyle Turkish
Cargo, kargo kapasitesini artirmay! ve Istanbul’daki son tek-
noloji SMARTIST merkezi Uizerinden baglantilarini daha da
verimli héle getirmeyi planlamaktadir.

Bu genigleme planlar, Turkiye ile Afrika arasindaki ikili ticareti
guclendirmeyi, Afrikali inracatgilarin Avrupa, Asya ve Amerika
pazarlarina daha kolay erisimini saglamay! ayni zamanda
Tdrkiye'nin sanayi Urtinleri, makine ve tekstil ihracatinin kitaya
artmasini desteklemeyi amagclamaktadir.
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President of the Turkish Cooperation and
Coordination Agency (TIKA)

Abdullah EREN

Tiirk Isbirligi ve Koordinasyon

Ajansi Bagkanligi (TIKA) Baskani

TIKA IN TURKIYE'S
AFRICA INITIATIVE
Tiirkiye'nin Afrika Acihminda TIKA

Through the projects we carry out, we touch the lives of people in Africa and directly
contribute to our country’s public diplomacy activities

Gerceklestirdigimiz projeler yoluyla Afrika insaninin hayatina dokunuyor, iilkemizin kamu
diplomasisi faaliyetlerine dogrudan katki safjliyoruz
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o

Our country’s Africa Opening Policy, launched in 1998,
is a comprehensive policy encompassing political,
economic, humanitarian, and cultural dimensions

In our interview for Business Diplomacy magazine, we spoke with
TIKA President Abdullah Eren about Turkiye's development pro-
jects and strategies in Africa and the ‘Turkish Development Model'.

HOW DO YOU ASSESS TIKA’S ROLE IN TURKIYE’S
AFRICA INITIATIVE?

Our country’s Africa Initiative Policy, launched in 1998, is a com-
prehensive policy encompassing many political, economic,
humanitarian, and cultural dimensions. In terms of development,
our Presidency has played a significant role as the main imple-
menting agency for our country’s international development
cooperation activities in Africa for nearly a quarter of a century.

As TIKA, in line with our entrepreneurial and humanitarian for-
eign policy, we have actively played a role in strengthening our
country’s presence on the continent through both our devel-
opment-focused projects and our humanitarian aid activities,
and we continue to do so. The most concrete manifestations of
this are the number of program coordination offices, which has
reached 23 since we opened our first office in Ethiopia in 2005,
and our parallel increase in activities. In this regard, we strive to
operate across the entire continent with the valuable support of
our regional offices and embassies in countries where we do
not have offices. To date, we have implemented approximately
7,000 projects, programs, and activities in Africa. As stated by
our President, we are developing our multifaceted cooperation
with African countries in the field of development, guided by the
principle of leaving no friend unvisited, no heart unhealed, and
no country without cooperation in Africa.

We carry out projects and activities across a wide range of are-
as, from education to health, agriculture to production, cultural
heritage preservation to institutional capacity building, and green
economy to employment, with the aim of supporting African
countries in their development efforts. Annually, we implement
approximately 300 projects across the continent, sharing our
country’s accumulated knowledge and experience with African
countries. These efforts, which can be considered within the
scope of public diplomacy, directly contribute to strengthening
our diplomatic and development presence on the continent as
mutually reinforcing processes.

Business Diplomacy dergisi icin gerceklestirdigimiz réportajda,
TIKA Bagkani Abdullah Eren ile Ttirkiye'nin Afrika’daki kalkinma
projelerini, stratejilerini ve ‘Ttrk Tipi Kalkinma Modeli'ni konustuk.

TURKIYE’NIN AFRIKA ACILIMI SURECINDE TiKA’NIN RO-
LUNU NASIL DEGERLENDIRIYORSUNUZ?

Ulkemizin 1998 yilinda baslattig Afrika Acilimi Politikast, siyasi,
iktisadi, insani ve Kilturel pek cok boyutu ihtiva eden kapsamli
bir politikadir. Bu politikanin kalkinma vechesinde ise yaklasik
ceyrek asir boyunca Ulkemizin Afrika'ya yonelik uluslararasi
kalkinma is birligi faaliyetlerini yuriten ana uygulayicl kurum
olarak Baskanligimiz énemli roller tistlenmistir.

TIKA olarak, girisimci ve insani dig politikamiz igiginda, tilkemizin
kitadaki varliginin gticlenmesi noktasinda gerek kalkinma odakli
projelerimiz gerekse insani yardim faaliyetlerimiz ile aktif bicimde
rol aldik ve aimaya devam ediyoruz. Bunun en somut tezahirleri
de kitada ilk ofisimizi Etiyopya’'da actigimiz 2005 yilindan bugtine
23’e ulasan program koordinasyon ofisi sayimiz ve buna paralel
artis gosteren calismalarmizdir. Bu noktada, ofisimizin bulun-
madidi Ulkelerde de bélge ofislerimiz ve Buytikelgiliklerimizin
kiymetli destekleri ile kitanin tamaminda faaliyet gésterme gayreti
icerisindeyiz. Bugtine kadar Afrika kitasina yonelik yaklasik 7.000
proje, program ve faaliyet hayata gegirdik. Sayin Cumhurbagka-
nimiz tarafindan ifade edildigi tizere, Afrika'da kapisi calinmadik
dost, yarasi sarimadik génul, is birligi yapiimadik tlke birakma-
ma dusturuyla, Kita Ulkeleriyle kalkinma alanindaki gok yénlu is
birligimizi gelistiriyoruz.

Afrika Ulkelerinin kalkinma gabalarinda yanlarinda olma amaciyla
egitimden sagliga, tarimdan uretime, kdilturel mirasin korunma-
sindan kurumsal kapasite artiimina, yesil ekonomiden istihdama
uzanan ¢ok genis bir yelpazede proje ve faaliyetler gerceklestiri-
yoruz. Yillk bazda, kitanin dért bir yaninda yaklasik 300 projeyi
hayata geciriyor; Ulkemizin birikim ve tecrtibesini Afrika Ulkeleri
ile paylasiyoruz. Kamu diplomasisi kapsaminda degerlendirilebi-
lecek bu calismalarmiz, kitada karsilikli olarak birbirini besleyen
suregler olarak diplomatik ve kalkinma varligimizin gticlenmesine
dogrudan yansiyor diyebiliriz.

o

Ulkemizin 1998 yilinda baslattig: Afrika Acilimi Politikasi,
siyasi, iktisadi, insani ve kiltiirel pek ¢cok boyutu ihtiva

eden kapsaml bir politikadir
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To date, we have implemented approximately 7,000 projects,
programs, and activities targeting the African continent

Through the
projects we
implement, we
touch the lives

of people in Africa
and directly
contribute to

our country’s
public diplomacy
activities
Gerceklestirdigimiz
projeler yoluyla
Afrika insaninin
hayatina
dokunuyor,
tilkemizin kamu
diplomasisi
faaliyetlerine
dodrudan katki
saglyoruz

HOW ARE DIPLOMACY AND LOCAL
PARTNERSHIPS SHAPED IN TiKA
PROJECTS? WHAT ARE THE LONG-TERM
EFFECTS ACHIEVED IN TURKIYE-AFRICA
RELATIONS THROUGH THESE PROJECTS?

As TIKA, we implement our projects within the frame-
work of our country’s humanitarian and entrepreneurial
foreign policy; we attach great importance to establish-
ing local partnerships in the countries with which we
cooperate for development. In this regard, we can say
that our country being seen as a reputable actor by the
countries of the continent increases our institution’s
mobility and capacity.

In the field of public diplomacy, which encompasses
a wide range of activities from humanitarian aid to
development-oriented projects, TIKA stands out as
one of our country’s most reputable institutions. In this
sense, TIKA can be said to be one of the foremost
elements of Tlrkiye's soft power in foreign policy,
defining the framework for Turkiye’s international
development cooperation efforts, coordinating them,
and implementing them through its projects and
programs.

Through the projects we implement, we touch the lives
of people in Africa and directly contribute to our coun-
try’s public diplomacy activities. As the driving force
behind our country’s foreign aid policy, we stand by
African countries to provide all possible support within
our means. Based on our development cooperation
approach, which focuses on local needs and priorities,
we work together with both African public institutions
and civil society organizations in project development

TiKA PROJELERINDE DiPLOMASI VE YEREL
i$ BIRLIKLERI NASIL SEKILLENIYOR? BU
PROJELER ARACILIGIYLA TURKIYE-AFRIKA
iLISKILERINDE SAGLANAN UZUN VADELI ET-
KILER NELERDIR?

TIKA olarak projelerimizi hayata gegirirken tilkemizin
insani ve girisimci dis politikasi gercevesinde hareket
etmekte; kalkinma is birligi icinde bulundugumuz
llkelerde yerel is birlikleri kurmaya buytik 6Gnem
atfetmekteyiz. Bu noktada, tlkemizin kita tlkeleri
tarafindan itibarli bir aktér olarak gortlmesinin, kuru-
mumuzun hareket kabiliyeti ve kapasitesini artirdigini
soyleyebiliriz.

insani yardim faaliyetlerinden kalkinma odakli pro-
jelere kadar genis bir yelpazeyi kapsayan kamu
diplomasisi alaninda, TIKA tilkemizin ytiz aki kurum-
larndan biri olarak 6ne cikiyor. Bu anlamda TIKA,
Turkiye'nin uluslararasi kalkinma is birligi galismala-
rinin gergevesini gizen, bunlar koordine eden, proje
ve programlari ile uygulayan, Turk dis politikasinin
yumusak gui¢ unsurlarinin en énde gelenlerindendir
diyebiliriz.

Gerceklestirdigimiz projeler yoluyla Afrika insaninin
hayatina dokunuyor, tlkemizin kamu diplomasisi
faaliyetlerine dogrudan katki saghyoruz. Ulkemizin
dis yardm politikasinin lokomotifi olarak, imkanla-
nmiz élgustinde her turlt destegi saglamak lzere
Alfrika Ulkelerin yaninda yer aliyoruz. Yerel ihtiyac ve
oncelikleri temel alan kalkinma is birligi anlayisimiz
temelinde de gerek Afrika Ulkelerinin kamu kurumlar
gerekse sivil toplum érgitleri ile proje gelistirme ve

Bugiline kadar Afrika kitasina yonelik yaklasik
7.000 proje, program ve faaliyet hayata gecirdik

56  =BUSINESS DIPLOMACY



ROPORTAJ | INTERVIEW

and implementation processes, sharing our experience. Essen-
tially, this is the result of our sincere efforts to find solutions to the
continent’s development problems by listening to the continent’s
voice, without any hidden agenda.

Interms of long-term effects, the cooperation we have developed
with continental countries contributes to our country’s efforts in
many areas. The projects we have implemented increase our
diplomatic visibility on the continent and enable Turkish entre-
preneurs to gain new business opportunities.

WHAT ARE THE CONCRETE CONTRIBUTIONS OF
THE PROJECTS IMPLEMENTED IN THE FIELDS OF
HEALTH, EDUCATION, INFRASTRUCTURE, AND
AGRICULTURE THROUGH TiKA FOR BOTH TURKIYE
AND AFRICAN COUNTRIES?

Alfrica, home to approximately 20% of the world’s population, has
a population exceeding 1.5 billion, offering a human opportunity
window unmatched by any other continent. With its growing
economy and population, Africa has the potential to become a
global power and is one of the regions where TIKA has the most
offices and implements the most projects.

At this point, we are striving to provide fast, effective, and sus-
tainable solutions to the continent’s development challenges
through projects in the fields of health, education, infrastructure,
and agriculture; most importantly, we are working to unlock
Africa’s potential. By sharing the expertise and experience of
Tdrkiye's public institutions, universities, local governments, and
civil society organizations with African countries, we strive to
reach the people of Africa directly through our people-centered
projects and contribute to the continent’s people looking to the
future with hope.

uygulama sureclerinde birlikte yol aliyor, tecrtibe paylasimda bu-
lunuyoruz. Esasen bu da herhangi bir gizli ajandamiz olmaksizin
kitanin kalkinma sorunlarina kitanin sesine kulak vererek gozum
bulma noktasinda samimi gayretimizin bir sonucu.

Uzun vadeli etkiler agisindan baktigimizda, kita Ulkeleriyle ge-
listirdigimiz is birligi tilkemizin pek ¢ok alandaki gabalarina katk
sunuyor. Hayata gecirdigimiz projeler kitadaki diplomatik goru-
nurltigumuizd artinyor, Ttirk girisimcilerimizin yeni is firsatlarina
kavusmasina olanak saglyor.

TIKA ARACILIGIYLA SAGLIK, EGITiM, ALTYAPI VE TARIM
ALANLARINDA HAYATA GECIRILEN PROJELERIN HEM
TURKIYE HEM DE AFRIKA ULKELERI iCIN SAGLADIGI SO-
MUT KATKILAR NELERDIR?

Dunya ntfusunun yaklasik yuzde 20'sine ev sahipligi yapan
Afrika, 1,5 milyar asan nufusu ile hicbir kitanin sahip olmadig
beserf bir firsat penceresine sahip. Geligen ekonomisi ve nu-
fusuyla dtinya dlgeginde bir guic olma potansiyeli barindiran
Afrika, TIKAin en ok ofisinin bulundugu ve en fazla proje
gerceklestirdigi bolgelerin basinda geliyor.

Bu noktada, saglik, egitim, altyapi ve tarim alaninda gercek-
lestirilen projelerle kitanin kalkinma sorunlarina hizli, etkili ve
surddrulebilir gézumler sunmaya; en dnemlisi de Afrika’nin
potansiyelini agiga ¢ikarmaya caligiyoruz. Turkiye’'nin kamu
kurum ve kuruluslar, tniversiteleri, yerel yonetimleri ve sivil
toplum kuruluslarinin birikim ve tecrubelerini Afrika Ulkeleri
ile paylasarak, insan odakli projelerimizle dogrudan Afrika
insanina ulagmaya, kita insaninin gelecege umutla bakma-
larina katki saglamaya calisiyoruz.
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We aspire to move forward together with Africa

and achieve mutual success

From our country’s perspective, the procurement of goods and
services and construction works within the scope of our Presi-
dency’s projects are facilitating the entry of Turkish entrepreneurs
into African markets, and the projects undertaken are offering
new opportunities for developing new economic relations. In
short, we aspire to move forward together with Africa and achieve
mutual success.

WHAT ARE THE NEW AREAS OR COUNTRIES THAT
WILL BE PRIORITIZED IN TIKA’S AFRICA STRATEGY
IN THE COMING PERIOD? WHAT ARE THE GOALS
OF TURKIYE-AFRICA DEVELOPMENT COOPERATION
FOR THE NEXT 10 YEARS?

Africa occupies an important place on the world stage with its
rich cultural heritage, dynamic young population, and econom-
ic potential, as well as the importance it has gained in global
geopolitics. With its natural resources, the world’s largest free
trade area, and a market of 1.5 billion people, the continent has
the potential to achieve inclusive growth and eradicate poverty
by utilizing its resources and human capacity.

Atthis point, the main factor that will determine the direction of our
work in the coming period will be a people-centered development
cooperation strategy that will unlock the continent’s potential.
Food security and the climate crisis, the effective use of digital
technologies, affordable and clean energy, the empowerment
of women and youth, the strengthening of administrative infra-
structure, and effective public administration will be the priority
areas in the coming period. Taking into account the special
importance of North and East African countries with which we
have historical ties, particularly the “least developed” African
countries experiencing humanitarian crises such as Sudan, Libya,
and Somalia, we will continue to extend our country’s helping
hand to all countries within our means and capacity.

HOW IS THE “TURKISH DEVELOPMENT MODEL”
APPROACH REFLECTED IN TiKA’S ACTIVITIES IN
AFRICA?

Through the model it implements, TIKA carries out sustainable
development-oriented projects with sincere and transparent
understanding, without expecting anything in return, taking into
account the priorities of countries, and producing locally-based
solutions to local problems with its people-centered activities.
Without placing itself in a hegemonic relationship, imposing con-
ditions, or demanding reciprocity, TIKA follows a unique roadmap
based on the potential of the African people and geography,

Ulkemiz agisindan bakacak olursak, Bagkangimiz projeleri
kapsamindaki mal ve hizmet alimlari ile yapim isleri vesilesiyle
Turk girisimcilerinin Afrika pazarlarina girisi kolaylasmakta, yapilan
projeler yeni ekonomik iligkilerin gelistiriimesi igin yeni firsatlar
sunmaktadir. Kisacasi, Afrika ile birlikte yol almayi, birlikte ka-
zanmay! arzuluyoruz.

ONUMUZDEKI DONEMDE TiKA’NIN AFRIKA STRATE-
JiSINDE ONCELIK VERILECEK YENI ALANLAR VEYA
ULKELER NELERDIR? TURKIYE-AFRIKA KALKINMA iS
BIRLIKLERININ GNUMUZDEKI 10 YILDAKI HEDEFLERI
NELERDIR?

Alfrika, sahip oldugu zengin kuilttrel miras, dinamik geng ntifus
ve ekonomik potansiyelinin yani sira kuresel jeopolitikie kazan-
digr 6nem ile dtinya sahnesinde énemli bir yere sahip. Dogal
kaynaklari, duinyanin en buytik serbest ticaret bélgesi ve 1,5
milyar ntifuslu pazari ile kita, kaynaklarini ve beseri kapasitesini
kullanarak kapsayici buytime sadlama ve yoksullugu ortadan
kaldirma potansiyeline sahiptir.

Bu noktada, calismalarimizin éntimuzdeki dénemde rotasini
tayin edecek ana unsur, kitanin sahip oldugu potansiyeli hare-
kete gecirecek insan odakli kalkinma is birligi stratejisi olacaktir.
Gida guivenligi ve iklim krizi, dijital teknolojilerin etkin kullanimi,
ucuz ve temiz enerji, kadin ve genclerin guclendirimesi, idari
altyapinin guclendiriimesi ve etkin kamu yénetimi éntimuzdeki
suregcte dncelik verilecek alanlar olacaktir. Sudan, Libya, Somali
gibiinsani krizlerin yasandidi, “en geride birakilan” Afrika tlkeleri
basta olmak Uzere, tarihten gelen baglarmizin bulundugu Kuzey
ve Dogu Afrika tilkelerinin 6zel dnemi de géz énuinde bulundu-
rularak, imkan ve kapasitemiz dahilinde tlkemizin dost elini tim
llkelere uzatmaya devam edecegiz.

TIKA’NIN AFRIKA’DAKI FAALIYETLERINDE “TURK TiPI
KALKINMA MODELI” ANLAYISI NASIL YANSIYOR?

TIKA, uyguladigi model araciigyla samimi ve seffaf bir anlayisla,
karsllik beklemeksizin, Ulkelerin &nceliklerini dikkate alan, yerel
sorunlara yerelden ¢éztmler treten insan odakli faaliyetleriyle
surdurdlebilir kalkinma eksenli projeler gerceklestirmektedir.
TIKA, kendini bir hegemonik iligki igerisine yerlestirmeden, kogul
dayatmadan, esit ortakliga ve karsilikli 6grenmeye dayanan
yaklasimi ile bélgesel ve kuresel nitelikieki pusulalari dikkate
alirken, Afrika insaninin ve cografyasinin potansiyeline dayanan
6zguin bir yol haritasi takip etmektedir.

@

Afrika ile birlikte yol almayi, birlikte kazanmayi arzuluyoruz
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With our 23 offices operating across
Africa, we are implementing projects to
establish essential infrastructure in every
area where countries need it

taking into account regional and global considerations through
its approach based on equal partnership and mutual learning.

Our country’s approach in this regard is based on supporting
countries’ production capacity and physical infrastructure, while
establishing human infrastructure that enables each country to
use its own resources efficiently and developing a new develop-
ment cooperation model that facilitates structural transformation.
In this sense, while many international organizations, primarily the
United Nations, are still calling for temporary emergency aid for
Alfrica, Turkiye is prioritizing efforts that will produce more lasting
solutions. With a new model that could be called “Turkish-style
development,” projects are being implemented in all areas where
countries need basic infrastructure, through the collaboration of
all institutions and NGOs, with our 23 offices operating in Africa.

TiKA acts with sensitivity in transferring our country’s development
experience, implementing projects and activities in light of the
development goals and priorities of countries in Africa. In this
regard, Turkiye, which stands alongside continental countries
striving to produce sustainable and inclusive solutions to develop-
ment problems, stands out from other actors in many ways. Our
country, which has no colonial past, is changing the approach
to countries whose image has been tarnished for centuries by
the term “dark continent” through its cooperation with Africa,
offering new possibilities, methods, and opportunities in the field
of development outside the usual patterns. The establishment of
a relationship based on equal partnership and mutual benefit,
as an extension of Turkiye's active and principled foreign policy,
is welcomed by African countries.

