
Organized By
Federation of Nepalese Chambers of Commerce and Industry (FNCCI)

P.O. Box: 269, Pachali Sahid Shukra, FNCCI Milan Marg Teku, Kathmandu, Nepal
Tel: 4262061, 4262218, 4266889, Fax: 977-1-4261022, 4262007

Email: Branding@fncci.org / bishnu.dhakal@fncci.org, Website:www.fncci.org
Email: contact@nepaltradefair.com, Website: www.nepaltradefair.com

Participation & Visitors Profile
The Nepal International Trade Fair covers Senior Managers of Trade and Industry, Diplomats, 
Foreign Trade Delegations, Policy Makers, Government officials, Media Persons, Students 
and General Public.

Brief Statistics of the 1st Nepal International Trade Fair 2012
Exhibitors
Domestic 270
Foreign 69
Foreign Trade Delegations 4 (Bhutan, China, India, South Korea
Buyers USA, EU, Germany, Japan, UK, France, Australia, India, Korea, 

Israel, Russia, etc.

Foreign Exhibitors
Bhutan (2), Bangladesh (12), China (32), India (13), Korea (2), Pakistan (8)

Number of Visitors
Domestic  1,35,000
Foreign  2,000

Customs Duty
Nepalese customs authority checks all the imported 
item in the entry points in Nepal and imposes customs 
duty as per the customs rule and regulations.

For more details please visit the website
www.customs.gov.np
www.fncci.org

Focused on You
Nepal International 
Trade Fair (NITF 2012)
........  presenting yourself to the market to promote and popularise 
 your products to retailers, wholesalers and distributors

........  comparing yourself, learning and discovering new 
 opportunities by interacting with other exhibitors

........  establishing business contacts in your line of business 
 with the stakeholders for enhancing your Business

Opening Date/Time

Opening ceremony Thursday 5th April 2012, 10:00 AM 

Expected Visitors 
Foreign Business Visitors :  1000
Local Business Visitors :  1500
Non Business Visitors :  2,00,000

Highlights
Buyer –Seller Meet

Business 
Visitors Hour 

General Visitors Hour

General
Visitors Hour

Saturday-Monday 7th-9th April 2012 
10:00 AM – 6: 00 PM

Thursday-Friday 5-6th April, 2012 
10:00 AM – 2: 00 PM

Thursday-Friday 5-6th April, 2012 
2:00 AM –6:00 PM

Customs Duty
Nepalese customs authority checks all the imported 
item in the entry points in Nepal and imposes customs 
duty as per the customs rule and regulations.

For more details please visit the website
www.customs.gov.np
www.fncci.org
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EXHIBITION CENTRE SITE AND LAYOUT PLAN



2nd Nepal International

Trade Fair 2  132  132  132  13
Showcasing Nepal

Venue: Bhrikuti Mandap 
   Exhibition Road 
   Kathmandu, Nepal
Time  : 10 AM-6 PM 

2nd Nepal International Trade Fair 
(NITF 2013) 
2nd Nepal International Trade Fair (NITF 2013) brings  
multitude of Nepalese  and International industry and 
business enterprises under one roof, where the customers 
both local and international can directly interact with them for 
better business opportunities and business dealings. 

Federation of Nepalese Chambers of Commerce and Industry 
(FNCCI), the umbrella organization of the private sector in 
Nepal, has successfully organized various trade shows and 
fairs in the past. Through its networks all over the nation, 
FNCCI has also assisted to organize various regional and 
sector specific trade fairs. With this experience and with 
the cooperation from the Government of Nepal, FNCCI is 
organizing this NITF 2013, second time. 

NITF AIM
This event aims to promote Nepal’s International trade 
and enhance the growth of Nepalese exportable products, 
especially identified in the Nepal Trade Integration Strategy. 
This event is expected to help in internationalization of 
Nepalese SMEs  and create many new opportunities for them.

What NITF offers
• Linkage with the market of over 26 million people 
• Cost effective, promotion for new concepts, ideas,  

products, services and technologies 
• One stop sourcing platform for wide range of products 

including consumer goods and services products for 
SMEs, etc.

• Test Marketing of new concepts and products, 
techonlogies.

