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A SMALL COUNTRY,
WITH HUGE VISION

Costa Rica
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OUR

airforce



3

OUR

Groudforces
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OUR

submarin
es
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TOURISM

destination
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EXPORTS

TOURIST PER YEAR (MILLIONS)

52,00 km2

3M tourists

4.5M people

5% WW biodeversity

GDP:$17k per capita

No oil, no gas, no minerals

Life expectancy: 80yrs

2 oceans

157 countries
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7% OF GDP

FREE AND MANDATORY SINCE 1870

BEST EDUCATION SYSTEM IN LAR



8

NO ARMY

OLDEST DEMOCRACY IN LAR

NOBEL PEACE PRIZE WINNER
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99% ELEC. RENEWABLE SOURCES

51% OF TERRITORY PROTECTED

6% OF WORLD BIODIVERSITY
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AIMING TO BE THE 1st

carbon neutral 
country
IN THE WORLD
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50 TRADE AGREEMENTS

2/3 GLOBAL GDP

2,5B PEOPLE REACH
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RANKED #1
IN HAPPY
PLANET INDEX



13

SMALL GIANT
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INTERNATIONAL TRADE PLAYERS

Å EXPORTS promotion

Å FREE ZONE regime

Å LINKAGES

Å International trade SINGLE WINDOW

Å International Trade Public Policy 

Å Free Trade agreements 

Å Trade facilitation 

Å FDI attraction
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BACKGROUND

TheExportPromotionAgencyof CostaRica(PROCOMER)

isa publicnon-stateentity, responsiblefor promotingCosta

Ricangoodsandservices.

It wasfoundedin 1996, throughthe RepublicActNo. 7638.

PROCOMER
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TRADE PROMOTION MANAGEMENT

Weprovidetools to positionCostaRicangoodsin the
internationalmarketsthroughinternationaltrade fairs,
exportandbuyermissions,businessagendas,among
others.

Ourgoalis to facilitatethe internationalizationof
enterprises(SMEs)throughthe timely supplyof information,
trainingandadvicefor makingstrategicandoperational
decisions.
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Business agendas (in siteand virtual)

CommercialMissions(in siteand virtual)

International fairs

BTM - BuyersTradeMission

Identificationof businessoportunittiesandcostarricansuppliers

SERVICES 
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HOME OF FORTUNE 500 IN LATIN AMERICA
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EFFICIENT
INTEGRATION
TO THE WORLD
ECONOMY

CENTERED TRADE & INVESTMENT POLICY
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*Pending ratification

BROAD PLATFORM FOR TRADE& INVESTMENT

FTAS WITH +50 COUNTRIES 

POTENTIAL CONSUMERS 2.5 BILLION

40 + TPOȰs

BITS WITH 14 COUNTRIES
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40+ OFFICES ABROAD

Public ςprivate 
partnership

Ranked #1 Trade Promotion 
Organization in the World  
International Trade Center/ World 
Trade Organization

4 Sectors:
- Food Industry
- Agriculture
- Services
- industrial

PROCOMER FACTS:
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CRADLE OF
HUMAN
TALENT

CENTERED TRADE & INVESTMENT POLICY
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LEADERS IN LATIN AMERICA IN QUALITY
OF THE EDUCATIONAL SYSTEM 2014-2015
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CENTERED TRADE & INVESTMENT POLICY

COMPETITIVE
PACKAGE OF
INVESTMENT
INCENTIVES 
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FREE ZONE REGIME

PARTIAL PAYBACK REGIME

INBOUND SYSTEM

TRAINING, ADVICE AND TECHNICAL ANALYSIS

INCENTIVES FOR INVESTMENT
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SERVICE PROJECTS & MANUFACTURING PROJECT*

*Note: Manufacturingcompanieswith aninvestmentthat exceedsUS$10 million and 100 employees, establishedunderthe Free TradeZoneRegime. Forsmallermanufacturingoperations, 
acompanieswill paya preferential6% incometax rate for 8 yearsand 15% for another4-years period(statutory incometax30%).

In all cases, multpleadditional8-year renewalperiodsmaybe grantedif significantreinvestmentismade.
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Investmentin depreciable fixedassets(landisnot included). Company mustcomplywith aninvestmentplan to be accomplishedbetween1 and 8 years; whichcouldbe reachedat 
anytime duringthe 8 yearperiod. Uponcompletion, PROCOMER will verify the $10MM investmentin fixedassetsaccordingto its valuein booksfor the currentfiscal year. 
Additionally, once the companyhas compliedwith the investmentplan, the companymustmaintainthe fixedassetswhichwerepart of the plan. Substitutionof the fixedassetsis
parmittedonly if the new depreciable assetshavethe samevaluein booksas the fixedassetto be replacedwhenthe invvestmentplan wascompleted.
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Strategic Location Solid Infraestructure Qualified workforce

USA time zone
More than 1250 weekly 

flights worldwide

100% Redundancy with 3 
fiber optic submarine 

cables

+60 Universities
High number of people
certified in  SAP, PMI,

Six-Sigma, Oracle, Cisco,
Microsoft
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