Ulkemizin bu konuda yaklasimi, tilkelerin tiretim kapasitesi ve
fiziki altyapisi desteklenirken, her tlkenin kendi kaynaklarini
verimli bir sekilde kullanabilecedi beserf altyapilarin kurulmasi
ve yapisal dontistime olanak saglayan yeni bir kalkinma is
birligi modelinin gelistirilmesine dayanmaktadir. Bu anlamda,
buguin basta Birlesmis Milletler olmak tizere bircok uluslararasi
kurulus tarafindan hala Afrika igin gecici acil yardim ¢agrilari
yapilirken, Turkiye daha kalici céztmler Uretecek caligmalari
oncelemektedir. “Turk Tipi Kalkinma” diyebilecegimiz yeni
bir modelle, tim kurumlarin ve STK’larin i birligiyle Afrika’'da
faaliyet gosteren 23 ofisimizle Ulkelerin ihtiyag duydugu her
alanda temel altyapilarin kurulmasina yonelik projeler ger-
ceklestirilmektedir.

TIKA tarafindan tilkemizin kalkinma tecrtibesinin aktarimasi
noktasinda hassasiyetle hareket edilerek, Afrika kitasinda
yer alan Ulkelerin kalkinma hedef ve 6ncelikleri isiginda proje
ve faaliyetler hayata gecirilmektedir. Bu noktada, kalkinma
sorunlarina surddrdlebilir ve kapsayici ¢gézumler tretme
yonunde caba harcayan kita Ulkelerinin yaninda yer alan
Turkiye, diger aktdrlerden pek cok yonuyle ayriimakta ve 6n
plana cikmaktadir. Ge¢gmisinde kolonyalizm lekesi tasimayan
Ulkemizin Afrika ile is birligi, asirlarca “karanlik kita” tabiriyle
imaji zedelenen Ulkelere yaklasimi degistirmekte, alisila-
gelmis kaliplar disinda kalkinma alaninda yeni imkanlari,
yontemleri ve firsatlar sunmaktadir. Ttrkiye'nin aktif ve ilkeli
dis politikasinin bir uzantisi olarak esit ortaklik ve karsilikl
yarar temelinde bir iliski kurulmasi Afrika Ulkeleri tarafindan
takdirle karsilanmaktadir.

Afrika’da faaliyet gdsteren 23 ofisimizle iilkelerin
ihtiyac duydugu her alanda temel altyapilarin
kurulmasina ydnelik projeler gerceklestiriimektedir
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TiKA has gone beyond being a development
cooperation organization to become a
powerful diplomatic actor on the continent

HOW DO TIKA’S FIELD ACTIVITIES STRENGTHEN
TURKIYE’S DIPLOMATIC VISIBILITY AND
REPUTATION IN AFRICA? WHAT KIND OF LONG-
TERM CONTRIBUTIONS DO YOU EXPECT FROM
THE COOPERATION CARRIED OUT IN THE AREAS
OF YOUTH, CULTURE, AND HUMAN CAPACITY TO
TURKIYE-AFRICA RELATIONS?

TIKA's work in African countries is not only project-focused
support but also part of public diplomacy activities that increase
our country’s diplomatic visibility and strengthen its reputation on
the continent. In light of our country’s regional vision, TIKA has
gone beyond being a development cooperation organization to
become a powerful diplomatic actor on the continent.

In this context, we attach particular importance to youth, human
capacity building, and culture-focused projects, which have a
multiplier effect. We believe that Africa’s future is bright; we see
the continent’s future in its youth and design projects to channel
this potential into the most appropriate areas. The theme of youth
constitutes one of the important dimensions of our partnership
policy with the African Union. Again, we are implementing train-
ing programs aimed at using the continent’s resources in the
most efficient way through projects focused on human capacity
building. Another important dimension of our projects is the cul-
tural sphere. Our efforts to revive our shared cultural heritage in
African countries with which we have cultural and historical ties
strengthen the bond between our country and the countries of
the continent. Therefore, both our accumulated experience from
the past and our vision for the future strengthen our relations in a
multidimensional way in the long term. Our efforts on the ground
nourish our strong diplomatic approach at the table. As stated
by our President, our goal is to win together with Africa, develop
together, grow together, and walk together. This is the result of
our vision, which prioritizes long-term, mutual development and
aims to build a shared future.
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TiKA’NIN SAHADAKI CALISMALARI, TURKIYE'NIN AFRI-
KA’DAKI DIPLOMATIK GORUNURLUGUNU VE iTiBARINI
NASIL GUCLENDIRIYOR? OZELLIKLE GENGLIK, KULTUR
VE BESERI KAPASITE ALANLARINDA YURUTULEN i$ BIR-
LIiKLERiNiN, TURKIYE-AFRIKA iLISKIiLERINE UZUN VADE-
DE NE TUR KATKILAR SAGLAMASINI BEKLIYORSUNUZ?

TIKA'nin Afrika tilkelerine yonelik galismalar, yalnizca proje odakli
destekler olarak degil ayni zamanda tlkemizin kitadaki diplomatik
gdrunurlugunu artiran ve itibarini giglendiren kamu diplomasisi
faaliyetlerinin bir pargasidir. Ulkemizin bélgesel vizyonu isiginda,
TIKA kalkinma is birligi kurulugu olmanin 6tesine gecerek kitada
glicld bir diplomasi aktéru haline gelmistir.

Bu baglamda, carpan etkisine sahip olan genglik, beserf kapasite
artinmi ve kuiltdir eksenli projelere ézel 6nem atfediyoruz. Afrika’nin
geleceginin parlak olduguna inaniyoruz, kitanin gelecegini genc-
lerde goruyor, bu potansiyeli en dogru alanlara yénlendirmek
amaclyla projeler tasarliyoruz. Genglik temasi, Afrika Birligi ile
ortaklik politikamizin &nemli boyutlarindan birini teskil ediyor. Yine,
beserf kapasite artirmina yonelik projelerle kitanin kaynaklarini
en verimli sekilde kullanmasina yénelik egitim programlarn hayata
geciriyoruz. Kltdr alani projelerimizin énemli boyutlarindan bir
digeri. Kltdrel ve tarihsel baglanmizin bulundugu Afrika Ulkele-
rinde hayata gegirdigimiz ve ortak kdlttirel mirasimizi ihya etmeye
yonelik galismalarimiz, tlkemiz ile kita Ulkeleri arasindaki bagi
kuvvetlendirmekte. Dolayisiyla hem ge¢misten gelen birikimimiz
hem de gelecege yonelik vizyonumuz, uzun vadede iligkilerimizi
¢ok boyutlu bigimde gticlendirmektedir. Sahadaki gayretlerimiz,
masadaki gugcli diplomasi anlayisimizi beslemektedir. Sayin
Cumhurbagkanimiz tarafindan ifade edildigi tizere amacimiz
Afrika ile birlikte kazanmak, birlikte kalkinmak, birlikte blytimek
ve birlikte yol yuriimek. Bu da uzun vadeli, karsilikli gelisimi
onceleyen ve ortak gelecek insa etmeyi hedefleyen vizyonu-
muzun neticesidir.

TiKA kalkinma is birligi kurulusu olmanin
dtesine gecerek kitada
giiclii bir diplomasi aktdrii haline gelmistir
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Chairperson of the Board of Directors of the African Culture House Zeliha SAGLAM Afrika Kiiltir Evi Yonetim Kurulu Baskani

AFRICAN CULTURE HOUSE: WOMEN'S
LABOR, CULTURE, AND DIPLOMACY

Afrika Kiltiir Evi: Kadin Emegi, Kiiltiir ve Diplomasi

As a platform that embodies Tiirkiye's vision for Africa in the field, the African Culture House makes women’s
labor visible, preserves cultural heritage, and strengthens intercultural dialogue

Afrika Kiiltiir Evi, Tiirkiye’nin Afrika vizyonunu sahada somutlastiran bir platform olarak, kadin emedini goriiniir
kilyor, kiiltiirel mirasi koruyor ve kiiltiirlerarasi diyalogu giiclendiriyor

We spoke with Zeliha Saglam, Chairperson of the Board of Direc-
tors of the African Culture House , about the institution’s founding
vision, success stories, and its role in Turkiye-Africa relations.

COULD YOU SHARE WITH US THE RELATIONSHIP
BETWEEN TURKIYE’S VISION FOR AFRICA, THE
LOCAL DYNAMICS ON THE GROUND, AND THE
HUMAN STORIES DURING THE ESTABLISHMENT OF
THE AFRICAN CULTURE HOUSE, AND HOW THESE
THREE ELEMENTS ARE CONNECTED?

The emergence of the African Culture House is one of the most
humane examples of the Africa Initiative vision announced by our
President in 2005. This vision encompasses a multidimensional
process ranging from diplomatic relations to economic partner-
ships, cultural exchange to development. What sets the African
Culture House apart is that this vision has been realized through
women’s labor, cultural heritage, and human contact.
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Afrika Klltdr Evi Yonetim Kurulu Bagkani Zeliha Saglam ile
kurumun kurulus vizyonu, basari hikayeleri ve Turkiye-Afrika
iliskilerindeki roltind konustuk.

AFRIKA EVI’NIN ORTAYA CIKIS SURECINDE,
TURKIYE’NIN AFRIKA ViZYONU ILE SAHADAKI
YEREL DINAMIKLER VE INSANi HIKAYELER
ARASINDAKI iLISKiYi VE BU UC UNSURUN
BiRBIRINE NASIL BAGLANDIGINI BiZIMLE
PAYLASIR MISINIZ?

Afrika Kdltdr Evi'nin ortaya ¢ikisi, Cumhurbagkanimizin 2005
yilinda ilan ettigi Afrika Acilimi vizyonunun sahadaki en in-
sani 6rneklerinden biridir. Bu vizyon, diplomatik iliskilerden
ekonomik ortakliklara, kdilturel alisveristen kalkinmaya kadar
cok boyutlu bir stireci kapsiyor. Afrika Kdiltur Evi'nin farki ise,
bu vizyonun kadin emedi, kdilttrel miras ve insani temaslar
Uzerinden somutlasmis olmasidir.
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The emergence of the African Culture House is one
of the most humane examples of the Africa Initiative
vision announced by our President in 2005

The African Culture House has become a
cultural diplomacy platform by combining
Africa’s local dynamics with Tiirkiye’s
multidimensional approach to diplomacy

The sincere connections established by Mrs. Emine Erdogan, the
wife of our President, with women who earn their living through
manual labor, which are productive yet invisible, during her travels
in Africa, have been the inspiration for this initiative. Mrs. Erdogan’s
observations indicate that Africa’s rich handicrafts are not only a
form of cultural expression but also a struggle for dignity, preserva-
tion of identity, and economic freedom. These human stories have
added a warm and personal touch to Turkiye's vision for Africa.

The African Culture House, which brings together diplomatic
circles, academia, civil society, and the business world in Turkiye
under one roof, has become a cultural diplomacy platform by
combining Africa’s local dynamics with Ttirkiye's multidimensional
approach to diplomacy.

Through handicraft workshops, educational programs, exhibitions,
and academic collaborations, it provides economic value to local
African producers while strengthening intercultural dialogue. The story
of the African House shows the world that culture, women'’s labor, and
solidarity can form a common language.

WHAT WERE YOUR DIPLOMATIC OBJECTIVES
WHEN LAYING THE FOUNDATIONS FOR THIS
STRUCTURE, AND WHAT HAVE YOU ACHIEVED IN
RELATION TO THESE OBJECTIVES TO DATE?

The diplomatic objectives set during the establishment phase of
the African Culture House were primarily as follows:

B Strengthening people-to-people ties with African countries,

W Supporting women’s labor by making it visible and gaining
economic value,

B Protecting cultural heritage and encouraging mutual learning
processes,

M Developing civil diplomacy mechanisms based on culture, art,
and education,

Cumhurbagkanimizin esi Sayin Emine Erdogan Hanimefen-
di'nin Afrika seyahatleri sirasinda el emegiyle gecinen, Uretken
ama gorunur olmayan kadinlarla kurdugu samimi temaslar, bu
yapinin ilham kaynagdi olmustur. Hanimefendi'nin gozlemleri,
Afrika’nin zengin el sanatlarinin sadece bir kilttirel ifade bicimi
degil, ayni zamanda onurla ayakta durma, kimligini koruma ve
ekonomik 6zgurltik mucadelesi olduguna isaret etmektedir. Bu
insani hikayeler, Turkiye'nin Afrika vizyonuna sicak ve kisisel bir
dokunus kazandirmigtir.

Tirkiye'deki diplomatik cevreleri, akademiyi, sivil toplumu ve is
ddinyasini ayni ¢atl altinda bulusturan Afrika Kdltur Evi, Afrika’nin
yerel dinamiklerini Turkiye'nin gok boyutlu diplomasi anlayisiyla
birlestirerek bir kdilttrel diplomasi platformu haline gelmistir.

El sanatlar atélyeleri, egitim programlari, sergiler ve akademik
is birlikleri sayesinde hem Afrika'nin yerel Ureticilerine ekonomik
deger saglanmakta hem de kilturlerarasi diyalog gticlendiriimek-
tedir. Afrika Evi'nin hikayesi, kilttirtin, kadin emeginin ve daya-
nismanin ortak bir dil olusturabilecegini dunyaya géstermektedir.

BU YAPININ TEMELLERI ATILIRKEN HANGI DiPLOMATIK
HEDEFLERLE YOLA CIKTINIZ VE BUGUNE KADAR BU HE-
DEFLERLE iLGILI NELER GERCEKLESTIRDINiZ?

Afrika Kdiltdr Evi'nin kurulug asamasinda belirlenen diplomatik
hedeflerin basinda sunlar yer aliyordu:

M Afrika Ulkeleriyle halklar arasi baglan gticlendirmek,

Hl Kadin emegini gortinur kilarak ekonomik deger kazanmasini
desteklemek,

M Kdlturel mirasi korumak ve karsilikl 6grenme sureglerini tesvik
etmek,

Afrika Kiiltir Evi, Afrika’nin yerel dinamiklerini
Tiirkiye'nin cok boyutlu diplomasi

anlayisiyla hirlestirerek bir kiiltiirel diplomasi
platformu haline gelmistir

o

Afrika Kiltur Evi'nin ortaya c¢ikisi, Cumhurbaskanimizin
2005 yilinda ilan ettigi Afrika Acilimi vizyonunun sahadaki

en insani orneklerinden biridir
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Through
exhibitions,
panels,
gastronomy
events, and
culture weeks held
in Tiirkiye, Africa’s
cultural diversity
has been brought
to a wide audience

Tiirkiye'de
diizenlenen
sergiler, paneller,
gastronomi
etkinlikleri ve
kiiltiir haftalan
sayesinde
Afrika’nin
kiiltiirel cesitliligi
genis kitlelerle
bulusturulmustur
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M Building a positive narrative based on shared identity
between Turkiye and African countries.

In line with these objectives, the African Culture House
has produced many valuable outcomes in the regions
to date in cooperation with TIKA. Projects that strength-
en local capacity, particularly in Senegal and Tanzania,
have been implemented through women'’s labor-based
production workshops and training centers.

Exhibitions, panels, gastronomy events, and culture
weeks organized in Turkiye have brought Africa’s cultural
diversity to a wide audience. Furthermore, collaborations
and meetings with regional and international organiza-
tions such as the African Union, OAFLAD, and the Na-
tional Heritage Council (South Africa) have strengthened
the institutional dimension of cultural diplomacy.

In the academic sphere, the African Studies Specialization
Program supports knowledge production and intellectual
exchange through seminars and workshops.

In this context, the African Culture House presents amodel
that achieves its diplomatic goals not only at a representative
level, but also through human contact and joint production
in the field. Today; this structure is considered a unique
example of Ttrkiye's vision for Africa, based on women's
labor, cultural diplomacy, and joint development.

HOW DOES THE AFRICAN HOUSE CREATE
AN IMPACT IN THE FIELDS OF BUSINESS,
CULTURE, AND SOCIAL DIPLOMACY
ACROSS THE AFRICAN CONTINENT, AND
HOW DOES IT CONTINUE TO PLAY A
MEDIATING AND FACILITATING ROLE IN
TURKIYE-AFRICA RELATIONS?

The African Culture House informs Turkish society about the
continent through Africa’s rich handicrafts, gastronomy; music,
and oral tradiitions. By presenting African culture not as some-
thing foreign, but as an equal and shared cultural heritage,
it has developed a people-centered diplomacy model that
enhances intercultural empathy and mutual respect.

Projects carried out with TIKA, particularly the handicraft
centers in Senegal and Tanzania, contribute to women
producers in Africa gaining a more effective position in
local economies.
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B Kdiltdr, sanat ve egitim temelli sivil diplomasi me-
kanizmalarini gelistirmek,

M Turkiye ile Afrika Ulkeleri arasinda ortak kimlige
dayall pozitif bir anlati insa etmek.

Bu hedefler dogrultusunda Afrika Kdiltir Evi, bugtine
kadar bélgelerde TIKA is birligiyle pek cok deger
Uretmistir. Kadin emegi temelli tretim atdlyeleri ve
egitim merkezleri araciligyla, 6zellikle Senegal ve
Tanzanya’da yerel kapasiteyi guiclendiren projeler
hayata gecirilmistir.

Turkiye'de dtizenlenen sergiler, paneller, gastrono-
mi etkinlikleri ve kultur haftalan sayesinde Afrika’nin
kiltdrel cesitliligi genis kitlelerle bulusturulmustur.
Ayrica Afrika Birligi, OAFLAD, National Heritage
Council (Guiney Afrika) gibi bolgesel ve uluslararasi
kuruluglarla gerceklestirilen is birlikleri ve gérus-
meler, kdiltdrel diplomasinin kurumsal boyutunu
gliclendirmistir.

Akademik dtizlemde ise Afrika Calismalari ihtisas
Programi, seminerler ve atélyelerle bilgi tretimi ve
dustnsel etkilesim desteklenmektedir.

Bu cergevede Afrika Kdltur Evi, diplomatik hedefle-
rini yalnizca temsilf dtizeyde degil, insani temas ve
ortak Uretim yoluyla sahada gergeklestiren bir mo-
del ortaya koymaktadir. Bugtin bu yapi, Turkiye'nin
Afrika vizyonunun kadin emegi, kuilturel diplomasi
ve ortak kalkinma temelleri Uzerine galisan 6zgun
bir érnegi olarak degerlendiriimektedir.

AFRIKA EVi, AFRIKA KITASI GENELINDE i$
DUNYASI, KULTUR VE TOPLUMSAL DiPLOMA-
SI ALANLARINDA NASIL BIR ETKi YARATIYOR
VE TURKIYE-AFRIKA IiLISKILERINDE ARABU-
LUCU VE KOLAYLASTIRICI ROLUNU NASIL
SURDURUYOR?

Afrika Kdiltdr Evi, Afrika’nin zengin el sanatlari, gast-
ronomisi, muzigi ve sézll gelenekleri araciliglyla
Trkiye toplumunu kita hakkinda bilgilendirmektedir.
Afrika kulturinu oteki olarak degil, esit ve ortak bir
medeniyet birikimi olarak tanitarak, kdilttirlerarasi
empatiyi ve karsilikli saygiyr artiran insan merkezIi
bir diplomasi modeli gelistirmistir.

Senegal ve Tanzanya'daki el sanatlari merkezleri
basta olmak tizere TIKA ile ylirtitiilen projeler, Afri-
ka'daki kadin treticilerin yerel ekonomilerde daha
etkin bir konum kazanmasina katki saglamaktadrr.

Afrika Kdiltur Evi, kita Ulkelerinin diplomatik temsilcilik-
leri, is cevreleri, kadin érguitleri ve kultdr kurumlaryla
kurdugu temaslar araciligiyla, resmf diplomasi ile
sivil toplum arasindaki gecis alanini gticlendiren bir
arayliz iglevi gérmektedir.
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The African Culture House acts as an interface that strengthens
the transition area between official diplomacy and civil society
through its contacts with the diplomatic missions, business circles,
women'’s organizations, and cultural institutions of the countries
on the continent.

By bridging the gap between Ttirkiye's public diplomacy goals
and the needs of local initiatives in Africa, it contributes to the
establishment of lasting relationships based on mutual trust.

WOULD YOU SHARE WITH US THE SUCCESS
STORIES THAT HAVE MOST IMPACTED YOU FROM
THE PROJECTS YOU HAVE CARRIED OUT AND
THE ONE-ON-ONE RELATIONSHIPS YOU HAVE
ESTABLISHED IN AFRICAN COUNTRIES?