• Transfer of technology  options to entrepreneurs for Nepal 
and World

• Exploration of investment and joint-venture opportunities.
• Platform to B2B and B2C connection 

Exhibit profile
National Pavilion

Handicraft
Tourism
IT & BPO
Agro Products
Hydro Power
Building & Construction
Education
Pharmachuticals/Medical House 

International Pavilion
Leather and Leather 
products Garments
New Technology/Equipments
Household Goods
Gift Items
Furniture
Fashion Wear
Latest models of two wheelers and four 
wheelers
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Federation of Nepalese Chambers of Commerce and Industry 
(FNCCI), the umbrella organization of the private sector in 
Nepal, has successfully organized various trade shows and 
fairs in the past. Through its networks all over the nation, 
FNCCI has also assisted to organize various regional and 
sector specifi c trade fairs. With this experience and with 
the cooperation from the Government of Nepal, FNCCI is 
organizing this NITF 2012, the fi rst of its kind in Nepal. 
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Expected Visitors
Foreign Business Visitors : 1,500
Local Business Visitors  : 3,000
Non Business Visitors  : 2,00,000

Highlights 
Buyer - Seller Meet
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Nepalese customs authority checks all the imported 
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duty as per the customs rule and regulations.

For more details please visit the website
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Opening Date/Time
Opening ceremony Friday March 8th 2013, 10:00 AM 

Business 
Visitors Hour
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General
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FOR STALL BOOKING
Please contact

Bishnu Raj Dhakal

Federation of Nepalese Chambers of Commerce and Industry (FNCCI)
P.O. Box: 269, Pachali Shaid Shukra, FNCCI Milan Marg Teku, Kathmandu, Nepal

Tel: 4262061, 4262218, 4266889, Fax: 977-1-4261022, 4262007
Email: Branding@fncci.org / bishnu.dhakal@fncci.org, Website:www.fncci.org

Website: www.nepaltradefair.com, Email: contact@nepaltradefair.com

 SPACE BOOKINGS & FACILITIES  
for International Exhibitors

� Open Space rate at US$20 Per Sqm within the exhibition hall (Minimum bookable space 90 Sqm)
� Open Space rate at US$10 Per Sqm outside the exhibition hall (Minimum bookable space 250 Sqm)
� Shell Scheme Booths rate at Rs.15000 (3x3 Sqm) with one Table, two chairs, two spot lights, one 

plug, one dust bin, carpeting and Company name on fascia
� Extra chairs, tables, spot lights TV and other equipments will be provided on request basis whichwill 

be charge extra.
� Retail sales will be permitted.
� Application wit required stall/open space is to be submitted to FNCCI before deadline date
� 50% payment of total booths/space booked cost is to be transmitted to Organizer
� Bank Name : Standard Charted, Teku, Kathmandu   
 Account No : NPR 01-2296489-01  Swift code : SCBLNPKA

OPEN SPACE
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Nepal International Trade Fair 
(NITF 2012) 
Nepal International Trade Fair (NITF 2012) brings 
multitude of Nepalese and International industry and 
business enterprises under one roof, where the customers- 
both local and international can directly interact with them 
for better business opportunities and business dealings. 

Federation of Nepalese Chambers of Commerce and Industry 
(FNCCI), the umbrella organization of the private sector in 
Nepal, has successfully organized various trade shows and 
fairs in the past. Through its networks all over the nation, 
FNCCI has also assisted to organize various regional and 
sector specifi c trade fairs. With this experience and with 
the cooperation from the Government of Nepal, FNCCI is 
organizing this NITF 2012, the fi rst of its kind in Nepal. 

NITF intends to achive
This event aims to promote Nepal’s International trade 
and enhance the growth of Nepalese exportable products, 
especially identifi ed in the Nepal Trade Integration Strategy. 
This event is expected to help in internationalization of 
Nepalese SMEs  and create many new opportunities for them.
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• Cost effective, promotion for new concepts, “

ideas,  products, services and technologies 
• One stop souricing platform for wide range of 

products including consumer goods and 
services products for SMEs, etc.

• Test Marketing of new concepts and products, 
techonlogies.

• Transfer of technology  options to entrepreneurs 
for Nepal and World

• Exploration of investment and joint-ventrue 
opportunities.

• Platform to B2B and B2C connection 
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