There are many inspiring stories that have influenced me; one of
them is the story of Dr. Khadijah Bwanakheri Mohammed, who
lives in Tanzania. Dr. Khadijah, one of the pioneers in strength-
ening women'’s participation in economic life in her country, has
established a strong cultural bond between the two countries
through her collaboration with the African Culture House, which
she has known for many years through the Turkish Cooperation
and Coordination Agency (TIKA), even though she has never
been to Turkiye.

Dr. Khadijah is leading the “Mama Jasiri/Brave Mothers” program,
one of TIKA’s development projects in Tanzania. The program aims
to equip young women with professional skills and entrepreneur-
ship training to empower them to become confident, productive,
and economically independent individuals. Women trained under
Dr. Khadijah’s guidance have the opportunity to exhibit the prod-
ucts they make by hand at the African Culture House, thereby
increasing the visibility of Tanzania’s traditional arts in Ttrkiye.

According to Dr. Khadijah, the handwoven baskets, pottery, wood
carvings, Maasai beadwork, leather goods, and colorful kitenge and
kanga fabrics in her country are not merely aesthetic products, but
cultural symbols that carry the identity and history of the community.

At the African Culture House, many products are on display,
ranging from hand-woven baskets to wall decorations and small
wooden decorative objects made by mothers participating
in the Mama Jasiri program. Each of these products reflects
both the traditional skills and creative innovations of the young
women in the program.

Turkiye'nin kamu diplomasisi hedefleri ile Afrika'daki yerel ini-
siyatiflerin sahadaki ihtiyaclan arasinda képru kurarak, karsilikli
guivene dayalt iligkilerin kalici hale gelmesine katki saglamaktadir.

AFRIKA ULKELERINDE YURUTTUGUNUZ PROJELER
VE KURDUGUNUZ BIREBIR ILiSKILERDEN Sizi EN COK
ETKILEYEN BASARI HIKAYELERINi BiziMLE PAYLASIR
MISINIZ?

Etkilendigim bircok érnek hikaye var; bunlardan biri Tanzanya'da ya-
sayan Dr. Khadijah Bwanakheri Mohammed'in hikéyesi. Ulkesinde
kadinlarin ekonomik hayata katiimini gticlendiren éncu isimlerden
biri olan Dr. Khadijah, henuz Turkiye'ye hic gelmemis olmasina
ragmen, uzun yillardir Tirk igbirligi ve Koordinasyon Ajansi (TIKA)
araciligyla tanistig Afrika Kiltdr Eviile yurittigu is birligi sayesinde
iki Ulke arasinda giclu bir kuiltdirel bag kurmus durumda.

Dr. Khadijah, TIKA’nin Tanzanya'daki kalkinma projelerinden biri
olan “Mama Jasiri/Cesur Anneler” programinin ydirtitticultignd
listleniyor. Program, geng kadinlara mesleki beceriler kazandirmayi
ve girisimcilik egitimleriyle onlan ézguivenli, tretken ve ekonomik
olarak bagimsiz bireyler haline getirmeyi amagliyor. Dr. Khadijah'in
rehberliginde yetisen kadinlar, el emegiyle Urettikleri trtinleri Afrika
Kdiltur Evi'nde sergileme firsati buluyor; boylece Tanzanya'nin
geleneksel sanatlari Turkiye'de gortindirlik kazaniyor.

Dr. Khadijah’'a gore, Ulkesindeki el dokumasi sepetler, comlekler,
ahsap oymacigl, Maasai kdilttirinden gelen boncuk islemeleri, deri
esyalar ve rengarenk kitenge ile kanga kumasglan yalnizca estetik
Urinler degil, toplumun kimligini ve tarihini tagtyan kuilttrel semboller.

Alfrika Kdiltir Evi'nde, Mama Jasiri programi kapsaminda Uiretim
yapan annelerin yaptigi el dokumasi sepetlerden duvar suslerine,
kuicuk ahsap dekoratif objelere kadar pek ¢ok rtin sergileniyor.
Bu urdnlerin her biri, programdaki gen¢ kadinlarin hem gelenek-
sel becerilerini hem de yaratici yeniliklerini yansitryor.
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The Fifth Turkiye-Africa Business and Economic Forum
(TABEF) was an extremely productive platform for the
African Culture House in terms of both visibility and impact

Dr Khadijah sees the collaboration with the African Culture House as
an opportunity to make the voices of Tanzanian women heard around
the world. This allows African women to showcase their creativity,
culture, and products in Turkiye. Dr Khadijah's story particularly
impressed me; she mentors young women who receive weaving
and carpentry training through the Mama Jasiri program, guides their
production processes, contributes to their entrepreneurial awareness,
and creates opportunities for them to reach wider audiences through
platforms such as the African Culture House.

HOW WAS THE RECEPTION FOR THE AFRICA
HOUSE AT THE FIFTH TABEF EVENT? COULD WE
HEAR YOUR THOUGHTS ON THE FUTURE VISION
FOR THE AFRICA HOUSE?

The Fifth Ttrkiye-Africa Business and Economic Forum (TABEF)
proved to be an extremely productive platform for the African Culture
House interms of both visibility and impact. The keen interest shown
in the African Culture House by government officials, ambassadors,
businesspeople, and civil society representatives attending the forum
demonstrated that the structure has made significant progress in
becoming a cultural actor in Turkiye-Africa relations.

The African Culture House stand attracted the attention of many
country delegations as a space where handicrafts based on
women’s labor were exhibited and culture met production. The
stories behind the products, namely the visibility of African wom-
en’s labor, resonated with participants both emotionally and
intellectually. This demonstrated the successful implementation
of a model that strengthens the human dimension of economic
diplomacy through cultural diplomacy.

Inthe coming period, the African Culture House aims to strengthen
women producer networks in Africa, increase joint production and
brand development projects, multiply academic and creative col-
laborations centered on cultural diplomacy, and develop lasting,
sustainable cultural partnership models in Africa-Ttirkiye relations.

In this regard, the African Culture House continues to position itself
not merely as a structure representing handicrafts on platforms
such as TABEF, but as a diplomatic actor that bridges culture,
women's labor, and human development.

Dr. Khadijah, Afrika Kdiltdr Evi ile is birligini Tanzanyali ka-
dinlarin sesini diinyaya duyurma firsati olarak goéruyor. Bu
sayede Afrikall kadinlar, yaraticiliklarini, kdiltdrlerini ve Urin-
lerini Tdrkiye'de sergileme imkani buluyor. Dr. Khadijah'in
hikayesi beni 6zellikle etkiledi; kendisi Mama Jasiri programi
araciliglyla dokumacilik ve marangozluk egitimi alan genc
kadinlara mentorluk yapiyor, Uretim streglerini yonlendiriyor,
girisimcilik bilinci kazanmalarina katki sagliyor ve Afrika Kuiltur
Evi gibi platformlar tizerinden calismalarini daha genis kitlelere
ulastirmalari igin firsatlar yaratiyor.

BESINCI TABEF ETKINLIGINDE AFRIKA EVI’NE YONELIK
TEVECCUH NASILDI, AFRIKA EVI’NiN GELECEK TASAV-
VURUYLA ILGILI DUSUNCELERINIZi ALABILIR Miviz?

Besinci Turkiye-Afrika Is ve Ekonomi Forumu (TABEF), Afrika
Kdiltdr Evi icin hem gortinurlik hem de etki agisindan son derece
verimli bir platform oldu. Foruma katilan devlet yetkilileri, buiytikel-
Giler, is insanlari ve sivil toplum temsilcilerinin Afrika Kltdr Evi'ne
gosterdigi yogun ilgi, yapinin Turkiye-Afrika iliskilerinde kuiltdrel bir
aktdr olma yolunda 6nemli bir gelisme kaydettigini ortaya koydu.

Alfrika Kdiltdr Evi'nin stand, kadin emegine dayali el sanatlarinin
sergilendidi, kulttirin tretimle bulustugu bir alan olarak, birgok tilke
heyetinin dikkatini ¢ekti. Urtinlerin ardindaki hikayeler, yani Afrika
kadinlarnin emeginin gérunr kilinmasi, katilmeilarda hem duygusal
hem de entelekttiel bir yanki uyandirdi. Bu durum, ktilttirel diplomasi
araciliglyla ekonomik diplomasinin insani boyutunun gticlendigini
gosteren bagarill bir modelin sahada isledigini ortaya koydu.

Afrika Kdiltdr Evi 5ndmuizdeki donemde, Afrika’daki kadin Uretici
aglarini guglendirmeyi, ortak retim ve marka gelistirme projelerini
artirmayi, kdltdrel diplomasi ekseninde akademik ve yaratici is
birliklerini cogaltmayi ve Afrika-Tdrkiye iliskilerinde kalicl, strdu-
rdlebilir kulturel ortaklik modelleri gelistirmeyi hedeflemektedir.

Bu yényle Afrika Kdiltdr Evi, TABEF gibi platformlarda yalnizca
el sanatlarini temsil eden bir yapi degil; kiltdr, kadin emegi ve
insani kalkinma arasinda kopru kuran bir diplomatik aktor olarak
kendini konumlandirmaya devam etmektedir.

@

Besinci Tiirkiye-Afrika Is ve Ekonomi Forumu (TABEF),
Afrika Kiltur Evi icin hem gorunurlik hem de etki
acisindan son derece verimili bir platform oldu
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Head of the Yunus Emre Institu}e
Prof. Dr. Abdurrahman ALIY
Yunus Emre Enstitist Bagkan!

RISING AFRICA, STRENGTHENING
TURKIYE: THE HUMAN COMPASS OF
CULTURAL DIPLOMACY

Yiikselen Afrika, Gliclenen Tiirkiye:
Kiiltiirel Diplomasinin Insani Pusulasi

“The home of a friend is the heart / We have come to make hearts”
“Dostun evi goniillerdir / Goniiller yapmaya geldik”

YUNUS EMRE
ENSTiTuS

>y

68  ==BUSINESS DIPLOMACY



EGITIM | EDUCATION

o

We strive to develop our activities based on
equal partnership and mutual benefit

The vision of ‘Rising Africa, Strengthening Tirkiye" addressed in
this issue of DEIK Business Diplomacy magazine demonstrates
that this strategic partnership, spanning from 2003 to 2025, is
based on a foundation that is too deep and human to be ex-
plained solely by political will or economic data. The cement of
this partnership is mixed with mutual understanding, trust, and a
shared vision of the future.

As the Yunus Emre Institute, we act with the responsibility of
building this human foundation in full alignment with our country’s
‘Africa Partnership Policy.” We take care to develop our activities
on the basis of equal partnership and mutual benefit. Because
we derive our philosophy from the timeless invitation of the great
thinker whose name we bear: “The home of a friend is the heart
/ We have come to make hearts.”

DEIK Business Diplomacy dergisinin bu sayida ele aldi-
g1 “Yukselen Afrika, Glglenen Tirkiye” vizyonu, 2003'ten
2025'e uzanan bu stratejik ortakligin yalnizca siyasi irade
veya ekonomik verilerle agiklanamayacak kadar derin ve
insani bir temele oturdugunu géstermektedir. Bu ortakligin
harci; karsilikli anlayig, gtiven ve ortak bir gelecek tasavvuru
ile kariimaktadir.

Yunus Emre Enstittisu olarak biz, bu insani zemini tlkemizin
“Afrika Ortaklik Politikasi” ile tam bir uyum icinde insa etme
sorumluluguyla hareket ediyoruz. Faaliyetlerimizi esit ortaklik
ve karsilikli yarar temelinde gelistirmeye 6zen gdsteriyoruz.
Cunku felsefemizi, adini aldigimiz buyuk dustindrdmizin
asirlar asan davetinden aliyoruz: “Dostun evi géndillerdir /
Gondller yapmaya geldik.”

o

Faaliyetlerimizi esit ortakhk ve karsihikh yarar
temelinde gelistirmeye 6zen gosteriyoruz
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Today, 18 Yunus Emre Turkish Cultural Centers
are operating in 15 countries across RAfrica

This philosophy distinguishes cultural diplomacy from the
one-sided ‘promotion’ patterns of the past. Our approach is
as much a discipline of ‘listening’ as it is an activity of ‘narrat-
ing'; it is not a one-way transfer, but rather a partnership based
on ‘co-creation” and ‘mutual learning’ with local stakeholders.

Today, our 18 Yunus Emre Turkish Cultural Centers, operating in
15 countries across Africa, reflect this philosophy in the field. Our
centers are not replicas of a standard model; they are structures
that breathe according to the sociocultural rhythm and needs
of the country in which they are located.

The key to this interaction is language. Since 2010, over 35,000
African friends have learned Turkish at our centers. However,
this is not merely a language teaching activity. Turkish plays an
important role in filling the gap in qualified human resources,
which is most needed by Turkish entrepreneurs and companies
whose numbers are increasing every day on the continent.
Young people who benefit from our courses are becoming the
strongest bridges between the economies of the two countries.
Transforming our cultural activities into tangible economic and
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Bu felsefe, kdiltdrel diplomasiyi gecmisin tek yonld “tanitma”
kaliplarindan ayirmaktadir. Bizim yaklasimimiz; bir “anlatma”
faaliyeti oldugu kadar bir “dinleme” disiplini, tek tarafli bir
aktarim degil, yerel paydaslarla “birlikte tretme” ve “karsilikli
O6grenme” Uzerine kurulu bir yol arkadashgidir.

Bugun Afrika’da 15 tilkede faaliyet gosteren 18 Yunus Emre
Turk Kultdr Merkezimiz, bu anlayigi sahaya yansitmaktadir.
Merkezlerimiz, standart bir modelin tekrar degil; bulunduklar
Ulkenin sosyokdiltdrel ritmine ve ihtiyaglarina goére nefes alan
yapilardrr.

Bu etkilesimin anahtar dildir. 2010’dan bu yana 35 binin tize-
rinde Afrikall dostumuz merkezlerimizde Turkge 6grendi. Ancak
bu, sadece bir dil 6gretim faaliyeti degildir. Turkce, kitada sayilar
her gegen gun artan Turk mutesebbislerinin ve sirketlerinin
en ¢ok ihtiyagc duydugu nitelikli insan kaynag boslugunun
doldurulmasinda 6nemli rol oynamaktadir. Kurslarimizdan
istifade eden gencler, iki Ulke arasindaki ekonomik iligkilerin
de en saglam kopruleri haline gelmektedir.

Bugiin Afrika’da 15 iilkede 18 Yunus Emre
Tiirk Kiiltiir Merkezimiz faaliyet gdsteriyor
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social benefits, alongside cultural interaction, is one
of our top priorities. For us, cultural diplomacy is also
part of sustainable development. In this regard, many
of our activities are compatible with the United Nations
Sustainable Development Goals.

For example, in Senegal, our skilled Turkish chefs
provided mastery training to a chain of bakeries staffed
exclusively by women. Today, the products resulting
from this training are offered to the local market through
the efforts of women entrepreneurs. This is a direct
contribution of gastrodiplomacy to the local economy
and women'’s employment. Another example is the
Turkish language course organized by our Institute for
young Sudanese women who are nursing graduates.
These young Sudanese women are learning Turkish in
Sudan before joining the advanced nursing education
project in Ttrkiye. This is a concrete example of how
our cultural diplomacy activities extend to supporting
healthcare services in Africa.

—

Kliltrel faaliyetlerimizin, kdiltdrel etkilesimin yaninda
somut bir ekonomik ve sosyal faydaya déntismesi te-
mel 6neeliklerimizdendir. Bizim igin kuiltrel diplomasi
ayni zamanda surddrdlebilir kalkinmanin bir pargasidrr.

Bu yonuyle bircok faaliyetimiz, Birlesmis Milletler'in
“Sdrdurdlebilir Kalkinma Hedefleri” ile de uyumludur.
Ornegin Senegal'de, sadece kadinlarin caligtigi bir
finn zincirine kabiliyetli Turk asgilanmiz tarafindan
ustalik egitimi verildi. Buguin bu egitimin sonucunda
ortaya konan Uurunler, kadin girisimcilerin emegiyle
yerel pazara sunulmaktadir. Bu, gastrodiplomasi-
nin yerel ekonomiye ve kadin istihdamina dogrudan
dokunusudur. Diger bir 6rek ise hemsirelik mezunu
Sudanl geng kizlara yonelik Enstittimtiz tarafindan
Turkce kursu duizenlenmesidir. Hemsirelik mezunu
Sudanl gencler, Ttrkiye'deki ileri hemsirelik egitimi
projesine dahil olmadan énce Sudan’da Turkge 65-
renmektedir. Bu da kiltirel diplomasi faaliyetlerimizin

Our centers are
not replicas of a
standard model;
they are flexible
structures

that breathe
according to the
sociocultural
rhythm and
needs of the
country in which
they are located

Merkezlerimiz,
standart

bir modelin
tekran degil;
bulunduklan
iilkenin
sosyokilltiirel
ritmine ve
intiyaclarina
gore nefes alan,
esnek yapilardir
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Since 2010, over 35,000 African friends have learned

Turkish at our centers

We design our programs in collaboration
with universities, municipalities, civil society
organizations, and artists in the countries
where we operate

Similarly, we do not just support local artists; we also open
collaborative production spaces with craft workshops such
as pottery, basket weaving, or glass painting, which have a
strong tradition in Africa. More importantly, we provide ‘instructor
training’ to artists and athletes selected locally in areas such as
traditional Turkish archery and ebru, and employ them at our
own centers. In this way, we both develop local capacity and
train new local masters of these arts.

This approach is the very essence of our philosophy of ‘co-cre-
ation.” We design our programs in collaboration with universi-
ties, municipalities, civil society organizations, and artists in the
countries where we operate. In this way, our activities become a
social gathering with an ever-growing number of stakeholders.
Our goal for the coming period is to produce more joint content
with Africa’s dynamic creative industries (cinema, music, digital
arts) and to increase youth mobility.

The power of a rising Africa and Turkiye's accumulated ex-
perience can only transform into a lasting partnership on this
human foundation. As the Yunus Emre Institute, we will continue
to build the ‘language of the heart’ for this partnership. Because
the phrase “We came to make hearts” is not just a slogan for
us; it is a work ethic and a human responsibility that is tested
anew every day in the field.

Sincerely yours,
-a ol *
| _——
o | G ;
i -..tulmnm.luu 1

Afrika’daki saglik hizmetlerinin desteklenmesine kadar uzanan
etkilerinin somut bir rnegidir.

Ayni sekilde yerel sanatcilar sadece desteklemekle kalmiyor;
Afrika’da da guiclti bir gelenedi olan cémlekgilik, sepet orticulu-
gu veya cam alti boyama gibi zanaat atolyeleriyle ortak tiretim
alanlarn agiyoruz. Daha da 6nemlisi, yerelden sectigimiz sanatgl
ve sporculara geleneksel Turk okculugu, ebru gibi alanlarda
“egitmen egitimi” vererek onlar kendi merkezlerimizde istihdam
ediyoruz. Béylece hem yerel kapasiteyi gelistiriyor hem de bu
sanatlarin yeni yerel ustalarini yetistiriyoruz.

Bu yaklagim, bizim “birlikte tretme” felsefemizin ta kendisidir.
Programlarimizi bulundugumuz Ulkelerdeki Universiteler, be-
lediyeler, sivil toplum kuruluglar ve sanatgilarla birlikte tasar-
liyoruz. Bu sayede faaliyetlerimiz, paydaslar strekli cogalan
bir toplumsal bulusmaya dénistiyor.

Ontimtizdeki dsnemde hedefimiz, Afrika’nin dinamik yaratici
endustrileriyle (sinema, mtizik, dijital sanatlar) daha fazla ortak
icerik tretmek ve genglik hareketliligini artirmakr.

Yukselen Afrika’nin guict ile Tdirkiye'nin birikimi ancak bu insani
zemin Uzerinde kalici bir ortakliga déndsebilir. Yunus Emre
Enstittisu olarak, bu ortakligin “géndl” dilini kurmaya devam
edecegiz. Cunku “Gondller yapmaya geldik” séz, bizim icin
bir slogan degil; her guin sahada yeniden sinanan bir calisma
ahlaki ve insani sorumluluktur.

Saygllarimia,

Programlanmizi bulundugumuz iilkelerdeki
iiniversiteler, belediyeler, sivil toplum
kuruluslari ve sanatcilarla birlikte tasarliyoruz

2010°dan bu yana 35 binin tizerinde Afrikali dostumuz

merkezlerimizde Tiirkge 6grendi
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TURKIYE-AFRICA BUSINESS AND
ECONOMY FORUM: STRONG
COOPERATION FOR MUTUAL GAINS

Tiirkiye-Afrika Is ve Ekonomi Forumu:
Ortak Kazanimlar I¢in Giiclii Is Birligi

TABEF 2025, which brings Tiirkiye and African countries together in Istanbul, continues to
shed light on the future of strategic partnership between the parties as a platform that
deepens the economic partnership between the two continents, reveals new investment
areas, and strengthens the long-term cooperation vision

Tiirkiye ile Afrika iilkelerini istanbul’da bulusturan TABEF 2025, iki kitanin ekonomik ortakhigini derinlestiren, yeni
yatinm alanlarini gériiniir kilan ve uzun vadeli is birli§i vizyonunu giiclendiren hir platform olarak, taraflar arasindaki
stratejik ortakli§in gelecedine 1sik tutmaya devam ediyor
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The fifth annual Turkiye-Africa Business and Economic
Forum (TABEF), held in Istanbul, brought together over
4,000 participants from 50 African countries

AT

Hosted by the Ministry of Trade of the Republic of Turkiye, in
collaboration with the African Union and organized by DEIK,
the fifth Turkiye-Africa Business and Economic Forum (TABEF)
brought together over 4,000 participants from 50 African countries
in Istanbul this year. Held under the theme “Strengthening Turki-
ye-Africa Relations to Share Mutual Gains,” the forum featured an
intensive two-day diplomatic and business agenda. Over 2,000
bilateral meetings, 9 panels, and 5 country presentations were
held between government representatives and businesspeople.

PRESIDENT ERDOGAN: “WE HAVE TAKEN OUR
RELATIONS TO A POINT THAT WAS UNIMAGINABLE”

Speaking at the closing of the forum, President Recep Tayyip
Erdogan highlighted the progress Turkiye has made with Africa
over the past 20 years. “By declaring 2005 the ‘Year of Africa,’
we opened a new chapter in our relations with the continent,”
Erdogan said, expressing great satisfaction with the current state
of the Turkiye-Africa strategic partnership.

b

TC. Ticaret Bakanlidi ev sahipliginde, Afrika Birligi is birligi
ve DEIK organizasyonuyla bu yil besincisi diizenlenen Tir-
kiye-Afrika Is ve Ekonomi Forumu (TABEF), istanbul’da 50
Afrika Ulkesinden 4 bini askin katiimciyr bir araya getirdi.
“Tuirkiye-Afrika iligkilerini Guiglendirerek Ortak Kazanimlar
Paylasmak” temaslyla gergeklesen forum, iki gun boyunca
yogun bir diplomasi ve is gindemine sahne oldu. Devlet
temsilcileri ve is insanlar arasinda 2 binin tzerinde ikili
gortisme, 9 panel ve 5 Ulke sunumu dtizenlendi.

CUMHURBASKANI ERDOGAN: “ILISKILERIMizI HAYAL
DAHI EDILEMEYECEK NOKTAYA TASIDIK”

Erdogan konusmasinda, istanbul'da gergeklestirilen gértisme-
lerin tanmdan enerjiye, sadliktan madencilige pek ¢ok alanda
yeniis birligi firsatlan dogurdugunu vurguladi. Turkiye'nin stratejik
konumu, buyuyen ekonomisi ve yatinm ortaminin Afrika Ulkeleri
icin 6nemli firsatlar sundugunu ifade ederek, “Turkiye'nin kapisi
tim yatinmcilara ardina kadar agiktir” mesajini verdi.

o

Bu yil besincisi diizenlenen Tirkiye-Afrika Is ve Ekonomi
Forumu (TABEF), Istanbul'da 50 Afrika lilkesinden 4 bini

askin katihmciyi bir araya getirdi
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Erdogan said he believed the 4th Tiirkiye-Africa Partnership Summit would

give new momentum to efforts aimed at the continent’s development

In his speech, Erdogan emphasized that the meetings held in
Istanbul had created new opportunities for cooperation in many
areas, from agriculture to energy, health to mining.

Stating that Turkiye's strategic location, growing economy, and
investment environment offered significant opportunities for
African countries, he conveyed the message that “Turkiye's
doors are wide open to all investors.”

Reminding that preparations have begun for the 4th Ttirkiye-Af-
rica Partnership Summit to be held in 2025, Erdogan said he
believes this summit will give new momentum to efforts for the
continent’s development.

SOUTH AFRICA: “COOPERATION WITH TURKIYE
IS STRATEGIC FOR US”

Speaking at the forum, Deputy President of the Republic of
South Africa Paul Mashatile thanked Ttirkiye for its support
during his country’s G20 Presidency, which it will assume in
December 2024.

Mashatile stated that African countries would focus on topics
such as disaster preparedness, support for low-income coun-
tries, energy transition, and integrating critical minerals into the
economy. Emphasizing that Africa holds 30% of the world’s
mineral reserves, Mashatile said that technology and investment
support were needed to increase the economic value of these
resources within Africa.

e

2025'te gerceklestirilecek 4. Turkiye-Afrika Ortaklik Zirvesiigin
hazirliklarin basladigini hatirlatan Erdogan, bu zirvenin kitanin
kalkinmasina yonelik cabalara yeni bir vme kazandiracagina
inandigini séyledi.

GUNEY AFRIKA: “TURKIYE iLE I$ BiRLiGi BiziM iCiN
STRATEJiK”

Forumda konusan Guiney Afrika Cumhuriyeti Cumhurbagkani
Yardimcisi Paul Mashatile ise, Ulkesinin Aralik 2024'te devraldigi
G20 Dénem Baskanligr stirecinde Turkiye'nin verdigi destek
icin tesekkdr etti.

Mashatile, Afrika Ulkelerinin afetlere hazirlik, dtistk gelirli ul-
kelerin desteklenmesi, enerji dontistimu ve kritik madenlerin
ekonomiye kazandirimasi gibi basliklara odaklanacagini be-
lirtti. Afrika’nin dtinya maden rezervlerinin ytizde 30’una sahip
oldugunun altini gizen Mashatile, bu kaynaklarin ekonomik
degerinin Afrika iginde artinimast icin teknoloji ve yatinm des-
tegine ihtiyag duyuldugunu ifade etti.

Erdogan, 4. Turkiye-Afrika Ortaklik Zirvesi'nin kitanin kalkinmasina
yonelik gcabalara yeni bir ivme kazandiracagina inandigini soyledi
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Tirkiye-Africa trade volume has increased sevenfold

over the past 20 years, reaching $40 billion

RICA
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H.E. PROF. DR, OMER
BOLAT

TRADE MINISTER BOLAT: “THE TARGET
IS A TRADE VOLUME OF $50 BILLION”

Prof. Dr. Omer Bolat, Minister of Trade of the Republic
of Tdrkiye, shared the concrete results achieved by
Tdrkiye's opening to Africa. He noted that the number
of Turkiye's embassies in Africa has risen to 44 and
that trade and economic cooperation agreements have
been signed with 50 countries.

According to data shared by Bolat, Turkiye-Africa trade
volume has increased sevenfold over the past 20 years,
reaching $40 billion. Bolat stated that Turkiye has made
investments in Africa across a wide range of sectors,
from industry to agriculture, health to logistics, and said
that new agreements were signed with many countries
during the forum.

TURKIYE-AFRI

FORUM D'AFFAIRES ET ECONC

TICARET BAKANI BOLAT: “HEDEF 50 MILYAR
DOLARLIK TiCARET HACMI”

T.C. Ticaret Bakani Prof. Dr. Omer Bolat, Ttirkiye'nin
Afrika aciiminin ulastigi somut sonuglar paylasti.
Tdrkiye'nin Afrika’daki buyukelgilik sayisinin 44’e
yukseldigini, 50 ilke ile ticaret ve ekonomik is birligi
anlagsmalari imzalandigini hatirlatti. Bolat'in paylas-
tig1 verilere gore Turkiye-Afrika ticaret hacmi son
20 yilda yedi kat artarak 40 milyar dolara ulastl.
Yeni hedef ise:

Tdrkiye'nin Afrika’da sanayiden tarima, sagliktan
lojistige genis bir yelpazede yatinm yaptigini be-
lirten Bolat, forum kapsaminda pek ¢ok Ulkeyle
yeni anlasmalar imzalandigini séyledi.

The forum, held
under the theme
“Strengthening
Tiirkiye-RAfrica
Relations to
Share Mutual
Gains,” featured
an intense two-
day diplomatic
and business
agenda

Tiirkiye-Afrika
iligkilerini
Giiclendirerek
Ortak
Kazanimlari
Paylasmak”
temasiyla
gerceklesen
forum, iki giin
boyunca yodun
bir diplomasi ve
is giindemine
sahne oldu

o

Turkiye-Afrika ticaret hacmi son 20 yilda yedi
kat artarak 40 milyar dolara ulasti
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Olpak stated that the 60,000 RAfrican students
studying in Tiirkiye and the developing service
sector relations have strengthened ties with
the continent

DEiIK PRESIDENT OLPAK: “WE WANT MORE
COOPERATION IN EVERY AREA”

DEIK President Nail Olpak emphasized the goal of increasing
the current $37 billion trade volume between Turkiye and Africa
to $50 billion, and then to $75 billion.

Noting the importance of increasing cooperation in areas such
as logistics, financing, banking, innovation, and the start-up
ecosystem, Olpak stated that Turkish contractors could make
a significant contribution to Africa’s infrastructure needs.

Olpak also noted that the 60,000 African students studying in
Tdrkiye, guests visiting for medical tourism, and developing
service sector relations have strengthened ties with the continent.

STRONG MESSAGE FROM AFRICA: “TURKIYE IS
A RELIABLE PARTNER”

Dr. Amany Asfour, Chairman of the Africa Business Council,
said that partnership with Turkiye is of strategic importance for
the continent’s prosperity. Asfour stated that industrialization in
African countries, where raw material exports remain limited,
can be strengthened with Turkish investments.

African Union Commissioner Francisca Tatchouop Belobe drew
attention to the continent’s rapidly changing demographic struc-
ture, reminding that 40% of the world’s population will live in
Alfrica by 2050.

Belobe emphasized that “Turkiye is a trusted partner in Africa’s
journey of transformation,” adding that the forum opened the
doors to a new era for both sides.
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TORKIYE-AFRIKA |5 VE EKONOMI FORUMU

TORKIYE-AFRICA | Ti

DEIK BASKANI OLPAK: “HER ALANDA DAHA FAZLA IS
BiRLiGl iSTiYORUZ”

DEIK Bagkani Nail Olpak, Ttirkiye ile Afrika arasindaki meveut
37 milyar dolarlik ticaret hacmini 6nce 50, ardindan 75 milyar
dolara cikarma hedefini vurguladi.

Lojistik, finansman, bankacilik, inovasyon ve start-up ekosiste-
mi gibi alanlarda is birligini artirmanin 6nemine deginen Olpak,
Turk mtiteahhitlerinin Afrika’nin altyapi ihtiyaclarina buyuk katki
saglayabilecegini ifade etti.

Olpak ayrica Turkiye'de egitim géren 60 bin Afrikali égrenci,
saglik turizmi kapsaminda gelen misafirler ve gelisen hizmet
sektord iligkilerinin kita ile baglar guglendirdigini belirtti.

AFRIKA’'DAN GUCLU MESAJ: “TURKIYE
GUVENILIR BiR ORTAK”

Afrika Is Konseyi Bagkani Dr. Amany Asfour, Turkiye ile ortakligin
kitanin refahi agisindan stratejik 6nem tasidigini séyledi. Asfour,
hammadde ihracatinin sinirll kaldigr Afrika tilkelerinde sana-
yilesmenin Tdrk yatinmlariyla guiclendirilebilecegini ifade etti.

Afrika Birligi Komiseri Francisca Tatchouop Belobe ise kitanin
hizla degisen demografik yapisina dikkat gekerek, 2050'de
duinya nufusunun %40'inin Afrika'da yasayacagini hatirlattr.

Belobe, “Trkiye, Afrika’nin déntisiim yolculugunda guven-
digimiz bir ortaktir” diyerek forumun iki taraf igin de yeni bir
dénemin kapilarini araladigini vurguladi.

Dlpak, Tiirkiye’de egitim giren 60 bin Afrikall
ddrenci ve gelisen hizmet sektirii iliskilerinin
kita ile baglan giiclendirdidini belirtti
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The two-day forum, attended by over 4,000
participants, signaled new collaborations and
long-term partnerships in Tiirkiye-Africa relations

TABEF 2025, ORTAK GELECEGE DAIR GUCLU BiR Viz-
YON SUNUYOR

ki gtin boyunca 4 bini agkin katilimeinin yer aldigi forum, Tirki-
ye-Afrika iliskilerinde yeni is birliklerinin ve uzun vadeli ortakliklarin
sinyallerini verdi. Ekonomi, yatinm, sanayi, enerji ve inovasyon
gibi kritik alanlarda olusturulan ortak vizyon, Turkiye ile Afrika
Ulkeleri arasinda daha kapsayici, dengeli ve strdurdlebilir bir is
modelinin insa edildigini g&steriyor.

Ttirkiye-Afrika Is ve Ekonomi Forumu, her gegen yil artan katiimei
profili ve derinlesen gundemiyle, iki taraf arasindaki stratejik
ortakligin gelecegine isik tutmaya devam ediyor.

G T L Li e L

Asfour stated that industrialization in
African countries with limited raw material
exports could be strengthened with Turkish
investments

TABEF 2025 PRESENTS A STRONG VISION FOR A
SHARED FUTURE

The two-day forum, attended by over 4,000 participants, signaled
new collaborations and long-term partnerships in Ttrkiye-Africa
relations. The shared vision established in critical areas such as
economy, investment, industry, energy, and innovation demon-
strates the construction of a more inclusive, balanced, and sus-
tainable business model between Turkiye and African countries.

With its growing participant profile and deepening agenda each Asfour, hammadde ihracatinin simirh kaldigi

year, the Turkiye-Africa Business and Economy Forum continues e i : ; P T
to shed light on the future of the strategic partnership between Afrika dlkelerinde SBHBU”ESH’IEHIH Tark

the two sides. yatinmlanyla giiclendirilebilecedini ifade etti

o

iki glin boyunca 4 bini askin katiimcinin yer aldigi forum,
Turkiye-Afrika iliskilerinde yeni is birliklerinin ve uzun
vadeli ortakliklarin sinyallerini verdi
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EL SALVADOR ON THE
PATH TO ECONOMIC
DEVELOPMENT
THROUGH DIGITAL
TRANSFORMATION

Dijital Déniisiimle Ekonomik Ambassage o o Sakarer 0 Tukye
Kalklnma Yolunda El Salvador El Salvador Tiirkiye Buyukelgisi
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The Agenda, aim of achieving full digital transformation
by 2030 through inter-institutional coordination

El Salvador has embarked on a transformative

process aimed at consolidating an economic and
digital development model that responds to the

challenges of the global economy

In recent years, El Salvador has embarked on a transformative
process aimed at consolidating an economic and digital de-
velopment model that responds to the challenges of the global
economy. The El Salvador Digital Agenda 2020-2030, promoted
by the government of President Bukele, establishes as one of
its principles the strengthening of economic activities linked to
technological innovation, recognizing that these are a fundamental
driver for the growth of the country’s productivity and competitive-
ness. Launched in 2020 under the Secretariat of Innovation, the
Agenda s structured around four pillars: digital identity and service
integration, enabling laws and cybersecurity, modernization of the
Government, and innovation, including connectivity, smart cities,
and technological education, with the aim of achieving full digital
transformation by 2030 through inter-institutional coordination.

The national strategy has been based on the construction of a
modern regulatory framework, institutional strengthening, and the
international projection of its achievements through economic
diplomacy. These efforts reflect a vision of the Government that
not only seeks to modernize productive sectors, but also to
project El Salvador as an emerging technological hub, with the
aim of attracting foreign direct investment, generating special-
ized employment, and developing competitive human talent.

National institutions such as the Secretariat for Innovation play a
notable role in digital transformation, as they are the governing body
responsible forimplementing the 2020-2030 Digital Agenda, which
has helped to promote the digitization of public services. Al this
coordinated work, along with other institutions overseeing economic
policy such as the Secretariat of Trade and Investment, the Ministry
of Economy, and the Ministry of Foreign Affairs, complements the
work of the Secretariat for Innovation, focusing on attracting foreign
investment, promoting the country as a technological hub in interna-
tional markets, and promoting the portfolio of strategic projects for
technological and digital innovation. This inter-institutional framework
reflects the cohesion between national policies and international
outreach by diplomatic and consular missions.

Son yillarda El Salvador, kuresel ekonominin zorluklarina yanit
veren bir ekonomik ve dijital kalkinma modelini pekistirmek ama-
clyla dénustdrticu bir stirece girmistir. Baskan Bukele hiikimeti
tarafindan desteklenen El Salvador Dijital Guindemi 2020-2030,
teknolojik inovasyonla baglantill ekonomik faaliyetlerin guiglendi-
rilmesini ilkelerinden biri olarak belirlemekte ve bunlarin tilkenin
tiretkenligi ve rekabet guictiniin artmasinda temel bir itici guic
oldugunu kabul etmektedir. 2020 yilinda inovasyon Sekreterli-
§i'nin sorumlulugu altinda baslatilan Guindem, dért temel unsur
etrafinda yapilandirimistir: dijital kimlik ve hizmet entegrasyonu;
mevzuat ve siber guivenlik, kamu yénetiminin modernizasyonu
ve baglanti, akill sehirler ve teknoloji egitimi dahil olmak lizere
inovasyon. Nihai hedef, kurumlar arasi koordinasyon yoluyla
2030 yilina kadar tam dijital donusumu gergeklestirmektir

Ulusal strateji, modern bir duizenleyici ¢cercevenin olusturul-
masi, kurumsal gliglendirme ve ekonomik diplomasi yoluyla
basarilarinin uluslararasi alanda tanitiimasina dayanmaktadir.
Bu cabalar, sadece tretken sektérleri modernize etmekle
kalmayip ayni zamanda El Salvador’'u yabanci dogrudan
yatirmlar gekmek, uzmanlagmis istihdam yaratmak ve re-
kabetci insan kaynagi gelistirmek amaciyla gelismekte olan
bir teknoloji merkezi olarak tanitmay! amaglayan hukdmetin
vizyonunu yansitmaktadir.

inovasyon Sekreterligi gibi ulusal kurumlar, kamu hizmetleri-
nin dijitallesmesini tesvik eden 2020-2030 Dijital Gindemi'ni
uygulamaktan sorumlu yénetim organi olduklar icin dijital
doéntstimde dnemli bir rol oynamaktadir. Tum bu koordineli
calismalar, Ticaret ve Yatinm Sekreterligi, Ekonomi Bakanlgi
ve Disigleri Bakanligi gibi ekonomi politikasini denetleyen
diger kurumlarla birlikte, inovasyon Sekreterligi'nin galigma-
larini tamamlayarak, yabanci yatirmlari gekmeye, Ulkeyi ulus-
lararasi pazarlarda bir teknoloji merkezi olarak tanitmaya ve
teknolojik ve dijital inovasyon icin stratejik projeler portféydnu
tesvik etmeye odaklanmaktadir. Bu kurumlar arasi gerceve,

El Salvador, kiiresel ekonominin
zorluklarina yanit veren bir ekonomik

ve dijital kalkinma modelini pekistirmek
amaciyla donistiriicii bir siirece girmistir

o

Gundem, kurumlar arasi koordinasyon yoluyla
2030 yilina kadar tam dijital dontuisimun
gerceklestiriimesini hedeflemektedir
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In the same vein, another relevant regulatory
milestone led by the Ministry of Economy is
the Law on the Promotion of Innovation and
Technological Manufacturing

In the same vein, another relevant regulatory milestone led by
the Ministry of Economy is the Law on the Promotion of Inno-
vation and Technological Manufacturing, which offers a frame-
work of competitive tax incentives for companies in sectors
such as software development, cloud services, video games,
augmented reality, and specialized hardware manufacturing.
This legislation has removed tax barriers and facilitated the
importation of strategic inputs, consolidating an environment
conducive to technological investment.

Among the incentives promoted by the Law for the Promo-
tion of Innovation and Technological Manufacturing are total
exemption from income tax on incentivized activities, the ex-
tension of all types of withholdings from said tax, as well as
complete exemption from the payment of customs duties and
taxes levied on the importation of goods, supplies, machinery,
equipment, and tools necessary for the development of these
activities, with the aim of boosting investment and growth in
technological and innovative projects in the country.
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ulusal politikalar ile diplomatik ve konsolosluk misyonlarinin
uluslararasi erisimi arasindaki uyumu yansitmaktadir.

Ayni sekilde, Ekonomi Bakanligi'min éncuiliguinde gergek-
lestirilen bir diger énemli duzenleme, yazilim gelistirme,
bulut hizmetleri, video oyunlari, artinimis gergeklik ve ézel
donanim tretimi gibi sektérlerdeki sirketlere rekabetci vergi
tesvikleri cergevesi sunan inovasyon ve Teknolojik Uretim
Tesvik Kanunu'dur. Bu mevzuat, vergi engellerini ortadan
kaldirmis ve stratejik girdilerin ithalatini kolaylastirarak tek-
nolojik yatinma elverisli bir ortam olusturmustur.

inovasyon ve Teknolojik Uretim Tesvik Kanunu ile tesvik edi-
lenler arasinda, tesvik edilen faaliyetler icin gelir vergisinden
tamamen muafiyet, s6z konusu vergiden her turlt stopajin
uzatimasi ve bu faaliyetlerin gelistiriimesi icin gerekli olan
mal, malzeme, makine, ekipman ve aletlerin ithalatina uy-
gulanan gumruk vergileri ve harglardan tamamen muafiyet
bulunmaktadir.

Ekonomi Bakanhdr'nin dnciiliijiinde
gerceklestirilen bir diger

dnemli diizenleme, inovasyon ve
Teknolojik Uretim Tesvik Kanunu’dur
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In 2025, the Law for the Promotion of Artificial Intelligence
was enacted, an instrument that promotes innovation, trans-
parency in the use of algorithms, and guarantees ethical and
safety standards. Within the framework of this law, the National
Artificial Intelligence Agency (ANIA) was created, an entity
responsible for coordinating actions between the govern-
ment, academia, and the private sector, ensuring compliance
with international standards and positioning El Salvador as a
benchmark in responsible and competitive artificial intelligence.

The arrival of international capital and the establishment of glob-
al technology companies in El Salvador, notably the opening
of Google’s offices in El Salvador and Data Trust, consolidate
the successful implementation of the aforementioned Agen-
da, generating confidence in the country’s regulatory and
economic environment. The Google office, inaugurated on
April 15, 2024, under an agreement signed in 2023 with the
Presidency, provides support for cloud and artificial intelligence
solutions for public services, with an investment of US$500
million over seven years.

At the regional and international levels, El Salvador has used
innovation as an instrument of economic diplomacy through
active participation in multilateral forums, the promotion of
bilateral agreements, and the organization of trade missions,
projecting its technological ecosystem as a reliable platform
for collaboration and investment.

El Salvador has not only demonstrated tangible progress
in attracting investment, exporting services, and generating
talent, but has also consolidated a narrative of an innovative,
competitive country with global ambition, capable of leading
the technological future from the heart of Latin America.

2025, the Law for the Promotion of
Artificial Intelligence'wasenacted, an
instrument that promotes innovation,
transparency in the use of algorithms,
antiguarantees-ethical and

- safety standards

2025 yilinda, inovasyonu, algoritmalarin kullaniminda sef-
fafigr tesvik eden ve etik ve guvenlik standartlarini garanti
eden bir arag olan Yapay Zeka Tesvik Yasasi yurdrltige
girmistir. Bu yasa cercevesinde, hiikiimet, akademi ve 6zel
sektor arasindaki eylemleri koordine etmek, uluslararasi
standartlara uyumu saglamak ve El Salvador’u sorumlu ve
rekabetci yapay zeka alaninda bir referans noktasi haline
getirmekle sorumlu bir kurum olan Ulusal Yapay Zeka Ajansi
(ANIA) kurulmustur.

Uluslararasl sermayenin El Salvador'a gelmesi ve kuresel
teknoloji sirketlerinin El Salvador'da yerlesmesi, 6zellikle
Google'in El Salvador'da ofis agmasi ve Data Trust'in ku-
rulmasi, yukarida bahsedilen Gtindemin basarili bir sekilde
uygulanmasini pekistirerek, tlkenin dtizenleyici ve ekonomik
ortamina guiven yaratmaktadir. 2023 yilinda Cumhurbas-
kanligi ile imzalanan bir anlasma kapsaminda 15 Nisan
2024’te acllan Google ofisi, yedi yil boyunca 500 milyon
ABD dolari yatinmla kamu hizmetleri icin bulut ve yapay
zeka ¢ozumlerine destek saglamaktadir.

Bolgesel ve uluslararasi diizeyde El Salvador, cok tarafli
forumlara aktif katiim, ikili anlasmalarin tesviki ve ticaret
heyetlerinin duzenlenmesi yoluyla inovasyonu ekonomik
diplomasi araci olarak kullanmig ve teknolojik ekosistemini
is birligi ve yatinm icin guvenilir bir platform olarak tanitmistir.

El Salvador; yatinm gekme, hizmet ihracati ve yetenek gelis-
tirme alanlarinda somut ilerlemeler kaydetmekle kalmamis
ayni zamanda Latin Amerika'nin kalbinden teknolojik gele-
cege onclultik edebilecek, kuresel hirslari olan, yenilikgi ve
rekabetgi bir tlke imajini da pekistirmistir.

2025 yilinda, inovasyonu,
algoritmalarin kullaniminda sef-
fafhigr tesvik eden ve etik ve giivenlik
standartlarini garanti eden bir arac
olan Yapay Zeka Tesvik Vasasi
yiiriirliige girmistir
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Since the establishment of diplomatic relations, El Salvador and Tiirkiye
have built a path of trust, mutual respect, and effective cooperation

Since the establishment of diplomatic relations, EI Salvador
and Trkiye have built a path of trust, mutual respect, and
effective cooperation. This has been made possible through
open dialogue, which has helped consolidate a strategic re-
lationship that has enabled progress in various areas such as
state modernization, security, health, agricultural development,
and education.

This bond was strengthened by the historic visit of President
Nayib Bukele to his counterpart, Recep Tayyip Erdogan, in
2022. These ties continue to solidify thanks to the visit made
by the Minister of Foreign Affairs, Alexandra Hill, in July of this
year, during which she met with Ttrkiye’s Foreign Minister,
Hakan Fidan. “The agreements we are working on have be-
come pillars of our constantly evolving strategic alliance. We
remain firmly committed to strengthening our cooperative ties
with Turkiye, a partner and friend nation,” stated Minister Hill.

e

ﬂ NE o A
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Diplomatik iliskilerin kurulmasindan bu yana, El Salvador ve
Turkiye guiven, karsilikl saygi ve etkili is birligi temelli bir yol
izlemistir. Bu, agik diyalog sayesinde mimkdin olmustur ve
devletin modernizasyonu, guivenlik, saglik, tarimsal kalkinma
ve egitim gibi cesitli alanlarda ilerlemeyi sagdlayan stratejik
bir iliskinin pekistiriimesine yardimei olmustur.

Bu bag, 2022 yilinda Cumhurbagkani Nayib Bukele’'nin
mevkidasi Recep Tayyip Erdogan’a yaptidi tarihi ziyaretle
daha da guclenmistir. Bu bagdlar, Disisleri Bakani Alexandra
Hill'in bu yilin temmuz ayinda Turkiye Disisleri Bakani Ha-
kan Fidan ile bir araya geldigi ziyaret sayesinde daha da
saglamlasmaya devam etmektedir. Bakan Hill, “Uzerinde
calistigimiz anlasmalar, surekli gelisen stratejik ittifakimizin
temel taglari haline gelmistir. Ortak ve dost tlke Trkiye ile
is birligi baglarimizi gticlendirmeye kararlyiz,” dedi.

Diplomatik iliskilerin kurulmasindan bu yana, El Salvador ve Tiirkiye

gliven, karsilikl saygi ve etkili is birligi temelli bir yol izlemistir
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SOCIAL BENEFIT: THE NEW
STRATEGIC POWER OF INSTITUTIONS

Toplumsal Fayda: Kurumlarin Yeni Stratejik Giicti

Simply making a profit is no longer enough for success; true and lasting
success comes from growing together with society

Artik yalnizca kér elde etmek basari icin yeterli dedil; gercek ve kalici basari, toplumla hirlikte biiyiimekten geciyor

Social benefit and sustainability are now more important than
ever on the agenda of organizations. Merely making a profit
is no longer sufficient for success; true and lasting success
comes from growing together with society. Every step organi-
zations take shapes not only the present but also the future.

Today’s consumers no longer expect just high-quality prod-
ucts or services; they also expect a value-driven approach.
Organizations that are sensitive to social issues are increas-
ingly preferred because a brand’s size is now measured not
only by financial indicators but also by its contribution to
society and the impact it creates. Trust, reputation, and social
responsibility have become critical competitive advantages
for companies’ sustainability.

Brands that can build strong ties with society and earn the
trust of their stakeholders are enhancing their reputation.
Customers, investors, and employees want to see brands
that are sensitive and responsible in environmental and so-
cial issues. Therefore, for every organization aiming for a
sustainable future, social benefit projects are no longer a
choice but a necessity.

Research shows that conscious consumers demand mean-
ingful, measurable, and integrated approaches from orga-
nizations. Accordingly, social responsibility initiatives are
expected to be integrated into organizational strategies,
and investments are expected to be made in projects with
high social impact. Projects in areas such as education, the
environment, youth, equal opportunity, employment, and
women's entrepreneurship strengthen the brand’s reputation
while also providing resilience during times of crisis.

86  ==BUSINESS DIPLOMACY

Toplumsal fayda ve stirdtirdilebilirlik, guindimtizde kurumlarinin
gutindeminde her zamankinden daha 6nemli bir yer tutuyor. Artik
yalnizca kér elde etmek basart igin yeterli degil; gergek ve kalici
basarn, toplumla birlikte blytimekten geciyor. Kurumlarin attig
her adim, yalnizca bugunti degil, gelecegi de sekillendiriyor.

GUntimuz insani artik sadece kaliteli irtin veya hizmet degil, ayni
zamanda deger odakli bir durus bekliyor. Toplumsal sorunlara
duyarl kurumlar daha cok tercih ediliyor; ¢uinku artik bir markanin
buyukitigu yalnizca finansal gostergelerle degil, topluma sagladig
katki ve yarattigr etkiyle élguiltiyor. Guiven, itibar ve sosyal sorum-
luluk, sirketlerin stirdurdlebilirligi icin kritik rekabet avantajlarina
déntismus durumda.

Toplumla guiclti baglar kurabilen, paydaslarnin givenini kaza-
nabilen markalar itibarlanini artinyor. Misteriler, yatinmcilar ve
calisanlar; cevresel ve sosyal konularda duyarli, sorumluluk sahibi
markalar gérmek istiyor. Bu nedenle, stirdurdlebilir bir gelecek
hedefleyen her kurum icin toplumsal fayda projeleri artik bir tercih
degil, bir zorunluluk haline geldi.

Arastirmalar, bilincli ttiketicilerin kurumlarindan anlamli, élgilebilir
ve bittinlesik yaklasimlar talep ettigini gésteriyor. Bu dogrultuda,
sosyal sorumluluk calismalarinin kurum stratejilerine entegre edil-
mesi ve sosyal etkisi yuksek projelere yatinm yapilimasi bekleniyor.
Egitim, cevre, genclik, firsat esitlig, istihdam ve kadin girisimciligi
gibi alanlarda yapilan projeler; markanin itibarini guiclendirirken,
kriz dénemlerinde de dayanikliik kazandinyor.

Topluma yalnizca kér hedefiyle yaklasan kurumlar gtiven kay-
bederken, deger yaratan kurumlar uzun vadeli sadakat ve gu-
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According to Deloitte’s 2024 Gen Z & Millennial survey,
employee engagement in socially beneficial organizations
is 30% higher than in traditional organizations

Institutions that approach society solely with the goal
of profit lose trust, while value-creating institutions
build long-term loyalty and trust relationships. When
an institution contributes to solving society’s problems,
it increases not only its brand value but also its emo-
tional capital. This positively impacts all stakeholder
relationships, from customer loyalty to investor interest.

The new generation now supports brands they believe
in. Employees also want to be part of organizations that
serve a meaningful purpose. According to Deloitte’s
2024 Gen Z & Millennial survey, employee engagement
in socially beneficial organizations is 30% higher thanin
traditional organizations, and more than 60% of young
professionals prefer to work for brands that value sustain-
ability and ethical values. In other words, social benefit not
only empowers the outside world but also strengthens
the internal dynamics of the organization.

Social benefit projects both secure the future of in-
stitutions and contribute to the well-being of society.

According to Deloitte Global's 2024 Sustainability
Report, “Companies with diversity, equity, and inclusion
policies have a 25% higher brand trust rating. Investors
now look not only at financial performance but also at
the organization’s ESG (environmental, social, gover-
nance) performance. While 70% of organizations track
ESG performance directly at the board level, 84% of
investors now consider ESG performance as important
as financial indicators in their investment decisions.

And... it is stated that the market value of companies
that share ESG data in integrated reporting systems
is 10 percent higher than the sector average.

True leadership is measured not only by financial success
but also by the impact it leaves on society. When we
asked leading figures in our country and around the world
about their priorities in the book “Value-Creating Leaders,”
which we co-authored with Umran Beba in 2022, their
responses underscored the importance they attach to
this issue. According to this, the common characteristics
of Value-Creating Leaders are:

ven iligkileri kuruyor. Bir kurum, toplumun sorunlarini
¢Ozmeye katki sundugunda, yalnizca marka degerini
degil, duygusal sermayesini de artiryor. Bu da misteri
sadakatinden yatinmai ilgisine kadar tim paydas ilis-
kilerini pozitif yénde etkiliyor.

Yeninesil artik de@erlerine inandigi markalar destekliyor.
Calisanlar da anlamii bir amaca hizmet eden kurumlarin
parcasl olmak istiyor. Deloitte’'un 2024 Gen Z & Millennial
arastirmasina gore, toplumsal fayda odakl kurumlarda
calisan baglilig, geleneksel kurumlara ytizde 30 daha
ytiksek, geng profesyonellerin yuzde 60'tan fazlasi,
surdurdlebilirlik ve etik degerlere Gnem veren markalarda
calismayi tercih ediyor. Yani toplumsal fayda, yalnizca dis
dtinyaya degi, kurumun i¢ dinamiklerine de guc katiyor.

Toplumsal fayda projeleri, hem kurumlarin gelecegini gu-
vence altina alyor hem de toplumun refahina katki sagliyor.

Deloitte Global 2024 Stirdurtilebilirik Raporuna gére
“Cesitlilik, esitlik ve kapsayicilik politikalarina sahip sirket-
lerin marka guiveni orani yuizde 25 daha yuksek gikiyor.
Artik yatinmclilar yalnizca finansal performansa degil, ku-
rumun ESG (cevresel, sosyal, yonetisim) performansina
da bakiyor. Kurumlarin ytizde 70'i, ESG performansini
dogrudan yénetim kurulu seviyesinde takip ederken,
yatnmcilarin ylzde 84'U, yatinm kararlarinda artk ESG
performansini finansal gostergeler kadar nemli buluyor.

Ve...ESG verilerini entegre raporlama sistemlerinde
paylasan sirketlerin piyasa degerinin, sektorel ortala-
maya gore yuizde 10 daha yuksek oldugu belirtiliyor.

Gergek liderlik, yalnizca finansal basariyla degil,
topluma birakilan izlerle élgultyor. 2022 yilinda
Umran Beba ile birlikte yazdigimiz “Deger Yaratan
Liderler” kitabinda yer alan tlkemizin ve diinyanin
onde gelen liderlerine 6nceliklerini sordugumuz-
da aldigimiz yanitlar, bu konuya verdikleri Gnemi
vurguluyor. Buna gére Deger Yaratan Liderlerin
ortak ozellikleri:

Brands that can
build strong ties
with society

and earn the
trust of their
stakeholders are
enhancing their
reputation

Toplumla giiclii
badlar kurabilen,
paydaslarinin
giivenini
kazanabhilen
markalar
itibarlarini
artinyor

o

Deloitte’'un 2024 Gen Z & Millennial arastirmasina gore
toplumsal fayda odakh kurumlarda calisan baghhgi,
geleneksel kurumlara yuzde 30 daha fazla
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Companies with diversity, equity, and inclusion policies
have a 25% higher brand trust rating

1. The value placed on people

2. Equal opportunity approaches

3. Courageous and visionary leadership

4. The goal of creating social benefit

5. Consistency, integrity, and inclusivity

6. Continuous education and development
7. Awareness of sustainability

Leaders who make a difference are individuals who effectively
utilize both emotional and analytical intelligence; they are stra-
tegic thinkers, capable of empathy, and embrace a humanistic
approach. Organizations led by such visionary leaders, with a
strong answer to the question “What are we doing for society?”
will be the winners not only of today but also of tomorrow.

But how? What should be considered when selecting the right
social impact projects and enhancing their social impact?

M First, the areas of benefit to be focused on in line with the
organization’s mission and vision should be determined.

W By conducting competitor analysis both domestically and
internationally, and examining internal research and external data
sources, it should be decided which problem the CSR project will
contribute to solving; concrete, measurable goals should be set.
Setting goals that are compatible with international frameworks
such as the United Nations Sustainable Development Goals
(SDGs) will strengthen the project’s impact.

W Original projectideas should be developed on the selected topic, the proj-
ect's target audience and stakeholders should be identified, and stakeholders
should be involved throughout the project. To this end, the needs should
be accurately identified by collaborating with individuals, public institutions,
local governments, NGOs, and other stakeholders who will benefit from the
project. Subsequently, the project's budget, timing, annual work plan, clear
objectives, and evaluation criteria should be determined.

M [tis crucial to maintain strategic communication from the initial
planning stage to the final day of the project and to share devel-
opments with the public and target audiences at specific intervals
throughout the process. To this end, a comprehensive communi-
cation plan should be prepared and meticulously implemented

It should not be forgotten that sustainable institutions are not solely prof-
it-driven; they are institutions that generate value and invest in people and
society. As they contribute to society, they ensure their longevity; as they
produce solutions to social problems, they build their future. Social benefit
projects are both the cause and the result of this transformation.

1. Insana verilen deger

2. Esitlikgi yaklagimlar

3. Cesur ve vizyoner yonetim

4. Sosyal fayda saglama amaci

5. Tutarlilik, durustlik ve kapsayicilik
6. Stirekli egitim ve gelisim

7. Sdrddrdlebilirlik bilinci

Fark yaratan liderleshem duygusal hem de analitik zekay! etkili
bicimde kullanarak; stratejik dustinebilen, empati kurabilen ve
insancil yaklasimi benimseyen kisilerdir. Bu vizyondaki liderlerin
yonetiminde “Toplumicin ne yapiyoruz?” sorusuna guclti yaniti olan
kurumlar, yalnizca bugtintin degil, yarinin da kazananlar olacaktir.

Peki ama nasil? Dogru toplumsal fayda projelerini segcmek
ve sosyal etkisini guiclendirmek icin nelere dikkat edilmelidir?

B Oncelikle kurumun misyonu ve vizyonu dogrultusunda
odaklanilacak fayda alanlari belirlenmelidir.

M Yurticinde ve yurtdisinda rakip analizi yapilarak; kurum ici
aragtirmalar ve dis kaynak verileri incelenerek KSS projesinin
hangi sorunun ¢éztimune katki sadlayacagina karar verimeli;
somut, Slculebilir hedefler koyulmalidir Birlesmis Milletler Surdi-
rulebilir Kalkinma Amaclar (SDG) gibi uluslararasi cercevelerle
uyumlu hedefler belilenmesi projenin etkisini guiclendirecektir.

B Secilen konuda 6zgun proje fikirleri gelistirilerek, projenin
hedef kitlesi ve paydaslar belirlenmeli, proje boyunca paydaslar
stirece dahil edilmelidir. Bunun igin projenin yarar saglayacag kisi-
ler, kamu kuruluglar, yerel yonetimler, STK'lar ve diger paydaslarla
is birligi yapilarak intiyaclar dogru tespit ediimelidir. Sonrasinda
projenin btitcesi, zamanlamas, yilik is plani, net hedefleri ve
degerlendirme kriterleri belirlenmelidir

B Projenin ilk planlama agamasindan son guintine kadar stratejik
iletisiminin yapiimasl, stireg boyunca belirli dénemlerde gelismelerin
kamuoyu ve hedef kitlelerle paylasimasi buytik énem tagir. Bunun
icin kapsamii iletisim plani haziflanmal ve titizlikle uygulanmalidir.

Unutulmamalidir ki, sdrdurdilebilir kurumlar yalnizca kar degil,
deger Ureten; insana ve topluma yatinm yapan kurumlardir.
Topluma katki sagladikga varliklanni kalici hale getirir, toplumsal
sorunlara ¢ozum urettikge geleceklerini insa ederler. Toplumsal
fayda projeleri bu déntisimun hem nedeni hem de sonucudur.

@

Cesitlilik, esitlik ve kapsayicilik politikalarina sahip sirketlerin
marka gliveni orani ylizde 25 daha yuksek ¢ikiyor
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Communications Professional Mustafa Ozkan Iletisimci

CULTURAL INTELLIGENCE: EASY TO
TALK ABOUT, HARD TO UNDERSTAND

Kiltiirel Zeka: Konusmak Kolay, Anlamak Zor

Competition in global trade is no longer about products, but about storytelling and
communication: companies that tell the right story, are visible digitally, and build trust are
pushing boundaries and gaining a foothold in new markets

Kiiresel ticarette rekabet artik iiriinlerde dedil, hikauede ve iletisimde: dodru anlatan, dijitalde goriiniir olan
ve giiven insa eden sirketler, sinirlar zorluyor ve yeni pazarlarda hir adim dne geciyor

The real difference in international trade lies in understanding not
only what the other party says, but what they mean. Behind every
sentence lies a cultural subtext, and behind every behavior lies a
code specific to that region. In the Middle East, trust is based on
sincerity; in Europe, on rules and documentation; and in the Far
East, on politeness and hierarchical balance.

Therefore, communication in the business world is more than just a
simple language skill; it is a process that requires intuition, observa-
tion, and cultural awareness. Itis no longer a choice but a necessity
for companies to adapt their presentations, email tone, marketing
language, and way of doing business to these differences. The
world may be a global marketplace, but there is still no common
language of communication.

BRAND IMAGE IS READ ALONGSIDE COUNTRY
IMAGE

When a Turkish company expands abroad, it actually carries two
brands: its own brand and Turkiye. International businesspeople
now scrutinize a country’s technology vision, production capacity,
quality sensitivity, and business culture before doing business with
it. Therefore, company stories are not read independently of the
country’s story.

Accurately conveying Turkiye's production power, dynamism, and
young, skilled workforce creates a strong and sustainable perception
when intelligently integrated into marketing language. Companies
that carry the country brand correctly gain trust more quickly in the
global market.
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Uluslararasi ticarette gercek fark; karsi tarafin yalnizca ne soyle-
digini degil, neyi kastettigini anlamaktan geciyor. Her ctimlenin
ardinda kdltdrel bir alt metin, her davranisin arkasinda o cog-
rafyaya 6zgu bir kod var. Orta Dogu'da gliven samimiyetten;
Avrupa’da kurallardan ve doktimantasyondan, Uzak Dogu’da
ise nezaket ve hiyerarsi dengelerinden besleniyor.

Bu nedenle is dunyasinda iletisim, basit bir dil becerisinin 6te-
sinde; sezgi, gozlem ve kdiltdrel farkindalik gerektiren bir stireg.
Sirketlerin sunumlarini, e-mail tonlarini, pazarlama dilini ve is
yapis seklini bu farkliliklara gére uyarlamasi artik bir tercih degil,
zorunluluk. Dunya kuresel bir pazar olabilir ama ortak bir iletisim
dili hala yok.

MARKA iMAJI ULKE IMAJIYLA BIRLIKTE
OKUNUYOR

Bir Turk sirketi yurt disina acildiginda aslinda iki markay! birlikte
tasir: kendi markasini ve Turkiye'yi. Uluslararasi is insanlar artik
bir Ulkeyle is yapmadan énce o ulkenin teknoloji vizyonunu,
tretim kapasitesini, kalite hassasiyetini ve is kuilttirinti mercek
altina aliyor. Bu nedenle sirket hikayeleri Ulkenin hikayesinden
bagmsiz okunmuyor.

Turkiye'nin Uretim guictind, dinamizmini, geng ve nitelikli insan
kaynagini dogru anlatmak; pazarlama diline akilica entegre
edildiginde guiclii ve stirdtirtilebilir bir algr yaratiyor. Ulke markasini
dogrutasiyan sirketler kiiresel pazarda daha hizl gtiven topluyor.
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Companies that accurately represent
their country’s brand gain trust
faster in the global market

DIGITAL DIPLOMACY: THE NEW PASSPORT FOR
COMPANIES

People now get to know you online first. Google, LinkedIn, and
YouTube... First impressions are often formed digitally before face-
to-face meetings. That's why digital channels have become the
new diplomatic arena for international trade.

W Visibility of executives on LinkedIn

M Informative content shared on YouTube

M Social media language aligned with global goals
M Real-time sharing from intemational events

All of this is a company’s “digital passport.” Moreover, thanks to
Al-powered data analytics, it is now much easier to track consumer
behavior, business expectations, and market trends across coun-
tries. When strategies are developed based on these insights, they
create a more focused and powerful impact.

TODAY, WE SELL STORIES MORE THAN
PRODUCTS

In the international arena, technical specifications are often very
similar. What makes the difference is the story behind the product:
vision, values, process, and human effort. That's why storytelling
is becoming the most powerful competitive tool for companies.
Where a brand comes from, what challenges it overcame to grow,
and how it contributes to society are attracting increasing interest in
the global business world. People aren't just buying; they're looking
for meaning, sharing a perspective. Companies with

strong stories always have the upper hand at the

negotiating table.

DIJITAL DIPLOMASI: SIRKETLERIN YENI
PASAPORTU

Artik insanlar sizi 6nce internette taniyor. Goodle, LinkedIn ve
YouTube... ik izlenim cogu zaman yUiz ytize gértismeden énce
dijitalde olusuyor. Bu nedenle dijital kanallar, uluslararasi ticaretin
yeni diplomatik alani haline geldi.

M Yoneticilerin LinkedIn'da gértindir olmasi

M YouTube'da bilgi paylasan igerikler

M Global hedeflerle uyumlu sosyal medya dii

B Uluslararasi etkinliklerden gercek zamanli paylagimiar

Tum bunlar, bir sirketin “dijital pasaportu.” Ustelik yapay zeka
destekli veri analizleri sayesinde Lilkelerin tiketici davraniglarin,
is insanlarinin beklentilerini ve pazar trendlerini izlemek artik cok
daha kolay. Stratejiler bu iggortilerle gelistirildiginde hem daha
odakl hem daha guglu bir etki yaratiyor.

BUGUN URUNDEN COK HIiKAYEYi SATIYORUZ

Uluslararas! arenada teknik ézellikler artik gogu zaman birbiri-
ne yakin. Fark yaratan ise urtintin arkasindaki hikaye: vizyon,
degerler, sure¢ ve insan emedi. Bu yuzden hikaye anlaticiigi
sirketlerin en gugld rekabet aracina déntstyor. Bir markanin
nereden geldigi, hangi zorluklar asarak biytidtigu ve topluma
nasil katki sundugu; kuresel is dinyasinda giderek daha fazla
iigi gekiyor. insanlar yalnizca satin almiyor; bir anlam arnyor, bir
perspektife ortak oluyor. Hikayesi kuvvetli olan sirket, muizakere
masasina hep bir adim énde oturuyor.

Ulke markasini dogru tasiyan sirketler
kiiresel pazarda daha hizli giiven topluyor
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Price can be improved, quality can be
enhanced, but trust cannot be recreated

EFFECTIVE COMMUNICATION IN MEETINGS
MAKES THINGS EASIER

A professionally prepared presentation or a well-written email is
certainly important; however, in international negotiations, what really
matters is the perception you create. How you use your language,
your examples, your body language, your level of transparency, the
tone of your words... All of these are invisible but effective elements
of business communication. Moreover, the first five minutes often
determine the entire dynamic of the meeting. Therefore, commu-
nication strategies tailored to the expectations of different cultures
directly affect the outcome of negotiations.

TRUST: THE MOST VALUABLE ASSET IN TRADE

Price can be improved, quality can be enhanced, but trust cannot
be recreated. In international trade, trust is the foundation of long-
term relationships. Regular and open communication, data-driven
explanations, timely responses, consistency, and keeping one’s
word—all strengthen this foundation. Companies that put trust at
the center become natural partners in global collaborations.

CEOS: THE NEW GENERATION OF DIPLOMATS

In today’s world, company leaders don't just manage internal op-
erations; they are also the global representatives of their brands. A
CEQO’s communication style, LinkedIn visibility, attitude at international
events, and statements directly impact the company’s global image.
Therefore, it is now essential for leaders to have a communication
strategy; just like brands do.

BORDERS ON THE MAP, TRUST AND STORY IN
THE HEART

In global trade, it’s no longer just products that are exported; culture,
perspective, and trust are also exported. Effective communication
is not a cost, but a strategic investment that accelerates growth.
Companies that communicate effectively, understand correctly, and
turn cultural differences into advantages enter new markets more
easily, push the limits, and build long-term partnerships.

Today's competition revolves around the question, “Who commu-
nicates better?” And ultimately, we must remember this: Commu-
nication is the quietest yet most powerful diplomat in global trade.
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TOPLANTILARDAKI DOGRU ILETISIM ISLERI
KOLAYLASTIRIR

Profesyonelce hazirlanmig bir sunum ya da iyi yaziimis bir e-mail
elbette Gnemlidir; fakat uluslararasi muizakerelerde asil belirleyici
olan, yarattiginiz algdrr. Dilinizi nasil kullandiginiz, rmekleriniz,
beden diliniz, seffaflik diizeyiniz, verdiginiz sézdin tonu... Hepsi
ticaretin gérinmez ama etkili iletisim unsurlandir Ustelik gogu
zaman ilk bes dakika, gérismenin tim dinamigini belirler. Bu
nedenle farkli kdilttirlerin beklentilerine gore sekillendirilen iletisim
stratejileri, muzakerelerin sonucunu dogrudan etkiler.

GUVEN: TICARETIN EN KIYMETLI SERMAYESI

Fiyat yilestirilebilir, kalite artmlabilir; fakat given yeniden retilemez.
Uluslararasi ticarette given, uzun vadeliiligkilerin temelidir. Dizenli
ve aclk iletisim, veriye dayali anlatim, zamaninda dénus, tutarliiik
ve verilen sézuin arkasinda durmak—hepsi bu temeli guiglendirir.
Guveni merkezine koyan sirketler, global is birliklerinde dogal
partner haline gelir

CEO’LAR YENI NESIL DIPLOMATLAR

Buguintin dtinyasinda sirket liderleri yalnizca i¢ operasyonlar
yénetmiyor; aynizamanda markanin ktiresel temsilcisi. CEO’nun
iletisim dili, LinkedIn gérdndrligu, uluslararasi etkinliklerdeki tavr
ve sOylemleri, sirketin global algisini dogrudan etkiliyor. Bu ne-
denle liderlerin de tipki markalar gibi bir iletisim stratejisi olmasi
artik kaginlmaz.

SINIRLAR HARITADA, GUVEN VE HIKAYE KALPTE

Kliresel ticarette artik sadece rtin ihrag edilmiyor,; kdilttr, bakis
agisi ve guiven de ihrag ediliyor. Etkili iletisim bir maliyet degil,
buydmeyi hizlandiran stratejik bir yatinmdir.

Dogru anlatan, dogru anlayan ve kilturel farklan avantaja geviren
sirketler yeni pazarlara daha kolay giris yapiyor, sinirlarn zorluyor
ve uzun vadeli is birlikleri kuruyor.

Bugunuin rekabeti “kim daha iyi iletisim kuruyor?” sorusunun
etrafinda sekilleniyor. Ve aslinda her seyin sonunda sunu unut-
mamak gerekir: iletisim, kiiresel ticaretin en sessiz ama en giglti
diplomatidir.

Fiyat iyilestirilehilir, kalite artirilabilir;
fakat giiven yeniden iiretilemez
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Chairperson of the

DEIK/Tiirkiye-Lithuania Business Council

Serdar KURT
DEIK/Tiirkiye—Litvanya Is Konseyi Baskani

IN MY EYES, LITHUANIA IS EUROPE'S

¥

- 2"QUIET POWER" .
Benim GoOziimde Litvanya; Avrupa’nin “Mt
: Ll NP

A country that progresses quietly but steadily, with its order, aesthetic urban structure,
and cultural elegance, making it extremely suitable for both living and working

Giiriiltiisiiz ama kararl bir sekilde ilerleyen, diizeni, estetik sehir yapisi ve kiiltiirel
zarafetiyle hem yasamak hem de is yapmak icin son derece uygun hir tilke

Lithuania, located in the heart of the Baltics, is a country
that blends its historical fabric with modern life and attracts
attention with its cultural richness. As Business Diplomacy
magazine, we had an enjoyable conversation with the Chair-
person of the DEIK Ttirkiye-Lithuania Business Council, not
only about economic relations but also about the human
stories, cultural ties, and business culture of the two countries.

THE BALTIC REGION HAS BECOME ONE OF
EUROPE’S MOST DYNAMIC AND STRATEGIC
REGIONS IN RECENT YEARS. HOW WOULD YOU
DESCRIBE LITHUANIA IN TERMS OF ITS SOCIAL
LIFE, URBAN STRUCTURE, AND CULTURAL
FABRIC?

Lithuania is a country with a big spirit despite its small size.
Although it is located in the center of the Baltic geography; it
carries both the order of Northern Europe and the warmth of
Eastern Europe at the same time. This dual structure gives
the country a unique and balanced character.

SEBUSINESS DIPLOMACY

Litvanya, Baltiklar'in kalbinde, tarihi dokusunu modern yasamla
harmanlayan ve kiilttrel zenginlikleriyle dikkat ceken bir tilke.
Business Diplomacy dergisi olarak, DEIK Ttirkiye-Litvanya Ig
Konseyi Baskani ile sadece ekonomik iligkiler degil, iki Cilkenin
insan hikayeleri, ktilttirel badlar ve is yapma kdiltuirti tzerine de
keyifli bir sohbet gergeklestirdik.

BALTIK BOLGESi SON YILLARDA AVRUPA'NIN EN
DINAMIK VE STRATEJIK BOLGELERINDEN BiRi
HALINE GELDI. SiZ LITVANYA’YI SOSYAL YASAMI,
SEHIR YAPISI VE KULTUREL DOKUSUYLA NASIL
TANIMLARSINIZ?

Litvanya, kticuk yuzélgtimuine ragmen ruhu buydk bir tlke. Baltik
cografyasinin merkezinde yer alsa da hem Kuzey Avrupa’nin
dtizenini hem de Dogu Avrupa’nin sicakligini ayni anda tasiyor. Bu
ikiliyap, Ulkeye kendine 6zgu ve dengeli bir karakter kazandinyor.
Ozellikle Vilnius'ta modern yagam e tarih ig ice gegmis durumda.
Orta Cag'dan kalma sokaklarin birkag adim 6tesinde start-up
ofisleri, cagdas sanat galerileri ve minimalist kafe kilttirtyle bezeli
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Especially in Vilnius, modern life and history are
intertwined. Just a few steps away from medieval
streets, you'll find a cityscape dotted with start-up
offices, contemporary art galleries, and minimalist
cafes. Nature is also an integral part of daily life in
Lithuania. Without straying far from the city center,
you see a community living in harmony with lakes,
forests, and tranquility. This harmony supports the
calmness, moderation, and inner balance that lie
at the heart of Lithuanian culture.

The social structure is culturally quite conscious and
open-minded. The level of education is high; art and
music are a very natural part of life. It is common to
come across classical music performances, creative
workshops, or various art festivals on the streets. Lith-
uanians are skillfully continuing the process of mod-
ernization while preserving their deep-rooted past.

In my view, Lithuania is Europe’s “quiet power.”
It is a country that progresses quietly but stead-
ily, with its order, aesthetic urban structure, and
cultural elegance making it extremely suitable for
both living and working. | believe that with these
characteristics, it forms a strong complement to
Turkiye's dynamism.

VILNIUS AND OTHER LITHUANIAN

CITIES HAVE RECENTLY COME TO THE
FORE WITH THEIR TECHNOLOGY AND
INNOVATION-FOCUSED LIFESTYLES. HOW
IS THIS TRANSFORMATION REFLECTED
IN THE COUNTRY’S BUSINESS CULTURE?

Lithuania is now known as the digital heart of the
Baltic region. Vilnius, in particular, has gone be-
yond being a historic capital to become one of
Europe’s fastest-growing technology hubs. This
transformation is creating fundamental changes
in the country’s business culture.

Technology and innovation are at the heart of not
only economic growth but also the philosophy of
life in Lithuania. When the state’s digitalization strat-
egies, strong support for the start-up ecosystem,
and the entrepreneurial spirit of the young popu-
lation come together, a flexible, quick-thinking, and
solution-oriented business culture emerges. Today,
Vilnius streets are lined not only with historic build-
ings but also with signs for artificial intelligence,
financial technology, and green energy startups.

This innovative atmosphere is directly reflected in
working practices. In Lithuanian business, bureau-
cracy is kept to a minimum, hierarchy is flat, and idea
generation is prioritized. People value productivity
over status and the power to innovate over titles. This
approach serves as an important example for dy-
namic and entrepreneurial countries such as Turkiye.

bir sehir dokusu ortaya cikiyor. Litvanya’da doga da
gunlitik hayatin ayrimaz bir parcasi. Sehir merkezinden
cok uzaklasmadan gdllerle, ormanlarla ve sessizlikle
i¢ ice yasayan bir toplum gértiyorsunuz. Bu uyum
hali, Litvanya kdltirtintin temelinde yer alan sakinlik,
Olgultilik ve i¢ dengeyi destekliyor.

Toplum yapisi ise kdilttirel olarak oldukga bilincli ve
acik fikirli. Egitim seviyesi yuksek; sanat ve muzik
hayatin cok dogal bir parcasi. Sokaklarda klasik mtizik
performanslarina, yaratici atélyelere ya da cesitl sanat
festivallerine sik sik rastlamak mumkuin. Litvanyalilar,
koklu gegmislerini korurken modernlesme stirecini de
oldukga ustalikla stirdtirdyor.

Benim goziimde Litvanya, Avrupa’nin “sessiz guicu”.
Guirdltustiz ama kararl bir sekilde ilerleyen, duizeni,
estetik sehir yapisi ve kultdrel zarafetiyle hem yasamak
hem de is yapmak icin son derece uygun bir Ulke.
Bu ozellikleriyle Turkiye’'nin dinamizmiyle guglu bir
tamamlayicilik olusturdugunu dtistintyorum.

VILNiUS VE DIGER LITVANYA SEHIRLERI
SON DONEMDE TEKNOLOJi VE YENILIK
ODAKLI YASAM BICIMIYLE ONE CIKIYOR.
BU DONUSUM ULKENIN i$ YAPMA
KULTURUNE NASIL YANSIYOR?

Litvanya bugtin Baltik bélgesinin dijital kalbi olarak
aniliyor. Ozellile Vilnius, yalnizca tarihi bir bagkent
olmanin &tesine gegerek Avrupa’nin en hizli buytiyen
teknoloji merkezlerinden biri haline geldi. Bu dénuistim,
llkenin is yapma kuilturtinde kokit degisimler yaratiyor.

Teknoloji ve inovasyon Litvanya’da yalnizca ekonomik
buytmenin degil, yasam felsefesinin de merkezinde

| take care

to bring my
daughter and son
along on some
of my business
trips; this allows
them to discover
new places and
also gives them
the opportunity
to gain important
insights into the
working world

is seyahatlerimin
bazilarina kizimi
ve oglumu

da yamimda
gotiirmeye tzen
gosteriyorum.
Biylece hem

yeni yerler
kesfetmelerini
saghyor hem de
is yasamina dair
onemli gozlemler
edinmelerine
firsat tamyorum
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Furthermore, the technology-driven lifestyle is giving Lith-
uania’s business world a global vision. Entrepreneurs see
not only the Baltic region but also the European Union and
the entire world as target markets. This vision is creating
a new synergy in Turkish-Lithuanian business relations, as
both countries have innovation, entrepreneurship, and rapid
adaptation skills in their DNA.

In conclusion, the digital transformation in Lithuania is not
merely a technological advancement, but a societal shift
in mindset. This transformation positions the country as a
strategic player in the Europe of the future, while also making
it a strong partner for Turkiye.

HOW DO LITHUANIANS VIEW TURKIYE AND
TURKISH PEOPLE? DO YOU OBSERVE ANY
SIMILARITIES OR SHARED VALUES BETWEEN THE
PEOPLE OF THE TWO COUNTRIES?

The Lithuanian people show an extremely warm, sincere,
and respectful attitude toward Turkish people. | clearly felt
this during my time in the country. For Lithuanians, Ttrkiye
is not just a tourist destination; it is a country with a strong
culture, a deep-rooted history, and an energetic society. The
hospitality, helpfulness, and sincerity of the Turkish people
are also noticed and appreciated in Lithuania.

| believe there is a deep cultural affinity between the two
peoples. Both societies place great value on family and
build friendships with a sincere bond. We Turks express our
feelings openly; Lithuanians may appear calmer, but they
carry the same warmth in their hearts. Honesty, trust, and

£2BUSINESS DIPLOMACY

yer aliyor. Devletin dijitallesme stratejileri, start-up ekosistemine
verilen guicli destek ve geng ntifusun girisimci ruhu birlestiginde,
ortaya esnek, hizl duistinen ve ¢dziim odakli bir is kiltird cikiyor.
Bugun Vilnius sokaklarinda yalnizca tarihf binalar degil; yapay
zeka, finansal teknolojiler ve yesil enerii girisimlerinin tabelalarini
gbrmek mumkun.

Bu yenilik¢i atmosfer, calisma bicimlerine de dogrudan yansiyor.
Litvanya is dtinyasinda birokrasi minimumda tutuluyor, hiyerarsi
yatay ve fikir Ciretimi 6n planda. insanlar stattiden gok verimiilige,
unvandan ¢ok yenilik getirme gtictine deger veriyor. Bu yaklasim,
Trkiye gibi dinamik ve girisimci tlkeler icin de 6nemli bir érnek
teskil ediyor.

Ayrica, teknoloji merkezli yasam bicimi Litvanya is dtinyasina
kliresel bir vizyon kazandiryor. Girisimciler yalnizca Baltik bolgesini
degil, Avrupa Birligi'ni ve tiim dinyayi hedef pazar olarak gortiyor.
Bu vizyon, Turk-Litvan is iliskilerinde yeni bir sinerji yaratiyor; ¢tinku
iki tilkenin de DNA'sinda yenilikgilik, girisimcilik ve hizl adaptasyon
becerisi mevcut.

Sonug olarak, Litvanya'daki dijital dontistim yalnizca teknolojik bir
ilerlerme degil, toplumsal bir zihin degisimi. Bu déntisum, Ulkeyi
gelecedin Avrupa’sinda stratejik bir oyuncu haline getirirken,
Turkiye icin de guicld bir is birligi ortagr yapiyor.

LITVANYA HALKI TURKIYE’YE VE TURK iNSANINA
NASIL BAKIYOR? iKi ULKE iNSANI ARASINDA
BENZERLIKLER VEYA ORTAK DEGERLER
GOZLEMLIYOR MUSUNUZ?

Litvanya halki Turk insanina karsl son derece sicak, samimi ve
saygll bir yaklasim sergiliyor. Ulkede bulundugum dénemierde
bunu agikga hissettim. Litvanyalllar igin Turkiye yalnizca turistik
bir destinasyon degil; gticlt bir kdlttire, koklu bir tarihe ve enerjik
bir topluma sahip bir tilke. Ttrk insaninin misafirperverlig, yardim-
severligi ve igtenligi Litvanya’da da fark ediliyor ve takdir ediliyor.




VERSUS | VERSUS

the value of one’s word are paramount in both
nations; these shared values form a human bridge
that transcends diplomatic relations.

Hard work and determination are also among the
similarities. Lithuanians, like Turks, are a compet-
itive, productive, and goal-oriented society. They
value perseverance in the face of adversity and
achieving success through their own efforts. In
these respects, people from both countries can
easily understand each other.

In my opinion, Lithuanians feel both curiosity
and respect towards Turkish people. They follow
Turkiye's cultural diversity and its richness in art
and gastronomy with interest. We, in turn, take
inspiration from Lithuania’s sincerity, discipline,
and modern approach. This mutual understanding
forms one of the strongest foundations of relations
between the two countries.

DID YOU HAVE AN EXPERIENCE,
OBSERVATION, OR MOMENT IN
LITHUANIA THAT PARTICULARLY
IMPRESSED YOU OR MADE YOU SMILE?

It was definitely an unforgettable experience, both
emotional and inspiring. The people of Lithuania
launched a fundraising campaign to purchase a
Bayraktar TB2, which they named “Atmaca,” to
support Ukraine. The goal was 5 million euros; how-
ever, 6 million euros were raised in just three days.
This demonstrated the spirit of solidarity and moral
sensitivity of Lithuanian society to the entire world.

Following this development, Baykar, impressed by
the sincerity of the campaign, decided to donate
the TB2 to Lithuania free of charge and suggested
that the funds raised be used to help the Ukrainian
people. Indeed, the donation was used to support
children and war victims in Ukraine. Thus, the cam-
paign evolved from being merely a story of defense
technology into an example of humanity and solidarity.

Ben iki halk arasinda derin bir kilturel yakiniik olduguna
inaniyorum. Her iki toplum da aileye btytk deger
veriyor, dostluk iliskilerini icten bir badla kuruyor. Biz
Turkler duygulanmizi agikga gosteririz; Litvanyallar
daha sakin gortinebilir ama kalplerinde ayni sicakligi
tasiyorlar. Her iki halkta da dirdistltik, guiven ve s6zin
degeri 6n planda; bu ortak degerler, diplomatik iligki-
lerin &tesinde insanf bir képrd olusturuyor.

Caliskanlik ve azim de benzerlikler arasinda. Litvan-
yalllar, tipki Ttirkler gibi muicadeleci, Uretken ve hedef
odakili bir toplum. Zorluklar karsisinda yilmadan iler-
lemeyi ve kendi emegiyle basarya ulasmayr 6nem-
siyorlar. Bu yénleriyle iki tlke insani birbirini kolaylikla
anlayabiliyor.

Bana gdre Litvanyalilar Turk insanina karsi hem merak
hem de sayg besliyor. Turkiye'nin kdilttirel cesitliligini,
sanattaki ve gastronomideki zenginligini ilgiyle takip
ediyorlar. Biz de Litvanya’nin samimiyetini, disiplinini ve
cagdas yaklasimini émek allyoruz. Bu karsilkl anlayis, iki
lilke iligkilerinin en guiclti temellerinden birini olusturuyor.

LITVANYA’DA SiZi EN COK ETKILEYEN BIR
DENEYiMiNiz, GOZLEMINIZ YA DA sizi
GULUMSETEN BiR ANINIZ OLDU MU?

Kesinlikle unutulmaz bir deneyimdi hem duygusal hem
de gurur vericiydi. Litvanya halki, Ukrayna'ya destek
amaclyla “Atmaca” adini verdikleri bir Bayraktar TB2
satin almak icin bagis kampanyasi baslatmist. Hedef 5
milyon Euro’ydu; ancak sadece Ug guinicinde 6 milyon
Euro toplanmistl. Bu, Litvanya toplumunun dayanisma
ruhunu ve vicdani duyarliigini tim dtinyaya gosterdi.
Bu gelisme Uzerine Baykar, kampanyanin samimiye-
tinden etkilenerek TB2'yi Litvanya'ya Ucretsiz olarak
hediye etme karari aldi ve toplanan paranin Ukrayna
halkina yardim amaciyla kullanimasini 6nerdi. Gergek-
ten de bagis, Ukrayna’daki cocuklara ve savas mag-
durlarina destek olarak kullanildi. Béylece kampanya,
yalnizca bir savunma teknolojisi hikayesi olmaktan
¢lkip insanlik ve dayanisma érnegine doénuistu.

Honesty, trust,
and the value of
one’s word are
paramount in
both cultures;
these shared
values forma
human bridge
that extends
beyond diplomatic
relations

Her iki halkta da
diiriistliik, giiven
ve siiziin degeri
tin planda; bu
ortak dederler,
diplomatik
iliskilerin
dtesinde insani
bir kdprii
olusturuyor
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As Lithuanian Defense Minister Arvydas Anusauskas stated,
the delivery of the Bayraktar TB2 to the country was met with
great excitement and ceremony. At that time, Lithuanian so-
ciety was discussing “what a civilian initiative can achieve.”
These friendly sentiments gained even more meaning when
Lithuanian fans chanted “Bayraktar! Bayraktar!” in the stands
during the Tdrkiye-Lithuania national football match. That
moment was both touching and heartwarming; because
it was not just a scene from a match, but the most sincere
demonstration of the bond formed between the two peoples
from the heart.

WHY IS IT IMPORTANT TO UNDERSTAND
LITHUANIA NOT ONLY IN TERMS OF ECONOMIC
RELATIONS BUT ALSO THROUGH ITS CULTURAL
TIES? HOW DOES THIS PERSPECTIVE ADD DEPTH
TO THE BUSINESS RELATIONS BETWEEN THE
TWO COUNTRIES?

Economic relations form the basis of cooperation between
countries; however, lasting friendships are built on cultural
understanding. For me, getting to know Lithuania is not just
about learning trade data, investment opportunities, or market
dynamics; it is also about understanding people’s way of life,
values, history, and spirit. Because a country’s way of doing
business is shaped by its culture.

Lithuania is a country deeply rooted in its traditions yet open
to modernization. This balance serves as an important guide
for Turkish businesspeople. A business culture based on
social simplicity, punctuality, and trust forms the cornerstone
of long-term relationships. We Turks also value establishing
emotional bonds and doing business with mutual trust and
sincerity. When these two approaches come together, the
result is not only profitable but also sustainable partnerships.

Cultural awareness strengthens empathy and mutual respect
in the business world. When you only talk about numbers,
you establish a temporary partnership; however, when you
understand the culture, sensitivities, art, and values of the
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Litvanya Savunma Bakani Arvydas Anusauskas’in agikladig
gibi, Bayraktar TB2'nin Ulkeye teslimi buyuk bir cosku ve
torenle karsilandi. O dénemde Litvanya toplumunda “bir sivil
inisiyatifin neler basarabilecedi” konusuluyordu. Bu dostane
duygular, Turkiye—Litvanya milli maginda Litvan taraftarlarin
tribunlerde “Bayraktar! Bayraktar!” diye tempo tutmasiyla
daha da anlam kazandi. O an hem duygulandirici hem de
icten bir tebessum ettiriciydi; gUnku bu sadece bir mac
sahnesi degil, iki halkin kalpten kurdugu bagin en samimi
gOstergesiydi.

LITVANYA’Yl SADECE EKONOMIK ILISKILER
ACISINDAN DEGIL, KULTUREL BAGLARIYLA DA
TANIMAK NEDEN ONEMLI? BU PERSPEKTIF IKI
ULKE ARASINDAKI i$ ILISKILERINE NASIL BIR
DERINLIK KATIYOR?

Ekonomik iliskiler, tlkeler arasindaki is birliginin temelini
olusturur; ancak kalici dostluklar kuiltirel anlayigla insa edi-
lir. Litvanya'yl tanimak benim icin yalnizca ticaret verilerini,
yatinm firsatlarini veya pazar dinamiklerini 6grenmek demek
degil; ayni zamanda insanlarin yagam bigimini, degerlerini,
tarihini ve ruhunu anlamak demek. Cunkd bir Ulkenin is
yapma bicimi, kdlturdyle sekillenir.

Litvanya kéklerine siki sikiya bagli, ayni zamanda modern-
lesmeye acik bir tilke. Bu denge, Turk is insanlari icin 6nemli
bir rehber niteliginde. Toplumsal sadelik, dakiklik ve gtivene
dayali is kdiltdrd, uzun vadeli iligkilerin temel tagini olustu-
ruyor. Biz Tdrkler de duygusal bag kurarak, karsilikli gtiven
ve samimiyetle is yapmayi 6nemsiyoruz. Bu iki yaklasim bir
araya geldiginde, yalnizca karli degil, stirdtirtlebilir ortakliklar
ortaya cikiyor.

Kdiltdrel farkindalik, is dtinyasinda empatiyi ve karsilikli saygiyi
guclendiriyor. Yalnizca rakamlar konustugunuzda gegici bir
is birligi kurarsiniz; ancak karsinizdaki tlkenin kultdriand,
hassasiyetlerini, sanatini ve degerlerini anladiginizda, o iligki
kalici bir dostluga dondstir. Bu, ticaretin 6tesine gecen bir
diplomasi bicimi — “insan temelli diplomasi”dir.
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country you are dealing with, that relationship turns
into a lasting friendship. This is a form of diploma-
cy that goes beyond trade— it is “people-based
diplomacy.”

As the Chairperson of the DEIK/Ttirkiye-Lithuania
Business Council, | believe that this economic part-
nership must be deepened through cultural aware-
ness. Because culture is the quietest but most
powerful language of trust in the business world.

AS THE DEiK/TURKIYE-LITHUANIA
BUSINESS COUNCIL, WHAT IS YOUR
VISION FOR MOVING BEYOND THE
ECONOMIC RELATIONS BETWEEN THE
TWO COUNTRIES AND STRENGTHENING
HUMAN STORIES AND CULTURAL
INTERACTION?

People are at the heart of our vision. Because
economic cooperation actually begins with trust,
understanding, and empathy between people. We
strive to build our relations with Lithuania not only
on the basis of trade volume, but also on shared
values, cultural affinity, and common goals.

As the DEIK/Turkiye-Lithuania Business Council,
our goal is to strengthen the bridges between the
two countries not only through economics but
also through culture, education, art, and social
interaction. In this context, our priorities include
creating platforms where young entrepreneurs
can come together, organizing joint cultural events,
and supporting projects that will enable the two
societies to get to know each other better.

We believe that a country’s true potential lies not
only in its export figures or investment data, but
in its capacity to build friendships. Therefore, our
vision is to act with a “diplomacy beyond trade”
approach: to strengthen cultural ties through the
business world and build a lasting bridge of good-
will between the people of the two countries.

The fact that Lithuania and Turkiye share similar
entrepreneurial spirits and human values provides
us with a strong foundation for turning this vision
into reality. We are working to grow this synergy
and make the friendship between the two countries
more visible and sustainable.

iy

Ben DEIK/Tuirkiye-Litvanya is Konseyi Bagkani
olarak, ekonomik ortakligin bu kdiltirel farkindalikla
derinlestiriimesi gerektigine inaniyorum. Cuinku
kltur, is dinyasinda guvenin en sessiz ama en
guclu dilidir.

DEiK/TURKIYE-LITVANYA iS KONSEYi
OLARAK, iKi ULKE ARASINDAKI
EKONOMIK iLiSKILERIN OTESINE GECiP
iNSAN HIKAYELERINi VE KULTUREL
ETKILESiMI GUCLENDIRMEK iCIN NASIL
BiR ViZYONLA iLERLIYORSUNUZ?

Bizim vizyonumuzun merkezinde “insan” var. Gun-
ki ekonomik is birligi, aslinda insanlar arasindaki
guven, anlayis ve empatiyle baglyor. Litvanya ile
iliskilerimizi yalnizca ticaret hacmi tzerinden degil,
karsilikl degerler, kiltdrel yakinlik ve ortak hedefler
lzerinden insa etmeye calisiyoruz.

DEIK/Turkiye-Litvanya Is Konseyi olarak amacimiz,
iki tlke arasindaki koprdileri yalnizca ekonomiyle
dedgil, kdiltur, egitim, sanat ve toplumsal etkilesimle
de guclendirmek. Bu kapsamda genc girisim-
cilerin bir araya geldigi platformlar olusturmak,
ortak kdilturel etkinlikler diizenlemek ve toplumlarin
birbirini daha yakindan tanimasini saglayacak
projelere destek vermek énceliklerimiz arasinda.

Bizinaniyoruz ki, bir tlkenin gercek potansiyeli yalnizca
ihracat rakamlarinda ya da yatinm verilerinde degil;
dostluk kurabilme kapasitesinde gizlidir. Bu nedenle
vizyonumuz, “ticaretten 6te bir diplomasi” anlayistyla
hareket etmek: is dinyasi araciligiyla kdilttirel baglan
guiclendirmek ve iki Ulke halki arasinda kalici bir géndl
képrusu kurmak.

Litvanya ile Turkiye'nin benzer girisimci ruhlara ve
insani degerlere sahip olmasi, bu vizyonu gercege
déndsturmek icin bize guiclti bir zemin sunuyor. Biz de
bu sinerjiyi buiytitmek, iki Ulke arasindaki dostiugu daha
gortinuir ve stirddirtilebilir hale getirmek igin calisiyoruz.

We strive to build
our relations with
Lithuania not only
on the basis of
trade volume, but
also on shared
values, cultural
affinity, and
common goals

Litvanyaile
iliskilerimizi
yalnizca ticaret
hacmi {izerinden
dedil,

karsilikli
dederler, kiiltiirel
yakinlik ve ortak
hedefler
lizerinden

inga etmeye
calisiyoruz
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Vneler the auspices pf the

PRESIDENCY OF THE .
REPUBLIC OF TURKIYE

1ITH WORLD HALAL SUMMIT AND
HALAL EXPO 2025

11. Diinya Helal Zirvesi ve Helal Expo 2025
Tiirkiye’s Strategic Position in the Global Halal Economy and its Vision for 2026
Kiiresel Helal Ekonomisinde Tiirkiye’nin Stratejik Konumu ve 2026 Vizyonu

Turkiye has once again demonstrated the momentum it has
gained in its halal economy in recent years to the international
community with the 11th World Halal Summit (WHS) and
the OIC Halal Expo. Held under the patronage of the Presi-
dency, the event positioned Istanbul not only as a center for
exhibitions and summits, but also as a meeting point for the
halal sector in economic, diplomatic, and commercial terms.
The increasing number of participating countries each year,
high-level state representation, and a globally expanding
business network are strengthening Turkiye's leadership
capacity in this field.

The opening program began with a speech by Minister of
Trade Prof. Dr. Omer Bolat and turned into a high-profile
platform attended by ministers and deputy ministers from
approximately 20 countries. The high-level participation of
countries such as Nigeria, TRNC, Afghanistan, Oman, Iran,
and Pakistan confirmed Turkiye's coordination power in the
halal ecosystem on an international scale. Messages sent by
our President and Vice Presidents, along with the statement
of support from the Prime Minister of Senegal, increased the
diplomatic importance of the summit. In addition, the Nigerian
State Ministry’s positive comments about the organization
strengthened the global visibility of Ttirkiye’s vision for part-
nership and cooperation in the halal sector.
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Asel Expo Chairman of the Board and Chairperson of the
DEIK/Tiirkiye-Oman Business Council
Yunus ETE
Asel Expo Yonetim Kurulu Baskani ve Tirkiye-Umman Is Konseyi Baskani

Tdrkiye, helal ekonomisinde son yillarda kazandigi ivmeyi bu
yil on birincisi dlizenlenen Dunya Helal Zirvesi (WHS) ve
iiIT Helal Expo ile bir kez daha uluslararasi kamuoyuna
gosterdi. Cumhurbaskanligimizin himayelerinde ger-
geklestirilen organizasyon, istanbul’u yalnizca bir fuar
ve zirve merkezi degil, ayni zamanda helal sektértinin
ekonomik, diplomatik ve ticari bulugsma noktasi olarak
konumlandirdi. Her yil artan Ulke katilimi, st dlizey devlet
temsili ve kuresel dlcekte genisleyen is agi, Turkiye'nin
bu alandaki liderlik kapasitesini gticlendiriyor.
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Increasing country participation each year, high-level state
representation, and a globally expanding business network
are strengthening Tirkiye’s leadership capacity in this field

One of the most notable developments this year was the
cooperation agreement signed between the Saudi Food and
Drug Authority and the Turkish Halal Accreditation Agency. This
agreement reinforced Turkiye's international credibility in the
field of halal standards and demonstrated that the summit
was a platform that produced concrete results.

BUSINESS FORUMS WITH INCREASING
DIPLOMATIC AND ECONOMIC INTENSITY

The high-level bilateral business forums organized in collabo-
ration with DEIK as part of the summit once again highlighted
the diplomatic significance of the event. The Ttrkiye-Oman,
Tlirkiye-Saudi Arabia, Turkiye—Yemen, Ttrkiye—Palestine, Tur-
kiye—Tunisia, Turkiye—Afghanistan, and Turkiye-Syria Business
Forums opened the door to new partnerships in many areas,
including trade, investment, energy, food security, logistics,
industrial production, digitalization, and financial technologies.
Discussions held in forums clearly demonstrated the determi-
nation of countries to develop joint projects with Ttirkiye, while
also strengthening DEIK's role in business diplomacy. Contacts
made throughout the summit brought to the agenda not only
the deepening of existing relations, but also the creation of
new business models and sectoral matches.

SECTORAL WEALTH AND ISTANBUL’S
GLOBAL APPEAL

Helal Expo 2025 addressed the rapidly growing halal sector within
a multidimensional framework. Sectoral sessions organized under
headings such as halal food, medicine, cosmetics, finance, tourism,
logistics, and digital verification systems were the stage for important
discussions evaluating global trends and future projections.

This year also saw events such as the Eurasia Tourism and
Health Fair, the Ambassadors Tourism Diplomacy Forum, and
the Conservative Fashion Industry Presentation take center
stage. Presentations in the conservative fashion sector, in
particular, attracted the attention of hundreds of international
designers and buyers, highlighting Turkiye's potential in the
fields of fashion and manufacturing. The Global Seller Summit,
with the participation of international e-commerce platforms,
brought a new dynamism to the fair.

Wy

Acllis programi, Ticaret Bakani Prof. Dr. Omer Bolat'in
konusmasiyla basladi ve yaklasik 20 tlkenin bakan ve
bakan yardimcisi seviyesinde temsil edildigi yuksek profilli
bir platforma donustu. Nijerya, KKTC, Afganistan, Umman,
iran ve Pakistan gibi tlkelerin Ust duizey katilimi, Ttirkiye’nin
helal ekosistemindeki koordinasyon gtictinu uluslararasi
Olgekte tescilledi. Cumhurbagkanimiz ve Cumhurbagkani
Yardimcilarimizin génderdigi mesajlar ile Senegal Bagba-
kanI’'nin destek agiklamasi, zirvenin diplomatik dnemini
artirdi. Ayrica Nijerya Devlet Bakanligi'nin organizasyona
iliskin olumlu paylasimi, Turkiye’nin helal alanindaki ortaklik
ve is birligi vizyonunun kuresel gérdndrliguinu guiglendirdi.
Bu yilin en dikkat ¢ekici gelismelerinden biri, Suudi Arabistan
ilag ve Gida Kurumu ile Tuirkiye Helal Akreditasyon Kurumu
arasinda imzalanan is birligi anlagsmasl oldu. Bu anlasma,
Tdrkiye'nin helal standartlar alanindaki uluslararasi guivenilir-
ligini pekistirirken, zirvenin somut sonuglar treten bir platform
oldugunu da ortaya koydu.

DIPLOMATIK VE EKONOMiK YOGUNLUGU ARTAN i$
FORUMLARI

Zirve kapsaminda DEIK ig birligiyle dizenlenen Ust dizey ikili
is forumlari, etkinligin diplomatik agirhdini bir kez daha ortaya
koydu. Ttrkiye-Umman, Turkiye-Suudi Arabistan, Turkiye—
Yemen, Turkiye—Filistin, Ttrkiye-Tunus, Turkiye—Afganistan

o

Her yil artan llke katilimi, Gst dlizey devlet temsili
ve kuresel dlgekte genisleyen is agi, Turkiye'nin bu
alandaki liderlik kapasitesini gliclendiriyor
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High-level bilateral business forums organized
in cooperation with DEIK, as part of the
summit, once again highlighted the diplomatic
significance of the event

The broad participation profile, stretching from Asia-Pacific
to Africa, the Gulf to Europe, enabled the B2B meetings held
at the fair to turn into concrete business connections. This
diversity was a critical factor in Istanbul becoming the natural
center of the halal economy.

12TH WORLD HALAL SUMMIT AND HALAL EXPO
2026 - NOVEMBER 25-28, ISTANBUL

The diplomatic and commercial successes achieved in
2025 are laying a strong foundation for the 2026 event. The
12th World Halal Summit and Halal Expo will take place at
the Istanbul Fair Center on November 25-28, 2026, with
the goal of being the most comprehensive halal economy
gathering to date.

The 2026 event aims to shape the future of the global halal
economy with broader country participation, larger exhibition
areas, increased B2B meeting capacity, new technology
themes, regional pavilions, and strategic business forums.
Given Turkiye's leadership in certification, logistics, and pro-
duction capacity, the 2026 event will not only be an exhibition
but also a global vision meeting.

OMNEX OMAN 2026 - A NEW ERA OF
COOPERATION

The first international event of 2026 will be the OMNEX
International Trade Fair and Turkiye-Oman Business Fo-
rum, to be held in Oman on February 2-4. Organized in
collaboration with the Ministry of Industry of Oman, the
Oman Chamber of Commerce, and the DEIK Tuirkiye—
Oman Business Council, the event has the potential to
take economic relations between the two countries to a
new level.
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ve Tirkiye-Suriye Is Forumlari; ticaret, yatinm, enerji, gida
guvenligi, lojistik, sanayi tretimi, dijitallesme ve finans tekno-
lojileri gibi birgok alanda yeni is birliklerinin kapisini aralad.
Forumlarda yapilan gérismeler, Ulkelerin Turkiye ile ortak
projeler gelistirme konusundaki kararliigini acikca goéste-
rirken, DEIK'in ticari diplomasi alanindaki roltinti de gtic-
lendirdi. Zirve boyunca gerceklesen temaslarda yalnizca
mevcut iligkilerin derinlestirilmesi degil, yeni is modellerinin
ve sektdrel eslesmelerin olusturulmasi da gtindeme geldi.

SEKTOREL ZENGINLIK VE ISTANBUL’UN KURESEL
GEKIM GUCU

Helal Expo 2025, ekonomik hacmi giderek buyuyen helal
sektordinu cok boyutlu bir cercevede ele aldi. Helal gida,
ilag, kozmetik, finans, turizm, lojistik ve dijital dogrulama
sistemleri gibi basliklarda dtizenlenen sektérel oturumlar,
kuresel trendlerin ve gelecek projeksiyonlarinin degerlen-
dirildigi 6nemli tartismalara sahne oldu.

Bu yil ayrica Avrasya Turizm ve Saglik Fuari, Blyukelgiler
Turizm Diplomasisi Forumu ve Muhafazakéar Giyim Enddistrisi
Sunumu gibi etkinlikler 6n plana cikti. Ozellikle muhafazakar
moda alanindaki sunumlar, yuzlerce uluslararasi tasarimci
ve alicinin ilgisini gekerek Turkiye’nin moda ve Uretim ala-
nindaki potansiyelini vurguladi. Global Seller Summit ise
uluslararasi e-ticaret platformlarinin katiimiyla fuara yeni bir
dinamizm kazandirdi.

Asya-Pasifik'ten Afrika’ya, Kérfez'den Avrupa’ya uzanan
genis katiim profili, fuar alaninda gergeklestirilen B2B go-
rismelerin somut is baglantilarina donismesini sagladi. Bu
cesitlilik, istanbul'un helal ekonomisinin dogal merkezi haline
gelmesinde kritik bir etken oldu.

Zirve kapsaminda DEIK is birligiyle
diizenlenen iist diizey ikili is forumlan,
etkinligin diplomatik agirhgini bir kez
daha ortaya koydu
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The diplomatic and commercial successes achieved in
2025 are laying a strong foundation for the 2026 event

Increasing country participation each year,
high-level state representation, and a globally
expanding business network are strengthening
Tiirkiye’s leadership capacity in this field

Tdrkiye will be represented as the guest of honor at OMNEX,
where high-level contacts will be made in sectors such as
defense, health, energy, food, construction, infrastructure, and
logistics. The diplomatic atmosphere, strengthened by our
President’s visit to Oman and the Sultan’s visit to Turkiye, is
transforming this platform into a strategic ground where joint
projects can take shape.

A STRATEGIC INVITATION TO SHAPE THE FUTURE

Both Helal Expo 2026 — Istanbul and OMNEX 2026 — Oman
offer unique opportunities for international investors, institu-
tions, and the business community. All stakeholders are invited
to shape the future of Turkiye's halal economy, establish new
commercial ties, and forge strong partnerships.

PRESIDENCY OF THE .
REPUBLIC OF TURKIYE

“World Halal Semmir™

L |

S
]

12, DUNYA HELAL ZIRVESi VE HELAL EXPO 2026 -
25-28 KASIM, ISTANBUL

2025'te yakalanan diplomatik ve ticari basarilar, 2026 organi-
zasyonuna guglu bir zemin hazirliyor. 12. Dunya Helal Zirvesi
ve Helal Expo, 25-28 Kasim 2026 tarihlerinde Istanbul Fuar
Merkezi'nde gerceklestirilecek ve bugtine kadarki en kapsamli
helal ekonomisi bulusmasi olma hedefi tasiyor.

2026 organizasyonu; daha genis tlke katilimi, daha buiytik fuar
alanlar, artinlmis B2B goértisme kapasitesi, yeni teknoloji tema-
lari, bolgesel pavilyonlar ve stratejik is forumlariyla kiresel helal
ekonomisinin gelecegini sekillendirmeyi amagliyor. Turkiye'nin
sertifikasyon, lojistik ve Uretim kapasitesindeki liderligi g6z
6nune alindiginda, 2026 organizasyonu yalnizca bir fuar degil,
ayni zamanda kresel bir vizyon toplantisi niteligi tasyacak.

OMNEX UMMAN 2026 - YENiI BIR IS BIRLIGI DONEMI

2026 yilinin ilk uluslararasi etkinligi, 2-4 Subat tarihlerinde
Umman'da dtizenlenecek OMNEX Uluslararasi Ticaret Fuari
ve Turkiye-Umman is Forumu olacak. Umman Sanayi Ba-
kanligl, Umman Ticaret Odasi ve DEIK Ttirkiye-Umman g
Konseyi is birligiyle dizenlenecek etkinlik, iki tlke arasindaki
ekonomik iligkileri yeni bir seviyeye tagima potansiyeli tasiyor.

Tdrkiye'nin onur konugu Ulke olarak temsil edilecegi OM-
NEX'te savunma, saglik, enerji, gida, insaat, altyapi ve lo-
jistik gibi sektorlerde st duizey temaslar gergeklestirilecek.
Cumhurbagkanimizin Umman ziyareti ve Sultan’in Tdrkiye
ziyaretiyle guiclenen diplomatik atmosfer, bu platformu ortak
projelerin sekillenebilecedi stratejik bir zemine déndistirtyor.

GELECEGI SEKILLENDIREN STRATEJIK DAVET

Hem Helal Expo 2026 — istanbul hem de OMNEX 2026 —
Umman, uluslararasi yatinmeilar, kurumlar ve is dtinyasi
icin essiz firsatlar sunuyor. Tuim paydaslar, Turkiye ile helal
ekonomisinin gelecegini sekillendirmeye, yeni ticari baglar
kurmaya ve guglu ortakliklara imza atmaya davet ediimektedir.

Her yil artan iilke katilimi, iist diizey devlet temsili

ve kiiresel dlcekte genisleyen is ag, Tiirkiye'nin
bu alandaki liderlik kapasitesini giiclendiriyor

2025’te yakalanan diplomatik ve ticari basarilar,
2026 organizasyonuna gugcli bir zemin hazirhiyor
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Bou Samnang was >
‘born in the suburhs 7
of Phnom Penh, the
 capital of Cambodia,
toa poorf 1]

four childr

‘Bou Samnang,
Kambocya’'nin
baskenti

Phnom Penh’in
banliydlerinde, mﬂ.
kardestenolusan

.~ yoksul bir ailenin
cocuju olarak , '1

diinyaya geldi ¢
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THE POWER OF BELIEVING IN
COMPLETION: BOU SAMNANG AND THE
ART OF PERSEVERANCE

Bitirmeye Inanmanin Giicii: Bou Samnang ve Pes Etmeme Sanati

She wasn’t the winner that day, but she was the one who was remembered
0 giin kazanan o dedildi, ama unutulmayan o oldu

& Business Diplomacy Publishing Coordinator

Muhammed OZGELIK

Business Diplomacy Yayin Koordinatdrii

Imagine an athletics race. Heavy rain pouring down, a heavy
track... A race where the winner was decided six minutes
ago... A quiet and curious wait in the stands... And on that
track, a woman still running in her soaked uniform: Bou Sam-
nang.

Bou Samnang was born in the suburbs of Phnom Penh, the
capital of Cambodia. She had three siblings. When her father
died young in an accident, her mother took various jobs to
support the children. With her mother working long hours,
Bou often looked after her siblings most of the day. As a
result, she constantly struggled both at home and at school.
For her, poverty was not just an obstacle but a life test that
shaped her character.

Samnang, due to her passion for running, had to train on une-
ven concrete roads with only one pair of old shoes, without a
watch or heart rate monitor, from her youth onwards. Despite
all the difficulties, she never gave up and continued to run. It
was as if she only felt free when she ran. The feeling of freedom
she experienced while running had become a kind of escape
route in her life, surrounded by difficulties.
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Bir atletizm kosusu dustntin. Yagmurun saganak halinde yagdig,
agrrlasmis bir pist... Birincinin alt dakika énce belli oldugu bir
yansma... Triblinlerde sessiz ve ilging bir bekleyis... Ve o pistin
Uzerinde, 1slanmis formasiyla héld kosan bir kadin: Bou Samnang.

Bou Samnang, Kambogya'nin baskenti Phnom Penh'in ban-
liySlerinde, dért kardesten olusan yoksul bir ailenin gocugu
olarak dunyaya geldi. Babasi bir kazada erken yasta hayatini
kaybetti ve annesi gocuklarina bakmak igin farkli islerde ga-
lismak zorunda kaldi. Annesinin uzun mesai saatleri, bazen
gunun buyutk kisminda kardeslere bakma sorumlulugunu
Bou'ya birakiyordu. Bu nedenle Samnang hem evde hem
okulda surekli bir mucadele icinde buiytdu. Yoksulluk, onun igin
bir engelden ¢ok, karakterini sekillendiren bir hayat sinavi oldu.

Samnang, kosmaya olan meraki nedeniyle genclik gaglarindan
itibaren tek cift eski ayakkabisiyla, engebeli beton yollarda,
saat veya kalp atis hizi monitdri olmadan antrenman yapmak
zorunda kaldi. Tum zorluklara ragmen pes etmiyor, kosmaya
devam ediyordu. Sanki sadece kostugunda 6zgur hissedi-
yordu. Kosarken yasadigi 6zgurlik duygusu, zorluklarla gevrili
hayatinda adeta bir kagis rampasina déntsmustu.
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Poverty was not so much an obstacle for her,
but rather a life test that shaped her character

In 2016, her talent was discovered and she was called up to
the national team. This call-up opened a door for her to take
a break from the burdens she had been carrying for years. It
was also a source of great pride for her family, as Samnang’s
success gave her siblings hope.

In the following years, Samnang had to live away from home
and train in China for long periods to prepare for the 2023
Southeast Asian Games, the first time the event was held in
her country. Training was extremely demanding during this
period; she spent most of her day on the track and doing
conditioning work, making short phone calls to her family in
her spare time to tell them she missed them.

This young Cambodian athlete finished last in the 5,000-meter
race at the 2023 Southeast Asian Games. She wasn't the
winner that day, but she became unforgettable. Because when
everyone thought the race was over, she didn't stop; she kept
running toward the finish line. Her ability to keep going where
many athletes had given up stemmed from years of being
accustomed to life’s struggles.

Bou Samnang suffered from anemia and was weaker and
less powerful than her competitors. But this child from a poor
family had a goal: to represent her country in the best possible
way in the race she was participating in and to fly her flag.
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2016 yilinda yetenedi kesfedilerek milli takima cagrildi. Bu
cagri onayillardir tasidig yuklerden uzaklasip nefes alabilecedi
bir kapr acti. Ayrica ailesi icin buytik bir gurur kaynagr oldu;
clinki Samnang'in basarisi kardeslerine de umut veriyordu.

Sonraki yillarda Samnang, tlkesinde ilk kez diizenlenen 2023
Guneydogu Asya Oyunlari'na hazirlanmak igin evinden uzakta
yasamak ve uzun sure Cin'de antrenman yapmak zorunda
kaldi. Bu dénemde antrenmanlar oldukga agirdi; gtintin buytik
bélumdinu pistte ve kondisyon calismalarinda gegiriyor, kalan
zamanlarinda ise ailesini 6zledigini séylemek igin kisa telefon
gdrismeleri yapiyordu.

Kambogyall bu geng sporcu, 2023 Gtineydogu Asya Oyun-
lar’'nda 5 bin metre yarisini sonuncu bitirdi. O gun kazanan
o degildi ama unutulmayan o oldu. Guinku herkes yarisin bit-
tigini sandiginda o durmuyor, bitis cizgisine dogru kosmaya
devam ediyordu. Birgok sporcunun biraktigi noktada devam
edebilmesi, aslinda yillardir hayatin icindeki mticadelelere
alisik olmasindan kaynaklaniyordu.

Bou Samnang anemi hastasiydi ve rakiplerine kiyasla daha
zayIf, daha gucstizdu. Ama bu yoksul aile cocugunun bir
hedefi vardi: Katildigi yarismada lkesini en iyi sekilde
temsil etmek ve bayragdini dalgalandirmak. Samnang yarig!
neden birakmadigini séyle ifade ediyor: “Genellikle bu
durumlarda oldugu gibi birakabilirdim ama Kambogya'yi
temsil ettigim icin yarisi sonuna kadar gotirmek benim
igin énemliydi.”

Bou Samnang'in yerinde birgok kisi devam etmeye gerek
gbrmeyip yarigl yarida birakabilirdi. Fakat o devam etmeyi
segti. Tribunler ise onun bu azmine alkiglarla karsilik verdi.
Sosyal Gelisimde yer alan “Birey, toplumun destegiyle guiglenir
ama kendi iradesiyle donusur.” ilkesine atifla o, toplumun
‘basarisizlik’ dedigi noktadan kendi zaferini yaratti. Cuinku
basari, yalnizca kazananlarin degil, vazgecmeyenlerin de
hakki olmaliydi.

Bou'nun hikayesinde dikkat ceken en énemli detay, bir ‘basari-
sizlik aninin’ nasil toplumsal bir aynaya dénustugudtir. Pistteki
azmiyle, onu goéren, duyan ve okuyan milyonlarca insana “Ben
de devam edebilirim” deme gticu verdi. Bu etki kisa stirede
sosyal medyada genis kitlelere yayildi; insanlar onun gérun-
tdlerini paylasarak hikayenin daha da buytmesini saglad!.

Buguin sosyal medya uygulamalarinda karsimiza glkan parlak
basari hikayelerini izlerken adeta kayboluyoruz. Oysa belki de
ihtiyacimiz olan sey, Bou’nun sade cesareti: Islanmak pahasi-
na, sonuncu olmayi géze alarak pes etmemek ve yola devam
etmek. Nitekim kisisel gelisim kitaplarinda sikga gegen “Kazan-
mak icin degil, tamamlamak icin yola ¢ik.” climlesi Samnang'in
hikayesinde karsiigini buluyordu. Siddetli yagmura ragmen
bitis ¢izgisine yurtdyen Samnang, bize hayatin aslinda bitis

Yoksulluk, onun icin bir engelden cok,
karakterini sekillendiren bir hayat sinavi oldu



ACTUAL | AKTUEL

o

The young Cambodian athlete finished last in the
5,000-meter race at the 2023 Southeast Asian Games

The most striking detail in Bou’s story is how
a ‘moment of failure’ hecame a social mirror

Samnang explained why she didn’t quit the race: “l could have
quit, as is often the case in these situations, but because |
was representing Cambodia, it was important for me to see
the race through to the end.”

Many people in Bou Samnang'’s position might have seen no
need to continue and could have abandoned the race halfway
through. But she chose to continue. The stands responded to
her determination with applause. Referring to the principle in
Social Development that “Individuals are empowered by the
support of society, but they transform through their own will,”
she created her own victory from what society called “failure.”
Because success should be the right not only of the winners,
but also of those who never give up.

The most striking detail in Bou'’s story is how a moment of
failure became a social mirror. Her determination on the track
gave millions of people who saw, heard, and read about her
the power to say, "l can keep going too.” This impact quickly
spread to large audiences on social media; people shared
her images, helping the story grow even bigger.

Today, we get lost watching the dazzling success stories that
appear on social media apps. Yet perhaps what we need is
Bou’s simple courage: not giving up and continuing on the
path, even if it means getting wet and risking coming in last. In-
deed, the phrase often found in personal development books,
“Don’t set out to win, set out to finish,” found its counterpart
in Samnang’s story. Samnang, who walked to the finish line
despite the heavy rain, reminded us that life is not a race for
those who cross the finish line the fastest, but for those who
keep walking to the end, even when they fall, struggle, and
have no strength left.

Cambodian athlete Bou Samnang, who taught us alife lesson
with her attitude in this race, says:

“I'learned never to give up, to keep pushing, to persevere,
to be patient. Even if you walk slowly, even if you progress
slowly, the important thing is to finish. Progressing slowly is
much better than not finishing, than not crossing the finish
line. That's why what | learned from this experience is to keep
moving forward and persevere.”

Gizgisini en hizli gegenlerin degil; dustuguinde, zorlandiginda
ve dayanacak gticu kalmadiginda bile pes etmeyip sonuna
kadar yurtyenlerin yarisi oldugunu hatirlatyordu.

Bu yansmadaki tutumuyla bize hayat dersi veren Kambogyali
atlet Bou Samnang sdyle diyor:

“Asla pes etmemeyi, zorlamaya devam etmeyi, sebat etmeyi,
sabirl olmayi 6grendim. Yavas ytirtiseniz bile, yavas ilerleseniz
bile 6nemli olan bitirmenizdir. Yavas ilerlemek, bitrememekten,
bitis ¢izgisini gecememekten ¢ok daha iyidir. Bu ytizden bu
deneyimden 6grendigim sey, ilerlemeye ve sebat etmeye
devam etmektir.”

Bou’nun hikayesinde dikkat ceken en
onemli detay, bir ‘basarisizlik aninin’ nasil
toplumsal bir aynaya doniistiigiidir

o

Kambocgyali bu gen¢ sporcu, 2023 Guneydogu
Asya Oyunlari’'nda 5 bin metre yarisini sonuncu bitirdi
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